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And there's even more in store when America's hottest dog, 
Barkley, returns in It Runs In The Family, a heartwarming 
family comedy starring Charles Grodin, Kieran Culkin 
and Mary Steenburgen. 

Also coming soon... Goldeneye starring Pierce Brosnan 
as James Bond, Speechless starring Michael Keaton 
and Geena Davis and Fluke starring Matthew Modine, 
Nancy Travis and Eric Stoltz. 
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Looking To The Future 
And Looking To The Stars! 

We're unveiling a massive slate of major star-powered titles! 

From Macaulay Culkin and Ted Danson in Getting Even With 
Dad to Blown Away - one of the year's most talked about films 
starring Jeff Bridges, Tommy Lee Jones and Uoyd Bridges - 
MGM/UA is roaring into the future! 



Nothing but classics from our first seventy years to our next. 
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The laughter 




Unleash Your Profits With This 
Star-Powered Comedy! 

Comic genius Dana Carvey {Wayne's W^or/d, "Saturday Ni^it live") 
teams up with Valeria Golino (Hot Shots, Rain Man) and Barkley 
the Dog to bring you what critics are calling... 

"A Wonderftil, Winning Movie Surprise... 
Certainly The Best New Movie Around, 
That's For Sure." 

-WCBSWNewYork 

Be sure to get your paws on America's most profitable pup! 

"Barkley May Be The Funniest Four-Legged 
Performer In Hollywood Today." 

-The Rochester Times Union 

< Exciting 2-Pack and 5-Pack offers! 

Huge promotional tie-in with Big Dog Sportswear « adds 
consumer value and increases rentals! 

Comedies are the number one rental genre, making this 
rental title a retailer's best friend! 

Clean Slate's theatrical campaign created over 300 million 
impressions and huge awareness! 




Hot Dog! 
intaw Hot Rental! 
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PREBOOK: September 28 
STREET DATE: October 19 



METIiO-GOLDTO MAVER,^.^ .ZANUCK COMPANY—™. 
.MICKJACKSON... DANA CARVEY VALERIA COUNO "CLEAN SLATE" JAMES EARL JONES KEVIN POLIAK 
MICHAEL MUKl'HY... MICHAEL CAMBON .....ALAN SILVTBTRl ..,.,,..-.RlTH MYTRS 

.... .PRISCIIJANKI)l)-KRIKNl)l.Y.A.C.E, .NHRMAN REYNOLDS 

,-, ANDREW DUNN, B.S.C. ..„..., ROBERT KINC, 

»...,„ RICHARD D, ZANUCK... LILI RNI ZANUCK „ MICK JACKSON 
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The Reviews Are In And 
They're Unanimous! 

That 's Entertainment! Ill is one of the most 
acclaimed sequels in M-G-M's history. Hosted 
by nine Holljavood legends, this brilliant 
collection of classic moments and never- 
before-seen outtakes fi-om the Golden Age 
of film will be everyone's rental must-see! 

"Two BIG Thumbs Up!" 

-Siskel & Ebert 

"That's More Than Entertainment. 
Thafs Pure Gold!" 

-Peter Travers, Rolling Stone 




Tap Into 
Rental Profits! 
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No Sell Through For One Year! 
Customers will dance in the door 
like never before to grab this much- 
awaited rental title! 

Special Consumer Offer! FREE limited 
Edition M-G-M 70th Anniversary poster 
with stars' signatures available with 
rental. See your distributor for details! 

Generates Increased Sales and Rentals 
on all the MGM/UA musicals featured 
in That's Entertainment! IIIl 



PREBOOK: September 28 



STREET DATE: October 19 
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A&M, Myrrti Build 
Grant's 'House' 
On Solid Ground 

■ BY DEBORAH RUSSELL 

LOS ANGELES— The foundation 
supporting Amy Grant's forthcom- 
ing album 
"House Of Love" 
is solid as a rock, 
erected on a cor- 
nerstone set 
jointly by con- 
temporary Chris- 
tian label Myrrh 
Records and pop 
music stalwart 
A&M. 

A&M begins priming fans for 
the Aug. 23 album release on Tues- 
day (26), when the single "Lucky 
One" hits top 40 and AC radio. 
A&M is hoping to duplicate the 
(Continued on page 1^4) 



Indie Labels Vie For Asian Niches 

Changes Abound In Burgeoning Market 



I BY ADAM WHITE 



SINGAPORE— Independent record 
companies want their share of Asia's 
booming $1 billion music business, 





and are aggressively pursuing that 
goal through various new business 
relationships and by broadening their 
repertoire. 

This appears to be one of those 
win-win trends. Indies within Asia 
want to license more international 



Video Games Threatening 
B Movies In Rental Market 



■ BY SETH GOLDSTEIN 

NEW YORK— A year ago, multi- 
media suppliers were welcomed 
with open arms to the annual Video 
Software Dealers Assn. convention 
in Las Vegas. Game makers, in par- 
ticular, were singled out as allies in 

GAMEllPOWER 

HEAOaUARTERt 

the fight against information high- 
waymen. 

Now some home video suppliers 
wonder whether the fox is loose in 
the henhouse. 

Vendors of B movies say unit vol- 
ume has declined 30%-50% since 



1992 as game rentals in video stores 
exceed Iff/r of total rental revenue, 
heading toward 257f for smaller 
stores like MGM Video in New 
York. The quick return on invest- 
ment that games offer — better 
than the B films — is considered irre- 
sistible to retailers. 

So while few industry observers 
lay the blame solely at the feet of 
Sega, Nintendo, and the like, many 
put games high on the list of cul- 
prits — along with an increase in 
"A" rental titles and more direct-to- 
sell-through hits — that are canni- 
balizing B movie sales. 

Big retailers like New Jersey- 
based chain F^lmer Video maintain 
that games will never exceed 15% 
(Continued on page 129) 



repertoire, while indies from else- 
where are looking for ways to tap 
into the world's fastest-growing 
economies. Among the significant de- 
velopments: 



• Ad hoc partnerships between 
like-minded Asian independents are 
on the rise. For example, Form Pri- 
vate of Singapore gained regional 
rights to Prince's "The Most Beauti- 
ful Girl In The World," then subli- 
censed it to a network of fellow indies 



Book, Compilation 
Due Jointly From 
Marianne Faithfull 

■ BY CHRIS MORRIS 

LOS ANGELES— Book publisher 
Little, Brown & Co. and Island Rec- 
ords are mounting an ambitious 
^^^^^^^^^ cross-promotional 
WBF^^m campaign to push 
m^f Marianne Faith- 

^Hk full's autobiogra- 

^C. M Phy, "Faithfull," 
to be published 
-» ^ Aug. 29, and a 
like-titled compila- 
* ' ^ tkin of the singer's 
FAITHFULL work, due Aug. 
23. 

The record label hopes the "Faith- 
full" promotion will help set up the 
March 1995 release of a new Faithfull 
(Continued on page 133) 



in markets where the company did 
not have its own affiliates. 

• International repertoire in such 
genres as new age, blues, R&B, jazz, 
folk, and classical is making incre- 




DOVER 

mental gains away from the pop 
mainstream increasingly dominated 
by the majors. Taiwan's Himalaya 
Records, for example, is generating 
business with releases from Britain's 
Charly Records and from Narada 
(Continued on page 128) 



Major Labels 
Courting Gay, 
Lesbian Market 



I BY LARRY FLICK 



NEW YORK— As major labels 
continue to focus on breaking 
new acts via 
ethnically and 
culturally 
specialized 
markets, 
many are ac- 
tively jockey- 
ing for the at- 
tention of the 
gay and lesbi- 
an communi- 
ty — a previ- 
ously untapped sector that re- 
portedly spends millions of 
(Continued on page 37) 
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Radio Discovers Channel X; 
Melds Hip-Hop, Alternative 



■ BY PHYLLIS STARK 

NEW YORK— A new top 40 radio 
format, Channel X, may soon be 
added to the already perplexing 
list of programming permutations. 

In recent years, the constantly 
evolving top 40 
format has set- 
tied into three 
distinct groups: 
top 40/main- 
stream, top 40/ 
rhythm-cross- 
over, and top 40/ 

adult. Channel X, also known in 
the industry as the "MTV format" 
because it combines most of the 
musical genres played on the video 
network, may turn out to be a 
fourth category, although it is too 
early to tell whether it is simply a 



format du jour or a genuine con- 
tender. 

Already it is causing confusion 
among labels that don't quite 
know how to classify it. Stations 
programming the format even re- 
port to Billboard in different cate- 
gories. KUBE Seattle, for exam- 
ple, is a top 40/mainstream report- 
er, while WHYT Detroit and 
WHJX Jacksonvile, Fla., are top 
40/rhythm reporters. 

Musically, Channel X stations 
concentrate on two genres that, 
on the surface, appear to be polar 
opposites — alternative and hip- 
hop. They also include some main- 
stream pop and rock, but no met- 
al. 

WHYT's current playlist, for ex- 
ample, includes Da Brat, Sound- 
(Continued on page 121) 



HEATSEEKERS 



69 Boyz Reach No. 1 
With Rip-It Release 



IN MUSIC NEWS 



Atlantic, EMI Weave 
Tapestry' Tribute 
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Bigger, Bolder, More Breathtaking TIian Ever! 

This is tbe Limited CoUeaor's Edition of Kevin Cosiner's Academy Award ' -winning masterpiece— 
Nearly 4 hours packed with oe^'er-before-seen footage ia a collecuhic, deluxe gift set! "Must" for every library! 



' llic Making Of video... the onK- time it will be a^-ziUblc on 

\ t JcfH35SCttC. 

I he Aduie book.''OaiKet With WoKes: The Uliutnitcd Story 
Of The Epic Film." 

6 full -color Lobby Canb— origiiull)' sent to theater owoenfbr 
iht' [heatrical release. 

Tht: nearly 4 -hour vmion — presented to iu original theatrical 
aspect ratio— in a letterbox format. 
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COl.I.KCTOR's i nillON 
KEVIN COSINKK 
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Did I \l I \ M \s 1 1 Kl I ' 

AVAILABLE AUGUST 31 
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The natural selection. 



Rick Dees Weekly Top 40. Plug it in 



For Affiliation Contact 
Tom Shovan, Ramona Rideout 
at Radio Today 212-581-3962 




® ABC RAMO NETWORKS 



Outside the U.S., Call 
Radio Express 1-213-850-1003 
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Ivan Neville Gives 'Thanks' For Voodoo 



He plays rock'n'roll the way it was meant to be: lowdown and 
swampy, with a snai'ling edge and an unceremonious sense of dread 
and delight, kindled by a voice as undeniable as a nagging con- 
science. The sound of Ivan Neville on his new "Thanks" album 
(Canyon International, Japanese import) and the arresting eai'lier 
"If My Ancestors Could See Me Now" (Polydor, 1988) show noth- 
ing less than the sure maturation of a roaring young lion. 

"I'm a black man who's into rock'n'roll that's rattj' and funky and 
hopefully inspiring, too, the way Sly and the Family Stone, the 
'Hard Day's Night' Beatles, and Larr>' Williams' 'Bad Boy' were 
for me as a kid," says the outspoken Neville, son of renowned 
singer Aaron Neville. "It pisses me off sometimes that there's prej- 
udice and t^T^ecasting, even among black people, about the kind of 
music we're supposed to be placing and who we're supposed to do 
it with. I mean, Sly had a white drummer back then, and I thought 
that was had] That's why I feel there's a bond that people like 
Corey Glover of Living Colour and Lenny Kravitz 
and 1 have in terms of the rock'n'roll thing. Our 
message is that we're all bom and we're all gonna 
die, and the rest is just icing, so we've gotta get 
past what doesn't matter and express the deeper 
truth." 

What that means in tei*ms of Neville himself is 
a dedication to the underljing "creative ambition" 
in everj'thing he plays, the ability to "take your 
own part in any song or group and reap the re- 
wards of helping make it into something bigger for 
everj'body else." 

As the son of one of the most acclaimed singers 
ever to emerge from New Orleans, Ivan Neville 
was taught from the start to be a team player. He 
sensed a seven-yeai" apprenticeship alongside hh 
dad in the Neville Brothers band, leaving in 1981 
to become a member of (the post-Chaka Khan) Ru- 
fus before embarking on the years of session work 
that seasoned his first solo album, "If My Ances- 
tors Could See Me Now." One of the most distinc- 
tive and foreshadowing rock records of the last 
decade, "Ancestors" was produced by Danny Kortchmar and fea- 
tured the personnel (drummer Steve Jordan, guitarist Waddy 
Wachtel) who joined Ivan that same year as the X-Pensive Winos 
on Keith Richards' "Talk Is Cheap" album. 

"Ancestors" had a top 30 hit in "Not Just Another Girl," and also 
charted via Neville's duet with Bonnie Raitt on the entrancing 
"Falling Out Of I>ove," but it was the dramatic, percussive ferocity 
of tracks tike "Primitive Man" and "Money Talks" that left a lasting 
impression on Ivan's peers and the man himself. 

"I was in debt when I wrote 'Money Talks,*" he says with a 
laugh, "and I'm proud I could bring something good out of that 
time. I love the angr\' l>Tics ['Wake up all you dead presidents/If 
you were here you'd know what you represent']. But, ironically, the 
'Ancestors' album was written about things I witnessed yet hadn't 
really lived myself. A year or two after the record was done, I 
stopped being an observer and wound up in the middle of those 
songs about heartbreak and pain. I didn't realize how open and sen- 
sitive I'd been to what was coming; I was surprised I was capable 
of feeling it. It's crazj', but I listened back to my own record and 
said, 'Damn, I should heed my words!' " 

At that point, Neville had been touring with Bonnie Raitt after 
helping her cut her "Nine Lives" album (on which she recorded a 




ing dropped from Warner Bros, and undergoing the personal and 
artistic transformation that preceded her stunning current success. 

"Bonnie was always like a surrogate mother to me," he says, 
"and I also saw my owti father turn ai-ound in that same 1989-90 
period and get his owti shit together, literally changing his life and 
career. They were amazing lessons for me." jf\s a result, Neville 
shelved a 1991 album he'd been working on and decided to start 
fresh with "Thanks." 

"The title of the new record describes how happy I felt that the 
last project didn't come out," he confides. "It was computerized, 
slick, and machine-like. 'Thanks' has more of the spirit of 'Ances- 
tors,' the humanity and the humility." 

Born Aug. 19, 1959, in New Orleans, the first of three sons and 
a daughter by his famous father and the former Joel Roux, Ivan 
was christened Aaron Jr. but his name was changed v^'hen he was 
fi months old. "My family realized," says Neville, "that it was a 
blessing and curse to be named after my father, 
with all the honor and pressure it would bring." 
Growing up on Valence Street in the Crescent 
City's 13th Ward, Ivan played football in the 
Pontchartrain Park league and attended Aaron's 
alma mater, Walter L. Cohen Senior High. He 
considered pro ball as a vocation " 'til I heard 
James Booker on piano — I said, 'Shit, that's for 
me!' " 

He bought his first Fender Rhodes keyboards 
with money earned w'ashing dishes and working 
as an orderly in the Stanton Manor old-folks' 
home on St. Charles Avenue. After winning a 
citywide talent contest in 1976, he formed his in- 
itial group, Ivan Neville and Renegade, and gig- 
ged frequently at the legendary 501 Club, known 
since as Tipitina's. 

Now married with a 3-year-oid daughter, Ne- 
ville continues as a member of the X-Pensive 
Winos, and also appears as keyboard player and/ 
or backing vocalist on eight of the 15 tracks on 
the Rolling Stones' new "Voodoo Lounge" album. 
"Keith phoned me up as the Stones were recording in L.A. and 
said, 'Man, we want to get you in on this.' Standing in the studio 
singing with Mick, Keith, and Bernard Fowicr was the most fun 
I've ever had. and I just love 'Brand New Car' and 'Baby Break 
It Dow'n.' " 

But Neville rightly believes his own best efforts consolidate 
the unselfish vigor of his session contributions with the tingling 
vulnerability of his solo work. Anyone obtaining a copy of "If My 
Ancestors Could See Me Now" would be astounded that a record 
so spellbinding in its pre-Seal storytelling could possibly have 
been overlooked (although it sold a respectable 175,000 units). 

"Thanks" is just as revelatorj- — and cries out for release in this 
country — with tracks like "Same Old World," "Don't Cry Now^' 
(with Bonnie Raitt). "Meet Up With You," and "Hell To Tell" 
framing the swinging lilt of Neville's rhythmic sense as well as 
the almost frightening intensity of his razory tenor. Friends 
Richards, Glover, and Branford Marsalis, and his dad Aaron 
also lend support to the latest stunning installment in an 
emerging lion's "lesson in how to live my music." 

"These new songs," says Ivan Neville, "are about learning the 
difference between happiness and pleasure, and understanding 
the hope people get from seeing somebody play for more than 



Neville song, "All Day, All Night"), which coincided with Raitt's be- just himself. Music isn't about me, it's about us.' 



THIS WEEK IN BILLBOARD 



VIVA (AND VSDA) LAS VEGAS 

Billboard helps attendees at this year's Video Software 
Dealers Assn. convention get ready for Las Vegas with 
a special expanded section offering last-minute news 
and information on the show's key events. Coverage 
Starts on page 69. 

AUSTRALIA B'BUSTER'S NEXT TARGET 

The booming home video market in Australia, which has 
one of the world's highest VCR penetration rates, is 
about to get a new player: Blockbuster Entertainment, 
which plans to have 200 stores open in the country by 
the year 2000. Christie Eliezer has the story. Page 40 

RADIO NETS SCRAMBLE TO GO ONLINE 

Online computer sen/ices are becoming quite popular 
with the nation's radio networks. In recent months, ABC, 
NPR, Westwood One, and Public Radio International 
each has increased its presence on the Internet and 
other services. Carrie Borzillo reports. Page 118 
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Comnnentaiy 

Normal Treatments insufficient For Artists 



I BY DR. JILL COOPER 



In response to Tim Collins' entreaty to in- 
corporate psychological treatment into the 
music industry (Billboard, June 4), here is a 
re\iew of the state of the art today, from the 
viewpoint of a professional who provides 
serNlces and is familiar with the limitations 
of many recover^' programs. 

It is important that the entire range of 
seniees be known and made available, be- 
cause providing the wrong treatment can 
have disastrous consequences. 

In the music industry there is a prolifera- 
tion of one type of treatment for chemical de- 
pendency', and that is inten'ention. It is cer- 
tainly a worthy beginning when drugs are a 
part of the problem. The sources Collins lists 
are adequate, as are well-known places like 
the Bettj' Ford Center and Hazeldon. For 
musicians li\ing permanently in one area, it 
US often important that they are treated, and 
can build support, at their home base. 

A little research can help concerned man- 
agers and record label executi\'es find a local 
program that can handle the unique needs of 
your musician. 

Most private-owned treatment programs 
are based on tried-and-true 12-step princi- 
ples. Clients pay for a hospital stay that pro- 
vides a combination of chwnical dependency 
education, cognitive-behavioral support 
groups, and a heavy dosage of what is hoped 
will be the core of ongoing recover^' — the 
anonymous 12-step programs. It's worth 
finding the U2-step meetings that are "celeb- 
rity-proof," Le., where most who attend are 
immune to the celebrity of the face-recogniz- 
able. Therefore, your client can be treated 
per usual in the "himtble"' fashion that is the 
key to a solid 12-step progiTim. 

Here's the one catch: It is important to 
know- that chemical dependency treatment, 
once cutting edge, has become psychology's 
version of elevator music. It is "canned" 
treatment, identical in any given program. 
Treatment is conformed, rigid, and "right- 
eous" — the veiy cultural attitudes and prac- 
tices that are retailed against by the musi- 
cians we are trying to help psychologically. 
It is increasingly difficult to force highly cre- 
ative people into treatment that is "canned." 

In my experience, the popular and most 
available ser\ices are untenable to creative 
young people. They i^eject the services' con- 
formist nature and refuse to consider them 
as a treatment possibility. Treatment must 
involve the client's self-knowledge and collab- 
orati\'e participation in what is effective for 
them — hardly a "canned" approach. 

When treatment is not ciTeati\'e, younger 
or more creative artists are extremely skep- 
tical of it. Their well-founded suspicions 
cause an iatrogenic effect — i.e., those who 
fervently resist what is being offered to them 
appear, at the outset of intervention, to be 
the most troubled and highly paranoid. If 
they are listened to seriously, and if treat- 
ment motlalities are adju.sted to their "de- 
mands," they frequently prove to be among 
the more healthy clients — or, at the very 
least, more treatable than they first ap- 
peared. They then become more solidly crea- 
ti\*e, easier to manage, and more highl\' pro- 
ducth'e in terms of marketable products and 
touring stamina. 

The Big Book, on which the 12-step pro- 
gram Ls based, was written in the 1930s for 
a group of low-bottom, middle-class, male 
drinkers in the latter stages of life. They 



were never exposed to drugs, certainly not to 
the extent that we are today at such young 
£^ces. Twelve-step old-timers did not have to 
gain abstinence and then maintain a solid re- 
covery for the majority of their lives. As 
young people, they got to be wild and care- 
finee; it took them years to hit bottom and get 
to the program. 

Ongoing recover},' for our youthful culture 
Ls completely unaddressed by the basics of 
inten'ention and early-recover>' specialists. 

*When treatment is not 
creative . . . artists are 
extremely skeptical of it.* 

Jill Cooper Is a San Franclsco-based 
doctor of psychology specializing in 
chemical depender>cy treatment. 

While standard chemical dependency' inter- 
vention and 12-step treatment work well for 
many in the beginning, they have resulted in 
an inflexible model of treatment 

The dependency-treatment experts who 
have had initial successes have been used re- 
peatedly by the music industry, and are a 
small and exclusi\'e group. As a i^ult, unet- 
hical practices can occur. For atample, one 
treatment pro\ider may prh'ately treat more 
than one member of a single group. One can- 
not maintain an individual's highly personal 
growth (much less tine confidentiality within 
the group) with such a practice. One clinician 
cannot be unbiased under these circum- 
stances. 

These clinicians know how to do one 
thing well — intervene and provide early 
treatment that can last for the first 8-10 
years of recovery'. What will happen to mu- 
sicians who have completed years of long- 
term recovery and are still relatively 
young? Recovery will become more difficult 
after around 10 years, and it will be at- 
tained through imprisonment. Manage- 
ment might control musicians' environ- 
ments so that formal "slips" are made 



impossible. Instead, we will see "roving 
symptoms," i.e. the, development of other 
dangerous and out-of-control behavioral 
compulsions. Sexual, spending, and gam- 
bling behaviors are common. Unfortu- 
nately, when such ro\ing symptoms occur, 
the same treatment is provided, under the 
guise of another 12-step program. The un- 
conscious root of the problem remains 
unaddressed. 

We will witness a decrease rather than 
an increase in personal creati\ity. Rather 
than becoming more individualistic, trust- 
worthy, creative, and solid, musicians may 
carry the rigidity of their treatment into 
their creative efforts. Collaborators will be 
hired to supplement the artist's decreasing 
creative edge. The need to conform one's 
self to the treatment model or theory re- 
sults in the loss of one's indi\iduality, of the 
very uniqueness that initially brought crea- 
tive success. 

After years in the hands of this rigid phi- 
losophy that, for many, is not conducive to 
creative, youthful development, one will be- 
come a caricature of one's former self, tech- 
nically abstinent with roving symptoms, 
interpersonally depressed, or hyped up on 
adrenalin; perhaps materially successful in 
the hands of promoters or handlers, but de- 
velopmentally and creatively dead. 

One can speculate that Kurt Cobain, like 
many creati\'e artists, was hardly a person 
who could be "lassoed" into standard treat- 
ment, or into another's view, by traditional 
means. He was a creati\'e young man, highly 
sensitive and depressed, whose worst fears 
likely were entrapment, controlled conform- 
ity by others, and a belief that established 
authority was exploitative or oppressive. 
Under such treatment, his worst fears would 
have come true — that his interests were not 
seen and hLs fears not respected. His sensiti- 
\ities and his depression would have steam- 
rolled. Unfortunately, the treatment solu- 
tion available to high rollers in the music 
industry feeds such fears. 
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CLASSICAL IMPROVEMEKT 

The new Billboard Classical charts are 
quite an improvement! It's refi^shing to see 
a company willing to re-examine its policies. 

Combining be.st-selling mid-line and 
budget CDs into an Off Price list does the 
trick for acknowledging the Madacys and In- 
finity Digitals of the world without pre- 
empting the publication of a meaningful full- 
price chart "The only thing I'd consider dif- 
ferently would be to expand the new full- 
price top 15 list to a top 25, top 40, or e\'en 
top 50. It is the list of most use to retailers 
and the gener^ consumer, as well as, of 
course, yours truly. 

Thanks for making significant progress in 
restoring Billboard's credibility as the best 
source for the classical best-seller lists. 

Rich Cappareia 
Host/producer 
Qjarterdeck Ctasstcal Countdown 
Cardiff Studios 
Los Angeles 

CURRENCY CONFUSION 

I am puzzled by the IFPI figures of per- 
centage change in World Sales of Recorded 
Music 1992-93 (BUlboard, May 14). 



If one takes base IFPI U.S. dollar figures 
for 1992 (Billboard, June 19. 1993), Japan 
would appear to show much higher growth in 
1992-93; 17.5% against the posted lOm. In 
(^rmany and Britain, in contrast, growth 
seems much smaller: 2% instead of 9%, and- 
1.19^ instead of 10.1%. 

If, on the other hand, the IFPI is consider- 
ing sales figures of 1992 at 1993 exchange 
rates, it would be fair to point out that annual 
growth calculations will be distorted by cur- 
rency fluctuations. Countries like Germany 
and Britain, whose currencies devalued 
against the dollar in the course of the year, 
will show better sales performance in the 
chart. Japan, with a rising yen, will fare 
worse. 

There is, finally, a possibility that percent- 
age change has been measured in local cur- 
rency value only. If so, domestic price 
changes should be taken into aecoimt 

Peier Athadeff. D, Pbil (Oxon ) 
Associate Professor 
Music Business/Management 

Editor's rfispan,w; The data provided by 
the IFPI is based on local currency cen- 
tred to U.S. dollars at 1993 exchange rales. 
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Global Pub Royalties 
Hit $4.71 Bil In 1992 



I BY IRV LICHTMAN 



NEW YORK— Worldwide music 
publishing royalties hit $4.71 billion 
in 1992, according to an expanded 
43-country survey sponsored by the 
National Music Publishers' Assn. 

The U.S. continues to be the top 
world market, with revenues gener- 
ated by U.S. publishers in 1992 
reaching $1.05 billion, for a market 
share of 22%. 

As in the past, the survey sug- 
gests a strong correlation between 
copyright laws and music publish- 
ing revenues, says NMPA presi- 
dent/CEO Ed Murphy. The top 10 
markets account for almost 907t of 
reported revenues, indicating that 
most legitimate revenues continue 
to be generated in those markets 



with the strongest copyright 
laws — the U.S., Western Europe, 
and Japan. NMPA was expected to 
formally unveil the report at its an- 
nual meeting in Los Angeles July 
25. 

While a previous NMPA study, 
released in February 1993, indicated 
global activity at $4.4 billion, with a 
U.S. figure of $1.1 billion (or a 25% 
market shar«), that study covered a 
1990-91 period rather than a full cal- 
endar year, and scrutinized 10 few- 
er markets. 

In addition to the calendar-year 
statistics and the increased number 
of territories surveyed, Murphy de- 
scribes another change in NMPA 
survey methodology: "We have de- 
termined to concentrate on domes- 
(Continued on page 127) 



Calm Follows Warner Music Group Storm 

Elektra, EastWest To Stay Separate Under Rhone 



I BY DON JEFFREY 



NEW YORK— As the dust settles af- 
ter the upheaval at the Warner Music 
Group, it appears that Elektra and 
EastWest will operate as separate la- 
bel groups under their new chair- 
woman, Sylvia Rhone. Although no 
new appointments have been an- 
nounced, sources say that in time, 
each label will have a new chief who 
will report to Rhone. 

Rhone said in an interview that 
there is no substance to speculation 
that the labels will be folded under 
the Atlantic Group. In fact, the estab- 
lishment of a combined entity, Elek- 
tra Entertainment/EastWest Rec- 
ords America, along with the ascen- 
sion of Doug Morris to the newly cre- 
ated position of president/COO of 
Warner Music-U.S., may signal the 
breakup of the Atlantic Group as it 
now exists. 



The Atlantic Group has been the 
umbrella for Atlantic Records, 
EastWest, the joint ventures Inter- 
scope Records and Rhino Records, 
the home video company A 'Vision, 
and Time Warner Audio Books. It ap- 
pears that each of 
these units will op- 
erate independent- 
ly and continue to 
report to Morris, 
who had been co- 
chairman/co-CEO 
of the Atlantic 
Group. Ahmet Er- 
tegun, who is now Rhone 
sole chairman/ 

CEO of the group, may assume new 
roles within Warner Musk. A spokes- 
woman says that Ertegun has not 
been involved in day-to-day opera- 
tions at Atlantic, and that he serves 
as a special advisor to music group 
chairman Bob Morgado. 




Rhone, a 20-year veteran of the 
music business and the first black 
woman to head a major label, started 
in her new position July 18, replacing 
former Elektra chief Bob Krasnow, 
who resigned after Morris' appoint- 
ment was announced July 11 (Bill- 
board, July 23). 

Speculatron continues about the fu- 
ture at Warner Music, especially the 
fate of Warner Bros, chairman Mo 
Ostin. A source at the label says he is 
negotiating a new contract with 
Warner Music. 

In the new hierarchy, Rhone is on 
equal footing with Ostin and Ertegun 
as the titular heads of the three ma- 
jor-label groups under Warner Music. 

Asked about other possible execu- 
tive changes within the labels under 
her, Rhone says, "At this point, it's too 
early to discuss that. We're in the pro- 
cess of evaluating the system, the 
(Continued on page 134) 



China Making 
Progress On 
C'riglrt Issues 

HONG KONG— New laws protect- 
ing intellectual property in China 
may not be the final solution, but 
they appear to be the most promising 
effort yet in controlling the world's 
most notorious pirates. 

Foremost is a decision by the main- 
land government to remove piracy 
from civil statutes and instead make 
it a criminal offense, which carries 
far stricter penalties. 

Changes were announced July 5 on 
the heels of the USTR's June 30 deci- 
sion to put China on its 301 trade- 
sanction investigation Ust But it was 
18 months of tough negotiating by 
IFPI to control music piracy that was 
the real facilitator. 

Two categories of penalties call for 
maximum jail terms of three years 
and three-to-seven years, as well as 
fines, depending on the severity of 
the offense. 

Officials also may seize equipment 
used in counterfeiting, as well as any 
financial gains that could be used to 
repay victims. 

"We're still not sure how [the Chi- 
nese] are going to define 'severity,' 
but there is no doubt this is the big- 
gest breakthrough we've had," says 
J.C. Giouw, IFPI's Asian regional di- 
rector. 

The Chinese government also has 
accepted a set of administrative rules 
developed by IFPI to control the 
spread of piracy. 

These call for a certification pro- 
cess at CD plants that will allow offi- 
cials to track all product; a new sys- 
tem of import and export licensing 
wherein all orders must he monitored 
by IFPI; and a promise of no new CD 
plants. 

Giouw says he believes that main- 
land officials will now follow through 
with previous promises to stamp out 
piracy, especially during the six- 
month investigative period imposed 
by the USTR. 

"These new laws make me confi- 
dent enough to say that the spread of 
piracy can be controlled by the end of 
the year," he says. "Getting rid of it 
completely is another question." (See 
related stor y, page 128. ) mike levin 




A Jolly Good Fellow. PolyGram presidenl/CEO Alain Levy became an 
honorary fellow of the London Business School July 7. The scfiool commended 
htm for buildir>g "a European-based global business that is at once creative, 
efficient, and profitable," and noted that PolyGram has "a unique combination of 
art and finance." Levy, right, is seen here at the ceremony with the school's 
principal. Professor George Bain. 



Study Says Interactive Media 
Pace Industry's Growth 



■ BY MARILYN A. GILLEN 

NEW YORK— Interactive digital me- 
dia — everything from online services 
and home shopping to video games 
and reference CD-ROMs — will pace 
the communications industry over 
the next five years, expanding at an 
11.7% compound annual rate to $22.3 
billion by 1998, up from $1^8 billion 
in 1993, a new study predicts. 

Total spending on recorded music, 
meanwhile, will post a second-best 
8.27" compound annual growth rate 
during the next five years, to $14.9 
billion by 1998 — a slowdown from the 
9.95? growth rate of the previous five 
years. Home video spending also will 
retreat from Its 11% pace over the 



Blockbuster Same-Store Sales Rise 



NEW YORK— Blockbuster Entertain- 
ment Corp., reporting a strong in- 
crease in same-store sales at iU \ndeo 
stores, posted significant gains in reve- 
nues and profits in the second quarter. 

For the three months that ended 
June 30, the Fort Lauderdale, Fla.- 
based company reports net income 
jumping 31.3/{, to $63 million from 
$47.9 million in that period last year. 

Revenues rose 37.3%, to $676.2 mil- 
lion from $492.4 million a year ago. 
Operating profit (before taxes and in- 
terest) soared 45%, to $118.8 million 
from $81.7 million. 

Blockbuster's 2,829 company- 
owned and 926 franchise video stores 
took in revenues totaling $841.4 mil- 
lion in the quarter, 29.3% above last 
year's $650.5 million. 

The company says that same-store 
sales — from company-owned video 
outlets open at least one year — were 
up 13.1%, a higher comp than most 
specialty retailers are reporting. Da- 
vid Potts, assistant treasurer, says 
sell-through accounts for about 17%> 
of video store revenues. 

Blockbuster declined to release a 
same-store sales figure for its music 
outlets. It owns 521 stores that are 
being consolidated under the Block- 
buster Music banner, and it has a 
joint venture with Virgin for 20 



Megastores. Blockbuster says music 
was "enhanced by the continuing 
consolidation of our buying, distribu- 
tion, and administrative functions." 

During the quarter. Blockbuster 
agreed to increase its ownership 
stake in software developer Virgin 
Interactive Entertainment Pic. to 
757" and transfer that interest to 



Spelling Entertainment, which pro- 
duces and distributes TV shows such 
as "Melrose Place." Blockbuster, 
which now owns 717r of Spelling, will 
increase its stake to 77%. Spelling re- 
ports that net income rose 13.3% to 
$8.7 million in the second quarter, on 
an 18.17" mcrease in revenues to $84.2 
million. oos JEFFREY 



last five years to a 77» growth rate 
over the 1994-98 period, totaling $18.6 
billion by 1998. 

An expanding demographic base 
and the continued strength of the ma- 
turing CD will help drive the music 
sector's growth, while sell-through 
muscle and a rental rebound will help 
push the home video side, which 
faces no danger so far from either 
PPV or videoon-demand. 

So says the eighth annual Commu- 
nications Industry Forecast from in- 
vestment bankers Veronis, Suhler & 
Associates, who included the interac- 
tive market segment in their five- 
year forecast for the first time this 
year. 

"Interactive digital media is the 
hotter end of the growth spectrum 
for the whole industry, and tiie abso- 
lute dollars involved in it are not im- 
material," says John S. Suhler, presi- 
dent of the New York-based firm. 
"Some industries that we think are 
pretty big — like recorded music and 
radio — are small in comparison. And 
this isn't just a nascent, early-stage 
business. This is a relatively well- 
formed business that everyone's got 
to pay attention to." 

■The explosion in the interactive 
(Continued on page 129) 



ABC mAm To Bet Mat's KkhBa Specials 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— In its first long- 
term agreement with its network 
parent, ABC Video will release a se- 
ries of specials and movies from ABC 
Children's Entertainment 

Prior licensing agreements have 
prevented ABC's video division from 
obtaining a steady flow of product 
from its network parent For exam- 
ple, MPI Home Video distributes all 
ABC News product, and Video Trea- 
sures handles distribution of chil- 
dren's product under the ABC Kid- 
time banner. ABC Sports also is scat- 
tered among several distributors. 

Under the Children's Entertain- 
ment venture, the network will peri- 
odically air a Saturday morning spe- 



cial. Within days of the broadcast, 
ABC Video will have the special at re- 
tail. 

The first program under the agree- 
ment, a new animated version of 
"The Secret Garden," will air as an 
ABC Kids Movie Matinee Nov. 5 and 
will be in stores Nov. 9. The 75-min- 
ute program will carry a $16.95 retail 
price. 

ABC Video president Jon Peisinger 
says the unusual price point reflects 
a middle-of-the-road approach. The 
video also will include additional foot- 
age. 

"We wanted to be more aggressive 
than standard pricing of $19.95 for 
similar producti," he says. "But we 
didn't want to go below $14.98, be- 
cause traditionally retailers view that 



as budget product" 

Peisinger equates the release of 
"The Secret Garden" with the pat- 
tern followed by "The Little Engine 
That Could," which MCA/Universal 
Home Video syndicated, then re- 
leased on video. 

Since MCA/Universal released the 
title in Mareh 1993, "The Little En- 
gine That Could" has sold nearly 1 
million units. 

"We're following the success of 
MCA/Universal, but unlike a syn- 
dicated time slot, this show will 
have a uniform slot," says Pei- 
singer. The special will air at 11 
a.m. 

ABC Television is planning to air 
one Kids Matinee special every 
quarter. 
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Warner Tones It Down For Anderson 

^Bright Red* Flame Ignites With Tiny Marketing Spark 



■ BY BRETT ATWOOD 

LOS ANGELES— When experimen- 
tal-music pioneer Laurie Anderson 
returns Aug. 30 with the stripped- 
down, Brian Eno-produced "Bright 
Red" on Warner Bros., it will be with 
little fanfare. 

"Anytinie we try to market Laurie 
with a large amount of 'hoopla,' it 
doesn't work," says Karin Berg, 
Warner Bros. East Coast VP of A&R. 
"It's best to let Laurie happen natu- 
rally with an organic presentation." 

It has been five years since Ander- 
son's last release, the highly crafted, 
detail-oriented "Strange Angels." 

"This is one of the longest hiatuses 
I've ever seen on an artist," says 
KROQ Los Angeles PD Gene Sand- 
bloom. "It's impossible to say how 
the audience will react, becuase it's a 
whole new generation of listeners." 

Sandbloom says that the singles 
"0 Superman," from Anderson's 



1982 album "Big Science," and "Shar- 
key's Day," from her 1984 album 
"Mister Heartbreak," are still staples 
on the station's recurrent rotation. 

"She's too 

avant-garde for 
radio," says KITS 
San Francisco 
APD Spud, who 
adds that Ander- 
son hasn't been in 
rotation at the 
modem rock sta- 
tion for years. anoerson 

"Modern radio 
is just now catching up to Laurie," 
says John Griflin, KEDG Las Vegas 
PD, who has not heard the new mate- 
rial. "I would think that if it is a good 
song, then we'll play it. If anyone can 
break through the boundaries of the 
mainstream grunge movement, then 
Laurie is it If '0 Superman' came out 
today, it would be a huge song at the 
modem [rock] format" 



EMi Reader Is The Main 
AttracUon On New Mum 



Some radio executives say album 
alternative radio may be warming to 
the off-center sounds like those 
found on the new Anderson record. 

"Laurie absolutely fits into this 
format," says KLIT Los Angeles PD 
Mike Morrison. "Some stations may 
be reluctant to play her, but we look 
forward to hearing the new record. If 
it is like her early spoken-word rec- 
ords, then we may have a hard time 
programming it, though. It has to be 
somewhat radio-friendly." 

No commercial single is planned 
from the album, which is Anderson's 
sixth for the label. Instead, three em- 
phasis tracks — "Puppet Motel," 
"World Without End," and "Poi- 
son"— will be serviced to album alter 
native, commercial modem rock, and 
college radk) with the release of the 
album. 

"We will concentrate on those 
three formats," says Linda Goldstein, 
who manages Anderson for Original 
Artists. "The [album alternative] foi^ 
mat didn't even exist when Laurie's 
last album came out, so we are hop- 
ing that this new outlet of exposure 
(Continued on page 135) 



The Gin Blossoms' A&M 
Singles Won't Fall Away 



■ BY ERIC BOEHLERT 

NEW YORK— Few Ules chroni- 
cling the winding paths taken by 
hit smgles are stranger than that 
of the Gin Blossoms' stubborn hit 
"Hey Jealousy." 

Released to modem rock radio 
24 months ago, the song, after an 
aborted run, resurfaced last sum- 
mer and became an across-the- 
board radio hit that helped estab- 
lish the Tempe, Ariz., band as a 
pop-rock radio force (Billboard, 
July 31, 1993). 

Now, 12 months later, defying 
programming odds, "Hey Jealou- 
sy" remains a staple on many 
modem rock, album rock, and top 
40 stations. Tiiat's a full 18 months 
after the song began making 
waves, nine months after it 
peaked at No. 25 on the Hot 100, 
and six months after, by all ac- 
counts, it should have played itself 
out 

Instead, for the week ending 
July 12, the song enjoyed nearly 




GIN BLOSSOMS 

900 plays across the country, ac- 
cording to Broadcast Data Sys- 
tems. What's remarkable is that 
scores of major-market top 40 sta- 
tions are spinning the song not as 
a strong recurrent, but rather as a 
heavy-roUtion cut WHTZ (ZlOO) 
New York has been chuming the 
song out for nearly 12 months 
straight, 30-50 times a week. And 
for the week ending July 10, VH-1 
more than doubled its airings of 
the "Hey Jealousy" clip over the 
previous week. 

"It's a phenomenon," says Rick 
Stone, senior VP of promotion at 
A&M, home of the Gin Bkissoms. A 
(Continued on page 115) 




■ BY JEFF CLARK-MEADS 
and THOM DUFFY 

LONDON — Life as a Fairground 
Attraction can mean just going 
around in circles. 
But for Eddi Reader, the flavor- 
ful former singer 
with that now- 
disbanded U.K. 
act, something 
new has come 
with every turn 
as a solo artist. 

Fairground At- 
traction, fronted 
by Reader, 
reached the top 5 
on the U.K. album charts in 1988 
with its album "The First Of A Mil- 
lion Kisses," and Reader returned 
to that chart region in early July 
when her new, self-titled album de- 
buted on the British album count- 
down at No. 4. 

Produced by Greg Penny, known 
for his work with k.d. lang on the 
"Ingenue" album, "Eddi Reader" 
was released in Britain on Blanco 
Y Negro Records through WEA 
U.K., and is due Aug. 30 from 
Warner Bros, in the U.S. 

The project is Reader's second 
solo release. Her first, 1992's "Mir- 
mama" on RCA U.K., was not re- 
leased in America despite its criti- 
cal acclaim in Britain. 

The difference this time, long- 
standing fans will note, is that the 
domestic angst Reader sings 
about is now based on personal ex- 
perience rather than the stories of 
her friends. 

"Mirmama" was recorded as an 
intimate pseudo-confessional, al- 
lied to haunting tunes, but since its 
release. Reader says, "My rela- 



tionship has ended, my recording 
deal ended, and there were two 
years of single parenthood in 
which I felt totally divorced from 
the world." 

The songs on the new album are 
"sympathetic to how I was feel- 
ing," says Reader. But she cau- 
tions: "People should just listen to 
the new album for what it is. It's 
not a big statement. It just records 
what I've been doing for a couple 
of years. I'm not pushing a big 
message. This is just me." 

The songs on "Eddi Reader" 
were written by, or in collabora- 
tion with, such notable musicians 
as Boo Hewerdine, Kirsty Mac- 
Coll, Teddy Borowecki, and Mark 
Nevin. Reader's own songs are 
published by Redemption Songs 
through Chrysalis Music; they ex- 
(Continued on page ISS) 




Spamow's Chapman 
Launches Gift Drive 
For Prisoners' Kids 



I BY BOB DARDEN 



Fostering The Future. David Foster celebrates an exclusive worldwkle 
publishing agreement with Leeds Entertainment and peermusic for all of hrs 
current and future works, including copyrights from his publishing company, One 
Four Three Music. Foster, a 12-time Grammy winner, is esteemed as a 
songwriter, arranger, and producer. Shown, from left, are Kathy Spanberger, 
senior VP, peermusic; Leeds Levy, president, Leeds Entertainment; Foster; 
Ralph Peer II, chairman/CEO, peermusic; Brian Avnet, personal manager, Gold 
Mountain Entertainment; and Ralph Goldman, business manager, Goldman, 
Wasserman and Grossman Inc. 




New Alliance Bows Spoken-Word Imprint 



■ BY BRETT ATWOOD 

LOS ANGELES— Independent label 
New Alliance, which has been a pro- 
ponent of spoken-word recordings 
for the last decade, is aiming to rede- 
fine the gerue with a string of inno- 
vative releases and a new label im- 
print 

The new imprint, Issues' is dedicat- 
ed to "more informational, less artis- 
tic recordings," according to label 
president Greg Ginn, who also runs 
sister labels Cruz and SST and has re- 
corded with Black Flag, Gone, and as 
a solo artist 

"Our first two titles are about bas- 
ketball, which I have a personal pas- 
sion for," says Ginn. "But Issues is 



by no means a sports-only spoken- 
word label. We do releases of a practi- 
cal nature. There is artistic merit, but 
the main idea is to provide practical 
information." 

Issues' first ti- 
tles, "Bill Walton: 
Men Are Made In 
The Paint" and 
"John Wooden: A 
Life In Basket- 
ball," were re- 
leased in Febru- 
ary. 

The basketball walton 
titles feature leg- 
endary UCLA coach Wooden and his 
superstar pupil Walton detailing their 
passion for the sport and the keys to 




success on and off the court 

For the Walton release, ex-Doors 
keyboardist Ray Manzarek contribut- 
ed musKal transitions that echo the 
energy and enthusiasm of basketball. 

"I played what I thought would be 
the appropriate music for the differ 
ent moves in the sport," says Man- 
zarek. "For defense, the player will 
hunker down. He is low and mean. I 
played low, choppy piano chords to 
convey that feeling. For free throws, 
the game can move from fast and 
chaotic to very composed, and the 
music speed reflects that, at times 
taking on a very tranquil quality. 
When I play this musk:, I feel like I 
really am playing basketball." 

(Continued on page 26) 



Contemporary Christian super- 
star Steven Curtis Chapman is 
part of a multi-organization effort 
to make sure the children of pris- 
oners have pre- 
sents this Christ- 
mas. 

Chapman's up- 
coming 70-city 
tour is sponsored 
by Prison Fellow- 
ship Ministries. 
Together with 
Sparrow Records chai>m«n 
and the giant 
Parable Group Inc. chain of Chris- 
tian bookstores. Chapman and 
PFM will make hundreds of thou- 
sands of copies of Chapman's 
"Heaven In "The Real World" cas- 
sette available free to the children 
of incarcerated parents, through 
PFM's Angel Tree program. 

"Heaven In The Real World," 
Chapman's latest release for Spar- 
row, was released July 12. 

PFM— founded by Charles Col- 
son, former special counsel to 
President Richard M. Nixon — 
claims to be the world's largest 
prison outreach and criminal jus- 
tice organization, working with 
churches ministering to prisoners, 
ex-prisoners, victims, and their 
families. 

The nationwide nonprofit orga- 
nization has a $25 million budget, 
(Continued on page 127) 
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Epic Label Puts Disclaimer On Hardcore Album 

MCEiht's Anti-Cop Lyrics Earn Unique Advisory Sticker 



I Y CHRIS MORRIS 



LOS ANGELES— Professing Its sen- 
sitivity to "intense and often graph- 
ic" lyrics, the Epic Street label has 
taken the unprecedented step of 
stickering "We Come Strapped," the 
new album by MC Eiht, frontman of 
rap act Compton's Most Wanted, with 
a label distancing the company from 
the album's hardcore material. 



'New Music Now' 
Programmer Puts 
Videos Online 

■ BY DEBORAH RUSSELL 

Regional video programmer Tom 
Sodeur is blazing a trail into new 
technologies, taking a alternative 
rock sensibilities of his Vermont- 
based "New Music Now" show to the 
users of online computer services. 

Sodeur, whose weekly show 
reaches some 710,000 households via 
the independent network WNDS of 
Derry, N.H., recently linked with in- 
formation systems developer Greg 
Loveria to showcase music videos in 
a forum other than television. 

Loveria is the founder of the year- 
old National Assn. Of Music 
Shareware, a network of under- 
ground musicians seeking to deliver 
their product to the public without 
having to use conventional radio or 
TV. NAMS uses the Byte Informa- 
tion Exchange (BIX) and Delphi In- 
ternet Services, two online services 
that reach an estimated combined au- 
dience of 1 million-1.5 million users. 
Both services are gateways to the In- 
ternet, which serves about 33 million 
users worldwide — a number that is 
increasing by 1.5% per month, accord- 
ing to Loveria. 

"It's not our intention to put forth 
a television experience on the com- 
puter; it's not like my show is on the 
(Continued on page 38) 



In an interview with Billboard, the 
rapper said the label is "covering 
they asses" in the event of potential 
criticism of his work. 

The album, which bears a conven- 
tional Recording Industry Assn. of 
America parental advisory sticker, 
also has a second label, approximate- 
ly twice the height of the RIAA lyric 
warning, affixed to its shrink wrap. 
It reads, "The lyrical content con- 
tained on this album solely expresses 
the views of the artist." 

"We Come Strapped," originally 
set for a July 12 release was held 
back a week so that the disclaimer 
could be added. 

Epic Street's concern about the al- 
bum apparently derives from the 
track 'Take 2 With Me." The rap's 
scenario involves an inneiMiity drug 
dealer who kills two police officers as 
he flees a dragnet 

"They might get me, but fuck 'em, 
I'm gonna take two with me," Eiht 
raps at one point. The track also 
makes a specific reference to Los An- 
geles Police Chief Willie Williams: 
"Heard them whisper, 'Chief Wil- 
liams, two officers down.' " 

Queries to Epic staffers regarxiing 



the reasons for the additional sticker 
were referred to the label's publicity 
department. 

On July 20, Epic released a brief 
statement regarding its reasoning. 

"On his solo debut album, 'We 
Come Strapped,' MC Eiht uses pow- 
erful imagery which is intense and of- 
ten graphic. Some may find his views 
disturbing. 

"We are opposed to censorship, and 
support MC Eiht's right to express 
his views. After discussion with the 
artist and his manager, all of us 
agreed on the wording and use of a 
second sticker. 

"MC Eiht's manager, John Smith, 
was fully aware of plans for the 
sticker and commented: 'MC Eiht and 
I applaud Epic for giving MC Eiht the 
platform to express his views.' " 

An Epic spokesperson says the 
statement stands in lieu of further 
comment by label executives. 

MC Eiht says that Epic Street de- 
cided to double-sticker the album af- 
ter "it got political." 

He describes "Take 2 With Me" as 
merely "a chase," and claims that the 
reference to WUliains spurred the ad- 
(Continued on vaae ISi) 




Broadening Horizons. Executives from Benson Records and parent company 
Music Entertainment Group herald Benson's exclusive distribution agreement 
with Liberty Records, Shown, from left, are Steve Fret. CFO. Music 
Entertainment Group: Wes Farrell, president/CEO, Music Entertainment Group: 
Jerry Park, president. Benson Music Group: Jimmy Bowen, president/CEO. 
Ut>erty Records; and Bob Freese, VP of sales & marketing, Litierty Records. 



Rykodisc Adds Rounder's 
Share Of REP Distrib Unit 



I BY CRAIG ROSEN 



Rykodisc has become the sole 
owner of the REP Co., a Minneso- 
ta-based independent distributor, 
after buying out former partner 
Rounder Records. The move is de- 
signed to make it easier to finance 
the expansion of both REP and 
Rykodisc, says Robert Simonds, 
CEO of REP and VP of Rykodisc. 

"Since we were managing REP 
already, the easiest way to pack- 
age a refinancing scenario was to 
bring REP under parallel owner- 
ship," says Simonds. 

Rounder Records president/co- 
founder Marian Leighton Levy 
says the buyout was "something 
that was necessary and in the best 
interest of both labels. It's amica- 
ble, we're satisfied with the settle- 
ment, and we all feel fine about 
it." 

Rounder had owned 50% of 
REP. Terms of the buyout were 
not disclosed. 

According to Simonds, REP lias 



surpassed its own projected sales 
growth by 65%. The acceleration 
of business put a strain on the 
company's financial resources, he 
says. 

"We have the busiest quarter of 
the year ahead, and an opportuni- 
ty for continued growth," Si- 
monds says. "So we concluded we 
needed to put some different fi- 
nancing together." 

REP is negotiating with several 
investors and banks for the addi- 
tional financing, which Simonds 
says the company hopes to have in 
place by early September. 

The new funds will not go 
toward additional stafling, Simonds 
says. Instead, they will be used to 
support additional sales volume. 

"We are well staffed and well 
equipped to handle the volume we 
are doing business at, and be- 
yond," Simonds says. In mid-July, 
the company moved from its 
25,000-square-foot warehouse at 
the Rykodisc building in Minne- 
(Continued on page IW 



Hollywood Seeldng New Distrib Deal 

Label Lays Off 14, Eyes New Acts 



LOS ANGELES— With its distribu- 
tion pact with WEA expiring in late 
September, Hollywood Records 
hopes to have a new distributor 
within the next few weeks. Sources 
point to BMG or PGD, but they do 
not rule out a new deal with WEA, 

Meanwhile, the Disney-funded 
label laid off 14 members of its pro- 
motion, sales, and financial ser- 
vices staffs July 14. 

"Unfortunately, the music flow 
couldn't support the size of the 
staff as it existed," says Hollywood 
executive VP Bob Pfeifer. The la- 
bel now has 50 employees. Pfeifer 
says Hollywood has four or five al- 
bum releases scheduled for the re- 



mainder of 1994. 

The label has a hit single with 
Elton John's "Can You Feel The 
Love Tonight," from sister label 
Walt Disney Records' No. 1-selling 
"The Lion King" soundtrack. Hol- 
lywood will release the follow-up 
single, "Circle Of Life," in early 
August. 

Hollywood's roster includes rap 
act Organized Confusion, the Bri- 
an Setzer Orchestra, and Eleven, 
as well as the Queen and Dave 
Clark Five catalogs. The label 
signed Sub Pop act Seaweed in 
February, and Pfeifer says it ex- 
pects to sign other new acts in the 
near future. CRAIG ROSEN 





EXECUTIVE TURNTABLE 









RECORD COIPiWIES. Aloyslo Reis is 
named VP of marketing for EMI In- 
ternational in London. He was mar- 
keting director for Sony in Mexreo. 

Neil Werde is named senior VP of 
marketing and sales at Rhino Rec- 
ords in Los Angeles. He was VP of 
marketing for Mattel Toys. 

Sony Wonder promotes Wendy 
Moss to senior VP of marketing in 
Los Angeles, and John Phillips to se- 
nior director in New York. They 
were, respectively, VP of marketing 
for Sony Wonder and a senior prod- 
uct manager at ColgatePalmolive 
Company. 

Al Cooley is promoted to VP of 
A&R at Atlantic Nashville. He was 
director of A£R. 

Mike Dungan is promoted to se- 
nk)r VP of sales and marketing for 
Arista Nashville. He was VP of sales 
and marketing. 

Rob Stone is named senior director 
of rhythm-crossover promotion for 




Arista Records in New York. He was 
national director of crossover promo- 
tion at EMI Records. 

Thomell Jones is named director 
of urban music marketing and prod- 
uct manager for Giant Records in 
Los Angeles. He was a product man- 
ager for Mercury. 

Olaf Bolter is promoted to director 
of finance and controlling for Sony 
Classkal in Hambiu^, Germany. He 
was manager of finance and control- 
ling. 

Lee Leipsner is named associate 
director of pop promotion for Colum- 



bia Records in New York. He was a 
local promotion manager. 

RCA Records in New York names 
Alexandra Zamor promotion manag- 
er of black musK and Terry Fer^son 
manager of national rap promotion. 
They were, respectively, marketing 
coordinator for Uptown/MCA and di- 
rector of promotion for Loud Records. 

Wea Mason is named manager of 
special projects for Priority Records 
in Los Angeles. He was a special 
markets director for MCA Records. 

Eric Fuller is named manager of 
finance and accounting at Mercury 



Records in New York. He was senior 
financial analyst 

Mark Hudson is named staff pro- 
ducer for Hollywood Records in Los 
Angeles. He was a songwriter and 
producer. 



Jeff Cohen has been pro- 
moted to director of writer/publisher 
relations at BMI in New York. He 
was associate director of writer/pub- 
lisher relations. 

MCA musk: publishing in Los An- 
geles names Jody Monday U.S. di- 
rector of copyright and licensing, and 



Sherry Orson West Coast director of 
creative services. They were, respec- 
tively, VP of licensing and adminis- 
tration at Chrysalis and manager of 
creative services at MCA. 

ROinD HELDS. Susan Feinberg is 

promoted to VP of interactive media 
advertising sales at MTV Networks 
in New York. She was director of 
market development 

John Day is named A&R manager 
for Columbia House. He was field 
marketing manager for MCA Rec- 
ords Nashville. 
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Body Count Is Back On The Block 

Virgin Unleashes Ice-T's Hard Rock Band 



I BY CHRIS MORRIS 



LOS ANGELES— The last time rap- 
per Ice-T's hard rock band Body 
Count released an album, it created a 
national incident. 

"Cop Killer," the police-baiting 
track off the band's 1992 debut al- 
bum, was loudly condemned by then- 
President George Bush and Vice 
President Dan Quayle, a chorus of po- 
lice organizations, and such vocal op- 
ponents as actor Charlton Heston and 
opera diva and Time Warner board 
member Beverly Sills. In early 1993, 
Ice-T and the band parted ways with 
Sire/Wamer Bros. 

During the "Cop Killer" upheaval, 
a number of prominent retail chains 
pulled the Body Count album from 
their shelves. But now, with the con- 
troversy long past, the band's first 
Virgin album, "Bom Dead," due Sept. 
6, may be lei!s of a hot potato among 
chain buyers. 

Camelot Music was one of the 
chains that pulled the last record, but 
purchasing VP Lew Garrett says, 
"I'm sure we'll buy [the new record] 
unless there's something on it so to- 
tally off the wall we'd have to look at 




BODY COUNT: Kneeling, from left, are 
Emie-C, Ice-T, and Mooseman. 
Standing, from left, are Sean E. Mack. 
Beatmaster V. D-Roc. and Sean E. Sean. 



it . . . 'Cop Killer' was what really held 
up the last one. 1 don't think he'd do 
that again." 

"What we tried to do on this record 
was load up the same guns of energy 
and rage, but tryin' to pick different 
targets," Ice-T says. "We said, 'OK, 
this is what we sung about on the last 
one, let's not repeat ourselves . . . 
Let's talk about some other shit' " 

Long after the dust settled in the 
matter, Ice-T has nothing but praise 
for his former label and its executives. 

"They was in trouble, man," the 
musician says of the Warner Bros, 
brass. "It was goin' down — $150 mil- 



Great Expectations For 
Ryko's 2ncl Sugar Album 



■ BY BARBARA DAVIES 

NEW YORK— Expectation is the 
word of choice when it comes to the 
second album by Sugar, the power- 
pop trio led by punk luminary Bob 
Mould. 

After a strong showing by Sugar's 
ld92 debut album, expectations are 
running high at Rykodisc that the 
new album. "File Under. Easy Lis- 
tening," could be the one to break 
Sugar on a new level. 

And label execs are busy cultivat- 
ing expectations among Sugar's core 
fans in preparation for the album's 
Sept. 6 release. 

In addition, two other labels, per- 
haps hoping to get in on the excite- 
ment, have put compilations of 
Mould's pre-Sugar work on the mar- 
ket in the past several months. One, 
from Warner Bros., comprises 
Mould's work with punk trio HUsker 
Dii; another features his solo output 
on Virgin Records. 

Meanwhile, on the artistic side, the 
surge in Sugar acti\ity was a factor in 
the band's decision to scrap the first 
version of "File Under: Easy Listen- 
ing" and begin anew, says Mould. 

"There's so much expectation and 




SUGAR: Malcolm Travis. David Barbe, 
and Bob Mould. 



all built around this record. I think 
maybe there was some kind of pres- 
sure to make an incredibly radio- 
friendly record," Mould says, adding 
that "spiritually, something wasn't 
working" in the "high-class" Atlanta 
studio where the band made its first 
go at recording the album in March. 

"The fans, the companies, you can 
tell when everybody's buzzing about 
something. You've got to learn to 
block that out. Maybe in Atlanta that 
wasn't blocked out." 

Mould, along with bassist David 
Barbe and drummer Malcolm Travis, 
retreated to his new home base of 
Austin, Texas, and began recording 
all over again. 

"(In Atlanta] we worked for about 
three weeks and almost had the rec- 
ord finished," he says. "Something 
about it didn't set well with me, so we 
basically brought the tapes back here 
to Texas and erased them." 

That action might be enough to 
nend most label execs into paroxysms 
of anxiety. But according to Rykodisc 
director of marketing John Ham- 
mond, the label wasn't worried. 

"Bob's concern is always to have 
the audience accept what he does on 
his terms. That's something we have 
a lot of respect for. We will leave them 
alone in the studio, we have enough 
faith in the artist, and we know he'll 
give us something great." 

The second take of the album was 
completed in early June. "Where this 
one came from. I'm really not sure," 
Mould says, laughing. "I've almost 
given up on trjing to decide. We just 
let it go, let the mistakes stay in, let 
it take its own shape, just (played] in- 
stead of getting uptight. I think it's 
(Continued on next page) 



lion gettin' sweated, because of me. I 
was like, Tall gettin' sweated, man. 
I'll leave, man. It ain't like that.' 
That's what a friend would do." 

He adds, "You got one little rapper 
kid over here makin' noise, and the 
whole stock of the whole company is 
droppin'. it's a problem. It's business. 
I never once confused business with 
music." 

After the split with Warner, Ice-T 
took his solo rap projects to L.A.- 
based indie Priority Records. Virgin 
picked up his solo work for Europe; 
the American arm of the company be- 
gan courting Ice-T to bring Body 
Count to the label. 

Ice-T says that at first he resisted 
(Continued on page 1 7) 




It's All Greek To Me. Michael Bolton and Celine Dion relax following their four 
sold-out shows at Los Angeles" Greek Theater. Shown, from left, are Greek 
Theater GM Susan Rosenbluth, Bolton. Dion, and Ken Scher of the 
Nederlander Organization. 



Atlantic, EMI Pub Weave New Tapestry'; 
Alice In Chains Cancels Summer Tour 



Wi, 



ILL YOU LOVE ME TOMORROW? In a twist on the 
slew of cover albums hurtling toward planet Earth, Atlan- 
tic Records and EMI Music Publishing have joined to- 
gether to remake Carole King's classic 1971 album "Tap- 
estry" with various artists. Helming the project are Jason 
Flom, senior VP at Atlantic, and Evan Lamberg, VP of 
creative for EMI Music Publishing, East Coast. 

Lamberg says he was looking through EMI Music Pub- 
lifihing's vast catalog and felt that King's material had been 
sorely under-utilized. 

Lamberg began a preliminary 
round of meetings with various la- 
bels to release a tribute album, at 
that point not limited to 'Tapestry" 
material, and the meeting at AUan- 
Uc— with Flom, EMI Music WorM- 
wide chairman/CEO Marty Han- 
dier, and Doug Morris, president/ 
COO of Warner Music-U.S.— took 
hold. According to Lamberg, as 
plans for the project progressed, it 
was Morris' idea to turn it from a 
cover album into a remake of 'Tap- 
estrj'." 

Says Flom, "It's an opportimity to breathe new life into 
one of the greatest collections of songs e\'er put together 
on one LP. That sums it up right there." Indeed, it does. 
If you're not one of the more than 15 million people in the 
U.S. who bought the album, among its tracks are "It's Too 
Late." "I Feel The Earth Move," "Will You Love Me To- 
morrow." "(You Make Me Feel Like) A Natural Woman." 
and "YouVe Got A Friend." 

"Tapestrj' Revisited" is slated for release in the second 
or third quarter of 1995, Lamberg says. N^otiatrons with 
several major artists are taking place, but Flom and Lam- 
berg ai-e keeping names close to the vest until contracts 
are signed and tracks are cut. The only song already re- 
corded is a Curtis Stigers remake of "Home Again." 

Atlantic's home \ideo arm. A'VLsion, Is documenting the 
proceedings and plans to release an accompanying video. 

Breaking those chains: AHcc in chains has 
canceled its summer tour, which included opening for Me- 
tallica and performing at Wootlstock '94. The official rea- 
son is "health problems within the band." Although there 
has been speculation that the band is breaking up. the 
members will retiUTi to the studio in the fall, according 
to a statement fi-om the band's management. 

In the meantime, Metallica is looking for a replacement 
on its tour. Alice In Chains and Suicidal Tendencies 
were slated to play on 25 dates. For nine of the dates, a 
fourth act, Candlebox, had been added. Now Candlebox 
will play all 325 dates, and another band will be added for 
those shows that were slated to have four acts. 




by Melinda Newman 



r ROPAGANDA, part II: "Propaganda!," an IS-song 
compilation of undergroimd acts, will be released on Phisst 
Records Sept 6 in conjunction with Rock The Vote (Bill- 
board. July 23). 

The good news is that it looks like the Navarre-distrib- 
uted release will be accompanied by a 50-date tour featur- 
ing three of the bands on the compilation, phis a m^or- 
label headliner. 

According to Pacific Management Services head Donnie 
Graves, who is coordinating the tour, organizers have been 
in talks with Mazzy Star, and also 
have approached Frank Black 
about headlining the tour, which will 
^ play 1.5(X)-2,000-seaters. A decision 

is expected to be made shortly. The 
tour most likely will be booked by 
whichever booking agency handles 
the headliner. 

The acts from the compilation 
that will be on the tour are three 
walls down, Daniel Cartier, and 
Life Like Feel, whose track '*Start 
All Over Again" will be the first sin- 
gle fh)m the project. 

According to George Telegadis, who runs Phisst Rec- 
ords with Aaron Ray, Rock The Vote will have a booth at 
the shows and will receive proceeds from ticket sales. 
Phisst is looking for major sponsorship to underwrite the 
tour and to help keep tickets between $4-$6. 

"Propaganda" should have A&R folks saliv"dting. In ad- 
ditron to the three acts that will be featured on the tour, 
other hot groups are Two Pound Planet, whose poppy- 
yet-twisted cut "6 O'clock News" was produced by Mitch 
Easter; the Nun', whose cut "Judy Brown" Ls reclolent of 
the Smithereens; the Smarties, whose stripped-down, 
acoustic "Wish I Could Say" can only be described as 
dreamy; and the Missionaries, who are represente<l by 
"Rose Garden," a gentle, hypnotic, midtempo rocker. 

According to Telegadis, the only band inked to Phisst 
Is Life Like Feel, which will have an album out on the label 
in October. "Everj'one else is entirely' free to go with other 
labels," he says. "We purix)sely said in our contracts that 
we don't want rights to publishing, that this deal Ls solely 
for this disc. You (the bands] are stating we can use the 
.song, and we're stating that we don't want anything else 
to do with it" He adds that his office has bios on each band, 
ready to be shipped to any m^ors showing interest. 

Telegadis .says he wouki like to do a "Propaganda" col- 
lection even,' year. 'There's no reason the next great group 
can't come from Sjjokane or Des Moines, and this is a great 
way to comb through the grass-roots area," He adds that 
future compilations won't necessarily be restricted to al- 
temati\'e music. The label al.so Is looking at techno, R&B, 
and rap groups, among others. 
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SUGAR RETURNS 

(Continued fmm page U) 

got some real high moments, and the 
way it kicks off is (lermitel>' a wake- 
up call. You'll either stay with the rec- 
ord or turn it ofT imme<liately." 

Wherever the album came from, 
Ryko product manager Jeff Roug\ ie 
expects good things from it. "I think 
radio prospects are probably better 
than 'Copper Blue' (the band's 1992 
debut album, which spawned the 
modern rock hits 'Helpless' and 'If I 
Can't Change Your Mind']. There's 
just as much of the great, noisy, pop 
songwriting. but also the radio cli- 
mate has changed" into something 
more receptive to louder, noLsier mu- 
sic, he says. 

"Bob has a unique production 
style — even though it may sound a lit- 
tle more raw, it's still a polished 
sound. It's verj' radio-friendly." 

The label's promotional machina- 
tions have begun ahead of schedule, 
according to Hammond, with the aim 
of getting people talking ASAP. 
"We're heavily fi^nt-loading the cam- 
paign, with a lot of things going on in 
August (on the trade and consumer 
levelsl. We'll be doing a listening 
party at the New Music Seminar [and 
giving out commemorative T-shirts]." 

Klyposting efforts are under way, 
and Hammond says consumer ad.s 
will appear a full month before the al- 
bum's release. "We want the excite- 
ment among the core fans to be at a 
fever pitch." 

Two videos, shot in 100-degree 
Texas heat and directed by John 
Bruce, are already in the can ("I think 
I'm still recovering from heat poison- 
ing," Mould says). Beginning in Au- 
gust are one-stop programs, a promo- 
tional appearance tour, and a mailing' 
of in-store CDs with special tracks 
and first single "Your Favorite 
Thing" (due at radio Aug. 16). 

Mould is his own manager and, 
along with business partner Kevin 
O'Neill, runs his own publishing com- 
pany, Granary Music. "It's starting to 
drive me nuts," he says. "When Sugar 
started, no one was expecting to sell 
400,000 records lof 'Copper Blue']. 
We're very protective of the situation. 
We're not looking for a merchandiser 
or a publishing deal — the catalog of 
material i.s very important, because 
that's all I have — fand] we don't farm 
songs out to soundtracks." 

However, Mould does have his eye 
on future projects. "I've spent my 
whole life making records that are 
pretty easy to play live, and I'd like 
to make a record that would be impos- 
sible to duplicate live — anjlhing, hip- 
hop, acoustic, chamber — things that 
don't necessarily translate to guitars. 
I just don't want to get bored with 
Sugar. The fact that we live so far 
apart [Barbe in Georgia, Travis in 
Boston] does introduce a new set of 
challenges. 

"I've got a lot of stuff lined up, and 
I wish in a way that I didn't have to 
go promote this record. I think this is 
going to be a fun fall, but to be honest 
I've got other things on my mind al- 
ready." 

Before Mould can get to work on 
other projects, there's plenty of work 
at hand. In addition to everything the 
label has lined up for August, the 
band will head to Europe for a few- 
weeks of press and publicity, and a 
U.S. tour is slated to begin in 
October. 
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Betsy In Own Spotlight On Debut Album 

Garth's Sister Is First Act For NorthSouth Label 



I BY JIM BESSMAN 



NEW YORK— Best knmvn for playing 
bass in baby brother Garth Brooks' 
band, Betsy (nte Betsy Smittle) will 
soon step into her own spotlight with 
the release of "Rough Around The 
Edges," both her album debut and the 
premiere release from NorthSouth 
Records. 

The lilrely street date for the album 
is SepL 6. At press time, three songs— 
"All Over My Heart," "Doesn't Take 
Much," and "This House" — were still 
in contention for the first single. 

"We'll canvass NorthSouth's im- 
mense staff and put it to committee 
vote," says label president Andrew 
Frances jokingly, noting that besides 
himself, the NorthSouth staff primar- 
ily consists of CEO Pam Lewis, 
Brooks' co-manager and Frances' wife; 
VP Ira Fraitag; marketing consultant 



and former Liberty Records VP .Toe 
Mansfield; and promotion consultant 
Gary Davis. Additionally, NorthSouth 
will check in with sister company, PLA 
Media, which likewise has ofHces in 
both Nashville and Los Angeles. 

Decisions also are made in coordina- 
tion with Atlantic Records, which mar- 
kets, promotes, and distributes all 
NorthSouth product 

NorthSouth's "mission statement," 
Frances notes, "is essentially about 
making records for adults..A big seg- 
ment of baby boom people want heart- 
felt melodies and lyrics they can hear 
and understand. They don't want to be 
grunged, rapped at, or made to feel old. 
Our goal is to talk to adults." 

Betsy fits NorthSouth's mission 
statement perfectly, says Frances. 
"She's a great first release because she 
solidifies everything we want to do with 
the label," he says. 
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"Rough Around The Edges" shows a 
broad stylistic range. "It's country and 
rock and bluesy all in one," says Betsy, 
who has been playing guitar in touring 
bands since forming Hot Ice, her all- 
girl high school combo. '*My pick was 
the rock and blues stuff, but I've 
played everything except opera. I even 
did disco in that era, because that's 
what you did if you wanted to play mu- 
sic." 

The Tulsa, Okla. native also played 
for a decade in country singer Gus 
Hardin's band — one of the 50-odd 
bands Betsy performed with over the 
years prior to picking up the bass in 
support of her brother's cause. 

As for Betsy's stance, Frances 
points to "You Can Look (But You 
Can't Touch)," a feminist-tinged rocker 
co-written by Betsy, which stakes out 
her position as a 'OOs woman quite ca- 
pable of holding her own. On the other 
hand, there's the ballad "This House." 
a duet with Betsy's mother and current 
manager. Colleen Carroll Brooks, a 
former Capitol Records artist, who 
sang on Red Foley's TV and radio 
shows in the '50s. 

"It was our dream to do that one," 
says Betsy, wiio likens her solo project 
to "every kid's dream when they picked 
up a guitar at 12 years old." 

NorthSouth plans to market "Rough 
Around The Edges" in an "adult man- 
ner." says Frances, "not necessarily fo- 
cusing on the chart game." but teaming 
PLA Mediii with Atlantic's New York 
and Nashville publicity offices in get- 
ting word out on Betsy. 

"There's a lot of interest in Betsy be- 
cause of her position in Garth's band 
and family, and the key is to take that 
and turn it into feature stories which 
fill in the complete picture — which is a 
lot more than that," says Frances. 

Recalling Brooks' recent European 
tour, including a stint in Ireland, where 
audiences chanted Betsy's name, 
Frances looks to use Brooks' forthcom- 
ing August/September Australian tour 
to help break Betsy, whose album will 
be rush-released Down Under to ex- 
ptoit media activity there. While Betsy 
will be back stateside in time for the 
domestic release of "Rough Around 
The Edges," she goes out again with 
Brooks for his fall European tour. 

"We're back [from the European 
tour] around Oct. 15, and then I'll put 
a band together for November and De- 
cember touring," says Betsy. "Then IH 
go out strong in "95 while Garth does 
movies and family stuff," 




Betsy, sitting at left, inks a deal with 
NorthSouth Records to become the 
Atkinttc-dtstributed label's first artist. 
With her are NorthSouth CEO Pam 
Lewis, sttting at right, and, standing from 
left Garth Brooks, Betsy's brother; his 
wife, Sandy; and NorthSouth president 
Andrew Frances. 



6th Annual Billboard Song 
Contest Gets Under Way 



OONG CONTEST: The sixth an- 
nual Billboard Song Contest is under 
way, with the grand prize winner re- 
ceiving $5,000 in cash, a BMG Pub- 
lishing contract for the winning song, 
a Gibson Chet Atkins SST guitar, and 
an Orange amplifier. Contestants 
may enter in the following categories: 
pop, rock, R&B/rap, Latin, jazz, and 
gospel/contemporary Christian. The 
six first-place winners receive $1,000 
in cash, a BMG publishing contract 
for the songs, and the Gibson guitar. 
An Epiphone PR-350 acoustic guitar 
will be awarded to the second-place 

winner in each 

category, 
while third- 
place winners 
will get Gibson 
strings and an 
accessory 
pack. Each of 
the top 500 
songwriters in 
the contest 
will receive a pair of BluBlocker Sun- 
glasses. After a multi-tiered .screen- 
ing process, finalists in each categon' 
will be selected by music industry fig- 
ures. Quincy Jones, chairman of the 
bhie ribbon panel .since the contest's 
inception, selects the grand prize 
winner. A $15 fee is required for each 
song entered in the contest. The 
deadline is Oct 31. Entry forms can 
be obtained by writing to the Bill- 
boani Song Contest, P.O. Box 35346, 
TuLsa, Okla., 7415.S-0346, or by calling 
918-627-0351. 

Along with the announcement of 
the new competition, 1993 winners 
have been re\'ealed. The grand prize 
winner is Connie Herrington of 
Nashville, for her song "If 1 Were." 
Other winners are Tim Mathews of 
Nashville and Josh Bernard of 
North Hollywood, Calif, (co-writers, 
country): Bill White Acre of 
Glendide, Calif, (rock): Thomas Lee 
Horner and Gaye A. Thornton of 
Chattanooga, Tenn. (co-WTiters, 
R&B): Joe Kurasz of Rahw-ay, NJ. 
Oazz), Osiel Garza of Santa Maria. 
Calif. (Latin), Cabonia Crawford of 
Morena Valley, Calif., and John C. 
Fluker of North Hollywood (co-writ- 
ers, gospel). Also, John C. Fisher of 
Los Angeles won first prize for video, 
a category not featured in the new 
competition. 

Final CUTS: Before his death 
June 14, it was well known that com- 
poser Henry Mancini was involved 
in writing the .score for a Broadway 
version of "VictorA'Ktoria," the ISffi 
comedy with music for which Mancini 
won an Oscar for best scoring. He and 
lyricist Leslie Bricusse, his partner 
on the songs from the film, had 
penned some 25 numbers. Little 
known was Mancini's involvement in 
a re-release of the soundtrack album 
on GNP/Crescendo, which is cele- 
brating its 40th anniversary. The 
original soundtrack album of "^Tctor/ 
Vfctoria" was released by PolyGram, 
but GNP/Crescendo got rights to the 
album in an arrangement with Ted 
Turner, owner of the MGM film cata- 




by Irv Lichtman 



log. Mancini's involvement with the 
new version of the "VictorA^ictoria" 
soundtrack concerns his personal se- 
lection of four numbers cut imm the 
film for restoration on the new album. 
Three of them are instrumentals: 
"The Big Lifl," "Elegant," and "Le 
Matelot Club." The fourth features 
Robert Preston's version of "The 
Shady Dame From Seville," which 
was performed only by Julie 
Andrews in the previous version. The 
newly remastered soundtrack album 
is due for release Aug. 17. 

DeAL: EMI 

Music Pub- 
lishing has re- 
newed its 
worldwide 
agreement 
with New Line 
Cinema Ck)rp., 
the film devel- 
opment and 
production 
company, whereby EMI Music will 
continue to administer the music on 
all films now owned by New Line and 
its affiliates. Among the newer New 
Line or affiliate titles are "Corina 
Corina," "The Mask," "Mortal Kom- 
bat," and "Don Juan Macero And The 
Centerfold." 

SuiT: Songwriter Denny Randell, 

who in a more-than-30-year career 
has been the co-author of such hits as 
••Workin' My Way Back To You," 
"Let's Hang On," "Lover's Concerto," 
"Native New Yorker," and "Swearin' 
To God," has brought charges of 
copjTight infringement and unfair 
competition, among other complaints, 
against EMI Blackwood Muskr, EMI 
Music Publishing, and EMI April. 
In a suit filed June 23 in a VS. district 
court in New York, Randell — along 
with his publishing companies DesM- 
erata Music, Denny Randell Music, 
and Randell America Songs — claims 
that the defendants no longer control 
dozens of songs as a result of EMI's 
purchase of the CBS Catalog in the 
mid-'80s, and have breached co-pub- 
lishing and administration agree- 
ments between Randell's publishing 
companies and EMI Music. The suit 
also charges that EMI has exerted 
wrongfiil rights within a foreign rep- 
rcsentjition agreement with Randell 
negotiateri in 1990, and that EMI has 
wTongfully exerted rights to a catalog 
called Native Songs, an outgrowth of 
a former Randell arrangement with 
Unichappell, the BMI unit of Warner/ 
Chappell. Wamer/Chappell is not a 
defendant in the suit. At press time. 
EMI had not responded to a call for 
a reply. 

Print on print: The foUowlng 
are the best sellers from Hal Leon- 
ard Publishing: 

1. The Lion King soundtrack 

2. Crash Test Dummies. God Shuf- 
fk!d HLs Feet 

3. Counting Crows. August And Ev- 
erything After 

4. Steve Vai, Sex And Religion 

5. ILEJM.. (JutOfTime. 
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Continental Drift 



UNSIGNED ARTISTS AND REGIONAL NEWS 



PITTSBURGH: Therapeutic lyrics about love lost, sung to a dual-guitar 
rock attack, have elevated the Clarks to top status in the Iron City. The 
Clarks — whose lineup of vocalist Scott Blasey, guitarist/vocalist Ro- 
bert James, bassist Greg Joseph, and drummer Dave Minarik haK re- 
mained intact since 1986 — were named best local band last year in a 
reader's poll sponsored by a Pittsburgh weekly. The group won the 

award, in part, due to its three 
strong self-released albums, 
which have sold more than 15,000 
units combined. "Love Gone Sour 

Suspicion And Bad Debt," the 

^■^■f^^B'^^^S^^^^I band's current 14-song CD, has 
V ^ ^P^P'^Br ^^^^^^1 ^^^^ 5,000 copies since its March 
k ^> "^^-j^^^^^^B release. It's distributed by Galaxy 

4b^^4^J^^^^^^| Music in Pittsburgh and Universal 
l^^k. ^S^^H^^^kJ^^^I in Philadelphia. Commercial sta- 
THE CLARKS tions have been receptive to the 

CD's radio-friendly tracks. Pitts- 
burgh album rocker WDVE-FM has played "Treehouse"; modern 
rocker WENZ Cleveland and Philly top 40 outlet WPLY-FM have 
played "Madeline"; and "Cigarette" has garnered play on album rockers 
WAPL-FM Appleton. Wis., and WRKT Erie, Pa. In addition to playing 
at several national and regional music conference, the Clarks regularly 
sell out top nightclubs in their hometown, including the Graffiti. A re- 
cently signed sponsorship from Rolling Rock beer ensures weekly expo- 
sure via print and radio ads through the new year. Contact Greg Joseph 
at4I2-*>61-y006. 

DEBBI LYON 




OAKRIDGE, N.J.: Sounding like a blend of Jackson Browne, early Ea- 
gles, and Gram Parsons, Neal Casal is a 2.5-year-old singer/songwTiter 
whose vocals resonate a soothing \ision that is uplifting as well as driv- 
ing. Casal focuses on songs with subtle-yet-infectious hooks amid acous- 
tic guitar pleasantries that even mom would like. Casal's "Brand New 
Damage Done" is a potential adult pop/alternative hit with heavy 
VH-1 rotation written all over it. His sound incorpo- 
rates a '62 Gibson SG, Hammond Organ, pedal steel, 
bass, and violin, along with dashes of female harmo- 
nies, into a sensible-yet-versatile pop structure. Pro- 
duction credits on his Warner/Chap pell demo go to 
Jim Scott, who mixed Johnny Cash's recent effort 
for American and has engineered projects for Tom 
Petty and Robbie Robertson. The seven songs were 
recorded in two days. Warner/Chappell's Jim Car- 
dillo signed Casal in 1992 when ex-King's X A&R 
rep Gary Walden, who knew Cardillo from their Me- 
gaforce days, passed him Casal's rough demo. Casal frequently plays 
at the Mercury Lounge in New York, and has begun performing in L.A. 
as well. Contact Cardillo at 310-441-8600 or Walden at 201-455-7841. 

JEFF BLUE 



MILWAUKEE: Blue In The Face's second CD for Milwaukee's Don't 
Records, "Curtains," contains more of the seven-member band's unique 
twists on contemporary songwriting and rock'n'roll history. Vocalist 
Mike Benign writes thoughtful l>Tics about human relations and sanity 
in a media-saturated age, using concise but vivid language and drop- 
dead melodies reminiscent of Squeeze. With a three-man horn section 

steeped in the sounds of '60s Stax 
soul, the music comes close to the 
borders of R&B. "Everybody has 
such different approaches that by 
the time they get through with my 
songs, there might not be any 
threads leading back to my origi- 
nal idea," Benign says. The 3- 
year-old group packs clubs and 
summer festivals in Milwaukee 
and works the upper Midwest cir- 
cuit of Chicago, Madison, and 
Minneapolis. The band is represented by Shellee Swanson, a staffer 
at Milwaukee's top FM rock station, WLZR, who previously got Milwa- 
ukee's Semi-twang signed to Warner Bros. In a decade dominated by 
grunge, Blue In The Face's vibrant sound represents a true alternative. 
Swanson can be reached at (414-453-4130). 

DAVE LUHRSSEN 




BLUE IN THE FACE 



VIRGIN UNLEASHES ICE-T'S HARD-ROCK BAND 

(Contiuued from paoe U) 



hooking up with another miyor for his 
domestic releases. "I told 'em. I said, 
'Look, I can sell it on my own label, 
and I'll make more money. We're not 
gonna bullshit — if, on my own indie. I 
make $5 a record, what are you talkin' 
about?* They just kept on naggin' us 
and shit. Then finally, 1 told [man- 
ager] Jorge [Hinojosal, 'Just write 
'em up a hell of an offer. Tell 'em we 
want that, we want this, we want that, 
we want a real royalty rate.' Pretty 
much, they was like, 'OK.* " 

With the Virgin deal sealed, Ice-T 
and the rest of Body Count — guitar- 
ists Ernie-C and D-Roc, bassist 
Mooseman, and drummer Beatmas- 
ter V — set out to make an album that 
would strike a different chord than 
the debut disc. 

Perhaps the most compelling 
tracks on "Born Dead'* are the title 
cut and "Shallow Graves," a pair of 
songs criti(iuing the military and be- 
moaning the fate of the foot soldier. 
The former was written after a 70- 
show European tour last year, during 
which the band tried out most of the 
album material. 

"War was very much on my mind." 
Ice-T says. "We literally had kids 
coming from Bosnia to our show in 
Budapest, and then goin' back to the 
war . . . We were like, 'This kid is 
gonna go back to fightin' a /yar tomor- 
row. He's got time to curae to a Body 
Count show?' Stupid, man." 

Virgin product manager Margi 
Cheske is anticipating that fallout 
from the "Cop Killer'* fracas and 
Body Count's still-ouLspoken lyrics 
could make waves this time around. 

"We're definitely expecting that, 
and we're not going to ignore it," 
Cheske says. "We're going to try to 
turn it into a positive . . . This record 
is a lot different, and we don't expect 
it to have the same amount of contro- 
versy, although we expect some." 

She adds. "There's going to be a cu- 
riosity level at first, and that's great 
... A lot of people will want to hear 
it and find out what it's about. 

"Bom Dead" will not immediately 
benefit from an American Body 
Count tour: Ice-T will spend the sum- 
mer months in Arizona shooting the 
film Tank Girl" (he plays a half-man, 
half-kangaroo creature called a "Rip- 
per"). A European Body Count tour 
and a late-year solo jaunt by Ice-T 
with Public Enemy and Ice Cube will 
follow the completion of filming. A 
U.S. band tour is anticipated early 
next year. 

In the interim. Virgin will circu- 
late a Body Count track on a free 10- 
track cassette of the label's acts, 
"The Virgin Records Summer Sam- 
pler," to be distributed at Loliapa- 
looza and other seasonal events, and 
for distribution at retail via the la- 
bel's alternative marketing depart- 
ment. 

The band has produced a four- 
song medley of the tracks "Masters 
Of Revenge," "Killing Floor," 
"Drive-By." and "Street Lobot- 
omy." A clean version of the medley 
plus a clean version of the title track 
will go to radio in mid-August. 

Video director Peter Christopher- 
son, who shot two Rage Against The 
Machine videos, has shot clips for 
the medley and the cleaned-up 
"Born Dead." Virgin will target 
MTVs "Headbangers Ball" and the 



Box for \ideo promotions. 

To service hardcore fans of the 
band, the album Mill be issued as a 
limited-edition vinyl LP Aug. 23, 
two weeks before the CD and cas- 
sette. "Cema really wanted to make 
it," Cheske says. 

When the album officially drops, 
she adds, "We're trying to set up 
street-date events at retailers 
around the country, using the 'bom 
dead' theme to create some fun." 
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DUE TO A PRINTING ERROR, DON 
SMITH'S CREDIT FOR MIXING 14 OF THE 
15 SONGS ON THE ROLLING STONES' 
NEW ALBUM "VOODOO LOUNGE" WAS 
ACCIDENTALLY OMITTED FROM THE 
BACK COVER OF THE FIRST BATCH OF 
RELEASES. ALTHOUGH HE RECEIVES 
PROPER RECOGNITION IN THE CD 
BOOKLET, THIS OVERSIGHT DOES A 
DISSERVICE TO THE REPUTATION OF AN 
EXCELLENT RECORDING ENGINEER WHO 
DID A SUPERB JOB ON THIS ALBUM. 
I HOPE YOU ENJOY HIS WORK. 

DON WAS 
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Down with it: Los 

Angeles -based hardcore rock- 
ers downset. know u thing or 
tuo about marketinp. 

On its own, tht' <}uarlft, 
which has been described as a 
harder version of Rage 
Against The Machine, re- 
leased two seven-inch singles 
to college radio and select 
mom-and-pop retailers prior to 
the .July 12 release of its self-ti- 
lled Mercury debut. 



In Flight. Step One 
Records' Western Flyer 
has been working hard 
supporting its self-titled 
debut single, from the 
forthcoming album of the 
same name. The band is 
visiting radio stations and 
performing acoustically for 
distributors through 
August. The song Is No. 73 
on Hot Country Singles & 
Tracks this week. 



The band also came to Mer- 
cury with its own fanzine, as 
well as postcai*d8 and artwork 
for the album. 

The fanzine, which Is distrib- 
uted to fan.-^ and the press, in- 
cludes information on the 
band's backgi'ound, I.\Tics, and 
explanations of its songs, 

"They have their own philos- 
ophy about things," says prod- 



uct manager Bigi Ebbin. 
"They submitted their own 
packaging to us and just 
wanted the label to be able to 
put it out there on a large 
scale." 

The two singles, "AlMiut To 
Blast" ami "Anger." were re- 
leased by the hand in August 
UMi and January of this year, 
respecliveiy. Both songs are 
featured on the album. 

"It helped gel the band's 
name known, as did the few 
shows they did with Mighty 
Mighty Bosstunes 
in January," Ebbin 
says. 

In March, Mer- 
cury distributed a 
cassette sampler at 
a BoardAU) event 
in L.A. The cassette 
also was included in 
the May issue of Al- 
ternative Press and 
the April issue of 
S(!conds magazine. 

WI\T Baltimore 
and KXRK Phoenb: 
are playing "An- 
ger," which went to 
metal radio June Ki. 

After finishing a 
Iwii-montli stint 
with IIi4»hazard in 
June, downset. headed out on a 
club tour, which i-uns from July 
2il through August, and will in- 
clude a few more dates with 
Biohazard and .some dales with 
Shootyz Growe. 

ChANT-S DONTSUCK: Ca- 
pitalizing on the phenomenal 
success of the Benedictine 
Monks Of Santn l)<>ming» dc 
Silos' Angel album, "("hant." 
the wacky folks at Rhino have 
released the s[M>of KP. "Chant- 
mania," by the Benzedrine 
Monks Of Santo Dominica. 



Creepin' Up. Where My 
Homiez?. " the first video 
from III Al Skratch's 
Mercury debut "Creep 
With Me," was No. 9 on the 
Box for the week ending 
July 15. The song is No. 9 
on Hot Rap Singles and 
No. 34 on Hot R&B Singles 
this week. The duo 
comprises Al Skratch and 
Big III The Mack. 



REGIONAL HEATSEEKERS #1'S 
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EAST NORTH CENTRAL 
Bone Thugs NHonrwny.Owpw On yVlComeHg L 




n NORTHEAST 




MIDDLE ATLANTIC 
FuQW (Trozl Jof Crew), fltorftd On ffeaWy 



PACIFIC 
Mozzy Star, So TontgM IM I MIgM SM 
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SOUTH ATLANTIC 
Nineteen Ninety auoO. W ton 



SOUTH CENTRAL 
Selena /<mr ftoMUdo 
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Rotating top-10 lists of best-selling titles by new & developing artists. 


PACIFIC 

I. Maur Stii. fiu Tun'ght Thil 1 Mighl %ei- 

3 Ahmad. Vmtm-i 

4. Cedy Cel. Heat 1 »a *Jf 

5. E-40, Udii »m 

6 L«reena McKmhIH. Tlx; Mask & Miifai 

7 Sounds 01 Blachnm. Aii«:a To Ar»Ld 
a Btu', Pd'kiife 

9 Bom Thufi N Ha>m»ny. Cre«p-ii On Ai> 
10 Rtu*cend Horlon HmI. Liquix in Tne Fi-jni 


SOUTH CENTftAl 

1, Sel»iia, /.ni- iJn-.ti t :r i 

2, 69 floyt. r.ii-,,.'i-r;i ■*,n,-', Uu-n-. 

3, B»n* Ttiu[i H H*ri(ion|r. C''-P[iiri l^n *n 

4, Martin* Mc8rMl«. Trv« Way Thai 1 Am 

5, JcH Fvivrarthy, Riii3n«ck 11 The Svquei 

6, M«l«in Mti. Gttelto love 

7, U Maria, Vulj 

S. Soundt Of Biachneit, Atnca To Altica 
9. Jimmia Vauchan. Strange Pleasure 
10. MaH» Slw. Si; f-jrM|{«.l THal 1 V,^ig"\ 



The baml. featuring three of 
the members of Big: Daddy, 
perform six parody songs on 
the album — "Losing My Reh"- 
gion," the theme song to "The 



Monkees," "SmelU Like Teen 
Spirit." -Da Ya Think I'm 
Sexy?," "The Monks' Vow Of 
Silence." ami "We Will Rock 
You." 



Morning shows such as 
KLOS Los Angeles' "Mark 
And Brian" program are play- 
ing cuts from the (\\^. 

A 20-minute "monkiimen- 
tiiry" \ i(if.'o. in the vein of "This 
Is Spinal Tap," also was filmed 
and will be serviced to the 
standard music vidtni outlets, 
in addition to being pitched tu 
HBO and Comedy Central. 
Music vid(H)s for each song also 
will Im? service<l shortly. 

CNN covered the making of 
the video on July 15. 

Garson Koos. 
VP of product 
management at 
Rhino, says the 
label plans an in- 
store at the Vir- 
gin Megastore, 
where the album 
is No. 12. 

The artwork 
on the album 
cover features 
monks in hooded 
robes sporting 
the slogan, 
"Chants Don't 
Suck." 

Solo shot: 

Virgin is down- 
playing the Gunii 
\' Roses tie-in while promot- 
ing guitarist Gilby Clarke's 
solo debut, "Pawnshop Gui- 
tai-s," due July 2fi. 

"This is a verj' valid album, 
and Gilby is an aitlst in his own 
right." says product manager 
Jean Rousseau. "We're going 
into this with some degree of 
caution." 

The label put the guitarist/ 
singer on a radio promotion 
tour in late May and June; he 
performed May 2(> at the 
WBCN Boston' Rumble. He 
also will play a few low-dough 



shows this summer in advance 
of a fall tour being planned. 

"Cure Me . . . Or Kill Me" 
went to album rock radio July 
II. 

The album features contri- 
butions from all GNR members 
and from Frank Black, who 
plays on a covt-r of the Clash's 
"Jail (luitar D<M)rs." 

TiD BITS; Energ>- metal act 
Pro-Pain performs with Ch'cr- 



Dramatic. R&B trio Drama 
has been on the road since 
June, visiting radio stations 
and retailers and speaking 
at youlh centers. 
Performances include 
WTLC Indianapolis' Black 
Expo in July. "See Me." 
from the group's 
Perspective Records 
debut. "Open Invitation." is 
No. 76 on Hot R&B Singles 
this week. 



kill on a 60-date tour, begin- 
ning in August . . . MT\' began 
aii'ing Skrew's "Picasso Trig- 
ger" fi*om its Metal Blade al- 
bum, "Dusted," on Head- 
bangers Ball July 18. 

Asxistaucf pinridt'd hy Sil- 
rio Pietmfuongo. 
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LA House Of Blues Is Foundation HQ 

Group Brings Arty Music To Public Schools 



IBY J.R. REYNOLDS 



WMkend Coup. Wild Pitch recording act ttie Coup was at Hyde Street Studios 
in San Francisco laying down vocals for its sophomore album. "Genocide & 
Juice. " which is scheduled for an October release. Pictured, from left, are E Rock, 
guest rapper Spice 1 , and Boots. 



LOS ANGELES— The House Of 
Blues restaurant and club here, which 
opened in May, is 
to be headquar- 
ters for the House 
Of Blues Founda- 
tion, a non-profit 
oi^^anization dedi- 
cated to bringing 
music and art 
back into public 
■nonETT school classrooms. 

The foundation 
seeks support from all business and 
community sectors. Current support- 
ers include the Harvard Endoftment 




DeBarge Single Gets Help From Babyface; 
Epic Street Promotes On-The-Job Training 



I HE ROAD BACK: The Reprise promotion department 
will have extra ammunition to throw at programmers 
when El DeBar^e's next single, "Where Is My Love?," 
ships to radio Aug. 16. 

Not only did Babyface produce the song and share 
writing credits with DeBarge, the two shared the same 
microphone for a duet According to DeBarge, it was the 
first time Babyface has co-written with an artist he was 
producing. 

"Where Is My Love?" will be the second single off 
"Heart, Mind & Soul." DeBarge's best album in years. He 
produced four songs for the album, and takes writing or 
co-writing credit on 10 of 11 tracks. His vocals are more 
definitive, while his production work, along with that of 
Babyface, Tony Dofat, and Jermaine Dupree, Issues 
sharp, contemporary' rh>lhms. 

Credit all of the producers for pushing the musical en- 
velope on select tracks that issue near-hip-hop, doo-wop 
beats, but carefully avoid 
the trap of sacrificing De- 
Barge's identity in favor of 
hipness. And though he 
nibbles on Marvin Gaye's 
vibe with a couple self-pro- 
duced tracks ("Starlight, 
Moonlight, Candlelight," 
and the title track), it is 
done with understated 
class. 

Says DeBarge, "For the 
record, I want to make it 
clear, since a lot of people 
don't seem to know: I've alwaj-s been writing and produc- 
ing — since the beginning of DeBarge. I play piano [and! 
co-wrote a lot of the group's songs." 

He attributes his revitalized creative spark to a period 
of intrtispection, as well as Babyface's creative and moti- 
vational supimrt. 

Says DeBarge, "The most challenging thing about put- 
ting this project together was to be who El DeBarge Ls 
as a singer, and to bring my vocals to a '90s style without 
compromising who I am. It was a combination of material, 
my focus, and Babyface helping me to rediscover who I 
am as an artist and balladeer. The power from all that 
showed up in the delivery of the songs on this album." 

Now the key is for DeBarge to overcome public percep- 
tion that he Is beyond his prime. After debuting at No. 
24 on the Top R&B Albums chart, "Heart. Mind & Soul" 
has been sputtering of late, and the first single, "Can't Get 
Enough," peaked at 21 on the Hot R&B Singles chart. 

Still, scoring a hit or two in the coming months could 



easily move the veteran back into the ranks of R&B's top 
batladeers. Add to that a propoHe<I "I>adies Only" tour, 
which DeBarge says is being considered in tandem with 
Babyface, and he's got the potential to make some noise 
early next year. 

SeRVIN' STREET KNOWLEDGE: The Los Angeles 
office of Epic Street conducted a Street Posse Competi- 
tion that provided on-the-job training for five novice 
street promotion teams, then challenged them to develop 
two-week street promotion campaigns for Epic Street 
acts MC Eiht. Quo. Grand Daddy I.U., Patra, and Vi- 
cious. The contest was organized by Michael Nixon, who 
consults for the label and is president of N5 International 
Entertainment Marketing. 

Says Nixon, **There are a lot of kids out there who want 
jobs and think street promotion is just handing a tape to 
a club DJ and putting up posters around the "hood. This 
is a way of educating them 
about the business and 
giving them on-the-job- 
training at the same time." 

Nixon trained each 
team in areas of communi- 
cation. crcati\'e street pro- 
motion, street and club 
display merchandising, 
and introductory market- 
ing techniques. 

The winning team, 
Street Buzz Promotions, 
won $100 for its efforts, 
and was hired by Epic Street to become part of its promo- 
tion "hip squad." 

One highlight of Street Buzz's campaign was a promi- 
nently displayed, seven-foot wall mural of MC Eiht in the 
heart of South Central LA., promoting the artist's latest 
release, "We Come Strapped." 

"It's a win/win situation," says L.A. -based Kcjina 
Brown, national promotion/marketing director for Epic 
Street. "The remaining four teams can put this work on 
their resumes and have an edge when looking for work." 

Nixon intends to develop similar on-the job-training 
competitions at other labels. 

The 2ND ANNUAL Juvenile Diabetes Foundation's 
International Music Industry Dinner will take place Sept. 
22 at the Sheraton Centre Hotel in New York. 

The dinner was founded by Epic VP of black music Vi- 
dian Scott and Famous Artist president Jeny Ade. 

(Continued on fKiqe J5) 




by J. R. Reynolds 



Fund, Digital Equipment. Lotus De- 
velopment, and the Mcllhenny Co. 

The plush upstairs suites at the 
venue have been designated for exclu- 
sive use by foundation supporters. 
There are several 65-seat rooms, trim- 
med with black folk art. Sponsors also 
will be entitled to an exclusive culinary 
series in the suites. 
"We now have closed the foundation 
rooms to the pub- 
lic and are collect- 
ing the names of 
those interested 
in supporting our 
cause," says Issac 
Tigrett, founder/ 
CEO of the House 
Of Blues (and 
former owner of the Hard Rock Cafe). 

According to Tigrett, the foundation 
brought together the Dubois Institute 
of Harvard University and the Center 
for the Study of Southern Culture at 
the Uni\'ersity of Mississippi to create 
a curriculum for school cWldren that 
includes the study of blues and black 
historj'. with additional emphasis on 
racial tolerance and understanding. 

Says Tigrett, "We take blues, as a 
root music, then show how it was de- 





suNSET snip 



rived from Afiican music, and how it 
influences today's music forms . . . 
Then we take those ideas and roll 
them into discussions on slavery and 
other non-music- 
related African- 
American history, 
including civil 
rights and other 
aspects of Afri- 
can-American cul- 
ture." 
Tigrett says the 
MOhfTGOMEBY foundation's pub- 
lic status prevents 
it from setting the cost of individual 
and corporate sponsorships. But he 
notes, "No more than 30% of the funds 
come from any one source, which min- 
imizes the ego problems common to 
privately run foundations." 

While he declined to quote an exact 
amount, Tigrett describes the House 
Of Biues' contribution to the founda- 
tion as "substantial — several thou- 
sands of dollars." Tigrett adds that the 
business charter of each House Of 
Blues site allocates a certain amount 
of fimds toward the foundation. There 
are three House Of Blues locations. 

(Continued on page Jj) 
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RAJA-NEE'S READY 

Perspective Records is shilling 
marketing gears to break female 
vocaUst Riya-Nee — a no-frills vocalist 
who label executives say requires a 
stripped-dowTi marketing approach. 
Initially, that approach favors hard-lo- 
find underground clubs and 
independent record stores over chain 
retailers and 
radio. 

Raja-Nee's 
debut album, 
which drops Oct 
4., Is titled "Hot 
And Ready." Its 
tracks deliver 
spicy (and 
RAJA-NEE occasionally raw) 

IjTics o\'er hip- 
hop-styled street beats. But there also 
are lush ballads that embody the 
artist's on-the-edge sensuality'. 

"Ballads are heartfelt, so I love them 
best," says Raja-Ne^. ''When I was 
recording them, all the Ughts in the 
studio were turned out I get really 
personal with the lyrics, try to put 
myself mentally into the song's 
situation." 

Added to her sassy, rfiythmic 
cadence on certain tracks Ls a ragga 
feel that the label hopes will pull in the 
dancehall crowd. 

Says Sheila Coates, VP of product 
and artist development for 
PerspectKe, "Her sound is really 
unique because she incorporates 
patois, along with the hip-hop. funk, 
and R&B on the album." 

Raja-Nee may have an advantage 
over other artists who <leliver lyrics in 
patois because her use of the Jamaican 
dialect Ls mastlv understandable — 



though still sexually gritty — to novice 
dancehall fans. 

"I wanted to tap into a market that 
was unique and different," says the 
Chicago native. "I have a lot of 
Jamaican friends, and patois is the 
dialect they speak. So I studied and 
learned it And if I was going to bite on 
their culture, I had to tell the truth the 
way they tell it." 

R^a-Nee was discovered by Auto & 
Cherokee (who produced fi\'e tracks on 
the album) when the vocalist 
auditioned for a group the pair planned 
to produce. They, in turn, introduced 
the artist to Perspecti\'e label owners 
Jimmy Jam & Terry Lewis, who also 
produced tracks on the album. 

Coates says marketing efforts for 
"Hot And Ready" will be geared aw^ 
from sensationalized tactics, in favor of 
a more dehberate strategj'. "We're 
starting .slowiy. with independent 
retailers in the beginning, because 
they're closest t<t the underground 
audience we're initially going after," 
she says. 

Coates says music video and street 
marketing will play important parts in 
the .selling of the R^anee album. "The 
video is being released three weeks 
ahead of the single," she says. 

Although no date has been set for 
release of the first single, "Turn It 
Up," Coates anticipates a cassette 
single going to retail in early August, 
with a 12-inch, that includes remixes, 
going to DJs for club play at the same 
time. 

Coates says the label will not 
concentrate on gaining airplay with the 
first single in the traditional sense. 
"What we're trying to do is develop an 

(Continned on page Jj) 
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THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


il 


TITLE ARTIST 

PROOUCCR 4S0NGWRfTE.R) LABEL & NUM6£R'D1$TRI8LJTING LABCL 


1 


1 


1 


10 


* * ♦ No. 1 * •* * 

ANY TIME, ANY PUCE/AND ON AND ON • s.tM«M. l * JANET JACKSON 

J JAM T LfWl? J J*i"KiCiN u J*CKW. 1 CAftRT^ T LEWI^I <Cl 01 1» VIRGIN 38435 


CD 


3 


4 


10 


FUNKDAFIED • ♦DA BRAT 

M '.F-LI : DUPni.OABAAT) (C) (Tl SO SO DEF/CHAOS 77523AMUMeiA 


3 


2 


2 


14 


1 MISS YOU •AARON HALL 

GCAUrnEN . !-MtN>M*i.Ll (Cl SILAS MM7/WCA 


4 


4 


3 


14 


BACK & FORTH • * AALIYAH 

R hf LIV lR Kfll 1 ICMT: [X)BLACKta*OUND4217i 'IVE 


® 


6 


7 


13 


SENDING MY LOVE ♦ 2HANE 

NAUGMn By NATURE IR NUEFV1Ll£.NAUCHTV tSi NATURt) IC> IDI <T) ILLTOWN 224ZVOIOWN 


6 


5 


5 


16 


WILLING TO FORGIVE ♦ARETHA FRANKLIN 

BABYf; !-i:e,D.SIMM0«S1 (DtD);'.' aiARIST* I 2680 


CD 


9 


9 


6 


ALWAYS IN MY HEART ♦ TEVIN CAMPBELL 

BASvr.- ■ 'ACE.SIMMONSl (C) CDIW QWEST lezeOWARNER BROS 


1 


7 


6 


12 


YOUR BODY'S CALLIN' • ♦ R. KELLY 

R Kf LIT (R KEllTI (C) {II (X) JIVE 42220 


9 


8 


10 


11 


THE RIGHT KINDA LOVER ♦ PATTI UBELLE 

-■MLEWIS 'HiM-i T 1 K/.l'iA BEHT«En-NES«V iWRIGKn ICI (T) fV) MCA 54673 


(H) 


11 


11 


15 


I'M NOT OVER YOO ♦ CE CE PENISTON 

5 HURlPr (S HURLEY .J PRir*CIPt£,M.OOCi (C) (Tl IX) AAM 0574.PERSPECTr^E 


OD 


15 


18 


8 


WHEN CAN 1 SEE YOU ♦ BABYFACE 

D =i(UMONS(BAByFAC£) (Cl IDHMM Tl i^m^ EPIC 77HO 


12 


12 


16 


13 


FANTASTIC VOYAGE* ♦COOUO 

f.: ..n TI E M l v E> VE,*NDER BEAVtRS,CRAIG,«CCAIh,SH£LBV) IQ (M) (T) [XJ T0I4MY BCW 617 


13 


10 


8 


15 


REGULATE (FROM 'ABOVE THE RIMI • ♦ WARREN G & NATE OOGG 

,VM'-I<. , i-f', 1 [X3GG) [OKATH(M)WM2Bail«TERSC0P£ 


(H) 


17 


17 


8 


BOOTI CALL ♦ BUCKSTREET 

Ti^iLEY 1 f WON 'RlLEV,SEfiMC**,STlVERS Rlirr.OCKEV.TROUTUAN.TROUTMAN; 1 1 : INTERSCOPE 96255 


® 


16 


19 


6 


WHAT ABOUT US JODECI 

Dicing MOORE.LIWXJTMAN.R TROUTMAN.S MORDOCKJ (C) UPTOWN 5486 lACA 


16 


13 


13 


10 


90'S GIRL ♦ BLACKGIRL 

CHRtSTlAI T RILEY -I-EOn SMlTH (WAFREN.RUSSElL.FOOTE.MCCANN nELDS RllEVl (O It) <XI KAPtfi 62a6iflCA 


17 


14 


12 


17 


ANYTHING (FROM -ABOVE THE RIM-) ♦SWV 

e AU0RGAT4 f A MORGAM ICI ITmv; I;(i RCA628J4 


18 


19 


14 


13 


■ SWEAR* ♦Aa-4-ONE 

orOSTERtr --'fc- r. E'^KER' (CUV) BLIT22 87243/ATLANT1C 


M 


18 


15 


20 


YOU MEAN THE WORLD TO ME • ♦ TONI BRAXTON 

LA»EI iMMiii. (L A REIO.eABVFACE.D STUMONS) (CHDMMHV) LAFACt 2-4064/ARISTA 


20 


20 


22 


14 


BACK IN THE DAY ♦AHMAD 

KENE AL :A A LEWIS.S K GEFTDV} ICI (MUTKXI GlAt4I 18217 


(D 


26 


31 


9 


THE PUCE WHERE YOU BELONG (FROM "BEVERLY HILLS COP 111*) ♦ SHAI 

E WARTIN D VAN RE"IGALIER M GAY G BRIGHT IMARTIN VAN ElEr.EAElER LuRE',; GAy eRIGfli E MCA 54807 


22 


21 


29 


4 


WHEN 1 GIVE MY LOVE KEITH SWEAT 

R S^EAE F &t[!TT , EFEFR^OH IK SWEAT.F SC0n.J JEFFERSON) (C) ELEKTRA 64525 


(S) 


NEW^ 


1 


**aHot Shot Debut*'** 

SL0WW1NE ♦TONY! TONI! TONE! 

TONY'TflNliTOHEi ID WIGGINS THE WHOEE NINE^ iC) WING f(5^ 47f<.VERCURY 


24 


24 


26 


23 


I'M READY ♦ TEVIN CAMPBELL 

HA^-IA; !■_ '.'V .'i'.. (BWFACtl (CUDIIVIQWEST laJMiWARNER ftftOS 


® 


25 


34 


8 


TOOTSEE ROiL ♦ 69 BOYZ 

95 'jC'J'h IDA' S.W.A.T. TEAM! iCl IMUDtXI BlP-iI 6911 


CD 


87 




2 


★ ♦★Greatest Gainer/Sales*** 

STROKE YOU UP ♦ CHANGING FACES 

i^'LLL' ^fS.,' iO {IHXl SPO<Lf D ROnEHWG 9EAT W274'ATLANTIC 


27 


22 


25 


to 


ANYTIME YOU NEED A FRIEND ♦ MARIAH CAREY 

W AFANASttFF M tAHET I M CAREY W.Af ANASlEFFI (Cl (0) CM) (TUV) (Xt COtlTMBIA 77528 


21 


23 


23 


20 


GOT ME WAITING ♦ HEAVY D 8, THE BOYZ 

PROCX , ■ II hi ■.. r ;i PREXH C L SMOOTH] (CUTl UPTOWN 5481 ^j.VCA 


(D 


32 


38 


6 


NUTTIN' BUT LOVE ♦ HEAVY D i THE BOYZ 

MEAVYClf CAPRI ME' CAPRI t4EAVY 0 1 | U-TOWN " 


(S) 


38 


47 


4 


GIVE IT UP ♦ PUBLIC ENEMY 

G G-WIZ.C RYDER IG C WI2,C RiDCNFTOUR.STUODAH MAN.A ISBCU.M TMOMAS) ICI IM1 DCF JAU'RAL 853 316^SLAND 


OD 


58 




2 


THIS D.J. WARREN G 

WAARf N G (w GRirnNi [O (M) HI (X> VIOLATOR'RU 8^3 


32 


29 


43 


10 


WEEKEND LOVE/BLACK HAND SIDE ♦ QUEEN LAT1FAH 

SID '-GEE .. ir '-lOl OS.I REBEL) (Ci (Tl 1*' MOTOWN Z2iI9 


33 


28 


32 


14 


SOMEONE TO LOVE ♦ MINT CONDITION 

MINT CONtiniON iL WAODELL) tC» PERSPECTIVE 74M 


(H) 


40 


36 


11 


WHERE MY HOMIEZ? (COME AROUND MY WAY) ♦ ILL AL SKRATCH 

■ LO RiCtH ■ ..LA ■.M'lAiCH.IOMVP.) (C) (M) (Tl MERCURV 858 462 


3S 


27 


20 


19 


PART TIME LOVER/I'M STILL IN LOVE WITH YOU « H-TOWN/AL B SURE! 

■. MncMElU5WIWG.««S0HI (C) (M) (Tl ff) DEATH ROW .d^a 3 int-if 5C0PE 


(D 


36 


44 


9 


INFATUATION ♦JAMIE FOXX 

J row 1. fOK*., '. I F0«6Za86 


OD 


42 


48 


6 


FUNKY Y-2X ♦THE PUPPIES 

C MliLS 1' 1 ' ! iT HAft^; iC 1 (W 1 iT|i [K 1 CtlAOS 77461^COLUMBIA 


d) 


39 


39 


14 


100% PURE LOVE ♦ CRYSTAL WATERS 

THE bAiEWLM HOYS IC WiMf i T DOUGIAS.T DAVfS.J SIEINHOUR) IC) rMl (T) 00 WEBCUHV B5B 485 


39 


31 


27 


27 


BELIEVE IN LOVE TEDDY PENDERGRASS 

CAaOWAY,CAl_lCpW*r.PENDCRGHAS5iCAUOWAY.CAUOWAV(fNOERGRA£S,BECKt«M) ELEHTRA64574 


49 


37 


40 


9 


LET ME LOVE YOU ♦ ULAH HATHAWAY 

B.k MORGAN IBA MORGAN) \Ci ITI VIRGIN iMiO 


® 


79 




2 


* ★ ★Greatest Gainer/Airplay * * * 

DO YOU WANNA GET FUNKY ♦ C+C MUSIC FACTORY 

R a.'.ULtL L V ^Lt - r..L".iLLi ;.,LJ i.:iL'. ^'-i.'. IMI 1 ' COLUMBIA i : 


42 


35 


33 


22 


THE MOST BEAUTIFUL GIRL IN THE WORLD • ♦ 

■f* r . p - 1 [ - NPGT25llt'ii '.'i-i'H. 


43 


33 


28 


9 


SOMEWHERE ♦ SHANICE 

WILLIAMS WIISON.C WILL1AMS.K. GRIFFIN,! LET) ICI MOTOWN 2240 


® 


51 


65 


5 


SPEND THE NIGHT ♦ N PHASE 

RKEtLT - (C)MAVERlCIL'SIRt ISIWREPRISE 


4S 


30 


24 


18 


1 BELIEVE ♦ SOUNDS OF BLACKNESS 

JAW IF WIS IHARRIS.LEWIS,WEBSTER,NOLANO,MO«RISON,JO«£S,BONNER) ICHWI llj 1X1 PERSPECTIVE 7446 


49 


34 


30 


13 


CAN'T GET ENOUGH ♦ EL OEBARGE 

HAi iifli: r :l'..\nrfACt,J ROBINSON) ICI IDIIV) REPRISE tfiI56 


® 


47 


53 


7 


BIGGEST PART OF ME ♦TAKE 6 

TAKE 6 Il l VAir^'itOMI! (C) (V) REPRISE 18122 


® 


94 




2 


BOP GUN (ONE NATION) ♦ ICE CUBE 

N 1 1 1 CODE 1 1 J rtGCIlNTOf^.JR.GSMIDEH.WMORRISONl IM) (TUX) PRIORITY 53161* 




43 


37 


2« 


BUMP N' GRINDA ♦ R. KELLY 

R KELLY IR KEILYI ICHT) (XI JJVE 42207 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 




TITLE 

PFtODlTCER (SOMWRITER) 


ARTIST 

UIBCL k NUMBER)CISTRIBUTING UlSa 


® 


50 


52 


7 


WHOSE IS IT? 

M RILEY lU RlLEYI 


♦ MELVIN RILEY 

(C) MCA 5*849 


(D 


55 


56 


4 


SOUTHERNPLAYALISTICADILLACMUZIK 

ORGAMZri) ROi;E (A PAnON.A BENJAMIN.ORGANIZEO NOIZE) 


♦ OUTKAST 

(C) (Dl (M) (T) LAFACE 2-407CVAfnSTA 


® 


ao 


99 


3 


NEVER LIE 

C STOKES C CLIENI IC STOHES.C CUtNl) 


IMMATURE 

(C) MCA 54850 


S3 


49 


49 


9 


INNER CITY BLUES 

R ISLEY A WINBUSH (M GAYE.J NYX) 


♦ ANGEU WINBUSH 
(Cl(D)EUKTRA 61591 


® 


54 


45 


6 


OLD TO THE NEW 

I VEGA ID BARNES.G MAYS.L VEGA) 


♦ NICE & SMOOTH 

IC) a) RAL 853 23aASlANO 


S5 


45 


41 


20 


OLD TIMES' SAKE (FROM 'ABOVE THE RIM*) 

N MILLER (MILLER.BRACE.STRONGI 


♦ SWEET SABLE 

(Cl (T) (X) STREET UFE 7638(KCOni BROS 


56 


48 


42 


17 


LOVE ON MY MIND 

J DOPRI M SEAL 0 DUPRI.M.SEAIJ 


♦ XSCAPE 

(C) (M) m (V) (XI so so DEE 7743EW1fll IJWA 


® 


57 


63 


8 


NAPPY HEADS 

LIVE (N JEAN.S MKHEl.l.HILUS-SCOTT) 


♦ FUGEES (TRANZLATOR CREW) 

(M) (TT RUFFHOUSE 77431'XailMBU 




44 


35 


19 


VTORKERMAN 

C LIL.CN A ^ELIY (0 SAIITM.A KELLY) 


♦ PATRA 

lO (Ml (TJ EPIC 77289 


® 


60 


55 


4 


TAKE IT EASY 

KRS-ONE IMAD UON) 


♦ MAD LION 

(M) (T) WEEDED 20094 '.^lERVOUS 


60 


41 


21 


12 


EASE MY MIND 

SPEECH lARRESTED DEVELOPWET^TI 


♦ ARRESTED DEVELOPMENT 

(C) (M) (Tl m (X) CHRYSALIS 58I5^MI 


61 


5« 


69 


5 


THE MOON 

BDOGALOO CAMILLE ilJ^CALOO.CAMILLE.E.ROeERSON) 


♦ ERIC ROBERSON 

(C) WARNER BROS 1S411 


® 


62 


95 


4 


SWEET FUNKY THING 

T Fii . 1 TFARAGHI- i lU'if N.E.KINGI 


ETERNAL 

IC) EMI 58242 


63 


52 


50 


a 


CROOKLYN (FROM XROOKLYN 'I 

A TRIBE CALLED QUEST ^KLHcR eiAKE LLEAH DAVIS.VIJMAMMAD; 


♦ THE CROOKLYN DODGERS 

(C) (T) 40 ACRES AND A MULE 5463 7/MCA 


® 


72 


70 


6 


PUMP 

BAKA BOYS (D HAWXINS.E VIOAL.N.VTDAl.AUILLER.R.TROUTMAN) 


♦ VOLUME 10 

(C) (T) IX) )MMORTAL 62844(RCA 


® 


89 




2 


EVERYTHING IS GONNA BE ALRIGHT 

1 lAM T LEWIS 1) F4ARRIS.T LEWIS.6 BAChARACH.H DAVID) 


♦ SOUNDS OF BLACKNESS 

(C) PERSPECTIVE 7462 


66 


63 


68 


4 


DON'T STOP 

T Pli f r ' F IL [ . f ft., ^MITM I DAVIDSON) 


♦ HAMMER 

(CXM) mix) GIANT 18136 


® 


73 


72 


7 


THE WORLD IS YOURS 

F S;-jL>, F'HI.l |F-i ■! .DNESI 


♦ NAS 

(O(T)C0lUM»A 77514 


® 


71 


67 


5 


DIARY OF A MADMAN ♦ GRAVE0IGGA2 

RNS.RZA [P HUSTON R DiGGSA BERKELEY A HAMILTOF^.O COUINS.W.RCEO) (C) (T) GEE STREET SfiA C62iTSLAND 


® 


NEW^ 


1 


HAPPINESS 

K DEANE (B UWRENCE.K DEANE) 


BILLY LAWRENCE 

(C) (D( EASTWEST 96264 


® 


77 


85 


4 


TONIGHT 

OFTGANIZED NOIZE (B.BCNNEH.M ETHERIDGE.OiTGANIZED NWZE) 


♦ XSCAPE 

IM) (T) SO SO DEE 77304-«)lUMBIA 


71 


65 


77 


5 


EASY TO LOVE 

1 I'F^Fi HFF-^ •( BFTAY) 


♦ FOR REAL 

IC) (T) UU 067CIRERSPECTIVE 


® 


75 


71 


7 


1 WANNA BE YOURS 

f'ill. PRLuL - IiAvT^.B B'JRRELL) 


♦ TRELUNI 

(C) (T) LUKE 480 


73 


64 


57 


20 


PUMPS AND A BUMP* ♦HAMMER 

RAIlLLPi:i>. i h-AK",'i« HAUM£R,DOECEDl7ECt.BAILLEmiEAU.CLINT0NI ICHO) (Tl (VI (X) GIANT IB21B 


74 


70 


64 


9 


CAPTAIN SAVE A HOE 

STUC*l IiJl» ■ I II ili .INS) 


♦ E-40 

(C) (T) SKX W)D- IT 4223(VJIVE 


® 


95 


98 


3 


YOU DON'T HAVE TO CRY 

¥ HERBERT (V HERBERT.J THOMAS) 


NIIU 

(C) (D) (M) ARISTA 1-2715 


76 


76 


78 


5 


SEE ME 

G LEVERT F NIF'IOI AF. fG lEVEHT.E NICMOIAS) 


♦ DRAMA 

ICI (T) PERSPECTIVE 7458 


® 


NEW^ 


1 


NO GUNS. NO MURDER 

DABtGdAAl F; f. M 1 1 1 R A M BREWSTER) 


♦ RAYVON 

(M) m (XI VP 5399' 


71 


68 


58 


20 


HOW DO YOU LIKE IT? 

K.SWEAT i SCOTT iK SWEAT f SCOH) 


♦ KEITH SWEAT 

ICI IMi (T; ixj ELEKIFtA 64555 


® 


NEW^ 


1 


ACTION ♦ TERROR FABULOUS FEATURING NADINE SUTHERLAND 

D KELLY (OKELLYt iCl EASTWEST 98260 


M 


61 


54 


13 


OUTSIDE YOUR DOOR 

D GAMSON.M NDEGEOCELLO IM NDCGEOCELLO) 


ME'SHELL NDEGEOCELLO 

ICI MAVERICK,S)RE 181 76.REPf(lSE 


® 


ts 


87 


5 


EASY COME. EASY GO 

L JDB.JOt PUBLIC!, CARTER J SAYLES.K SCOn.O.WVATT) 


♦ JOEPUBUC 

(C) (T) COLOMBIA 77504 


® 


St 


19 


5 


CAN IT BE ALL SO SIMPLE ♦ WU-TANG CLAN 

PRINCI RAKtl w IWL) rASGULANAUtRGMAN.M BERtMAN.M HAMUS01) IC) (Tl IX) LOUD 62891)I*CA 


13 


78 


62 


12 


I'LL REMEMBER YOU 

E WOLFF BENFORD ' F .VOLFT.S PIERSA) 


♦ ATLANTIC STARR 

ICI ID) ARISTA 1-2678 


14 


67 


66 


20 


MY LOVE 

D HALL IKGREENE.D HALL) 


MARY J. BLIGE 

(C) (T) UPTOWN 547B9IMCA 


ts 


69 


60 


19 


SWEET POTATOE PIE 

rj ftAT'l FFAT l(:OI.'INl.' K Oi: I [AWl 


♦ DOMINO 

(C) (M) (T) OUTBURST/RAL 77350iCHAOS 


66 


81 


81 


5 


1 ONLY HAVE EYES FOR FOR YOU 


♦ FUNKY POETS 

IDIV)550MUSIC 77517)tPlC 


® 


NEW^ 


1 


WHAT CAN 1 SAY TO YOU (TO JUSTIFY MY LOVE) 

APT 1 P' I' I III 'I'll 1 - 1, VFLArr i '.VAUACIl 


♦ HI-FIVE & NUTTIN' NYCE 

IC) JIVE 42228 


® 


NEW^ 


1 


SOMETHING'S WRONG (BUMP N' GRIND) 

MGOOaE K EvAtlSIR KELLY) 


ASHANTI 

(CJ (X) STRtET LIFE 78007ySCOTTI BROS 


n 


6« 


73 


8 


PEACE SIGN 

J GOLDSTEINL JORDAN.N STXITT IH SCOIT.H.BROWN.M.MYBICIt) 


♦ WAR 

ICI (Ml AVENUE 74441 


® 


96 


91 


7 


OH MY GOD 

A 1 RIBE CALLED QUEST (J DAVID.A MUHAMMAS.M TAYLOR) 


♦ A TRIBE CALLED QUEST 

1C)(T)(X) JIVE 42212 


91 


88 


84 


5 


WHAT U DO TO ME 

P SCOTT A RICHARDSON (N KIXX P SCOn.A-RICHAIWSOW) 


♦ NIKKI KIXX 

(CJ (XI STREET Lin SLIU.^y^Oni BROS 


92 


88 


80 


4 


DONT LET IT GO TO YOUR HEAIVtSIVE IT TO YA 

S HURLET.M : ■ i ■ t MC (HURLEY V [:..>C SAVAGE PRINCIPLE. MCALU 


♦ CHANTAY SAVAGE 

STER.MILLER ML^HR ■ (CJ (F) IXl 1 D 627Ba'RCA 


® 


NEW^ 


1 


THROUGH THE RAIN 

K FACKSON.E WHITE.P LAURtNCE (KJACKSON.E-WHITE.B WILLIAMS) 


TANYA BLOUNT 

(C) POLYDOH 853 314,'t5LAND 


94 


74 


74 


8 


LOVE WON'T LET ME WAIT 

A FISCHER IB ELI V BARRETT) 


NANCY WILSON 

IC) COLUMBIA 77542 


99 


97 


94 


12 


BUCKTOWN 

EVIL OFF UR WAIT IF CFWT.ARDF D FATES I WILLIAMS) 


♦ SMIF-N-WESSUN 

(Ml (T) WRECK 2O069'jT(£ftvOUS 


® 


NEW^ 


1 


THIS IS FOR THE LOVER IN YOU 

G ALbPlF.MI L fdU-jhFR •^ HI WErT t Vl'l R^., 


♦ GERALD ALBRIGHT 

IC) ATLANTIC 87227 


97 


98 


83 


17 


1 GOT CHA OPIN 

L. tviL .\AL1 ■ ' I W DEWGARDE E DEWOAfiDC) 


♦ BLACK MOON 

(Cn m WRECK 200BXNEHV0US 


® 


NEW^ 


1 


DEEP DOWN ♦ LADAE 

IhF hiM.'JFIw It WILSON.Q BOOGIE.O BENBOW C KELIAAI K DEAME) (C) POLYDOR 853 23aiSLAND 


99 


91 


88 


9 


CODE OF THE STREETS 

D, PRFl-IIFR Ti.F r.'lH.l FLAM.C MARTINI 


♦ GANG STARR 

(O (T) IXJ CHRYSALIS 5BI4BOII 


100 


84 


76 


9 


PEOPLE MAKE THE WORLD GO ROUND (FROM 't:ROOKLYN-) ♦ MARC DORSET 

N M WALCEN IT BELL L CREED) (C) 40 ACRES AND A MULE 5481iWCA 



Records witti tt>e greatest airplay and sales gains this week. ♦Videoclip availability. # Recording Industiy Assn. 01 America (RIAA) certificallon lor «ates of ^0.000 units, i 
ttw symbol. Catalog numt>er rs tor cassette single. 'Asterisk indicates catalog numtwr is lor cassette tnaxi-singic; regular cassette sir^ unavailabte. <CI Cassette single availability. 
tV) Vinyl single availatjility. <X> CD n^aw-stngle availability. 1994. Billboard/BPI Communications- 



k RIAA certi'icalion For s^les ot t million units, with additunal million irxlicaled tjy a numeral folknving 
(D> CD single availability. (M) Cassette maxi-smgle availability. (Tl Vmyl maxi-single availability. 
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Hot R&B Airplay 

Cwiipiledfromanat<ywisampIe<yaiTDlavsupp'«dbvP'i-:."-i^-i'' Data Syslems'fi^rlio Track serwce- 74 R&B stations 
areekctronicaily monitored 24 hcurs a flay. 7 da/s a week. Scxigs ranked Oy gfoss impBssions. computed by cross- 
relerencing exact liiries of airplay witti Arbilrcn listener data. The dMa is used m Hie Hot R&B Singes chart 
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ARTIST (LABtL'DISTBIBUTING LABEL) 




S 
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z 
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* 


TITLE 

ARTIST ILABEl/DISTRIBUTING LABELi 








* ♦ NO. 1 * * 




31 


27 


15 


CANT GET ENOUGH 

EL DEBARGE (REPRISE; 


1 


1 


13 


1 MISS VOU 

/.;.(;nr,.t;,LL !-,;a^.VCA) 5 whi it No : 




39 


44 


6 


100% PURE LOVE 

CRFSTAL WATERS (WERCURYi 


2 


3 


12 


SENDING MY LOV£ 

_L' '.tOIOWN) 




4< 


40 


8 


LET ME LOVE VOU 

LALAH HATIAAWAY ; i' Ri. '; 


3 


2 


11 


ANY TIME, ANY PtACE 

jANtI JiCK^jN IVIRGIN) 




41 


36 


22 


THE MOST BEAUTIFUL GIRL.. 

f 'ir-G [jL.L'.iAf-. 


4 


4 


15 


BACK ( FORTH 




42 


37 


10 


BACK IN THE DAY 

AH'.^AL .GIAM 


5 


5 


28 


ALWAYS IN MY HEART 

Tf V r. TiMPUn 1 OiVFr-T V.'ARNCR BROS I 




43 


- 


1 


STROKE YOU UP 

CHANGING f AC£i IBIC BEAT.'ATLANIICl 


6 


6 


15 


WILLING TO FORGIVE 

ARtTHA ffiiWUri :ARISTA1 




44 


4) 


33 


BUMP N' GRIND 

R KEILTUIVEI 


J 


7 


33 


YOUR BODY'S CALLIN' 

R KXLLV ijl.f 




49 


34 


9 


SOMEWHERE 

SHANICE 1 MOTOWN) 


1 


8 


11 


THE RIGHT KINOA LOVER 




4C 


42 


9 


FANTASTIC VOYAGE 

C.^OJL; TC'.IMV BUi 


I 


10 


14 


I'M NOT OVER YOU 

Ct CE PLNI3T0N (AAMiPERSPECTIVE! 




47 


57 


8 


BIGGEST PART OF ME 

TAKE 6 LREPBISE) 


10 


12 


14 


WHAT ABOUT US 

JODECI iUPIOWNj'MCAl 




4S 


47 


4 


INFATUATION 

JAMIE FOWLFOXI 


11 


9 


19 


ANYTHING 

sv»v r. 1 -■- 




49 


46 


4 


THIS O.J. 

WARREN G (VIOLATOR'RAL'ISLAND) 


12 


14 


8 


FUNKOAFIED 

DA BRAT SO i' ".h^-ns '.GL'JMBlO 




90 


35 


17 


OLD TIMES' SAKE 

SWEET SABLE ' ■-Prr* l rr ■ COIti BROS. 


U 


13 


10 


AND ON AND ON 

jA\tI iAr'hsr-\ luiPCJNl 




91 


53 


2 


SWEET FUNKY THING 

ETERNAL iEt.'!) 


li 


16 


n 


BOOTl CALL 

HI - ' rJFR^COPf) 




52 


54 


3 


AGE AIN'T NOTHING BUT A ... 

AALj.Jf IHLAL.L:,^.'JL'.L. I'.t 


15 


17 


8 


WHEN CAN 1 SEE VOU 

BAtuFACE lE^-'Ci 




91 


52 


8 


WHERE MY HOMIEZ> .. 

ILL AL =.;RA1CH il/tR;.URVi 


IS 


18 


24 


I'M READY 

TEVIN CAAIPBtU (QWESTWABNER BROS J 




54 


55 


6 


SUMMER BUNNIES 

R k£llvlji.;ei 


17 


15 


12 


90'S GIRL 

BmCKGIRL iKAPER'RCA:i 




99 


43 


12 


1 SWEAR 

ALL.A.ONE BLtlZiArLANTIC 


18 


20 


7 


SLOW WINE 

TOM' TONI' TONE' (WIMl'MEBCURYj 




X 


- 


1 


NEVERUE 

IMMATURE (MCA) 


19 


11 


25 


VOU MEAN THE WORLD TO ME 

TOM BRAXTON ILAFACLARISTAI 




57 


75 


2 


EVERYTHING IS GONNA BE... 

SOUNDS OF BLACKNESS jPERSPECTIVEl 


20 


32 


5 


AT YOUR BEST (VOU ARE LOVE) 

AALI-Al- iHLAF-i .POUtiOVIVEl 




St 


50 


i; 


LOVE ON MY MIND 

ASCAPE ISO SO DEF COLUMBIA) 


n 


19 


20 


GOT ME WAITING 

f[Av f- rt'f licr; iuptown.mcai 




59 


59 


5 


THE MOON 

ERIC P0eER)0f. EARNER BROS 1 


s 


- 


1 


I'D GIVE ANYTHING 

UFRALL LE'.FFT iFaSTWESTI 




60 


70 


14 


MY HEART BELONGS TO U 


» 


22 


6 


WHEN 1 GIVE MY LOVE 

)<E|TMSWtAI L_-:--RA 




61 


66 


9 


INNER CITY BLUES 

ANGELA WINBUSM lELEKTRA) 


24 


25 


13 


SOMEONE TO LOVE 

MINI COSDHIOh IPERSF^ClTVli 




(2 


64 


5 


SHHH 

tINPG'BELLMARKI 


29 


21 


19 


PARTTIME LOVER ^ 




(3 


60 


5 


WHERE IS MY LOVE? 

CL DEBARGE ^t-- -■ 


2« 


23 


25 


BEUEVE IN LOVE 

TEODV PEN0ERGRA3S lElEKTBAi 




64 


- 


1 


HAPPINESS 

BILLY LAWRENCE ..A-!/.E).' 


27 


29 


8 


NUTTIN' BUT LOVE 

HEA'.'y D L THE EiOTZ lUPTOWNTAGAI 




69 


69 


3 


WHOSE IS IT? 

MEL'.'IN RILEy IMCA 


28 


67 


2 


DO YOU WANNA GET FUNKY 

C + C MUSIC FACTORY (COLliMBlAI 




6< 


45 


13 


EASE MY MIND 

A- PI '.I ...1 iPUENTLCHRVSAll&EMI) 


29 


26 


16 


REGULATE 

WARREN G & SATE COGG ICCATH ROW/ 




67 


65 


9 


BLACK HAND SIDE 

QUEEN lATiFAH 'i ii .'.r. 


30 


31 


9 


THE PLACE WHERE YOU BELONG 

SHAHWCAI 




(8 


62 


26 


MY LOVE 

WARY J BLIGE "i .'.'. 


31 


33 


3 


WEEKEND LOVE 

r. iri '. l AT .r.'-rowvNi 




69 




1 


BOP GUN lONE NATION) 


32 


24 


18 


1 BELIEVE 

SOUNDS CJ* Ol*:kNES5 IPERSPECriVtj 




70 


68 


4 


EASY TO LOVE 

FDR REAL :A4M. 


s 


51 


5 


LOVE SIGN 

NONA GAVE 4 1 1 NP&BELLrAARK) 




71 




1 


THE WORLD IS YOURS 

NAS tCOLUMBLAl 


3« 


49 


5 


SPEND THE NIGHT 

-1- ■■. ,( ^ l: StRE'REPRISEl 




72 




1 


TOOTSEE ROLL 


3S 


39 


24 


HOW MANY WAYS 

ir ■. (.-...'T' '. .L/.rA.^'ARISTAi 




73 


73 


20 


LOOK INTO YOUR HEART 

...Hii-vt- H. 1- 1. .N I WARNER BROS 1 


36 


38 


23 


^T SEEMS LIKE YOU'RE READY 




74 


53 


13 


DOGGY DOGG WORLD 

■-NI .; ^ i ■ il,G 1 fA]-) fWW) 


37 


30 


10 


ANYTIME YOU NEED A FRIEND 

WARIAH CAHE> ICOLUMBIA 




79 


61 


14 


OUTSIDE YOUR DOOR 

r.T .HF, I ■.r.Fi.f.-.FFLlO 
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IIRPLAY 


1 1 - 


1 


TREAT U RITE 

ANGELA .VIN&USH lElEKTRAl 




14 


11 


39 


THArS THE WAY LOVE GOES 

.lANET ;ACkSON :viRC!Si 


2 




1 


FEENIN' 

..DE) 1 PTOiVNMDA,. 




15 


18 


22 


JUSTKICKIN' IT 

■ sciff ifio so rjFF.COlUMBia- 


3 




1 


ROUND AND ROUND 




16 


10 


ID 


WHATTA MAN 

^.HT ■. rr'-Aff, .CGUE'NDtT plateau:. 


4 


4 


20 


RIGHT HERE (HUMAN NATURE) 




17 


15 


2D 


ANNIVERSARY 

' ■!• 1 "•VING.VERCUR'ri 


5 


1 




U SEND ME SWINGIN' 

... ..I . 1 ir. -FRSPECTi.f 




11 


13 


12 


UNDERSTANDING 

. 1 1'. ■,; ! .rCOLUMBI*) 


6 


2 


4 


AND OUR FEELINGS 

[lARyfA, [ :(-:.■)! 




19 


20 


26 


ANOTHER SAO LOVE SONG 

■i.'JI Hh^i.-lur. .lAf,;CE.'AHlilAi 


7 


8 


13 


NEVER KEEPING SECRETS 

.)^Ab^-A:L EPIC 




20 


22 


12 


CRY FOR YOU ^ 


i 




1) 


CAN WE TALK 

't. ■. ) AMTELL IQWESTWARNER BROS 1 




21 




5 


BECAUSE OF LOVE 


9 


9 


9 


GROOVE THANG 

ZHANE ILI TOWN MOTOWN 




22 


12 




(LAY VOUR HEAD ON MY) PILLOW 

TO'. ■ Tf.f ".Virj!i MERCIJR-': 


10 


7 


22 


HEY^MR. OJ. ^ ^ ^ 




23 


21 


E 


RIBBON IN THE SKY 

it.lhA AI.iUiTli..i 


11 




.1 


COMIN' ON STRONG 

L.r F-. i .U...,)E EAsnvEST. 




24 


25 


48 


I'M SO INTO YOU 

S'A'V 1 RCA 


12 


6 


5 


GONNA LOVE VOU RIGHT 

AFTER " BEACONFOX 




25 


17 


8 


STAY 

ETEfiFiAl (EMU 


13 


16 


20 


SALl^N'ptPA .NEXT PLATEAU) 
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SO 



TITLE (Pubhstiuf - Liceiismfi Org ) Slieel Music Oiit 
38 100% PURE LOVE tBasement Boys. ASCAP/C Water. 

ASCAP/Polwam Inf I, fSCAPl HL 
IS HTS &IRL {Lduis St. BMl/Scrap Pyle. BM/lruteaw Type 

Hm. ASCAPi'Donnl. ASCAP/Zcmtia. ASCAPyMr Pemt Budw. 

ASMP/Smohn SowtJ, ASCAP/WB, ASCAP) CfP'VlBM 
79 ACTIOM (EMI BUi; 
} ALWATS IN MY HEART ISany BMl'Ecat BMl'Boobw- 

Lco, ljMI;Wame( laine'i^ne BMl) HL'WSM 
IT ANTTHINC (FROM ABOVE TME RIM) mnttrjitwrtm. 

BMllrtttticope Peart. BMI/Bam lams. BMl) WBM 

1 ANYTIME, ANY PLACE/AND ON AND OM [Black ice. 
BMI/Flyte Tyme ASCAP; WBM 

27 ANYTIME YOU NEED A FRIEND ISonv Sonss. BMI/Rye 
Songs BMWB ASCAP/Waltrwarid ASCAP) HU-WBH 

4 BACK t FORTH Uomba iS\m Kelly. BMl) CPP 
20 BACK IN THE DAY {Mencope. ASCAP/Afimad. 

ASCAP.'V(8, ASCAP.'Kcnilai ASCAP) WBM 
3S BEUEVE IN LOVE (led-Ori. BMimeck, BMt/K-Rob. 

Byi,.'CallKa. BMI.'EMi, BMI/Sony, BMI/Scieen Gems- 

EMI. B.UDWBM 
47 BIGGEST PART OF ME (Windswept Pacifc, 

ASCAP/Lonfitude. BUI| W8M 
14 Boon C*a iDofinl ASCAP.&mba, ASCAP/Enck 

Sfirmon ASCAP/MCA ASCAP;Tade|, ASCAP/Cotai K 

Funky. ASCAP,.-Saia. BMI/ltoutn^n, BMl) CPP/HL'WBM 

41 BOP GIM (ONE NATION] (Gangsta B««<p. ASCAPVJB. 
ASCAP/Dwp Technology ASCAP/Tiril Keel ASCAP) 

95 BUCKTOWH iSlolen Souiv ASCAPyBocVtown. 

ASCAP/BoQlcamg ASCAP.'Misam, ASCAP) 
49 BUMP H' GRIND (lombu SMi/R Kelly BMl) CPP 
S2 CAN IT BE AU SO SIMPLE (Colgems EMI. ASCAP] 
4fi CAN'T GET ENOUGH lEcal BML.'Shiv Songs. 

BMIi'BfOwntowTi Sound, BMI/Yab Yum, BMIvSon/. BMl) 
74 CAPTAIN SAVE A HOE -.lomba 8MlE Fofty BAIDCPP 
99 CODE OF THE STREETS iGiM Pearl ASCAP.1II bd 

AiCAPXMi April AStAPl 
fi3 CROORLYN (FROM CROOKLTN) [Special Ed, 
BMt<Uium. ASCAP/Target Practice. ASCAPAany 
White ASCAP/DAMASTA ASCAP/2Dniba. ASCAP/Jan 
Meicliant, ASCAP) CPP 
98 DEEP DOWN (Pot,pam Int I, ASCAP.Maynes ASCAP/Salt 

Dee h:\U. AbUP,'V^iw.i, A^CW.tM! A(iri ASCAP) 
SB DIARY OF A MADMAN {P^'iKt Paul BMI/Borkelev 
ASCAP VJu-Iang BMI.'Mamillon, BMI.'ColUns, 
eMIi'Pnd, BMl/ 
92 DON'T in IT GO TO YOUR HEAD/GIVE IT TO VA 
IL.1M Sone ASCAP,iT(>ird Cwst, ASCAP] 
DON'T STOP lOonni, ASCAP.'Zofnlia. ASCAP/Atxluf 
Ratiman, ASCAP.Smoliin' Sound, BMl) CPP 
DO YOU WANNA GET FUNKY (Cole-Cliviltes, 
ASCAP. Diiranman ASCAP/EMl Virgin, ASCAP) 
EASE MY MIND ifMI Blacknood, BMI/Arresl«d 
DuvHlounitrl tiMI) HL 

11 EASY COME, USY CO (Hamndiir. BMI/toe Public. 
BMI/Oisijii BMl) CPP 

71 EASY TO LOVE (WB, ASCAP.EMS. ASCAP./Almo, 
ASCAP)foumi Portet. ASCAP) CPP.'V/BM 

65 EVERYTHING IS GONKA BE ALRIGHT {Fl^elyme. 
ASCAP'rwrt HifMcn Valle-f. ASCAP.Osa Oa«l. ASCAP) 

12 FANTASTIC VOYAGE IT-Bo> ASCAP. Boo DatiOf. 
ASCAP.Porlfait-Solai, ASaP/Ciicle I. ASCAP) 

2 FUNKOAFIED (So So Del. ASCAPIMI Aptit. ASCAP/Air 
Control ASCAP) 

FUNKY y-2'C<NQ Hassle ASCAP] 
30 GIVE IT UP :Subu'ban Funk. BMI/Bring Tlw Nan. 
BMI.''Det Amprican, BMl) 

28 GOT ME WAITING [E Z Du^ II. ASCAP/Pele Rock. 
ASCAP/tMi ASCAP/EMI April. A$CAP,'\Jrx:le Ronnie s. 
ASCAP] WBM/WL 

69 HAPPINESS <Blue Water BMVEastWest. BMI;Wari>er 
CttappelE. BMI.'tanoma ASCAP/EMI April ASCAP) 

76 HOW DO VOU LWE IT (K^tlTi Sv>ea(. ASCAP/^ A ASCAP/ 
WB, A5CAP.^-,vTfc, BMI'tMl BtacKwood. BMIi mUM. 

45 I BEUEVE iFlyle Tyme. ASCAP^'Sndgeporl BMl) WBM 
97 I GOT CHA OPIN (Slotni Soulb. ASCAPSt^ades Of 

BfOoWyn. ASCAPTargsl Practc* , ASCAP/Misam, ASCAP) 
83 I'LL REMEMBER YOU lEllioI WotFf ASCAP/EMI Viigin. 

ASCAP/^lacy Piersa. BMl'Cfirysalis. BMl) CPP 

3 I MISS VOU [MCA. ASCAP/tamioii ASCAP 'Sweetness. 
BMl) HL 

I'M NOT OVER VOU (Ust Swfc ASCAP,1twil Coast ASCAP) 
I'M READY '.Iziil BMI.''Sonv. BMII Ml 
INFATUATION iFauht^. BMl) 
INNER CITY BLUES Oobete ASCAP) CPP 
I ONLY HAVE EYES FOR FOR VOU {Warner Bros 
ASCAP! WBM 

1 SHEAR ITATxari Actw, A^/fDA Hal, ASCAP) WBWOM 
I WANNA BE YOURS (Pac Jam. BMII 
LET ME LOVE YOU (Bam lams. BMI/lnlnscope Pearl. 
BMt'Warrwt Tamerlane BMl) WBM 
LOVE ON MT MIND (So So Del. ASCAP.tMl ApnI. 
ASCAP/Full Keel ASCAP.-'Aif Conlrol, ASCAP) HL-WBM 
94 LOVE WON'T LET ME WAIT Warnef Tamerlsne. 
BMt/WMOI . ASCAP) WBM 

51 THE MOON 'Smoke Effects ASCAPl 

42 THE MOST BEAUTIFUL GIRL IN THE WORLD 
iCnntraveisv ASCAP-'WH ASCAP) ViBM 

M MY LOVE :S:cfle Jam. ASCAP.'Neis, liitty & Capone. 

ASCAP.IWB ASCAP,''MCA, ASCAP) WBM 
57 NAPPY HEADS {Tele San Ko. ASCAP. Obverse CreatiDn. 

ASCAP.'Sonr ASCAPitMl Btachwood, BMl) HI 

52 NEVER UE iHodk. ASCAPZomba. ASCAP.aeaspoon 
ASCAP) CPP 

77 NO GUNS. NO MURDER (Dope On Plastic 
ASCAP.'BAMg. BMII 

29 NUTTIN' BUT LOVE (Kxl Capn. ASCAP.'EMI Aoiil. 
ASCAP.Ea/v Dii.-it. ASCAP) HI 

90 OH MT GOD liornlw. ASCAP.'Jau Merchant. ASCAP) CPP 
5S OLD TIMES' SAKE (FROM ABOVE THE RIM) iMikkn 

D.I.' \1 ASCAP.'MCA. ASCAP iTabracadatira, ASCAP) HL 
S4 OLD TO THE MEW {Nire i Smontt! ASCAP/Phat Kat, 
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80 OUTSIDE YOUR DOOR Wjniet lameilane, BM[/ 

i^'.iiitiiiMu .,..'. U,-,iit BMI.'Ttomad-Nomaii.BMDWBM 
35 PART TIME LOVER^TM STIU IN LOVE WrTH VOU (liwv. 

BMl'Ai Green. BMl'Swmg Mob. BMI-TMI. ASCAPtMl ApnI. 

ASCAP.'DeSwf* Mnh, ASCAPj W^WEMCPP 
89 PEACE SIGH (TMC. ASCAP.Far Out ASCAP..' PnJ'; gram 

Inl'l ASCAP: 

100 PEOPLE MAKE THE WORLD GO ROUND (FROM 
CHOOKLYN) IWarner-Ianeilaie sMIi WBM 

21 THE PLACE WHERE YOU BELONG (FROM BEVERLY 
HtLLS COP III) m%K Corp (K Anitiro. 6Ml.'t^»ltne 
Alley. BMWaixlV- ASCAP.'MCA ASCAPi'Pptrol Lane. 
ASCAP./G Spot BMI;Yppal>c. ASCAP-Soiiy. ASCAP) CPP 

73 PUMPS AND A BUMP (Bitsl It. BMLRap And More 
BMl'BfidHWiiXt. BML'^SouthtieW ASCAP/Micon. ASCAP) 

64 PUMP :itcajiwi BMl'Saia. BVLfluUwi Band. BMW ftWO 



Hot R&B Singles Sales 

Compiled from a national Sub-samote of POS l point o* sale) wimnped key R&B retail sfexes whicti report number 
ot irmts soa to ScxjixJSwn, Inc. This data is used In the Hot R&B Singles chart. 
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TITLE 

ARTIST (UfiEL DISTRIBUTING LASEU 




* 
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a 
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i 

i 


TITLE 

ARTIST (LABEL DISTRIBiniNG LABEL) 








* * NO. 1 ♦ ■* 




31 


31 


i; 


WORKER MAN 

PATRA (EPICI 


1 




9 


FUNKOAFIED 

OA til^*I IV) -lO t'Ef CH*USi 6 *; No I 




39 


28 


22 


THE MOST BEAUTIFUL GIRL IN... 


2 


5 


" 


FANTASTIC VOVAGE 

CCOLIO ■ ■■■ . i 1 ■ 




4< 


38 


9 


CAPTAIN SAVE A HOE 

E i'j 1 WID' IF JIVt) 


3 


3 


9 


ANY TIME, ANT PLACE 

.ANET .ACKSON .VIRGIN 




41 


37 


19 


GOT ME WAITING 

KEAL Y C A FME E(]YE (UPTO(A(N/MCA) 


4 


7 


15 


WILLING TO F0R6IVE 

AfiETKfi FRANKLIN lARISIAl 




42 


35 


20 


PUMPS AND A BUMP 

HAMMER IGlANr 


S 


2 


13 


REGULATE 

WARREN G A NATE DOGG IDEATM RCrW 




43 


43 


2 


WHEN I GIVE MY LOVE 

IH ..VFAT F(fKFRA) 


t 


> 


14 


1 MISS YOU 

AARON HAll ir.tLAi.MCA> 




44 


39 


17 


PART TIME LOVER/I'M STILL.. 

HFfl WK,A( R SURE' (DEATH ROW) 


7 


6 


14 


BACK 1. FORTH 

AALITAM lEsLACKGRtHJNCjrVEl 




49 


40 


37 


DUNKIE BUTT 

i: CLAJGE iSTREEF LIFDSCOn( BROS 1 


I 


i 


9 


TOOTSEE ROLL 

fi9 boy; iripit:. 




4( 


34 


15 


ANYTHING 

SWViRCAl 


9 


8 


12 


1 SWEAR 

A...L^ ONE IBLnZZ ATlANTlC) 




47 


47 


11 


I'LL REMEMBER YOU 

A)LAM|i: tIAHR ..ARlt.FA 


10 


10 


10 


YOUR BODY'S CALUN* 

KELLV iJ'.^Ei 




48 


55 


5 


CAN IT BE ALL SO SIMPLE 

J-FA'iG C-AN iLOUD WCA 


U 


12 


3 


GIVE IT UP 

' i-Lli t'l.l'. :itf JAM1EAL1SUW0) 




49 


52 


5 


WHCJSE IS IT?^^^^ 


12 


11 


12 


BACK IN THE DAY 

AH.MAD ^G^NT. 




50 


- 


1 


DO YOU WANNA GET FUNKY 

C • C MUSIC FACFORY (COLUMBIA) 


13 


17 


7 


FUNKY Y-2.C 

THE PUPPIES :i".'Li: rU-J\iL^.'. 




SI 


44 


21 


BELIEVE IN LOVE 

FtDDY PtNDERGRASS ELEK-RA 


14 


- 


1 


THIS DJ. 

WAHEEN G IVWUTWRAL ISLAND : 




52 


42 


26 


PLAYER'S BALL 

CJ-KAil -.11 L"A 


IS 


- 


1 


STDOKEVOUUP 

CHANGING FACES IBIfi BEAT AIlANIIC 




93 


51 


24 


BUMP N' GRIND 

R KEUY ... 


16 


13 


10 


THE RIGHT KINDA LOVER 

PATTILABELLE '.'l A 




54 


46 


15 


1 BELIEVE 

SOUNDS OF BLACKNESS IPEPSPEC'IVE. 


17 


14 


14 


I'M NOT OVER YOU 

:t :e I'd ■ ■ ■ ■ ■■.LLri'.t 




55 


50 


19 


SWEET POTATOE PIE 

E.3MIN':i ■ 1 ■ .I': 


1! 


19 


' 


WHERE MY H0MIE2? 

ILL AL SCRATCH IMERCURYJ 




5« 


54 


3 


WEEKEND LOVE-BLACK HAND SIDE 

QUEEN L.ATIFAH i'' . 


19 


16 


11 


SENDING MY LOVE 

ZMANE 1' . II is'.-iM. li'V,''. 




57 


59 


7 


OH MY GOD 

A TRIBE CALLED QUEST H .E 


20 


18 


5 


ALWAYS IN MY HEART 

i-.i-i : .'.',.-i^r 1 ....F ■ '....'.ci.rr. BBOS.l 




SI 


49 


5 


LET ME LOVE YOU^ 


21 


- 


1 


BOP GUN (ONE NATION) 

ILL LUtit .."RIURIITI 




S9 


60 


5 


SOMEWHERE 


22 


15 


9 


M S GIRL 

BLACKGIRL (KAPERTICA) 




H 


57 


4 


WHAT ABOUT US 

_O.^EEl JH-.^'.VN-MCA) 


23 


20 


6 


BOOTl CALL 

HI Ar. .TUFF! INTERSCOPEI 




El 


48 


10 


EASE MY MIND 

ARRESTED DEVELOPMENT (CHRYSALIS) 


24 


29 


8 


PLACE WHERE YOU BELONG 




62 


- 


1 


ACTION 

TERROR FABULOUS (EASTVYEST) 


29 


22 


6 


WHEN CAN 1 SEE YOU 

[lAL'VFArt .epic 




63 


53 


22 


BORN TO ROa 

MASTAACE(NC (DELICEOUS . 'JU 


2t 


21 


12 


100% PURE LOVE 

CRYSTAL WAFERS IMERCURYi 




64 


58 


21 


I'M READY 

FEVIN CAMPBELL .QWESF WARNER BROS 1 


27 


24 


9 


INFATUATION 

.AMIE FO%XiFOX\ 




6S 


61 


19 


HOW DO VOU UKE IH 

KE TM S-.VEAT . ELEKTRAI 


21 


27 


5 


OIARY OF A MADMAN 

G"A'.L:iIu:jAZ ii:ee LlHEEr islandi 




sc 


~ 


1 


SPEND THE NIGHT 

'. 'Ha;.e iV-.EFiiCKiSIRL'REPHISE) 


29 


25 


4 


SOUTHERNPLAYAUSnCAOniACMUZm 

OUIKASI L -HI :.; ^ 




67 


63 


11 


WARRIORS DRUM ^ ^ ^ 


30 


30 


5 


OLD TO THE NEW 

NICtAS^AOOFH Hii Pr.I 




61 


- 


1 


NONE OF YOUR BUSINESS 

SALT I, -FHA -.I. . A-Ff.|. I DNDOK 


31 


26 


18 


YOU MEAN THE WORLD TO ME 

*;ni HHA>T.3r.. LAFACL'ARISTAI 




69 


64 


12 


BUCKTOWN 

:',i r ', ...r.- l lORECIt'NERVOUSI 


32 


23 


11 


CROOKLYN 

THE CHOOKLYN DODGERS (AC ACREi'MCAl 




70 




5 


THE WORLD IS YOURS 


3! 


45 


4 


TAKE IT EASY 

MAD LION (WEEDED.NERVOUSJ 




71 


56 


10 


CAN'T GET ENOUGH 

E. L EbAPuE .PEPRISEI 


34 


32 


; 


ANYTIME YOU N EEC A FRIEND 




72 


67 


24 


C.R.EJX.H. 

WU-FANG CLAN ILOUQTECAl 


3S 


36 


5 


NUTTIN' BUT LOVE 

• lEA'. I E i THE fiijiZ lUPTOWN.'MCAl 




!3 




I 


NEVER UE 

IMMAFURE iMOl 


3« 


33 


8 


NAPPY HEADS 

flOEEl F""'c_ATOH lRE'.V r- |F-..niiSE 




74 




1 


NO GUNS, NO MURDER 

RAY.(ON (VP) 


3J 


41 


9 


PUMP 

VOLUI/E IDllMMORIAL'RCAl 




75 


71 


22 


COMIN' ON STRONG 

EUCiDEN GRANGE lEASFWESF) 



Singles with increasirig sales, c 1994 BilltoarttiEPI Communications anc SsundScan. Inc. 



13 REGULATE (FROM ABOVE THE RIM] :Suee 
ASCAP.Warrer i.. ASCAP,.™ ASCAPl WBM 
9 THE RIGHT KINOA LOVER (Flm iyme, ASCAP'Tten 
Porspeclivfl. ASCAPJ WBM 

76 SEE ME iZomba, BMI/WarTwr-Tainerlafw. BMl) 
CPPV/BM 

5 SENDING MT LOVE {9th Town. ASCAP/Naugtity. 
ASCAP WB fl^GftP; WBM 
23 SLOW WINE ' lony Torn Twie. ASCAP.'Pr., ASCAP/Rap 

ar.1 Mcirr BMh 
33 SOMEONE TO LOVE i Kev, Perspeclive, ASCAP) 
eS SOMETHING'S WRONG (BUMP H' CRINO) Unmba, BMl) 

43 SOMEWHERE iLMi Aptil ASCAP >'ShaniC« 4 U, 
ASCAPi'-KGiilLii!, ASLAI'.HoMO" ASCAP/Soiit 
ASCAP /Zomtia ASCAP. Is-iya He's Funky, 
ASCAP.'-Pciicryslia ASCAPl CPP 

51 SOUTHERHPLAYAUSIICAOILLACMUZIK IGnat 
Booty, ASCAP.'Chfysalrt ASCAP.'Stitf Shirt, 
6Miii>f£.int;ef1 Mw;e, BMl) CPP 

44 SPEND THE NIGHT i^orntia. BMI/R Kelly BMl) CPP 
» STROKE rOU UP ZDmba BMl) 

62 SWEET FUNKT TMING (MCA ASCAPMalah. 

t&m:Vitii^.. ASCAP.'Palreram ASCAP/Mad Fly ASCAP) 

95 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Ctirysalis, 
ASCAP,'W1 Iml. ASCAP/Cats On The Prowl, ASCAP-V«nt 
Ndh ASCAP/Tamous. ASCAP) CPP/HL 

S9 TAKE IT EASY IMi^iam ASCAPl 
31 THIS D,l. (Warten G, ASCAP) 

96 THIS IS FOR THE LOVER IN YOU (Epic. BUl^r, 
BMl'SiIwr Sounds. ASCAP) 



93 THROUGH THE RAIN (K-Jack lop 10. 

ASCAPi Nflroses, ASCAP) 
70 TONIGHT iSTtl S.urt BMl'Organized Nwze, BMl) 
2S TOOTSEE ROLL Quad BMD 

32 WEEKEND LOVEi'BLACK HAND SIDE (Oueen Lati'ali. 

ftSCAP.'^ I [) ASCAPl 
IS WHAT ABOUT US :EUI A;;fl ASCAP t)fSnnn£ \Ma. 

A-SCAP.'Saia BMlltcuttnan BM|.'De«l-Up-Mo BWO WBM 
67 WHAT CAN I SAV TO VOU [TO JUSTIFY MY LOVE) 

i7oint>,i, ASCAP.-'Art i, Rt^tfiin. ASCAp.'PociKSiwn, ASCAP) 
91 WHAT 0 DO TO ME (PIS- ASCAP-AI Rich. ASCAP) 
11 WHEN CAN I SEE YOU (Sony. BMVEcal BMl) 
22 WHEN I GIVE Wr LOVE itteilh Sweat. ASCAPitA ASCAP/ 

WH. ASCAP.'SfDits'.ilkr BMITMJ BlacknKiod. BMl WBM 
34 WHERE MY HOMIEZ? (COME AROUND MT WAY) 

(Riian Paiil,ASCAP,''CabJ ASCAP, UC ASCAP) 
50 WHOSE rS rr? (MCA_ ASCAP, De«tfle Dee, ASCAPl 
6 WILUNG TO FORGIVE (Ecal. BML'^SofTf . BMIAVainet- 

Tamerlane BMI.Bootiie-Loo BMl) HUWEM 
58 WORKER MAN (Tonv Ki>ll> ASCAP/Zomba. 

ASCAP. A-jnl HilCa ASCAP] CPP 
67 THE WORLD IS YOURS (Pete Rock. ASCAP/II WiM, 

ASCAP.'Sitematics ASCAP.'Zomba. ASCAP) CPP 
75 VOU 00N7 HAVE TO CRY (3 Boy7 From Nenarh, 

ASCAP.Polyyam inl l, ASCAP'Zomba. ASCAP/BtiCk 

Hani!. ASCAP) CPP 
19 TOU MEAN THE WORLD TO ME IStill Shirt, 

BMl:Wai[»[-Tameitane. BMl'Ecat. BMVSony Soi^gs. 

BMI^tiie Lcro BMDWLWSM 
8 TOUR ROOTS CAUIN'(Zontt)a.BMl^KiHlv BMn CPP 



BILLBOARD JULY 30, 1994 



21 



Biiboad TOP R&B ALBUMS 

FOR WEEK ENDING JULY 30, 1994 ■ ■ ■ B^PSHV ■ H^B ■ ■ ■ 



CQMPlfl) RUM A WTHNN. SMKU OF RETAL 
STORE SALES RBVRTS COLLECTH), COMPIB), 
AND PnOWDB) BY |'|'|||^ 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


il 


ARTIST TITLE 


PEAK 
POSmON 


CD 


2 


2 


3 


ir w If no* 1 "WW 
DA BRAT SO SO DCf /CHAOS 661&t'XO(.UMBlA (9 9S EQ'IS 96) 1 wairit tl No. 1 FUNKDAFIED 


1 


2 


1 


1 


3 


KEITH SWEAT eiektra 51550 (10.9*16,96) GET UP ON IT 


1 


3 


3 


3 


g 


WARREN 6 VKXATOR/RAL 52335*/15LAND (10,96/15,98) REGULATE. ..G FUNK ERA 


1 


CD 


4 


4 


3 


***ijREATEST uAINER*** 

BIG MIKE RAP-A-LOT 53907,'FRiORiT> 9& 1 5 <^»', SOMETHIN' SERIOUS 


4 


CD 


5 


5 


8 


AAUYAH eUM;KCROUN0 415337JrvE 19 98/13 98) AGE AIN'T NOTHING BUT A NUMBER 


3 


1 


8 


8 


12 


OUTKAST# LAFAC£26010VAHtSTA (9 9*15,961 S0UTHERNPLAYALIST1CADILLACMUZIK 


3 


7 


6 


7 


36 


D Vri 1 V A 1 iiur :ii lt^>^ r tn os'i c ooi 1 7 PI &V 
K. ntLLT m JIVt 4i5Z/ 1 10, 13 ao) l£ rLnT 


1 


1 


9 


9 


8 


HEAVYD»THEBOYZul>TOViml098a-/VCAao9a!5»sl NUTTIN' BUT LOVE 


1 


9 


; 


6 


17 


SOUNDTRACKA DEATH RlTiv/iNTTRSCOPE (ID 9&16 98t ABOVE THE RIM 


1 


10 


10 


10 


6 


PATTI LABELLE MCA 10870 (10 9&'15 96) GEMS 


7 


11 


11 


11 


4 


BLACKSTREET INTERS(X]PC 92351/Afi ( 10 9^15.96) BLACKSTREET 


0 


12 


12 


14 


42 


AARON KAU • SiLAS 10811VMCA (9-9*15,981 THE TRUTH 


7 


1} 


14 


15 


53 


TONI BRAXTON A • mf ACE J*00;/AR1STA (9 9*15.961 TONI BRAXTON 


1 


14 


13 


12 


3 


HOUSE Of PAIN roMMveov 1089* 0 1 98/1(^ 98) SAME AS IT EVER VITAS 


12 


(B) 


NEt 




1 


* * * Hot Shot Debut * ★ * 

ABOVE THE Um auTHiESS 552JMi£lAtiVIIY (9 9*16 981 UNCLE SAM'S CURSE 


15 


16 


15 


16 


38 


TEVIN CAMPBELL A OWESI 4&J8*WARNER BROS. (10.9*16,98) I'M READY 


3 


17 


20 


18 


3 


TAKE 6 REPRISE 45497,'WARNER BROS. (10 SS'IS 961 X>IN THE BAND 


17 


(H) 


40 


49 


1 


* * * Pacesetter ★ * * 

R° Hi[™"2?"E'J.T!?r;Vl2 98. SB °'* 


18 


11 


16 


29 


7 


69 BOYZ RIP IT 6901 (8 9*15 981 ffl NINETEEN NINETY QUAD 


16 


20 


17 


19 


14 


ALL-4-0NEA BEir;j^ATLANTIC8258*AG(10 9*1596) ALL,4,0NE 


12 


21 


19 


17 


34 


SNOOP DOGGY OOGG A * DEATH ROW/INTERSCOPE 92Z79*/AG (10.9*15-98) DOGGY STYLE 


1 


22 


21 


20 


6 


MC BREED WRAP 8I33/1CHIBAN (9.9*17.98) FUNKAFIED 


9 


23 


23 


22 


7 


EIGHTBALL A MJG SUAVE 40002 (9.9*15.98) ON THE OUTSIDE LOOKING IN 


11 


(24) 


NEW^ 


1 


LUKE LUKE 6996* (9,9*14,98) FREAK FOR LIFE 6996 


24 


dD 


28 


36 


31 


PATRA EPIC 53763* (9.98 E(V]5.9ai ffi QUEEN OF THE PACK 


15 


26 


18 


13 


3 


NICE A SMOOTH RAL 523336V[SLAND(9 9*15 98) JEWEL Of THE NILE 


13 


27 


24 


21 


7 


BEAST1E BOYS GAPdOL 28699* 1 1D 9)1 15.98) ILL (X>MMUNICATiON 


2 


20 


26 


28 


23 


ZHANE • laTOWN 63e9^r0WN ga 15 9b; PRONOUNCED JAH.NAY 


g 


2S 


22 


24 


10 


SOUTH CENTRAL CARTEL G,))V KA.MAOS 57294 *)COLUM8IA 110 98 ;5 5SI 'N (jATZ WE TRUSS 


4 


30 


27 


26 


61 


JANET JACKSON A'' virgin 87825(10 9*16,98) JANET, 


1 


31 


30 


27 


13 


SOUNDS OF BUCKNESS AFRICA TO AMERICA: THE JOURNEY Of THE DRUM 

p,^„.p ,, , . ^ : ,,|K;t, ,iH,|.ia 


15 




31 


37 


4 


MELVIN RILEY MCA 11016(99*15,961 GHETTO LOVE 


29 




36 


32 


9 


NORMAN BROWN mMl 0301AIOI0WN 19 9*13,98) AfTER THE STORM 


21 


34 


25 


30 


13 


NJ^ScOLUi4BIA57584*(9 98EQ/15 98) ILLMATIC 


2 


35 


33 


25 


21 


ARETHA fRANKLIN ARISTA 18722 (10 9*16 981 GREATEST HITS (1980,1994) 


23 


30 


35 


39 


48 


BABVFACE A EPIC 53556- ( 10.98 Ea i E,98i FOR THE COOL IN YOU 


2 


37 


34 


33 


9 


JERU THE DAMAJA payday 124011*TraH (9.9*14,961 THE SUN RISES IN THE EAST 


5 


30 


32 


31 


46 


MARIAN CAREY A ' Columbia 5320S* (10 98 EO 16 9R) MUSIC BOX 


1 


30 


37 


35 


30 


JODEO A UPTOWN 109;5'MCA (:0-9&'15 981 DIARY OF A MAD BAND 


1 


40 


29 


23 


5 


ANT BANKS JIVI 4)534 (9 9*15.98) THE BIG BADASS 


10 


® 


39 


38 


7 


EL DEBARGE REPRISE 45375(WAmCR BWS. 110.9*15.98) HEART MIND & SOUL 


24 


42 


38 


34 


77 


RACHEUE FERREU MANMAnAn 93I69,capitol (9.9*13 96) RACHELLE FERRELL 


34 


43 


41 


41 


36 


*'i'™S,,''lA'',SA ■ s la, ENTER THE WU-TANG (36 CHAMBERS) 


8 


® 


NEW^ 


1 


EVERETTE HARP BLUE NOTE B9297)CAP1TEX (9 9*15,98) ffi COMMON GROUND 


44 


45 


45 


44 


25 


TOP AUTHORrrV THAA 7257*K1LAR(10-9*159B) Q SOMETHIN' TO BLAZE TO 


21 


40 


42 


42 


20 


HAMMER • GIANT 24545fl«ARNER BROS 110,9*16 98) THE FUNKY HEAOHUNTER 


2 



47 


46 


51 


25 


CE CE PCNISTON AAM 0138 (10.9a'l 5.96) 


THOUGHT 'YA KNEW 


20 


® 


55 


74 


g 


AHMAO GIANT 24548'MAfmER BROS. tl0.9ari5.98) 


AHMAD 


48 


® 


50 


54 


40 


SALT-N-PEPA A ' NEXT Platcauiondon 828392 •/island (10.96/16.98) VERY NECESSARY 


g 


50 


49 


53 


6 


BORN JAMERICANS 

DEUCKXJS VINYL/EASTWEST 92349/AG (9. 9^^15.98) 


KIDS FROM FOREIGN 


36 


51 


48 


46 


10 


SWV RCA e6401- (7.96/1 1.98) 


THE REMIXES (EP) 


9 


52 


43 


45 


18 


ANGEU WINBUSH ELEKTRA 61591 110.98/15.98) 


ANGELA WINBUSH 


11 


53 


47 


40 


4 


THE BEATNUTS VOOLATOR 1 1 79'/RElAT1VITY 1 9 98. 1 b 9BJ ffi 


THE BEATNUTS 


28 


54 


SG 


60 


87 


KENNY G A AAISTA 10646 [10.98/15 98) 


BREATHLESS 


2 


55 


44 


56 


7 


VARIOUS ARTISTS ThltmP 4020 (10.9a'lS.9a) 


OLD SCHOOL VOLUME II 


35 


56 


54 


58 


33 


ICECUBE A PRIORITY 53876* (lo.garis.gei 


LCTHAL INJECTION 


1 


57 


52 


48 


8 


AL JARREAU REPRISE 45422WARNCR BROS. <10.9»15. 961 


TENDERNESS 


25 


50 


51 


43 


5 


ARRESTED DEVELOPMENT CHRYSALIS 29274-,'E:um:o 9&'16 9 


8) ZINGALAMAOUNI 


20 


50 


53 


55 


6 


WAR AVENUE 71706* {10 98/1S.9SI 


PEACE SIGN 


52 


00 


62 


62 


42 


E-40 StCR WID' IT 41537/J(VE 18 98/1] 98) ffi 


THE MAIL MAN 


13 


01 


59 


57 


9 


-f* NPG n003'i'BELLMARK(89»13,98) THE BEAUTIFUL EXPERIENCE (EP) 


29 


02 


61 


63 


30 


VARIOUS ARTISTS thump 40ID (9 98/16 98) 


OLD SCHOOL 


35 


03 


57 


50 


4 


SHANICE MOTOWN 0302* (9 9ar]3 9>B) 


21. ..WAYS TO GROW 


46 


04 


64 


61 


87 


SOUNDTRACK A ' ' arista ]8699> <l0-9ai5-98l 


THE BODYGUARD 


1 


05 


58 


52 


1 


VARIOUS ARTISTS tommy boy iC97 11l.9a'lS.9ei 


MTV PARTY TO GO VOLUME 5 


42 


w 


89 


89 


5 


FUGEES (TRANZLATOR CREW) 

qLicFMni.KF ',:.;h--.finii,K,ha.., ^■,«f:;,iv w.rJKl 


BLUNTED ON REALITY 


66 


(7 


65 


73 


10 


BLACKGIRL KAPER 66359)'RCA (9 9«/15 98) ^ 


TREAT U RIGHT 


46 


61 


68 


67 


50 


WILL DOWNING MERCURY 518066 (9 96 EUtS 98) 


LOVE'S THE PLACE TO BE 


24 




69 


75 


35 


QUEEN LATIFAH • MOTOWN6370<g 9a.'i5.98) 


BLACK RCIGN 


15 


70 


66 


79 


40 


BLACK MOON wreck 2002'/NERV0US [9 96/15.98) ffi 


ENTA DA STAGE 


33 


71 


72 


83 


36 


A TRIBE CALLED QUEST • JivE 42I97v:o 9S I5 9tii 


MIDNIGHT MARAUDERS 


1 


72 


67 


65 


6 


DAVID SANBORN ELEKTRA61620I10.98/1G.98) 


HEARSAY 


39 


(73) 


74 


69 


89 


SADE A ^ epic 53178 (10.98 Eari6.9«) 


LOVE DELUXE 


2 


74 


60 


47 


10 


SOUNDTRACK 40 ACRES and A MULE 1 1036MCA I10.9a'l6 98) 


CROOKLYN 


10 


75 


70 


77 


17 


CELLY CEL SICK WD' it 1724 (8 9arl3 98) ^ 


HEAT 4 YO AZZ 


34 


76 


75 


90 


17 


INCOGNITO TALKIN LOUD 52203&VERVC '19 9a.'13 98i ^ 


POSmVITY 


59 


'JD 


80 


86 


4 


TERROR FABULOUS EASIwESr 92327/AG 19.98/15-98) 


YAGAYAGA 


77 


78 


63 


72 


41 


TEDDY PENDERGRASS ELEKTRA 61497 (10.9&15.9e) 


A UTTLE MORE MAGIC 


13 


79 


78 


80 


28 


UE'SHELL NDEGEOCELLO 

Mi^.^n 1. -,ir: V ,:<.-'Kff>nR(v, iq t(fl.'r =, ihi iiw 


PLANTATION LULLABIES 


35 


(S) 


82 


71 


17 


DFC ASSAULT/BIG BEAT 9232aAG (g.gWl 5.961 


THINGS IN THA HOOD 


7 


(IT) 


87 


84 


38 


TOO SHORT • ;IVE 41526' (1098/15 96) 


GET IN WHERE YOU FIT IN 


_J_ 


u 


76 


66 




LALAH HATHAWAY virgin 39542 19.96^15-98) ffi 


A MOMENT 


40 


63 


71 


68 


21 


1 : ) A TRIBUTE TO CURTUS MAYFIELD 


17 


64 


79 


87 


19 


GANG STARR CHRvSAilS 26435-/EMI 1 10 9a 15 ^; 


HARD TO EARN 


2 


65 


73 


64 


4 


8IG MELLO RAP-VLOT 53697/PRI0Rrrr>9 9.e. 9@' ^ 


WEGON EFU N KW ICHAM IND 


44 


66 


86 


94 


83 


OR. ORE A 3 DEATH RDW/INTERSCOPE 57128'/PfilORIPf [10.96/15.98) THE CHRONIC 


I 


® 


RE-Eimn 


2 


GIL SCOn-HERON 

TVT4310* (9,98/15.98) 


SPIRITS 


87 


SB 


81 


76 


40 


XSCAPEA SOSODEF 57107*/COLUMBIAI9.9aEai5.9B) 


HUMMIN' COMIN' AT 'CHA 


3 


89 


84 


88 


21 


GERALD ALBRIGHT Atlantic 825S2/AG 110,96/16-98) 


SMOOTH 


25 


(90) 


93 


99 


12 


BLAC MONKS rap a lot 5389ai'RiOR)TY(9,9a'15.98) SECRETS OF THE HIDDEN TEMPLE 


65 


91 


85 


92 


38 


ZAPP & ROGER REPRISE 45i43MAfiNER BROS. (10.98115.981 


ALL THE GREATEST HITS 


9 


92 


88 


85 


47 


MAZE FEATURING FRANKIE BEVERLY • 

.\.Ari-,.-r, (i.-,n'-, i':;--.7 I'D^^fi^iQai 


BACK TO BASICS 


3 




RE-EnUT 




PEABO BRYSON 

COLUMBIA 'jl'iU 110 98 EQ'16,981 


THROUGH THE FIRE 


54 


94 


90 


59 


4 


TERMINATOR X AND THE GODFATHERS OF THREATT 

P f.i nivSHN^'ai H,-.-ivi^,i .((NT ■ ■ 11 a^'l s iHi 


SUPER BAD 


38 


95 


91 


95 


32 


DOMINO • OUTBURST/CHAOS 57701 '/COLUMBIA 19,98 E(yi5.98) 


DOMINO 


10 


96 


92 




6 


SEAGRAM RAP'A-LOT 5390a^lORITY 19 9a'15.96) 


REALITY CHECK 


53 


® 


100 


97 


39 


MINT CONDITION perspective 9005 l9 9a 98i 


FROM THE MINT FACTORY 


18 


96 


83 


78 


11 


NANCY WILSON COLUMBIA 57425 (10-98 E<V]S.38) 


LOVE. NANCY 


63 


99 


99 


lOO 


6 


BARRY WHITE MERCURY 522459 110-98/15-981 


ALL TIME GREATEST HITS 


82 


100 


77 


70 


3 


SWEET SABLE STIfftT UFE 7544aSC0TTI BROS- (9.9S/15.98) 


OLD TIMES' SAKE 


70 



( ) Albums with the greatest 
following the symbol. 'Asterisk 
Incicsse. Pacesetter indKates bii 



sales gains this wwk. • Recording Industry Assn. Of Ameriu (RIAA) certificaiion tor shipment ot 500,000 album units (250,000 for EPs). A RIAA certiTicatnn for shipment of 1 million units (500.000 tor EPs). with multiplatinum titles intjicated by a numeral 
indtcates LP is available. Most tape prices, and CD prices (or WEA and BMG labels, are suggested Itsts- Tape pnces marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prKes. Greatest Gainer shows chart's largest unH 
Xest percentage growth- Healseeke* Impact shows artrsts removed from HeatseeNers Ihi$ week, | mdtcales past or present Heatseefcer Irtle. D ] 994. Billboara'BPI Communications, and SoundScan, inc. 



WLwitst IRwMy fox- ^9^1 

Billboard's 1994 Record Retailing Directory 

"Outstanding source material...an Invaluable tool In 
seeking new opportunities". hmwd, imi>ei tioMng. 

Billboard's 1994 Record Retailing Director}' provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 

Relied upon by the entire record and rideo industry, Billboard's 1994 Record 
Retailing Directory contains over 7,000 listings of full-line record stores 
featuring chain stores, chain headquarters and independents. 



Packed with comprehensive listings that give you the information you require to 
reach record retailers.. .phone and fax numbers, store names and addresses, 
chain store planners and buyers. Plus the 1994 RRD packs all this essential 
information into one compact 6x9 directory — 
so it's easy to handle and take on the road. 

Industry leaders agree — 
this source of reliable information is too valuable to be without. 
To order your copy at $12,5 plus $4 shipping and handling 
($10 for international orders) caU 1-800-344-7119 or (908) 363-4156. 

Or send check to: Billboard Directories, Dept. BDRD3014, 
P.O. Box 2016, Ukewood, NJ 08701. 

Get a jump on your competition! Order built copies for your entire 
sales staff and marketing team — call us today for special rates! 
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UOUBLE THE PLEASURE: Charisse Rose and Cassandra Lucas appear 
to be twins. In fact, they are best friends, and now they're Big Beat's newest 
act, Changing Faces. The duo's first single, "Stroke You Up," was written 
and prcxluced by R. Kelly and earns the Greatest Gainer/Sales award. The 
single moves up the Hot R&B Singles chart 87-26. It enters both the sales- 
only and airplay-only charts this week at No. 15 and No. 43, respecti\'ely. 
"Stroke You" gets top 10 airplay at two -station-s: It's No. 9 at WAMO Pitts- 
burgh and No. 10 at WOWI Norfolk, Va. It's top 20 at eight other sUUons. 

Giant steps: "SIow wine" by Tony Toni Ton* (Mercuri,') makes an im- 
pressive chart entry at No. 24, earning the Hot Shot Debut honors. Just like 
the band's earlier single "Anniversary," airplay points were accumulated early 
because of strong radio reaction. Both tracks were played from the album be- 
fore they were available as singles. "Wine" is No. 1 at ICILH Los Angeles 
and top five at two other station.^, KACE Los Angeles and WVA2 Chicago. 
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IOTHER HIGH STEPPER is "Bop Gun" by Ice Cube Featuring George 
Clinton (Priority). "Bop" jumps 46 positions up the Hot R&B Singles chart, 
landing at No. 48. In its second week on the chart, the song receh'es double- 
digit airplay at sbi stations, ranking No. 4 at KKBT Los Angeles, No. 14 at 
WJMI Jackson. Misi!., and No. 20 WWWZ Charleston, S.C. It enters the Hot 
R&B Singles Sales chart at No. 21. This is a remarkable performance, consid- 
ering that Ice Cube's album "Lethal Injection" »~as a Christma-s '9:J release. 
This performance attests to the continuing popularity of George Clinton. 

Everything must change: On July 6 I celebrated my eighth year 
in the Billboard organization. During those years, so many of you contributed 
to the countless changes in our chart -compiling methodology. We haven't al- 
ways agreed on what should be done or how the rules should be implemented. 
Yet, in the end, all of our charts are better than ever and .stand up very well 
against any other industry system for mea-siuing the best of our music. Now 
it's time for me to move on to see what else I'm made of. But leaNing all that 
I worked so hard to build is even harder than I thought it would be. I fought 
hard for charts, editorial, and advertising opportunities within Billboard, and 
now the Monitor, because these publications have incredible reach, carrying 
news and information to readers around the world. Our information is availa- 
ble in more than 100 countries each week. Although I began every presentation 
or speech with the fact of our worldwide readership, you may not have realized 
what that fact meant to me. To some of our readers, these publications provide 
more than chart facts; what people read about our music is sometimes the 
total representation of who we are as a people. So I had no choice but to de- 
mand the best from everyone. Fortunately, as I prepare for my future, I can 
do so knowing that you will be left with the best chart system available. I'm 
confident that the management of Monitor and the chart department knows 
what you do, how you do it, and who you are. And you can be confident that 
you matter here. Suzanne Baptiste is no stranger to the industrj'. She is cur- 
rently responsible for sa charts, including jazz, rap, reggae, and gospel. Help 
her and you help yourselves. Please uphold the tradition that we were all just 
getting used to. I can't wait to .see all of you at our radio conference in Sep- 
tember. 
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WHV GOOOBVE 

PEABO BRTSON (COLUMBIA) 
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BOWWOW 
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MONEY IS EVERYTHING 
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WINNIN' OVA YOU 
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WRONG SIDE OF DA TRACKS 
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GET IT TOGETHER 

BE ASTIE BOYS (CAPITOL) 
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YOUR LOVE ISA... 

WHITEHEAD BROS (MOTOWN) 
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IF YOU WANNA GROOVE 

.(GHTER SHADE OF BFfQWN IMERCURT) 
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WARM AS MAMA'S OVEN 

I F i NA MAH(f .■SARA( ( 


24 
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DISTANT LOVER 

BEFTY WRIGHT (F^SBSOLAR) 
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NODO YOUR HEAD 

SUDDEN CHANGE (EASIWEST) 



Bubbling UmJer lists the top 25 singles under No, ICX) 
which have not yet chalcd 



HOUSE OF BLUES 

(Continued from txuje 19) 

one each in Boston, New Orleans, and 
Los Angeles; a New York site is 
scheduled to open in April 1995. 

Introductorj' breakfasts occasion- 
ally are held at the club for potential 
corporate sponsors to become ac- 
quainted with the foundation and its 
mission. 

"We want a small army of activists 
in LA. Bo.ston, and New York in the 
school sysitems, then maybe look into 
federal funds for additional support," 
he says. 

According to Tigrett. it cost about 
$1 million to create and develop the 
current curriculum in Boston, where 
the chain's flagship restaurant is loca- 
ted. 

Each House Of Blues has its own 
board of directors, but an overall cor- 
porate policy for the entire chain has 
been established to ensure uniformity. 

Using music as a lure, each House 
Of Blues offers several programs de- 
signed to benefit school-age youths. 

The foundation offers a teacher re- 
source center, which comprises a 
"blues in schools curriculum" and an 
artist-in-residence plan, which rotates 
professional musicians through partic- 
ipating .school .systems. 

The House Of Blues educational 
tours are a centerpiece of the pro- 
gram. They include a lecture on black 
music history, a live music demonstra- 
tion, and a tour of the restauranVclub. 

"So far, .5,000 kids have participated 
in Boston," Tigrett says of the tour 
program, which began in February 
1993. 

Additionally, the program awards 
four-year Blues Ambassador scholar- 
ships to qualilying high-school seniors. 

"So far, there have been seven 
Blues Ambassador .scholarship recipi- 
ents at the Boston site, with an addi- 
tional sk set to be awarded," .says Tu- 
laine Montgomery, program director 
for the House Of Blues Foundation. 
"We've also designated scholarships 
for L-A. and New Orleans." 

Montgomery says the criteria for 
schokrship selection includes both ac- 
ademic achievement and community 
commitment. 

A musician and educator, Mont^- 
mery says many kids come to the 
House Of Blues without an under- 
standing of the relationship between 
blues and contemporary favorites. 
"But Sn{)op got his stuff fi-om George 
Clinton, who got his from James 
Brown, who got his from the bhies," 
she says. 

(Continued on next page) 



ARTIST DEVELOPMENTS 

((Continued from pape 10) 

underground following that will swell 
into radio demand for the song. Then 
maybe Turn It Up' will set up a more 
favorable setting to work the second 
single at radio." 

Coates says the street team is 
Issuing bare-bones flyers and .snipes; 
even the label's artist biography is 
simple and unadorned. 

Perspective plans to send I^ja-Ne^ 
into markets to see and be seen. Says 
Coates, "We want her to actually spend 
time in markets— at clubs and other 
places where the people are. So it's not 
a conventional promotion tour. We 
want her to connect by sort of Uving in 
selected markets for a while." 

J.R. RE^'NOLDS 
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ESSENTIAL REFERENCE GUIDES 

1 ■ : r r The worldwide music & video 

business-to-business direaory jampacked with record & video co's, 
music publishers, distributors & more. $95 

2. International Talent ft Touring Guide: The source for U.S. & 
international talent, booking agencies, facilities, services & products. S75 

3. Record Retailing 0.: t.r_. Detailed information on thousands of 
independent music stores & chain operations across the USA. $125 

4. International Tape/Disc Directory: All the nfo on professional services & 
supplies for the audloA/ideo tap^disc industry S45 

5. Nashville 615/Country r. The most comprehensive 
resource of business-to-busi gess listings for the Nashville region & country music 
genre. $50 

6. International Recording Equipntent & Studio Directory: All the facts on 
professional recording equipment, studios. & equipment usage. $50 

7. (nternational Latin Music Buy<.^ The essential tool for finding 
business contacts in the Latin music market. S60 

Mail in this ad with check or money order or call today! 
For fast service call: 1-800-223-7524 Or 1-800-344-7119 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 

Please add S4 per directory for shipping & handling (StO for international orders). 
Add •pproprt«tc Mtet tax In NY. NJ, CA. TN. MA. IL. PA ft DC. Orders payable In U.S. funds only 

All sales are final. 
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THE RHYTHM & THE BLUES 



(Continued frntu page 19} 

This year, the dinner »t11 honor en- 
tertainment moguls Russell Simmons 
and Andre Harrell, both of whom are 
involved in raising funds for diabetes 
research. Last year's dinner raised 
$400,000, and this year the organiza- 
tion hopes to double that amount. For 
information call. 212-757-2669. 

The film should Be Stickered, 
But; Samuel Goldwyn's "Fear Of A 
Black Hat" is an absurdly funny par- 
ody of the music industry hip-hop cul- 
ture. The film is not to be taken seri- 
ously, as some misguided youth seem 
to be doing. 

The movie's inventive (albeit 
graphic) scripting and creative direc- 
tion by Rusty Cundieff— who also 
plays the lead— is paced by music su- 
pervisor Larry Robinson's flavorful 
scoring, which serves as a backdrop 
for the film. 

Robinson also takes production 
credits on the movie's soundtrack, re- 
leased through his Avatar/PolyGram 
imprint. "Fear" is the label's first re- 
lease, but not Robinson's first music 
credit. His dLscography as producer/ 
remixer includes jobs for Prince, 
Zhane, US3, Shabba Ranks, and 
Tony Toni Tont. 

Avatar's deal with PolyGram is 
through Nick Gatfield's Atlas Rec- 
ords. Avatar's first artist signing is 
New York vocalist Dawn Green. Look 
for product in the first quarter of 1995, 



Robinson's next music supervisor 
credits are for the Mario Van Peeb- 
les-directed "Panther," and director 
Cundieffs follow-up flick, "Tales 
From The Hood," executive-produ- 
ced by screen maestro Spike Lee. 

Live music hangout: Trendy 
L.A. restaurant Cicada offers music 
jams in its back room. The quarters 
are small, but that's sauce for the 
goose because it creates an intimate 
cabaret feel. Guitarist Michael King 
opened a recent set with some siz- 
zling string work, before local blues 
vocalist Millie Kaiserman tore up 



the room with guitar, drum, and key- 
board trio in tow, issuing soulful blues 
standards. At one point, she waded 
into the audience, gaining rousing, 
impromptu sing-alongs from crystal 
clear vocalist Mary Wilson, Tina 
Turner bandmember Kenny Moore, 
and others. 

Jack's house: Guest speakers 
for Jack The Rapper's Family Affair, 
Aug. 18-21 at the Buena Vista Palace 
Hotel in Orlando. Fla., include moti- 
vational speaker Les Brown and 
George Eraser, author of the book 
"Success Guide." 



LA. HOUSE OF BLUES NAMED FOUNDATION HQ 

(Continued from preceding page) 

Montgomer>' says music can serve 
as the 'Vehicle" to touch hard-to-reach 
kids. "We use their established inter- 
est in music to interest them in blues 
by showing how the two are related — 
historically and musically." 

The foundation and its programs 
were designed not to duplicate other 
organizations' efforts and programs 
"to make sure we reach a nice cross 
section, and especially including un- 
der-privileged kids," says Montgo- 
mery. 

She continues: "Blacks are well-rep- 
resented on the foundation staff, too, 
and we all go out into the community 



to the teachers at the schools, who are 
hands-on with the issues we're trying 
to address." 

Tigrett's persona) desire is to see 
music and art return to the public 
school curriculum around the country. 
"If science and math are the backbone 
of education, then art and music are its 
heart and soul," he says. 

"I've been an activist for years. The 
Hard Rock ga\'e away $25 million over 
the years. I've been behind a lot of en- 
vironmental, social, and community in- 
terests, and it's our duty to do some- 
thing positi\'e about problems in our 
society." 
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I L ♦ \ I 




' Bass Freaks • 8104 

Available now on CD and Cassette! 
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INDIE NEW ALLIANCE BOWS SPOKEN-WORD IMPRINT 



(Continued fmm jHigc 10) 

Two more sports titles are due 
from Issues Oct. 4: "Full Court 
Press," a coaching guide featuring 
NBA Hall Of Fame coach Jack Ram- 
sey, and "My Life Behind The Micro- 
phone," a guide to sports broadcast- 
ing by NBC football announcer 
Charlie Jones. 

The first scheduled non-sports Is- 
sues release is "Buddy Colette; A 
Jazz Audio Biography," which details 
the veteran reed player's musical 
journey. The recording centers on 



Colette's association with three leg- 
endary jazz musicians — Charlie 
Parker, Eric Dolphy, and Charles 
Mingus. Colette also plays horns and 
flutes on the project. Rolling Stones 
drummer Charlie WatU contributed 
liner notes to the double-disc set, due 
in stores Oct. 4. 

"This recording really demon- 
strates a beautiful merging of music 
and spoken poetry." says Harvey R. 
Kubernik, who independently pro- 
duces Issues titles for BarKupCo Mu- 



sic. "I think that the way this histori- 
cal content is presented here will 
intrigue even newcomers to jazz." 

The LawTidale, Calif.-based New 
Alliance is not conflning its new slate 
of spoken-word titles to the Issues 
imprint. 

The label is planning a follow-up to 
its "Internal Journal" release, which 
is an audio-only soundtrack to "L.A. 
Journal," a Voyager laserdisc audio 
and visual art project on the city of 
Los Angeles. 



Another New Alliance title will fea- 
ture the writings of Julie Ritter, a 
singer in the disbanded alternative 
group Marj''s Danish. 

Other musicians with recordings in 
the works include former Tom Waits 
jazz/rock ba-ssiiit Dr. Noah Young and 
Lisa Coleman, of Wendy & Li.sa fame, 
who contributed vocals and keyboard 
accompaniment to the upcoming spo- 
ken-word release by poet Miles Ci- 
letti. 

"We are not interested in releasing 



vanity projects for rock acta," says 
Ginn. "Many of our releases come 
from artists with musical origins, but 
the emphasis Ls on the artist who is 
dedicated to the spoken-word form." 

Non-musician spoken-word re- 
leases in the works include titles by 
poet Michelle T. Clinton, actor Harry 
E. Northup, poet and teacher Elolse 
Klein-Healy, "Cool Runnings" 
screenwriter Tommy Swerdlow, and 
screenwriter Joel Lipman. 

Ginn estimates that the average 
New Alliance spoken-word title sells 
approximately 1,000 units. Some 25% 
of that total comes from alternatives 
to traditional music retailing, includ- 
ing book stores and coffee houses. 

It is the in-store spoken-word read- 
ings at both traditional and unconven- 
tional locations that oflen spur sales, 
according to Ginn, who adds that 
many music retailers now have spo- 
ken-word bins. 

Once a month. New Alliance holds 
an in-store "Word Wednesday" read- 
ing at the Los Angeles SST Super- 
store, which is owTied by the label. 

"The rise of audio books has really 
paved the way for us in terms of being 
able to successftiUy distribute these 
releases in alternative outlets," says 
Ginn. 

"In terms of sales, they honestly 
have not been remarkable," adds 
Ginn. "I'm not concerned with that I 
don't choose to work on projects 
based on the sales potential. Spoken- 
word projects are certainly not a way 
to get rich. We release what we can 
afford to release." 

Radio airplay on the commercial 
airwaves for spoken word has been al- 
mo.st non-existent, but public broad- 
casting outlets have embraced the 
genre. 

Kubernik cites "Man In The 
Moon," a nightly program on KCRW 
Los Angeles, as well as programs on 
crosstown stations KXLU and 
KPCC-FM as key regional support- 
ers of the genre. 

KXLU Los Angeles will air "Echo 
In The Sense," a 90-minute program 
spotlighting New Alliance and its 
commitment to spoken word, Aug. 28. 

Spoken word is getting prominent 
placement in this year's Lollapalooza 
tour. A spoken-word stage is touring 
alongside the music stage as part of 
the festival's side show. 

Elizabeth Belile, whose spoken- 
word debut on New Alliance is due 
this fall, is on 42 Lollapalooza dates. 
"It's been an incredible experience," 
says Belile. "There is an audience of 
young people who haven't even been 
introduced to the concept of poetry. 
These are 12- and 13-year-olds who 
are finding their own voice." 

Lollapalooza is sponsoring "poetry 
slams," where local poets are invited 
to read their work and compete for a 
chance to read on the main or second 
stage, according to Belile. 

"This will reach a lot of new peo- 
ple," says Kubernik, who will read 
on the Los Angeles stop of the tour. 
"What is really remarkable about 
this is that it is an all-age show. The 
youth has access. That is important 
Spoken word is for all the people. It 
has given a forum to present strong 
voices for all communities — African- 
American, Latin, gays, and lesbians. 
It is not an exclusive white boys' 
club." 




BILLBOARD'S 
GOT THE BEAT! 

Whether you're into freestyle, 
rap or acid house, it's all in the 
October 1 5 dance special. 
So dance your way into the 
marketplace with Billboard! 
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Morales Takes Charge; Vicious Roiis Witii Loieatta 



In the MDC: Gee whiz. David Mo- 
rales sure is visible these days. The 
truly tireless producer Ls remixing sin- 
gles like mad — and quite well, we 
might add. Now, he has also taken to 
issuing one-off 12-inch singles as the 
Boss on New York's durable Strictly 
Rhythm Records. "Congo" is a riotous 
instrumental that gains its fuel from a 
phat'n'ferocious line of African march- 
ing drums and whirling blues organ 
riffs. Morales sneaks in a delicious mel- 
ody that pro\'es to be the element that 
ele\'ates the single from the crowd of 
wannabes. Few can kick it like David, 
so let's hope he can keep the energy go- 
ing. And, hey, how "bout a follow-up to 
his 1993 Mercury long-player? Actu- 
ally, we are still waiting for the label to 
catch a club and work the lush, R&B- 
soaked "Sunshine" to crossover radio. 

The latest strange and lovely gem to 
spring from the brain of red-hot pro- 
ducer/mixer Johnny Vicious is "Lo- 
leatta's Rollers In My Hair," an irre- 
sistible tribai/houser recorded under 
the name Queen's Anthem. The track 
makes inspired use of samples from 
Loieatta Holloway's well-worn "I 
May Not Be There," twisting and man- 
ipulating the words "do you want me 
to come doivn ivitk rollers in my 
hair?" in everj' cheeky way inu^inable. 
The "Cummin' In My Rollers" version 
is a hoot, while the '"Vocal A La Bolus" 
mix is loaded \\ith rugged beats and 
some of Ms. Thang's incomparable 
vamping. Destined for heavy play 
through the end of the summer. 

How nice it is to welcome Basia back 
to clubland. It has been eons since 
"Cruising For Bruising" filled floors. 
This lime, she and the song 'T)runk On 
Love" undergo rhythm surgery by 
Roger Sanchez and emerge spiff>' and 
overflowing with gospel-goosed house 
energj'. Sanchez wisely uses much of 
the vocal and melody, dressing them 
with li\'ely piano lines and a beat that 
is relentlessly happy, A glowing mo- 
ment frwn the singer's new Epic opus. 
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CLIB PLAY 

1. DO YOU WANNA GET FUNKV C^C 

MUSIC FACTORY coiuuBiA 

2. RUN TO THE SUN ERASURE mute 

3. INDEPENDENCE SPRING K)n us 

4. EASY TO LOVE FOR REAL MM 

5. I LOVE YOU BABY THE ORIGINAL w7 

MAXI-SINGLES SALES 

1. BETTER UTE THAN NEVER 

LAFAYETTE champion 

2. LOVE IS STRONG ROLLING STONES 

VIRGIN 

3. LOVE TO THE WORLD MICHAEL 

WATFORD iASiwtST 

4. CHANTMANIA BENZEDRINE MONKS 
OF SANTO DOMONICA rhino 

5. TALK TO ME THIRD WORLD great 

JQWES 

Breakouts: Titles with future chart potential, 
based on club play or sales reported ttiis week. 



'The Sweetest Illusion," this single has 
all the marks of a major hit, given its 
moody range of mixes. Let's hojx? the 
label edits one or t\vo of these versions 
and uses it for a top 40 and rhjlhm ra- 
dio campaign. 

By the by, has anyone else heard Uie 
juicj' rumor that Sanchez has ended a 
longtime estrangement from Strictly 
Rhythm (the label that catapulted him 
into prominence), and is de\'eIoping a 
sequel to the Underground Solution 
classic "Luv Dancin'?" We hear this 
from a well-placed little bird. We'll 
keep ya posted. 

Dub hounds with a disco mentality 
will delight in the subdued yet sprawl- 
ing drama of "Gonna Find A Way" by 
Furry Phreaks, aka up-and-comer 
Charles Webster. He does a fine job of 
sewing a broad variety of ear-catching 
loops and vocal snipes into a muscular 
deep-house bassline, making for a 
plush and intriguing record. Any of the 




by Larry Flick 

three versions would create a strong 
bridge between peak-hour revelry and 
late-hour darkness— just pick one. An- 
other yummy treat released by the 
folks at Love From San Francisco Rec- 
ords. 



Wo 



FORLD OF WONDER: When Pro- 
file A&R executive and limber turn- 
table artist DB chose to call the label's 
collection of jungleA)reakbeat music 
"The Histoo' Of Our World, Part One." 
he could not have been more accurate. 
The album boldly sets out to take the 
listener on a trip into what may be the 
last pure street music in the U.K.. serv- 
ing as a whiplash travelog through the 
last few years of cutting-edge dance 
music. 

0\'er the course of 25 obscure cuUs. 
seamlessly assembled by DB, the lis- 
tener continually is assaulted by 
patches of mini-trends and major 
movements, tightly sewTi into a rattling 
array of rigid beats. The selections 
stem from jams originally released by 
five small but influential labels: Moving 
Shadow, Suburban Base, Reinforced, 
Production House, and Formation. The 
journey begins with jolt. "Mr. Kirk's 
Nightmare" by 4 Hero spins an ex- 
change between a father and a cop de- 
livering news of his teen-age boy's 
death over a jiggly rhythm, wrapped 
with a plush keyboard line that takes 
on an unexpectedly dark and ominous 
tone. And that's only the beginning. 

Isolating other highlights would only 
disjoint an album that must be in- 
gested as a whole. Few compilations 
released this year will be as important 
and essential as this. In many ways, it 
serves as undisputed (and necessar>*) 
proof that the second generation of 
dance music disciples did more than 
cock their ears to the 70s. 



OOME LIFE: Belouis Some is out 

to prove that there is life beyond 
mid-'80s dance/pop stardom. The 
singer who scored with "Imagina- 
tion" and "Some People" at the 
height of the second British invasion 
of Duran Duran and Frankie Goes 
To Hollywood is wiping the slate 
clean with "Sometimes," a dark and 
jangly mover produced by Robin 
Goodfellow (known for his work 
with East 17 and Right Said Fred). 
Some's voice has developed a 
worldly edge that lends a somewhat 
cjTiical bite to his intelligent IjTics. 
Jon and Helena Marsh of the Be- 
loved have recrafted the arrange- 
ment with a trance-induced house 
bottom that adds a nice bit of motion 
to the chorus. 

"Sometimes" is an enticing peek 
into "Living Your Life," an album 
that gingerly walks the line between 
hardcore dance and smooth urban 
pop. Among the standouts are the 
languid "Birthday In Paradise" and 
the stomping "New World," both of 
which are accessible to remixing to 
better suit the U.S. market. Signed 
to Ariola/BMG overseas, but up for 
grabs here. Open your mind and 
give a listen. 

GrOOVELINE: Although deCon- 
struction Records in the U.K. has 
built quite a rep for grooming such 
pop-friendly dance acts as M-Peo- 
ple. K-Klass, and Kylie Minogue 
for the international mainstream, it 
is good to see that the label has not 
lost its underground edge. Comple- 
menting its roster at the moment 
are 12-inchers like "Tripwire," a sec- 
ond slammer from producer Justin 
Robertson*s enigmatic brainchild, 
Lionrock, and "Girls & Boys" by 
Hed Boys, a jumpy and NRGetic 
houser that combines a spirited 
original groove with bits of "Girls 
Out On The Floor," a vintage Chi- 
cago rouser by Jesse Velez & Ron 
Colon . . . Salsoul Records* latest 
carrot to dangle in front of salivat- 
ing retro-rabbits is "The Salsoul Or- 




Two On Mike. Sire/Reprise artist Marc Almond, right, recently offered a surprise 
performance at the Squeeze Box party at Don Hills nightclub in New York. He 
joined the evening's featured act, drag personality/singer Mistress Formika, and 
sang such favorites as "Tears Run Rings" and "Tainted Love." Almond currency 
is penning new material for a future album. (Photo; Tina Paul) 



chestra Anthology." a four-record/ 
double-CD collection that traces the 
famed disco band's '70s dancefioor 
reign. Dusted off and sweetly re- 
mastered for even and easy pro- 
gramming with current records, the 
set will have you jumping out of 
your skin with twirly memories. Our 
only quibble is with the label's deci- 
sion not to highlight a couple cuts as 
singles. Fwould be smart (and prob- 
ably profitable) to put "It's Good 
For The Soul" (sparked by Vincent 
Montana's agile guitar work) or 
"Tangerine" out on a 12-inch, bal- 
ancing original mixes with fresh 
house interpretations. Oh well . . . 
RCA has decided to pick up "No 
More Tears" by Jocelyn Brown & 
Kym Mazelle for release in the U.S. 
The label is putting it out ASAP, and 
odds are good that it will have a new 
mix or two. Wouldn't it be fierce if 
this legendarj' pair of divas put to- 
gether an entire album together? A 
few solos, a few duets, perhaps pro- 
ductions by Frankie Knuckles, 
Brothers In Rhythm, and the 
Basement Boys, among others. 
Could be a tasty way to bring both 




One Night In History. Members of British dance band M-Peopte celebrated their 
first U.S. album. "Elegant Slumming," at a soiree at Metronome in New Yotl<, 
Issued here on Epic, the project got a twost when its new single, "One Night In 
Heaven," recently broke the record for the highest number of playlist additions 
from DJs reporting to BilltMard's Club Play Chart. The single racked up 53 adds 
during its initial week of release, shattering the previous record of 41 adds for the 
Shamen's "Move Any Mountain" in 1992, Pictured, from left, are Mike Pickering, 
M-People; Heather Small, M-People; Frank Ceraolo, national director of crossover 
promotion/marketing, Epic; Shovel, M-People: Uz Montalbano, manager of club 
promotion, Epic; and Paul Heard. M-People. 



singers back into this market in a 
huge way . . . Patti Austin will give 
her loyal (and extremely patient) 
club fans a reason to smile when her 
rendition of the Judy Cheeks hit 
"Reach" is released on GRP/MCA 
later this summer. Darren Fried- 
man and Hex Hector are currently 
styling the track with trendy mixes 
to fit several dance formats. It will 
be tough to improve upon Cheeks* 
flawless original version, but if any- 
one is up to the task, it is Austin . . . 
New York's venerable Cutting Rec- 
ords is high-steppin' with a lip- 
smackin' stew of new and old jams 
on the double-record set "Cutting 
Trax II." Deep-house is the overrid- 
ing groove theme, with highlights 
including rumbling tribal anthem 
"Revolution" by the Union and 
"Talking" by Buddha Sez, a shuf- 
fling instrumental from the mind of 
80 Proof posse producer Danny Mo- 
rales. Cutting also is going hard into 
hip with "The 4 Boroughs," a 
smokin' four-cut EP by TNT. This 
ain't cookie-cutter gangsta rap, but 
rather live funk action chock-full of 
chewy sounds and dubby vocal 
swatches. Serious sweat . . . More 
fun from Freetown Records. The 
U.K. indie continues to tantalize 
with "Inspiration," a hearty house 
collaboration by Kerri Chandler 
and Arnold Jarvis. Jarvis is in tip- 
top vocal form, giving Chandler's 
R& B-enriched arrangement a tingly 
dash of spirituality. Aaaak . . . One 
of the new Chicago indies worth 
monitoring is Absorb Music. Oper- 
ated by veteran DJ Jorge Suarez. 
the label is christened by a double- 
A-sided 10-inch single that deftly 
blends live salsa and African vibes 
with solid house rhythms. "Zoodoo" 
by Umbra is rife with brash big- 
band horn samples and a slew of un- 
usual sound effects. "Zombie" by 
Samba Nation is more in the pocket 
of current trends with its dark, 
unga-bunga tribal percussion. Next 
from Absorb will be "Bardot Swing" 
by Byrd Bardot, which will have 
mixes by Suarez and Ralphi Ro- 
sario ... It is very interesting to see 
how some of the original techno ren- 
(CoiUinued ori next page) 
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(3) TiO^ ^ greatest sales or club play increases thts weeh. ^ Videodip availability. Catalog number rs lor cassette maKt-smgle. or vinyl maxt smgle it cassette is unavailable. On sates ctiarl; (M) Cassette maxi-single availability. IT) Vinyl maxi-single availability (X) CO 
maxi-single awailability i£i 1994. BiHboard/BPI Communications 



DANCE TRAX 

(Continued from ^ceding page) 

egades are a()justing to shifts and 
changes in club culture. Some are 
venturing into softer ambient wa- 
ters, while acts like Fierce Ruling 
Diva are harder and more aggres- 
sive. FRD, still helmed by Jeffrey 
"Abraxas" Porter and Jeoren 
Flaanan, makes its debut on the 
Caroline-distributed PC Lower 
East Side label with "Revolt Of The 
Perverse," an album flooded with ki- 
netic break-beats and spacey, elec- 
tronic synth effects. Far from the 
most mainstream-friendly album, 
though hard heads will delight in the 
sheer force of cuts like "I Need 



Drugs" and a cover of Nona Hen- 
dryx's "Transformation." 

NuGGETS: When it comes to hi- 
NRG music for purists, few labels 
can currently touch the output of 
Klone Records in London. Besides 
riding the crest of Abigail's string 
of hits (most notably recent covers 
of "Smells Like Teen Spirit" and 
"Constant Craving"), the company 
has a sugar-coated platter of singles 
that are keeping tea dance regulars 
smiling. Among the better of the 
batch are "Dance With The Devil" 
by Boys Of A New Age, which has 



singer John Springate twitching 
admirably over a bright and racing 
beat, and "You Know (I Want You)" 
by Global Cut, which has new pro- 
duction team Jonathan Colling and 
Mark Hewitt guiding the vocal 
skills of former D:Ream backing 
singer Deborah Asher. This one has 
a hook that permanently sticks to 
the brain upon impact . . . Speaking 
of London-based labels, Jellystreet 
has a potential winner on tap with 
"Just Pretend," a bouncy ditty by 
Snafu Featuring Sabina. The track 
matches Sabina's commanding vocal 
presence with a string-lined pop/ 



NRG foundation. Fine for club or ra- 
dio consumption, the single would 
be a boost to a U.S. label looking for 
something light and peppy . . . Alter- 
native dance mavens should be on 
the lookout for "The Conversation," 
Cabaret Voltaire's latest album on 
Instinct Records. Experimental and 
exciting music from a band that 
never disappoints. Instinct is also 
the home of "Drums Are Danger- 
ous" by the Drum Club. More sus- 
tinence for the adventurous at heart 
. . . Mood II Swing's Lem Spring- 
steen and the promising Louie 
"Balo" Guzman have teamed up 



under the moniker Ulterior Mo- 
tives to release "Hump Night" on 
Knockout Records. The track is a 
melange of butt-shakin* beats and li- 
bidinous unison vocals by Spring- 
steen and Guzman. An eye (and ear) 
opener. 

Get WELL: Best wishes for a 
speedy recovery to producer/radio 
DJ John Robinson, who broke two 
legs and an arm in a motorcycle acci- 
dent. He currently is recuperating 
at Good Samaritan Hospital on 
Long Island, N.Y. Perk up his spir- 
its and give him a call. 
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Tritt Headlines Harlan Howard 
Birthday Bash At A New Location 



NASHVILLE— Travis Tritt heads 
the array of songwriters who will per- 
form Sept. 1 at the 11th annual Har- 
lan Howard Birthday Bash here. 
Howard, whom many consider the 
dean of countrj' songwriters, also is 
scheduled to sing some of his hits, 
which include "I Fall To Pieces," 
"Busted." "He's A Good Ole Boy." 
and "Don't Tell Me What To Do " 

This year's event will be staged at 
a new location: the lot at the comer 
of 16th Avenue South and McGavock 
Street behind the Countr>' Music 
Wax Maseum. The former hash site, 
the BMI parking lot, has been taken 



over by the BMI office expansion 
project 

In all, more than two dozen coun- 
try' and pop songwriters will perform 
for the occasion, which is designed to 
raise funds for the Nashville Song- 
writers Assn. International and the 
Nashville Songwriters Hall Of Fame. 
Last year's edition earned $46,000. 

Tickets are $15 each and will go on 
sale Aug. 1 at the Nashville offices of 
ASCAP. BMI, NSAI. and SESAC, as 
well as at all Ticketmaster locations. 

The sponsors are BMI, NSAI, the 
Nashville Scene newspaper, and 
WSM-AM. 



IBMA Sets 1st Regional Confab 

Calif. Site Chosen For March '95 Event 



m BY EDWARD MORRIS 

NASHVILLE— The International 
Bluegrass Music Assn. will hold its 
first regional conference and talent 
showcase.^ March 24-26, 199n, in Palo 
AJto, Calif., at the Hyatt Rickeys Ho- 
tel and the Spangenberg Theater. To 
enlist and choose showcase perform- 
ers, the IBMA is soliciting audition 
packages, which it will accept through 
Oct. 15. 

A spokesman for the Owensboro, 
Ky.-based trade association says the 
IBMA selected California for its first 
regional conference because of the 
high level of membership in that area 



and the "availability of excellent facil- 
ities." 

Among the groups the IBMA is 
targeting for the conference are art- 
ists, record company executives, tal- 
ent buyers, broadcasters, music-ori- 
ented associations, music publishers, 
agents, songwiiters, instrument mak- 
ers, and bluegrass fans. Admission to 
the three-day event is expected to 
cost about $60 a person, with an addi- 
tional $20 charge for tickets to the 
"IBMA Award Winners Concert." 

Full details of the conference will 
be sent to IBMA members near the 
end of this year. However, the tenta- 
tive schedule calls for three days of 



e.\hibitfi. the showcasing of eight acts 
on the opening day, six seminars on 
the second day. and membership 
meetings on the final day. The con- 
cert is scheduled for the evening of 
the second day, Saturday, March 25. 

Acts wanting to be considered for 
the showcases must send four com- 
plete promotional packages (each of 
which must include a representative 
cassette or CD recoi-ding) to the 1995 
IBMA Regional Showcase Commit- 
tee in Owensboro. The acta selected 
must pay their own expenses to the 
conference and, if they are not al- 
ready IBMA members, must join be- 
fore showcasing. 



New Country Labels Keep A-Comin' 

New Geffen Shop Rumored; Capricorn Beefs Up 



lUrille 

Scene 



LaBELMANIA: And still they come. Although there 
are now 17 mjyor countrj' labels operating in Nash- 
ville — plus such sturdy independents as Step One, 
Intersound Entertainment, and River North — more 
operations are on the way. Magnatone Entertainment 
has set up an office here and is locking in a distributor. 
Malaco is expected to announce the formation of its 
country imprint within weeks. And yet another label — 
identity undi.sclosed — has lured Carson Schreiber 
away from his post as West Coast promotion director 
for RCA Records. There is a persistent rumor that 
GefTen will launch a country label and that Schreiber 
might be headed in that direction. Neither he nor Gef- 
fen could be reached for comment. 

In the meantime. Capricorn Records is beefing up 
its country promotion staff. After relying chiefly on in- 
dies, the label has now hired regional promotion man- 
agers Thorn Williams 
(Northeast), Kay 
McGhee (Southwest/ 
West), and Tammi 
Brumfield (Southeast). 
Johnny Mitchell re- 
mains national country 
promotion director. 
Kenny Chesney is Capri- 
corn's lone country act, 
but a spokesperson says 
additional country sign- 
ings are in the works. 

Making the rounds: Garth Brooks has 
picked Sparrow Records' Susan Ashton to open for 
him during the European leg of his upcoming interna- 
tional tour (Aug. 20-Oct. 12). The tour will take him to 
Australia, New Zealand, Spain, Germany. France, 
England, and Scotland. Not making the trip: Brooks' 
friend and longtime lead guitar player, Ty England. 
He'll be in Nashville cutting his first album for RCA, 
with Garth Fundis producing. Brooks recently spoke 
at the Family Re-Union III conference in Nashville, 
at the invitation of Vice President Al Gore. The event 
spotlighted the importance of fathers in the family. 

Jim Foglesong, former head of MCA and Capitol's 
country divisions, will again offer his survey course on 
"The Business Of Music" at Vanderbilt University's 
Blair School Of Music. The Wednesday-evening course 
begins Aug. 31 . . . CMH Records has appointed Sound 
Thinking Music Research of Thousand Oaks, Calif., to 
represent the label's catalog of bluegrass and tradi- 
tional country recordings and compositions for film, 
TV, and commercial usage. CMH has just released the 
first of four albums in its historic "Mountain Music 
Collection" series. Titled "Wild & Reckless Men," it 



features recordings by the Carter Family, Tex Rit- 
ler, Riley Puckett, the Morris Brothers, Grandpa 
Jones, and Mac Wiseman . . . Grand Ole Opry star 
George Hamilton IV is narrating and performing in 
the London production of "Patsy Cline: A Musical 
Tribute." The singer knew Chne from the time the two 
were regulars on the "Jimmy Dean Show" in Washing- 
ton, D.C., in the late '50s . . . Actor/songwTiter Chris 
McCarty, who played the villainous stalker in the sea- 
son finale of "In The Heat Of The Night," will play a 
young Willie Nelson in "The Dottie West Story," a 
CBS-TV movie of the week. 

Mark your calendar: Dozens of celebs have 
signed up for Vince Gill's Pro-Celebrity Invitational 
Golf Tournament, set for Aug. 1-2 at the Golf Club Of 
Tennessee at Kingston Springs. Called "The Vinny." 

this year's tournament 
has attracted Garth 
Brooks. Steve Cropper. 
Cleve Francis. Sammy 
Kershaw. Larry Gatlin. 
Randy Owen, Doug Su- 
pernaw. Amy Grant, 
John Michael Montgo- 
mery. Michael W. 
Smith, and Lorrie Mor- 
gan, among others- Tick- 
ets to the event are avail- 
able through Ticket- 
master. Proceeds go to 
Tennessee Junior Golf . . . Starting Sept. 11. the Fam- 
ily Channel will begin airing its "Country Music Spot- 
light" series of live concerts, shot at the Carolina Opry 
House in MjTtle Beach. S.C. The first show features 
Patty Loveless, Doug Supernaw. and Three Dog 
Night. On Sept. 2.5, the Uneup is Crystal Gayle. Larry 
Gatlin & the Gatlin Brothers, and Cleve Francis. 
Tammy Wynette. Shenandoah, and Tracy Byrd will 
headline the Oct. 2 edition . . . Brooks & Dunn will 
host the 12th annual Academy Of Country Mu.sic Ce- 
lebrity Golf Classic Oct. 10 al'the De Bell Golf Course 
in Burbank, Calif. Proceeds will be divided between 
the Country Music Retirement Home and the T.J. 
Martell Foundation. 

SlGNINGS: Liberty Records artist George Ducas 
to Ten Ten Management . . . Composer and recording 
artist Mark Isham to Vector Management and Side 
One Management . . . Greg Holland to Chief Talent 
for exclusive worldwide booking . . . Mindy McCready 
to an exclusive songwriling agreement with Quantum 
Music Group. 



Legends Celebrated At 
Nashville's Great Escape 



I BY PETER CRONIN 



NASHVILLE — As country music 
booms and a record number of ujvand- 
coming artists continue to Hood the 
market, fans of classic countrj' have 
fewer places to find the music and the 
musicians they love. Among the more 
passionate of those fans is Gary 
Walker, and. as owTier of Great Es- 
cape, a Nashville retail store specializ- 
ing in used country records, the 
former songwriter has decided to do 
something about it. 

Working with seminal Na.ihville 
music business figure Charlie Lamb, 
Walker has launched a weekly Satur- 
day series of in-store appearances by 
country music legends at Great Es- 
cape's locations in Nashville and 
nearby Madison. Tenn. 

The program, dubbed "The Great 
Escape Presents Legends Of Countr>' 
Music." began July 9 with an appear- 
ance by Grand Ole Oprj' star Charlie 
Louvin. who came to fame as one of 
the Ix)uvin Brothers. 

"This idea started out as a year- 
round extension of the Fan Fair con- 
cept," says Walker. "We're going to 
tr>' to make ever>* one of these appear- 
ances a recognition of the artist's con- 



tribution to the industry, rather than 
jusi an in-store appearance." 

Walker certainly succeetled in that 
goal with Louvin. What started out as 
an autograph session turned into a 
full-blown Uibute, with letters pouring 
in from mayor Phil Bredesen (who de- 
clared Saturday, July 9. Charlie Lou- 
vin Day in Nashville), BMI, the Coun- 
trj- Music Assn.. Opr>iand Music, and 
the Denny Music Group, to njune a 
few. 

For Walker, a .'songwriter who says 
he "burned out" on the music business 
shortly before opening Great Escape 
in 1977, the appearances are much 
more than a way to attract customers. 

"From the time I was 14 years old. 
I was obsessed with music and aspired 
to a career in the business myself. " he 
says. "All these years later, I realize 
how imiwrtant it has been in my life, 
and I feel so spiritual about it that I 
wanted to give something back." 

The series already is beginning to 
tie in with country music-related 
causes. On July 23, bluegrass great 
Mac Wiseman will appear. Wiseman is 
also president of ROPE (Reunion Of 
Professional Entertainers), a benefit 
organization whose current nbjeclive 
(Continued on page .U} 




Showing Their Metal. Mercury Records president Luke Lewis, left, presents the 
first of a series of gold and platinum albums to the Statler Brothers The Statlers, 
from left, are Don Reid. Phil Balsley, Jimmy Fortune, and Harold Reid Included 
in the presentations were a triple-platinum album for "The Best Of The Statler 
Brothers" and gold albums for "Pardners In Rhyme" and "Holy Bible: The Old 
Testament " 
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1 
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BROOKS & DUNN A' arista 18716 no 9ft is 98) HARD WORKIN' MAN 
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13 
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COLUMBIA ABSSl.SONY 110 98 Eft 15 98: ■- v^rnt v/i. 


6 




18 


IE 
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23 


22 
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24 


24 


27 


50 
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GEORGE STRAIT A' MCA 10651 no 9l»l5.9ei PURE COUNTRY (SOUNDTRACK) 
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2t 


32 


32 
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12 
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V 
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19 


JOHN BERRY liberty 80472 I9.9&T3 981 B JOHN BERRY 
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28 


23 
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PATTY LOVELESS • EPiC532367SONYi9 98Ettl6 9Sl ONLY WHAT 1 FEEL 
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38 


38 


56 


JOHN ANDERSON • bna 66232 19 98, 15 981 SOLID GROUND 
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37 
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6 


TRACY BYRD MCA 10991 1109»159ei NO ORDINARY MAN 
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1 STILL BELIEVE IN YOU 
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33 


40 


ALABAMA • RCA 66296 19 9«15.981 


CHEAP SEATS 
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42 
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9 


KATHY MATTEA MERCURY 618852 11098 £015.981 


WALKING AWAY A WINNER 


12 


41 


41 


43 


53 


CLINT BLACK A RCA 66239 110 9&15 98) 


NO TIME TO KILL 
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42 


44 


45 
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GARTH BROOKS A^ liberty 90697 (9.9&13.96) 
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40 
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AARON TIPPIN • RCA 66251 (9 9E115 98) 


CALL OF THE WILD 
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46 
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45 


45 
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TOBY KEITH •mercury 514421 19.98 Eai5.98)B 
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47 


48 


21 


RICK TREVINO COIUMBIA 53560SONY 19 96 El^l 5.96) ■ 
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47 


48 


51 


62 


WYNONNA A CURB 10S22/MCA(10.9e/15.98) 


TELL ME WHY 
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U 


43 


41 


7 
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EVERY LITTLE WORD 
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51 


47 


12 


JOHNNY CASH AMERICAN 45520-,WABNER BROS (9.9»15 9B) AMERICAN RECORDINGS 
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49 
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50 
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7 
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9c 


56 


53 


27 
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YOU MIGHT BE A REDNECK IF... 


49 


53 


53 


56 


36 


TANYA TUCKER • liberty 89048 (1096(16 98) 


SOON 


18 


54 


55 


54 


4 


LJMI WHITE RCA 66395 (9.9615.98) 


WISHES 


54 


55 


52 


59 
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ALAN JACKSON A' arista 8681 19.9&13.96I 


DON'T ROCK THE JUKEBOX 


2 


56 


54 


52 


5 


BILLY DEAN liberty 27760 <10.9KI5.961 


MEN'LL BE BOYS 


51 


57 


57 


57 


65 


JOE DIFFIE • EPIC 53002/SOHY 110-98 E(kl5.98) 


HONKY TONK ATTITUDE 


10 


51 


58 


55 


19 


BILLY DEAN liberty 28357 (109»15961 


GREATEST HITS 


29 


59 


59 


58 


27 


BOY HOWDY CUfle 77656 (6 9»9 981 ■ 
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19 
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61 


60 
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JOHN ANDERSON A BNA61029 (9 981 3 981 


SEMINOLE WIND 


10 


51 


64 


68 


47 


SHENANDOAH RCA 66267 (9 98.'1598lB 


UNDER THE KUD2U 
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C2 


63 


62 
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BILLY RAY CYRUSA' MERCURY5]0635(10.98E(V16 98) 


SOME GAVE ALL 


1 


(3 


60 


61 


71 


SAMMY KERSHAW • mercury 14332 19.98 Eai5 961 


HAUNTED HEART 


n 


(4 


62 


70 
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ALAN JACKSON A arista 8623 ia.96(13-9Bi 


HERE IN THE REAL WORLD 


4 


(5 


67 


64 


16 


HANK WILLIAMS. JR. CURB 77638 16 98(9 981 


GREATEST HITS. VOL. 1 


62 


« 


70 


71 
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1 


97 
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WILLIE NELSON Columbia 64184(S0NY (5.96 6(1-9.98} 


SUPER HITS 


67 


61 


65 


67 


12 


LINDA DAVIS arista 18749 (9 98715 98lH 


SHOOT FOR THE MOON 


28 


69 


66 


63 


56 


MARK CHESNUTT • ucA lOBSl (109&15.96I 


ALMOST GOODBYE 


6 


70 


73 


72 


100 


TRAVIS TRITT A WARNER BROS. 45048 110.98(15.981 


T-R-O-U-B-L-E 


6 


71 


71 


75 


31 


DOUG STONE EPIC 57271(S0NY (9 98 £1^15.98) 


MORE LOVE 


20 


72 


68 


65 


26 


SOUNDTRJVCK MCA 10927 (10 9a]6.9B) 


8 SECONDS 


3 


73 


RE-EHTRT 


91 


GARTH BROOKS A' UBERTY 98743 (10.96/16.96) 


THE CHASE 


1 


74 


■E-ENTin 


18 


SUZY BOGGUSS LISEIiTY 26457 (10 9(115 981 


GREATEST HITS 


38 




NEW^ 


1 


* * * Hot Shot Debut* ★ * 

CHARLIE DANIELS EPIC 6418ZS0NY 16.96 Elm 961 . . SUPER HITS 


75 
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Heatseeker impact shows artists removed from Heatseekers this week ■indicates past of present Heatseeker title £ 1994, Billboard/BPI Commumcatiorts. and SoundScan. Inc. 
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RACK SALES REPORTS COUECTED. COMPIUO. AND PROVIDED 

FOR WEEK ENDING JULY 30, 1994 



BY 1°^^^ jl'j 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/OISTRISUTIttG Ua£L ISUGGESTED LIST PfilCE OR EQUIVALENT FOR CASSETTE^O) 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




w- , ON 


1 


1 


PATSY CLINE A' mca 12* 17 9&12.9e> U5 Meu <i no ] 


GREATEST HITS 


167 




14 


15 


GEORGE STRAIT • MCA :045O(99a'L5.98> 


TEN STRAIT HITS 


14 


2 


20 


THE JUDDS • CURB 2278M1CA {3.98/No CO) 


COLLECTOR'S SERIES 


87 




19 


14 


WAYLON JENNINGS A- RCA 3378- (8 9S| 


GREATEST HITS 


51 


3 


2 


THE CHARLIE DANIELS BAND A EPIC W^i/SOail 9 


eEl^lI.9ei A DECADE OF HITS 


167 




U 


11 


KEITH WHITLEY A RCA 52277 (9 9*13 981 


GREATEST HITS 


26 


4 


4 


GEORGE JONES • EPIC 4077&SONY (5.96 £09 981 


SUPER HITS 


152 




17 


17 


MJ\RY CHAPIN CARPENTER • COLUMBIA 4422*$0NV (7.96 EO'l 1.961 


STATE OF THE HEART 


40 


i 


3 


REBA MCENTIRE A MCA 4979* <7 9KI2.9B) 


GREATEST HITS 


165 




It 


19 


VINCE GILL • RCA 9814* (4 9*9 98) 


BEST OF VINCE GILL 


165 


( 


5 


GEORGE STRAIT A' ucA ims 17 9Bri; 9«l 


GREATEST HITS. VOL. 2 


167 




19 


16 


REBA MCENTIRE • MCA 6294* I4 9B<11 96! 


SWEET SIXTEEN 


137 


7 


6 


GEORGE STRAIT A' MCA 6567' C7 9*12 98l 


GEORGE STRAIT'S GREATEST HITS 


165 




20 


21 


WILLIE NELSON A' Columbia ?37542/50Ny i9 96 E(2'13 96] 


GREATEST HITS 


34 


1 




VINCE GILL RCA 56325 13.9*7 98) 


TURN ME LOOSE 


1 




21 


24 


DWIGHT YOAKAM • REPRISE 2596g'/YYARN£R BROS (9.9*13 961 


JUST LOOKIN' FOR A HIT 


117 


9 


7 


JUABAMA A RCAea25(7.9*i>.9e) 


ALABAMA LIVE 


43 




22 


12 


ALABAMA A RCAeiO40i9 9*l3 96i 


GREATEST HITS VOL. 2 


23 


10 


8 


CONWAY TWnTY A MCA 3)238 (4.9*1 1 96) 


THE VERY BEST OF CONWAY TWITTY 


56 




23 


18 


VINCE GILL A MCA 4232] (8 9*13.981 


WHEN 1 CALL YOUR NAME 


40 


11 


9 


ALABAMA A' RCA 7)70* I9.9B(]3.9B) 


GREATEST HITS 


166 




24 


13 


TANYA TUCKER • CAPITOL 91814 (9.9*13.98) 


GREATEST HITS 


6 


12 




GEORGE JONES GUSTO aemn (8 98) 


AT HIS BEST 


2 




25 




ANNE MURRAY A' liberty 46058 17 9a'T2.98) 


GREATEST HITS 


121 


13 


10 


THE JUDDS A'CURBtl3ia«A(9.9*I5.9e) 


GREATEST HITS 


SO 


Calalos albums 


Ire oidei liltes which are regislering siBnilicant sale*. C 1994. BillboaflKBPI C«nmunl(alliOfis and SoundScan. Inc. 
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Half a Million Reba Readers Can't Be Wrong... 



Bantam Books 
Congratulates 

Reba 

Mc Entire 

Yours Is The Bestselung 
Hardcover Autobiography Ever 
By a Country Music Performer! 



1A»V 





• A 3-month— and counting— iVevv Yori< Times 
Hardcover Bestseller! 

• A top \Sal\ Street Journal Hardcover Bestseller! 

• More than 500,000 copies shipped! 

Thank 
You, 

Reba McEntire, for your 
wonderful book and for 
your tireless efforts to 
promote and publicize it! 




Bjnwms Reba Readei ■ pfomotional 
'juriun— rnore lhan 200,000 distritwled' 



Thank You, 

Narvel Blackstock and everyone at Starstruck 
Entertainment, for beii;g the hardest-working, 
most efficient— and crt'dtive— management 
organization ever! 

Thank 
You, 

Frito-Lay, Inc., for help in the 
success of our groundbreaking 
joint on-bag rebate promotion 
—the talk of the publishing 
community! 

Thank You, 

Walt Wilson, Scott Borchetta and all the staff at 
MCA Nashville Records, for your cooperation 
and participation in our joint on-air hardcover 
and "Read My Mind" album 
giveaway promotion, which 
had unprecedented penetration 
and resonance at country 
music radio. 




1 



Bantam 

UanUm UauUeday OcJI 



BlbogdHnTIMlim S 



COMPIUD FROM « NADOMU SMIPU OF AIRPIAV SUPFUEO BT 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY 
STATIONS ARE ELECTRONICALLY MOHITOREO U HOURS A DAY. 7 DAYS 
A WEEL SOHES RANKED 8Y NUMIER OF OETECTIOHS. 



THIS 
WEEK 


LAST 
WEEK 


1 1 


WKS- ON 
CHART 


TITLE 

PRODUCER i?^NGWRiTf H- 


ARTIST 

LABEL « rtUMBER/OiSIRIBUTING LA8CI 


CD 


1 


5 


7 


* * * No. 1 * 

SUMMERTIME 8LUES 2»miu«ino. i 


* * 

(C IVI ARISTA : ?^97 


CD 


6 


9 


16 


THINKIN' PROBLEM 


♦ DAVID BALL 
ICi I'v WARNER BROS 18250 


3 


2 


3 


16 


EVERY ONCE IN A WHILE 

u mCMr ' Di.Rc s • .rrc"i-:N^.;iN 'j wone "t'j 


♦ BLACK HAWK 
(C) (VI ARI$TA :-266e 


4 


S 


6 


14 


LIFESTYLES OF THE NOT SO RICH t FAMOUS 

J.CRinCHFlLlD IB hill.W 'tSrfRJ 


♦ TRACY BYRD 

ICl m MCAM77S 


CD 


9 


13 


11 


NATIONAL WORKING WOMAN'S HOLIDAY 

B CANNON N WILSON i ■ ■^-•(i TERRY 1 D HICKS) 


w oAMMY iSLKoHAW 

(C) (VI MERCURY 858 722 


c 


4 


7 


15 


1 WlbH 1 LUULU nAVt DtfcN IntKt 

■■ . ir.DtRSON.K ROBe-s^l 


W SNA 62 795 


Qj 


11 


16 


11 


DC MY HAdt IONIuHI 

S HENDRICKS .C MiLL.H FAGANJ 


w JUMN MILnAtL MUiN 1 ViUMtKT 

ICI IVI ATLANTIC 872J6 


1 


3 


1 


15 


CAAI ICLl DDmc 

rOOLloH rnluc 

G SRCiVN [T IRITT! 


W 1 KMVIO 1 Kl 1 1 
lO IVi WARNER BROS. IBLBD 


ClJ 


13 


15 


8 


UKcAMINu Wlin MT tiLa UrcFI 


lOm GIANT 18139 


u 


7 


10 


13 


Unt NlUnl A UAT 

AREYNOLDSIG HURH.P WASNER) 


unn 1 n DnUUnO 

(V) LIBERTT 17972 




17 


18 


10 


LOVE A LITTLE STRONGER 

'.'i.v.t. I DUBOIS 1. .rjt b :f iT'fOFH.GSwmri 


♦ DIAMOND RIO 

(C; iVI ARISTA 1-2693 


12 


10 


12 


17 


THArS MY BABY 

i". ■ U[i , '^-\n C CANNOf. 


♦ LARI WHITE 
(C) CVJ flCA 62764 


(S) 


16 


17 


10 


RENEGADES. REBELS AND ROGUES 

T ■ .V ■ ■ ■■■ ■ •■■ ■■ . ecXJWE.E CLABKl 


♦ TRACY LAWRENCE 

ATIANTC AUUM CUT 




15 


14 


11 


STOP ON A DIME 

. ... r ! Ll.O OBBtEM.B SCAlSi 


UTTLE TEXAS 

WANNtR BROS. ALBUM CUT 


OD 


19 


25 


9 


HALF THE MAN 

r (C BLACK,M.NlCrtOlAS) 


LLINI DLAUK 
V RCA6?B7e 


QD 


18 


20 


9 


GIRLS WITH GUITARS 

I BROWN . . (.-fENTERl 


# WYNONNA 

ICI m CURB MBTMACA 


OD 


20 


24 


10 


HANGIN' IN 

JCRUTCHFIELO T. SOGAPD.RGIIESI 


♦ TANYA TUCKER 

(V) UBERTY 79033 


O) 


22 


26 


8 


WHISPER MY NAME 

K .;mN:-.|j - BRUCEI 


♦ RANDY TRAVIS 

ICt IVI WARNCR BROS. 1B153 


u 


12 


8 


15 


WINK 

B BECKEH l8.0ll>tEfiO.T-&HM>1R01 


♦ NEAL MCCOY 

ICI IVI ATLANTIC 87247 


» 


21 


21 


15 


(TONIGHT WE JUST MtGHT) FALL IN LOVE AGAIN 

A HEYNOLOS-JROONEV <A.ANDEBSON.H.«(ETCHUMt 


♦ HAL KETCHUM 

IC: CURB 769?? 


dD 


23 


22 


11 


TAKE THESE CHAINS FROM MY HEART 

S "ENDR CKS ;F lfC1,t,H F-LRiH;. 


LEE ROV PARNELL 

C 1^', ARiS'A 1 ?695 


® 


25 


27 


13 


♦ ★★AlRPOWER*** 

INDEPENDENCE DAY ♦ MARTINA MCBRIDE 

P V.TJH^E> t ^lAV M wf RRirE GPfrtRSi ICl iVI RCA 62B28 


23 


8 


2 


14 


1 TAKE MY CHANCES 

■jr. -. ' ■ -ABpFMri- : :.:Min,' 


MARY CHAPIN CARPENTER 

COLUMBIA 7/476 


24 


14 


4 


18 


THEY DON T MAKE EM LIKE THAT ANYMORE 


BOY HOWDY 

CURB ALBUM CUT 


dD 


27 


33 


6 


THE MAN IN LOVE WITH YOU 


♦ GEORGE STRAIT 
ICI IVI MCA 54854 


® 


26 


32 


9 


SHE CANT SAY 1 DIDN'T CRY 

S eUC'.'NGMAM IT MARTIN T ".n. - A 50'. 


• RICK TREVINO 
(OmCOUJMaW 77535 




38 


54 


4 


WHAT THE COWGIRLS 00 

T BROWN . MtLbEt. 


• VINCE GILL 

ICI IVI MCA 54879 




34 


40 


6 


HARD TO SAY 

W MILLER W MCANALLY .M MiLlERI 


♦ SAWYER BROWN 

CURB AlBUW CUT 


® 


33 


36 


7 


MORE LOVE 

J STROUD f.' GBURR 


DOUG STONE 

ICI iVt EPIC 77549 


30 


24 


11 


17 


LITTLE ROCK 

J U0B8S E SEAT P WORLE> T DOUCIASI 


♦ COLLIN RAYE 

(viEPiC :!i3C 


® 


41 


51 


4 


XXX'S AND OOO'S (AN AMERICAN GIRL) 

1". ■ M 1 " ■. .■ i.r T.l M L'HG 


TRISHA VEARWOOD 

iCl IVI MCA 54B9B 




36 


43 


6 


WHATS IN IT FOR ME 

C HOWARD IT JARRARD.G BURRi 


JOHN BERRY 

L .: liBCRrr 79035 


® 


35 


41 


9 


COWBOY BAND 

J BCWFT. ■■ T, ... M-i:D£fiS 


♦ BILLY DEAN 

iC'iV LIBERTY ?9034 


® 


45 


53 


3 


THIRD ROCK FROM THE SUN 

i.^it. . , .1 ; ..^ELNtPlAUM,) iVHiPPil TMARTiN 


♦ JOE DIFFIE 

ICl (Vi EPIC 77577 


® 


37 


37 


9 


BUT 1 WILL 

SMENOROS I SLALS t SETSER L STEWART 


* FAITH HILL 

ICl IVI WARNER BROS 16179 


31 


30 


28 


17 


THAT AINT NO WAY TO GO 

OCOOK S MENDRICXS '■ Til.'. K BROODS D COOK 


• BROOKS i DUNN 

- ARISTA 1.2669 


37 


31 


30 


18 


DON'T TAKE THE GIRL 

J STROUD B GALLiMORE iC MARTIN L W JOHNSONl 


♦ TIM MCGRAW 

ICI IJ CURB 76925 


31 


32 


29 


19 


WALKING AWAY A WINNER 

J LEO IT SHAPiBO.B DI**EROl 


♦ KATHY MATTEA 

C) IVI MERCURY 85M464 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


ti 


TITLE 

PRODUCER (SONGWRITERI 


ARTIST 

LA6EL 6 NUMBEIiDISIRIBUTiNG LABU 


® 


40 


47 


5 


POCKET OF A CLOWN 


♦ DWIGHT YOAKAM 

REPR iF ALBUM .LlT/ViAPNEFI BROS 


40 


28 


23 


16 


WHENEVER YOU COME AROUND 

T BROWN IV G<LL P WASNER1 


VINCE GILL 

IC) m MCA 54833 


41 


39 


35 


20 


WISH 1 DIDN'T KNOW NOW 


♦ TOBY KEITH 
V MERCURY 858 7« 


® 


42 


46 


12 


OWHATATHRIU 

0 COOK U WINCHESTER) 


♦ THE MAVERICKS 
1. V MCA 54780 


43 


29 


19 


17 


WHY HAVEN'T 1 HEARD FROM YOU 

T , . 1 -,- .| ,T iV HALE 


♦ REBA MCENTIRE 




49 


55 


4 


ELVIS AND ANDY 


♦ CONFEDERATE RAILROAD 


® 


56 


67 


3 


DOWN ON THE FARM 

J 5-ROUO.BGALUMOSE IR.R PHILLIPS J lASHER 


• TIM MCGRAW 

CURB ALBUM CUT 


4( 


44 


38 


20 


HOW CAN 1 HELP YOU SAY GOODBYE 

EGOPDTJP IB B COLllNS.K lAYlOR GOODI 


♦ PATTY LOVELESS 

IV) EPIC 77416 


47 


43 


34 


19 


SPILLED PERFUME 

^ Ti^.MI I'TILLISIP.Ti M^, r ri'i ir.N 


« PAM TILUS 

rV! ARISTA I.2C76 


® 


48 


52 


6 


I'LL GO DOWN LOVING YOU 


« SHENANDOAH 

(V) RCA f>78*7 


® 


64 




2 


SHE DREAMS 

M .■.1.11...! .1 ■, T MFNSY,. 


♦ MARK CHESNUTT 

iCj tV) j[i 1 A 54887 


SO 


51 


48 


20 


ROPE THE MOON 

S HENDRICKS h- iv.'. fNTON A BROWNI 


♦ JOHN MICHAEL MONTGOMERY 

. IVI ATLANTIC 87248 


® 


54 


56 


5 


SHE LOVES ME LIKE SHE MEANS IT * ORRALL & WRIGHT 

1 =-;'f".-=i . - i i.F"A:. :: .VI. ,.r STROUD IR.E ORRALLBSPtNCERANGElD r CV! GIANT 18162 


® 


57 


58 


5 


BEEN THERE 

J LEG.: i 


♦ TERRY MCBRIDE & THE RIDE 

i: V UCA S4853 


53 


53 


49 


16 


THE CHEAP SEATS 

1 LEG 1 .1 .1.' ■.' ii.iMWON,R SHARP 


♦ AUBAMA 

. RCA 62623 


54 


58 


59 


6 


LOVE AND LUCK 

T BROWN ,W STUART :V ..I j-'.. i U ; 


♦ MARTY STUART 

ICI . MCA 54840 




NEW^ 


1 


* ★ * Hot Shot Debut * * * 

SHE THINKS HIS NAME WAS JOHN • REBA MCENTIRE 

T BROY/N R MCENTIRE IS KNL' i RS^EI. ICI Ivl MCA 54899 


® 


71 




2 


NOBODY'S GONNA RAIN ON OUR PARADE 

J LEO II" ."'fl'.l.rP IV RAMRFAUYI 


♦ KATHY MAHEA 

!• . "I- I-- - : sec 


® 


59 


62 


5 


STATE FAIR 

RLANDISIMCATES 


♦ DOUG SUPERNAW 

V BNA 62851 


® 


60 


60 


7 


LOVE DIONT DO IT 

J GUESS IS II .lOt.ES B 'CMTJERLlNi 


♦ UNDA DAVIS 

ICl IVI ARISTA I 2701 


5) 


55 


42 


17 


IT WONT BE OVER YOU 


STEVE WARINER 


(0 


50 


31 


15 


WHOLE LOTTA LOVE ON THE LINE 

S HENOR-GKS lA "IPPI'I D KEESI 


AARON TIPPIN 
IVI RCA 62832 


® 


61 


64 


6 


HE'S A GOOD OLE BOY 

■ r : ... .'.■.ARD 


♦ CHELY WRIGHT 

ICI (V> POLYDOR B53 056 


® 


63 


66 


4 


LABOR OF LOVE 

. 1" C BULLENS: 


♦ RADNEV FOSTER 

Cj rv: ARISTA 1 2716 


63 


52 


50 


10 


MAMMAS DONT LET YOUR BABIES GROW UP TO BE... ♦ GIBSON/MILLER BAND 

D JOHNSON . . -M.iCE' iCi iV i EPiC 77488 


® 


NEW^ 


1 


WHO'S THAT MAN 


♦ TOBY KEITH 

ICI (VI POLYDOR 853 358 


® 


65 


65 


7 


BY THE WAY SHE'S LOOKIN' 

B BECAETT I.I.NTFH (. 1.' n.il H.i 


♦ JESSE HUNTER 

V BNA fc^BST 


® 


67 


70 


5 


AU FIRED UP 

J CRUTCHFIELO 1 MOPGAN DAVI^. r. L SPRiNGFiElDi 


♦ DAN SEALS 

tC'iV WAPNEH BPCS iljl92 


® 


NEW^ 


1 


1 TRY TO THINK ABOUT ELVIS 

E GORDT H Fh 


♦ PATTY LOVELESS 

C 1'.. tPC 7T6C9 


® 


NEW^ 


1 


ONE GOOD MAN 

1, (■I....AW j V CUTE IS eOGARD.R.GiLESi 


♦ MICHELLE WRIGHT 

ICMV, ARISTA 12727 


® 


NEW^ 


I 


JUKEBOX JUNKjE 


♦ KEN MELLONS 

iCliw: EPIC 77579 


70 


69 


68 


18 


WOMAN, SENSUOUS WOMAN 

M WRIGHT IG S PAATON 


MARK CHESNUn 

IC) (V, MCA 54822 


11 


66 


57 


16 


COWBOYS DON T CRY 

V-PO .1 1 . SON J RAYMONO.BSIMON OGiLMORE: 


♦ DARON NORWOOD 

1 , GIANT 18216 


® 


73 


72 


3 


HARD LUCK WOMAN 


GARTH BROOKS 

MERCURY ALBUM CUT 


® 


72 




2 


WESTERN FLYER 

P PfNNiNCION " BALL 11 MYRCK.I WOOD: 


♦ WESTERN FLYER 

IVI STEP ONE 479 


74 


70 


69 


11 


IF YOU CAME BACK FROM HEAVEN 

R LANDtS .1 ■.tiiPr.Af, h IJ'I,. 


♦ LORRIE MORGAN 

V iiNAt;864 


75 


74 


74 


3 


THIS HEART 

G FUND'S S BUSH IT HASELDEN T MENSY 


♦ JON RANDALL 

:ci (VI RCA 62833 



CD Records showing increase ifi deteclions over the previous weehi regardless o' c^srl mowemetit Airpower awarded lo those records 
w4iich attain 2500 detKtiDn!i lor the tir^t time ^ Videoclip availability Catalog number is for cassette sinnle. or vinyl rf c*ssene i% unav*il«ble 
(C) Cassette S4nele availability (0) CO s<ngle availability (M) Cassette maxi-singtf ava>iat»i<ty (T] Virtyi rrtaxi-single availability. (V) Vinyl single 
availability IX) CD maxi'Singlf availabi'ity C 1994 B<liboard/SPI Communicalioris 



Now playing on over 400 radio stations 

Angela Christie's 

"Before You Turn To A Memory" On Playback Records 

From the "Love And Learn "album produced by Jack Gale 
jg Playback 



E C O R D 8 ; 



_ DJ's 

BOX630755 l»l.mi,FL 33163 (305)93«»aO CALL FOR YOUR COPY. N^RD 
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by Lynn Shults 

It IS TWO WEEKS AND COUNTING for Alan Jackson's ■'Summertime 
Blues," sitting atop the Hot Countrj' Singles & Tracks chart. At this time 
last year, Jackson's "Chattahoochee" was in its third consecutive week at 
No. 1. One might say that Iw-o consecutive summertime hits hy the same 
artist is luck. But the more ,vou know about Jackson, the more you realize 
there's more to his choices than a blind guess. The Georgia native knows 
a lot about summer li\in', Southern style. Among his passions are cars, mo- 
torcycles, pickup trucks, lakes, anil water skiing behind a beautiful and 
I>oweiful ski boat. He was born into a culture that believes in the old adage 
that a healthy person is one who strikes a balance between work and play. 
.■\nd those who know' him also know that he practices what he preaches. 

A FREE CONCERT ON Center Hill Lake is just one example of how 
.Jackson's summertime mind works. And there is only one way to get to 
it: by boat. Garj- Overton is not only Jackson's manager but also a longtime 
friend. When asked alwut the planned Center Hill "Billy" concert, or. as 
Overton calls it, "Woodstock On The Water," he sa.vs, "Alan just loves that 
lake. He says, 'Gary, I've Iteen a lot of places, and this is the prettiest lake 
I have ever seen.' We've been going up there since he first moved to Na.sh- 
vilie. He bought a little boat for .$.")0. It wjis actually sitting on the pavement 
of a used car lot. He took it home and fixed it up him.self. He then had to 
buy a motor and trailer foi- it. I think, altogether, Alan had about $.500 in- 
ve.sted in this boat. And I was scai'ed to death to get in that damn thing. 
But, I did, and we've been going up there ever since." And so, on Satunlay 
(2;J) on Center Hill Lake, under the moon and the .stars, Jackson is to host 
a most unusual summertime party. No invitations were mailed out. There 
were no promotions. You couldn't buy a ticket from Ticketmaster or from 
a scalper. It was .strictly word-of-mouth. And strictly accessible by boat. 
Such is the cure for the summertime blues, the Alan .Jackson way. 

The most active track on the singles chait Ls "She Dreams" (M- 
49) by Mark Chesnutt, followed by "What The Cowgirls Do" (3«-27) by 
Vince Gill; "Down On The Farm" (56-45) by Tim McGraw; "Third Rock 
From The Sun" (45-34) by Joe DifTie; "She Thinks HLs Name Was John" 
(debut-.W) by Reba McGntirv; "X.\x's And Ooo's" (41-31) by Trisha Year- 
wood; "Hai d To Sa.v" (34-28) by Sawyer Brown; "National Working Wom- 
ans's Holiday" (0-5) by Sammy Kershaw; "Be My Baby" (11-7) by John 
Michael Montgomery; and "More Love" (33-29) by Doug Stone. 

The RACE FOR THE NO. 1 ALBUM on the Top Countrj- Albums chart 
Ls the best we have had to date. "Not A Moment Too Soon" (2-1) by Tim 
McGraw retakes the No. 1 position, knocking "Who I Am" (1-2) by .41an 
Jackson back to the No. 2 slot. The most active album and this week's 
Greatest Gainer is 'Thinkin' Problem" (8-6) by David Ball. The Pacesetter 
award goes to "No Doubt About It" (18-15) by Neal McCoy. The most inter- 
esting development on the chart is the continuing retail growth of "What 
A Crving .Shame" (13-13) by the Mavericks. "O What A Thrill" (42-42), the 
current single from the album, continues to struggle at radio, yet the album 
continues to gain in retail sales. SoundScan data shows the Mavericks' lead- 
ing markets for the week to be Los Angeles, Seattle-Tacoma, Atlanta, Port- 
land. Ore., Chicago, Minneapolis-St. Paul, San Francisco-Oakland-San 
.lose, Nash\'ille, Kansas City, Mo., and Philadelphia. 



Folk, Country Stars Pay Tribute To Gibson 

Influential Songwriter Has Parkinson's Disease 



NASHVILLE— Some of the biggest 
names in the American folk music 
movement — as well as a number of 
country stars — will be in the studio 
here Monday (25) to sin^ and pay 
tribute to fellow folkie Rob Gibson. 

Now signed to Asylum Records 
and with an album planned for re- 
lease in September, the (i2-year-oId 
Gibson recently learned that he has a 
form of Parkinson's diseaite. 

In resjwnse to Gibson's illness, la- 
bel chief Kyle Lehning invited several 
of Gibson's folksinging peers to Nash- 
\ille to join him in recording the rous- 
ing and celebratory "I Hear America 
Singin' " for inclusion on the largely 
completed album. 

The singers who have confirmed 
that they will participate in the re- 
cording are Kmmylou Harris. John 
Hartford, Roger McGuinn, Tom Pax- 
ton. Peter Yarrow, Glenn Yarbrough. 



Waylon Jennings, Bobby Bare, Oscar 
Brand, and Shel Silverstein. 

Gibson's album is tentatively litle<l 
"Making A Mess Of Commercial Suc- 
cess: Bob Gibson Sings The Songs Of 
Shel Silverstein." Lehning and Silver- 
stein co-produced the project. 

A folksong collector as well as a 
performer and songwriter. Gibson be- 



gan his cai'eer in the late 1940s and 
was a major figure in the folk genre 
by the mid-'oOs. He has recorded for 
the Riverside, Elektra, and Capitol 
lal>els. and has worketl with such acts 
as Joan Baez and Judy Collins. Sil- 
verstein credits Gibson as one of his 
main songwriting influences. 



LEGENDS CELEBRATED AT GREAT ESCAPE 



(Continued f'min jmgv J9/ 

is to build a home for retired enter- 
tainers. Walker will donate that day's 
profits fi*om both st()i*es to ROPE. 

Admission to the weekly series is 
free, and Walker promises to show- 
case artLsU who have made significant 
contributions to the music but may 
have been passed over by organiza- 
tions like the Countn* Music Hall Of 



Eame. 

"A lot of these people will ne\'er get 
an awarxl again in theii' lives, and if we 
can become an all-year place where 
countrj' fans can come down on Satur- 
day and see a countn- stai- in person, 
it will be good for us and good for the 
town." Walker says. "And a lot of peo- 
ple will go home happy." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publ'Shei Ucensmt Of() $hMl Munc Disl 

66 ALL FlftEO UP iLittle Snap 01 Margansongs. BMI, 
S.lL-u' Slari BMO HL 

SI BEEN THERE iNtvr Don t,%WlSem Haies. ASCAP/ 

BMI) CPP 

I BE MT UBY T0NI6H1 {Hem Haven. BUI/Musii: H>ll. 

BWl'Ol ASCAP) 
35 BUT I WILL iWB ASCAP.tast 64lh, ASCAP/Watimr. 

Tirrtiia^e BVMa'fy Sttwacl. BMlTasa BMI) HBM 
6i BY THE WAY SHE'S LOOIIN' (Noctu'nai Eclipse. BMI/ 

Mi-n«ton<ft. BMVUote Soiigi BWI/De iutgo BMI) HL 
S3 THE CHEAP SEATS [Cateers-BMG. BMl'longitude BMI) 

WBM/Hl 

33 COWBOY BAND (Caicsrs-fiMG. BMI/ConatauEa 

Ttoubidor^ BMIl HI 
71 COWBOYS DOK'T CRT (liiD s Atosongs BMl'IS Slats. 

BMI) HI 

31 DON'T TAKE THE ClftL Ibic lintln. BMI) CPP 

a DOWH ON THE FARM [Teiis Wedge ASCAP/Noosa 

Heads BMI) CPP 
S DREAMING WITH MT ETES OPEN IFamous. ASCAP; 
f'oohie Bejt. ASCAP/Bur ASCAP) HUCPP 
44 ELVIS AND ANDY (Almo ASCAPl CPP 
3 EVERY ONCE IN A WHILE lEMI BlacluMMiI BMI/ 

SVu.iJ3i.a^l«(. BMi/WB, ASCAP) CrP.'WBM/Hl 
S FOOLISH PRICE :Posl Oak BMIl HL 
IG GIRLS WITH GUITARS ilW AprJ ASCAP/Getaiealjoh 
ASCAP) HL 

15 HALF THE MAN IBIaclienfd. BU) CPP 

II HAHGIH' IN IWB. ASCAP/Rar>ctio Boga'do. ASCAP/Gteal 

CuinDufland. tlMi/Dia'Dond Slruik. BMI) CPPyWBM 
71 HARD LUCI WOMAN IHo'i Produclionj AtnencB. 

ASCAP,'Pci£iam lit I ASCAP) HL 

21 HARD TO SAT Iliavehn' Joo ASCAPi KL 

61 HE'S A GOOD OLE BOY (Son, Tree BWI) HL 

4C HOW CAN I HELP YOU SAY GOODBYE !Reynsone. BMI.' 

Burton B Collins. BMI.'WBM. SESAC/KT Good. 

SESA&'Howe Sound, BMI) Hl-'WBH 
14 IF YOU CAME BACI FROM HEAVEM (Engl.shlOMn. BMI/ 

BUG. BMI) HL 

4« I'LL GO DOWN 10VIH6 TON (Sony Tree BMI/Caretrs- 
BMG BMlj HI 

22 INDEPENDENCE OAT (Sonr CiOSS Htfi. ASCAP) HL 

23 I TAKE MY CHANCES (CMI April. ASCAP/Gelaftaljob. 
ASCAP/Don Sehliu ASCAP/AJmo. ASCAP) H17CPP 

67 I TRY TO THINK ABOUT ELVIS iMCA ASCAP/Gary Bufr 
ASCAP) 

SI IT WON'T IE OVER YOU IMCA ASCAP/KKhinc B.rd 
6W) HL 



6 I WISH I COULD HAVE BEEN THERE (Alma ASCAP/ 
Hnlmsi Crce*. A5CAP/liviiig. BMI/CoHei Bay. 8MI1 CPP 
69 lUKEBOX JUNKIE (Cup<1. BMI/Cup>l Memanes. ASCAP) 

62 LABOR OF LOVE IPslygram Intl. ASCAP/St lulien. 
IISCAP/Moiriny s Geeljf BHI) HL 

4 UFESTVLCS OF THE NOT SO RICH t FAMOUS (MCA 
Canada. SOCAK/^oid For A Song SOCAN.'BiotheT Bui 
ASCAP/MCA ASCAPl HL 

3D UniE ROCK (Sony Tret BMI) HL 

11 LOVE A UnLE STRONGER (Great Cumberland. BMI.' 

Dijiroml Slti,ck BMI.'tircie Of Irt*. BMl/Heart Oociof, 

ASCAP/Angela Delugo. flSCAp'^Storm Froil BHl'lohn 

luar BMI,''tnMafl BMil CPP/Hl 
S4 LOVE AND LUCK (Sonzi Of PolyGram BMI.<'Tubb s Bus. 

BUL'liItle B'g Town BMI.''Amer<can Made SMU HL/ 

nBW 

St LOVE DIDN'T 00 IT IBMG ASCAP i HL 

63 MAMMAS DON'T LET TOUR UBIES GROW IIP TO BE.. 
iSorr, Tree BWl) Hi 

IS THE MAN IN LOVE WITH YOU (Bools And Spurs. BMI/ 

Spuii And Bools ASCAPI 
!S MORE LOVE (Tnal i A Smash. BMI/MCA. ASCAP/Girj 

Burr ASCAPi HL 

5 NAHONAL WORKING WOMAN'S HOUDAT (Murrah 
BWl/Csstie Siieel BMi/Lars tail. ASCAP/Or> the 
Maniel ASCAPt CPP 

56 NOBODY'S GONNA RAIH ON OUR PARADE llorgituOe 

BV.l.'RioZen BMI ■Revrsu-iK. BMi 'Howe Sound. BMll 
61 ONE GOOD MAN IWB ASCAP' Rancho Bojardo. ASCAP; 

Grual Cun-Qe-lard. BIbfL&'amond Slruck BMIi' 

Paterrah. BMl) 
10 ONE NIGHT A DAY (MCA. ASCAP/Garr Burr ASCAP/ 

Foreshadow. BMI<'Uicle Pete SMI] C1M''HL 
42 0 WHAT A THRILL (Musique Chanledair. ASCAP.'Bug. 

ASCAP) 

39 POCKET OF A CLOWN it^al DusI West. BMl/Warw 

Tarrerlane BMI) iVBM 
13 RENEGADES, REBELS AND ROGUES (So-y Tree. BMI,' 

Sony C'Oss Keys ASCAP/Tiacy Laurence ASCAPl HL 
S« ROPE THE MOON lAmo ASCAP;Bamaluck. ASCAP.'fusI 

A Orean ASCAP Pear Dancer ASCAP) CPP 
26 SHE CAN7 SAT I DIDN'T CRT rSlarstrucK Angel BMI/ 

Svaudacaslnr. BMlj CPP 
49 SHE DREAMS l*nm< Tamerlm. BMI/Patnck Joseph. 

BU|;So.-<y Cross Keys. ASCAP>>Miss Dot. ASCAP/Br^ss 

Rtng ASCAPI 

SI SHE LOVES ME UKt SHE MEANS It (EMI Apr<l. ASCAP,' 
;K((ts ASCAP/SlroudavarKius. ASCAP/PMygrBin Ifltl. 
ASCAP) HL'CPP 



S5 SHE THINKS HIS NAME WAS JOHN {Bash ASCAP/Blue 
Viattir. ASCAP/Miehty rt'ce. BUl'B'ue Water. SMI) 

41 SPILLED PERFUME (Bens Future BMI/S«ny Tree, 
a Ml.' Ac uH- Hose BMI) HL'CPP 

ST STATE FAIR lAlabama Band ASCAP/Wildcounlry, 
ASCAP! W8U 

14 STOP ON A DIME (Square Lake ASCAP/Hawtm Hits. 
ASCAP: CPP 

1 SUMMERTIME BLUES lAarrcr.larTBrlane BMI) WBM 
21 TAKE THESE CHAINS FROM HY HEART iUAm. 

ASCAPl CPP 

36 THAT AIN'T NO WAT TO 60 (Sany Tree. BMI/Buffali* 

Prai-ie Songs BMI; Den Cook BMI) HL 
12 THArS HY BABY 'iAimo ASCAP. LaSangs Ascan'Taste 

Auction BMl.'lNacissa R>ver BWI) CPP 
14 THEY DOWT HAKE 'EH LIKE THAT AHTMORE (Farm 

Cuilis BMI;Mik>eCurt) BHL'Tull Keel. ASCAP.'Far«nu1f, 

ASCAP/Curbsongs. ASCAP) WBM 

2 THINKIN' PROBLEM (Hew Coutl. BUI/Ldm Courtlry. 
BMI/Almo. ASCAPrHaies Street. ASaP/EMI April. 
ASCAPl CPP..'Hl 

34 THIRD ROCK FROM THE SUN iWa;sr Bab ASUP/Rio 

Bravo. BMI.'Strui.dacasIer BWi BabyMa* BMII CPP 
75 THIS HEART IMiiihouse. BMI.'Soibs 01 PolyGram. BWV 

Sony Cross Keys ASCAP. Miss Ool ASCAPl HL 
24 (TONIGHT WE lUST MIGHT) FALL IN LOVE AGAIN |AI 

Andurson^; BMI.'M gMy Kice BMI.'Hectlont BMI/ 

FareshaCDV. Btfl) CIM 

31 WALKING AWAY A WINNER iGreat Cumberland BMI/ 
Oiamoi-d Struck. BU{,'l Ille Big town. BMI/Amsrrcan 
}Atat. BMi: WBM.'CPP 

73 WESTERN FLYER IBMG BMI,<^CareerS'BUG BMI) 

32 WHftrS IN IT FOR ME iWB. ASCAP/New Creii. ASCAP/ 
fJewJonr *SC*P''MCA ASCAP/Garr Burr. ASCAP) HL/ 

mu 

27 WHAT THE COWGIRLS 00 (Bentti!. BMl'Englithtawn, 

BWI) H%U 

40 WHENEVER TOU COME AROUND (Benelit. BMi/ 
Fo-esfrai^aw. BWl'Uncre Pete. BMI) ClM/WBM 

II WHISPER MT NAME IV)B. ASCAP/Big Itaclor. ASCAP) 

60 WHOLE LOTTA lOVE ON THE LINE (Acutl-ftose BMI) 

CPP 

G4 WHO'S THAT MAN iSongs Q\ PolyGram. BUI,aohtca, 

BVI'i 

43 WHY HAVEN'T I HEARD FROM VOU (6as^. ASCAP/lite 

Of The Record ASCAPl HI 
19 WINK :M1le Big Town BML'Ameocan Made BMI,''GrMl 

Cuirbe-iafid BMI.'Diamsnd Sliucli. BMI) WBM/CPP 

41 WISH I DIDN'T KNOW NOW ISongs Of PolyGram. BMI/ 
Io»eco BMh HL 

70 WOMAN. SENSUOUS WOMAN (Acouslic. BMI) CPP 
31 m i AND OOO'S IAN AMERICAN GIRL) (Sony Tuoes. 

ASCAP/Ucther Dine ASCAp'AugusI Wind SMI/Gieal 

Broad BUI/longitude. BHI) HL/WBM 



HOT COUNTRY 



1 


1 




2 


A (U)OD RUN OF BAD LUCK 

. STimuD.C BlflCK iC.eLACH.tt NICMDLASI 


♦ CLINT BIACK 

RCA 


2 


2 


1 


5 


YOUR LOVE AMAZES ME 

C itOV.AnD !A MUN^,C.JO^ESj 


♦ JOHN BERRY 

UBERTY 


3 


3 


2 


5 


P,ECEOF MY HEART 

h Htr.L-.vicK'i :tj OtHNS.J HA&ftvori 


♦ FAITH HILL 
WARNER ORE'S 


4 


5 


5 


13 


1 SWEAR 

HI r.; -II K . 1 , M'f-v- r. HAKtRi 


♦ JOHN MICHALL MONTGOMERY 
AIiANIiC 


5 






1 


BEFORE YOU KILL US ALL 

► .f.li. M', ' 111 . :m '.■ ] BARNES! 


♦ RANDY TRAVIS 
WARNER BROS 


( 


4 


3 


5 


IF BUBBA CAN DANCE (1 CAN TOO] 

D LDOlv M HA.bO'l M MiXUIH£ B MCOl, 1 


♦ SHENANDOAH 
RCA 


? 






1 


DADDY NEVER WAS THE CADILLAC KIND 

U BECKFT' ifl NEIMN.DGIBSONI 


♦ CONFEDERATE RAILROAD 
ATI ANTIC 


1 


8 


; 


13 


NO DOUBT ABOUT IT 

a BECKETT 11 t 5HERRILL.S SfSKIN) 


♦ NEAL MCCOY 
ATI ANT C 


9 


; 


6 


9 


MY LOVE 

1 SrfG JC' C C r.Ai^TLl D GHAU (P HOWELL.BSEALS.T BftflNESl 


♦ LITTLE TEXAS 

WARNER BROS 


10 


6 


4 


6 


IF THE GOOD DIE YOUNG 

Ml." 'I. k 'l.-i 'i.'.-i : AlsrWANl 


♦ TRACY LAWRENCE 
ATLANTA 


11 


10 


8 


14 


1 JUST WANTED YOU TO KNOW 

U ■A'H'<iHr IG MARKiyjN.I MENSV 


MARK CHESNUIT 
MCA 


12 


14 


12 


14 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 

0 COOft S HENDRICKS IB LAHOUNTr S O BRIEN, 


♦ BROOKS & DUNN 
AfltSTA 


13 


i; 


19 


44 


CHATTAHOOCHEE 

K 5TEGALL lA JAtKSDN 1 wrBRlW i 


♦ ALAN JACKSON 
Afl.STA 



RECURRENTS 



14 


9 


10 


10 


I'M HOLDING MY OWN 

S MENCRICKS ARATA. 


♦ LEE ROY PARNELL 
ARISTA 


15 


12 


16 


18 


A LITTLE LESS TALK AND A LOT MORE ACTION 

N 1 AHK'N.H SHEED hlNTON.J STE'rtARTj 


♦ T06Y KEITH 

MERCXIRV 


It 


13 


11 


13 


HE THINKS HE'LL KEEP HER 

/ jENniNn.s.M f CARRENTfO iM C CARPENTER 0 SCHLITZi 


♦ MARY CHAPIN CARPENTER 

COlLIUBIA 


17 


16 


17 


22 


WILD ONE 

S HENL^FilCKS IP BUNCH..I KVLE W RAMBEAUK) 


♦ FAITH HILL 
WARNER BROS 


11 


II 


9 


3 


ADDICTED TO A DOLLAR 

. ilRlJ j;! :t I'ilNE IE' STORE. R HOOO.R WADIXlX.R TRIBBIE ' 


♦ DOUG STONE 
EPIC 


19 


19 


14 


26 


FAST AS YOU 

P ANDERSON ID tOAME^ 


♦ DWIGHT YOAKAM 
REPRISE 


20 


IS 


13 


20 


LIVE UNTIL 1 DIE 

JSTROJD iC .VALKEPl 


♦ CLAY WALKER 

OiANT 


21 


18 


18 


14 


I'VE GOT IT MADE 

.1 SrRO.JD,J ANDERSON M BARNES ) 


JOHN ANDERSON 
BNA 


22 


25 


23 


17 


GOOOBYE SAYS IT ALL 

M RRiaHT.T QuBOlS 11 MAOEAE.C BLACK B EISCHER, 


♦ BLACKHAWK 
AftlSTA 


23 


21 


20 


17 


STATE OF MIND 

1 STRCvlO C Rl ACK iC fli ACK) 


♦ CLINT BLACK 
RCA 


24 




21 


29 


GOD BLESSED TEXAS 

; STROIIO C E.NAPOl ..El C.RAy ;P HOWELE B SEALS) 


♦ LinLE TEXAS 
WARNER BROS, 


K 


20 


15 


13 


STANDING OUTSIDE THE FIRE 

A RETNDl OS II VA^ES C. BROCKS 


♦ GARTH BROOKS 
LIBERTY 



# Virleoclip availability. Recurrents ate titles m)iic)i have already appeared on the top 7S Singles & Tracks chart lor 20 wmks and have 
dropped Maw the top 20 Commefcial awailability 15 not irxJicaled on the recurrent chart. 



BILLBOARD JULY 30, 1994 



33 



Billbood^ 



FOR WEEK ENDING JULY 30, 1994 



Hot Latin Tracl(s . 


THIS 
WEEK 


LAST 
WEEK 


2 WKS. 
AGO 


WKS. ON 
CHART 


COMPILED FROM NATKWAL UTIN 
RADIO AIRPUY RETORTS. 

ARTIST TITLE 

LAKUDISIRIBUTING LA8EI 


1 


1 


1 


15 


* ★ ★ No. 1 * * * 

SELENA ♦ AMOR PROHIBIDO 

EMI LATIN S weeks «I No 1 


2 


2 


2 


10 


JONSECAOA 

SBKIMI LATIN 


♦ SI TEVAS 


CD 


5 


6 


9 


RICARDO ARJONA 


♦ TECONOZCO 


CD 


3 


4 


7 


RICARDO MONTANER 

[Ml :Ar L. 


♦ QUISIERA 


CD 


6 


8 


4 


JUAN GABRIEL 


♦ PERO QUE NECESIDAD 


t 


8 


9 


10 


THE BARRIO BOVZZ 

SeH,£MI LA'IN 


♦ UNA NOCHE DE AMOR 


7 


4 


3 


17 


LA MAFIA 

SONr 


♦ VIDA 


1 


9 


10 


6 


TONY VEGA 


ELLAES 


CD 


17 


26 


4 


L0SFUGIT1V0S 


DIABLO 


10 


7 


5 


U 


LOS FANTASMAS DEL CARIBE * MAS ¥ MAS 


(ID 


12 


18 


5 


KAIRO 


♦ EN LOS ESPEJOS DE UN CAFE 


12 


11 


17 


6 


JULIO IGLESIAS 

CULuyaia.SONr 


♦ CRAZY 


13 


14 


14 


5 


VICEVERSA 


♦ ELLA 


(H) 


33 




2 


* * * Power Track* ★ ★ 

JUAN LUIS GUERRA 440 « LA COSQUILLITA 


(35) 


13 


12 


6 


LORENZO ANTONIO 


♦ CUANDO, COMO Y PORQUE 


11 


19 


21 


3 


USA LISA 


CUANDO ME ENAMORE 


17 


22 


26 


4 


INOUSTRIA DEL AMOR 

UNICO'FONOv 5A 


DOS ENAMORADOS 


U 


23 


23 


3 


VAKIOUS ARTISTS 

MAX 


MERENGUE MIX 


M 


10 


7 


13 


LUIS MIGUEL 


TU Y YO 


® 


28 




2 


MARCOS LLUNAS 

POIYGHAW U4TIN0 


PARA OLVIDAR 




18 


19 


4 


M. A. SOUS r LOS BUKIS 

F'ifv;;v 'ifl 


A AQUELLA 


® 


NEW^ 


1 


♦ * * Hot Shot Debut * ★ * 

ALEJANDRO FERNANDEZ SI DIOS ME QUITA LA VIDA 

SON/ 


23 


16 


16 


8 


PANDORA 

EMI LATIN 


EL CANALLA 


24 


24 


29 


4 


WICHY CAMACHO 


DARIA EL ALMA 


® 


30 


32 


3 


CARLOS vives 


ALICIA ADORADA 


2t 


27 


24 


5 


VERONICA CASTRO 


TU LA TIENES QUE PAGAR 


® 


31 




2 


LOS TIRANOS DEL NORTE 


EXTRANA MANERA 


2< 


21 


20 


4 


ANTONIO AGUILAR. HUO 


POR Tl NO VOY A LLORAR 


® 


NEW^ 


1 


GERARDO 


♦ MARIA ELISA 


® 


35 




2 


PIMPINELA 


HAY AMORES QUE MATAN 


31 


26 




2 


EDGAR JOEL 


LO QUE NO HARIAS POR AMOR 


® 


NEW^ 


1 


LA MAFIA 


CADA VUELTA DE ESQUINA 


33 


34 


34 


3 


GRACIELA BELTRAN 

■■"M lA'lfJ 


PILARES DE CRISTAL 


34 


15 


11 


13 


GLORIA ESTEFAN 


♦ AYER 


® 


NEW^ 


1 


REY RUIZ 


SI TE PREGUNTAN 


® 


NEW^ 


1 


CILBERTO SANTA ROSA 


ME VOLVIERON A HABLAR DE ELLA 


37 


36 




2 


RAUL Dl BLASIO 

A»IOLA/'BL'G 


♦ HASTA QUE TE CONOCI 


® 


NEW^ 


1 


CHEITO 


♦ ELBAILE DE LA VELA 


31 


20 


15 


11 


ALVARO TORRES 


TU MEJOR AMIGO 


40 


25 


13 


14 


ANA GABRIEL 

SONY 


HABLAME DE FRENTE 



Artists & Music 



CD Records with the greatesl airplay gams this week ♦ Videoclip availability, e 1994. Billboard/BPI 
Communicalions 



Selection 
Of Latin v 
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Gloria's 'Mi Tierra' Enters Platinum Territory 

3rd Spanish-Language Set To Sell 1 Million In U.S. 
P 




ESTEFAN 



LATINUM "TIERRA": As you 
may have noticed on last week's Bill- 
board Latin 50, Gloria Egtefan's "Mi 
Tierra" (Epic/Sony) has reached plat- 
inum status for sales of 1 million units 
in the U.S. "Mi Tierra" becomes only 
the third Spanish-language album to 
strike platinum in the U.S., following 
Julio Iglesiaa' "Julio" (Sony) — certi- 
fied platinum in 
1984— and Linda 
Ronstadt's "Can- 
ciones De Mi Pa- 
dre" (Elektra), 
which earned a 
platinum disc in 
1991. After the 
U.S., the greatest 
sales for "Mi 
Tierra" have been 
registered in Spain, where the album 
has sat in the top 10 on Spain's retail 
charts and sold more than 900,000 
units — the second-highest sales tally 
ever for a single album in Spain. Me- 
cano's 1991 million-plus seller, "Aida- 
lai" (BMG). remains the market's all- 
time sales leader. Estefan currently 
is working on an English-language 
release, due sometime in October. 

Appointments: Aioysio Reis 

has been named VP of marketing at 
EMI Muiiic International. A longtime 
executive with Sony, Reis most re- 
cently was marketing director at 
Sony Music Mexico. Reis, whose 
starts at EMI Aug. 1, replaces Mario 
Ruiz, currently president of EMI Ca- 
pitol de Mexico . . . Luigi Manton- 
vani has been appointed managing di- 
rector at EMI Odeon Chile, effective 
Aug. 1. Mantonvani, formerly manag- 
ing director at Virgin Music Italy, re- 
places Francisco Vitale. 

Anderson's latin America 

Vision: With little fanfare, Windham 
Hill/BMG has released "Deseo," a 
wonderfully diverse Latin American 
soundscape painted through the ears 
of Yes frontman Jon Anderson. 
While gamely attacking Spanish- and 
Portuguese-language paeans of uni- 
versal love and passionate romantic 
intentions, Anderson's obvious enthu- 
siasm for his musical adventure 
shines through via spirited vocal de- 
liveries, often sung in tandem with 
notable guests such as Milton Nasci- 
mento, Boca Livre, and Glenn Mon- 
roig. On "Bridges," Anderson coaxes 
an impressive, emotive performance 
from MaHa Conchita Alonso, who is 
not noted for her vocal prowess. NAC 
stations leaning toward world music 
and even new age likely will embrace 
this grab-bag of South American ca- 
dences coated with Anderson's famil- 
iar vocal ethereality. 

Getting caught UP: Record 
Research has put out the 1993 Music 
Yearbook, which contains the titles 
that reached No. 1 on the Hot Latin 
Tracks and Billboard Latin 50 charts. 
Compiled by Joel Whitburn, the an- 
nual compendium of BUlboard chart 
information has included the Latino 
chart toppers since 1990 . . . Report- 
ing that Julio Iglesias is the highest- 
paid Hispanic entertainer in the U.S., 
Hispanic Business magazine esti- 
mates that the Spanish superstar bal- 
ladeer will gross $51.5 million during 



Notas 




by John Lannert 



1993 and 1994. Gloria Estefan comes 
in second, with gross earnings of 
$38.5 million . . . New York club 
S.O.B.'s beefs up its Latino slate this 
summer with several strong shows, 
including salsa superstar Jerry Ri- 
vera July 26; legendary Cuban bass- 
ist Israel "Cachao" L6pez Aug. 15- 
17; Latin jazz icon Eddie Palmier! 
with sonero standout Ismael Quin- 
tana Aug. 22; and former Fania 
great Larry Harlow Aug. 29. Cachao 
has just released his label bow for 
Emilio Estefan's Crescent Moon/ 
Epic imprint, titled "Master Sessions, 
Volume 1" . . . Milton Nascimento 
has canceled his appearance at the 
Bethel '94 concert. 



Wa 



rATER BROTHER FLOWING: 
Miami promotion outfit Water 
Brother Productions has kicked intfl 
high gear with seven tours in South 
America, the first of which began July 
20 when reggae legend Steel Pulse 
launched its 10-city Brazil/Argentina 
run in Rio de Janeiro. Among the 
other tours: David Byrne's 10-city 
Brazilian tour, which commences 
Aug. 10 in Sao Paulo; Kiss' four-date 
Far South trek Aug. 27-Sept. 5, tak- 
ing in Brazil, Chile, and Argentina; 
UB40'8 13-eity, pan-Latin American 
swing, starting Aug. 28 in Mexico 
City; and Bryan Adams' four-city 
Far South jaunt, begiiming Oct 13 in 
Santiago, Chile. Also, Jon Secada has 
two dates confirmed for Sao Paulo 
(Nov.14) and Rio (Nov. 18), and Stone 
Temple Pilotg are locked in for three 
concerts at Sao Paulo (Nov. 16), 
Buenofl Aires (Nov. 19), and Santiago 
(Nov. 22). 

Chart NOTES: The eight-week 
chart-topping run by Selena's "Amor 
Prohibido" (EMI Latin) on the Hot 
Latin Tracks chart no longer appears 
to be under threat; last week the cum- 
bia smash lost only fiS points, while 
Jon Secada's No. 2 single, "Si Te 



Vas" (EMI Latin), gained a smatter- 
ing of points. Thus, the point gap is 
still about 350 points. 

What's more, "Si Te Vas" is coming 
under pressure as Ricardo Aijona's 
"Te Conozeo" (Sony) moves robustly 
from 5-3, knocking Ricardo Mon- 
taner's "Quisiera" (EMI Latin) back 
into the No. 4 slot "Quisiera," how- 
ever, still gained enough points to re- 
tain its bullet 

Other singles posting strong ad- 
vances are Los Fugitives' Rodven 
entry "Diablo" (17-9) and Juan Luis 
Guerra y 440'8 Karen/BMG track 
"La Cosquillita" (33-14), a fast-paced, 
old-school merengue ditty that sur- 
prisingly has met little resistance at 
radio. Like "Quisiera," Lorenzo 
Antonio's "Cuando, Como, Y 
Porqu^?" (WEA Latina) garnered 
sufficient points U> hold onto a bullet, 
even though it moved down 13-15. 

New artists on the HLT are Nuyo- 
rican hip-hopstress Lisa Lisa and 
Ecuadorian-bom rapper Gerardo, 
two artists who have scored top 10 
hits on the Hot 100. Lisa Lisa's seduc- 
tive "Cuando Me Enamor6" (Pendu- 
lum) moves up three this week to No. 
16. "Cuando Me Enamore" is Pendu- 
lum's first HLT single as well. (Jer- 
ardo, meanwiiile, makes his HLT de- 
but at No. 29 with the rap/salsa 
thumper "Maria 
Elisa," taken 
from his EMI La- 
tin debut, "Asi 
Es." The sassy 
video of "Maria 
Elisa" features a 
sensational, co- 
quettish perform- 
ance from 
Gerardo's back- 
ground dancer, Linda Ceballos. 

Also making his bow on the HLT is 
Crescent Moon/Sony artist Cheito, 
whose "El Baile De La Vela" enters 
atNo.38.Adance remix of the songo- 
flavored track moves 34-30 with a bul- 
let on this week's Billboard Club Play 
chart "El Baile" is the leadofT single 
from Cheito's self-titled debut for 
Crescent Moon. 

And finally, this chart anomaly: 
"Merengue Mw" (Max), which moves 
23-18 this week, is the first single on 
the HLT to carry "Various Artists" as 
the name of the recording act "Vari- 
ous Artists" normally refers to a 
multi-act album. 




CHEITO 




Lanfranco Honors Its Own. On June 26. Miami-based publisher Lanfranco 
Music held its second Premlos Lanfranco, which was packaged as a radio special 
sponsored by WQBA-FM ("La ExItosa") in Miami. Shown celebrating the awards 
program, from left, are awardee Ricardo Quijano: Gino Latino. DJ. WOBA-FM; 
awardees Charlie Donato and Omar Alfanno; and Tony Campos, station manager, 
WQBA-FM and awards host. Seated is Silvia Samalea, president of Lanfranco 
Music. 
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by Christie Barter 

There have been reports in The Nevv York Times 
and Newsday that Mostly Mozart, a popular fixture in the 
city's musical life for more than 25 years, is in danger of 
being severely cut back or even dismantleil altogether. And 
while this Ls not the spaa' U* ar^ic the whys itruJ where- 
fores of the matter, I can report that the A>^sociated Musi- 
ciaas of CJreater New York (Local 802, Al-'M) and the man- 
bers of the festival's splendid orchestra have formed a 
Committee To Save Mostly Moziirt. 

Cranmittee members dLstributed lettei-s to the friends of 
Mostly Mozart attending an open rehearsal at Avery 
Eisher Hall a week or so ago, while other members of Local 
802 distributed leaflets outside the hall. Basically, the mes- 
sage to those who cared was, "Do you even want to think 
about New York in July and August 'without Mostly Mo- 
zart?" 

No. The festival's artistic and financial fortunes have 
done nothing but grow over the years. Last summer's box 
office receipts, accoixiing to all reports, were the second- 
largest in the festh'al's histor>', and its cultural contribution 
to life in New York during the summer is untJisputed. 

Anyone intereste*! in adding his or her voice to the grow-- 
ing chorus of sup^wrt for this "jewel in Lincoln Centei-'s 
crown" should write the new chairperson of Lincoln Cen- 
ter's boani, Be\'erlv Sills, at 70 Lincoln Centei- Plaza. New 
York. N.Y. 10023. Or call 212-875-5111. 

Instead of celebrating Rastille Day this year, 
Harmonia Mundi USA has launched a Christmas-in-July 
promotion with some exceedingly promising titles. Head- 
ing the list is a new- reconling of Handel's "Messiah" by 
William Christie and his Arts Florissants (due Aug. 1). 
But also upcoming, and new, is an album of carols "from 



the Old and New Worlds" sung by an outift called the Hie- 
ater Of Voices under the direction of Paul Hillier, and 
a collection of medieval carols and motets, "On Yoolis 
Night," sung by the best-selling group Ant>n>'niou» 4, A 
Holklay Classics counter display featuring both titles will 
be available in September. 

Harmonia Mundi's catalog of Christmas titles includes 
a Schiitz "Nativity" by Rene Jacobs and his Concerto 
Vocale and a Charpenticr "Christmas Oratorio" by Chris- 
tie and the Arts Flo. Among the distributed labels. Gimell 
weighs in with an album of caroLs and motets sung by the 
Tatlis Scholars, and H>perion offers an all-Britten album, 
including the "Ceremony of Carols," sung by the Westmin- 
ster Cathedral Choir under David Hill. From Praga 
comes a collection of Czech Chrb^tmius pastorales featiuing 
soprano Lucia Popp with the Prague Radio S>7nphony 
Orchestra. And from Jade (are you ready for thus?) comes 
an album of Serbian Orthodox Chiistmas Carols sung by 
the Radio And Telev ision Choir Of Belgrade. 

Jordi Sayall. who was i-psponsible for the lo\ ely sound- 
track to the unexpected worldwide hit film "Tous Les Mat- 
ias du Monde" (the soundtrack w^as iieleased on Audivis, 
a Harmonia Mundi USA-distributed label), has done it 
again with his .*icore for the new Jacques Rivette film 
"Joan of Arc" (also on Audivis). The music Is drawTi ftx>m 
works by Guillaume Dufa>', various 15th-centurj' sources, 
<md Savall himself. 

HMAISA also brings us this month a complete record- 
ing — the only one in the catalog right now — of Pau I H inde- 
mith's opera "Mathis der Maler," conducted by Gerd 
Albrecht ^^hr^x CDs, on the Wergo label). 

The AUTHORLU.LY PROLIFIC pianist Charles Ro- 
sen has come up with a new book titled "The Frontiers Of 
Meaning: Thive Informal Lectures On Music," just pub- 
lished by Hill and Wang. To supi*oi-t it, Sony Classical has 
ix'ii'lcased, in its midpricetl Essential Classics line, Kosen's 
i-ecoitUngs of the late Beethm'en sonaliis (Nws. 27S2) and 
Bach's "(kildberg Vaiiations." The lectures, delivered in 
Rome a year and a half ago. ask (and go a long way toward 
iuisworing) tjuestions like: How is taking pleasure from mu- 
sic related to understanding it? An(\ what, if an>thing, does 
music mean? 




by Jeff Levenson 
Irs becoming increasingly evident that 

Montreal knows best the ways and means of big-time 
get-togethers. This year's just<*omplete<l edition of the 
Monti'eal jazz fest (actually, the Festival International 
de Jazz de Montreal for those looking lo save on their 
Berlitz), is a model of organizational efficiency: 11 days, 
14 stages of free concerts, -lO-or-so premium perform- 
ances featuring headline artists. 1.5 million fans, and a 
thematic focus wide-reaching enough to attract all man- 
ner of music lover without agitating jazz purists. (Wran- 
gling with jazz purist's is not recommended.) 

How does this annual bash loin so smoothly? Beats me, 
though one clue is the festival's prevailing (lisposition of 
eniiiiring that fans have a good time. Artists, I'm told, 
are treated none too shabbily, either. Couple that with 
the organizer's belief that in order to manage a success- 
ful festival, music must be enjoyetl; that encourages sup- 
port by fans and spon.'^ors alike (including underwriting 
tobacconist du Maurier, which once again put its money 
where its smoke is — or something like that). 

What did this fan dig? Lots, with a few moments to 
remember the slow-bum groove of Booker T. and the 
M.G.'s; the Copelandesque wanderings of guitarist Bill 
Frisell and company; another side of Americana, as con- 
ceived by Charlie Haden and Hank Jones in a program 
devoted to "Hymns, Spirituals, and Anthems": pianists 
Geoff Keczer's quick right hand; guitarist Ronny Jor- 



dan's slickness; and the '60R-come-back tone of tenorist 
Pharoah Sanders. (Any surprises? Yeah, one I missed: 
the Brian Setzcr Orchestra, which had everjone talk- 
ing alwut what happens when tattooe<l rockabilly hog- 
ties tuxedoed swingtime.) 

StUFF: a few^ of the artists who appeared in Montreal, 
namely Cassandra Wilson, Roy Hargrove, David Mur- 
ray, and Vinx, are scheduled to take part in the National 
Black Arts Festival. This cultui'al event, described by ar- 
tistic director Avery Brooks (yes. he of Trekkie fame) 
as "a forum for the celebration of the culture of people 
of African descent and their art of living." takes place 
in Atlanta, July 29-August 7 . . . What with many jazzers 
in a festival frame of mind, Columbia Legacy has just 
issued three titles with the cover art imprint "Live At 
Newport": Duke Ellington, Mahalia Jackson, and Mi- 
les Davis & Thelonious Monk are represented (all are 
from 1958, with an additional l^iS set from Miles and 
Monk) . . . Columbia (not the Legacy diWsion) has the la- 
bel debut from Marcus Roberts set for release in Sept- 
ember. "Gershwin For Lovers" is the title, and according 
to the pianist, "I aimed for a recording that I would want 
to listen to in a moment of reflection — something with 
subtlety, sophistication, and sensuousne.ss." A lot of S's 
there. Marcus . . . Drive /\rchive, a subsidiarj' of Drive 
Entertainment. Ls issuing a series of CDs drawn from 
the vaults of the TKO/Ember Records labels. There are 
eight of them, from Charles Mingus, Woody Herman, 
Billie Holiday, Louis Armstrong. Charlie Parker, 
Sarah Vaughan, Duke Ellington, and Dizzy Gillespie. 
L'pcoming: works from Sidney Bechet, Freddie Hub- 
bard, and Art Tatum, among others . . . Shanachie/Ca- 
chel has signed pianist Kim Pensyl. The label debut is 
slated for September. 
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INCOGNITO VERVE FORECAST 522 03E.'VERVE 

POSITIVITY 


1 


6 


3 


EARL KLUGH warner BROS a65% 


a 


8 


8 


BONEY JAMES wahncrbros 45611 „ „ „^ 

BACKBONE 


® 


NEW^ 


STANLEY CLARKE AND FRIENDS epic 57506 
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London Resurrects Factory Records 



I BY DOMINIC PRIDE 



LONDON— Factory Records, the 
former label of New Order and the 
Happy Monday.'^ that collapsed in 1992, 
will be resurrected through Pol\-Gram 
imprint London Records following a 
deal with the liquidators of Factorj- 
Communications. 

Former Factory Communications 
president Tony Wilson will be A&R 
consultant for the revived label, which 
probably will be known as Factoiy 2. 

PoIyGram-owned imprint London 
has acquired the goodwill, name, and 
other rights of Factorj- Communica- 
tions Ltd., which went into receiver- 
ship in November 1992 from joint ad- 
ministrative receivers Leonard Curtis 



(Billboard. Doc. 5. 1992). 

"We are delighted to have done a 
deal" says recei\'er Dermot Power. "We 
are still negotiating with other parties 
for back catalog rights which Factory 
still 0WTT5." Sources say these are the 
righU to the Happy Mornlays catalog. 

After the collapse of Factorj-. Lon- 
don signed New Order, which released 
the "Republic" album on the label last 
year. London also had a licensing deal 
for Factory product in some European 
territories. At the time of Factorj''s 
troubles, London was interested in 
acquiring the whole of the label, includ- 
ing its debts, which at the time ran to 
more than $3 million. However, I/)n- 
don has acquired selected assets rather 
than the whole label. Calls to Loncion 



Records executives w'ere not returned 

by press time. 

It was unclear at press time how the 
deal would affect Factorj- artists in the 
U.S., where New Order is licensed to 
Sire. 

Other rights understood to be owned 
by the Factorj' liquidators include cat- 
alog material from the Durutti Column 
and early works by James. Factory's 
property assets also have been sold, 
and the former Factorj- building in 
Manchester Is now a nightclub. 

One of the problems in sorting out 
the Factorj^ liquidation over the last 18 
months has been the lack of contracts 
with major artists, a feature that 
formed part of the ideals on which the 
label was baseti. 



MAJOR LABELS DISCOVERING GAY AND LESBIAN MARKET 



( ) Albums with the greatest sales gams this week # Recording Industry Assn, Ot America (RIAAI certifiCJtiort 
Iw sales 0* 500,000 units A RIAA certificatio'i for sales of 1 million units with each additional million 
inrficaled by a numberal (ollowing the symbol All albums available on cas&elle and CD. "Asterisk mOicales vmyl 
available- H indicates past or present Heatseeker title, c 1994, BillboardiBPI Communications, and SoundScan. ' 



(Continued from page 5) 

dollars on entertainment annually. 

Most majors are still in the early 
stages of developing long-term plans 
for this market beyond targeting 
publications and nightclubs catering 
to homosexuals. However, label ex- 
ecutives say the wheels to create 
more detailed strategies in this area 
are in forward motion — and long 
overdue. 

"You have to do your research and 
educate the people you work for," 
says Michael Rodriguez, marketing/ 
product development manager at 
Atlantic. "I do feel like strides are 
slowly being made here. I don't think 
anyone can argue with the numbers; 
gay people have disposable income — 
and they're spending a lot of it on 
music." 

According to the Simmons Market 
Research Bureau, which polled ap- 
proximately 25,(X)0 homosexual peo- 
ple in 1993, 76^ purchased CDs in 
1993. while 42% bought pre-recorded 
audio tapes. Further, of the people 
aged 18-34 who were polled, 60% 
have household incomes of more 
than $50,000. while 48% of respond- 
ents aged 35-54 made more than 
$100,000 a year. Roughly 52% of 
those polled were men, 48% women. 

Major record labels are primarily 
gearing rhythm-rooted acts toward 
the gay community. However, Sim- 
mons research indicates audiences 
for rock and country, as well as sev- 
eral other genres. Though dance mu- 
sic continues to hold substantial in- 
terest for the homosexual market, 
with 40% of those polled preferring 
the genre, 37% of those polled listen 
primarily to country and rock, while 
23% are partial to classical and 
opera. 

"If there is a common denominator 
[in gay record-buying], it is probably 
an orientation toward music with 
heart and passion," says Dale Ben- 
nett, a manager and buyer for the 
single-store Spinners in Atlanta. "It 
would be totally inaccurate to stereo- 
type. Gay people respond to music 
that looks into the struggles facing 
the human condition — and that can 
be a heavy beat, or a soft, classical \i- 
olin. The image of guys going to the 
disco w^hile w^omen go to coffee- 
houses may be strong, but it is slowly 
starting to fade." 

In identif>ing the characteristics 
^ of the typical queer consumer, there 



is no definitive picture to be drawn, 
although the Simmons report figures 
indicate a well-educated, somewhat 
affluent buyer. Of the people polled 
by Simmons, 29% live in the West, 
28%^ in the South, 22% in the North- 
east, and 22%' in the Midwest. Na- 
tionwide, 90% of those people polled 
were college educated; 50% live in a 
household of two people, and 38% 
live alone. 

While some labels are spending 
time and money cultivating gay and 
lesbian dollars, there is still no signal 
toward a surge in signing openly ho- 
mosexual artists. According to 
singer/songwTiter Tom McCormack, 
who is promoting a rock-rooted al- 
bum on his own Spotted Dog indie la- 
bel, breaking through stereotypes 
remains difficult. 

"I remember speaking with two 
A&R people at a NARAS meeting 
recently, and after asking them what 
the response would be to a demo by 
a non-dance gay artist^ I was told 
that getting a deal would be a prob- 
lem," says McCormack. 

A major-label A&R executive, 
speaking off the record, agrees. 
"Dealing with openly gay acts and 
promoting to the gay market is like 
apples and oranges. There is still a 
degree of tension and prejudice at 
big labels like this one. especially 
when it's time to take that gay act 
you've been promoting to gays and 
tr>" to break it in the mainstream. A 
lot of radio promoters still do not 
know how to handle it." 

At this point. obser\'ers say, radio 
is not plajing a role in working the 
gay market, but independent retail is 
a prominent piece in the puzzle. It 
has become common for a dance or 
urban artist to couple an in-store ap- 
pearance with a gig at a local gay 
club. "Although I have never asked 
anyone to his or her face, we sell a 
lot of music to gays," says Jerry 
Maher, manager of M&M's, a dance 
specialty shop in San Diego. "They 
go to a club on Friday or Saturday, 
see a singer or hear a fierce record, 
and come in the next day to buy the 
record. It's like a chain reaction." 

Epic is using this information by 
cii'culating "Working You The Right 
Way: Epic Summer '94," an informa- 
tional one-sheet questionnaire, to 
mom-and-pop shops across the U.S. 
"It is targeted to get feedback on the 



samplers and dance compilations," 
says Frank Ceraolo, national direc- 
tor of crossover promotion and mar- 
keting at the label. "It is also geared 
toward the musical interests of the 
gay community." 

The Epic one-sheet is a direct re- 
sult of the label's success during the 
approximately two dozen music 
events surrounding last month's Gay 
Games and Stonewall 25 civil rights 
march in New York, which drew 
more than 1 million people and gen- 
erated roughly $2 million for various 
social and political charities. Among 
the artists who appeared at Stone- 
wall benefits were Crystal Waters, 
Cyndi Lauper, Queen Latifah, Seal, 
Jon Secada, k.d. lang. and D:REAM 
fronted by Peter Cunnah (Billboard, 
June 18). 

During the events. Epic circulated 
several thousand copies of three cas- 
sette samplers highlighting current 
and future releases from its gay- 
friendly acts like Indigo Girls, Ro- 
zalla, and Basia, as well as forthcom- 
ing dance compilations, triggering 
active consumer interest. Maher is 
among several indie retailers who re- 
port people seeking copies of albums 
noted on the .samplers. 

"For something like that to travel 
so far says quite a lot about the im- 
pression a label and its music is mak- 
ing," Maher says. "I think it also says 
that gay people are feeling recog- 
nized and supported by corporations 
that used to ignore them." 

Later this summer, Atlantic will take 
a similar shot at exposing artists to the 
gay and lesbian community when it is- 
sues 5.000 sampler tapes through the 
gay-owned and -operated Out maga- 
zine, in commemoration of the 10th an- 
niver-sarj' of Wigstock. an annual La- 
bor Day drag festival in New York 
City. Though fully coordinated out of 
Atlantic by Rodriguez, the tape will 
feature two acts from each of WEA's 
labels. Tentatively slated to appear are 
Robin S. and Maria Christensen from 
Atlantic. Enisure and Deee-Lite from 
Elektra, Kristine \N'. and Opus 3 from 
EastWest, and Program 2 and a k.d. 
lang^Andy Bell duet from Sire/Warner 
Bros. 

"There was an increfiible enthusiasm 
from the other labels io be involved 
with this project," Rodriguez says. "It 
really does make you feel hopeful for 
the fiitm*e." 
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'New Music Now' Host Puts Videos Online 



(Continued from page 12) 

Internet," says Sodeur, who will con- 
tinue to program "New Music Now" 
for broadcast TV independently of his 
relationship with Loveria. 

But Sodeur will help Loveria pro- 
gram the NAMS sendee, acting as a 
broker with record labels and serving 
as on-air talent to introduce a number 
of the videos, particularly those that 
are also programmed on "New Music 
Now." 

"There's a ton of material I would 
love to get on my show, but can't." So- 
deur says. "This affords me a greater 
opiwrtunity to introduce \ideos to the 
public. And once a clip is on the ser\'- 
ice, it's on there forever." 

Loveria plans to introduce the 
NAMS service Monday (25) with 
about 20 music videos from labels 
including Warner Bros., Continuum, 
Epic, and A&M. 

To view the videos, a user must 
download the material onto a com- 
puter's hard disk. Once downloaded, 
a patented interactive framework al- 
lows the user to interact with the clip, 
providing access to liner notes, dis- 
cographies, and other biographical 
and promotional data. The system is 
designed to work on Windows-based 
PCs; a Macintosh interface is in de- 
velopment 

To date, the quality of the visual 
image remains below broadcast 
standards in both frame rate and res- 
olution. The most problematic issue 
surrounding the digital delivery of 
video has long been the unvnieldy size 
of the computer files and the length 
of time it takes to download the audio 
and video components. Loveria says 
the NAMS service will allow users 
with a standard 9600-baud modem 
rate to dowTiload a 3-minute, 40-sec- 
ond clip, comprising five megabjles, 
at 12-15 minutes per megatjyte. An 
average video could lake about 75 
minutes to download, which trans- 
lates into a cost of about $L25 on Del- 
phi. 

Rates and fees varj' tiepentHng on 
the size and complexity of the file, as 
well as the si>eed of the modem. Once 
the user has downloaded the video, it 
can be transmitted to other online us- 
ers via free bulletin boani services 



featuring quicker download times. 

Labels pay a .$500 annual member- 
ship fee to NAMS. which digitizes 
and distributes each video for an ad- 
ditional $1,400. NAMS provides la- 
bels with demographic research de- 
tailing the use of each clip. The per- 
clip fee covers the cost of scanning in- 
formation, inputting and encrj-pting 
text, and uploading and distributing 
the files. In addition, labels have the 
option to submit audio tracks for a 
$500-per-track fee. 

NAMS al.so is offering labels a 
first-time fee of S500 per video, and 
$200 per audio track. Labels can even 
submit tracks that already have been 
digitized, and NAMS will distribute 
the files for a $50 fee. However, that 
fee does not include NAMS' patentetl 
interactive framework. 

Despite the fact that the visual 
quality remains below broadcast 
standards, a number of executives are 
eager to tap into the new technology 
and test its promotional value. 

"This is the evolutionarj' next step 
for video," says Sergio Silva. national 
manager of \ideo promotion at A&M. 
Silva is submitting the Gin Blossoms 
video "Until I Fall Away" for the ini- 
tial trial. He sees the system's grea- 
test potential as serving underex- 
posed acts that receive little 



mainstream airplay. 

"The computer user is more likely 
to get involved with the \ideo and fol- 
low the story," says Silva, "which can 
totally help a new artist." 

Mark Klein, Epic's director of 
video promotion, sees the system as 
an effective distribution conduit 
touching millions of music consumers 
who may not view music television, 
but who are interested in leading- 
edge technology. 

"If you have a computer screen and 
have a choice between hearing and 
seeing a clip, there's a better chance 
of you going out and buying the rec- 
ord if you have a video stimulus. 
Thai's the basis of the entire video 
promotion business," Klein says. "If 
I'm spending 1^ of the cost of a 
$100,000 video to let 33 million people 
potentially see it — let alone kick it 
around for the next 10 years — that is 
definitely an added value to me." 

Epic's Rage Against The Machine 
clip "Freedom," which is scheduled to 
l>e part of the initial NAMS trial, fea- 
tures an introduction by Sodeur. ('lips 
that feature Sodeur will be designated 
as "New Music Now" videos. As new 
clips are introduced to the system, they 
will appear at the top of the menu. All 
will be identified by the NAMS tag. 



PRODUCTION NOTES 



LOS ANGELES 

• Collective Soul's new Atlantic 
video "Breathe" is an HSI Productions 
clip directed by Sam Bayer. Bart Lip- 
ton produced. 

• DNA du*ector Kevin Bray is the 
eye behind Dred Scott's new A&M dip 
"Check The Vibe." Max Malkin di- 
rected photography on the shoot: 
Kieran Walsh produced. 

NEW YORK 

• Portfolio ^Vi'lists Network's Mar- 
cus Nispel directe<i Cr>'stal Waters' 
new Mercury video "Ghetto Days." 
Marc Keshovsky and Jaimie Koscn- 
!>erg directed photogi*aph>'. /Vnouk F. 
Nora and Brendan Heath producetl 
and executive-praducefl, resiiectively. 




Seeing Is Believing. Tlie Spin Doctors' Chris Barron, center, gets an eyeful during 
the One World Productions' video shoot for the Epic band's "You Let Your Heart 
Go Too Fast " Bemused executive producer Joseph Uliano, right, looks on as 
director Richard Murray explains the finer points of his artistic vision. 



Nispel also is the eye behind AII-1- 
One's Atlantic video "A Better Man," 
David Knalls directed photography; 

Nora produced. 

OTHER CmES 

• Propaganda Films director Nice 
Beyer shot They Might Be diants' 
"Snail Shell" video on location in Ber- 
lin. In atidition, Projiaganda's Max & 
Dania shot the Brand New Hea\ies' 
Delicious Vinyl clip "Midnight At The 
Oasis" in London. 

• Quick On The Draw's Camemn 
Casey recently reeled four San 
Francisco-based shoots, including 
Zhane*s Motown videos "Vibe" and 
"So Close." as well as Emage's Mer- 
cun,' shoot 'The Choice Is Yours" and 
Tony Toni Tone's Wing/MeiTiu^,' clip 
"Slow Wine." George Young and 
Nicole llirsch produced the Zhane 
and Fmage clips; Hirsch produced the 
Tony Toni Tone video. 

• Peter Himmelman^s late.st Epic 
outing, "With You." is a Squeak Pic- 
tiu'es piTxluction directed and shot by 
Nigel Dick. The shoot was staged in 
Wisconsin. Ohio, and New Jersey. 
Brook Altman and Catherine 
Finkenstaedt pi-oduced. 

• Pop/Art Film Factory director 
Daniel ZirilM recently reeled 
Bobby Womack's new Continumm/ 
MC-A video "Forever Love" at Con- 
stitution Hall in Washington, D.C. 
W.L. Boyd and Dave Tucker pro- 
fiuced; Ericson Core directed phi> 
tography. In addition, Zirilli di- 
rected and produced the Main 
Attraction's Satin Records video 
"I'll Be Whatever You Want Me To 
Be" on location in San Francisco and 
Oakland, Calif. Luc Nicknair di- 
rected photography. 



Canada's CMT Move Ominous, 
Group W Executive Insists 



UH (CANADA: A recent decision by 
the Canadian Radio-television and 
Telecommunications Commission to 
remove CMT from the Canadian air- 
v^wes as soon as a domestic country 
clip service is ready to bow has seri- 
ous implications for all American pro- 
grammers seeking distribution in 
that country. So says Lloyd Werner, 
senior VP of sales and marketing at 
CMT parent Group W Satellite Com- 
munications. 

The CRTC recently approved a li- 
cense for the proposed Countrj' Net- 
work, controlled by Canada's Mae- 
lean Hunter Ltd. and Rawlco 
Communications Ltd. (Billboard, 
June 25). But with the new 

service comes the (leletion 

of CMT. which has at- 
tracted about 1.9 million 
subscribers since bowing 
in Canada in 1984. 

The CRTC's rationale 
for eliminating CMT from 
the airwaves is that the 
new programmer's service 
will u.** a format similar to 
CMT, and in ca.ses in 
which a Canadian service 
Ls competing with an inter- 
national channel, the do- 
mestic provider wins. 

"It's one thing if you 
want to promote your cul- 
ture; it's another to usurp 
someone's business po.si- 
tion," Group W's Werner 
says. "What Ithe CRTC) 
has done is say, 'Here's 
somebody who's got a nice business. 
Let's take it away from them and 
give it to one of our own guys.' " 

Canadian broadcasters such as Da- 
vid Kines, the newly appointed direc- 
tor of music operations at Canadian 
pop programmer MuchMusic, say 
('MT shouldn't have been too sur- 
prised by thp decision, as it repre- 
sents business as usual in Canada's 
regulated enviiimment. 

But Werner says CMT was 
shocked by the ruling, and the net- 
work has filed a "leave to appeal" 
with Canada's Federal C^lourt of Ap- 
peal (BilllK»iU*d. July Hi), If the appeal 
is granted, CMT will receive the 
chance to convince the govenunent 
that competing country music net- 
works W'Ould be better for Canadian 
arti.sts and viewers than the single 
channel the government has jigreed 
tx) Iicen.se. TNN, which reaches some 
5Ji7 million Canadian subscriiHTS, is 
unaffecleti by the cuiTent activity. 

The forthcoming Canadian Coun- 
try Network will be distributed to 
sub.-icribers for ft^e as a basic cable 
.service. A minimum of 90^ of pro- 
gramming will comprise music vid- 
eos, with at least 70^1 being countr>- 
or countr>'-oriented. During the first 
year of the licen.se teim. a minimimi 
of '.Vi^/r of the clips will represent 
Canadian acts, incrt^asing by 2^ per 
yciu- to a minimum of 40'^^ per yeai* 
by its sixth year of ojieration. Werner 
estimates that CMT plays abtnit \m 
Canadian clijxs. 

The Canadian business press has 
reportefl that the new network hopes 
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to stimulate Canadian clip production 
by committing some $1.7fi million to 
the artistic community in its first 
year of operation. The network also 
plans to pay artists $150 per play for 
each broadcast-quality video. 

CMT remains on the air at least 
until Januarj', when the Canadian 
service is expected to debut. 

The FIRST ROUND of staff 
changes at VH-1 is beginning under 
new president John Sykes. Juli Da- 
vidson, senior VP of programming at 
the netw^jrk, is moving into a creative 
role at MTV Networks, we hear, but 
no formal title has been announced. 

It appears that Davidson, 
who once held the position 
of creative director at 
VH-1 and VP of creative 
services at MTV Net- 
works, will be handling du- 
ties related to new busi- 
nesses, including the 
networks' foray into home 
shopping. 

Reel NEWS: Lisa 
Napoli Is producer for the 
entertainment categorj' at 
New York-based home 
shopping network Q2 . . . 
London-based M-Ocean 
Pictures has signed direct- 
ing duo/brothers David 
and Raphael Vital-Dur- 
and, as well as Roland 
Mouret . . . Director Wil- 
liam Stobaugh has joined 
the roster at LA's Planet Pictures 
. . . LA.-based Daisy Force Pictures 
has signed directors Richard Levinc 
and Alex Parker . . . Andy Scott, for- 
merly of Venice, Calif.-based HSI, Ls 
the executive producer at his own 
Venice company, Scobro Pictures . . . 
Nashville-based public and artist re- 
lations mt'dia firm TCR Inc. has 
addefl video pmmotion to its list of 
services. Jan Gray is VP of media 
promotk)n and is in charge of the new 
division. 

Quick CUTS: two of i-ock video's 
earliest pioneers are back in the spot- 
light with groundbreaking clips that 
run the gamut from whimsy to terror. 

Video godfather David Fincher 
blows the Rolling Stones up to 80- 
foot behemoths in their new Vindn 
clip "Love Is Strong." The director 
u.sed the new comjwsiting technique 
known as Flame Software to make 
the rockers into larger- than -lile ti- 
tans rolling thmugh the streets of 
New York. If you're going to come 
back, you might as well do it big . . . 
And Julien Temple gets serious with 
his new Joan Jell video "Go Home." 
an unnerving and suspenseful 
Warner Bn)s. dip that chronicles the 
stalking of a young woman, iHulrayed 
by Jett, w-ho eventually fights back 
and escapes her late-night attacker. 
The tune was inspired by the July 
1993 rape and murder of Seattle- 
based poet Mia Zapata of the G\\j&. 
Zapata's assailant has never been 
found. 
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Billbcxird Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADOS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDSI OF CLIPS ADDED FOR THE WEEK AHEAD 



14 hours daily 
1899 9tti SlTM NE. 
WaUMncton, O.C, 20018 

1 Ce Ce Peofston. i m t*<A O^w You 

2 Ajliyah. Back & Forth 

3 M«rc Ooncy, People Make 7>« WaW 

4 NUriah Cj«y, Anytime Yoj Need 

5 Aaron Hall. T Miss You 

6 Cryttaf WalCfi. 100% Pure Lo>^ 

7 Da Brat, Funk(}a1iM 

8 PuMic Enemy. Give It Up 

9 Zhan*. Sending My Lcwe 

10 Tcvin Campbell, A Aay^ In My Hean 

1 1 Brand New Hravie*. Dream 0" 

12 Angela Wlnbush, T.-eal U R:te 

13 Kellh Sweat. Hew Do You Like II 

14 t^lati Hathaway, Let Me Love You 

15 Patti LaBHIe. The Rtghl KmcSa Lovei 

16 Udy 01 Race, Afro Putts 

17 Nat. rtie Wofi<3 Is You's 

18 SWV. An>1ning 

19 Aretha FranUin. Willmg To Forgive 

20 El Oetarge. Can't Gel Enough 

2 1 Arrested Development. Ease My Mind 

22 ShJi. T'w Place Wrwe You Belong 

23 Paira, Worker Man 

24 Oulkast, Soutnenplayalisticaddlacmumk 

25 Shanke. Somewhere 

26 III Al Sknlcfi. Where My Homtez? 

27 Beatnult. Props Over Here 

28 Aftlfa«ts, Wrong Side Of Da Tracks 

29 Shyheim. Pass It 0» 

30 Janet Jackson, Because Of Lovi- 

* * NEW ADOS * * 



Brifefle McWIIKams. I Gel The Job Done 
Joe Public. Easy Come, Easy Go 
Zhane, Vit>e 

Berlt Hamrrwnd. No Disturb Sign 
Des'ree. Vau Gotta Be 
Hammer. Don't SIco 

arac 



ConbrxiDus procramming 
2806 Opryland Dr.. 
NaslTwille. TN 37214 

1 David Ball. Tnmkn" Probl«m 

2 Sammy Kershaw, National Worhir^ . . 

3 Trscy Lawrence, Renegades, Rebeis . 

4 AUn Jackson, Summertime Blues 

5 Lari WTiile. That s My Baby 

6 JoTm Anderson, I Wish I Couk3 Have . 

7 Nil tWchum. iTontfl We i\jst Mignt) . 

8 Diamood Rio, Lu^v A Little Stronger 

9 Tim McGfaw. Don l Take Tic Girl 

10 Jchn Mtchael Montfomery. Be My . 

11 BUckhawh. Every Once In A While 



12 Tanya Tucker. Hangin' In 

13 Confederate Railroad. Elvis And Andy 

14 Joe Ditfie, Turd Rof from The Sun 

15 Pam Tlllis, Whr- You Wa h m The 

16 Tracy Byrd. Wfltp^^^e:(yt Crjwl 

17 Clay Walker. DrrarnrtW^riMy E>« 
IS Vince Gill. What The Cowgirls Dot 
19 Randy Travis. Whisper My Namef 
20KalhyMa(»ea, NcOocTy'sGotwaRain t 

21 George Strait. The Man in Love f 

22 Greg Holland, Lei Me Drivel 

23 Mark Chesnutt. She Dreamst 

24 Travis Tritt. FooIisH Pr«« 

25 Patty Uvelm, 1 Tiy To TNr* Aboul ' 

26 Tracy Byrd, Utestytes Of The Not So 

27 Neal McCoy. Wmk 

28 Daran Norwood, H I Ever Love AgaM^T 

29 Dwight Voakam. Pocket Of A Clown 

30 Bryan AutDn, Radto Active 

31 RkkTrevlna,SnL-Canl$9yl0<(yi1 

32 Lome Morgan, It You Came Back . . 

33 Chely Wright, He s A Good Ole Boy 

34 Peari Rivw. Hello Goootrye 

35 Jesse Hunler. By The Way ShC S . 

36 Shenandoah. I ll Go Down Loving You 

37 Sawyer Brown, Hard To Say 

38 Dan Seals. All F.red Up 

39 McBride & The Rtde, Been There 

40 Nitty Gntty Dirt Band. Opd's Got A . 

41 Liu Brokop, Me A ftng SomebmE 

42 Radncy Foster, Labor 01 Love 

43 Doug Superrtaw, Stale Fa-r 

44 Ken MeKons. Jukebox Junkie 

45 Clim UOoux. Hooky Tonk Worid 

46 David Lee Murphy. F^sh Am i Bit.n' 

47 Billy Ray Cyrus. Ain't Your Dog No . 

48 The Mavericks. 0 What A Thnll 

49 Faith Hill. But I Will 

50 Linda Davis, Love D>4n't Do II 
t indicates Hot Shots 



* * N EW ADDS * * 

James House. A Real Good Way To 

Rodney Crowetl. Big Heart 

Tim McGraw, Dovrn On The Farm 




Continuous programming 
1515 Broadway. NY. NY 10036 

1 Warren G 1 Nate Dogg. Regulate 

2 Acrasmilh, Ct«y 

3 Ace Of Base. Don't Tun' Ansund 

4 Coo4lo. t-^ntiistii: Voyage 

5 Collective Soul, Shine 

6 Soundgarden. Blaci-. Hole Sur 

7 Offiprfnt. COTie Out And P>ay* 

8 Stone Temple Pilots. Vaso me 

9 John MeDencamp. Wild Nigtit 

10 Public Enemy. Give It Up 

1 1 A»-4-0oe. I Swear 

12 Beastte Boys. Sabotage* 

13 Green Day. Basket Case 

14 Da Brat. FunkOa'icd 

15 Usa Loeb I. Nine Stories, Slay 



16 Candlcboi. Far Benmd 

17 SaH-N-Pepa. Heaven 0' Hell 

18 Alice In Chains, i Stay Away 

19 Live, SeiiingThe Drair.a* 

20 Spin Dodon. Vcu Let Your Heal Go 

21 Mazzy Star. Fade into Yoi. 

22 Stone Temple Pilots. Big Empty 

23 Smashing Pumpkins. Rocket 

24 Gin Blossoms. LJrhi I Fall Away 

25 Toad The Wet Sprocket Fall Down 

26 House Of Pain, On Po<nt 

27 Seal. Prayer Fw Irv Dying 

28 Salt-N-Pepa, S»ooo 

29 Nine Inch Nails. Closer 

30 Hnvy 0 & The Boyz. Nuthn' But La« 

31 Blur, Girls i Bcrj'b 

32 Tort Bf»K>n.Yc«J Mean The Ww«. 

33 Counting Crows. Mr Jones 

34 R. KeRy, Your Body's Callin' 

35 Dr. Ore. Nutnm' But A 'G' Tiarg 

36 Usa Loeb t Nine Stories. Stay 

37 Dr. Ore. D'V Day 

38 Janet Jackson. Any Tinw, Any Place 

39 Smashing Pumpkins, Disam 

40 Snoop Doggy Dogg, Gm And Ju<ce 

41 The Braedert, Samls 

42 NIrvaru. All Apologies 

43 Janri Jackson. That's Tne Way Love 

44 Janet Jackson. Again 

45 Red Hot Chil Pepocfs. Scul To Sojecze 

46 Eleven. Reac-i Out 

47 Cause I Effect. It s Over Now 

48 Pean Jam, Jeremy 

49 Nirvana, MMrt Shaped Boi 

50 Cracker. Get Off This 

•• Indicates IWITV Exclusive 
* IndKates Buiz Bm 



* * NEW ADDS * * 

RoHIng Stortes. Love Is Strong 

Warren G. Tfis D J 

Boyz II Men, I'll Make Love To You 

Ice Cube, tiOD Gun 

Arretted Development, United Front 

Outkast. Southemplayaiisticadiilacmuzik 

C3TNN 

THE NASHVILLE NETWOBK* 
The Hean of Country 

30 hours weekly 
2806 Oprytand Dr.. 
Naihvlllo. TN 37214 

1 Urn IMcGrsw, Don't Take The Girl 

2 DavW Ball, Tmnkin' Problem 

3 Hal Keldwn, (Torv^ We Just Might) . . 

4 Tracy Byrd. Lifestyles Ot The Not So . 

5 Sammy Kenhaw, National WoiVing 

6 Mawertck Choir, Amazing Grace 

7 Lari White. That s My Bat>y 

8 JohnlAdiadMonlpvnKy.BeMyBaby 

9 John iVndenon. i Wish I Could Have... 

10 Alabama, The C-^eap Seals 

11 Tanya Tociier. Hangin' In 

12 Tracy Lawrence. Renegades, Retels 

13 Diamond Rio, Love A Littte Stronger 

14 Clay Wakw, D^i^ingWiirthty Eyes . 



15 Alan Jackson. Summerttme Blues 

16 Corrfederale RailroMi, Dvis And Arxry 

17 Martina McBride. Independe^e Day 

18 Billy Ray Cyrus, Airt'l Your Dog No . 

19 Dwight Voakam. Pocket Of A Clown 

20 Faith Hill, UlI I Will 

21 Randy Travis, Whisper My Nan* 

22 Shenandoah, I I Go Down Loving ... 

23 Sawyer Brown, Hard To Say 

24 Marty Stuart. Let Afx] Luck 

25 George Strait. Trie Man In Love Wi^ .. 

26 VIrKe Gill, V.'hat The Cowgirls Do 

27 Mark Chesnutt, She Dreams 

28 Kalhy Mattea, Noixx^ s Gonna R»*i 

29 Joe Diffie, Tiird Rock From The Sun 

30 Cleve Francis, Love Or The Lack ,. 

* * NEW ADOS * * 

Pam Tillis. When You Walk In The Room 
Chris LeDoux. Honky Tonk Wofd 
Daron Norwood. If I Ever Love Again 
Johnny Cash, Drr.t' i>i 
Western Flyer. Western Ftyer 

YHi 

Continuous programming 
1515 Broadway. NY. NY 10036 



1 Toni Brarton. You Mean The Woitd . , 

2 John Mellencamp. Wild Night 

3 Collective SouL Shine 

4 Ace Of Base. Oon'i Turn Around 

5 Bonnie Raitt. Love Sneakin' Up On ... 

6 Janet Jackson, Any Time. Any Place 

7 Jon Secada, I' You Go 

8 Elton John. Can You Feel The Love 

9 Counting Crows, Round Here 

10 Gin Bh>ssoms, Jntil I Fan Away 

1 1 Seal, Prayer For The Dying 

12 Usa Loeb & Nine Stories, Stay 

13 Marlah Carey. Anytime You Need A... 

14 Melissa Etheridge, Come To My ... 

15 Bat>yface. W^n Can 1 See You 

16 Bonrtie RaiR. You 

17 Counting Crows, M' Jones 

18 Bruce Springsteen. Streets Of- 

19 Spwi Doctors, You let Your Heart Go . 

20 10, 000 fAanlacs, Because The .. 

21 Enigma. Rd^m To Innocence 

22 T"€ Most Beautiful Girl In The . 

23 Pink Floyd, Take It Back 

24 U2, A I I Want Is You 

25 Pretenders, i i stand By You 

26 Gin Blossoms, Hey Jealousy 

27 Billy Joel. T-i.' Rrver Of Dreants 

28 Ace Of Base. Alt That She Wants 

29 All-4-Ont, i Swear 

30 Melissa Ethertdgt, I'm The Or»iy One 

* * NEW ADDS * * 

Rolling Stones, Love Is Strong 
HanyCorwfck. Jr , ',t Could 0r*yl Whtster .. 
TheByrds. Tu"-, Tjrn, Ti,fn 
Indvo Girti. Least Complicated 
Nona Gaye 1 -f-. Lc^'e S^gn 
Traffic. Nowh*re Is T^r? Freedom 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JULY 30. 1994 



BD8 



Continuous programming 
12000 Biscayne Btvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Sir MiK-A-Lo(. Pul 'Em On The Glass 



BOX TOPS 

69 Boyi. Toolsee Roli 

Puppies. Funky Y-2-C 

Patra, Romantic Call 

Aaron Hall, I Miu YOu 

Warren G. & Nate Dog. Ri^iate 

Aretha Franklin. Willmg To Forgive 

Da Brat. Funkdat>ed 

III Al Scratch, Where My Hom>e; 

Outkast. Soulhernptayslisticacliiiacniuiik 

ADDS 

Anested Development, United Front 

Brigette McWiHIams. I Get The Job Done 

Flallirterz. Lve Ev I 

FM06, l^ump Pump I The Vibe) 

Frenle!, Larour Of Love 

Hammer. Don't Stop 

Helmet, Biscuits For Smut 

Immature, Never L>e 

Joe Slnistr. Under The Sun 

Kirk. Uploivn Style 

The Lemonheads, it's About Time 

Living Colour, Sunshine Of Your Love 

Luke, 11'^ Your Birthday 

MC Breed, Late Night Creep 

MC 900 Foot Jews. I' I Only Had 

MC SoUar, Nouceau Western 

Mac Mall, G'-etlo Theme 

Mad Uon. Take it Easy 

Marilyn Manson, Get Your Gunn 

MolertMad, Born To Raise Hell 

Nick Cave ( The Bad Seeds. Do You Uxe ... 

Poppa Doo, W,Vk liiceA Play Ya 

Queen Latitah, Wee»e'M Love 

Rhirw Bucket. Pam 

Roots, OiMOftlfln To Stat-c 



Sista, B-and New 

Volume 10, Sunbca-ns (Remn) 

Weezer. Unboi^. The Sweater Song 

moR 

musiC" 



Continuous programming 

11500 9th St N 

St Pelerstwrg, FL 33716 

Tony Bennett. Moonglow 

Hany Connick Jr., II Could OrVy) Wnsper ... 

Ace or Base. Don't Turn Around 

Blackhawk, Ev?ry Once In A Wh'le 

The Byrds, Ti-rn Turn Tum 

Chaka Denwi ft PUers, Twist & Shout 

DiBlaslo. Hasla Que Te Conoc 

Tracy Lawrence. Rer'egaoes. Rebels Arxt 

Sarah McLachlan. Possession 

Terence Blanchard, So itude 

October Project. Return To Me 

Wet Wet Wet. Love Is All Around 

The Mavericks, 0 What A Thrill 

Seal, P'ayer For The Dymg 

David Wikoi, U s The Same 

Youssou N'DouCNaneh Cherry, 7 Secorids 

Usa Loeb. Stay 

VIncc Gil. What The Cowgirls Do 
Dr. John, Television 
Candlebox. You 




Sii hours weekly 

1 Centre Street Room 45 

New York. NY 10007 

MC Elht. All For The fk4on«y 
Mad Uon, Take It Easy 
Wu Tang Clan. Can It Be AM 
Crooklyn Dodgers. Crooklyn 
Janet Jackson. Any Time, Any Place 
Naughty By Nature. Kiickow Klickow 
Craig Mack. Fiava in Ya Ear 
Gangstarr, Code Ql Da Streets 
WyiHon Marsalis, BiicKshol Le Fongue 
Rage, Alio Putts 

Beres Hammond, No Disturb Sign 
JUl 4 One. i Swear 
Joe Siftlstr. Under The Sun 
Terror Fabulout, Airlmn 



Jamie Foxx. infatuation 
Original Flavw. AM Thai 
House Of Pain, On Pcml 
Salt-N-Pepa, Heaven N HeU 
Vicious. Freaks 

Heavy D & The Boyz, Nuttin' Bui Love 



.EURO PE! 

Continuous programming 
Hawiey Crescent 
London NW18TT 

Wet Wet Wet. Love is All Around 

Stittskin, ;n5iO« 

Cappella, Yau & Me 

Big MounUin. Baby l Love Your Way 

Crash Test Dummies, Mmm Mmm 

2 Unlimited. The Rea> Thing 

East 17, Around The WOftd 

Prodigy. No Good 

Prince Ital t Marfcy Mark. United 

All 4 One. i Swear 

Reel To Real, I Like To Move It 

Marlah Carey, Without You 

The B.C.-52's, (Meet) Ttie Ftintslones 

Jt: The Most Beautiful Girt In The Wcid 

Maxx. No More 

Marlah Carey. Anytime You Need A... 
Youssou N'Dour/Neneh CfMny, 7 Seconds 
Magic Affair, Cve Me Your Love 
Joe Cocker, Summer in The City 
Erasure. Always 

Continuous programming 
2806 Opryland Dt 
Nathvillc. TN 37214 

Cindy Morgan, I Wi I Be Free 

DC Talk. Jesus is Jusi Alnght 

Twila Pans. Goa Is in ContnsI 

DC Talk. The Hard Way 

Rich MuOlns, Here In America 

Audio Adrenaline, B>g House 

lona. Treasure 

Eric Champion. Touch 

Michael Sweet, AH This And Heaven .. 

Gary Cttapman, Sweet Glcw Of Mercy 

Geoff Moore. Li'e Togeirwr 



Al Demon, Say It With Love 
Commttsioned, Love Is The Way 
Take 6, Biggest Part Of Me 
Rich Mulllns, Creed 



WWOR 



Or» hour weekly 
216 W Ohio 
Chicago. IL 60610 

Slone Temple Pilots, Vasoline 
Tori Amos, Past The Mission 
Stabbing Westward, Lies 
Soundgarden, B ach Hole Sun 
L7, And'cs 

Alice In Chains, i Stay Away 

Killing Joke. Milien.um 

Funy. Fias'Might 

Jesus Uzard. Glamourous 

Suddenly Tammy. Lamp 

The Church, Two Places At Once 

Toad The Wet Sprocket, Fall Down 

Pretenders. I 'M Slanc By You 

Jeffrey Gairws, I Like You 

DamtMilUers, Shnne 

700 MHet. Unnatui^l 




l,''2-hour weekly 
46 CitfDrd SI 
Brockton. MA 02401 

OranguUng. Shmy Like Gok) 
GumtMll, Revolution On The Rocks 
White Zombie, Feed The Gods 
Prong. Whose Fist is This Anyvray 
Seed, Rapture 
L7. Andres 

October Project, Return To Me 
Alison Moyei Getting Into Something 
Weeier. Undone: The Sweater Song 
Meat Puppets, We Don't Exist 
700 Mites. Unnatural 
Skatenlgs. Regret 
Molly HaKhead. Barney 
Spin Doctors. You Let Your Heart Go. . 
Ottsprir^. Come Out And Play 



Artists & Music 



SVMMER OF WVE: THE INSIDE 
STORY OF LSD, ROCK & ROLL, 
FREE LOVE A\D HIGH TIMES IN 
THE WILD WEST 
By Joel Selvin 
(Duttoti, $^2.95) 

THE RICE R(X)M: GROWING UP 
CHINESE-AMERICAN— FROM 
NUMBER TWO SON TO 
ROCK'N'ROLL 
By Ben Fong-Torres 
(Hyperion, $22.95) 

For some 30 years, San Francisco 
and its music scene have been sj-nony- 
mous in our culture with the forces of 
youthful self-fulfillment. For many, 
this notion has been a romantic and^or 




political one, the bygone Haight- 
Ashbur>' "hippie" sensibility lending a 
badge of determinism to Vietnam-era 
disdain for America's hypocrisies as a 
social experiment. Others simply ad- 
mired the cosmopolitan port city for its 
hbitorical ability to continually recast 
the bohemian spirit of creative license; 
and since rock'n'roll was a music with- 
out limits or proprieties, its most wan- 
ton '60s variety fit peri'ectly within a lo- 
cal milieu fairly tolerant of many forms 
of public testing. 

In the years since 1967s so-called 
Summer of Love — an idyll heralded by 
the Monterey Pop Festival that June — 
there is a tendency to treat with faint 
praise or affectionate dismissal the 
early music, life views, and drug- 
steeped upheaval of that exploratory' 
era, as if they defieti cogent chronicling 
and enduring merit. So it's apt that two 
exceptional books about this influential 
period are provided by veteran journal- 
ists in the capital of '60s counterculture 
and its fruits: San Francisco ("hronicle 
music critic Joel Selvin, and longtime 
Rolling Stone writer/editor Ben Fong- 
Torres. Moreover, both of these ob- 
servers (who themselves helped shape 
national perceptions of the Bay Area 
scene) have taken fresh approaches to 
detailing the saga. 

Selvin provides a rigorously re- 
searched non-fiction epic that, for per- 
haps the first time, makes logical sense 
of the eA-plosiv'e 1965-71 outpouring of 
reckless will and innovati\'e whiles. In 
contrast, Fong-Torres reveals the of- 
ten-painful dimension of individual 
unfoldment — rooted in the city's time- 
honored role as multi-ethnic American 



gatew"ay — that paralleled the genera- 
tional fling with personal freedom. 
Wisely, both authors remain focused 
on the frail humanity of their tales, 
however hilarious or harrowing the 
day-to-<lay headlines made the whole 
celebration seem. 

Fong-Torres' father was a Chinese 
immigrant who eluded restrictive en- 
trance policies by adding 'Torres" to 
his surname to convince officials he 
was Filipino. Fong-Torres and his 
other U.S. -bom siblings would feel 
even greater distance from the facts of 
their heritage because of their inability 
to converse in Chinese with their own 
parents. Indeed, the early scenes in 
'The Rice Room" (the generic term for 
muifong, a back area of the family res- 
taurant), during which the atlult Fong- 
Torres finally communicates in-depth 
with his mom and dad through a trans- 
lator in order to leam the family back- 
ground for his book, set a moving lone 
for the rest of this semi-tragic, but ulti- 
mately uplifting stor>'. 

As Fong-Torres recounU*, '*What we 
have here Is a language barrier as for- 
midable, to my mind, as the Great Wall 
of China ... I talked to my parents for 
our entire family, to allow all of us to 
have a good, long look over that wall." 

While Selvin skillfully di.'sappears be- 
hind the rich elements of his tale, he 
shows a caring flair for keen niceties in 
recounting the numerous colorful trig- 
gering mechanisms for the entire lav- 
i.sh phenomenon — from the acid-stoked 
reveries of the Virginia ('ity, Nev., 
launchir^ pad known as the Red Dog 
Saloon to the haphazard sense of com- 
munity later conjured by key players 
like Jerrj' Garcia, Janis Joplin, Chet 
Helms, and Tom "Big Daddy" Don- 
ahue. 

In Selvin's bold words, "The Sum- 




mer of Love never really happened. 
What happened in a small neighbor- 
hood in San Francisco among a rela- 
tively small circle of people was never 
fully understood even by the people in- 
volved . . . This is the personal story of 
the San Francisco rock musicians." 

Sincere in their civic and psychic 
scope but unsentimental in their repor- 
torial scrutiny, these books are invidua- 
ble portraits of a mjlhic place in time 
and its more sober meaning in the 
heart. Like all great journeys, each is 
a long, strange, and l^*gely impremed- 
itated trip. TIMOTHY WHITE 
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International 



Blockbuster Invading Australia 

Video Biz Greets News With Caution 



■ BY CHRISTIE EUEZER 

MELBOURNE— U.S. giant Block- 
buster Entertainment is bujing into 
Australia's $648 million ($900 million 
Australian) home video industry', un- 
veiling plans to spend $72 million to 
develop a national chain over the next 
five years. The company, which owms 
a half share in the local Virgin Mega- 
store chain, intends to expand from 
its current 16 video outlets to 60 by 
December, and to 200 by the year 
2000. 

According to the company's Asia- 



Almo Sounds 
Establishes 
London Office 

■ BY JEFF CLARK-MEADS 

LONDON— Almo Sounds, Herb 
Alport and .Jerry Moss' 1990s suc- 
cessor to A&M, is set to break 
European boundaries in its 
search for talent. 

The company, already estab- 
lished in the U.S. under the name 
Almo Music, now has set up a 
U.K. and European office in Lon- 
don under Alan Jones, interna- 
tional A&R director of Rondor 
Music in London. 

Jones says, "There are no 
rules, European talent is verj' im- 
portant to me and I've already 
looked at acLs from Sweden and 
Germany. I don't want to be one 
of those A&R people who just 
stands at the back of the Marquee 
in London." 

Jones says he wants the label to 
have an independent feel. "Herb 
and Jerry came out of PolyGram 
and came away determined not to 
be involved with the big company 
thing again. They are both their 
own men and they can't abide 
working for anybody else. 

"We don't want this thing to be 
an Imago, or even an Echo 
(Chrysalis group startup label], 
where you put tons of money into 
setting up a huge machine that 
you have to feed. I want things to 
grow from the grass roots." 

The first signing to Almo is 
rock guitarist Jan Cyrka who pre- 
viously recorded his instrumental 
albums for Music For Nations. 
Jones says, though, that Cyrka 
does not set the musical tone for 
the company. "I'd sign the Car- 
penters if I could," he states. 

Almo currently is negotiating a 
U.K. distribution deal, and it 
looks likely that it will sign with 
an indie company. Jones says that 
non-U. K. sales initially will be 
made through license deals. 
Jeff Clark-Meads is U.K. bureau 
chief for Music & Media 



Pacific vice president, John Mlynski, 
a typical Blockbuster store will be 
,SOO-.'mO square meters (5,250-6,775 
square feet) on a single level, will 
stock about 10,000 Wdeos represent- 
ing 8,000 titles, and w^ill be open from 
10 a.m. -midnight. The chain also is 
taking an aggressive "no waiting" ap- 
proach to the latest blockbuster mov- 
ies which few existing chains can 
boast: each Blockbuster store will av- 
erage 80 copies of each hit title to sat- 
isfy demand. 

This "instant gratification super- 
market" policy is bound to be enticing 
to Australia's 17 million citizens, who 
every year take home 220 million 
rental videos, sustain an annual $160 
million sell-through market, and have 
one of the world's largest VCR pene- 
tration rates. 

Blockbuster's entry into the mar- 
ket comes at a time when its two main 
competitors. Video Ezy and Civic 
Video, already have started expand- 
ing their national operations. 

But Blockbuster will likely have 
the edge. Its considerable financial 
base will allow the chain to own its 
stores. It will launch with a definite 
national policy, and its strong 
Hollj'wood connections could well be 
its trump card when dealing with lo- 
cal film distributors. 

While the managing director of one 
rival chain was quoted as saying "we 
don't intend to lay down and get 
kicked around by an American com- 
pany," the new kid on the block's ar- 
rival generally has been greeted with 
cautious enthusiasm by the owners of 
Australia's 2,400 outlets. 

"We don't see them as competition, 
but a welcome addition to our indus- 
try," says George Kafataris, manag- 



ing director of the Civic Video chain 
and board member of the Video Re- 
tailers Assn. 'That m^or players like 
them should want to invest here is a 
confidence booster. The professional 
presentation of their stores will add 
to our overall professionalism and im- 
age, which will, hopefully, continue to 
keep out the small, shoddy, and dingy 
operators who cashed in during the 
1980s. 

"There's no doom and gloom about 
Blockbuster coming into the picture. 
In fact, whatever succe-ss they have 
will only consolidate us against out- 
side competition like new technol- 
ogy." 

The nation's major players emer- 
ged during the heady growth of the 
'80s. The largest arc New South 
Wales' Video Ezy (currently 220 
stores) and Civic Video (180), Vic- 
toria's Movieland (80) and Premier 
Home Entertainment (46), Queens- 
land's Video 2000 (40), and South 
Australia's Focus Video (^0). 

Because they were franchises, ini- 
tial forays outside home states were 
cautious. But with the market settling 
down to an expected o^-lO'!^ growth 
rate for the next decade (a rate not 
expected to be affected by the arrival 
this year of pay TV), it is anticipated 
that within five years, the independ- 
ent operators will disappear and only 
three or four major chains will pre- 
dominate. 

Video-Ezy, now in three states, is 
searching for new opportunities to 
maintain its lead in number of stores. 
Civic Video, which bought out a 
Queensland franchise to add to its 
pre.sence in the Northern Territory 
and West Australia, has announced 
(Continued on page i2) 



Festival Promoter Protests Tax 

Dutch Jazz Event Pays Highest VAT 



I BY WILLEM HOOS 



AMSTERDAM— The management 
of the North Sea .lazz Festival, one of 
the world's leading annual jazz 
events, is strongly protesting the 
Dutch government's imposition of 
high Value Added Tax (VAT) tariffs 
on stage arts. 

"Holland is one of the few Euro- 
pean countries where such a high 
VAT tariff still exists and I hope that 
this will be changed into a low VAT 
tariff as soon as possible," said festi- 
val director Leon Ramakers at a 
pre.ss conference on the closing night 
of the 19th edition of the festival, held 
July 8-10 at the Congress Centre in 
The Hague, The festival attracted 
62,000 jazz lovers from all over the 
world. 

Ramakers .said the North Sea Jazz 
Festival has reached sales levels of 
some 6 million Dutch guilders ($3.4 
million) in recent years. 

"It means that annually we have to 
pay the government some 600,000 
guilders ($342,000) net in VAT, and I 



think that's ridiculous." In Holland, 
the high VAT tariff is 17.5% and the 
low VAT Uriff is 6%. 

Ramakers said that this year the 
government had for the second time 
refused to give a subsidy to the festi- 
val. Until 1993, the government sub- 
sidy was 150,000 guilders ($87,000) 
per annum. 

"We no longer ask for that money," 
said Ramakers. "It's peanuts and 
we're not beggars." 

This year marked the first time Ra- 
makers supervised the fe.stival. Since 
1968, he has been the managing direc- 
tor of Mojo Concerts, the leading pro- 
moter of pop and rock concerts in the 
Netherlands. The company employs 
22 people and scores an annual turno- 
ver of some GO million guilders. Mojo 
Concerts purchased the North Sea 
Jazz Festival earlier this year after 
the death of its founder, Paul Acket. 

"Jazz is not my favourite type of 
music. However, it was very inter- 
esting to be involved in the organi- 
zation of the festival," said Ra- 
makers. 



TV Campaigns Boost Carey's 
'Music Box' In Asian Markets 



I BY ADAM WHITE 



SINGAPORE— Television advertis- 
ing has played a significant role in 
boosting sales of Mariah Carey's 
"Music Box" in Taiwan, Hong Kong, 
and Singapore during the past couple 
of months. The album's combined 
sales in those markets are now clos- 
ing in on 500,000 units. 

The move is relatively unusual for 
international repertoire by a single 
artist in Asia, although compilation 
albums (such as the Sony/BMG col- 
laboration "100% Hits" and EMI's 
"MegahiLs") have been supported by 
TV advertising in the past. 

"Music Box" is one of Sony Music 
International's most successful al- 
bums in Asia this year. Andy Yavasis, 
marketing director at the company's 
regional headquarters in Singapore, 
reports that sales have now reached 
million units, "and we're going for 
2 million." In South Koi-ea alone, he 
says, the album has topped the 
600,000 mark. 

TV generally has been considered 
"too risky" a proposition for an>lhing 
other than domestic acts, according 
to the Sony Music executive. 'The ac- 
cepted wisdom was that no one does 
it here, and it's too expensive." 

Yavasis, howe%'er, says that while 
he was at BMG International, he saw 
significant, profitable results from 
advertising a Kenny G album on TV. 
After joining Sony Music, he encour- 
aged its afliliates to market "100% 
Hits" along similar lines. "We used 
TV in every Asian market except 
Thailand, and the sales topped 
500,000," he says. "More importantly, 
it gave our people experience in this 
field, and the confidence to try it 
again." 

That came into play earlier this 
year when Yavasis and Matthew Alli- 
son, maiiaging director of Sony Music 
Entertainment in Taiwan, were con- 
sidering ways to boost "Music Box" 
after initial sales there had peaked at 
about 150,000 units. 

*'We had already launched the 
third single to radio," says Allison, 
"and I felt comfortable that this was 
a good time to initiate our second 
marketing phase. TV advertising had 



never been used for international re- 
leases, only for local acts, because the 
cost is prohibitive." To run a cam- 
paign ^\ith impact can cost about 
$200,000. he says. 

Even then, there are no guaran- 
tees of success. "It's contingent on 
the product, the time in its life c>'cle, 
the selection of spots, the other acUv- 
ities which support it," AllLson adds. 
"In addition to the advertising, we 
had a TV show [built around Carey's 
videoclips], a press conference, ex- 
tensive point-of-sale material, and ra- 
dio promotion." 

The Taiw-anese campaign ran from 
May 7 through early June, including 
a two-week burst of TV spots on all 
three national networks. Album sales 
are now at 320,000 units, and a third 
marketing phase is running this 
month, including further limited TV 
ad\'ertising. Allison credits Sony Mu- 
sic's international marketing man- 
ager, Sarah Lin, for efficient han- 
dling of the Carey campaign's many 
logistics. 

Solid results al.so have been gener- 
ated by "Music Box" T\' campaigns 
in Hong Kong (where sales are now 
at 80.000) and Singapore (1 10.000). At 
the latter affiliate, managing director 
Terence Phung says the Carey 
promo marked the company's first 
such foray. "Mariah appeals to a ver>' 
broad audience in Singapore. There 
was no better artist to go with." 

The commercials ran on Singa- 
pore's national TV network, SBC. 
Sources say the station had a profit 
participation, although Phung de- 
clined to re\'eal details. He does say 
that total campaign costs — including 
production and P-O-S material — 
were more than $50.000."ThLs Is very 
high by Singapore standards for our 
industry", or any other industry'." 

Royalty deals with TV broad- 
casters in the region are common 
enough, according to Yavasis. "If you 
can joint-venture with a station or 
network, where they can see a return 
and you can develop a sustained cam- 
paign, then it proiduces results for 
both sides." 

In Singapore, it was a five-week 
drive from early June to mid-July 
(Continued on pafje ^2) 




Sony Music Asia marketing managers gather around an antique music tx>x 
intended for Mariah Carey, to mark regional sales of her "Music Box" album. 
Pictured with Andrew Yavasis, center, of Sony Music's Asian headquarters in 
Singapore, are Ricky llacad (Philippines). Sarah Lin (Taiwan), Ian Ng 
(Singapore), Aziana All (Malaysia), Jong Ran Pael< (Korea). Wendi Sutantio 
(Indonesia), Nooj Piraphat (Thailand), and Ariel Fung (Hong Kong). 
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International 



France's MCM Plans Radio Station Emphasizing Domestic IViusIc 



■ BY EMMANUEL LEGRAND 



PARIS— The French music industry 
organization SNEP is backing the deci- 
sion of music TV channel MCM-Euro- 
musique to bid for an FM radio fre- 
quency in Paris, in an attempt to find 
a window for new French talent 

MCM plans to broadcast radio pro- 
gramming similar to it« TV fare, but 
also would carry information about 
what is available on cable TV. French 



broadcasting authority CSA is ex- 
pected to offer a frequency in Paris in 
the next weeks, for which there are al- 
ready a half dozen potential applicants. 

Frederic Vinzia, president of MCM, 
says MCM-FM will "be the radio win- 
dow for cable channels which are cur- 
rently underexposed, but in a musical 
environment that will attract young lis- 
teners." 

Vinzia sakJ the station vnS have pro- 
gramming based on MCM's current 



mix of music, with 70% European con- 
tent and at least 50* French content 
He says he believes that if the project 
is successful, it will benefit the whole 
music industry by offering "£ new win- 
dow for local acts." 

SNEP says that "the MCM radio 
project, whidi is targeted at the 12-24- 
year-old, seems perfectly suited to 
complement the other musical FM sta- 
tions, which put emphasLs on French 
content but reach older demograph- 



ics." Henri de Bodinat, president of 
Sony Music France, which is a share- 
holder in MCM, ako has expressed his 
support for the project 

Vinzia declined to provide figures 
about the operating budget but says it 
will rely on the current MCM struc- 
ture, especially MCM's current pro- 
gram director Jean-Pierre Millet who 
has worked previously for top 40 sta- 
tion Fun Radio and for MTV Europe in 
London. Vinzia says, "We have the 



team, we have a know-how in terms of 
programming, we have the logistics, so 
there will not be a lot of overhead. 
From an economical standpoint, it 
makes sense. And fi>}m a programming 
aspect, there are a lot of synergies to 
anticipate." 

MCM is France's music cable TV 
channel and often has been seen as a 
French alternative to MTV, though it 
only reaches some 850,000 households 
in France. Its operating budget is in 
the region of 60 million francs ($11.1 
million), and is poised tx> break even by 
1995-96. It currently is celebrating its 
fifth anniversary. 

MCM has among its shareholders 
the three main cable operators (Lyon- 
naise Communication, Generale 
d'Images, and Com-Dev), along with 
pay-television channel Canal Plus, 
leading FM radio network NRJ, and 
record companies PolyGram and Sony 
Music. 



BLOCKBUSTER 

(Continued from imqe IfO) 

that it will have 300 stores by the end 
of 1995. This has fueled speculation 
that it is planning to buy out Premier 
Home Entertainment to further con- 
solidate itself in Victoria. When asked 
by Billboard if any negotiations were 
in place, PHE general manager Steve 
Prideaux responded, "We're certainly 
aware of the big picture of the indus- 
try', but if there are any changes, itil 
be on a 50-50 basis. We're not for 
sale." 

Blockbuster recently attempted to 
get a hold in the Australian retail 
market by bidding for the Brashs 
chain, which went into voluntary liq- 
uidation May 2 (Billboard, .lune 25). 
Brashs is still trading, and has found 
new investment from companies 
owned by Singapore entrepreneur 
Ong Beng Seng, whose interests in- 
clude Hard Rock Cafe franchises in 
Asia. 

After a November 1992 deal be- 
tween Blockbuster and Virgin Retail, 
the Australian Megastores became a 
50/50 joint venture between the two 
partners. Virgin operates four 
Megastores in Australia: in Adelaide, 
Melbourne, and two in the Sydney 
area. 



MARIAH CAREY 

fContinued from pope jO} 

that boosted "Music Box" past the 
100,000 level. Before that sales were 
around 60,000 pieces. The campaign 
there was implemented by Sony Music 
marketing manager Ian Ng and inter- 
national A&R manager Joseph Loo. 

Both Phung and Allison say they 
hope Carey wiU add their markets to 
any future tour itineraries. "If she 
were to organize a concert in Singa- 
pore now," says Phung, "it would defi- 
nitely be a huge success." 

For his part Yavasis expects to see 
fiirther use of TV advertising in the fu- 
ture. South Korea and Malaysia may 
be next for Carey's album. "Televisron 
marketing isn't revolutionarj', but in 
Asia it hasn't been used widely [for in- 
ternational acts)," Yavasis says. "If 
employed correctly, it can be a major 
tool." 



A BILLBOARD SPOTLIGHT! 




Infiltrating marlcets all across the musical spectrum, 
the music of Mexico continues to stand tall 
in the international arena. 

As the talent pool continues to grow and diversify, 
so too does the market potential. In the October 15th 
issue, Billboard Magazine offers the perfect venue to 

help you capitalize on the exciting music of Mexico. 



Issue Date: October 15 
Ad Close: September 20 

Contact Gene Smith 212.536.5001 
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New FIMI President Aims To Revive Marlcet 

Caccia To Oversee Italy First Sales-Based Chart 



I BY MARKDEZZANI 



MILAN — A new president and a 
purely sales-based chart could help 
Italy's major-label industry group 
FIMI turn around the country's flag- 
ging market 

Warner Music Italy's vice president/ 
managing director of its COD label, 
Gerolamo Caccia Dominioni, has been 
elected FIMI president, replacing 
BMG Ariola's managing director 
Franco Reali, who could not stand for 
re-election according to the principles 
of "organizational bylaws." 

FIMI is the I FPI -recognized body 
that represents m^ors and indies, rep- 
resenting some Ih^ of the market 

Caccia describes his election as rep- 
resenting "continuity with the past" 
and says the organization will launch 
initiath'es to fiilfill three m^or objec- 
tives. 

"We will continue on the road to 
transparency to the market with a flow 
of reliable statistics and information. 
Better information management will 
help us to form a better picture of the 
market" says Caccia. 

FIMI's next priority will be to fight 
piracy and seek increased rights pro- 
tection: "We will implement new EC di- 
i-ectives on rights in the fight against 
CD rentals, bootlegging, and parallel 
imports," says Caccia, who adds that 



FIMI's collaboration with IFPI has al- 
ready shown results (Billboard, July 2). 

'The market will rely more and 
more on copj-rights for revenue. Piracj' 
is no longer a local phenomenon or an 
internal problem." 

The third objective will be to renew 
the emphasis on the industr>''s artLstic 
dimension. "We have to con\ince those 
within the industrj' and the countn,- to 
react to music on a cultural level. We 
are not selling pieces of plastic, but an 
artist's work. A record is a product 
which has been created by an artist. 
We need more recognition of the indus- 
tr>''s creati\'e merit at a political level." 

FIMI has unveiled plans for the first 
"official" sales charts, and has commw- 
sioned the Danish market researcher 
Nielsen to establish a network of 1„tOO 
stores to supply sales information us- 
ing computerized point-of-sale infor- 
mation from bar codes. 

Caccia says the chart will help rec- 
ord com[)anies keep a clearer picture of 
the market and create new promotional 
space for music on TV, radio, and other 
media. 

"The new chart is the first signal 
that we will establish clear and trans- 
parent sales information based on 'sell- 
out' (actual sales rather than 'sell-in' 
data or shipments] and not opinions or 
feelings." This data will also form the 
basis for gold and platinum awards, 



newsline... 

THORN-EMI is upping its stake in Toshiba-EMI, its Japanese joint venture rec- 
ord company with "Toshiba, from 50?f to 55*]^. The 25-year partnership will 
continue, says Thom-EMl chairman Colin Southgate, with the partners work- 
ing together on multimetlia software. 

ASCAP CHANGES continue apace with the surprise July 1 departure of London- 
based senior director of U.K. repertoire Michael Donovan. Donovan left three 
days t)efore ASCAP's new- regional director, Roger Greenaway, joined the so- 
ciety. Says Creenaway. "I was as surprised as anyone. We'd met befoi*e, and 
1 was looking for\«irti to working with him." Sources say Donovan has left 
for Japan, and was concerned about the lack of communication from the U.S.- 
based ASCAP executive board. 

6MI HELD its first showca.se for unsigned talent July at Dingwalls club in 
London. The society presented five unsigned act^^. including the hotly tipped 
Sunday Club, featuring two former members of Gho.< Of An American Air- 
man; the acoustic duo Ellis Bell; singer/.songwriters Mary Pearce and .John 
Campbell; and Outreach. Organized by BMI European artist liaison director 
Christian Ulf-Hansen, the showcase is expected to Ix; the first of many. 

KERRANG MAGAZINE holds the finals of its unsigned-band competition Thurs- 
day (28) at Terminal Studios in South London. Four bands will play a fuU- 
production-standanl showcase in front of A&R staffers from U.K. labels. Some 
4(K) entrants have been narrowed dowTi to the four by a select panel of judges, 
including radio producers, MTV Europe "Headbangers Ball" VJ Vanessa 
Warwick, and Kerrang journalists. 

ASKA, one-half of the top Japanese duo Chage & Aska. has signed a solo deal 
with Toshiba-EMI. a company with which his partner Chage has had a deal 
for five years. Joint projects will continue to go through Japanese indie Pony 
Canyon, to which Aska previously was signed. 

MIDEM ORGANISATION has altered iU system for charging smaller U.K. partic- 
ipants for the 1995 event (Jan. 30-Feb. 3) after discussions between Nigel Rush 
of Madcat Management and Peter Rhodes, MIDEM's U.K. representative. 
Particii:Jant« will now pay a single-person registration fee of 386 pounds ($594), 
with reduced i"ates for supplementai">' i"egistj~anls. The cost of a stand has also 
been i-etiucwi. and each stand holder will be allowed four free registrations, 
with a supplementary per-person thereafter. The charges replace the $1,500- 
plus chains for single-company registrants. 



saj-s Caccia. 

Italy's charts have been criticized 
for unreliability through record com- 
pany infiuence and a lack of adequate 
me^odology in their collection. Nego- 
tiations are under way to license the 
chart. 

Italy's independent record associa- 
tion, API, confirms that it has been 
invited to participate in the chart and 
is likely to accept. 

Full details on the chart will be re- 
leased at Milan's September audio fair, 
SIM. 

Nielsen currently compiles the Dan- 
ish charts and compiled the French 
charts until last year, when its contract 
was not renewed by France's SNEP. 




The Price Ot Success. Sony Music Australia singer/songwriter Rick Price is feted 
by label executives, led by Sony Music International president Bob Bowlin, who 
presented the artist with a special award commemorating sales of more than 
250.000 copies of his debut album, "Heaven Knows." Pictured, from left, are Bob 
Campbell, senior VP at Sony Music international; Peter Karpin. general manager 
of A&R at Sony Music Australia; Chris Moss, director of marketing for Sony Music 
Australia; Denis Handlin, managing director/CEO of Sony Music Australia; Price; 
John Watson, A&R manager at Sony Music Australia; Bowlin; and Ken 
Hoshikawa, executive VP at Sony Music Corp. of America, 



TUNING IN THE UK 

In a state of transition, the I K music market is progressing in 
(liri'ition, while expanding in its reach. Billboard's September 
.)ih issue takes an authoritative look at the changes taking 
place within this industn, and their potential impact on 
Britain's marketplace. 

Our spotlight will highlight: 

• The landscape of British radio-including neic formats, 
the development of BBC Radio One FM, and the growth of 
regional ILR stations. 



THE 



BIL 




• The fate of the Indie retailer, in light of recent mergers 
and acquisitions by the major retail chains. 
• How changes in regional radio and high street retail- 
ing have affected the live touring industry (from the 
perspective of the leading UK promoters and venuesl. 
; . . ' • A state-of-the-business look at the top indie 
distributors. 

Don't miss this beat ... .4n ad in our spotlight gives 
you exposure in over 107 countries to 200,000 

S readers worldwide. Contact your Rep today. 
ISSUE DATE: SEPTEMBER 17 
AD CLOSE: AUGUST 16 
, IK & Europe: Pat Rod Jennings / Christine Chinetti 

L (44) 71-323-6686 
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AB-STA 


2 


2 


COUNTING CROWS AUGUST AND EVERYTHING 
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MARIAH CAREY MUSIC BOX coiumbia 
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2 UNLIMITED REAL THINGS m 


3 


3 


STONE TEMPLE PILOTS PURPLE atlanucwea 
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MARUSHA RAVELAND uoiofl music 
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PINK FLOYD THE DIVISION BELL columbMiSOny 
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JOSHUA KADISON PAINTED DESERT SERENADE 
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SMASHING PUMPKINS SIAMESE DREAM virgin.' 
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ROXETTE CRASH' BOOM! BANG! tiECTfiOLA 
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BEASTIE BOYS ILL COMMUNICATION cwiiouKMA 


7 


8 


PINK FLOYD THE DIVISION BELL emi 
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SOUNDGARDEN SUPERUNKNOWN AftM'PGO 
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ERASURE 1 SAY, 1 SAY, 1 SAY mute 
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COLLECTIVE SOUL HINTS. ALLEGATIONS & 
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FLIPPERS UNSERE LIEDER arioij> 
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AEROSMITH GET A GRIP mffen 
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SOUNDTRACK THE CROW atlanticwea 


11 


12 
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BOSTON WALK ON mca.-jni 
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KASTELRUTHER SPATZEN ATLANTIS OER BERGE 
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CANTO GREGORIAN GREGORIAN CHANTS emi 
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iON SECADA HEART. SOUL 4 A VOICE SBKCttiW 
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MAGIC AFFAIR OMEN (THE STQRY CONTINUES) 
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Aa-4-ONE ALL-4-0NE ailanticwea 






ElECIROLA 
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ENIGMA THE CROSS OF CHANGES viRGiri,cEMA 
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WESTBAM BAM BAM BAM mom 
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VARIOUS ARTISTS KISS MY ASS M<ftCu*y,«so 
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PUR SEILTANZERTRAUM intebcord 
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JOHN MELLENCAMP DANCE NAKED merc^.^o 
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CEUNEOION THE COLOUR OF MY LOVE ew&sony 






IN THE STREETS («i aisi 
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SEAL SEAL II m 
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STONE TEMPLE PILOTS PURPLE east ^est 
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AEROSMITH GET A GRIP wnsvM 
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BRYAN ADAMS SO FAR SO GOOD poiyooh 


20 


20 


VINCEGIU WHEN LOVE FINDS YOU mcmjni 
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CHRIS DE BURGH THIS WAY UP polygram 

BBM WWl-rj IHi NiXI VM-m 



HITS OF THE 



THIS 


LAST 


WUH 


WOK 


1 


2 


2 


1 


3 


5 


4 


3 


5 


10 


6 


4 


7 


16 


B 


8 


9 


9 


i? 








12 


13 


13 


6 


14 


17 


15 


14 


16 


12 


17 


NEW 


18 


19 


19 


NEW 


20 


18 


1 


1 


2 


2 


3 


NEW 


4 


4 


8 


3 


6 


6 






8 


NEW 


9 


8 


10 


7 


11 


10 


12 


9 


13 


11 


14 


13 


15 


17 


16 


12 


17 


NEW 


18 


19 


19 


14 


20 


NEW 




SINGLES 

I LIKE TO MOVE IT REEL 2 REAL happy music^y 

1 CAN SEE CLEARLY NOW JIMMY CLIFF sown/ 
SON- 
BLACK BETTY RAM JAM versahl 

THE RHYTHM OF THE NIGHT CORONA UKfiAii 

PfXYGHAM 

THE POWER Of LOVE CELINE DION coLUMaiA 
JEDANSELEMIA I AM DEiAHEbViRCJN 
WITHOUT YOU MARIAH CAREY Columbia 
HERO MARIAH CAREY culuwBia 
MANGEZ-MOl! BILLY ZE KICK & LES GAMINS EN 
FOLIE POi»xi<iAM 

THEMOSTBEAUTIFULGIRLIN,,. PRINCE soowK) 

STREETS OF PHILADELPHIA BRUCE 

SPRINGSTEEN Columbia 

GIRLS AND BOYS BLUR emi 

SENSUALITE AXELLE RED virgin 

THE REAL THtNG 2 UNLIMITED korpiotoiycrmii 

IT'S ALRIGHT LAST 17 barclai/poltgraai 

LA SOLITUDINE LAURA PAUSINI WAR<><ERCAF»itRC 

SABY I LOVE YOUR WAY BiG MOUNTAIN rca 

SUR ET CERTAIN DAVID TONTON OELAUbVincM 

DON'T TURN AROUND ACE OF BASE Barclay 

THE SIGN ACE OF BASE Bahclat.poltgram 

ALBUMS 

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 

COLUMBi* 

ACE OF BASE HAPPY NATION SAttcmYiWiYGWM 
THE ROLLING STONES VOODOO LOUNGE virwn 
MARIAH CAREY MUSIC BOX coiumsu 
ALAIN SOUCHON C'ESTDEJACA «R<w 
PATRICK BRUEL BRUEL rca 
BERNARD LAVILUERS CHAMPS DU POSSIBLE 

a ARC LAY 

PAUL PERSONNE REVE SIDERAL D'UN NAIF 
IDEAL (INCLUS 'LOCO LOCO') polyooa 
BlUY ZE KICK BILLY ZE KICK ET LES GAMINS EN 
FOLtE PHONOGRAM 

MCSOLAAR PROSE COMBAT polydw 
PINK FLOYD THE DIVISION BELL emi 

2 UNLIMITED REAL THINGS scow.aPOLYGfiAM 
EOOY MITCHELL RIO GRANDE P0i«JOfl 
SOUNDTRACK PHILADELPHIA Columbia 
STEPHAN EICHER CARCASSONNE wa»y 
FREDERICKS GOLDMAN JONES ROUGE COIumbm 
ALPHA BLONOY OlEU em. 

EAST 17 WALTHMAMSTOW harciaykh ygham 
MICHEL SAROOU SELON QUE VOUS SERtZ. ETC., 

ETC. TRFMA.'SON* 

CELINE DION THE COLOUR OF MY LOVE Columbia 



ITALY [WHS'" fl Dischi) 7/18/94 



1994, Billboanl'aPI CommunKattDns (Music WeeW CIN) 7/23^4 



SINGLES 

LOVE IS ALL AROUND WET WET WET pqcoous 

C'"i.Arji->iIIO^fiX'jRAM 

I SWEAR ALI-4 0NE AliAhiiC 

MEET THE FLINTSONES B.C.-52s uca 

SWAMP THING THE GRID a.a)«STPuCTWN 

SHINE A5WAD buq&ls 

CRAZY FOR YOU LET LOOSE mercury 

LOVE AINT HERE ANYMORE TAKE THAT rca 

EVERYBODY GONFI GON TWO COWBOYS 3eu,h 

REGULATE WARREN G & NATE DOGG oeaih row. 

EVERYTHING IS ALRKiHT (UPTIGHT) C J LEWIS 

SEARCHING CHINA BLACK wudcaro 

BABY I LOVE YOUR WAY BIG MOUNTAIN rca 

WORD UP GUN AAM 

CAN YOU FEEL THE LOVE... ELTON JOHN mebcurv 
TAKE ME AWAY d'U FOLLOW YOU) BAD BOYS 

INC AE.M 

GO ON MOVE REEL 2 REAL FEATURING THE MAD 
STUNTMAN ■^:-,tv* 

DON'T TURN AROUND ACE OF BASE metbonove 
LETS GET READY TO RHUMBLE PJ AND DUNCAN 

dSft-^HMiTM 

TOWER OF STRENGTH SKIN fMiifyntMi 

YOU DONT LOVE ME (NO. NO. NO) DAWN PENN 

LIVING IN THE SUNSHINE CLUBHOUSE 

FEATURING CARL pvyl cc-ntinental 

NO GOOD (START THE DANCE) THE PRODIGY <;i 

AFTERNOONS & COFFEESPOONS CRASH TEST 

DUMMIES «t> 

7 SECONDS YOUSSOU N'DOUR & NENEH 

CHERRY auuMoiA 

'90$ GIRL BLACKGIRL rca 

LOVE IS STRONC THE ROLLING STONES virgin 

ANYTIME YOU NEED A... MARIAH CAREY COiumsla 

SAVANNA DANCE DEEP FOREST ioiumsi* 

WILLING TO FORGIVE ARETHA FRANKLIN ARisT* 

SMEUS LIKE TEEN SPIRIT ABIGAIL klcn&rumour 

ON POINT HOUSE OF PAIN rijfem siKL recordings 

MORE TO LOVE VOLCANO ouConsibuctok'RCa 

I'M NO ANGEL MAHCELU OaROlT iondon 

ITS ME ALICE COOPER ipic 

NFTE LIFE KIM ENGLISH hi uf&wXYOO« 

GET-A-WAY MAXK puisfa 

FEENIN' JODECI mca 

U & ME CAPPELLA i\iimA\ DAKt 

WIPE OUT ANIMAL bmg 

YOU MEAN THE WORLD TO ME TONI BRAXTON 



UST 
WEEK 

NEW 



ALBUMS 

THE ROLLING STONES VOODOO LOUNGE vmiN 
THE PRODIGY MUSIC FOR THE JILTED 

GENERATION xi recordings 

WET WET WET END OF PART ONE (THEIR 

GRLATESr HITS) '■hec-ous 

ACE OF BASE HAPPY NATION METR0No*#tiON0ON 

WHITESNAKE GREATEST HITS Emi 

MARIAH CAREY MUSIC BOX Columbia 

THE ELECTRIC LIGHT ORCHESTRA THE VERY 

BEST OF THF Fl FCTRfC L IGHT ORCHESTRA o>hq 
THE EAGLES THE VERY BEST OF... €l£atra 
NINA SIMONE FEELING GOOD THE VERY BEST 

OF .. pol-Ghaw 

THE CRANBERRIES EVERYBODY ELSE IS DOING 

ir, SO WHY CAN'T WE? i&iANO 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

DEACON BLUE OUR TOWN - GREATEST HITS 

COLUMBIA 

BLUR PARKLIFE fooo 
TAKE THAT EVERYTHING CHANGES »ca 
SPIN DOCTORS TURN iJ UPSIDE DOWN epc 
PINK FLOYD THE DIVISION BELL £Mi 
SEAL SEAL ;n 

EODI READER EDDI READER Blanco y PoaiiD 
CRAZY JULIO IGLESIAS Columbia 
ETERNAL Al WAYS & FOREVER em. 
NIRVANA NEVERMIND GCrFEN 
DIANA ROSS ONE WOMAN - THE ULTIMATE 
COUECTION ^Mi 

AGE AINT NOTHING BUT A NUMBER AAUYAH 

ENIGMA THE CROSS Of CHANGES virgin 

ALL-4 0NE ALL-4-0NE atlanf^ 

L7 HUNGRY FOR STINK slash 

TONI BRAXTON TONI BRAXTON aj^istaia face 

BEASTIE BOYS ILL COMMUNICATION gramdroyalv 

rAPITCI 

THE TROGGS GREATEST HITS i'Olygraai 
2 UNLIMITED REAL THINGS pm coniinentai 
THE BEAUTIFUL SOUTH MIAOW GC PiSCS 
THE BRAND NEW HEAVIES BROTHER SISTER acq 

AEROSMITH GET A GRIP GtrfEN 

M-PEOPLE ELEGANT SLUMMING «o:«TRua>ON 

PAVAROTTl/CARRERAS/DOMINGO IN CONCERT 

DECCA 

GALLIANO THE PLOT THICKENS talkin louo 
PRETENDERS LAST OF THE INDEPENDENTS wea 
ASWAD RISE AND SHINE BueenN' 
D:REAM D REAM ON VOL 1 fxu-mugnet 
JULIAN COPE AUTOGEDDON echo 
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SINGLES 

SWEET DREAMS U BOUCHE SCORno 
ILCIELO flORELLO E CATERINA BTiMuscfAc 
CHIUDITI NELCESSO 883 an musics Di 
BOMBA RAMIREZ EXPANOEawc 
THINK ABOUT THE WAV ICE MC 
U 8 ME CAPPELm nviNGPOittinAM 
THE RHlfTHM IS MAGIC MARIE CLAIRE 
D'UBALDO PfxiGflAM 

RIGHT IN THE NIGHT JAM & SPOON MNCEPOOiy 

SONY 

THE SUMMER IS MAGIC PLATAHITTY ttcil 
VOGLIO 01 PIU JOVANOni solELUWvMtRCURV 
ALBUMS 

PINK R.OVO THE DIVISION BEU EMi 
VARIOUS FESTIVALBAR 94 cu 
VARIOUS HOT HITS DANCE EWiil 
GIPSY KINGS GREATEST HITS oxumbia 
MARIAH CAREY MUSIC BOX COLUMBIA 
JOVANOTTI LORENZO 1994 soiuuiwuiuinm 
VARIOUS DEEJAY PARADE 4 tiut 
883 REMIX 94 eri 

MIGUEL BOSE SOTTO IL SEGNO Dl CAINO wtA 
THE ROLLING STONES VOODOO LOUNGE viROiri 



SPAIN ITVEyAFYVE) 719/9A 
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SINfilXS 

BABY I LOVE YOUR WAY BIG MOUNTAIN rca 
HEY BABY BEER S SONG ginger wustc 
LOOPS t TING REMIXES JENS max music 
I LIKE TO MOVE IT REEL 2 REAL emi-odeon 

DOOP D(X)P ARCADE ESPANA 

AWAY FROM HOME DR. ALBAN ariola 
NO SI AQUI NO HAY AMOR TAKE THAT rca 
DAME MAS ALEX DE LA NUEZ em'-odeon 
HOOKED ON A FEELING TONY WILSON wancoy 

NtGRO 

VAUEE DE LARMES RENE-GASTON mumusc 

ALBUMS 

ANA BELEN/VICTOR MANUEL MUCHO MAS QUE 

DOS ARioi* 

iOAQUIN SABINA ESTA BOCA ES MIA arioia 

MOCEDADES ANTOLOGIA epic 

MARIAH CAREY MUSIC BOX coluwb:a 

HERBERT VON KARJUAN ADAGIO KARAJAN 

DtUTVrwF.m'GRAM 

JULIO IGLESIAS CRAZY cuium&a 

EL CONSORCtO LO QUE NUNO MUERE hispavox 

PRESUNTOS IMPLtCADOS EL PAN Y LA SAL 

WARNER 

ROXETTE CRASH! BOOM' BANG! fmwipavox 
LAURA PAUSINI LAURA PAUSINI drowahncii 
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HITS OF THE WORLD 



EUROCHART HOT 100 ^^^^ 



SINGL£S 

LOVE IS ALL AROUND WET WET WET pnfCiouv 

BABY I LOVE YOUR WAY BIG MOUNTAIN rca 
MMM MMM MMH MMM CRASH TEST DUMMIES 
*Rtsr* 

I SWEAR ALL 4 ONE atlantc 
LOVE AINT HERE ANYMORE TAKE THAT na 
WITHOUT YOU MARIAH CAREY coumai* 
THE REAL THING 2 UNLIMITED em 
INSIDE STILTSKIN rtMiiE «ate:r 

1 LIKE TO MOVE IT REEL 2 REAL FEATURING THE 
MAD STUNTMAN PCSirv* 

U & ME CAPPELLA im{r%m nwtCE 

ALBUMS 

MARIAH CAREY MUSIC BOX Columbia 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

AkiST* 

2 UNLIMITED REAL THINGS am 
PINK FLOYD THE DIVISION BELL wi 
ROXETTE CRASH' BOOM! BANG! CMi 
THE PRODIGY MUSIC FOR THE JILTED 

GENERATION n 

SPiH DOCTORS TURN IT UPSIDE DOWN Et>ic 
ACE OF BASE HAPPY NATION weca,w[ trokome 
AEROSMITH GET A GRIP geften 
ACE OF BASE HAPPY NATION U.S. VERSION UEGA' 



BFItGIUM '""P' BelgiunvSABAM) 7/8/94 



SINGLES 

GIVE ME FIRE GOOD SHAPE Cmmo 
THE REAL THING 2 UNLIMITED emsfCOSDS 
HET KLEINE PARADUS DANA WINNER em. 
SEVEN SECONDS YQUSSOU N-OOOR A NENEH 

CHERRY COLUMBIA 

WITHOUT YOU MARIAH CAREY coiumwa 
THINK ABOUT THE WAY ICE MC Byu RECORDS 
LES BELGES EN AMERIQUE GRAND JOJO CAR 

MUS-C 

MMM MMM MMM MMM CRASH TEST DUMMIES 

«nisrA 

MEET THE FUNTSTONES B C -52 S mca 
LOVE IS ALL AROUND WET WET WET paeoous. 



GERT I, SAMSON SAMSON VOL 4 philips 
FRANCIS CABREL SAUEDI SOIR SUR LA TERRE 

COLUMBIA 

2 UNLIMITED REAL THINGS BriLHtCORDS 
LAURA PAUSINI lAURA ct-dwarner 
MARIAH CAREY MUSIC BOX Columbia 
BONZAI COMPILATION III RAVE NAT BONZAI bug 
THE EAGLES VERY BEST OF THE EAGLES elehira 
JOHNNY CLEGG BEST OF JOHNNV CLEGG EMi 
CHERRY MOON THE HOUSE OF HOUSE ChercD 
LEOPOLD 3 DE EXPEDITIE mkm 



DENMARK ("'f't'Nielsen Marhenng Research^ 7/5/94 
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SINGLES 

COME ON YOU REDS MANCHESTER UNITED 

FOOTBALL SQUAD pol'GOam rv 

LOVE IS ALL AROUND WET WET WET KwtWAu 

BABY I LOVE YOUR WAY BIG MOUNTAIN rca 

MMM MMM MMM MMM CRASH TEST DUMMIES 

Afti'ilt 

DROP DEAD BEAUTIFUL SIX WAS NINE virgin 
LOVE AIN'T HERE ANYMORE TAKE THAT ka 
I SWEAR ALL-4-0NE ahamk: 
THE MOST BEAUTIFUL GIRL IN THE WORLD 

PRINCE soti'WECiA 

JESSIE JOSHUA KADISON sB^EMiME&in 
AROUND THE WORLD EAST 17 H^itt^oAM 

ALBUMS 

DIZZY MIZZ UZZY DIZZY MIZZ LIZZY iw 

KIM LARSEN HVEM KAN SIGE NEJ TIL EN ENGEL 

BILLY JOEL GREATEST HITS ] « 2 somy 
MARIAH CAREY MUStC BOX CDlumbm 
AEROSMITH GET A GRIP ctrnh 
CRASH TEST DUMMIES GOO SHUFFLED HIS FEET 

ARISfA 

VENTER PA FAR VUPTI t«.MlOiET 

SHAKIN' STEVENS A WHOLE LOTTA HITS SONv 

SORT SOL GLAMOURPUSS SON' 

LARS LILHOLT BAND I KONG PUKKELRYGS LAND 

tLAP<;wi: 



PORTUGAL IPolugafArp) 7/13/S4 
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ALBUMS 

MADAEDEUS 0 CSPIRITO DA PA2 cui 
PEDRO ABRUNHOSA/BANDCMONI VIAGENS 

EROS RAMAZZOTTI TUTTE STORIE DOD 

MARIAH CAREY MUSIC BOX COiUMfliA 

VARIOUS MAXI POWER oolt'^ur 

VARIOUS DANCE MANIA -94 v.ooco 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

BMC AR>?t« 

ACE Of BASE HAPPY NATION METHO'^Mt 

VARIOUS FILHOSOAMADRUGADA 

0I4DA CHOC COMBOIQ SEM VOLIA cmuiMk* 



NEW ZEAIAWP ibian;)7;i3'94 



THIS 
WEEK 

I 
2 
3 
4 



SINGL£S 

I SWEAR ALI-4-0NE «Ii»mic 
LOVE IS ALL AROUND WET WET WET Kjireixu 
ABSOLUTELY FABULOUS PET SHOP BOVS imi 
MMM MMM MMM MMM CRASH TEST DUMMIES 

AHIStA 

WHATS THE TIME MR. VTOIF SOUTHSIDE OF 
BOMBAY EWi 

SWEETS FOR MY SWEET C J LEWIS eMG 
HI DE HOCOME BABY COME K7 ium«i 
ANYTIME YOU NEED A FRIEND MARIAH CAREY 
coiuMeiA 

THE MOST BEAUTIFUL GIRL IN THE VTORLD 

PRINCE FESTrvAL 

MANY RIVERS 3 THE HARD WAV nsnvAi 

ALMJMS 

SUPERGROOVE TRACTION inc 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

ARISTA 

PAT BENATAR THE VERY BEST OF PAT BENATAR 
EMI 

DEEP FOREST WORLD MIX scnt 
ACE OF BASE HAPPy NATION 6VQ 
ENIGMA THE CROSS Of CHANGES VIR<;|^ 
SOUNDTRACK ONCE WERE WARRIORS BMG 
STONE TEMPLE PILOTS PURPLE WARMR 
SEAL SEAL Warner 

PINK FLOYD THE DIVISION BELL CDiiwnA 



SWITZERLAND SmMHand) 7123/94 



SINGICS 

SEVEN SECONDS YOUSSOU N DOUR & NENEH 
CHERRY SON/ 

I SWEAR ALL 4 ONE wanner 

FREUOE HERRSCHT OJ IGO EMi 

WITHOUT YOU MARIAH CAREY coeumhia 

THE REAL THING 2 UNLIMITED FEATURING MAD 

STUNTMAN m 

EVERYBODY DJ BOBO it>t^» 

BABY I LOVE YOUR WAY BIG MOUNTAIN BUG 

INSIDE STILTSKIN virgin 

LOVE IS AU AROUND WET WET WET POIVGRAAI 
MMM MMM MMM MMM CRASH TEST DUMMIES 

BMC 



ZURIWEST ZURIWEST soumoservke 

MARIAH CAREY MUSIC BOX coiumbia 

2 UNLIMITED REAL THINGS m 

SENSUNIK CHROMATIC xiUNO slRdCE 

PINK FLOYD THE DIVISION BELL EUi 

ROXETTE CRASH' BOOM! BANG! Eui 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

BMG 

JOSHUA KADISON PAINTED DESERT SERENADE 
EMI 

SINA SINA WARNED 

CHRISTINA lAUTERBURG ECHO DER ZEIT CSR 



FINLAND ISeuiaJIFPI Finland) 6/19/94 
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SINGLES 

EVERYBODY DJ BOBO piichConiroi 

U !< ME CAPPELLA » m 

LOVE tS STRONG ROLLING STONES vii^ n 

UNETON YO HEIKKI HELA i»o(<*K*iSLARyHWA 

GAMES PEOPLE PUY INNER CIRCLE gema 

PRODIGY NO GOOD (START THE DANCE] <t 

SWAMP THING GRID dKroNSiAucTion 

ANYTIME YOU NEED A FRIEND MARIAH CAREY 

CiXliM9* 

TAKE THAT LOVE AIN T HERE ANYMORE "ca 
GOON MOVE REEL 2 REAL f^>tiva 



CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

AH151A 

2 UNLIMITED REAL THINGS enLWER 
MARIAH CAREY MUSIC BOX COLUMfvA 
J. KARJALAINEN YHTYEINEEN VILLEJA 

LUPMNEJA TO«u 

KUMMELI ARTlSTI MAKSAA POU-iMHA atnut. 
ROXETTE CRASH! BOOMI BANG! emi 
TAtKAPEILI SUURI SALAISUUS wasncr mu&c 
BRUCE DICKINSON BALLS TO PICASSO lv« 
STONE TEMPLE PILOTS PURPLE ailamicwarnfr 

MUSC 

MAGIC AFFAIR OMEN - THE STORY CONTINUES 

ELECT ROLA 



CHILE (APF Chile) 6/94 
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RAUL DE BLASIO EL PIANO DE AMERICA VOL 2 
BMG 

VARIOUS METIENDO RUIDO (ajsovison 

LOS FABULOSOS CADILLAC VASOS VACIOS so«t 

VARIOUS PADRE HURTADO emi 

LOS PEHICOS BIG YUYO EUi 

BENEDICTINE MONKS OF SANTO DOMINGO DE 

SILOS CANTO GREGORIANO EMi 

RICARDO MONTANER UNA MANANA Y UN 

CAMINO EM' 

VARIOUS LO MAS DISCO - VOL- 2 smg 
ACE OF BASE THE SIGN B>« 
RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHINE stwr 



GieBAL 

MUSIO PULSE 



THE LATEST MUSIC NEWS FROM AROUND THE PLANET 




EDITED BY DAVID SINCLAIR 

GERMANY: Cusco, an instrumental duo that has sold more than 1.6 million albums worldwide, 
has released its 15th set, "Apurimac H" (Prudence/BSC Music). The album — a sequel to 
"Apurimac," which topped the Billboard New Age chart in 1988 — also is being released this 
month in Japan (Sony), the U.S. (Higher Octave), the U.K. (Impetus), and across Europe. 
Founded in 1980, Cusco is a collaboration between singer/composer Michael Holm and key- 

board player Kristian Schultze. The duo achieved massive sales in 

[."''""V' "'l Japan and Korea with its debut album, "Desert Island," before 
f jjlJ^JgjjJJJ^jj^g < breaking through stateside with the Grammy-nominated "Apuri- 
mac." That was followed by two more New Age chart toppers, "Mys- 
tic Island" (1989) and "Water Stories" (1991), each released by 
Higher Octave in the U.S. "Apurimac," which means "whispering of 
the gods," is the name of a tributary of the Amazon river, and Holm 
was inspired to write the mu.sic after traveling through South Amer- 
ica for six months, absorbing the historj', geography, and native cul- 
ture of the Andes mountains. Described as "meditative instrumental 
pop music," "Apurimac 11" Ls an electronically created musical col- 
lage dominated by the melodic sound of the pan flute and the rhyth- 
mic pul.se of native drums. One track from the album, "Northca.stern," is also included on 
the CD "Silent Moments" (BMG Ariola), a compilation of tracks by artists in a similar vein 
including Vangelis, Andreas VoUenweider, Ottmar Liebert, Yanni, Mike Oldfield, Can, 
Blanker, and Enigma. ellie weinert 

JAMAICA: On both the North and West coaats, the heat is on to finalize the lineups for the 
island's two major festivals. In addition to the veteran Reggae Sunsplash event, there is also 
the neophyte Keggae Sumfest, which emerged la.st year to fill the void left when Sunsplash 
vacated its traditional Montego Bay venue (the Bob Marley Centre) for its new location in 
Kingston's Jamworld. Now both festivals have emerged from the scramble to announce their 
respective coups. Acts appearing only at Sunsplash include Big Mountain, Sister Carol, 
Toots & the Maytals, and Hugh Masekela; among the exclusive attractions at Sumfest are 
Born Jamericans, Tony Rebel, Shabba Ranks, and hot new DJ Beenieman. Jamaica's big- 
gest live draw, Biyu Banton, «ill appeal' at both events, as will Shaggy, Ziggj' Marley and 
the Melody Makers, Junior Tucker, Dennis Brown, and Richie Stevens. Sunsplash runs 
for four days during the first week of August, and Sumfest for four days the following week. 
Both events will present theme nights such as vintage night, international night, singers' 
night, and the one guaranteed the biggest gate, dancehall night. .MAI REEN SHERIDA.\ 

SPAIN: Two giants of "flamenco pure" celebrated the launch of their new album July 13 with 
a rare performance at the 19th-century Madrid palace that ser\'es as the headquarters of 
the Spanish performing rights society, SGAE. Record launches at the palace are usually talk- 
ing shops, hut on this occasion, singer Jose Mcrce and guitarist Enrique de Melchor gave 
the briefest of introductions before performing four exciuisitti songs from the album, "Desnu- 
dando El Alma" (Konomusic). Merce is from an extended gypsy.'flamenco family, the Sor- 
deras, from the town of Jerez de la Frontera (famous as the home of sherry). His command 
of the flamenco forms — solea, tangos, bulerias, and fandangos — was startUng, and the staid 
SGAE invitees w-ere .soon loudly applauding for more. Among those at the gathering were 
Rocio Jurado, a leading e.xponent of Spanish song, and her bullfighter boyfriend, Ortega 
Cano. As millions of magazine readers both here and in Latin America will already know, 
the two are due to be married soon. howell llewellyn 



BULGARIA: Although it has been criticized as cheap, low-cla.>is entertainment — cultural treason, 
even — so-called "pub music" has become hugely popular throughout the region. The origins 
of the genre can be traced back t« the '50s. when the traditional music of the Bulgarian, Mace- 
donian, and Serbian people who inhabit the Balkan peninsula were fused with Western influ- 
ences to create a new style of folk-pop. Because the melodies are easy to sing along to while 
sitting around a table, and the rhythms are a good accompaniment to drinking, the new sound 
became known as pub music. Using the standard guitar/bass/ 
drums^eyboards instrumentation of a typical '60s rock group, the 
pub music bands augmented the sound with accordion, fiddle, and 
claiinet, sometimes adding brass (though not sa.\ophones), kaval 
(a traditional wooden flute), and bagpipes. Under the former 
('ommunlst regime, the recording and production of pub music 
in the one and only (state-owTied) Balkanlon record plant was pro- 
hibited, although the music survived with the help of imported re- 
cordings from the former Yugoslavia and concert tours by some 

of the biggest Serbian and Macedonian acts. Now, in the wake of the revolution of 1989, a new 
crop of home-grown pub music stars has emerged, and thanks [o a growing network of special- 
ist independent labels, their work is achieving widespread distribution despite a complete lack 
of promotional tours, advertising, or marketing. Pui) music performers who have recently en- 
joyed success include Kristaly, the group whose sbtth album, "Ole, Stoichkov!" is dedicated 
to the country's best footballer; Vessellie, the country's No. 1 group of 1993, and its offshoot 
band Dimitrovgrad, both of which play the .songs of their common founder, Dimcho Delev; 
and Sevda, whose "Son, My Son" (a duet with her husband Valentin) was one of last year's 
smashes. But the best pub music album of recent times is "Pirin Folk," a compilation featuring 
various artists who performed at the first "Pub Songs Festival," held in the small border town 
of Petrich in the summer of 1993. chavdar chendov 
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Newfoundland Folk Group Brings Fans Home 

Act Rings Up Surprising Sales For Indie Third Wave 



Foreign Music Imports 
Make Inroads In Japan 



I BY LARRY LeBLANC 



■ BY STEVE McCLURE 



TOKYO — Forei({n music retained 
its roughly one-quarter share of the 
Japanese market in 1993, while im- 
ports showed significant gains due 
to the strength of the yen and the 
expansion of foreign retail chains. 

Imports now account for some 
40% of all foreign music sold in Ja- 
pan in unit terms, but only about 
12% in wholesale value terms, due 
mainly to Japan's high manufactur- 
ing/distribution costs. 

"Over the last 12 months, you'll 
find that some wholesalers who've 
only ever dealt with Japanese prod- 
uct have gotten into imports," says 
Peter Buckleigh, EMI Music Ja- 
pan's resident director. 

Japan's imports of prerecorded 
CDs and LPs totaled 42.39 million 
uniU in 1993. up 8% over 1992, for 
a total value of 27.35 billion yen 
($279.1 million), up 11%, according 
to the Recording Industry Associa- 
tion of Japan. 

Major record companies' in-house 
import departments — which handle 
about 40% of imported product com- 
ing into Japan, according to the 
RIAJ — also have kept up with the 
interest in imports. 

"For example, with 'Finders 
Keepers' from "Trine Rein from Nor- 
way, we've done almost 30-odd thou- 
sand on imports and are now going 
into domestic production," says 
Buckleigh. "That came out of an im- 
port shop somewhere where they 
phoned up and said, 'He.v, W'e played 
this in the shop the other day and it 
sold out' 

"I guess there are similar stories 
from [other companies]," adds 
Buckleigh, who sees the beginning 
of a market trend in the recent pop- 
ularity of import product 

With shipments of foreign music 
manufactured here for the first five 
month.s of thi.s year up roughly 205% 
in unit and value terms — compared 



to declines of roughly 10% for do- 
mestic music — prospects for foreign 
repertoire in 1994 seem good. 

CD imports rose 9% in quantity to 
38.95 million units, and were up a 
healthy 14% in wholesale value 
terms, to 25.58 billion yen ($260 mil- 
lion). LP imports for Japan'.s small 
but dedicated specialty market rose 
■Z% to 3.44 million units, falling 19% 
in value terms to 1.78 billion yen 
($18.12 million). 

Foreign repertoire shipped by Ja- 
panese record companies in 1993 to- 
taled 81 million units and was worth 

119.42 billion yen ($1.22 billion) on a 
wholesale basis. This figure com- 
prises licensed product and imports 
handled by labels' in-house import 
departments. 

After adding imports not handled 
by the majors, the total figure is 

106.43 million units of foreign prod- 
uct distributed in Japan la.st year, 
comprising 24% of the market in 
terms of quantity. Total wholesale 
value of foreign product, again 
including imports, was 135.83 billion 
yen ($1.38 billion), or 25.62% of the 
market. 

The origin of imports in 1993 was 
as follows: 

• The U.S. remained the top 
source of imports with 16.72 million 
units, up 17%, worth 15.23 billion 
yen ($1,55.42 million), up 14%. 

• German imports to Japan to- 
taled 9.38 million units, up 51%, and 
were worth 4.57 billion yen ($46.6 
million), up 27%. 

• British imports to Japan regis- 
tered 5.12 million units, up 43%, 
worth 3.8 billion yen million), 
up 6%. 

•South Korean imports totaled 
4.41 million units, up 3%, for a value 
of 340 million yen ($3.47 million), 
down 28%. 

The exchange rate used in this 
story tms 98 yen = $1. 



TORONTO— One of Canada's cultural 
treasures, the Newfoundland act 
Buddy WasLsname & the Other Fell- 
ers is noted for leaving audiences 
breathless with laughter. 

Fronteil by the ridiculously funny 
Kevin Blackmore (mandolin, fiddle, 
guitar, vocals) and featuring Ray 
Johnson (accordion and fichlle) and 
Wayne Chaulk (guitar, mandolin, vo- 
cals). Buddy — the Maritime generic 
term for someone you don't know or 
whose name you don't know — is one of 
Canada's leading concert attractions 
and independently distributed record- 
ing acts. 

The trio's shows feature recitations, 
monologs. skits, and mimes. Members 
also perform jigs; "ditties" (non-seri- 
ous songs with .satirical, derogatory, 
or bawdy lyrics); traditional, Briti.sh- 
based Newfoundland folk songs; and 
such hilarious original tunes as 
"Chainsaw Earlc." 'Thank God For 
Drugs" (about pharmaceuticals), and 
"Peein* In The Snow." 

Explaining the band's broad ap- 
proach, Chaulk says, "Our mandate is 
to entertain. When we began, we de- 
cide<i to try to entertain people from 
age 5 to 90 with a variety-type, three- 
man show." 

For those thousands of Newfound- 
landers who have moved to other parts 
of Canada over the past few decades 
to escape the island's chronic eco- 
nomic problems. Buddy's perform- 
ances summon intense memories of 
childhood and growing up. 

"It's an emotional experience to go 
to Fort McMurray |in northern 
Alberta] or Brampton [Ontario], 
where you get a theater almost full of 
Newfoundlanders," says Chaulk. 
"[For Newfoundlanders], we touch a 
pride and a sense of value for outport 
life and the culture that surrounds 
that. We have a strong tie in rural re- 
gions, whether it's the outports of 
Newfoundland or the farming com- 
munities of Ontario." 

Adds Johnson, "[For those New- 
foundlanders living outside the prov- 
ince[, .songs like 'Saltwater .Joy.s' and 
■By The Glow Of The Kerosene Light' 
take them back, and also remind them 
there's a place back here when they 
[retire] up on the mainland." 

With strong sales from the stage 
and a mail-order operation, as well as 
sizable support from the national re- 
tail chains Sam The Record Man and 
Top Forty Music in the West, Budd.y's 
five albums. relea.sed by Third Wave 



FOR THE RECORD 

Due to an editing error in the 
July 23 issue, a story about Rick 
Camilleri, president of Sony Music 
Entertainment (Canada), con- 
tained incorrect information about 
the size of the company's staff. 
About 200 people work at Sony's 
headquarters in Toronto; about 
100 have started working there 
since Camilleri assumed the presi- 
dency. 




BUDDY WASISNAME & THE OTHER 
FELLERS: From left, Wayne Chaulk. 
Kevin Blackmore and Ray Johnson. 
(Photo: Jim Ford) 



Productions, have performed exceed- 
ingly well for independently distrib- 
uted relea'ies. 

According to Arch Bonnell, presi- 
dent of Third Wave, the band's 198fi 
debut "Making For The Harbour" has 
sold 35,000 units to date; the follow-up. 
"Nods'N 'Winks" (1988), 15,000 units; 
"Flatout" (1990) 30.000 uniUs; **The 
Miracle Cure" (1992) 20,000 units; and 
"100 Pure" has chalked up sales of 
20,000 units since its release last year. 

"They are a very steady seller for 
us," says Eric Mall, manager of Sam 
The Record Man's Village Mall store 
in St. John's, Newfoundland. 'They 
have a very broad appeal, but tend to 
sell mostly to people [older than 251 
who are into country music." 

Wary of overexposure, the self- 
managed trio limits its recordings to 
one every two years, maintains an 18- 
month gap between performances in a 
market, and limits radio, TV, and even 
benefit appearances. "We don't want 
to end up like other groups," says 
Johnson, "giving all the eggs in the 
basket at one time." 

When Blackmore, Johnson, and 
Chaulk met in GlovertowTi, Newfound- 
land, in 198:^, Blackmore w"as working 
as piano tuner and performing in clubs 
under the moniker Buddy Wasisname. 
He previously had been in the popular 
duo Free Beer for three years, singing 
Irish and Newfoundland folk music in 
local pubs. Johnson, working as an art 
instructor in elementary and high 
schools. wa.s a highly resjiected Island 
musician who had recorded six solo al- 
bums of traditional fare for Audio 
Atlantic Records. Chaulk, then teach- 
ing industrial shop at a nearby high 
school, performed with local groups. 

After meeting, the three performed 
together for fun after hours in a school 
classroom, with no intention of taking 
it further. That soon changed. Johnson 
says, "We were asked to do a few 
pieces at a [school] assembly. It was so 
magical, we decided to work to- 
gether." After the trio's debut album 
received enormous support within 
Newfoundland, both Johnson and 
Chaulk quit their teaching positions in 
1986 so the group could go full time. 

By this time, the threesome 
planned on Buddy Wasisname & the 
Other Fellers being a long-term proj- 
ect It was decided, for instance, that 
the group would refrain from perform- 
ing in clubs and concentrate on con- 
certs and fairs. Says Blackmore. 
"We've stayed out of [clubs] entirely. 



We cannot do what we want to do in 
those places. Concerts have finesse, 
depth, and some emotion." 

Adds Chaulk, "We said to ourselves, 
'Let's look way dowTi the road so that 
when we're in our sixties, we're still 
doing projects.' That was the vision." 

Each member had to make sizable 
adjustments early on. "Wayne had 
worked bands, but had never had to be 
a front man," Blackmore notes. "Ray 
had to get used to having .somebody 
else in the center-stage spotlight For 
me, I had to develop musically. I had 
gotten by in bands previously by wing- 
ing it" 

While it was Blackmore's impro\i- 
sational antics that dominated 
Buddy's early shows, music took on a 
greater role as Blackmore and Chaulk 
began developing as songwriters and 
Blackmore began sharpening his co- 
medic skills. 

"We've developed the most loose 
and wild [comedy] thing I've ever 
done, but it's the songs and more seri- 
ous stuff that will keep people coming 
back." says Blackmore. 

Buddy's members pooled $5,000 
[Canadian] to record their debut, and 
.since then their albums, consisting of 
concert and studio tracks, have been 
recorded with similar budgets. "We've 
learned to go into a studio knowing 
our stuff," says Blackmore. "We've 
gotten it dowTi to two days in the stu- 
dio. We generally get a song in a take 
or two." 

Blackmore says the trio's fans don't 
expect its recordings to be sophisti- 
cated. "We're not sure we belong in 
the high-production edge," he says. 
"We probably belong down with I'GOa 
American folk group] the Holy Modal 
Rounders. We really want a rough 
edge [with our records]." 

Blackmore, like the others, also re- 
jects any notion of the trio eventually 
signing with a bigger label. "Msyor la- 
bels don't necessarily mean more in- 
come, but they do mean .someone else 
placing demands on you [that] you 
might not agree with," he says. "AJso, 
[being with a miyor] places you into a 
bracket where you need a manager 
who starts thinking of what your im- 
age should be. That's something we al- 
ways want to contral." 



MAPLE 
BRIEFS 



I 0 CELEBRATE the 1994 World 
Basketball Championships, which 
take place Aug. 4-14 in Toronto. EMI 
Music Canada is releasing the compi- 
lation "Keep It Slammin'." Among 
the artists featured with new tracks 
or remixed versions of previously re- 
leased songs are international acts 
Kurtis Blow. Riff, Shaquille O'Neal, 
Red Hot Chili Peppers, and Lisa 
Lisa, and Canadian acts the Dream 
Warriors and Devon. 

Canadian comedy troupe 

Corky and the Juice Pigs has signed 
a development deal for a TV series 
with the Walt Disney Co. 




Equatorial Mission. A coup for Equator Records, owned by the U.K. 's indie 
distributor Pinnade. was the signing of the Mission to a long-term deal. The 
Mission and Phonogram recently parted company, and Equator is looking for 
licensees in all territohes for the fall release of the band's new album. Shown in 
the back row, from left, are band members Andy Cussins, Rick Carter, and Mick 
Brown, and manager Chadie Eyre. Seated, from left, are band members Mart< 
Gemini Thwaite and Wayne Hussey and Equator managing director Carol Wilson. 
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Cleveland Greets Repeat The Beat 

Unique Marketing, Product Helps Sales 



I BY CARLO WOLFF 



Promo Men. Mercury Records named its Promotion Man of the Year at the label's 
national meetings, held recently at the Amelia Island Resort in Jacksonville. Fla. 
Chuck Swaney, local promotion manager. Detroit, received the top award. 
Shown, from left, are David Leach, senior VP promotion. Mercury: Swaney; Ray 
Vaughn, local promotion manager, Dallas (runner-up for the prize); and Ed 
Eckstine, president. Mercury. 



CLEVELAND— Roman Kotrys 
looked all over the Cleveland area 
this past winter, braving unusually 
brutal weather to scout locations for 
his first Repeat The Beat store out- 
side greater Detroit. What finally 
sold him on the 8,100-square-foot site 
in the Biddulph Plaza shopping mall 
in the BrookljTi section was low rent 
($5 a square foot), a long-term lease 
(10 years), and a hunch that people 
would drive from all over the area to 
patronize his store. This is a man in 
business for the long run. 

Seems Kotrys' intuition was right. 
Since the store opened on April 27. 
sales have been 56^ above expecta- 
tions, regularly posting $l,OO0-plus 
par day. Perhaps that's because the 
Repeal The Beat in this southern 
area of Cleveland sells its stock at $1 
below lust, offers customers weekly 



The Source Takes Hip-Hop On The Road 

Magazine^s Van Tours Country Promoting Acts 



I BY NIK DIRGA 



NEW YORK— When looking for a 
low-cost, grass-roots way to promote 
hip-hop music, a number of labels 
went to The Source. Specifically, they 
linked with the magazine's 3-year-old 
Hip-Hop Heatwave Mobile Van, 
which tours the countrj' with a series 
of giveaways and retail tie-ins involv- 
ing rap artists. 

Equipped with a 5,000-watt Hi 
Fonics stereo system and 20 speak- 
ers, the Heatwave van's latest tour 
ran from April 1-July 15, making 
slops at malls, record stores, night- 
clubs, and college campuses in 24 ma- 
jor markets. Corporate sponsors in- 
cluded Reebok. EA Sports, and the 
Box. 

'The whole idea of the van comes 
out of hip-hop cullure," says David 
Mays. The Source's publisher. "Hip- 
hop is promoted out on the streets by 
kids in jeeps blasting music. This is a 
way for us to gel out there among the 
people." 

The editorial staff of The Source 
determines the playtist for the 
Heatwave van prior to each tour, and 
then contacts the acts' labels for sup- 
port. The latest tour included tracks 
by Heavy D. Outkast, Gangstarr, 
Nas, the Beatnuts. and 10 other acts. 
Whodini also has appeared at several 
stops on the tour, performing and 
signing autographs. 

The labels, eager to explore new 
avenues of promotion, have been re- 
sponsive to The Source's choice of 
acts, says Mays. The labels supjwrt 
the tour through the donation of gifts 
and merchandise, including cassette 
singles and gift bags. Labels involved 
in the latest tour included LaFace/ 
Arista. Uptown/MCA, Death Row/ 
Interscope. RCA. Rap-A-Lot, EMI. 
Pay Day, Assault/Atlantic, Select, 
Virgin, Columbia. Violator/Relativity, 



and several labels in the RAL family. 

'This is an excellent marketing tac- 
tic," says Relati\ity's national direc- 
tor of consumer advertising and pro- 
motion, John Trumpbour. "When 
you're dealing with The Source, you 
know you're dealing with the bible of 
hip-hop music. If you're a Janet Jack- 
son, your label can afford huge pro- 
motional efforts, but when you're a 
small label working newer acts, you 
look for new tactics like this." 

The Source has utilized tie-ins with 
local radio stations and retailers to 
spread the word on the van tour. Sta- 
tions in each city are designated "offi- 
cial Source stations" and provide live 
remotes. Retailers ranging from 
mom-and-pops to m^or chain stores 
also serve as hosts for appearances 
by the Heatwave van. 

Fan response has been outstand- 
ing. Mays says. "The van has a repu- 
tation now. It's been around the coun- 
try a few times. It's an incredible 
magnet for this audience. You can 



hear it rolling dowTi the block [with] 
the speakers pounding, and it's like a 
mobile block party." 

The magazine's advertisers have 
seen benefits from the van tours and 
the higher profile for the magazine 
that has resulted within the hip-hop 
community. "We can promote and po- 
sition ourselves uniquely for this mar- 
ket," says Mays. 

The van tours also serve as cost-ef- 
fective advertising, Mays says. "It 
proves that you don't have to invest 
in heavy ad campaigns for promo- 
tion." 

Mays feels the marketing potential 
of the hip-hop market has not been 
fully explored. "Hip-hop is the domi- 
nant youth culture today, bigger in 
some ways than rock'n'roll was." 
With its crossover appeal throughout 
racial and ethnic lines, Mays sees hip- 
hop's audience continuing to expand. 
"Whether you're in Iowa or BrookljTi. 
chances are it helps to define your 
day-to-day life." 




RETAIL 

IS COMING SOON TO 
A STORE NEAR YOUl 



The Source Hip-Hop Heatwave van just concluded its third summer tour crossing 
the country promoting rap music 



specials of at least %i off per disc, dis- 
counts many of its offerings by 20*!^ 
or more, advertises aggressively, and 
carries 30,000 SKUs, including lots of 
used CDs. 

That last point is one of pride for 
Kotrys. a 36-year-old Detroit native 
who spearheaded a well -publicized, 
successful battle against the major 
record companies when they tried to 
withhold cooperative advertising 
from independent stores that sold 
used CDs. 

"The general public, those who buy 
new and used CDs, were on our side," 
Kotr>'s told a Detroit newspaper last 
year. "They know new CDs are al- 
ready vastly overpriced, and record 
companies already make plenty." 

Kotrys. who has developed his 
business into a multimillion-dollar op- 
eration, says he expects sales at his 
Cleveland store to hit $1 million this 
year. Once they hit $2 million, he'll 
open yet another Repeat The Beat, 
though he doesn't know where yet. 

Before he settled on the new site, 
Kotrj's checked out such character- 
laden stores as Chris' Warped Rec- 
ords (an established alternative oper- 
ation with outlets in suburban 
Lakewood and Cleveland's Univer- 
sity Circle): Quonset Hut, an Akron 
mini-chain; and Cleveland Heights' 
Wax Stacks. 

"They're all good stores, but they 
don't do the same things we do," 
Kotr>'s says. "There used to be two 
kinds of record shops, ones with a 
great .selection and bad prices and 
ones with a bad selection and good 
prices. We tr>* to combine great selec- 
tion and great price. There are 365 
days a year. You don't have to make 
money every day." 

Kotrys seems to be sitting pretty; 
last year, his four stores took in $fi 
milhon and he expects them to post $7 
million this year. The mothership, 
which doubles as a one-stop, is a 
5,D00-square-foot retail unit in Dear- 
born, Mich., pari of a strip out of 
which his operation also services 
jukeboxes, racks, and wholesale ac- 
counts. He also owtis stores in the Mi- 
chigan suburbs of Royal Oaks (4,000 
square feet) and Plymouth (1,700 
square feet). Total payroll is "in the 
70 range." says Kotr>'s. 

Not a bad growth pattern for a per- 
son who got into the business at the 
tender age of 20, opening his first 
store in 1980 in the Detroit suburb of 
Wyandotte a week after John Lennon 
was assassinated. Word is that 
Kotr>'s is metropolitan Detroit's sec- 
ond-largest independent record seller 
behind Harmony House. 

The son of working-class Polish 
parents, he attended Garden City 
East High School and Schoolcraft 
Community College, majoring in 
business. He didn't graduate. 

He got his first tasle for music lis- 



tening to Steve Miller's "Fly Like An 
Eagle" while in high school, began 
turning that taste into profit in 1980, 
and now runs four stores that carry 
a deep catalog of all kinds of music. 
(The three Detroit-area outlets don't 
carry classical; there's a small classi- 
cal section in the Cleveland store.) 

The three Detroit stores carry 
DAT and MiniDiscs; the Cleveland 
store will carry the latter, too, Kotrys 
says. Tape is dying, however; sales of 
cassettes have dropped by almost a 
quarter in the past year, he says. 

The sales mix in the Repeat The 
Beat empire is 85"?^ CD, 10% tape, 
and 5^ everj-thing else. The genre 
mix is 509f pop and rock, 20*^ jazz, 
150^ blues, and 15*^ all other genres. 




Kotr>'s is president of Repeat The 
Beat Inc. The VP. in charge of policy 
and operations, is Ron Rodriguez. 
The main buyer is Chris Richards, 
while Kotrys himself and John Bro- 
derson oversee the imports; Broder- 
son also monitors jazz buying. In ad- 
dition to this system, each store has 
its own buyer. 

"There are no restrictions, no 
budgets." Kotrys says. "The only rule 
is: Don't buy more than you can fit on 
the sales floor. When our store man- 
agers run out of room, they look for 
things that have not sold and return 
them. At [a rate of return of] 9%, 
we're way below what the majors con- 
sider an exemption." 

A fan of Johns Hiatt and Prine as 
well as Iris DeMent, Kotrys strongly 
emphasizes the individuality of each 
store. Thai's one reason each Repeat 
The Beat develops a monthly "New 
Music Artist Spotlight," a staff-writ- 
ten fiyer highlighting those musicians 
store personnel feel deserve a 
cultural (and sales) push. 

In July, the Cleveland Repeat The 
Beat spotlight focuses on artists 
including poppish folk-rockers 
(Continued on page 52) 
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Retail 



'^hee Gaialcxf,, Sa*Me^b<Uj. Mail, lieitPiice 

Call Toll Free To Place Orders 

1-800441-4041 

4^. (718) 658-3573 




The Hottest 
Dancetiall Hits 

Main Branch: n-OS 13S SmCET, JAMAICA, N.Y. 1143S • TEL: (718) 291-7068 
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LARGEST DISTRIBUTOR 
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Thank God you had 

ou used SoulJwest Viholesi 

Unsurpossed Service! jfl 

Computerized Catalog 1^'^ 

Over 1 10,000 Selections a. 

Great Import SeMRMgu. ^ u 

Excellent Fills 3ff|K J 
Weekly Mailer ""^V^l^^ !1 
Posters & Promos In^^lPS '"^ 

'800-27&4799^- 

ATLANTA . , 5- A 

800-856-387^ ^^^^ 



He c-ame to your 
lit ore with only 
orLe thing on his 
mind. He wanted a 
CD. He didn't 
want to hear 

we' re out of 
it , " 

If you were out, 

he could' ve done 

sonething 

drastic 

He ' d probably 

have gone to 

another store. 

Horse, he might 

have never cone 

back. 



■^dUTHWEST 
\ IIOLESALE 




Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 

I*800»180'™ 

LDCIll 305=262=11 -rflX^BOS'SBIoeN] 

6940 S.W. 1 2 SlTHI Miami, FL 33 1 44 



SEF^CE IS OUR mAm f^fllORTTV 



O Compact Discs 

O Cassettes 

O Uideos 

O Laserdiscs 

l> Bccessones 

[> excellent Seruice 

l> Super Prices 

» Best Pills 

O Knoujledgeable Sales Reps. 

^ Same Day Shipping 

l> Deep Catalog 
Customer Satisfaction 
Guaranteed! 



SOMETHING TERRIBLE HAPPENS 
WHEN YOU DON'T ADVERTISE . . . 



CALL BILLBOARD CLASSIFIED 
1-100-223-7524 (OUT OF STATE) 
212-536-5174 



Record Store Stocks May Be 
Good Buys ... But Maybe Not 



Thin loeek's column was toritten by 
Don Jeffrey. 



W. 



ITH UNIT SALES of music so far 
this year running about 6% ahead of 
last year, according to SoundScan, the 
general wisdom might be that music 
retail stocks are a good buy. 

But it's always risk>' to generalize 
about any industry' — especially when 
it comes to picking stocks. 

Talks with Wall Street analysts re- 
veal that the news on music retailers 
is both good and bad. 

For this informal look at record 
store stocks, only publicly owned, pure 
retail companies have been consid- 
ered. That eliminates entertainment 
conglomerates like Blockbuster En- 
tertainment, operator of the Block- 
buster Music 
chain, and Thorn 
EMI. the Lon- 
don-based owner 
of HMV, as well 
as privately held 
companies like 
Wherehouse En- 
tertainment and 
Camelot Music. 

Four companies are left: Musicland 
Stores, Trans World Music, Spec's 
Music, and National Record Mart. 

In the most recently completed fis- 
cal quarter, two of these four compan- 
ies reported net profits (Spec's and 
National Record Mart), while two 
posted losses (Musicland and Trans 
World). But net profits don't always 
tell the whole story. 

Wall Street often looks at the price/ 
earnings ratio to get a sense of how 
well a stock Is performing in relation 
to other companies in its industn.-, and 
in relation to the mai'ket as a whole. 
In general, a low P/E might mean a 
stock is undervalued. The ratio is ob- 
tained by dividing a stock's per-share 
price by its earnings per share over 
the past 12 months. Musicland's 
shares, for example, closed at $16.50 at 
press time; its earnings per share over 
the past 12 months have been 98 cents. 
Divide those numbers, and you get a 
P/E ratio of 17. Since the New York 
Stock Exchange saya the average P/E 
for all its stocks is 20.7, Musicland 
looks like it might deserve a higher 
price. 

In fact, analyst Craig Bibb of 

PaineWebber recommends Musicland, 
predicting that its stock could reach 
$28 in a year. That's a mighty ti9T rise 
over its current price. Bibb likes the 
chain's Media Play superstores, say- 
ing they are performing as well as or 
better than expected. Overall comp 
sales (for stores open at least one 
year) were up 3JS% in the last (juarter. 

In that fLscal period, Musicland lost 
$2.1 million on sales of $269 million, 
but that's not a problem for analysts. 
They know that becau.*^ Musicland 
rode the leveraged-buyout wave in the 
'80s, its high interest payments on 
debt frequently depress net profits, 
especially in a non-holiday (juarter. 

But Wall Street is not uniformly 
high on the slock. One analyst, who 
didn't want to be quoted by name, 
thinks the Media Plays might siphon 
sales from Musicland's mall-based 
coTK-epts like Sam (Joody. 



R]?1AIL 
TIUCK 



A retail stock that wins praise from 
analyst-s. but tend-s to be overlooked 
by investors, is Spec's Music, the 
Miami-based owner of 58 .stores. Its 
shares, which trade over the counter 
and are listed on Nasdaq's National 
Market system, were selling at $6 at 
press time, about halfn'ay between the 
yearly high of $8.25 and the low of 
$3,875. Its P/E ratio of 10 makes it 
seem like a bargain. One reason why 
it's not being snapped up like a $9.98 
CD is that it is a small company with- 
out a lot of stock in public hands. But 
Bibb says its numbers are good, and 
its new store concept could be a win- 
ner. The slock, he adds, is "likely to go 
up." For the most recent quarter. 
Spec's posted a net profit of $457,000 
(compared with a loss of $1.08 million 
in the same pe- 
riod last year) on 
a small gain in 
revenues, to 
$18.3 million. But 
comp sales 
jumped 5% — a 
better perform- 
ance than all the 
other retailers. 
And if you factor out video rental, a 
business Spec's is rapidly getting out 
of, the comps were up 

A low price/earnings ratio doesn't 
ahrays excite stock pickers looking for 
great values, though. It's well known 
on Wall Street that when a stock has 
a low P/E, there might be a very good 
reason for it. Trans World Music, for 
instance, closed at $10,875 a share on 
Nasdaq, which means the stock is 
trading at 11 times earnings, well be- 
low the average. But analy.sts don't see 
that low ratio as a signal to buy now. 
They say the chain .still hasn't realized 
its long-awaited turnaround. In the 
first quarter. Trans World lost $1.8 
million on a 5.8% sales increase, to 
$109 million. Worst of all, when ever> - 
one else's comps went up. Trans 
World's declined 4'3t. Still, analysts 
are hopeful that the company's bad 
news is Iwhind it, and that its problem- 
plagued computerized inventory sys- 
tem will finally start to produce de- 
sired results. 

As for National Record Mart, ana- 
lyst Barry Bryant of Ladenburg, 
'Thalmann says it could post an im- 
pressive comp-.sales gain of 7% in the 
current quarter. But he is not recom- 
mending the stock. "Their earnings 
have been falling short of expecta- 
tions," he says. In the last quarter, to- 
tal sales rose 14.3% (mostly due to ac- 
quisitions; comp sales were up 3.2%), 
but net profit plummeted 78%, to 
$85,000. "The primary reason," says 
Bryant, "is that non-mall competition 
has gotten very difficult." He men- 
tions the threat from electronics 
chains like Best Buy and Circuit City, 
discount department stores like Wal- 
Mart, and superstores like Media 
Play. "Right now, profit margins are 
under mild but persistent dowTiward 
pressure." says the analyst. 

On THE MOVE: In label distribu- 
tion news. Sue Snyder, who was direc- 
tor of single sales for Cema, has re- 
signed. No one has been named yet to 
lake over her position. 
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Lion king 

Just the 
Beginning 



IHH LION KING HAS 

come out of the cage with 
quite a roar, selling new box 
office records and new 
soundtrack records as well! 
And even lliough the soundtrack 
has already become one of 
the largest initially shipped 
albums in music history and 
hiLs reached the highest cliarling 
position of any Disney 
soundtrack since Mary 
Pnppins in l%5. il'sjust the 
beginning. Here's why: 

• America continues to 
enjoy The Lion Kinx in 
theaters, again and again! 

• A second Ellon John single. 
■"Cim-'le of Life," is pouncing 
up the radio charts! 

• Soundtrack promotions 
with Nestle provide over 
five months of support, 
including TV advertising! 



So continue to merchandise 
the Soundtrack up front and 
keep a close watch on your 
inventory . Because it s just 
the beginning for this newest 
Disney classic original 
motion picture soundtrack. 
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Priority Goes IVIagnapop; BOG Remade 



r RIOKITY "POPS: L.A.-based in- 
die Priority Records has taken steps 
to move beyond its core rap music 
business in recent years, starting up 
a rocky'alternalive division, picking 
up distribution of Simi Valley. Calif.- 
based Metal Blade Records, and 
issuing a tough album by industrial 
unit Engines Of Aggression. 

Now, Priority has taken perhaps 
its largest step toward capturing 
pari of the modern rock audience 
with its release of "Hot Boxing." the 
second album by Atlanta-based 
Magnapop. 

DI has been an enthusiastic sup- 
porter of this marvelous band since 
the release of its debut "al- 
bum" — actually a collection of scat- 
tered tracks, including some pro- 
duced by Michael Stipe of 
R.E.M.— on Play It Again Sam/Car- 
oline two years ago. But the group, 
featured in Flag Waving in De- 
cember 1992. has come into its own 
with "Hot Boxing," which was esti- 
mably produced by Bob Mould of 
Sugar fame. As Billboard's Popular 
Uprisings column noted last week. 
Priority has set an ambitious mar- 
keting campaign for the group. 

Smait enough to toot its own horn. 
Priority threw a July 13 album re- 
lease party for Magnapop at the trcn 
fashionable L.A. club Dragonfly. In- 
dicative of the current of hipster in- 
terest, the room swarmed with local 
scenemakers and industrjites. One, 
Wherehouse Entertainment buyer 
Bob Bell, confessed that the Magna- 
pop album was his current fave — and 
that's saying plenty, considering the 
deluge of material Bell deals with ev- 
ery week. 

The evening's honorees hit the 
stage for a set, and Magnapop did 



not disappoint. V'ocalist Linda Hop- 
per didn't let a severe cold sink her. 
and she exhibited the persistent sun- 
nynesa that i.s a hallmark of her bell- 
voiced .style. Guitarist Ruthie Mor- 
ris batted out terse solos and a set- 
closing Neil Young-like hurricane, 
while bassist Shannon Mulvaney 
and drummer Dave McNair solidly 
held down the rhjlhmic fort. 



by Chris Morris 

The strikingly played show in- 
cluded a brace of pop-smail: Magna- 
pop originals, including the sweetly 
hard-rocking single "Slowly, Slowiy," 
as well as (bringing joy to this lis- 
tener) a pungent cover of the Big 
Star tune "Thiiteen." 

Credit P rio ri t y with a s a \ \y 
pickup, and Magnapop with every in- 
dication that a bright commercial fu- 
ture lies ahead. Needless to say. we 
remain in this band's corner, big- 
time. 

Quick hits: Relativity Records 
has moved its New' York offices; the 
label is now located at 79 5th Avenue, 
N.Y., N.Y. 10003, and the new phone 
is 212-337-5.300 . . . Red Pajamas 
Records in Nashville will release 
"The Steve Goodman Anthologj'" in 
the fall. The label, founded by the 
late singer/songwriter Goodman 
along with Oh Boy! Records princi- 



pals Al Bunetta and Dan Einstein, 
will compile 40 of Goodman's songs, 
including many rarities, on two CDs 
. . . Former C/Z Records promotion 
man Tim Cook has .started up El Re- 
cordo Records in Seattle. The im- 
print's first signing is a former C/Z 
act (and Flag Waving subject), the 
alternative quartet Silkworm . . . 
New rock/alternative label Buzz Rec- 
ords will be distributed via .lAMM 
Records through Independent Na- 
tional Distributors Inc. Buzz, basetl 
in Los Angeles, will be headed up by 
Jeffrey Deane, son of veteran promo 
man Marvin Deane . . . Shanachie's 
adult imprint. Cachet Records, has 
signed pianist Kim Pensyl, a famil- 
iar face on Billboard's Contem|K>rary 
Jazz Albums chart. Pensyl's first set 
for the label. "When You Were 
Mine." is due in September. 

Flag waving: Blue Oyster 
Cult's importance in the world of 
hard rock/heavy metal is assured, if 
only because it was the band that 
brought the umlaut to rock'n'roll (cf. 
Motorhead, Motley Criie, Spinal 
Tap). DI remembers the band fondly 
for its exciting combination of power, 
riffblogj', intelligence, and l>Tical wit. 

After close to two decades on Co- 
lumbia. BOC — today's lineup in- 
cludes original members Eric 
Bloom (vocals). Donald "Buck 
Dharma" Roeser (guitar), and 
Allen Lanier (guitar, keyboard), 
plus bassist Jon Rogers and drum- 
mer Chuck Burgi (there's that um- 
laut again) — has recut a dozen of its 
most memorable tunes on the newiy 
issued "Cult Classic." released by 
Caroline-distributed Herald Rec- 
ords. 

(Continued on patje 5J) 
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A 

SOUND 
INVESTMENT 
IN THE FUTURE OF MUSIC RETAILING 

Dc\ekipcd By 

HIGH LEVEL MARKETING • Los Anaclcs, California • (818)769-7700 
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COMPACT DISCS • CASSEHES • ACCESSORIES 

Over 900 Major 
And Independent Labels 
In Stock! 



► Orders shipped overnight 

^ New Release and Top 100 always at a discount 
^ Computerized order processing verifies what's in 
stock instantly! 

► Huge in-stock inventory 



Toll Free: 800-388-8889 
FAX: 203-798-8852 
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COMPLETE 
SELECTION 



CD'S 

TAPES 

CD-ROM 

KARAOKE 

LASERDISC 

ACCESSORIES 

CASS. SINGLES 

12" 8C 7" VINYL 

VIDEO CASSETTES 

+ FULL LATIN CAT. 



5 LOCAL OFFICES TO 
SERVE YOU 
NATIONWIDE 



Orange County (800)827-71 77 
Los Angeles (800)795-6874 
Aclanu (800)758-6710 
Philadelphia (800)733-3397 
Mllwaulcee (800)558-9066 



BASSIN DISTRIBUTORS IS THE 






★ OVERIMILUONCD'SINSTOa 

♦ SEIiVlCE SPECIALISTS 

*FUa LINE DISIRIBtnOU ONE STOP 
*M HI).OItLBSDEUVEilY 



CD'S, TAPES* WSEROISCS» CASSINGIES* 12' • ACCESSORIES* PROE. PRODUCTS 
VIOEOS, T-SHIRTS XMDCH MORE! 

find out what everybody's talking about! 
Call toll free 800-329-7664. Ask for Wanda. 
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Album Reviews 



EDITED BY PAUL VERNA. MARILYN A. GILLEN, AND PETER CRONIN 



POP 



if JULIA FORDHAM 
Fallkif Fofward 

PRODUCERS- Lsry Klem, Julia Fofafiam 
Vlrim 39SS92 

If Fordham's first three albums of delicately 
crafted British soul were a prolonged tease, 
this is the foUow-throu^ The singer 
stvcads her wings with an exuberant vocal 
dfort, particularly on the gospel-flecked 
"River" and "Love & Forgiveness." First 
single "I Can't Help Mjfieir bridges the 
singer's old and new approaches, but it's the 
passion (and newfound vigor) evident on 
tracks like "Hope. Prayer & Time" that 
bring the set home. Sparkling. 

ir JUNIOR KIMBROUGH ft THE SOUL BLUES BOYS 
Sad Days, Lonety Ni|tits 

PBOOUCER Room P»*nti 
fat Pouum 1006 

From historian Robert Palmer's Oxford. 
Miss., label comes the latest in a series of 
excellent field recordings exemplifying the 
"trance" blues of the state's North Hills 
country. Kimbrough — whose juke joint 
serves as a venue for his band and such 
other locals as Cedell Davis — is one of the 
foremost practitioners of this style, which 
employs hypnotic repetition and fife-and- 
drum beats rather than a 12'bar formula. 
The album's highlights include "Lord, 
Have Mercy On Me." "Old Black Mattie." 
and the title cut, which is rendered in two 
arrangements. Contact: 800-659-9791. 

it BEACON HILLBILLIES 
Mort Songs Of Lm And Murder 

PRODUCERS >ohn McGwire. Beacon Hillbailei & 

EHtSMcDItKal SOU2 

Sophomore release from this Boston- 
based, bluegrass-oriented trio is a 
rollicking, reedy effort with only one tune, 
"Omie Wise," drawn from traditional 
sources. Highlights of a toe-tappin' set 
include such excellent instrumenlals as 
"Bumell, Come Quick" and 
"Hummingbird." They cross over into 
Celtic influences with "Watchung" and 
country swing on "Dust Bowl Shuffle." The 
breathless country/folk of "Face Up" is a 
standout vocal, and such tracks as 
"Water's Edge" and "Cold Light Of Dawn" 
recall the Grateful Dead at its most 
acoustic. 

if VELVn CRUSH 
Tecnaie Symphonies To God 

PRODUCERS. Mitcn Easter & Velvet Crush 
S50 Mus(c/E|^ 64442 

Utterly charming guitar-pop band delivers 
a can't-miss blend of smooth harmonies, 
catchy hooks, and the requisito jangles on 
this fine album. Try to resist the sweet 
soimds of "Time Wraps Around You," the 
harder-edged "Hold Me Up." or the simply 
beautiful sway of "Faster Days." Crisp and 
evocative lyrics and gentle vocals lend the 
whole outing the raw material for 
crossover appeal. In the suddenly cro^^'ded 
field of "altema-pop," this is one group 
that definitely deser\*es a look. 

if GOLDEN CARILLO 
Tosk Emotion 

PnOOUCERS- Frank Cariiio, C;eorge Kooymans & John 

Sonn«vew] 

Sa«u 907093 

Collaborating singer/songwriters and New 
York rock veterans Annie Golden and 
Frank Carillo fashion a sharp, acoustic 
pop/rock sound sometimes augmented by 
percussion and additional accompaniment. 
Mainstream pop audiences will be 
attracted to the edgy harmonies of ".\11 In 
My Mind." the lilting hook.'j of "Don't Cry 
(For Me)." the lovely balladrj' of "Three' 
Wisheii," the acoustic-metal ambience of 
•"Guns Of The Bigoted." and the drama of 
"White Picket Fence," a stark tale of 
domestic abuse that has an eerie 
resonance after the Nicole Simpson 
slaying. Also features an understated 
version of George Harrison's "If I Needed 
Someone." 



SPOTLIGHT 




STEVE PERRY 

For The Low 0( Strange Medickw 

PRODUCERS- Jam« Barton. Sieve Perry & Tim Miner 
Colutntu 44287 

Journey man Steve Perrj' has fed fans' 
appetites for his thundraing wail with 
the smash single "You Better Wait." He 
follows it up with an album full of 
similarly charged tunes, among them 
*'Young Hearts Forever," "I Am," 
"Tuesday Heartache," and the title cut. 
All of the above are especially tailored 
to the various formats Journey 
conquered in its heyday: rock, pop, and 
adult contemporary-. Album's appeal is 
enhanced by its nostalgia value, since 
neither Perry nor the erstwhile San 
Francisco band has been on the charts 
in almost a decade. 



DECONSTRUaiON 

PROOUCERSr DKortstructnn & Don Oampagna 
Aiiwrican 4SS44 

Rising from the ashes of Jane's 
Addiction, L.A. rock act rapidly lived up 
to its name when guitarist Dave Navarro 
split to become the new Red Hot Chili 
Pepper. Group's "posthumous" debut is a 
crunchy mbc of swirling guitars and 
druggy vocals that doesn't quite jell until 
the second half, with the epic "Big Sur," 
the funky, apocalj-ptic "Hope," and 
several driving instrumental numbers. A 
sledgehammer of an album that ought to 
interest modern and album rock outlets, 
plus fans of the group's vast pedigree. 

BLUES IN THE NIGHT 
A Tribute To Oinah Shore 

PRODUCER Prt^ Oernpsey 
ASW Sl36/Koch 

This is a fine collection of 24 recordings 
made from 1940-42 by the great 
entertainer, who died last February. 
Included are major hits "Blues In The 

Nighl" and "Yes, My Darling Daughter," 
among others. Sweetly crooning or 
bluesy. Shore always had an ear for the 
better pop creations, a factor that brings 
on such additional stalwarts as "Smoke 
Gets In Your Eyes," "Somebody Loves 
Me," "Skylark," "Something To 
Remember You By," and "Mood Indigo." 
Nostalgia, yes. Great pop stylings. too. 



R & B 



SHANICE 
21 . . . Ways To Grow 

PRODUCERS Various 
Motown 31453 

Artist demonstrates a new level of 
control and emotional range on 13-track 
disc. Full-bodied production on some of 
the songs could prove too polished for 
listeners with street-leaning tastes, but 
vocalist's soulful renderings on bare- 
bone hip-hop tracks like "Ace Boon 
Coon" should help album maintain an 
R&U balance with consumers. Among 
potential singles to watch for are back- 
porch track "I Like," sweet-love ballad 
"Don't Break My Heart," and dreamy 
cuts "Turn Down The Lights" and "I'll 
Be There." Listen for artist's playful 
sonic acrobatics on "Never Changing 
Love." 



SPOTLIGHT 




VARIOUS ARTISTS 
Just Say Roc 

PRODUCERS: Various 
SifWWarrw 45«45 

SireAVarner artists unite for latest in 
popular "Just Say Yes" series, which 
now turns from freedom of speech to 
reproductive rights. What makes 
"Roe" especially compelling is top- 
shelf material from the likes of 
Doubleplusgood ("The Winding 
Song"), John Wesley Harding 
("Right To Choose"), and Madonna 

j ("Goodbye To Innocence"). While 

' those tracks are previously 
unreleased, others — like Belly's "It's 
Not Unusual" and David Byrne's 
"Lilies Of The Valley" — are borrowed 
from other albums and EPs. Lineup 
also includes the Farm, Kristin 
Hersh, Danielle Dax, BiGod, 
Tripmaster Monkey, Greenberry 
Woods, Ride, Poster Children, 
Scorpio Rising, and Judybats. 



RAP 



^ DA BRAT 
Funkdafitd 

PRODUCER: J«rmwr>a Duflfi 

So So Oaf/Chwt/Cotumbia 661S4 

Hitmaker Jermaine Dupri (Kris Kross, 
Xscape) concocts another hip-hop smash 
by a young newcomer, this time sassy 
Chicago rapstress Da Brat, who lays 
hardcore rhymes over funky, nimble 
beats. With help fi^m Mac Daddy of Kris 
Kross, Kandi Burruss and LaTocha Scott 
of Xscape, and Y-Tee of Da Bush Babees, 



THE MARVIN GAYE CLASSICS COLLEaiON 
I Trouble Man 
[ Let's Gel It On 
i I Want You 

' Love Starved Heart Rare And Unreieased 

' PRODUCERS Vaiouv— 
i htotown 31453 0320 

MARVIN GAYE 
: VkThat's (aoinc On 

\ PRODUCER: Mar,nnGaye 
, Motown 314S3 0022 

What's going on here Ls glorious. Motown 
is staging a yearlong commemoration of 
the life and legacj- of Manin Gaye with 
a series of reissues, rediscoveries, and 
new discoveries that reinforce and add to 
the singer's legendary- atatua. "The 
Man-in Gaw (Classics Collection" brings 
t*^ether remastered versions of three of 
Gaye's seminal recordings, (rom 1972 
(.the revolatoiy "Trouble Man" film 
soundtrack), lif73 ("Let's Get It On," his 
biggent -.selling album), and 1976 ("I Want 
Yi)u"), along v«lh a bonus rarities 
lrea.sure containing Ifi never-before- 
released '60s tracks unearthed recently 
from the Motown vaults. The four-disc, 
four-star package is wrapped with a 
\isual bow — a reproduction of Ernie 
Banks' "Sugar Shack" painting — and 
packed with extensive liner notes and 
exclusive pictures. The separately 



SPOTLIGHT 




VARIOUS ARTISTS 

Adios Amip: A Tribute To Arthur Mexaixter 

PRODUCERS. Jon i Sally Tiven 
Ruor & Tm 2814 



I Arthur Alexander's influence far 
exceeded his public reach; his music, 
not his name, left an enduring mark, 
helping to define the Muscle Shoals 
sound for a generation of fellow 
I artists and future fans. Those stylistic 
i fingerprints are all over this superb 
' new set, a standout in a year knee- 
I deep in clever, big-name tributes, 
i There's nothing winking about 
"Adios Amigo," which serves up a 
sharp cross-section of the late 
Alexander's soulful songs with style 
and sincerity. Roger McGuinn, EKis 
Costello, Robert Plant, Frank Black. 
Marshall Crenshaw, Corey Glover, 
Nick Lowe, Chuck Jackson & Mark 
Knopfler, Felix Cavaliere & Veronica, 
and Italian superstar Zucchero 
(doing an oddly on version of a 
previously unrecorded devotional) 
are among the eclectic artists who put 
spot-on spins on classic songs, 
unearthed gems, and six first-time 
recordings. 



she struts confidently through such 
streetwise tracks as "Da Shit Ya Can't 
Fuc Wit." "Fa All VAll." dope anthem 
"Fire It Up." "Give It 2 You." and rap/ 
R&B hit "Funkdafied." On the strength 
of these cuts — and the attitude of its 
protagonist— album is already a cross- 
format winner on the order of other 
Dupri projects. 



releaAcd 'TATiat's fioing On'* is a digitally 
remastered reissue of Gaye's 
avtraonlinar}' album of socio-political 
sfmgs — from the title track to "Wiat's 
Happening Brother," "Mercj' Merc>' 
Me," "Inner City Blues," and on and on. 
Due out later this month is Gaye's first 
Motown album, "The Soulful Moods Of 
Manin Gaye," which failed to make 
waves at the time but set the stage for 
what wan to come. 

JOHNNY HARTMAN 
The Voice That Is! 

REISSUE PRODUCER Michael Cusojm 
GRP/lmpulH! 144 

Hartman's rich, soulful vocal stj-lings are 
suingingly sixjtlightcd in these 1964 
sessions. « here he's backed by four- and 
se\-en-piece bands with such stdemen as 
Hank Jones. Richard Davis, and Osie 
Johnson. Hartman's resonant baritone 
propels hift strong, subtle interpretations 
of standards like "The More I See You." 
"These Foolish Things" "Sunri.«o. 
Sunset." and the Rogers & Hart beauty 
"It Ne\ er Entered My Mind." Alsii 
noteworthy: his exotic, marimba-fied 
remake of Mancini's "A Slow Hot Wind," 
a soaring version of BUI E\'ans' "Waltz 
For Debby," and an authoritative take on 
the Miles Da\is vehicle "My Ship." 



z z 



^ KEN SCHAPHORST ENSEMBLE 
When The Moon Jumps 

PRODUCER Ken SchaphorU 
Accunia 4203 

Composer/arranger Schaphorst, knottn for 
his work with Boston's Either/Orchestra, 
acts out his musical fantasies v^ith a 10-piece 
unit that includes Medeski, Martin, and 
Wood. Best of an intriguing set is the 
disjointed, Latin-accented title theme, the 
manic "Perfect Machine," the alo-mo New 
Orleans fantasy of "Checkered Blues," and 
the three-part "Concerto For John 
Medeski," featuring the aforementioned 
pianist Schaphorst standard-tzes with Di^ 
Gillespie's "Con Alma" and a wro^. Mingus- 
Uke "All The Things You Are." 

if KENNETH SIVERTSEN 
Remembeflni North 

PROOUCER: M>ke Mam«ri 
KVC6007 

This first U-S. release by the Norwegian 
wunderidnd is a multifaceted jewel, 
underpinning the composer/guitarist/ 
pianist's wide variety of wonderful, folk- 
touched compositions with the loose and 
fUnkj' renderings of New York players like 
producer Mike Mmnieri, Michael Brecker. 
Tony Levin, and Lemiy White. Challenging, 
eclectic, accessible, and not predictable. 
Opening cut, "Nimis," serves up a lustj' intro 
to this northern Worid Music fest Contact: 
212-627-9426. 



REGGAE 



^ BtG MOUNTAIN 
Unity 

PfiOOUCERS. Vartoui 
CM 24S63 

The group's frontman. Quino. is a 
Califomian of Mexican-Irish heritage, and 
the group's biggest hit to date is its current 
top 20 remake of Peter Framptrai's 70s 
touchstone. "Baby I Love Your Way." 
inchided on the soundtrack to Gen-X fitan 
"Reality Bites" and also on board here. 
Reggae? Indeed, but with a br^t West 
Coast sheen and a cro&s-cultural accent that 
mixes Spanish and XatK'e American flavors 
into a traditional base — the American 
melting-pop approach to home-grown 
reggae. The result is a flavorftil nwlange of 
joyous sounds (dancehall raver "Sensual 
Love." radiant "Fruitful Days") and socially 
conscious lyrics ("Bordo- Town." about the 
plight of undocumented workers, and "Big 
Mountain," about Native Americana, among 
them) that goes down smooth as a sunset. 



LATIN 



V)CENTE FERNANDEZ 
Recordarxki A Los Panchos 

PRO(XJC£R. Pedfo Ram fez 
Sanyai321 

Rev'ered king of the ranchow suavely 
cruises through a ballad-heavj- set of 
romantic chestnuts initially made 
unforgettable by Mexico's guitar and vocal 
legends Los Panchos. Virtually any track will 
score big on the Hot Latin Tracks, including 
the leadoCf single, "Miseria," plus "Perdida," 
"No Trates De Mentir," "Sin Ti." and 
"Rayito De Luna." 

-A-CAFETACUBA 
Re 

PRODUCERS GusWuo SantMAlU, A/iibal Kcrpel 
WEA Utina 96784-2 

One of the finest Spanish-language albums 
of the year, this snashing ao-song collection 
by vCTsatile and wittj- Mexican quartet runs 
the gamut of emotion and musical genres, 
spiced brilliantly with quirky verse. Mestizo 
instrumental seasonings, and evocati\'e vocal 
interpretations of the band's charismatic, 
reedy-voiced frontman. Cosme. Given 
consemitK'e nature of most Latino radio 
stations, single picks are slim, save more 
mainstream tracks sudi as smooth "Esa 
Noche." and pop entr>- "El Baile Y El Sal6n." 



VITAL REISSUES. 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart polenliai. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by or>e or more artist. PICKS (►) : New releases predicted to hit the top half of the chart in the corresponding format, CRITIC'S CHOICES (*} : New releases, regardless of chart potential, highly recommended because of their musical mert 
MUSIC TO MY EARS (jj) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records 0* the year. All albums commercially availaWe in the U.S. are eligible. Send review copies to 
Paul Verna. Billboard, 1616 Broadway, New York, N Y, 10036. and Manlyn A. GiUen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums lo Peter Cronin. Billboard. 49 Music Square W., Nashville. Tenn, 37203. 
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POP 



^ SOPHtE B, HAWKINS Risht Beside You (3 

PROOUCCR Slephc Lipwn 
WRITERS 5 6 HawM.tn, R Chcflon, 5 Lcrrr^in 
PUBLISHERS The Nignt RsmDow.'B'oKefi P-jta'PolyCiam 
Inlernat'OTal, ASCAP. Snmoolie Tgnes, BMl 
REMIXERS Ci-rt Frascs, Bobty C AirbflDSio 
CoJumbi* 6242 lac 5ory) (cassette Sitigte) 

Matching the wickedly catchy 1992 smash 
"Damn I Wi^h Was Your Lover" is a 
daunting task. On this peek into the quirky 
pop poet's sophomore collection, "AVhaler," 
she takes a conscious step into the dancC 
pop arena by offering a kicky ditty that is 
not as instantJy memorable as her 
breakthrough hit. but ultimately just as 
strong and durable. Hawkins delivers an 
urgent and breath>' \ ocal that may draw 
comparuMins to Madonna, though her own 
unitjue style shines thi-ough to smarter ears. 
"Hie single has two rock-solid mixes that uill 
do the trick in enticing top 40. club, and 
rhjthm-crossover programmers. Sweet. 

^ EDIEBRICKEa Good Tmes (3 J i i 

PROOUC£RS Pau> Smofi. Roy Halee 
WRITER E. BrKikei 
PUBLISHERS MCA^wims ASCAP 
Gcffen 19723 tcjo Unu (cassette s-ngtei 

Brickell leaves the New Bohemians behind, 
leaping into solo watei-s uilh a sweet [Kjp 
ballad etched with a warm and soothing 
retro-K&B vibe. Her voice still has a 
recognb^le lilt, though it has matured 
enough to hold strong alongside the rich 
tones of guest Barr>' White. Ready for 
muHifomat picking, starting with top 40 
and AC, and likely spreading to .soft album 
rock stations. From the forthcoming album 
"Picture Perfect Morning," 

^ GftEEN JELLY Slave Boy 12 S9i 

PRODUCERS Bill PfDnirMfter, Matt H,* 
WRITER no! hMed 

PUBLISHER We Gel Suea Fo* Ou' Musi&Oirysaits. ASCAP 
Zoo 14148 lot) BMG) (cassette single! 

Those kook>', self-deprecating rock'n'roll 
creeps are back and badder than e\er, 
offering some innocent sleaze Uial aims to 
please. (Ireen Jelly get** happy on this 
illegitimate se.vual offspring of the B-52's 
"L<n"e Shack." Perky female \ ocaLt tease 
and taunt with suggestive l,\Tics and 
dominating vocals that insist, "I'll make you 
a man with a slap of my hand." Oh, my! 

DASEFX KaugM In Da Ah (4.03) 

PROOOCER not usteo 

WRITER not !r«M 

PUBLISHER nol listeO 

EMiWttt 5741 (cJo Atlarticl lc«srttc srnglel 

What a difTcronce a remix makes. An added 
low beep sound and a deleted Beastie Boj-s 
sample completely' revprse,s the groove of 
this already-ci-afty album cut. Berserk befits 
meet nonstop nonsen.-* lyrics in this 
criminal creation. Sudden silence breaks out 
about two-thirds of the way into the track, 
leaving only the verbally frontin". defiant 
vocal despite the vacant beat. From the 
sophomore album "Straight L'p Sewaside." 

I^EE-LITE Picnicin The Summertime (3 341 

PRODUCERS Suofi DJ Dmitry, LJOy Kw<, Am 
WRITERS Suoef DJ Dmiify. L*cly Kier 
PUBLISHERS Oe« Lowiy VeBg'c Grwwes, ASCAP 
REMIXERS Ronin. Gufu. Supe« Di Dmitry, Ani, Han> 
ElekM 9009 Icasi^re sir^le: 

After a lengthy absence from pop radio 
airwaves, dance trio comes to the table with 
a jaunty, hip-ho[)-grounded mo\'er that Ls 
primed to propel 'em hack to top 40 
prwninence. Lady Kier raps and vamps with 
a sexy edge atop a chunkj- groove that 
benents from solkl street remixes by Guru 
of Gang Starr and Ronin. St«amy good fiink 
for the art's new "Dew Dro|»* In The 
Garden" opus. 

ARRESTED DEVELOPMENT United Frant (3 45] 

PRODUCER Swfcfi 
WUrTER Speech 

PUBLfSHER EMI Bisckwoai'ArreWfd Development, BM! 
OMyulit 19SS1 rou EMi) ia3 promo single) 

Sophomore studio album. Sophomore single. 
Sophomore slump. Despite a promising 
start, the repetitious groov e here quickly 
wears thin and never cOTnpletely takes off. 
It's a shame because with the proper remix, 
the soulful spirit and posith'e lyrics present 



here coukl really stand out. As it i&, this is 
a poor mall's Parliament, and Arrested 
Development is a talented collective capable 
of so much more. 

if K7 Move It Like This 15.07) 

PRODUCERS Joe> Ga-dnof. K7 

WRITERS K;. j Gsnlner 

PUBLISHERS T^lfOi,Le*'Blue^^.lI/T«■Gl^l,BMI 

REMiXER >oe> Gardner 

Tammy Boy 639 Icawette i«igl«) 

After an array of riotous hip-hop paity 
jams, rapjwr K7 digs into hb* "Swing Batta 
Swing" debut and pulls out this seductive, 
midtempo funk bauble. Rh>'mes are 
balanced with ragga-slyle chatting and 
Romeo-like crooning. As on past releases, 
single deals one brain-embeiiding hook and 
refrain afler the next. Justice prevailing, 
this one will reach the gold status of KT's 
intro smash, "Come Baby Come." 

DENNIS DeYOUNG On The Stnet Where You Live 

(3 091 

PRCCUCER Dennis DeYourg 
WRITERS A Lemer, F. Leos* 
PUBLISHER CMppelliCo-.ASCAP 
AMwtic 5688 Icassetle Singlei 

One-time Stj-x arena rocker De Young dips 
his toe in musical theater waters with 
cwisiderabU? success. First single fnjm "10 
On Broadway" is a classic frwn the score to 
"My Fair Lady" that Ls transformefl into an 
a cappella doo-wop ditty. Swooping 
arrangement is a dead ringer for Billy Joel's 
The Longest Time." Already making 
friends at AC radio, track has solid prosiK-cts 
for a swift and healthy top 40 transilwn. 



R & B 



TEN CITY The Way You Make Me Fed i:s b5) 

PRCCUCERS Re» ROeou;. Bymn Stngily 
WRITERS R RKJeojt, B S((i^t>' 

PUBLISHERS EMl-eiaclnwwO. BMl: PolyGram Irrtemalional.' 
Urcle Bo(M«s Music, ASCW 

REK'IXERS VincorH Heibeit, Mite Dunn, Paul "Keyr" Redman 
Cokntei 6261 <c/o Soity] Icsstene &i<^lei 

Get ready for the start of a new era for thb; 
If^ndaiT Chicago ho»i.«e trio. Single from 
the nirrent "That Was Then. Thi.s Is Now" 
takes 'em down a tlecitiedh- nagged jack- 
swing rood, with singer B\Ton Stingily 
momentarily swapping his signature 
falsetto for a swarthy baintone. He does 
quite well with a tune that oozes with .sex 
appeal. Longtime club fans are served with 
a slick house rendition that will keep floors 
full and happy. 

TINA MOORE CotorMeBlue 4 34i 

PRCOjCER MHThseU Powli 

WRITERS G Jo'-ison.L Gushmic^, R Hafrs 

PUBLISHERS Songs From The Avenije/Lpe Gea'Rom. 

StraM Lita/Scotti Bret. 75392 loo BMGl icasMtte vnglel 

{'an't wait fcjr a new \\'hitney single? Check 
out this Tina Moore track inp'ead. All the 
key elements are in place — a .';trfmg-pipcd 
singer, a lu.ih pn>duction, and a sm<K)th soul 
experience that will leave Usteners begging 
for more. And in thi.s case, Moore Ls 
definitely not less. 



N E W & 
NOTEWORTHY 

KELURtCH Hide-A'W^'l'jc-^j 
PROC-LJCERS Oewey B , S-pihe 
WRITERS- C. Newbili. K, Richardson 
PUBLISHERS C Sound/Wicn Giri, ASCAP; Key 01 D 
Rebe* Inncr^atior-s, BMl 
REMiXER Eric E-SmoCM-" U>ller 
Focut 1003112 .nch »n«le) 

Newcomer Rich preens and purrs with 
exciting heat m^er an RJiB-inflect(?d 
hoiise groove. AlthiHiiih the original 
version has club and radio juice, red-hot 
profiucer'remixer iOric "E-Sraoove" 
Miller offers the more ctanmercially 
viable and creatively superior 
interpretation. He kicks a 10-plua- 
minute dancefloor excursion that is 
filled with loads of ear-grabbing sounds 
and jK'rciL-^sion bn'aks. An in.«tant club 
smash with a voail and chorus destined 
to fill rhirthm radio formats. 



COUNTRY 



^ TRAVIS TRin Ten Feet Tall And BulMpraof 

(3?81 

PROCoCER Gregg Brcwn 
WRITER T Trm 
PUBLISHER Post 0». BMl 
Warner Bm. I8I04 Icauetle vngiei 

Tritt is mirthfully merciless on the macho 
poseur here, as he was on the repentant 
slrayer in "Here's A Quarter (('all 
Someone Who Cares)." Clever Ijrics and 
a rippling honky-tonk piano. 

^ REBA MCENTIRE She Thinks His Name Was 
John tt27\ 

PRODUCERS Tony Blown, Reba McEnlire 
WRITERS S. Kno«. S Rosen 

PUBLISHERS B3sr\'Migrity Nic&'Biuewale*, ASCAP'SMI 
MCA S4899 (co Unii i / inch &!)gl«i 

It takes courage lo release a single about 
a woman dying of AIDS in the midst of 
all the summertime flufT. But McEntire 
trafTics (and triumphs) in risk-taking. 
The leaden, monotonous cadence 
perfectly matches the bleakness of the 
theme. 

>- NEALMcCOY The City Put The Cnintry Back 

In Me [3.33:' 

PRODUCER Barry BeckeR 
WRITERS- M G«igef, W. Mul.is, M HLffn^ari 
PUBLISHERS- Si«leen SlaT,'Dnie Stars. BM^ASCAP 
Atlantic 5757 (cassette single) 

McCoy follows his chart-topping "Wink" 
with another lightweight effort, a sassy, 
brassy tale of a lad who finds the best of 
country life in a city honky-tonk. 

^COLUNRAYE Man 01 My Word (3.16) 

PRODUCERS John HoWjs. Ec S«a». Paul Worley 
WRITERS A SMamblm, G Bu" 
PUBLISHERS Hayes Slrwf Al ma^ Allen ShamblnvMCA' 
Gary Butr, ASCAP 

tpic 77632 (Co Son^i (caswtle single) 
Kaye infuses this slow and pensive piece 
with the same believability he brought to 
"Little Rock." There is irony in the title, 
since the speaker proves to be more a 
man of his heart than of his word. 

>■ PAMTILUS When You Walk In The Room 

\2 43i 

PRODUCERS- Parn Tilits. Sieve F.shell 
WRiTLR J DeShatirwn 
PUBLISHERS EMlUnan. BMl 
Afifte 272fi U.'o BMG) (7-incn s>[>g»el 

A torehed-up remake of the Searchers' 
Idt'A hit. Tillis delivers the lyrics with a 
growing sense of excitement, elevating 
fascination to obsession. 



JOHN ft AUDREY WIGOiNS Has AnybocTy Seen 

Amy 13 18) 

PRODUCERS: Joe ScJiife, Jim Cotton 

WRITERS. J. Veine*. D. Henry 

PUBLISHERS: fteytisoogfHo*e SouncvSony Crois Keys. 

BML ASCAP 

Mercury 1269 l<Vo PolyGram] (CD pfomo) 

Intensified by the brother-and-sister 
team's sure and vibrant vocal harmonies, 
this song is more a lament for lost youth 
than lost love. A dark vision painted with 
melodic perfection. 

CHRIS LeDOUX HonkyTonk World i-: 03) 

PRODUCERS Gregs Brown, Jimmy Bowen 
WRITERS C W-icrtian, P NclSOn 
PUBLISHERS Almo'Sorty Treaatri Lee, ASCAP/BMI 
Lit>erty 79043 loo Cema) (CD promo) 

Shamelessly topical and hook-laden. This 
catchy ephemera is more for dancers 
than listeners. 

DARON NORWOOD If I Ever Love A|ain [3 31) 

f'RODUCERS Janie5 Siroud Jffi Carllon 
WRITERS C Wngnt B Stwncer 
PUBLISHERS Da-Kl'N'Wi.l.'wa/Tiiw Sons. ASCAP 
Giant ia386 <c/o Wtmt' B/os ) lc«&s«tte vngfe) 

Norwood has a sweetly persuasive voice, 
which he uses to fine advantage on this 
slow, contemplative bullud about lL>iirning 
from one's mistakes in love. 

NITTY GRITTY DIRT BAND Cupid's Got A Gun 

13:41) 

PRODUCER Nitty Gnlty O't Band 

WRITERS J. Fadden, L. Preston 

PUBLISHERS MaukA>'B«(fWhiikeyDnnkin7Bug, BMl 

Liberty 79055 <cJo Cema) (CD pronw) 

This is the first single from the band's 
"Acoustic" album — and a delightfully 
sardonic commentary on the nature of 
modern love. 



DAVID LEE MURPHY Rsh Ain't Bitin' (2 46) 

PRODUCER. lony Brown 
WRITER 0 L. Murphy 
PUBLISHER. N2D, ASCAP 
MCA 54877 (do Uni) <7'>r>cr) single) 

A rollicking rock sound and attitude in a 
pure countrj' frame of reference. This is 
Murphy's second single venture, his first 
being ".lu.'^t Once." 



DANCE 



^ BROTHERS IN RHYTHM FEATURING 
CHARVONI Forever ft A Day I '-:5;} 

PRODUCERS Brottws In Rhythm 
WRITERS Brojriers in Rhytfim 
PUBLISHERS BMCVMCA 

REMIXERS Phil KelMy. the Playboys. Brotners In Rhylftm 
Epic 77619 <c/o Sonyl ( 1 2-<n<:h single! 

Import-savvy spinners will know this 
wonderfully uplifting anthem from its 
limited U.K. pressing last year. Now- 
sporting saucy new mixes by the 
Playboys and star-in-waiting Phil Kelsey, 
single gets a long-deserved shot at 
stateside approval via Epic's "Brazen" 
compilation. Singer Char\'oni is a forceful 
presence, flexing her formidable range 
amid a storm of throbbing disco beats 
and swirling strings. The right edit could 
mean rhythm radio crossover. 

► THE BOSS Congo (9 451 

PRODUCER David Morales 
WRITER 0 Mafales 
PUBLISHERS De' Miv'EMI, ASCAP 
Strictly Rhythm 12265 (12 mch ungle) 

Slammin' tribal-house dub from the mind 
of the exalted David Morales is an 
essential peak-hour entry juiced by a 
spine-crawling African beat and 
contrasting blue.R keyboard lines. Each 
mix is strengthened by an elastic bassllne 
and chest-rumbling chants that will leave 
punters heaving and sweating with glee. 
Contact: 212-246-0026. 

-A* DJ DUKE Turn It Up <rK} timing listed! 
PRODUCER DJ Duke 

WRITER DJ Duke 

PUBLISHER not I sled 

REMIXERS DJ Duke, Junror Vaiquw 

LondoniTIrT 1604S3 !c'0 llSni2-inch singi«l 

British groovemeister backs up the 
previous "Blow Your Whistle" with 
another percolating houser that tightly 
wraps an armload of sound effects and 
vocal samples into a happy little package. 
Duke's versions are bright and upbeat, 
while Junior Vasquez's remixes are 
unexpectedly dark and full of New York 
attitude. Ultimately, .something for 
.Jmost everyone. 




>■ HARRY CONNICK JR. (I CouM Onty) Whisper 
Youf Name i3 is) 

PRODUCER Tracey Freeman 
WRITER H Connicv Jr., R, McLean 
PUBLISHERS Papa's Jun&Clean Con. BMt 
Columbta 6267 ICo Sony) (CD pron^l 

First single from Connick's style-shifting 
album "She" is a smoked slice of bass- 
driven funk. Track is laced with brassy 
horns and a quietly grinding organ. 
Connick has rarely been as loose and 
lively, cooking New Orleans-fashioned 
music with enough flavor to impress the 
most discerning ear. An initial jolt to fans 
of past swing/big- band jams, but 
ultimately a pleasure for all. 

if EVERYTHING BUT THE GIRL Rollercoaster 

(no liining lislMl 

PRODUCERS. Ben Watt, Tracey Thorn 
WRITER B Wan 
PUBLISHER not iisled 
Atlantic 5687 Imuittc single) 

The fact that Evciything But The Giri is 
not a heavy-hitting, platinum-level act 
continues lo be a confounding myster>'. 
Tracey Thorn has an engaging, easy- 
going vocal style that does wonders with 
partner Ben Watts' sweet pop melodies 
and intelligent lyrics of love and angsl. 
On this first single from the duo's new 
"Amplified Heart" set, Thorn excels 
inside thLs percussive midtempo shufficr. 
Will slowiy hut surely seep into the open 
minds of AC radio programmers. 



if DAVE KOZ Faces 01 The Heart (3 43) 

PRODUCERS Jetf Koi. Daw Koi 
WRITERS D Ko;. J. Hai.l UrDont 
PUBLISHER nol hsted 
C«fiftol 79242 (CO Cema) (ca&sene S'nge) 

Third single from sax artist's lovely 
"l.ucky Man" collection is a slow, 
insinuating pop instrumental that will be 
familiar to soap fans as the theme to 
ABC-TVs "General Hospital." Koz's 
caressing riffs are wrapped with lush 
strings and a soft beat, with a crisp 
production quality that renders it 
accessible to both mature and young 
audiences. Don't miss the videoclip, 
which features ex-"GH" actress Emma 
Kamms. Proceeds from the single will 
benefit the Starlight Foundation. 



ROCK TRACKS 



FRANCIS DUNNERY Homegrown i3^6) 

PRODUCER nol iislefl 
WRITER nol i sled 
PUBLISHER nol isle;: 
Atlantic S764 <CD [yoTicii 

The former It Biles frontman takes a 
second slab at album and modern rock 
success with this catchy, radio-friendly 
track. The echoeti. adventurous vocal 
tttyle recalls late-'SOs Peter Gabriel, while 
funk guitars and a steady drum beat 
ensure pop infection. Listen for the 
cheeky reference to the Stones classic "(I 
Can't Get No) Satisfaction." 

STEREOLAB Ping Pong (3 031 

PRODUCER no( listed 
WRITER Gane, Sadier 
PUBLISHER. Compleie Music 
Ekktra 9003 (CD pramo single) 

Here's a fun throwback to the chic girl- 
pop of the 'fiOs. Groovy guitars jangle 
with fab female vocals, while an ongoing 
organ e.itablishes the too-cool tempo. 
This is straight fonvard pop. sanitized 
and fresh for consumption. 

OVIS Queen0rThelr»-Betwee(»{3 5d; 

PRODUCER, not fiilM 
WRITER Ov.S 

PUBLISHERS SenadentrevaeFamcos, ASCAP 
RM0MI 52 (CD smele) 

J'his is the ultimate Generation X 
anthem. Simultaneously embracing and 
denying the ver\' culture from w hich he 
comes, lyvis sings of the state of being 
stuck in the lost generation. This is a 
(juirky pop song that pulls ofTthe 
ultimate feat — to be humorous without 
being perceived as a novelty song. The 
coolest cultural reference here is Redd 
Kross. while the silliest is Donny 
Osmond. Bonus Gen-X points for the 
mandatory Kxical mentions of "The 
Brady Bunch" and Susan Dey. 

APRIL'S MOTEL ROOM God(4Ui 

PRODUCER Matt Hyde 
WRITERS T Kelly. April's Motel Room 
PUBLISHERS Ca'e^'BMG'AMR/Happdoe, BMl 
ImnKMtal^pic 6243 (Co Sony] I CD pioi^o) 

Textured acoustic-rY>ck ditty is layered 
with harmonious vocals and sweeping 
guitar riffs. Posturing lyrics occasionally 
interfere with the song's tasty melody 
and subtle, conga-line groove. 
Regardless, cut is linked closely enough 
to college and alternative radio trends to 
merit interest. 



RAP 



^ DIS'N'DAT Party(3 4i) 

PRODUCER not SistM 

WRITERS J McGo^an. N OrariKT, V Bfyant. H,W. 
Casev, R. F.och 

PUBLISHERS PonsburE^'HMr<c^/Lan^llude. BMl 
Epk Street 5681 (Co Sony) (CD smgiel 

Rap-flavored bass track pumps up the 
jam with massive crowd chants to hoot 
and holler to. Die-hard particrs will 
instantly recognize the background 
sample from K.C. & the Sunshine Band's 
1979 single "Do You Wanna Go Party." 
The infectious "Bassed Out" mix brings 
more scratchin' and a bigger beat to 
satisfy even the biggest of booty shakers. 
Party on. 



PICKS (►) ; New releases with the greatest chart potential CRITIC S CHOICE {*) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit, NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail m the tJ.S. are eligible lor review. Send 
copies to Larry Flick. Billboard, 1515 Broadway. New York, N.Y, 10036. Country singles should be sent to Billboard, 49 Mu&c Square W,. Nashville, Tenn. 37203. 
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Cleveland Outlet True To Indie Roots 



I BY CARLO WOOLF 



CLEVELAND— No way mil Cleve- 
land's Repeat The Beat shop become a 
"yuppie mall store," vows Dave Swan- 
son, the store's manager. 

"The idea here is no bullshit, just 
music," says Swanson, a veteran of the 
business both as a musician and in re- 
tail. "That's why we can have a really 
large jazz section, as well as independ- 
ent, underground rock. 

"Most of the staff comes from inde- 
pendent stores," says Swanson, a Mer- 
seybeat-style man who spent nine 
years working at Chris' Warped Rec- 
ords in suburban Lakewood. "First and 
foremost, we're music fans, as opposed 
to unit admirers." 

Swanson admits that the first Re- 
peat The Beat in the Cle\'eland area is 
off the beaten track (pun intended); the 
nearest sales competitor is a Coconut-s 
in Parma, a 10-minute drive south. And 
the closest stylistic competitor is My 
Generation, another altemati\'e-feeling 
(and well-stocked) independent, in 
Westlake. 

The idea is to draw from all o\'er, at- 
tracting customers by word-of-mouth 
and by print ads that appear in the al- 



ternative papers Free Times and 
Scene. 

"We tr>' to get people in the habit of 
counting on coupons and sales e\'eo' 
week," says Swanson, who drums for 
Cobra Verde, the hard-rocking succes- 
sor to Cle\'eland legend Death Of Sa- 
mantha. 

Repeat The Beat boasts a small 
stage at the back of the store for in- 
store appearances and radio tie-ins. 
Swan.son .says he hopes that eventually 
local bands will play the Repeat The 
Beat stage, using such occasions to 
spread their name, sound, and product. 

"The idea is not to become a venue, 
but to add to the character of the 
store," he .says. 

Even though it has only been open 
since latfi April, the store already has 
character. "The space, a former video 
outlet, is large and lx«.st.s rock posters, 
well-.stocked racks offering the ridicu- 
lously exotic and the too-familiar, and 
a friendly, knowledgeable staff: When 
asked about the latest Charlie Haden 
recording, salesperson Victoria Korosi 
recommended not only the Haden/ 
Quartet West's "Ahvays Say Goodbye," 
but al.<io .said she would order "Dia- 
logues," a sparkling 1990 album the 



great bas.sist made with Portugese gui- 
tarist Carlos Paredes. 

"At Chris' Warped, kids would hang 
out and not buy anything," Swanson 
says. "Here, there are teen-agers, eld- 
erly people, mutant freaks. And they 
buy. That's because there's Black Flag, 
but there's also Jimmy Buffett." 

Compact discs greatly outstrip cas- 
settes in sales, says Swan.son, who adds 
that there's still a market for vinyl. 

Not only is \inyl more aesthetically 
pleasing than its smaller-foi-mat suc- 
cessors, many independent labels still 
release product on vinyl, Swanson 
says. "The majors are treating it more 
as a novelty — like, the new Joan Jett 
album ("Pure And Simple" on Warner 
BrosTBIackheart] ha-s two songs on the 
[\Tnyl] that aren't on the CD. I think 
the labels declaring the death of vinyl 
was premature. If anything, the majors 
should pha.se out cassettes." 

Although there's no turntable at Re- 
peat The Beat, a CD player near the 
front of the store allows customers to 
check out in-store play options before 
purchasing a title. 

"We carry the top 40," Swanson 
says, "but we also carrj' the bottom 40, 
the much-preferred cat€gor>'." 



DETROIT-BASED REPEAT THE BEAT OPENS IN CLEVELAND 

where his operation already services 
many independent'* (including the in- 
novative Ann Arbor operation School- 
kids). But in Cleveland, Kotrys 
wanted to play a new game. "If we did 
another store in Michigan, it'd be like 
pushing the buttons all over again." 
he says. "Here, it was more of a learn- 
ing experience." 

That was especially true when he 
encountered resistance from other 
music merchants in the area accus- 
tomed to owning the turf. One even 
went so far as to attempt to trade- 
mark the Repeat The Beat name in 
Ohio, thus blocking Kotrys from do- 
ing business in the state. The effort 
failed. 

Even Kotrys admits the game is 
getting tougher. Not only is he in 



Freedy Johnston and Luka Bloom; 
world beat vocalist Sheila Chandra; 
the intellectual hardcore band Hel- 
met; and the tough pop of Velocity 
Girl. The flyer, which often doubles as 
^ ^^^^^ an ad, gives each 
.^^^^^B store an identity, 
a sales vehicle — 
and valuable tie- 
ins to record com- 




panies. 

Such activity is 
exciting for 
Kotrys, a busi- 
swANSON nessman who is 

enough of a music 
fan to carry a 12-diftc CD changer in 
the trunk of his Lincoln. He could 
have stayed in Detroit, opening small 
stores in a highly competitive market 



DECLARATIONS OF INDEPENDENTS 

(Continiicf} fn>rn /Hif/c ^9/ 

Eight of the album's songs are 
heard in their current concert ar- 
rangements, but four — "Burning 
For You," "Cities On Flame With 
Rock'N'Roll," "Godzilla," and the top 
20 hit "Don't Fear The 
Reaper" — scrupulously copy the 
original recorded versions. 

"We copied those as close as possi- 
ble so they could be used in movies," 
Bloom says. "We had to karaoke our- 
selves. We went back to an engineer 
who made several records with us, to 
get that 70s flavor." 

The tracks are popping up every- 
where: "Reaper" was used recently 
(at author Stephen King's behest) in 
the TV miniseries "The Stand," while 
the mirth-filled "Godzilla" was used 
to promote a TNT "Godzillathon" 
starring the building-toppling Japan- 
ese super-lizard. 

Two other songs may see the light 
of day in an as-yet-unreleased 70s- 
period comedy called "Stoned Age." 



competition with Harmony House 
and other independents in Detroit, he 
also battles such appliance-oriented 
chains as Circuit City and Best Buy. 
and they're about to invade the Cleve- 
land area, too. 

Kotrj's and his knowledgeable staff 
aim to play by the rules, but they can 
be aggressive, too. 

"We try to be legit," he says. 
"That's why we don't carry bootlegs 
or promotional discs. We're trying to 
have the cool, independent feeling 
without all the bad things. We have 
people coming in and buying five or 
six CDs a week. We appeal to the se- 
rious record collector. The idea is to 
be really deep in catalog and in im- 
port CDs. We try to make Repeat 
The Beat a place to go, not a thing to 
do. You can buy a CD anj'where. 
Here, you can have fun." 



Bloom and Roeser appear in the 
movie; "We're playing Blue Oyster 
Cult bootleg T-shirt sellers," Bloom 
says. 

The hand, which has influenced 
bands as diverse as Nin'ana and 
Metallica, plans an album of all-new 
material this coming winter, and con- 
tinues to maintain a heavy touring 
schedule. "We're playing 15 or 20 
shows a month right now," Bloom 
says. Among its dates this month is 
a set at one of the band's old stomp- 
ing grounds, the now-reopened My 
Father's Place in New York. 

Don't expect the la\ish laser shows 
that highlighted BOC's '80s concerts, 
though. "It was really a huge pain in 
the ass, because the stuff was always 
breaking," Bloom says. "We had to 
have a licensed laserist. OSHA was 
on our whole tour. I guess lasers in 
the hands of long-haired weirdos was 
a little too strange for the govern- 
ment" 




Customers at Repeat The Beat in 
Cleveland include "teen-agers, elderly 
people, mutant freaks." according to 
manger Dave Swanson. (Photo: Carto 
Wolff) 
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COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COWPILED. AND PtWVIDED BV SoundScan 

ARTIST lllllll TITLE 

1>B£L & hUMBEftOISTfiieuTING LABEL (SlXl LSI PRICE) 


WKS, ON 
CHART 


1 


1 


★ * * No. 1 

THE EAGLES A • 


* * * 

GREATEST HITS 1971-1976 

1 1 al Nu 1 


is; 


2 


3 


THE EAGLES • 


GREATEST HITS VOL 2 


I6i 


3 


2 


BOB UARLEY AND THE WAILERS A' 

Tun 


LEGEND 


156 


4 


4 


JIMMY BUFFETT* 

MCA 9ftl! 


SONGS YOU KNOW BY HEART 


1(6 


5 


5 


PINK FLOYD A ' 


DARK SIDE OF THE MOON 


IS7 


6 


; 


STEVE MILLER BANDA' 


GREATEST HITS 


165 


7 


8 


BEASTIEBOYSA< 

n- .II,' -„ ■--. iMBA(7.9aEaii 98 


LICENSED TO ILL 


99 


1 


6 


PINK FLOYD A- 

COLUMBIA 36183* . j EttJ 1 98) 


THE WALL 


is; 


9 


10 


JOURNEY A ■ 

"1 ■ '^f{V15 98> 


JOURNEY'S GREATEST HITS 


IE7 


10 


9 


THE EAGLES A < 

tl.LMr',,\ iCJ ;7 9a'i 1 981 


HOTEL CALIFORNIA 


;3 


11 


14 


ENYAA' 

REPRISE ^677J,VMRNER BROS, (10 9S'I5.98I 


WATERMARK 


144 


12 


11 


NIRVANA 

SUBP0P3A'iS'.taii% 


BLEACH 


15 


13 


20 


ELTON JOHN A >° 

POLYDOR ^lJ^3J-,ISLANO(79a,ll 98) 


GREATEST HITS 


15; 


14 


13 


METALLICA A > 

ElEKTRA 6flai2 I9 9a 15 98) 


...AND JUSTICE FOR ALL 


lit 


19 


17 


JANI5 JOPLINA - 

COLUMBIA 32 : 88 '5 98 _ . ■ -, 


GREATEST HITS 


121 


le 


29 


BILLY JOEL A- 

i.L ,:. i,'b - -10:21 . . ).i .-^ 


GREATEST HITS VOL, 1 & II 


is; 


17 


15 


MEAT LOAF A' 

ClEVElANDINT'l -l-.l'tPii : D ■ i. ' 'tH, 


BAT OUT OF HELL 


167 


11 


12 


JAMES TAYLOR A' 

WARNER BR3S. 3113' , " 11 98 


GREATEST HITS 


167 


It 


16 


ERIC CLAPTON A > TIME PIECES 

POLVDOR 47;:-'ti;'- 98 ! ; 1 1 ')B) 


- THE BEST OF ERIC CLAPTON 


167 


20 


18 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLES VOL. 1 

FAM-_i . ■ . _ 1 981 


K 


21 


21 


THE DOORS A 


BEST OF THE DOORS 


153 


22 


22 


AEROSMITHA' 


GREATEST HITS 


164 


23 


23 


U2a< 

ISLAND 842298* ' 1 9A ; f> 9fi > 


THE JOSHUA TREE 


131 


24 


19 


METALLICA A' 

MtGft'CCL 6039&«LEKTRAf9,9afJ3.98l 


RIDE THE LIGHTNING 


ISO 


2S 


24 


YANNI A 

r'C-.,Mf MUSIC 2067 9 9816 981 


REFLECTIONS OF PASSION 


n 


26 


28 


NINE INCH NAILS* 

IVI . hi ■ -h, :',98l 


PRETTY HATE MACHINE 


45 


27 


25 


METALLICA A 


MASTER OF PUPPETS 


149 


21 


27 


SMASHING PUMPKINS* 

CAROLINE ; 7ll:.' - SB 


GISH 


76 


29 


26 


FLEETWOOD MAC A ' 


GREATEST HITS 


IW 


30 


33 


THE EAGLES A 

ELEK-RA 7,-)^ ■ .- 


LIVE 


7 


31 


32 


BONNIE RAITTA' 

CAPITOL 961 1 1 '.^ . ■ .'h 


LUCK OF THE DRAW 


22 


32 


30 


GRATEFUL DEAD A ' THE BEST OF SKELETONS FROM THE CLOSET 

WARNFR RROr^ ,'7!',^ i781^11,gB) 


75 


33 


34 


PINK FLOYD A ■ 

; 1- yri ia;b98l 


WISH YOU WERE HERE 


18 


34 


- 


BOB MARLEY 

- - ■ i 9a-7 98) 


AT HIS BEST 


1 


3S 


35 


YANNI A 

PRIVATE MUSIC 82096(10 96 15 981 


DARE TO DREAM 


17 


3i 


31 


SEAL A 

SIRE .'h^, ( V-flwrJlP HHOS 19 98.16 98) 


SEAL 


4 


37 


45 


AEROSMITHA' 

GEFFEN 24264 i ' '.M 1,' 


PUMP 


3 


31 


- 


SOUNDTRACK A > 

COLUMB1A40323 9eL*ll9a 


TOP GUN 


59 


39 


37 


ALICE IN CHAINS A 

COLUMBIA 46075 19 98 1 i 1 'i 9y 


FACELIFT 


46 


40 


36 


WAR* 

A^fNUE ■C)07.^'PH N2 17 98'! . 9ft 


THE BEST OF WAR & MORE 


5 


41 


41 


ORIGINAL LONDON CASTA' 

POLVOOR 831 ' 3'ISLAND HT M Ea33 98) 


PHANTOM OF THE OPERA 


44 


42 


38 


CHICAGO A > 

.7ri"Rr)f '7,r;H9'rt'AR7lfR BROS 19 98';5 98 


GREATEST HITS 1982-1989 


153 


43 


44 


CAROLE KING A - 

(' ■ '"fUllRfll 


TAPESTRY 


25 


44 


- 


INDIGO GIRLS A 

tPK 1'., 71 1 le , . . 981 


INDIGO GIRLS 


V 


45 


40 


ROLLING STONES 

V:Rl7lN !^ i(;-l 1 ■ .D 


STICKY FINGERS 


3 


40 


42 


AEROSMITH* 

GEFFlN . 98) 


PERMANENT VACATION 


21 


47 


39 


LYNYRD SKYNYRDA 

MCA42293* . 78' 


BEST-SKYNYRD'S INNYRDS 


52 


4! 


50 


PINK FLOYD A' A MOMENTARY LAPSE OF REASON 

COLUMBIA 40699- 110 98 raiC 9rt 


17 


49 


« 


GUNS N' ROSES A" 


APPETITE FOR DESTRUCTION 


156 


H 


43 


PATSY CLINE A ' 

MCA 17-17,981: 98 


GREATEST HITS 


162 



Catalog albums are older titles which have pfeviously appeared on The Billboard 200 Top Albyms chart 
and are registering signihcant sales. • Recording Industry Assn. Ot America (RIAA) cerlilicatior for sales 
of 500,000 units. A RIAA certiticatron tor sales of 1 rniihon units, with mullimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CO. 'Asterisk indicates vinyl LP 
IS available. Most tape prices, and CD prices for W£A and BMG labels, are suggested lists. Tape prices 
marked EQ, and al' other CD prices, are equivalent prrces, which are projected from wholesale prices. 
H indicates past Heatseeker title. 3 1994, Billboard/BPI Communications, and SoundScan Inc. 
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Frank Mancuso: 
AQ&AWithTheMGMCEO 

BY KIRK HONEYCUTT 



1 



10 it big. do it right, and give it 
cLiss." The motto ol the studio's 
founder. I.ouis B, Mayer, still 
holds true today as Metro- 
Gold\\yn-Ma>'cr celebrates 70 >iear5 of enter- 
taining audiences world\^ide with some of 
the industry's most beUivtd films, Cumrntly, 
MGM is atxrclerating motion picture ptrxluc- 
tion with a strong slate of projects on the 
boards. New management and production 
teams fiaw revitalized both MGM and L A 
with the goal of pmduting 20 films per )rar 
between the two studios. ITie company is 
conBdent that its upcoming projects will be 




worth}' successors to the legac>'of both MGM 
and LIA's proud pasts. From "Gone With 
The Wind." "The Wizard Of Oz." Midnight 
Cowboy" and "Rain Man' to its recently 
released film "Blown Away." the studio is 
wcU-equippcd to deliwr some of the finest 
entertainment for the 2 Isi ccntui>' 

Billboard recent!) had the oppominii)- to 
interview MGM/UA Chairman and CEO 
Frank Mancuso about the company's current 
successes and future plans. Appointed injul>' 
1993. Mancuso ls credited with rebuildmg 
the lamed studio into a wtiridwide entertain- 
ment force. Mancuso is serving as the \5DA 
Convention's ke)'note speaker at the opening 
business session on Monday. July 23. 



I: In light of the restructuring and 
rt'i)ti(Wi»^ program put in place h\ Credit 
lyonnais losf siimnio. what lies in the immedi- 
ate futiitr Jot MGMAJA? 

friii Manrnt \Vc are executing a business 
plan tfiat we believe makes us full>- competi- 
tive w ith the other major studios. Wc will be 
pnxlucing 1 2 to 1 5 films per j^ear and releas- 
ing IB to 20 Glms. including product under 
distribution deals with Carolco and 
Pol)<iram. We arc able to do this becaasc of 
the financial restructuring announced last 
summer, the formation of an experienced 
mar^ement team and a major credit Eacilit)'. 
which we will be announcing in the near 
future. 

BB: VVliat arc the advantages lo reviving 
United Artists Pictures and iherehy creating h*o 
separate fihn dixisions? 

\lk The renewal of United Artists l^ictures 
allows us to feed MGM.^IA Distribution, 
MGM/UA Home Entertainment and 
MGM^'A Telecommunicatiofis (the theatri- 
cal, home video and television distribution 
artns of the companv) with twxj sources of 
films produced by us. MGM Pictures and 
United ArtL<;ts Picmres have separate devel- 
opment and production staffs, which alloy's 
each of them to tnaximize attention on their 
own projects. In iiddition. the United Artists 
narrxe has a special place in the hustoi)' of the 
film industry, and we are wnddng to return it 
to its roots — as a p>lacc where filmmakeis arc 
able to pursue their creative vision, 

Bl: Credit Lyonnais must, oj course, sell 
MGM hy May 1997 to compK' with VS. hank- 
ing lavi-i. Hovt- does this situation coior the stu- 
dio's strategies? 

m .Although our relationship with Credit 
Lyunnais is excellent, we view the 1997 intro- 
duction of new parmere and investors as a 
continuation, not the end. o( the process of 
restoring MGM to its rightful place in the 
industry. We have devebped a business pJan 
that carries us through that transition. 

BB: Will MGM and UA film hut/gcb ha\t to 
shoiv ratrmnt, or can you make a huge picntre 
or two if the ekments seem right.? 

(11: We do not have any constraints on 

Continued on pag,e 57 



For 70 Years, MGM Has Produced 
The Lion's Share Of Classic Films 
And Hollywood Talent 



BY JOHN FRICKE 



/ / f Hollywood had had no studio other than Metro-Goldwyn-Mayer, the town 
* still would have been the movie capital of the world." The opinion is that of 



I 



film historian Richard Alleman, but the statement is incontrovertible. Now, in 
1994, MGM celebrates its 70th-anniversary year and begins an eighth decade 



of motion picture production and release. Its current sched- 
ule and an indefatigable, optimistic view of the future ensure 
the continuation of a tradition, reputation and history that 
surpass legend, 

Leo the Lion has been both logo and mascot for MGM smce 
the studios inception 70 yea.TS ago. Throughout that rime, "the 
lion's roar" has come to 
represent a quality and iilH' 
variety of entertainment 
unsurpassed by any other 
Hlmmaking company. In 
the 65-year historj' of the 
Academy Awards, MGM 
has garnered nearly 60 
Best Picture nominations, 
winning the Oscar for 
"Broadway Melody,'" 
"Grand Hotel," "Mutiny 
On The Bounty." "The 
Great Ziegfeld." "Gone 
With The Wind." "Mrs. 
Miniver." "An American In 
Paris." "Gigi" and "Ben 
Hur" 

It all began on April 1 7, 
1924. with the merger of 
the Metro Film Corpora- 
tion, the Samuel Goldw^ii 
Studios and Louis B. 
Mayer Productions. By 
contractual agreement. 
Goldwyn's name was 
retained in the ride of the company, although he had no con- 
nection with the organization. Along with the name, howev- 
er, came the Goldwyn film lot in Culver Cit)\ Calif, . and its 
logo: a roaring lion, encircled by a banner reading 'Wis Gratia 
,\rtis" (Art For Art's Sake), At MGM's official opening cere- 
mony, the studio's stars included Lillian Gish, Lon Chaney. 
John Gilbert and Ramon Novrarro. In its first year of business, 
the company earned a profit of nearly S5 million. 

Within a decade. MGM was established as "the TifEany of 




Louis B Mm'fT (center) and producers Harry RapJOeft) and Irving Thalberg 
at the 192-i Mclro-Goldwyn-MiJV'fr openmg-day ffrrmonifs 



the business," and Debbie RejTiolds later noted that the 
unoflicial studio motto was "Do it big, do it right, and give it 
class." The unique Metro atmosphere of professional pride 
and family loyalty was initiated by Louis B. Mayer during his 
25-year reign as VP; his philosophy, attitude and love for the 
industry permeated the enrire company, In the 1970s, long- 
rime studio propman Hal 
Millar succinctly summa- 
rized the emotions of 
Metro employees; "Other 
studios made good pic- 
tures. We worked for 
MGM. We made better 
ones." 

.Another of MGM's out- 
standing characteristics 
was the fervor with \^•hich 
the company embraced 
lalcni. /\s early as 1926, 
the studio claimed "More 
Stars Than There Are In 
Heaven." and the slogan 
was validated quickly and 
consistently. But the tal- 
ent pool was far from lim- 
ited to star performers. 
Such producers as David 
O Sclznick, Irving Thal- 
berg, Hunt Stromberg and 
Dore Schary thrived at 
MGM. whether creating 
film versions of the clas- 
sics, lavish costume epics or dramas of social commentary. 
Between 1939 and 1962. Arthur Freed headed up his own 
production unit and was ulrimately respotisible for many of 
Hollywood's finest motion picture musicals, including 
"Singin' In The Rain." "Gigi." "An American In Paris. ' "Meet 
Me In St. Louis." "Easter Parade" and "The Band Wagon." 
The studio's ace directors included Victor Fleming. George 
Cukor. Vincente Minnelli, Charles Walters. Richard Thorpe, 

Continued on pogf 57 
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Ben Hur" To "Gone With The Wind," "Wizard Of Oz" 

MGM Has A Long Line Of Legendary Films 



To "Thelma And Louise. 
By John Fricke 

1024 

Mciro-Gotdw^-n-Maycr is founded 
on a merger betwTcn Metro Film 
Corporation, the Samuel Goldwyn 
Studios, and I-ouLs B Mayer 
Productions. 



1025 

MGM's silent-screen "Ben-Hur" 
stars Ramon Novano and Francis X. 
Bushman; the picture rivals "The 
Binh Of .A Nation" as a worldwide 

success. 




1028 

MGM's mascot. Leo the Lion, 
makes his fir^i stJund recording for 
the studio's first him v,Mh sound. 
"White Shadows In The South 
Seas '■ MGM had acquired the 
roaring lion trademark in the origi- 
nal merger deal wiih Goldw^Ti 
Studios four )rars earlier, 
1029 

The studio's musical supremacy' 



wouldn't be established lor another 
decade, but MGM is the first to 
offer an "All Talking! All Singing! 
All Dancing' ' picture, with 
"BniiKJwa)- Melody," The film siai5 
Anita Page. Bessie have and diaries 
King with Mar>' Doran — and wins 
the .\cadcm>' Award for Best 
Picture 

MGM's last silent film. "The Kiss." 
is a stellar vehicle for Greta Garbo 



"Gartxj talks! " in ".^na Chrisnc" 
and. in the process, makes one of 
the very few successful iransiiion.s 
from silent-screen sur to talking- 
picture star, 
1932 

The Best Picture Oscar goes to 
"Grand Hotel." which features five 
of the studio's biggest stars: Greta 
Garho (as a mercurial baltenna with 
entourage). Joan Crawford. Lionel 
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ONGRATULATIONS 
TO MGM/UA FoffPYEARS 
OF QUALITY ENTERTAINMENT. 

We are proud of 
our partnership 
and look forward 



HE FUTURE. 



70th Anniversary 



MANCUSO 

Continui ii Inmi tKHif >li 

our film budgets. The distribution agreement with Carolto should 
provide our theairical distribution organization with "high-budget" 
films. However, there is nothing to prevent us from producing [Ums 
in that category-. 

B: f>imiU, wifl \aur fibns be siflr-dmm or storv-dmoJ ? 

HH For any film to havt WTdespn."ad commercial success in this competi- 
tiv'e marketplace, it must first tell a stor>'. so all of our films will be storj'- 
drn-cn. In addition, certain films will hav-e major stars, because their presence 
enhances the value of the film and thus its markctabilii)-. Equall)- important, 
our films will have strong suppon casts whose names and ticcs will have pos- 
itive appeal. 

88: Do yiHt Jansec more tmoafl producing deak, or will you attempt to create 
moit oj your product in-house? 

m We will create most of our product in-housc. although wi: will utilize 
overall production dcak. such as Trilogy", on a selecrivT basis. 

B8: Will you be looking jar tent-pole franchises, asyvu did al Paramount 
Pictures? 

HI: Yes. "Tent poles" are filras with high awareness levels because of 
storv' or cast. For example, upcoming we have "Speechless," with 
Geena Davis and Michael Keaion: "Cutthroat Island," with Gecna 
Davis; and. of course, the upcoming James Bond project starring 
Pierce Brosnan, 

BB: yMiat are the dioflotgcs of launcJting a new idevision division ? 

m The television business is undct^ing seismic changes. We ate posi- 
tioning MGMl'A Televxsion to rcspi>nd lo those changes 

Over the last sl\ months, we hav^' negotiated a substantial production 
commitment with Showtime, which calk for the production of 22 episodes 
of "The Outer Limits" (a prize UA library' ntlc) as well as a substantial multi- 
ycax commitment for madc-for-cable movies to be delivered over the next 
sevien yesrs. 

W e are acti\el)' pursuing properties for fiist-run sjtrdication arKi expect to 
be making announcements on two projects (or tdl '95 within the next few 
months. .At the same time, we ate active I)- devneloping movies of the week and 
miniserics for the networks. Late last >-ear. wc launched MGM Animation, 
which, in addition to Pink Panther, has a number of projects in devek>pmeni. 

B: Haw \«D the VA atid MGM lilnaries he expioitdi? 

W: MGM'UA has alwa)^ been the market leader in maximizing catalog 
sales. W c made innovation in pricing and pack^g library titles that have 
become the indusirv standard. W e have implemented several simple, cffec- 
tivi- stratL"gies with our films that have re-energized sales. In anticipation of 
the new Bond movie, "Golden E)x" we put the existing 15 titles on mora- 
torium. The ttsuils were extraordinary'. ]»icldtng fivx- times our 1*W3 sales. 
We recently received man)' requests from corporate sponsors to aid in the 
relaunch of the Bond video Ubrary around late siammcr of '95. 

Rft \\}}at do you bope to oovmptish with the announced expamvm imo ani- 
mation} 

HI Our plan is quite simple. W'c recognize there is an cnomious thirst in 
the marketplace for animation. We have built the foundation for this by set- 
ting up MCiM Animation as a separate unit within our company to create. 
devek>p and produce al! forms of animation — be it features, scries, s-pecials 
or interactive games, 

W e arc vTcry excited about our current production slate, which includes a 
second season of The Pink Panther" in first tun, a special for .ABCI entitled 
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Clarence Brown, W. S. Van Dyke and King 

V'idor. 

Naturally, many of the studio's creative tal- 
ents came to HolK-wood via New York and the 
Broadway stage. Through the years, Metro uti- 
lized the abilities of such writers as Ben Hecht. 
Charles Mac.Arihur, .Anita l.oos, and Betty 
Comden and Adolph Green. The studio also 
commissioned original film musical scores and 
songs by Irving Berlin, Cole Porter. Richard 
Rodgers and Lorenz Hart. Harold .Arlen and 
h.. Y. Marburg. Hugh Martin and Ralph Blane, 
and Johnny Mercer and Harr>' Warren. 

In other behind-the-scenes influences, 
MGM costumes designed by Adrian started 
worldwide fashion trends. All the filmmaking 
trades — makeup, an direction, set and proper- 
t>- construction, special effects and publicit)' — 
reached new heights at MGM. \s Helen Hayes 
unequivocally stated in 1990. MGM was "the 
great film studio of the world., .not just of 
America or of Hollywood, but of the world. ' 

At its peak. Metro was not only the premier 
movie factor)- but ver)- much a citv- unto itself. 
The studio's stated goal of turning out a film a 
week was seldom met — but ii often managed 
three a'lea.ses a month. Eventually, its Culver 
City propcny covered sl\ lots, encompassing 
180 acres. Lot 1 fcatua-d the sound stages and 
office buildings; Lots 2 and 3 housed perma- 
nent sets (among them New York Street. St. 
lx)uis Street and Carvel, the imaginary' home of 
film characters such as Andy Hardy); Lots 4, 5 
and 6 were used for temporarv' constructions. 
During the 1930s and 19-K>s, MGM had near- 
ly 5.000 employees on its roster — from pro- 
ducers and actors to craftsmen and techni- 
cians. The studio was open 24 hours a day. six 
days a week: there was a commissary, a 
foundr)'. a hospital, a barbershop and even a 
blacksmith. 

Of course, even MGM had to give way to 
changes in popular taste and the advent of tele- 
vision. By 1970. much of the studio's property 
was disbursed or destroyed. The back lots were 
razed and marketed as real estate; props, cos- 
tumes and memorabilia were offea-d at auctiotis 
and rummage sales. L'nder Kirk Kerkortan. the 
name MGM became associated with a Las \'egas 
hotel. Later, Kerkorian purchased United 
Arrists, merging its legendar)' histor)- with that 
of Metro. Ted Turner bought the combined 
resources of MGM/L'A in 1985. ultimately selling off everything but the 
film library. Eventually. Lot 1 itself became pan and parcel of the vari- 
ous corporate mergers, sell-ofls and trade-ofe — and Metro-Goldw^Ti- 
Ma)er established its new home in Santa Monica, Calif., in 1993. 

What remains of MGM. of course, are its films — new and old. 
Through their exhibition and preservation, through revival and televi- 
sion and home video, Metro conrinues to grow in stature and reputa- 
tion. Its sixth generation of admirers is as appreciatK'e and dazzled as 




.MOM mascot Lfo ibc Lion madt his /irsr sound recording in \ "-tlt-i 




Ciaiii Gable and Vi\ien Leigh stoned in /939 s Best Picture "Gone With Tlif Wind. ' 



any fans of the past; there remains no counterfeit for the quaUty of 
many MGM films. For decades, the studio was the best kind of play- 
ground for gifted adults — a place where talent, enthusiasm and virtu- 
ally limitless financial support made almost anvthing possible. 

The appeal and magic of what was created is immeasurable but per- 
haps best summarized by author Peter Hay in his 1991 histor)' of 
MGM for Turner Publishing. As he figuratively noted then. "The land 
of Oz beckons to lovers of movies each time the lion roars." ■ 




Barrj-morc. Wallace Beer)' and John 
BaiT)Tnorc. 

"Mc Tarzan, you Jane" launches a 
major film series for MGM when 
Maureen O'SuIItvan anil L'nitrd 
Stales svsimming champion Johnny 
\\'eissmuUer siar in "Tarzan. The 
Ape Man " 

V'icior Fleming directs Jean Harlow 
m "Red Dust." which co-surs Marv' 
.Astor and Clark Gablr. 



Fred Astaire makes his screen debut 
ai MGM, panneringjoan Crav*ford 
in "Dancing Lady." 
1934 

Producer David O, Sclznick and 
direcior George Cukor bring "David 
Cnppcrfield" id the screen, 
shooting the "all-British" picture 
entirely in Hollv'wood. Freddie 
Banhoiomcw becomes an immedi- 



ate star in the title role. 
1035 

The yvar's Best Picture is 
"MunnyOn The Bount)'." 
starring Clark Gable and 
Chades Laughion. 
Producer Irving Thalbcrg is 
responsible for the revival of 
the film career of Groucho. 
Harpo and Chico Marx with 




"A Night Ai The Opera." 
The pitruTT co-stars Kitty 
Carf isle. Allan Jones and 
Margaret Dumom. 
William Powell, Myma 
Ijjy and Asia collaborate 
in the sophisticated 
m)'sier)'/comedy "The 
Thin Man," fust of 
another successful MGM 
film series. 



1036 

Tlie Best Picture Oscar is awarded 
10 "The Great Ziegfeld," a three- 
hour biographical extravaganza 
topped by the production number 
"A i*reit)- Giri Is bke A Melody." 
1937 

l-ouisc Raincr wins the Best Actress 
Oscar for her role in Irving 
Thalberg's production of Pearl S. 
Buck's "The Good Eanh." Thalbcrg 
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/erry H. Waxtnan and Harold I. Huttas 
, , Alan Lithograph Inc. 



Starting today, Alan Lithograph takes environmentally sensitive printing into the future. And we're calling on you to take action v/ith us. 
We all understand the need to work with the environment in mind — at Alan Litho we've been recycling products for quite some 
time. But that's no longer enough. So we've taken a hard look at what we've accomplished so far and discovered a way to do more. 

(re-s+ock) recycled paper program. 

Join us as we launch ReStock, our innovative recycled stock program. And help us make recycled stock the paper of choice from now 
on. Starting today, Alan will make a donation to one of six environmental groups every time you print with recycled products. And we'll 
make it easier for you to use them. Our new brochure shows you how. Order your copy now. Remember, you're designing for all of us! 

Be the first to receive your ReStock brochure. 



Call: Alan Lithograph Inc.* Frankie Kowalski, Marketing Coordinator • (310) 330-3880 



70th Anniversary 



The Success Of MGM's 
Home Entertainment Division Is A Credit 
Tb Its Cast Of Star Executives 



Richard Cohen, 
prfsuiaU oj 
MGM/l'A Home 
Entertainment, 
is responsible fur 
overseeing world- 
^^SjjjL^V wide aeiiviiies of 
^^^^^1^^ MGM/UA Home En- 
^^^^^ Jk^^ tcrtatnmcnt. includ- 
HHHBk AK^H ing home video 
product and elec- 
tronic publishing m new media. Previously, 
Cohen was executive VP of Buena Vista 
Home Video Worldwide, with rcsponsibiliry 
for ihc home video labels of Walt Disney, 
Touchstone and Hollywood Pictures. 

"MGM's 70th has proven to be a mile- 
stone year, as it re-emerges as a fully opera- 
tional studio on ever)' level." says Cohen. 
"Our home-entertainment division has the 
unique opportunity not only to mine the 
greatest library in the world but to make a 
significant impact with one of the most 
admirable production slates in Hollywood. 



David Bishop. 

exetulive \ToJ 
MCWVA HfflJif 
Bnatainment, 
oversees worldwide 
production, devel- 
opment and distrib- 
ution of the studio's 
home-video prod- 
uct, interactive tech- 
nology' and electron- 
ic media. Before 
rejoining the studio in January IS)94. Bishop 
served as president and COO of LIVT Home 
Video. Prior to that, he was \T of sales and 
marketing for MGM/UA Home Video. 

"It is vital as studios enter into the inter- 
active market, that they focus on the integri- 
ty of the programming." says Bishop, 
"Treating CD-ROM product as a licensing 
opportunity to promote a film can endanger 
the long-term viability of this promising 
industry." 





George Feltenstein, 
senior VP/CM. 
supervises all do- 
mestic home video 
activities for parent 
company Mctno-Gold- 
w)Ti-MayxT. Inc. Most 
recently, he was VP of 
sales and marketing. 
vAkk he spearheaded 
marketing activities 
for the compan) s video and laserdisc product. 
Prior to joining the company in 1986, 
Feltenstein served as national sales nmnager for 
New York-based Film Incorporated for sevxm 
>'ears. where he was responsible for the dieatri- 
cal distribution ami, overseeing reissues of vari- 
ous classic and foreign films. 

"The home entertainment marketplace is 
expanding with ever-growing rapidity." saj's 
Feltenstein. "This gives those of us at 
MGM/UA an extraordinary challenge to 
develop products that set a new standard for 
the industry'. These will dravv upon our great- 
est asset, which is the most significant library' 
of motion pictures in the world." 



Bob Hardenbrook, 

VP oj creative services, 
IS responsible for 
supervising the cre- 
ation of marketing 
materials for MGM/ 
UA Home Video's 
lineup of classic films 
and current releases 
on videocas-^ ite and 
laserdisc. Harden- 
brook, who joined the company in 1987 as 
director of creative services, was previously an 
art director at Media Home Entertainment, 
where he was responsible for designing the 
company's packaging and point-of-purchase 
materials. 

"The most challenging aspect of my job is 
reinventing new ways to make our product 
stand out from the rest," says Hardenbrook. 
"What was once original design has now 
become industry standard. Our goal is to tran- 
scend those standards and to keep MGM/UA 
in chc forefront of creativity'." 





Mindy Phillips. 

VPof^ak's. 
.ic IS its the sales liai- 
son between Warner 
1 itime Video's cor- 
porate and field per- 
sonnel and MGM/ 
UA Home Video's 
headquarters. She 
develops sales pro- 
grams and works 
closely with marketing while maintaining 
direct relationships with retail and disiribu- 
rion corporate headquancrs. 

"As a leader in sell-through video, 
MGM/UA is reducing some of our best-sell- 
ing titles to provide the home-video cus- 
tomer quality entertainment at a new low 
price," says Phillips. "This includes not only 
contemporary product, but some of our best 
classics, miLsicals and w^estems as well." 



Kim Wciiz, 

VPo/ markcimg. 
develops marketing 
programs for MGM/ 
UA's rental and sell- 
through releases and 
is responsible for 
promotional spon- 
sorships and tie-ins. 
she is also responsi- 
ble for the creation 
and execution of MGM/U.'\"s print and tele- 
vision advertising campaigns and supervises 
all media placement. She joined the 
MGM/UA Home Video team in New York in 
1 983 and transferred with the division lo Los 
Angeles in 1987. 

"As we have showTi this year with our FTD 
and Kleenex cross-promorions. MGM/UA is 
uniquely positioned to take the catalog busi- 
ness into a new era." says Wertz. "We have 
proven that catalog product can be ver>' prof- 
itable — sometimes more profitable than 
direct-io-sel 1-th rough hits. Our goal is to pro- 
vide creative and strategic cross-promotions 
that drive sales on all our products." | 




The Enormous Popularity 
Of MGM's Film Higlilights 
Is Being Replayed On Video, 
Due To Slrong Catalog 
And Promotions 

BYTRUDI MILLER ROSENBLUM 



MGM/UA Home Entertainment owns the home video rights to 
one of the largest libraries of filmed entertainment in the worid, 
including new MGM theatrical releases, the Turner/MGM 
library of 2,950 titles and the United /Vrtists library of more than 
1 ,000 morion pictures. With a 70-y'ear collection of classic films lo 
mine, it's no wonder that MGM/UA Home Video does a thriving busi- 
ness in catalog titles. 

Since the late 1 980s. the compimy consistently and successfully has 
reissued and marketed older films at a sell-through price of $ 1 9.98 to 
$29.98. encouraging viewers lo start their own home collections. 

"MGM has been at the forefront ol the sell-through business for 
quite a few years — since 
about 1986," says MGM/UA 
Home Fntertainmeni presi- 
dent Richard Cohen. "Right 
now, our strategy is to look 
through our extraordinary 
catalog and highlight those 
titles that seem to have a 
great deal more potential 
than has been realized to 
date." 

As an example, he points 
to the James Bond series of 

films. "These are quite . 
unique— possibly the Ouo. Ihcima Aiui lx>uii 

most accessible film fran- 
chise in the history of cinema." Cohen says. The Bond titles have been 
available prcvioasly in various formats and at different prices, MGM's 
strategy is to make their reissue an exciting event through several 
stages. First was the announcement of a moratorium program, so that 
the films vvill be off the market fora v^hilc. "Then, at some point, we'll 
repromote and rereleasc them in conjuncrion with the next Bond film." 
says Cohen, "And it's safe to assume they'll be a-packagcd. rcm;istercd 
and repriced. You could do something similar with the 'Rocky' 
films." 

Cohen also points to "Thelma And Ijouise" as a film with big sell- 
through potential. "It did vx-ry nicely on video as both sell-through and 
rental.'* he says. "But you could make a case that this was maybe the 
most imponant film for women in the last 25years. If that's true, that's 
something to examine; if marketed properly, its potential Ls much 
greater." 
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wtmid die shortly btTorc comple- 
[ion 4)1 ihc lilm. 

Ilic year's biggest money-maker 
woridwide. "Maytimc" teams 
Jcanciic MatDonald and Nelson 
Fdd>. 
1938 

In ilieir second of 10 pictures 
together. Judy Gariand joins Mickey 
Rooney in Carvel (Louis B, Mayer's 




quimcsscntial all-.'\mcncan io«-n) 
for the founh insiallmem of the 
"Judge Hardy's Family" films. 
"Love Finds Andy Hardy " 
1939 

In onlcr to get Clark Gable for the 
rule of Rheit Butler. David O. 
Sclzjjick gives MGM distribution 
nghls and half ihe profirs of "Gone 
With Ihc Wind." which wins 
iinoihcr Best Picture Oscar for the 



studio The film co-stars Best 
Actress Vivien Leigh. Olivia dc 
Havilland. Ixslic Howard. Thomas 
Mitchell. Best Supporting Actress 
Hauic McDanicl. Ona Munson and 
Buiicrfly McQueen. 
-MGM spends $3 million to bring L. 
Frank Baum's "The Wizard Of Oi" 
to ihe streen. It h*. since been esii- 
maicd that Judy Garland. I'rank 
Morgan. Ray Bolgcr. Ben Lahr.Jack 



Haley. Billie Burke. Margaret 
Hamilton. Charley Gra|>L-win, Clara 
Blandick. the Munchkins "and 
Toto. loo" have been wen by more 
people than any other cnccnain- 
mcnt in history. 

Roben Di>nat reicivi*;. a Best Actor 
Oscar for "Gcxxibyr, Mr. Chips" 
(winning over Gable in "Gone With 
The Wind." James Stewart in "Mr- 
Smith Goes To Washington." 



l-auirncc Olivier in "Wulhcring 
Heights" and Miekry RLX>n[ry m 
"Babes In Arms"). 
Director George Cukor and 
producer Hum Strombcrg oversee 
an all-female cast for "The 
Women," which stars Joan 
Cniwford. Joan Fontaine. Mary 
Boland, ttiyllis Povah. Florence 
Na.sh, Nonna Shearer, RiKsalind 
Rus.scll and Paulcttc CKxIdard. 
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MGM/UA aUo seeks out \iewer inpui. polling cotisumers to find ' 
out which titles they'd most like to see. 

One of MGM/UA"s spcctahies is ihemed promotions, giving new 
life to older films by grouping them into a genre. "Wc do a tremen- 
dous amount of this kind of thing, and it's very varied." says 
MGM/UA Home Video senior VT. GM George Fcltcnstcin, "We put 
our classics in groups of four to 12. depending on the circum- 
stances. We started our 1-amily Classics line in iS)88, before thai 
came into vogue. Wc have an MGM Musicals line, and we were tht 
first to do an Oscar promotion — highlighting past Academy Award- 
winning films at the time of ihe current Oscars. It's ver>' multi- 
faceted. 




Wf'II cilHuys have "CusuWciiicii. 



'CioUlmgcr' 



"We also tike to do promotions thcmed around a particular 

star," he continues. "Right now. we're very excited about the 
John Wa>'nc promotion we're doing- That's special because 
we're releasing six films that he did very early in his career, real 
rarities most fans haven't had a chance to see," ITie subjects of 
other MGM star-centered promotions have included Clark 
Gable, Greta Garbo and judy Garland- 
In IQOO, the company Ix'gan its Leading Ladies series, fea- 
turing new-to-\ideo films starring Grace Kelly. Audrey Hepburn, 
lean Simmons, Cirecr Ciarson and other female stars of the silver 
screen, .\dded to the scries this summer are sLv ncver-bcfore- 
rcleased tides featuring 70th-anniversary commemorative pack- 
aging and original trailers, released this month at SI 9.98 each. 
MGM also uses cross-promotions and product tie-ins to add 
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1942 

Tlie wanime "Mrs. Miniver" teams 
Waller Pidgeon and Greer Garson 
and wins s«-\Tn Ostapi. including 
Rest Picture, Best Actress. Best 
Director and Best Screenplay. 

1943 

Mickey Rwnc)' and Tay Bainter 
bring to the screen (and to life) 
William Saroyan's "The Human 
Cofncdy." 



"Lassie. Come Home."" the begin- 
ning; of anoihcr MGM film series. 
Mars Riuldy McDim-all and Pal, a 
male collie \n the female title rule. 
Gene Kelly dances in 'DuBany 
Was A Udy." 
1944 

Judy tiarland and Tom Drake star 
in V^inccnic Minnelli's "Meet Me 
In St Louis,"' 



' Iliiny Seconds Over rok) o" 

stars Spencer Tracy. 

Esther Williams makes a splash 

as ihe leading lady of the 

swimming spectacular 

"Baihiii^ Beiiuiy." 

Lucille Ball cracks the whip as 

a L'lrcus ringmaster liurin}* the 

"Zicgfeld 1 nllies" opening 

number. "Bring On Ihe 

Beautiful GirLs." 




1945 

Lrank Sinatra stars 
with Gene Kelly in 
■'.\nihors .Awcigh." 
another MGM Best 
Piciure nommcc, 
1946 

I ana Turner and 
John Garfield star in 
ihe heaslly sugges- 



" [ he Postman .Always 
Rings Twice." 
1948 

W'hen Gene Kelly 
breaks his ankle playing 
touch football. Fred 
Astaire is hastily 
summoned to co-star 
with Judy Garland in 
Irving Berlin's Taster 
Parade." w+iich the ads 




call "the happiest musi- 
tal c\*cr made." 
1949 

Spencer Trac> and 
Kailiariiie Hepburn star 
as hushand-and-wife 
lawyers in the Garson 
KaninTluih Gordon 
screenplay "Adam's 
Rih" 
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The Studio Enters The Interactive Age 
Betting Its Film Audience Will Be Blown Away By A 
Variety Of Futuristic Formats And Games 



BY MARILYN A. GILLEN 



MGM/lIA has raLsed the curtain on the interactive future, embrac- 
ing a tomorrow in which moving pictures have slipped the 
bounds of theater screens and videocassettcs to take up resi- 
dence on CD-ROMs and other 5-inch discs. 
I he opening credits on 
the 70-year-old film stu- 
dio's baby-faced business 
saga have already begun to 
roll. The July I theatricul 
release "Blown Away," 
starring Tommy I-ec Jones 
and Jeff Bridges, for 
instance, will be spun off 
into a game property due 
in September as a joint 
venture between MGM 
and Chicago-based game 
developer Imagination 
Pilots. Numerous other 
games, codcvelopcd with 
a variety of partners 
including major game 
pla>'er Sega and based on a 
number of different films 
or original ideas, also arc 
in the works, with several 
due as early as year's end. 

MGM/I)A also l>ecame a pioneer m the n on- interactive fi!ms-on-disc 
marketplace this year when it pacted with Philips to make available 30 
films in its catalog for release as 5-inch Video CDs for Philips' CD-I 
hardware plaiiorm. l ilies in ihc catalog include the James Bond and 
"Rock)'" films, and the first discs began hitting the marketplace this 
summer. The pact followed an earlier one between Philips and 
Paramount. 

With its new ventures in the multimedia realm. MGM/UA joins its 
bister studios in what can only be dest rilx-d iis a flurry of activity over 
the last six months. li.s approach is a little different, howe%'er. in that it 
has chosen not to form a separate "interactive studio" as haw olheis, 
such as L'niversal, Paramount and 20th Century- Fox, 

Da\id Bishop, MGM's executive VT. Home Entertainment Inc., 
doesn't rule out such a move in the future. ".As this basiness unfolds, 
you need to be flexible enough to entertain all possibilities."" he says. 
"MGM/UA wants to be in a position to harness iLs in-house resources 
as well as utilize outside expertise." 

MGM also has made striking strategic learnings with outside devel- 
opment cxpens who can bring technical savvy to its creative cache. 
Unlike earlier such film studio relationships with gamers, however. 
MGM is not merely licensing away its properties. All of its development 
deals arc co-prod uctioiw in which the studio will be an active partner 




'Bkwn Awii\ " 
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in everything from project dc\'elopment to marketing to distribution. 

The co-development deal that has tnade the biggest headlines to 
date is MGM's pitct with Redwood City, Calif., game company Sega to 
jointly prcxluce interactive games, as well as movies and T\' programs. 

The multi-year, nonex- 
clusive agreement will 
bear its first fruits by the 
fourth quarter of this year, 
says Alan Cole-I'ord. 
MGM's executive VP for 
slrategj' and development, 
although he adds it is still 
a little too early to talk 
about which CD-ROM 
titles will be the first out 
of the gate. 

"Because this will be 
our first joint release sea- 
son, we wmi to make sure 
that the products we do 
bring to market will cast a 
ver> long shadow in terms 
of their profile." says 
Cole- ford. 

All joint efforts will 
sport both the Sega and 
MGM names on the pack- 
aging. Cole-Ford says MGM still is discussing whether it will use its 
existing logo or some variarion of the logo bearing an imprint such as 
MGM Games on its game properties, 

"VVc"vc believed in the melding of livc-acuon video and computer 
lechnolog)' as a great means of delivering a cinematic experience on a 
mass- market-affordable home game system for some time." says Tom 
Kalinskc. CEO/president of Sega of America. "Linking up with MGM 
allows us to do that with more ease and sophislicalion than ever 
before." 

The Sega deal is unique in several ways, not the least of which is the 
emphasis on creating great "content"" over creating specific projects 
just for games or just for films or just for TV shows, "Our hope is that 
a significant number of the projects we develop will Ix" durable enough 
and unique enough to have a life beyond ihe interactive realm.'" says 
Cole-ford- "I think that's likely to be tnie of a number of the titles we 
work on with Sega, hut not necessarily ail of them." 

Particularly strong stor)'line concepts may get the green light for 
simultaneous film and game development, for instance. Others may 
prove themselves hits first as games and then gel moved over to film, 
Some may hit TV screens. 

"The initial thrust is to bring our creative teams together and to 
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excitement to catalog releiises. For example, last Mother's Day, con- 
sumers who lx>iight an MGM musical received a coujxm for $20 off a 
floral purchase fnim FTD. For the 50ih-anniveRar)' deluxe collector's 
edition of "(Casablanca." MGM/UA did product tie-ins with Nestle's 
and with Taster's Choice. 

In August. MGM/UA celebrates its 70th anniversai^' via a Joint pro- 
motion with Kleenex (the tissue company also is celcbraring its TOih 
anniversarv). C!ustomers can receive a $5 rebate by purchasing one of 
a select group of videos and four Kleenex products. The videos arc "The 
Wizard Of Oz," "Singin' In The Rain," "West Side Story." 
"Mooastruck,'" "The Cutting F.dgc" and "Benny And Jotin." The pro- 
motion is being supported by a joint $3 million advertising campaign, 
and in September the companies will sponsor a "Tear-jerker 




Marathon" on TNT. Meanwhile, retailers v^^ll Ixr .supplied wiih shelf 
talkei^. tear pads and in-siorc dLsp^-s. 

New theatrical films offer MGM/UA another opponunit)' to add 
excitement lo video releases. I his summer, the company has ihrt-e new 
promotions timed to capitalize on the interest of new monies. On June 
1 5, anticipating the release of the new "Lassie" feature film. MCiM/UA 
repriced seven of its cliissic Lassie films to Sl-f.*)5. On July 20, coin- 
ciding with the theatrical remake of ".Angels In The Outfield." 
MGM/LIA olTcred a series of classic baseball films, including the 1951 
original version of ".■\ngels In The Outfield" (never before on video), 
" The lackie llobinson Stor>'," "The Straiton Story" and "Take Me Out 
To The Ballgame," .All are priced at SI 9.98. On July 27. the company 
offers three home videos of the "Our Gang" comedies — each priced at 
$9.98 and featuring four episodes — in anticipation of the upcoming 
"little Riiscals'" movie. 

"I think these releases will do very well." Cohen says. "Our objective 
is to take advantage of the increased awareness of these films and CO 
market them effectively to make sure the people most likely to buy 
them know they're available." 

MGM/UA has many other sell-ihrough promorions for this sum- 
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Ilcst Picture "An American In Paris" 
gives Cicne Kelly a stellar showcase 
and introduces Ijcslie Caron lo the 



1952 

l>3nald O'Connor. Debbie 
Re^Tiolds and Gene Kelly dance 
dieir way through "Singin' In The 
Rajn." 




1 he Spencer ■Irat7/Katharine 
Hepburn team continues to 
exhibit bo.v-ofricc povv-cr in 
"Pat And Mike," 
1953 

" I hc Band Wagon. " starring 
Fred .Asiaire. features ihe new 
tunc "Thai's Entcriainmcnl, " 
which would become an MGM 
ihcmr song 




19B4 

A soundsiage lun- 
cheon ior stars. pri> 
duciiun honihos 
and top executives 
heralds the studio's 
30th anniversary. 
1B57 

Flvis Presley's first 
MGM feature is 
"Jailhouse Rock." 



1958 

Louis Jourdan and Leslie Caron 
share top billing with MaunLC 
Chevalier and Hermoine Gingold as 
"Gigi" caps olT ncariy 2t> )'cars of 
musicals fn:>m ihc .Arthur Freed 
Uni[ Ihe film wins Oscars, 
including Best Piciure. 
Rlizabcth Taylor and Paul Newinan 
star in Tennessee Williams' 'Qii 
On .A Hoi Tin Roof ihc lop 
monev -maker of ihe year 




62 



A BILLBOARD ADVERTISING SUPPLEMENT 



BILLBOARD JULY 30, 198^ ji 



Happy 70tn Anniversary 




HOME VIDEO 



For havinc the courage to support the Laser Disc format when few others 
would. For having the hrainB to stay with the format when others would not. 
But most of all, for yourheirt hecause you understand that our children 's 
children will enjoy your great movies on the same laserdiscs we watch today. 

itt 0 Congratulations! 

All tke Best From Your Friends at ^'^i^J^^^^^S 



MEMBER 





WE WANT TO QUIETLY EXPRESS 
OUR CONGRATULATIONS AND THANKS 
ON YOUR 70th ANNIVERSARY 



AGI PACKAGING 



BILLBOARD JULY 30, 1 994 
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THE LION STILL ROARS. 

HAPPY 70th ANNIVERSARY 

M-G-M 

from your friends at Star Video 




anniversary 



Congratulations 
from your 
Italian friends 

G. RICORDI & C. 

MUSIC PUBLISHERS 
Via Berchet, 2 - MILANO - ITALY 





BRAVO! 




70 yeat 


^tf of excellence . . . and the lion roar^ on! | 













Congratulations to 
Metro ■ Qotdufyn - Mayer for 
Seventy J'ears of ^paring 






from your friends at 






M. i)istributing Co. 


70th Anniversary 






N^RD 






70th Anniversary 



ON VIDEO 




BiiJ(K Buddv"s Ummon, Wilder and Mcitihdu 



mer. On June 22. the company offered a doublcheader: first, a group 
of eight ncvcr-bcfore-rcleascd ""Action Adventure Classics." all high- 
lighted by 70ih-annivcrsar>' commctnoraiivc packaging and original 
theatrical trailers, with stars including James Stewart, Spencer Tracy 
and Da\id Nivcn; and second, a "Billy Wilder Collection," saluting the 
legendary- director with 10 $19,98 releases, including the ncw-io-\'idco 
'*A\'anti," the long-unavailable "Private Life Of Sherlock Holmes" and 
a repriced "Buddy Buddy." This month, MGMyUA reprices 16 Elvis 
Preslc>' tides lo a tollcciiblc $14.95. 

"In general, wc will be more aggressive and more visible in the mar- 
ketplace this year than we ever have been." says Cohen. In addition (o 
the 70th-annTversar)- milestone, "the whole company has gone through 
a major transformation in the last year, and that's created a revitalizing, 
energizing force. We ccnainly will benefit from that. Ha%ing a lot of 
new first-rate theatrical films being released by the company and haN*- 
ing a new spirit and a new energ)' coursing through the company, 
makes this a vcr^' exciring place to be." ■ 



MANCUSO 
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The Stra>" and the piuduction of our first major animated feature, "AD Do^ 
Go To Heaven 11." which will be released for the '95 Tlianksgiving/Christmas 
season, 

j-Vlditionally, we will be theaiiically releasing fw Easter '95 "The Pebble 
.And The Penguin." a Don Bluth Qlm that features the TOices of Martin Short 
and Jim Belushi with songs b> Ban>' Manilow, We haw also started a num- 
ber of animated shorts to play at the beginning of mir MGM (amil>' picmrcs. 
The first, which will pla>' with our AugiLst release "It Runs In The Family." 
feanircs the Pink Panther and his arch nemesis Voodoo Man (a character wc 
hope to -Spin off into a series). The next will be an all-new production of 
"The Uonhean," which will star Leo the Uon and his madcap family of lion 
cubs. We're looking to this as a banchtsc that could spin off into aQ areas of 
the company's activities. 

B8: What piam utv afoot in ihc home-\Tda) arena? 

m We recendy added two well-txspecicd vklco veterans — Ridiard Cohen 
and David BLshop — to .strengthen our Home Enienainment group. That 
iimJvcs wwridng dosel>' with our saks agent, Warner Bids., and the distribu- 
lOT/'rciail communities. Plans iue in dcvelojiment lo lictp incnxisc our foctis on 
awtjrklwidc basis. CcrtainK-, the inacascd pmduci llowwiih films like "C»ettii^ 
Even Wldi Datl." "HJown Awav" ;uid the Gcena D;ivis^1ichacl Kcaton vchick: 
"Speechless" will help propel the comptin)- lo the fofefront of the indusny. 
Furtheimon:, wr haw renamed the area MGNVUA "Home Entcrtainmeni" to 
encompass i^teract^lepIXjg^ammiI^ and other ckctiDnic media. ■ 



1959 

The remake of "Ben-Hur." with 
Chariton Hesion in die tide role, wins 
an unprecedcnicd 1 1 Oscars, topped 
by Best Piciunr, 

Gary Grant meets Alfred Hitchcock in 
"North By Nonh\*«.st." 

1962 

MGM. Cinerama and an all-star cast 
pro\ide the panorama required for 
"How The West Was Won." 
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come Up wiih new vchitlc^ and new ^lorieb ihai tan work its games but 
arc also rich enough and entertaining enough to vvarrani exploitation 
in subsequcni media." Cole-Ford says. 

The Sega pact is nonexclusive, and, as it focuses on treating new 
projects, that leaves the door o|X'n for MGM to mine its films via other 
development deals as well. 

One such development that the studio has high hopes for is a spnng 
1995 theatrical release called " lank Girl," The lilin. which executives 
predici will he "huge," is based on a coniic-book heroine who is extra- 
ordinarily popular in the U.K. and Kuropo, 

The concept is one determined to be perfect for game and film devel- 
opment, and thus both projects were put into simultaneous produc- 
tion. The game, lieing ct>-dcvclopcd with a t'.K.-bascd company called 
Argonaut, is slated for simultaneous (or near-simultaneous) release 
with the film next year. 




Boxed Set: Ihc ~Rotin' movifs arc on 5-inch Video CD. 

While "Blown Away" will be rele;ised on the PC CD-ROM and Sega 
CD platforms, Cole-Ford sa>'s "Tank Girl" will go a little wider. likely 
adding Sega Saturn as well as other platforms to the mix. 

MGM has positioned itself as platform-neutral'" in terms of dorlop- 
ing for any \1able pLufomi. although Cole-I ord Sii)'s the cartridge mar- 
ket, while not ruled out completely, is not a focus now for the company. 

MGM is also at work on two other arenas of development, which 
Cole-I ord charactenzcs as "character-based game development" (such 
as centering a game on an animated character) and game development 
based not on current feature-film properties but on library' titles 
Details on these pmjects are pending. 

Does all this mean movies on silver discs will replace those on the 
silver screen? Will the film audience become splinicrcd as a wider vari- 
ety of products becomes available? Not for MGM. which foresees a 
happy coexistence between its core film business and its ancillary mul- 
timedia one. 

"We've seen new hume-entenainmcni .systems develop in the past 
without adversely alTecting the core business," says Bishop. "If anything, 
this new medium adds a unique dimension to leisure-time activity. 

"It IS vital, as studios enter the interactive market, that they focus on 
the integrity of the programming. Treating CD-ROM product as a 
licensing opportunity, solely to promote a film, can endanger the long- 
term viability of this promising industry". If the consumer has relative- 
ly consistent gtiod purchasing experiences, we ll reap the licnefits of a 
dynamic, incremental business" 

Stay tuned ■ 



1064 

I Ims Presley's position as leading 
man for MGM rock musicals hits a 
new high when he stars with Ann- 
Miirgtci in "Viva Las Vegas." 
1»65 

julic Chhsik achieves stardom in 
the i>d\id Lean adapiaiion of Boris 
Pasiemak's "Dr. Zhivago." 



1068 

Siank*> Kiibnck's vision of "2001" 
won ihc director an Oscar and sent 
Kcir Dullea and Gar)' IxxkwxHid on 
"A Space Odj-sse)." 
1S70 

Sarah Miles. Trevor Howard and 
Koben Mitchum star in David 
Iran's "Ryan's Daughter " 
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Also Qiroiloble of That's EntertoinnieDt III features: 
BRIGADOON AK/AI 45440. EASTER PARADE AK/AT 45392. 
GIGI AK/AT 45395. II S AlWAYS FAIR WEATHER AK/AT 47026. 
SINGIN' IN THE RAIN AK/AT 46199. THE WIZARD Of OZ AK/AT 45356. 
WWDSS MUSIC AK/AT 47711. Till THE CLOUDS flOU BY AX/AT 47029 




HUT'S MtiumMBii umnmmt 



u..iHi?i2 ujunm 




ALSOlYAtUBlE: The Gteol Singing Scieen Stts tX/M 41018. Seven endes loi Seven Biolhers MI »422. Deep In Ml Heart 
m\ 47703. Klsmel AK/M 45393. Kiss Me lOlle AK/M 46196. lovely lo look Al AK/AT 47027. Ihe Pliole AK/AT48608. Royal 
Wedding AK/AT 4)028. TheUnsinkableMollrBfown AX/AI 45442. 
,^ li s AlwovsFolrWeiillief AK/AI 47026. 

a Sony Music Special Products SillWisillMMillnlilik.in 10122^1 
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The Legacy Continues As MGM's Slate Of Future Films 
Features Star Vehicles And Potential Hits 



BY ALAN KARP 



Coming on the heels of such recent releases as "That's 
Lntcrtainmeni III." "Clean Slate." "Getting tven With Dad" 
and "Blown Away." the following arc among the most promi- 
nent of MGM/UA's upcoming slaie of feature films. The titles 
are listed in order of anticipated time of release; all information is 



tentative and subject to change. 

"It Runs In The Family" Charles Grodin. Kieran Culkin and Mar)' 
Steenburgen star in this sequel to the 1985 comedy "A Christmas 
Stof>' " Set once again in the fictional tovm of Hohman, Ind., the movie 



chronicles the antics of the eccentric Parker clan during one particu- 
larly memorable summer in the 1940s, The zany goings-on are cen- 
tered around 10-year-otd Ralphie's battle with the neighborhood 
bully, his mother's revolt agam:>i the local dish promotion and his 
wacky father's vow to gel rid of his annoying neighbors once and for 
all. (August 5) 

''Sleep With Me" This contemporary romantic-comedy explores the 
morals and mores of modern relationships. Over the course of six 
social gatherings, three close friends — played by Eric Stoltz, Meg Tilly 
and Craig Sheffer — find their relationships challenged by mfidelity and 
temptation. Ilic resuh: a bittersweet romantic triangle, (fall) 

"Speechless" Michael Keaion and Geena Davis star in this batde of 
the sexes mvoKing two opposing speech writers who square off during 



1971 

Richard Roundtrcc heads the 
cast of ihe unexpected smash 
-Sitafi." 

1975 

George Bums gets ihe .-Xtiidemy 
Award for Best Supponinj».\Lii)r 
opposite an argumcntaiivc Waller 
Matthau in Neil Simon's "llic 
Sunshine Bo>^." 



1976 

Peter Finch delivers his final 
performance (and wins an Oscar) 
in Sidne)' Lumet's "Network." 

1977 

Besi Actor Richard Dre>fu&s stars 
with Marsha Mason in Neil Simon's 
"The Goodb>c Giri." 
1980 

Irene Cara dreams o\ "E-'amc," and 




the film's title lune wins the Oscar 
for Best Sonj". 

1981 

MGM purchases L'niied .\nists 
and inherits ihe gn-aily succ i-ssful 
franchises of James Bond, Rock>- 
and the Pink Panther. 



There were Oscar nominations all- 
an>und for the stars of Blake 



Edwards' "VictorA iciona": 
Julie Andrews, Robert Preston 
and Lesle>' .\nn Warren- 
1983 

Linda Hum earns a Best 
Supponing Actress Oscar 
co-siarring with Mel Gibson in 
"The Year Of Li\ing 
Dangerously." 
1985 

MGM/; JA s -RiV'k\ IV ' sets a 




nc«' box-office record lor its 
opening weekend 

1987 

Cher is "Moonstnick " by 
Nicholas Cage and is named 
Best Actress of the year. 
1988 

'A Fish Called Wanda" is ihc 
comedy sleeper hit of ihc year, 
and Kevin Kline takes home an 
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70th Anniversary 




OF THE BEST IN 



iWllimiMIIIH 



MQM on 



Ifears o/Mot/ies 

Yrtm. Your ¥rizn&s, At 



VIDEO PRODUCTS DISTRIBL TORS 



AP VIDEO INTERNATIONAL 
IS PROUD TO BE PART OF 
THE CELEBRATION OF 
METRO-GOLDWYN-MAYER'S 
70 YEARS IN FILMMAKING. 



CONGRATULATIONS AND 
CONTINUED SUCCESS 
FOR THE FUTURE. 




AP VIDEO 
INTERNATIONAL 

Video Duplication - There is a difference. . . 

20 KINNEMCOUin'RK:HMON0HU,-OmiX>' CANADA US }K» 
PHONE. I-80(M7-3S27 

A Baton BroadcasHng Company 
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a p(>li!ical campaign As ihc candidates' campaigns heai up. so dt>es 
kcaion and Davis" mmaniic invoKx-mcni. (Christmas) 

"Fluke" Mils magical fable spins an adventurous yam about a dog's 
quest to find his family after he discovers that he was a man in his past 
life. .As his faniasiic and sometimes harrowing Journey tmfolds. Fluke 
receives some much-needed help from Rumho. a street-smart dog who 
shows him the ropes of the canine world- Matthew Modinc, Nancy 
Travis and trie Stoltz siar. 




A Dog"* IJ(*-: ■ 



"Wild Bill" The resurgence of the western continues with this chron- 
icle of ihe exploits of one of the Old West's most colorful tnie-life leg- 
ends, Jeff Bridges Stan, as Wild Bill Hickock. Walter Hill ("Geronimo." 
"48 Hours") takes the directorial reins 

"Hackers" lain !x>fiiey ("Backbeat") will direct thi> humorous c\-ber- 
punk thriller afwui a group of teenage computer-whizzes, whose pranks 
land them in the middle of a dangerous indasirial-espionagc plot, 

"Species" This suspenscful science-fiction thriller about a genetically 
engineered creature who runs amok is scheduled lo begin production 
m August under the direction of Roger Donaldson ("No VVa)' Out." 
"The Cietaway"). 

^ank Girl" Biisod on the popular British comic book, this futuristic 
action-adventure features Lori Petty ("A League Of Their Own") as 
Rebecca Buck (aka Tank Girl), a scxt young heroine with an irre\ercni 
sense of humor and a renegade spirit. The sior\ finds Tank Giri lead- 
ing a revolt against the c\1l IX'partment of Water in the year 2033. after 
an apocalyptic disaster has made water (he world's most precious 
restiurce, |oiningher in the fight are |ei Girl and the Rippers, a band of 
half-man. half-kiingaroo mutants. 

"Rob Roy" I lam Neeson is the hcadliner in this adventure tale set in 
I8th-centur\- Siotland, Tim Roth and lohn Hun arc among the sup- 
porting cast members, with Michael C.'aton-Ioncs ("Doc HoU)-\vood") 
set to direci- 

"Goldcneyc" .After much speculation as to whi» would succeed 
limothy Dahon. Pierce Brosnan hits been chosen to portray filmdom's 
most famous spy in ihc 17th installment of the popular James Bond 
series- Brosnan becomes the fifth actor ii> play Btmd. following m the 
fot>Lsteps of Sean Conner)'. George [jizenby (who appeared in tmly one 
film). Roger Mcwre and Dalton. Said to be set in conicmporar)- Russia 
against a background of arms-dealing, this big-budget adventure is 
expected to begin shtxning in Octof)er for release sometime in 1 995. ■ 



Oscar for his 
tomit u)ui lie 
f(ircc m iht- lilm 



"Rjinimii" caiiiN 
a Bcsi Picture 
OM*ar and 
jnoihtT Bc^I 
.Vcior 3ward fcir 
Dusiin Hodirun 
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1991 

Susan Sarandon and 
Crocna Davis crcaii- a new 
kind ol screen icam in 
■ i hclma And Louise " 
1993 

Ravts (mm ihc cniic^i 
lu'l|x-d Siiickard Channing 
earn a Btsi .■\circss Oscar 
nominaium ior "Sl\ 
IVgrci's Of Scpiiniiion " ■ 



TRADE 




Congratulations 

ON YOUR 

70th Anniversary. 

It's Been A. 
Roaring Success. 



Turner Home Entertainment 
Is Honored To Share Your 
Commitment To Preserving 
American History Through Film. 




I IRNER HOMt EXTtRIAJNMtST 
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To our customers, 

It s been 70 years since the M-G-M Lion first roared, creating 
some of the best films to ever come out of Hollywood. The 
video industry has enabled us to bring our cherished motion 
pictures of the past into the present, while promising to create 
home entertainment success stories out of cunent theatrical 
hits like Blown Away and Getting Even with Dad. 

With over 40 new films in various stages of development, and 
the establishment of the United Artists production ann, we are 
excited about our promising future and the great films coming 
to our retail and distribution customers. We thank you for your 
continued support and are looking foiAvard to the next 70 
years. 

— The Staff at MGM/UA Home Entertainment 



Metro-Goldwyn - Mayer Inc. 

2 5 0 0 Broadway S r r ii t r , Santa M o m c a . California 90404 
(310)449-3000 • Fax (310)449-3100 
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36 Unit Pze-pack 

(ST1231 -Disp) 
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order Date:^IiU. 27, 1994 
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VIDEO TREASURES. INC. 
SOOKinse ' I, Vicnpgan 480a4 

I'ls-'i: - ,S' , ,it2-9660 
Far I8IO1 362-%: j To . Free l-8(>0-7a6-8777 
Distributed on bcluU of 
Strand Heme Video, Inc 



Home Video 



Gale-Force Gains 



Sell-Tlirough Fills Retail's Sails 
As Year-Round Releasing 
Becomes A Reality 



BY KEN TERRY 



While rentals are still the meat 
and potatoes of video retail- 
ers, the boom in sell-through 
has provided a tasty side dish this 
year. A rise in the number of major 
sell-through releases, coupled with 
the direct-to-video infusion of "The 
Return Of Jafar," has helped boost 
video specialists' sale business by up 
to 2o% for the year to date. 

Including sales of previously viewed 
titles, sell-through still probably 
accounts for no more than 10 to 1556 of 



most specialists' revenues. But, in 
contrast to a generally flat rental mar- 
ket, sell-through's gains have done 
much to fill retailers' sails this year. 
Such titles a£ "Mrs. Doubtfire," "The 
Fugitive," 'The Return Of Jafar" and 
"We're Back! A Dinosaur's Story" 
have each sold millions, and the 
fourth-quarter releases of "Jurassic 
Park" and "Snow White" already have 
retailers salivating. 

Many of them think the sci-fi block- 
buster and the Disney classic could 
rack up more than 20 million units 
each — a feat previously accomplished 



only by "Aladdin" and "E.T." But vet- 
eran retailer Jack Messer, who runs 
seven-store Gemstone Entertainment 
out of Cincinnati, notes those are 
"awful big predecessors. Twenty or 30 
million is a lot of copies." 

WIDE-MOUTH MONSTER 

Retailers forecast that "Jurassic 
Park" will sell substantially more 
than "Snow White," mainly because 
its demographics are broader. "I 



Ancient America" 

An Examination of the Lives and Legacy 
of the Native American Indian 
Hosted by Wes Studi 



INDIANS OF 
THE NOmWEST 

■IT 




WESSTUOI-starof 
Qamuo: Ax Amew Uoemi, 
L»S! Of nt! Mohicans. 
and Dances wim Wnvu 
-narratts this strics which 
docuincnts the culture and 
lifestyle of the American Indian. 



WK1226 





WK1227 



. Look for the Rest of the Ancient America Series-Coming Soon 



Vood Knapp Video 
Tha Special Intaratl Studio 
taOOWIIthirtBoulivafd. Ul Angalai, CA 90036 • (213>M9-3511 • (nOIS21-2IIW 



West Coatt Video's Steve Apple 



think 'Jurassic Park' will be the 
biggest sideo sell-through title ever," 
asserts Tony Clark, movie buyer for 
the 46-store Movie Warehouse chain, 
based in Lexington, Ky. " 'Snow- 
White' has more of a niche audience. 
There are too many Disney collectors 
out there for 'Snow \\'hite' not to be a 
big hit. But I don't think they'll com- 
pete with each other." 

Neither does Steve Apple. VP of 
communications and new business 
development for West Coast Video, a 
500-8tore franchise operation based in 
Philadelphia. Apple says each title 
will have its own audience; moreover. 
Continued on page 97 



TimiS- 

By Seth Goldstein 



FTC TALKS, STUDIOS HEED: 

Back in the miserable winter 
months of January and February, 
a ray of warmth came in a speech 
delivered by Mary Steptoe, acting 
director of the Federal Trade 
Commission's Bureau of Com- 
petition, to the Practising Law 
Institute in New York and Los 
Angeles. 

Steptoe gave thumbs up to mini- 
mum-advertised pricing programs. 
"Genuine co-operative advertising 
programs that condition promo- 
tional allowances on a dealer's 
agreement to advertise only at cer- 
tain minimum price levels will be 
evaluated under the rule of rea- 
son," she said. "And the commis- 
sion has recognized certain effi- 
ciencies that may result from such 
programs." 

Where MAP is found to be tied to 
resale-price maintenance or as 
part of an "agreement among man- 
ufacturers." the FTC would take 
action. Since the studios make sure 
to act alone, Steptoe's woi-ds likely 
sparked the return to MAP by 
Disney and MCA/Universal (Bill- 
board, July 16). "Hollj'wood must 
have read this speech," says an 
attorney. 



RECAPTURE; The GATT bill 
delivered to Congress by the 
Clinton administration likely will 
include provisions that would allow 
foreign copjTight holders to recap- 
ture onwership of intellectual prop- 
erties including movies that have 
passed into public domain in this 
countrj'. 

If passed as proposed, "the copy- 
rights are effective immediately, 
e.xcept where someone in the U.S. 
has invested money" in a PD edi- 
tion, says an administration source. 
Those vendors will be given a year 
to sell off inventory, and possibly 
additional relief over some period 
of time. "The probability is about 
90% that something very close to 
this will be included." he predicts. 

Residents of all signatories to the 
Berne copyright convention and 
World Trade Organization coun- 
tries svould be eligible for restora- 
tion. Nothing's definite, however, 
until the bill is introduced. 

There is some question whether 
GATT legislation will make it 
through Congress, and whether 
recapture will make it through to 
the final version. Video mail-order 
companies are sure to raise a stink, 
but our source thinks the provision 
"is such relatively small potatoes" 
to Congress that Clinton won't 
have to trade it to «in over GATT 
opponents. 

EVALUATING: Joe Shults. GM 
of BMG Kidz'BMG Video, says he's 
"assessing all the deals" that 
Contimied on page 107 



VEGAS 
HEADLINERS 

The Playboy Home Video booth 
is the place to be at VSDA '94: 

Sunday 

Playmate of the Year, Jenny McCarthy 
Playboy's Girls of Hooters 

Monday 

Celebrity Centerfold, La Toya Jackson 
Wet & Wild, The Locker Room 

Tuesday 

Playboy's 12 Gorgeous Calendar Girls 
□ 

rLAYBOT HONE YISEO 

C 19M P)a>toy. All Ri^hU ReMrved. 
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Q&AWith 
Jeffrey Eves 

"Some people have characterized VSDA as a sleeping 
lion. We have enormous potential in this organization, 
a natural advantage. Maybe the time has come to wake 
up the lion, practice the roar and make sure it's heard 
in the studios, in the financial centers of New York and 
in state capitals around the country, " 



■ BY EILEEN FITZPATRICK 

Three mouths ago, the Video 
Software Dealers Assn. hoard of 
directors hired Jeffrey P. Kvcs as its 
president, under a cloud of controver- 
sy stemming from the abrnpt dis- 
missal of his predecessor, Don 
Rosenberg, and the inohilitg of 
the orguitizutiou to launch long- 
promised marketing campaigns. An 
tiiitsider, Kih-s brings with him more 
than 20 years of professioual manage- 
ment experience gathered front his 
tenures iu the private sector and on 
(he White House staff. Before joining 
VSDA En'if VP of corporate ami 
public affairs at Fort Howard 
Corporation^ a paper manufactutrr. 
In his first tnide-prcss iutcrvietv, he 
talks about his impressious of the 
orgauizatiou and the industry, us 
well ast his gotds to elevate VSDA to a 
new level of professionalisnu 



BILLBOARD: What attracted 
you to VSDA, and why did you apply 
for this job? 

JEFFREY EVES: First and fore- 
most, the industry is an exceptionyl 
industo' almost by any measurement 
that one might look at it. Last year. 
Americans sjx'nt $^0 billion on enter- 
tainment, and the whole entertain- 
ment industry gi-ew by alwut l^'^ last 
year. If you take into account the fact 
that we were on the tail end of a reces- 
sion, that was more than twice the 
growth of consumer spending, which 
grew about (i'^t. So, first of all, you 
have an exceptional anomaly taking 
place in this industrv that isn't in other 
industries, and that's the very rapid 
growl h. 

Another is It-s siieer size and magni- 
tude. We talked about the ZMQ billion 
number; It's hanl for the average imli- 
vi(hial io gel their arms annmd a num- 
ber as big as $.^40 billion until you sit 
back and compare it to something. In 
the U.S. last year we sjwnt §270 billion 
on education. Here you have an indu.>i- 
tr>' that has so much effect on every- 
one in the country', and worldwide, and 
it is larger than the money we allocate 
to education. That raises some very 
profound issues that the whole indus- 
tr>- is grappling with. 

Then of cour.^e. there is the signifi- 
cant attraction of change. Here we 
have a situation where technological 
advances are coming along so quickly 
that we're seeing change take place 
right before our eyes. It's a little bit 
like the computer industiy. In the first 
days, you had a computer which was as 
large as this room and cost about $1500 
million. Then, every 18 months they 
cut the size of that same computer in 
half, doubled the |X)wer anri droi)ped 
the price. If the automobile industry 
had done the .same thing, you could go 
out and buy a Rolls Royce for ap))rox- 
imately $:i.r>0, and it would get HIK) 
miles to the gallon. That's the same 
kind of dynamic happening in enter- 
tainment, in teiTOs of the convergence 
of new technologj' it's influencing this 
industiT in a significant way. 

The third item is the VSDA itself. 
You'd be hard-pressed to find any 




other industry, with the exception of 
the food industry, that touches .so 
many people every- day of their lives. 
About 55 million people walk into a 
video store to rent or buy a video or 
videogame every week, that's incre<li- 
ble. An organization like VSDA is 
absolutely at the center of it. I think 
it's an organization that some have 
characterized as a sleeping lion. 

In compariscm. the Motion Picture 
Assn. Of America is much more visi- 
ble, but when you look at it in a politi- 
cal .-^ense. and it is because you'ix' deal- 
ing with that much of the society, the 
MPAA has nine members, who are 
IfK-ated in two congressional districts 
in the countiy. I sat down with Valenti. 
which I discovoitnl tn my suqiri.so was 
the first time there had ever been a 
meeting of the staff head of VSDA and 
the staff head <d' MPPA. Jack was 
almost salivating at the political 
opportunity and political pi-ospects for 
the VSDA because its reach is so 
broad. The VSDA has a member in 
every congressional district in the 
U.S, but for some iieriod of time has 
been hiding its light under a barrel 



''The VSDA has a 
member in every 
congressional district 
in the U.Sy but for 
some period of time 
has been hiding its 
light under a barrel 
and has not realized 
some of the poten tial 
that ceHainly exists, " 



and has niH realized some of the 
ixitenlial that certainly exi.sls. 

BB: Are there any similarities 
between your old job and this one? 

EVES: Sui-e, thei-e's an awful l(»t of 
things that are similar. Some i>eople 
have raised the (juestion. and faii'iy so, 



if it's a good strategic move on the 
part of VSDA to go out and recruit 
someone who doesn't have video expe- 
rience. In thinking about that, 1 tried 
in my conversations with the board, 
security analysts and average woman 
and man who owns a video store on 
Main and FJm in any town in America, 
to find out what it is that VSDA is real- 
ly looking for. What are the kinds of 
skills, experience and talents that 
seiTe one well in one situation that are 
applicable in another? I had to answer 
that (lue.^tion for myself as well as for 
the VSDA board. 

First, I thought VSDA wanted to 
find someone who had demonstrated 
senior-level management experience, 
and over the last 20 years I've done 
that for three Fortune 5(K) companies, 
trade organizations and on the \\Tiite 
H<iuse staff. It's also important to 
have a background in trade organiza- 
tions because it is a difierent animal 
than a for-prefit coriwration; its more 
of a jwpulist kind of an organization by 
definition. It's a voluntary organiza- 
tion formed so their voice can be 
Coutiniu d on j»i</i- 
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YOGA FOR YOU 

Rejuvenate mind, body.. .and sales! Go one-on-one with the popular 
star of the smash hit ''Designing Women'' and discover an instant energy 
boost that will relax the entire body while re-charging the mind. 




DIXIE CAR'I 



VOGAfORY 



UNWORKOU 



• Two 2fl-minuti;, riu 

imparl ■.tii.'tvli " 

MI .1 \Cll\Jlliliul 

b.jjv with no 
Ditcvi i>r >tijiii 




,4 



Dixie Carter uses the proven body-sculpting, stress-relieving techniques of yoga to deliver 
results your customers will see and feel. Featuring tvvo 2()-minute. highly eflective, no-inipuci 
routines for morning and evening — plus, a 10-niinutc relaxation break — it's the perfect 



"de-frazzling" antidote for today's hectic lifestyle. 



v l. 'Hum Color I Mr, 2 .\Iin. .Not Killed STERB > 
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A SANE WAY TO A SENSATIONAL BODY! 

Dixie Carter's unWorkout is a unique, up-close-and-friendly exercise routine custom 
made for anyone searching for a way to safely tone their entire body and reduce daily 
stress — all while being encouraged and entertained by one of their favorite star; 



''^ ^""^ 

QUIwoPKoyT] 



Scl. #81416 / Col.>r / 1 Hr. 10 Min. / Noi R.iud. / STEREO 
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marginally down, at 15.5% of the 
rental market. The shortfall was made 
up by drops in share by Guild (down 
from last year's 18.5% to 10.8%) and 
fifth-placed FoxVideo, whose lack of 
blockbusting product is blamed for a 
share slumped to 7.5%. 

Buena Vista also has half its 1993 
first-quarter rental share, although 
the new-found product stream 
through its revamped studio activi- 
ties 'iR expected to change that. The 
top-renting title of 1994's first quar- 
ter wa« "Cliffhanger," with just over 



$3 million rental revenues generated. 
There are rumors of a resurrection of 
some form of generic advertising 
campaign, with retailers aiding fund- 
ing, to try and jump-start the rental 
market. 

BANNED "LIEUTENANT" 

Video has been headline news again 
these past six months, although for all 
the wrong reasons. A new political 
war has been waged against the 
industry, which sees new, tougher 
government censorship introduced 
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Brit Vid: Sales And 
Censorship Up, 
Rental Flat 




Cett.Hombip victiin: "True Romance" 



BY PETER DEAN 



In 1993, Biitish Video Association 
members delivered 52.2 million 
retail videos into the market, 
which was 11.7 million more than in 
the previous year. Excluding Disney 
titles, the market showed a shipments 
growth of 15% at a value of $473 mil- 
lion — some 311 million pounds. 

If the BVA represented 86% of con- 
sumer sales, the association estimates 
total revenues generated at $549 mil- 
lion, from a retail shipout of 61 million 
units. The BVA estimates that con- 
sumer sales were worth $977 million 
(643 million pounds) — an increase of 
27% on 1992. The British Assn. of 
Record Dealers (BARD) has pub- 
lished figures e.siimating total market 
value for 1993 at $857 million, or some 
564 million pounds. Film and kid-vids 
were the largest genres, with a 30% 
split apiece. 

DISTRIBUTING THE WEALTH 

Sell-through market leader is 
Disney, with a 16.6% share of the 1993 
market; and that does not look like it 
will be changing, with "Aladdin" and 
"Snow White" due in the final quarter. 

Distributors note that they have 
been able to follow Disney's coattails 
into high-street multiple stores. 
Moves into major chains, which have 
been pioneered by Disney, have yield- 
ed major returns for the likes of 
Warner (who are achieving 200,000- 
plus units for a new feature film on 
sell-through). PolyGram has 12.9% of 
the sell-through market, while BBC 
Video, Warner and Video Collection 
ai*e next in market-share value. 

With the appearance of "Mrs. 
Doubtfire" and "Jurassic Park" — the 
latter on an experimental short-rental 
window — on retail before year-end, 
there should be an added fillip to a 
healthily growing market sector, 
should it need one. 

RENTAL LANDSCAPE 

The rental market was fiat in 1993 
with transactions up marginally from 
317 million to 328 million. Consumer 
revenue value was also up, from $777 
million to $803 million (in sterling 



terms. 511 million to 528 million) — 
encouraging signs both, although with 
BVA members' units-shipped down 
14% to 2.7 million and distributor- 
worth down more than 15% to $120 
million, the rental market is clearly 
declining fi)r distiibutors. 

The BVA estimates that total woith 
of the rental market is $129 million (85 
million pounds), with 3.1 million units 
shipped. 

A .steady .stream of good product — 
including "Pas.ienger 57," "Made In 
America," "Falling Down" antl "The 
Assassin" — has helped Wanier main- 
tain its lead on the rental market with 
1994 first-quarter share currently 
26.6% (up from 15.5% on the same 
period last year). 

Columbia TriStar and sister compa- 
ny 20.20 Vision managed 22% (up 
from 12% on last year), w'hile CIC was 




TntirUng ivell for Warners: "Passenger 57 




Banned "Lieutenant": Harvey Keitel 



this September. Films like "Reservoir 
Dogs." "The Bad Lieutenant." "True 
Romance" and "Menace II Society" 
are banned fi*om video release, while 
many more 18-rated films will be 
severely cut for video release. 

Although the amendment to the 
Criminal Justice Bill will not ban 
"Schindler's List" on video, as it 
would have done if made law in its 
original form, the new legislation will 
impose sL\-month prison sentences on 
video stores that rent or sell \ideos to 
underage minors. The commercial 
knock-on is for U.K. video rights to 
horror/violent films to be devalued, 
with film fairs noticing U.K. buyers 
stipulating get-out clauses should the 
censor not gi*ecnlight a film for U.K. 
video release. 

Distributor body the British Video 
Assn., under new director general 
La\inia Carey, responded by publish- 
ing its first in-depth consumer study 
of usage and attitudes. Sui-pri singly, 
one in four people interviewed follow 
the line that 18-rated films shouldn't 
be sold or rented on video. The 
research also found that 85% of VCR 
owTiers are active in buying or renting 
videotapes, and that this is spread 
evenly across the social spectrum, 
although heavy renters of \ideo tapes 
tend to be blue-collai*. and the bias of 
the industr>' is towards 16 to 34 year- 
olds. 

IN-STORE IMPULSE BUYING 

Some 94% of respondents thought 
that w-atching a video was good value 
for money, although 45% thought that 
sell-through tapes were expensive. 
The industr>''s message about video 
having new films available before 
satellite and cable is beginning to get 
through, with 56% of consumers 
understanding this. And 28% of those 
interviewed without .satellite or cable 
intend to get one or the other in the 
next five years, although 72% do not 
expect to get these services at all. 

A good sign from the grass-roots 
level is that heavy renters are more 
often finding the title from stores 
rather than other sources. In- 
tei*estingly, 52% of consumers do not 
pre-book rental titles. I 
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Buy deep on the revolutionary, no-impact, deep muscle exercises 
that will work magic on bodies and sales. Seven remarkable Callanetics* 
videos to shape up your "bottom line!*' 





AM/PM 

CALLANETICS' 

The first Callaiietics" 

video with morning and 

e^•enlng routines! 

Sel. #81258/ 51 Mins. 
$19.98S.R.P. 




^0 




InlOHourj 





1 i««n m» 




BEGINNING CALLANETICS' 

Learn the uniquely effective 

hindamentals with Oallan Pincknev: 

Sci. #80892 60 Mins. 
$ 19.98 S.R.P. 



CALLANETICS- 

Hosted by Callan Pinckiicy 
Shed years off your figure in just hours. 

S«l. #80429 (yO Mins. 
$19.98 S.R.P. 



SUPER 

CALLANETICS- 

Callan Pinckney demonstrates 

new movements to challenge 

your body nithoul stressing It. 

Sel. #80809/1 Hr. 30 Mins. 
SI9.98S.>t.P. 



A"QUICK FIX" AT FAST-SELLING PRICES! 




QUICK 

CALLANETICS- 
FOR THE 
STOMACH 

Attain a beautiful, 

flat stomach with this 

20-minutc routine. 

Scl. #81062 / 24 Mins. 
$14.98 S.R.P. 




QUICK 

CALLANETICS- 
FOR THE LEGS 

.\chieve shapely leg> 
and thighs with this 
20-minute routine. 
Scl. #81061/ 25 Mins. 
<I4.98 S.R.P. 





mum m. nm \m mu nm. 



All titles: Color / Not Rated 
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QUICK 

CALLANETICS" 
FOR THE HIPS 
AND BEHIND 

A 20-minute workout 
designed for this 
common problem area. 

Scl. #81063 / 26 Mins. 
H4.98SR.P. 
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Special-Interest 
Delivery 

m stuff, NFL, black belts and the Bible high- 
light fall SI schedule. 



■ BY CATHERINE CELLA 

You know special interest has 
made it when a store opens dedi- 
cated exclusively to sell-through 
titles. New York's How To Video 
Source will celebrate its first anniver- 
sary this November with plans to go 
national. 

"It will happen as people become 
interested in the idea," says owner 
Richard DaCosta. "The best-selling 
titles for us include yoga videos and 
dance — everything from ballroom to 
counti->' line to belly dancing." 

Celebrating its fifth year in 
Princeton, N.J.. is Vide-O-Go Tape 
Learning Center, where everjlhing 
on the shelves is to rent or own. "We 
carry a lot of travel titles." says owner 
Dean Stevens, whose own travel plans 
include a tri|) to Albuquerque for a 
second franchise. 

As to what's coming up in S.I. for the 
remainder of the year, here are some 
highlights in children's, exercise, 
music, travel, classic T\' and the grow- 
ing area of spoils videos. 

KIDDIN' AROUND 

Kid stuff still has the right stuff, 
with more releases plannpd than any 
other genre. Before its October 2S 



streeting of the "never-to-be-on- 
video" "Snow White And The Seven 
Dwarfs," Walt Disney has "Winnie- 
The-Pooh And Christmas. Too" in 
October. On its Jim Henson label, look 
for the Muppet Classic Theater's 
(lireet-to-video fairy-tale spoofs this 
month. 

Other children's classics include two 
new Thomas The Tank Engine titles 
from Video Treasures (this month), 
"Madeline And The Toy Factor^'" — 
with doll — from Golden In September, 
three Baby-Sitters (^lub titles from 
Kid*Vision this month. 'The Mauiice 
Sendak Library" and "Corduroy" in 
doll gift-sets from Wood-Knapp 
(August) and. from Random House, 
two Richard Scarry titles and three 
Sesame Street videos — with a contest 
for a trip to a New York taping of the 
show. 

Those Mighty Morphins are back 
this month from Saban in a 10-volume 
rerelease of the top-ratefl show/video. 
September sees three new Morphin 
lilies, followed by an exclusive-to- 
video holiday special, as well as the 
video debut of the new VR (Virtual 
Reality) Truopers. 

Mighty Barney is back. too. with 
throe Lyons titles — the just-released 
Contiinu-il oit page HO 




CBS' "I Love Lucy" series steps into stores this month. 



mi 
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Kid*ViNioit u'eigh:i in irith thirc Habi/Sitters Club fitles. 
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THE UNIVERSAL STUDIOS 
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spine-tingling, classic entertainment 
starring the weirdest assortment of 
fiends and frights ever! 
All new on video! 



ALSO available FROM 
HOLLYWOOD'S GREATEST 
HORROR LIBRARY! 




MAN MADE MONSTER M. #81H1« / 1 llr. i Min. ■ $14.98 S.K.H. 
THE MAD GHOUL Scl #81804, I Mr 6Mins./ $I4.98S.K,P. 

THE INVISIBLE MAN'S REVENGE 

Scl. #8I()15., I llr. 18 Mins. .. $14.98 S.R.P. 

HOUSE OF HORRORS Scl #81805 l llr K. Mrns 814.98 S.R.P. 
CAPTIVE WILD WOMAN Scl #81807 I llr, l Min $14.98 S.R.H. 

THE MONSTER AND THE GIRL 

S«l. #81809 / 1 llr. 5 Mills. / $14.98 S.K.P. 



New on video! Hollywood horror-film 
legend Boris Karloff is your host for 

THESE classic TALES OF BONE-CHILLING TERROR 
FROM THE LANDMARK, 1 960'S HIT 
TELEVISION SERIES 






THE MONSTER COLLECTOR'S SET 
liicliults hraiikenstein. TIk' Wvlfmuii mid Draculti. 

Scl. #82078, S44.98S.R.P. 

THE CREATURE COLLECTOR'S SET 

liicluck's Creature fmm Ibc lUack Lugotm. 
the Creature Walks Among Is mii kereiige of the Creature. 

Scl- #820-77 S^^.98 S.K.P. 

THE MUMMY COLLECTOR'S SET 
Includes The Mummy. TIk Mummy s Curse and I lie Mummy 's Ghost . 

Scl. #82076/ $44.98 S.K.H. 



Mllilk-s:H&« NMlKatt'd 93 
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MASQUERADE Scl. #8184,< 50 Min.v , S14.98 S.R.P. 
THE GRIM REAPER Scl, #81840 50 Mhis. , $14.98 S.R.P. 
THE PREMATURE BURIAL Scl. mim 51 Mins. / $14.98 S.R.P. 
THE TERROR IN TEAKWOOD Scl #81841 49Mins , $14.98S K P. 
THE PREDICTION .sd, #x2ii67 iii Mias. $I4.9S s.k.p. 
THE INCREDIBLE DOKTOR MARKESAN 

Scl. #81845 50 .Mills. $ 14.98 S.R.P. 



Q IW .\H A lli«w Vuk-.>. liK All Ul}^l<^ ll..Mf%tit 
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Special Interest 



"Barney Live In New York City" and 
October 5's "Imagination Island" and 
"Waiting For Santa" rerelease. And 
those irresifttible Olsen twins return 
to video in late September in a detec- 
tive-musical series, "The Adventures 
Of Mary-Kate And Ashley" (.BUG/ 
Dualstar). 

Other musical kids on the block 
include this month's CBS release of 
four Dr. Seuss sing-alongs; P/S/S's 
October 6 release of its ninth Wee 
Sing, "Under The Sea;" Discovery 
Music's Aug. 30 title, 'The Wonderful 
World Of The Woolcy Cat" and 
Parade's release (this month) of ".lessi 



Richard 
f\ Scarry's 
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Colter Sings .Just For Kids." 

For the holidays, Sony Wonder 
offers "Are You Afraid Of The 
Dark?." "Tales From The Crypt- 
kceper" and "Christmas Ruprats" 
and the animated "Night Before 
Christmas" (both this month). Video 
Treasures streets "Tales & Tunes For 
Christmas & Hanukkah" as well as 
four animated "Christmas Carol" \ids 
before the end of this month. 

LIVE debuts "Noi-fin's Halloween, 
A Norfin Noel" and Will Vinton's 
"Cla>'mation Christmas" September 
21. And ABC aims for the September 
7 release of three Christmas titles, 
including "P.J. Unfunny's Christ- 
mas." Other kids' highlights include 
t^vo Shari Lewis titles from A&M and 
three "Really Wild Animals" from 
National Geographic this month. 
Look also for "Railraaders" from Big 
Kids Productions and Republic 
Pictures* "Cro" from the CTW pro- 
gram about a Cro-Magnon boy. 
September sports "Adventures Of 
Dudley The Dragon" from Good- 
Times, an astronomy video from 
Mazon, and "Masquerade" and a 
Native American legends video from 
Smarty Pantj>. 

MUSCLIN* LN 

Exercise videos get a workout this 
fall, and with some new faces. Mary 



Tyler Moore has two GoodTimes 
videos out September 15, on body 
sculpting and aerobics. "Kathie Lee 
Clifford's Feel Fit And Fabulous" tape 
debuts this month from Video 
Treasures. And Stefanie Powers 
offers a "Broadway Workout" in her 
Lightyear \id due September 27. 

Familiar faces return, too, in 
"Denise Austin's Yoga Balance" 
(Parade. August), "Kathy Smith's 
New Yogii" (BodyVision, Septeml*er). 
"Tamilee Webb: For Women Only" 
(BodyVision, December), and Susan 
Powter on grocery shopping 
(A*Vision, August). 

Healing Arts plans new yoga tapes 
in coming months. Wood-Knapp 
Coiithmed on pa<je l^J 




Moon's merrier. ttvoMary Tyler Moore rids from Good Times next month ni-fiftiinj: Cnpilnl dmps a Beast ie>( lomithmi this fall. 
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The boys arc back! There's no end lo the hilarious high jinks as .\bbolt & Cosiello 
join forces lo keep ciisloiners laugliing and cash regislers ringing. Now available for 
the first lime ever on vidcocasselte, these four new classic comedies are perfect 
entertainment for ihe whole family! 



New! Four hysterically funny titles 

AVAILABLE FOR THE FIRST TIME ON VIDEOCASSETTE! 

ABBOT! & COSTELLO MEET THE KEYSTONE COPS 

Scl. »HI239 1 Mr. 19 Mins. / $14.98 S.K.P. 

ABBOTT & COSTELLO IN THE FOREIGN LEGION 

Sel, »K](H2 1 lir. 20 .Mins. $1 i.9H S.K.I'. 

ABBOTT & COSTELLO GO TO MARS 

Sel. »HI0S3 1 Hr. r .Mins. $ I i.9H S.K.1>. 

COMIN' ROUND THE MOUNTAIN 

Scl. »Hl-nT 1 llr. 17 .Mins. $14.9H S.R.P. 




America's foremost comedian for the 
first time on videocassette! 

Hnjoy llie inspired hilarity and razor-sharp wit of Jack Benny in this wonderful 
comedy selection of his greatest shows featuring such fabulous guest stars as 
Johnny Carson, Lucille Ball, James Stewart, Carol Burnett, Milton Berle, 
Jayne Mansfield, Raymond Burr, Peter Lorre and George Burns. It's ten 
clas.sic epi.sodes on si.\ videocassetles; vinl^e entertainment at its best! 



TiEMcyEm pimiiRiii 






All lilies: R&W I Niil Ruled / Hit 



ln< Alt Kiyilils KfM' 



VoLI: JOHNNY CARSON GUESTS/JACK TAKES BOAI TO HAWAII 

Scl. "81990 / 51 Mins, , $Um S.R.I'. 

Vol.2: THE PETER LORRE • JOANIE SOMMERS SHOW/ 
THE SMOTHERS BROTHERS SHOW 

Sel. »81993 5(1 Min.s. , St 1.98 .S.R.I'. 

Vol. 3: THE INCOME TAX SHOW/JACK ADOPTS A SON 

Sel, «81994 , 49 Mins. St4,9K S.R.P, 

VoL 4: JACK ON TRIAL FOR MURDER/JACK PLAYS TARZAN 

Sel. 'H1991 50 Mins. Sl.l,98 S.R F, 

Vol. 5: JACK IS KIDNAPPED/THE LUCILLE BALL SHOW 

Sel. «8I992 / 51 Mins. / S 14.98 S.K.H, 

Vol. 6: THE CHRISTMAS SHOW/THE RAILROAD STATION 

Sel. «45032 / 51 .Mins. $14,98 S,R.P. 




Special Interest 

Contitiued firmt }m<je SO 

offers "Black Belt T'ai Chi Chuan" 
September 4. And for something com- 
pletely different, check out roller- 
blading fitness with "The In-Line 
Workout" (ABA. August) and countiy 
line dancing (Quality). 

ROCKIN' ON 

Longforms look goo<l this fall with 
releases from Kiss, Ci-eam and Boyz 
II Men (Polydram); The Beastie Boys 
(Capitol); and B.B. King, Aerosmith 
and Vince Gill (MCA). ABC antici- 
pates six country vids. plus "The 
Mamas & Papas." And A*Vision has 
"Tracey LawTence: Alibis" on tap. 

Heating things up even before that 
are Elektra's "10.000 Maniacs Un- 
plugged," "The Vatican Holocaust 
Commemoration Concert" from 
Rhino, Kultur's "Jose Carrera And 
Friends." Disney's "Best Of Broad- 
way Mu.-^icals" with John Raitt. Video 
Ti*easures' "F*eiT>' Como In Ireland," 
and White Star \ids on George Jones, 
Andy Williams and Carole King. 

Sept 29 seejt the release of the first 
four (of a planned 10) titles in MPI 
Home Video's "Hullabaloo" series. 
Culling footage from the NBC pop- 
music show that ran from 1!K» to lWi(>, 
the series features performances by 
the Byrds, Smokey Robinson & The 
Miracles, The Mamas & Papas, 
Yardbirds, Lesley Gore and the 
Moody Bluej;, among others. 

SLIDIN' INTO HOME 

Sport-s videos must be scoring with 
the public, with at least 50 titles .set for 
release before the end of the year. 
Twenty-eight are team tapes for each 
of the franchises to celebrate the 
NFL's 75th anniversary. In addition, 
PolyGram plans eight NFL specials, 
as well as highlights of World Cup 
USA '94. 

Baseball is represented in a Ken 
Burns documentary on THE and in 
Video Ti'eariures' "Once There Was A 
Ballpark" with Martin Sheen. Hockey 
scores on Ai?C's Stanley Cup video, 
ba.sketball on CBS/Fo.x's finals vid 
and "NBA Rewind" (October 19). and 
championship kickboxing with Jean 
Claude Van Damme on Video 
Treasures. And look for "The Nancy 
Kerrigan Story" from ABC Oct 26. 

ZONIN* IN 

The classic TV lineup includes "The 
Flintstones" (of course), fully re- 
stored for its THE bow. CBS has "I 
Love Lucy," **The Beverly Hillbillies" 
and *The Twilight Zone,"\vhile LIVE 
releases four "Great Performances" 
this month. GoodTimes goes with 
three "Dick Van Dyke Show" titles in 
September, and ABC Da>lime offers 
"Pure Erica" and "Luke & Laura H" 
in October. 

MOVIN* ON 

The travel boom from IVN this 
month showcases trips to New 



Mexico, France, Italy and 13 super- 
cities. September sees its "Readers 
Digest Alpine Adventures." For air- 
borne adventures, there are THE's 
Amelia Earhart film starring Diane 
Keaton and Parade's space-shuttle 
special, "Lift Off," with Patrick 
Stewail (October). 

A*Vision travelled too, for its Sept. 
28 cheerleader tapes "Girls Of The 
SEC/PAC 10/Big 10/Ivy League" 
series. August should also see deliv- 
ery of "Peiitli(ui.si''s 2^th Anniversai*y 
Pet Of The Year Spectacular." And 
for another kind of spectacular, check 
out "Charlton Heston Presents The 
Bible" (in four volumes) from Good- 
Times this September. I 





Classic com: CBS t.akes to the "HiUbillies. " 
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This mule means business. 
Presenting four stubbornly hilarious 
Francis films, available for 

THE first time ON VIDEOCASSETTE. 



FRANCIS THE TALKING MULE 

Sel »801()0 1 Hr, 31 Mins. 
Sli 98 S K I'. 

FRANCIS GOES TO THE RACES 

Sel. »H1HH9 1 Hr. 2H Mins. 
S14.98 S.R.P. 



FRANCIS JOINS THE WACS 

Sel. »W0103 I Hr. 3S Min.s. 
$11.98 S.R.F. 

FRANCIS IN THE NAVY 

Sel. »80102 ,/ 1 Hr. 21 Mins. 
$14.98 S.R.P. 



Customers will gel a kick out of everybody's 
favorite wisecracking mule and his bumbling 
buddy Peter (Donald O'Connor). Move over, "Mr. 
Ed," Francis "reins" supreme! 



WACS 




Cook up big profits in five outrageously funny MA & V.\ KETTLE 
comedies starring M.4IU0R1E MAIN and PERCY KILBRIDE as 
ttic folks who made laugliter a national pastime. It's comfed 
comedy for the whole family! 




there's gold in them thar 
hillbillies! Strike it rich with 
these hysterically funny hicks from 

THE STICKS. New ON VIDEOCASSETTE! 



AH titles: B & W / Not Rated 



^3 r-ccorded 



QlWt .MtAllotiH \Kk',i. Im All RiKhiH Ri-<ltvix1 



THE EGG AND I 

Sel. •803n 1 Hr. -18 Mins. 
$11.98 S.K.P. 

MA AND PA KETTLE 

Sel. •81810 1 Hr. 16 Mins. 
S1I.9H S.R.P. 

MA AND PA KETTLE 
GO TO TOWN 

Sel. »H18H6 , 1 llr. 20 Mins. 
$11.98 S.R.P. 



MA AND PA KETTLE 
BACK ON THE FARM 

Sel. »81933 / 1 Hr. 21 Mins. 
$14.98 S.R.P. 

MA AND PA KETTLE 
AT THE FAIR 

Sel. »8193-4 1 Hr. 19 Mins. 
$14.98 S.K.P. 



Cop, I.-, I. L J ; a 



Highway Blues: Who'll Pave And Who'll Ride 
Infomatlon's Fast Lane? Here's What Wall 

Sb'eet Thinks... 



BY DON JEFFREY 



Wall Street has not given up on 
video retail, despite the 
inevitability of video on 
demand. 

Interviews with securities execu- 
tives — whose educated guesses about 
the future of companies and indus- 
tries inform decisions on where to 
invest capital — reveal that video 
retailers should put aside their feai-s 
about the information highway for 
another five years at least. 

Moreover, these e.xperts say, even 
after a miyority of American homes 
are wired to ".smart" TVs that can call 
up any movie anytime, people may 
resist subscribing to services that 
cost a lot of money and do not offer 
the viewer-friendliness and sociabili- 
ty of a rented \ideo and VCR and the 
neighborhood video store. "Mr. 
Average Citizen is very cost-con- 
scious. Unless it's cheap, it doesn't 
stand a chance," says Lee Isgur. ana- 
lyst with Jefferies & Co. 

Asked where they would place their 
bets on the interactive future, ana- 
lysts and bankers agree that the 
providers of content are a good place 



interactivity to the home, especially 
now that some of the big alliances 
between the two sectors — like Tele- 
Communications and Bell Atlantic's 
proposed merger — have failed. But 
Isgur calls the competition "a battle 
of press releases" because services 



tracts to provide the hardware for 
interactive TV. Isgur says Japanese 
companies like Pioneer, Sony and 
Panasonic are weighing in with equip- 
ment that could rival the Americans.' 

Then there are the software com- 
panies that are making the systems 



delivery systems to high-capacity 
fiber-optic lines at a rate of 4 million 
to 5 million subscribers a year, it 
could take more than 12 years to 
rewire America's 60-million-plus 
cable households. During that time, 
video retailers will retain their hold 




Keith Benjamin 



Lee Inffur 



'Mr. Average Citizen Is very cost-conscious. Unless it's 



to start. These are the companies like 
Walt DLsney and Time Warner which 
make and market the movies, music 
and TV shows and license their use to 
cable and broadcast systems. Craig 
Bibb, analyst with PaineWebber, 
says, "Disney has kept its focus as a 
programming company. It's well- 
positioned to be a valuable brand on 
the electronic highway." 

Next in importance to analysts are 
the distributors of content. These 
include the cable operators like Tele- 
Communications and Time Warner. 
David Londoner, managing director of 
Wertheim, Schroder & Co., picks 
Time Warner because it is both a cable 
operator and a content producer. 

Phone companies like US West and 
Nynex are al.so good bets for the com- 
ing infoway. Of the telcos, Londoner 
says Bell Atlantic has been "the most 
aggressive." 

BATTLE OF THE PRESS 
RELEASES 

Analysts see a heated race between 
the telcos and the cablers to bring 



are only in the test phase and most 
subscribers' homes have not been 
wired for the new technology. 
Satellite transmitters like DirecTV 



and programs that direct the opera- 
tion of the interactive TV and allow 
the consumer at home to use his fancy 
new set-top box with ease and famil- 



David Londoner 



on the movie-at-home market and 
have the opportunity to prepare for 
the next wave of home entertain- 
ment. "Between now and then. 
Blockbuster can easily diversify," 
says Benjamin. 

Although most analysts are saying 
that it will cost the cable companies 



Cheap, It doesn't stand a chance," says i-ee Isgur, ana- 



are also in the game, but many 
observers believe satellite's reach is 
limited when so much of the U.S. is 
already wired for cable. 

The providers of equipment are 
also important vehicles on the 
infoway. Some analysts are less 
enthusiastic alx)ut this sector because 
it is too early to tell what systems will 
eventually capture the consumer 
market Indeed, at least one high-pro- 
file test of an interactive network — 
Time Warner's near Orlando — has 
been delayed because the operating 
system was not read.v. But companies 
like AT&T, General Instrument, 
Silicon Graphics and Scientific 
Atlanta have been winners on Wall 
Street after obtaining lucrative con- 



iarity. Analysts are impressed with 
companies like Microsoft that are cre- 
ating such tools, but say the competi- 
tion's too great now and no one knows 



about $1,000 to $1,SOO per customer 
in capital investment to bring about 
interactive TV, they cannot predict 
what it will cost the customer. 



video-rental bu-siness does have a leg 
up," says Robert Broadwater, man- 
aging director of the New York 
investment banking firm Veronis, 
Suhler & Associates. 

Cost may indeed be the biggest 
roadblock on the infoway. Londoner 
says the cablers or phone companies 
"may spend $1,000 or $1,500 and find 
out there's not enough demand to 
cover the capitalized costs in the early 
stages. It wouldn't surprise me if 
that's the case." 

But many sources believe that true 
video-on-demand — with instanta- 
neous access to movies and features 
like fast-forward and rewind that 
VCR users now eiyoy — ^will allow dis- 
tributors to charge premium prices 
for the convenience of ordering enter- 
tainment by telephone or the TV 
remote-control unit. 

Or through the PC. There are some 
who believe that the personal com- 
puter will be the pathway to interac- 
tivity, rather than the TV. "At the 
moment, the growth is in PCs. The 
cable-upgrade business is still in the 
realm of fantasy," says Beqjamin. In 
fact, the PC is already interactive, for 
those who subscribe to online ser- 
vices; Benjamin is recommending the 
stock of America OnLine. 

Analysts, though, tend to think the 
PC will coexist with, not replace, the 
TV in the average American home. 
The computer will be used for home 
shopping or financial planning and 
possibly videogames. The TV will 
continue to serve its function of enter- 
tainment box. Broadwater says, "We 
have a fairly strong conviction that 
there will be multiple pathways into 
homes. One box in the living room will 
be like today's TV, with relatively lim- 
ited interactivity, for entertainment. 
And there'll be another box, like a PC, 
with a high degree of interactivity for 
online services." 



lyst with Jefferies & Co., on TV subscrllier-services. 



whose software will prove to be the 
consumer's favorite. 

12 YEARS OF REWIRING 

Investment sources believe that 
large-scale use of video-on-demand is 
at least five years away. Keith 
Benjamin, analyst with Robertson 
Stephens & Co., indicates that with 
cable companies upgrading their 



Everyone agrees that two good mod- 
els for pricing are pay-per-view- 
movies and video-rental fees. Pay- 
per-view may be a flawed model, how- 
ever, because buy rates have re- 
mained relatively light 

RENTAL'S LEGS 

"Unless there's a compelling cost 
advantage to video-on-demand, the 



Is it possible that after all this, the 
infoway turns out to be nothing but a 
costly boondoggle for the companies 
investing their profits? 

"There will be unbehevable multi- 
billions of dollars of failures," says 
Isgur. "It's not going to turn out as 
forecast. But are we going to have an 
electronic highway? Yes. And is it 
going to be interactive? Yes." H 
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All the best, from Bing. MCA/Universal Home Video presents priceless 
classics at collectible prices. It's family entertainment at its best! 




RHYTHM ON THE RIVER 

The ii udi alx)!!! hii sdiii; composer 
Oli\cT Coiinncy s (Ba.sil Rathbone) 
luk'iu lies Willi jjioslwriicrs Bob 
SiMiiiier.s (Bing Crosby) aiid CUms 
l.anc (Mary Martin), neither of 
whom kiums ihe olher exists! 

Set, #8l87i 1 llr 3^ Mins / 
Includes originjj ttu-aii'K'jIJrailcr. 
B&« Noi Ruled Ss ArS^ 
SI4 98S.KP 



, III! INK! mill mill , ^ 
niMIH r 







WE'RE NOT DRESSING 
Bing Crosby stars as a singing deckhand 
w lin gels shipwrecked with rich and 
beaiitil'iil yachi owner Carole Lombard and 
passengers Ethel Merman. Leon Enrol 
and George Burns and Gracie .41leu. 

StI, #81877, I Hr, UMins,/ 
Includes original theatrical ^ler. 
B&«'/ N'olKalnl Vt S'-r^SSi, 
$14.98 S.R.P. 



HERE COME THE WAVES 
Colorblind Navy recruit Bing Crosby has 
his hands full with amorous identical twin 
sisters (Betty Hutton in dual roles) and 
shipmate Sonny Hifts. who pLuis to make 
one of the twins his ver\ own. 

Sel. #8I88J / I llr. it ,\lins, / 
Includes original theatrical tniiler. 
B&W , Not Rated d» 
$14,98 SI(.P. 



THE EMPEROR WALTZ 

.Vmericaii plioiiogniph salesman Bing 
Crosby melts the ic\ coolness of 
\ ieiinese countess Joan Fontaine in 
this delighthilly enteriainiiig trip to the 
musical wcinders of old \ ienna. 
Hollywood-style. 99^-' 

Sel, #81881 I llr .«i Mins 
t'olor Nut Itated 
$14.98 S.R.P. 



HE mi mm 

ClllE[IlirS SEI 

Four of the swooning crooner s 
classics in an all-new collectible 
boxed ,set: ffere Cniiie Ihe Wures. 
Hi' re \ol Dressing . The lim/>enir 
Waltz. Rhylhm ml tlx River. 
.Sel. #82020 (i llrs. I. S .Mins. 

V(HKNPLRClt\Si;DAS.\ 
COMPLKTB SET. YOUR Cf STOMERS 
WILL S.\VE $10.00 





PRESENTING THE DEFINITIVE BING CROSBY COLLECTION 

\imm\ \im mvmi 




It's Bing at his best! 

An exciting retrospective portrait 
available on videocissclte and 
liLserdisc. 

1 llr S MiiLs, 
VHS #MaV 10846 
L3.scrdisc #MC\LH)8t(i 



$249.8 $299,8 



ALSO AVAILABLE! 

The ultimate collection of King's recorded 
legacy (100 songs, a 6S-p;^;e liooklet with 
exiensivc liner notes and great period 
photos), .\vailable in foiir-cas.selte and CD 
boxed sets including such hits as "ft hile 
Chri.stmxs." ■ Swinging on a Star." i ll Re 
Seeing You, " and many; many more! 

(iiisaie #M(:C4-10887 O) #MC\D4-10887 



\mm m. mii mi mi\ \m\ 



$3998 $^398 
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Top Music Videos 


THIS WEEK 


LAST WEEK 


1 

i 
1 


COMPILED FROM A NATIOHAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SouftaScst^ 

IIIMII 

TITLE. Capyright Owner. Principal 
Manufacturer, Catalog Number Performers 


1 

1 


1 


1 


19 


* * NO. 1 * 

UVE AT THE ACROPOLIS A v,^ , 

Prrvatr MiOiC BMG Hoine V>deD 82 1 63 


If 


19 M 


2 


2 


13 


^«M«> 177706 fayS^t^ 


If 


1(98 


3 


3 


8 


™ESIGN AcOIBas. 
Ansia Recottts Ire BMG Video 15728 


SF 


99B 


4 


4 


65 


COMEDY VIDEO CLASSICS A- ».„ 

Co.tv,a„ 177703 Ray Stevens 


If 


less 


5 


6 


41 


OUR FIRST VIDEO A Maiy Kate S, 
Zoom I'orru BMG KitJz 30039-3 AsWey Olseo 


Sf 


129S 


6 


i 


9 


ZOO TV: LIVE FROM SYONEV 

PolyG'am V.aeo 80063 1 3733 


u 


I99S 


7 




34 


LIVE SHIT: BINGE t PURGE u.,.i,,„ 

Eletei Enle^amment 51M MemiiCB 


If 


89 9S 


8 


< 


11 


INDIAN OUTLAVK • ^„ 

CurtV«» 177708 TimMcG»« 


If 


169! 


9 


7 


38 


UVIN', LOVIN', t ROCKIN' THAT JUKEBOX A . 

Ar.su Becoroi loc 6 vvest Home Vimo 1 5725-3 -laciuon 


If 


14 99 

129) 


10 


9 


« 


THE HOME VIDEO , . _ 

Ar.sla lsF.ce Recoms BMO ViOeo 25727 oraxion 


Lf 


11 


II 


14 


KICKIN' IT UP JoHn Mxhael 
A'Vis<!n EntertairtTnent 50656-3 Mofitgoniefy 


SF 


12 9> 


12 


12 


33 


MARIAH CAREY u.-kt 

ColuiTka Must Video 19V49179 ManaBUrey 


If 


19 9> 


13 


13 


40 


GREATEST HITS* Reto UteEntlre 

MCA WiAir vrlec 10932 IKlrm 


If 


1991 


14 


U 


98 


REBA IN CONCERT • 

MCA Vus.t v.ae; 10380 


If 


14 9S 


15 


15 


12 


THE GIRLIE SHOW-LIVE DOWN UNDER ujaono. 
Warner Repr.sc Vnieo 3 38393 


LI 


29 98 


16 


le 


72 


DELICATE SOUND OF THUNDER A' ^ „^ 

Colun-i>.MLSC«,dM2-lv-.190;9 nnR noyd 


U 


24 98 


17 


16 


34 


DANGEROUS: THE SHORT FILMS . 

Er.c«i„.tMeol9V49164 M«3i>el Jackson 


V 


1998 


18 


17 


24 


ALAPALOOZA: THE VIDEOS Weira Al" Yankovic 
Scorn Bros Video BUG Hon,, v.d«)75<923 weira «l lankovic 


SF 


99) 


19 


23 


35 


VULGAR VIOEO p 

A'Vts'Or Eniertainment 50345-3 


LI 


1(98 


20 


19 


109 


THIS IS GARTH BROOKS A- 3,,^ brooks 

I Horne Video 400.38 


LI 


2198 


21 


21 


3 


12 PLAY THE HIT VIDEOS: VOL. 1 „ „ . 

J'veRecoro$BWGrto'neV-deo415273 ' ' 


SF 


1298 


22 


20 


75 


1 STILL BELIEVE IN YOU A u,„. r... 
MCA Music vaeo 10679 ™^ " 


SF 


998 


23 


30 


17 


w"'m>^r80O6305273 Paul McCartney 


U 


1995 


24 


22 


89 


BEYOND THE MIND S EYE A ,.„ H.mm., 

Miramar Images inc BMG Video 7233380018-3 nanrmer 


If 


1998 


25 


24 


3 


THE HIT VIDEO COLLECTION . , 

p«,G.am»i««r80<)!,>;Mys Sammy Kefsha. 


If 


14 95 


26 


27 


12 


THE MAKING OF ESTRANGED HOME VIOEO ._,„ „ 

Gelter Homt Vtxo 39545 


If 


1(98 


27 


28 


68 


THE PREMIERE COLLECTION ENCORE • 

M,GramViaeo4400861533 Andrew Lloyfl Webber 


If 


19 9S 


28 


26 


8 


THE GREATEST HITS.. J^ND THEN SOME „.„ 

Ansta ReconJs Inc BMO Home VBeo 14766 ^ Maniiow 


If 


199) 


29 


NEW^ 


METAL ROOTS-VH-1: MY GENERATION , 

Rn.no ViON A'Vision EntertainmeM 72907 3 various Amsts 


Lf 


1495 


30 


25 


17 


SO FAR SO GOOD lAND MORE) _^.„ 

l-: .i, . Video 440C895413 Bryan Adams 


Lf 


24 9S 


31 


RE-ENTRf 


IN CONCERT A' Carreras-Domingo- 
PoyGram Video 0712233 Pavarotti 


LI 


2995 


32 


29 


10 


RAISING HEa . „ „. . „ 

BUG Home Voeo8O091-3 Imn Ma.Den 


If 




199) 


33 


34 


85 


THIS IS MICHAEL BOLTON A u,,^ 
CM^mbi. Music Video 19V.49159 UicMel Bolton 


If 


199) 


34 


31 


18 


HILLBILLY ROCK ,^ 

MCA Mus.cv,o.o 10881 Marty Sttart 


Sf 


991 


35 


32 


77 


m^Jm"' T^f?.,"/*"" * "<^Ent,n, 

MCA Mui-c Video 10528 


SF 


998 


36 


39 


41 


LIFE PROMISE PRIDE LOVE . 

Ep.c Music Video 19V49172 


If 


1998 


37 


■E-ENTRf 


KONFIDENTIAL • 

PtfyGiim Video 4400876033 


Lf 


1995 


38 


RE-Emn 


X TBEME CLOSE-UP • 

PoryGram Video 440085396-3 


LI 


1995 


39 


36 


36 


CALL OF THE WILD A;.™T-n.n 

BMOVi0«i66311-3 AaionTiwn 


Sf 


998 


40 


33 


14 


LITTLE EARTHQUAKE , . 

A'V^«i tnrefta.nnieni 50335-3 ™ 


IF 


1(98 



Video Previews 



EDITED BY CATHERINE APPLEFELD 



The Who. "30 Years Of 
.Maximum R&B Live/' 
MCA Music Video, 
approximately 155 
minutes, $19.98. 

MCA celebrates -SO years of 
the Who in grand style with 
this power play that 
features a cavalcade of rare, 
archival concert footage 
and some hilarious 
interviews through the 
years with band members 
Pete Townshend, Roger 
Dallrey, John Entwistle. 
and Keith Moon. Classic 
moments include the 
performance when 
Townshend first made 
mincemeat out of his guitar 
and started a trend that still 
thrives today, as well as 




Q RIA* gold cert faf sales o* 25,000 units for «)0eo singles. • RIM golo un fo* «t» ot 50,000 unils lot SF w 
LF video*. J^ RIAA pljlmum ce<I mI« o' 50.000 units lo' video singles. A R'AA platinum cert tot sales Ot 
lOO.OOO units tor SF oi LF v.fleos, . RIAA gold cert lof 25iOCX) units tor SF or LF videos certified ono* to April 1 
1991. * RIAA piBtmum cert lor 50.000 units (oi SF o( LF videos certitteo ptiof lo Aptrl t. 1991 LF long-rorm 
SF Short-lo«n VS Vtdeo single ei993. eiUboartfBPI Communicatws 



Dallrey's admittance in a 
recent interview that he's 
finally given up the battle 
with his hair and happy to 
go curly. Of course, concert 
footage is the jewel in the 
crown, and song selection 
varies from obscure 
numbers that will thrill cult 
fans to the band's beat- 
known hits that have 
thrilled the world for 
decades. Video, which MCA 
is cross-promoting with its 
new CD boxed set, is 
packaged with an eight- 
page booklet profdingthe 
featured performances. 



CHILDREN' 



"Mr. Wizard's Thumbs 
Out," Wizard Productions 
(617-354-4435). 
approximately 30 
minutes. 

This live-action video is 
geared toward children 
ages 3-S — as well as their 
parents — who haven't yet 
kicked the habit of sucking 
their thumbs. There's no 
more harsh advice here, like 
putting a bitter substance 
on the child's thumb. 
Instead, speech pathologist 
Linda Bejoian offers a more 
new-agey approach to the 
problem that Includes 
having children mark happy 
and sad faces on a calendar 
to show when they had good 
days, as well as create a 
special puppet they can 
wear on their hands as well 
as "confide in" during the 
transition period. Parents 
are advised to provide lots 
of positive reinforcement — 
including the suspect art of 



bribery— when their 
children don't suck, as 
opposed to berating them 
when they do. The 
negatives are that the 
program is cheaply 
produced and the 
protagonist spends a good 
deal of time whining about 
her plight. 



HEALTH FITNESS 



"Pathways," Mobility 
Limited (805-772-9253), 48 
minutes, $29.50. 

Living uith a physical 
disability or another 
condition that limits 
mobility does not mean 
living an unfit life. 
"Pathways." which has 
received endorsements 
from the National Multiple 
Sclerosis Society and other 
health organizations, offers 
a gentle alternative to 
aerobic-based exercise 
programs that can be 
difficult and unhealthy for 
people who have arthritis or 
are overweight, as well as 
seniors. The video features 
exercises that emphasize 
breathing control and 
balance, as well as some 
muscle strength-building. 
.■\nd the program's 
slow'n'steady pace 
encourages participants to 
rewind for a second chance 
or fast-forward through 
segments that do not suit 
their particular fitness 
needs. 




DOCUMENTARY 



"Subway: The Empire 
Beneath New Y'ork's 
Streets," A&E Home 
Video. 50 minutes. $19.95. 

The great network of track 
that lies under the streets of 
New York City is the focal 
point of this documentary, 
which is being released 
during the subway's 
remarkable 90th- 
anniversary year. Cursed 
by some for being loo dirty, 
too slow, too hot in the 
summer, and too cold in the 
winter, the subway remains 
the single best means of 
getting around in the 
overcrowded Big Apple, as 
well as the oldest running 
transportation of its kind in 
the United States. Video 



includes some interesting 
infobytes (the Lost 
Property Office beneath 8th 
Avenue could stock a small 
department store), as well 
as a look at the 
impractical — albeit 
sometimes humorous in 
hindsight — transportation 
experiments that predated 
the subway, including the 
pneumatic subway and 
elevated cable car. 



INSTRUCTIONAL 



"Food Made Great. 
Wine Made Easy," Vine's 
Eye Productions, 35 
minutes. 




Latest taste of the good life 
from Kansas City. Mo.- 
based Vine's Eye aims to 
simplify the culinary maze of 
wines and match foods with 
their best complements. 
Unfortunately, the program 
is conversational to the point 
of annoyance. Host and 
Vine's Eye president Dave 
Eckort interviews 
international wine expert 
Doug Frost in a wine shop, 
and later in an upscale 
gourmet grocery shop, and 
asks him to discuss, with 
visual aids, the various dos 
and don'ts. The trouble is 
that the overanxious Eckert 
interrupts Frost so often 
that the professional, one of 
only two people in the world 
to hold the dual titles of 
master sommelier and 
master of wine, can barely 
get out a complete thought. 



"You Can Play Guitar," 
DW Video Productions 
(800-853-7379), 72 
minutes, $29.95. 

Basic guitar lesson includes 
all the fundamentals 
enthusiastic strummers-to- 
be need to get started. 
Video instructor Scott 
Morris is a patient teacher 
whose methods effectively 
encompass explanation and 
immediate demonstration. 
The skills he covers range 
from the rudimentary — 
how to tune the guitar and 
the names of the notes on 
the neck — to the 
subsequent steps of how to 
read a tablature, play 
beginning-level chords, and 
play basic scales, including 
the "A" pentatonic minor 



scale. There's a lot of 
ground covered here, so 
viewers likely will bo doing 
a lot of rewinding as they 
progress with their lesson. 



"Business Networking 
Made Easy," The Prescott 
Group (203-242-9299}. 
approximately 25 
minutes, $29.95. 

Although some could argue 
that perfecting the art of 
"networking" is the last 
thing our society needs, 
those who hide behind the 
plants or turn into 
stuttering fools at business 
gatherings will find this 
straightforward how-to 
somewhat useful. 
Communications consulting 
firm Prescott offers a 
simple four-step program 
that includes tips on how to 
prepare for the gathering, 
break the ice when 
entering, keep a 
conversation going, and 
gracefully walk away from 
someone in order to meet 
others. Unfortunately, the 
demonstrations that follow 
reveal a roomful of Stepford 
employees whose every 
move seems so contrived 
that they might frighten off 
any non-Prescott types. 
Advice is solid, but it 
should be taken with a grain 
of salt. 




Video Previews ts a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave 
NW, Washington, D.C, 20008. 



MADE-FOR-TV 



"Baywatch: Nightmare 
Bay." "River Of No 
Return," LIVE Home 
Video, approximately 90 
minutes. $14.98 SP/$9.98 
EP. 

He's a megastar in Europe. 
His likeness on posters 
adorns any given street 
corner in Germany's cities. 
And now viewers have the 
opportunity to turn on 
David Hasselhoff any old 
time they want. Oh. and 
yes. let's not forget his 
colleagues, those bikini-clad 
stalwarts of water safety 
who have given the series 
the nickname "Babe 
Watch." But who cares 
about all that superficial 
garble? Fans will flock to 
these videos because of 
their intricate plotHnes and 
high drama. "Nightmare 
Bay" is the movie that first 
started the wheels rolling; 
"River Of No Return" is full 
of the non-stop action that 
has kept "Bay watch" 
watchers glued to their 
sets. 
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FAMILY FARE TO SAVOR AND SHARE. 



BliG mm AND FRED MIRE 

STAR IN THE BEST LOVED MUSICALS OF ALL TIME! 





IRVING Berlin's musical 

^[EXTRAVAGANZA WILL DANCE 
^0fS WAY INTO HEARTS AND OFF 
VIDEO STORE SHELVES! 

BLUE SKIES 

Fred Astaire, Blng Crosby and Joan Caulfleld star in 
this sensational film that boasts 30 Irving Berlin 

songs, 47 sets, sumptuous costumes, a budget of 
$3,000,000, and Astaire's famous dance number, 
"Puttin' on the Ritz," a split-screen wonder! 

&i. #80858 / Color / I Hr. 44 Mins. / Noi Raicd 
$19.98 S.R.P. ^ A rS% 

SmiET MIU lElISI 3, 1994 



When Bing sings, sales soar! 
A musical piece of Hollywood 

HISTORY TO treasure FOREVER! 

HOLIDAY INN 

More musical movie magic from lr\ing Berlin! This film 
introduced the Academy Award*- 
winning song"Vi'hileChristma5"and also includes "Easter 
Parade. " Fred Astaire, Bing Crosby and Virginia Dale 
sing and dance up a storm in this unforgettable gem. 

Set. #55039 /B&W/ 1 Hr. 41 Mins. /Noi Rated ... . 

$14.98 S.R.P. <aa A4SSS. :i „ ■■■ 




One of the most honored 

FILMS of all time! A TIMELESS, 

Oscar*- winning treat 
starring one of hollywood's 
most beloved entertainers. 

GOING MY WAY 

Bing Crosby earned an .Academy Award" for his perfor- 
mance as young Father O'Malley, who's sent to help out a 
mortgage-ridden parish. This heartwarming film won 
seven Oscars* including Best Picture and Best Director, 
Leo McCarey. Barry FitigeraM co-stars. ..^ 

Sd. #55038 / 13 & W / 2 Hrs. 6 Mins. / Nor Rated 
$14.98 S.R.P. A, 



■ arKi 'OHiirt'' j.k liw rcgislcrt^i tradctiurlc and marks of the Acatlemy cf MtuMxi PiOua- Aas jitul Sdcntvs, 

e IW-i MCA Htmc- V'Kk-t), Inc All Rights lk:ftcm.-d. 



Co\^j ; -L,u iiidterial 



1994 

"Retailer 
Of The 
Year" 
Finalists 



Among the many activities 
planned for this year's 
VSDA fonvention is the 
July 27 presentation of the 
Retailer Of The Year Awards. 
The closing-night ceremony 
will announce winners in five 
award categories — small, 
medium, large and Canadian 
retailers, in arldition to non- 
speciaity retailers. The \W4 
finalists are as follows: 



SMALL RETAILER 

(1-5 STORES) 

• Country' Home Video. 
Clovns. Calif. 

• Video Gala.\v of Putnam. 
Putnam. Conn. 

• The Video Station. 
Alameda. Calif. 

MEDIUM RETAILER 

(6-20 STORES) 

• Mo\ie Stars, Poughkeepsie. 
.NY 

• Video Lihrarv, Sara.snta. 
Fla. 

• Video Smith. Boston, Mass. 

LARGE RETAILER 
(MORE THAN 20 STORES) 

• Palmer Video, Union, N.J. 

• Rogers V"ideo, Richmond, 
B.C. 

• Video City, Bakersfield, Calif. 

• Vkleo Watch. Ann .Arbor. Mkh. 

CANAOLiN RETAILER 

(1-20 STORES) 

• Maple Grove Mories Ltd. 
Oakvillc. Ontario 

• Steve's TV Lul., Kitchener, 
Ontario 

• Video Shoppers World 
(VSM), Ottawa. Ontario 

• Video View Ltd.. Red Deer, 
Alberta 

NON-SPECLALTY 
RETAILER 

• Best Buy. MinneaiX)lis. Minn. 

• Kroger's, Cincinnati, Ohio 
■ Randall's. Houston. Texas 

• Wegman's. Rochester, N.Y. 



VSDA 13TH ANNUAL HOME VIDEO CONVENTION 
LAS VEGAS CONVENTION CENTER 
July24-27 



Schedule Of Events 

(All intormalion accurate as ol press time.) 



EARLY BIRD 
RE(;iSTR.\TION/EXIIIBIT 
SET-UP HOURS 

THURSDAY: 9am-5pm 
FRIDAY: 9am-.5pm 
SATURDAY: gam-.'ipm 



PANEL: "Reality Bates: The Truth 
About HoDiv Entertainment's 
Future" 
-Moderutor: Larry King, CNN 



8:00-10:30: DINNER & 

PRESENTATIO.N 

Sponsor: Buena Vista Home Video 



EXHIBIT HOURS 



SUNDAY: 10am-.5pm 

MONDAY: lOam-opm 

TUESDAY: 10am-5pm 

WEDNESDAY: 10am-5pm 

SATURDAY, JULY 2:i 

6:30^:00 PM: REGIONAL LE.AD- 
ERS RECEPTION 

Sponsored ky: MCA/Universal Home 
Video & Video Business and Video 
Softivfiiv Mugtuiue (by invitation 
only) 



SUNDAY, JULY 24 

2:.'iO-4:On: OPENINfi Bl^SINESS 
RECEITION 

Speaker: Larry King, CNN Talk 
Show Host 




Boyz II Men 

-Steve Berrai"d, lilockbustei- 
-Paul Kagan, Kagan & A.ssociates 
-Tom Kalinske, Sega of America 
-Bill Mechanic. 20th Century Fox 
-Jack Valenti. MPAA 



(i:30-8:00: 



OPENING COCKTAIL 
RECEPTION 



Sponsor: Warner Home Video 




Larry King 



MONDAY, JULY 25 

10:00-12 NOON: 

BUSINESS SESSION 

Keynote: Frank 
Mancu.so, MGMAIA 
S/waker George Bush. 
41.st U.S. President 



12NOON-1:15: 

LL-NCH & 
PRESENTATION 

Simnsor: Hemdale Home Video 



SEMLNARS: 

1:.'!0-3:00: Consumer Panel: "The 
Customer's Point Of 
View" 

Mmlemtor: L-AYvy King. CNN 



1::50-;!:(X): "CD-ROM: A New Spin 
On Video Retailing" 

Moderator: Jim McCullaugh, 
MnttiMedia Merchant 
-Jeff Allen, Entertainment 
Technologies 

-John Fudge, Latest & Greatest 
-Michael O'Donnell. The Software 
Toolworks 

-Court .Shannon. Media Vision 



1:30-3:00: "The Clinton Health- 
Care Plan: How Will It 
Affect You?" 

Moderator: Tom Warren, Video 

Hut. Fayette\'ille. N.C. 

-Glenn Hutchins. .Senior Advisor. 

The White House 

-Lisa Minshew-Pitney, FHP, Inc. 

-John Motley, NFIB' 



3:30-5:00: "Managing To Win" 

S/Kuker: Joe Theismann, ESPN 
Announcer and former NFL 
Quarterback 



3::}0-.5:00 "Video Games: 

Interactive Retail" 

Moderator: Owen McDonald, Video 
Store Magazine 
-Steve Apple, (Jame Power 
Heariquartci's, Philadelphia 
-Andy Burton, Movies 'To Go, Des 
Moines, Iowa 

-Mitch Lowe, Video Di'oid, Mill 
Valley, CalU'. 

-Chuck van der Lee, Rogers Video, 
BC. Canada 




Lennai-d Maltin 



-Da\id Pomije. Funcoland, Eden 
Prairie. Minn. 



(i:00-n:0O: "Monday Night At 
The Movies" 

Major Hollywood releases will be 
screened at a local cineplex. 



Continued on jHtqe 90 
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ROl NOTABLE DISCUSSIONS 

9:00-9:50 Part 1: Retailer 
Round tables 



10:00-11:30 Part 2: 

Ketailer/Supplier 
Koundtables 



11:45-1:00: LUN'CH 

I'KESENTATION 

Sinin!*<n-: Republic Home Video 



SEMINARS: 



1::50-3:00: 



"Ketail-Operations 
Town Hall Meeting" 



Moderator: Tom Forbes, Video 
Supermai'ket 

-Anthony Cocca, Videoland, 
Hubbard. Ohio 

-Rick Grccdei'. Video Express. 
Virginia Beach 




Petitt & Teller 



Talk & Topics: 1994 VSDA Convention Seminars 



Schedule Of Events 

Cinitiiiiud tnnn piUH' 

-Columbia Tri.Star (TBA) 
-Fox (TBA) 

-MGM/UA ("Blo\™ Away") 
-MCAAJniversal ("Schindler's 
List") 

-New Line CThe Ma.sk") 
-Paramount ("Forrest Gump") 



10:00-2:00: '605 DANCE PARTY 

Spotimrs: Video Biisiiiesx/Video 

Suflmire MiKjuziiie, Video 

Treasures. Pioneer LDCA 

Special Gue.st, courtesy of Cabin 

Fever Entertainment: 

Lou Diamond Phillips and the 

Pipefitters 



TUESDAY, JULY 26 

8:30-9:00 VSDA ANNUAL 
MEETING 



(All Information aecurate us of 
pre-Hst tiniej 

CONSUMER P.VNEL: THE 
CUSTOMERS' POV 

Noted television and radio talk- 
show ho.st Lany Kingwil! moderate 
a diverse panel of video-store cus- 
tomei-s representing a wide variety 
of age gj'oups and backgrounds 
from locations acro.ss the countiy. 
The panel will discuss renting and 
purchasing habits and motivation.s, 
it.'* well u.s atiswt'r <|Ut'slions from 
the audience. This seminar is sche<l- 
uled for MONDAY, J Ll.Y 25, fnjm 
iaO^:00. 

CD-ROM: A NEW SPIN ON 
VIDEO RETAILING? 

Moderated by Jim McCullaugh of 
MnltiMedin MeirhoHt. this panel 
discussion will feature progressive 
video-retailers and distributoi*s and 
computer soflwaiv makci-s who will 
focus on the nuts-and-bolts of CD- 
ROM retail rental antl sales. an<l 
how retailers can make more money 
in today's market using CD-ROM 
pnxluct. This seminar is scheduled 
forMONDAY, JULY 2.5, from !::«)- 
3:00. 

THE CLINTON HEALTH- 
CARE PLAN: HOW WILL IT 
AFFECT YOU? 

This infoiTnational .seminar will be 
presented by Governmental Affairs 
expert Lisa Minshew-Pitney of 
FHP, Inc., who will provide retail 
owTiers with valuable insight on the 
national governmental health- 
insurance programs currently in 
development. She will talk about 



how these changes will aJfect small- 
business owmers in the near future, 
and some of the alternatives. This 
seminar is scheduled for 
.MONDAY, JULY 25, from 1:30- 
3:00. 

MvVNAGING TO WIN- JOE 
THEISM.\NN 

Presented by football great Joe 
Theismann in his charismatic and 
entertaining style, this two-time 
Pro Bowl player draws parallels 
between hLs succe,ssful career as an 
NFL qiiaiterback and managing a 
retail store — with the goal of 
Managing To Win. Theismann 
knows and understands that good 
management and succe.ssful leader- 
ship is not a game of follow-the- 
leader. but rather it's about peo- 
ple — listening to them and mo- 
ti\'ating individuals to take owner- 
ship of team goals. By e.xample, 
Theismann shows that an etTective 
leader cares about and trusts his 
sulx)rdinates — and demoiisU-ates it 
by empoweiing individuals to take 
ri.sks in order to [lerform above lev- 
els with which they have become 
citmfortable. This motivational 
seminar is schedult'<l for 
MONDAY, JULY 25. from 3:30- 
5:00. 

RETAIL-OPEIUTIONS TOViTi 
HALL .MEETING 

Moderatefi by Tfun Forbeit. pres- 
ident of Video Super-market, this 
"Donahue"-st.vie retail tovvTi-meet- 
ing provides an opportunity for 
retailers to discuss a variety of 
operational issues with other retail- 
ers. Critical topics may include cui^ 



tomer service, buying, collecting 
late fees, theft and other imfwilant 
issues facing the store owner. 
Panelists include Anthony ("occa of 
Videoland, Inc., Rick Greeder of 
Video Express. Rich Thorward of 
Home Video Plus and Mark 
Vrieling of Rain City Video. This 
semimu* is -scheduled to take place 
.Monday, July 25, from 3:30-5:00. 

NEW RELEASES...HOW 
.\LVNV, WIL^T TO Bl Y, WHEN 
TO SELL 

This seminar will be presented by 
Bob ToUini. .senior VP of marketing 
for Major Vidcni Conct^pts, who will 
pre.sent ex|x?rt advice on htnv nnich 
money to spend, what to buy, when 
to sell off older neW'-releases and 
when to move new releases inla cat- 
alog. This seminar is .scheduled for 
.MONDAY. JULY 25. from 3:30- 
5:00. 

VIDEO (;A.MES: LNTER.4C- 
TIVE RETAIL 

Moderated by Owen McDonald, 
senior editor of Video Store 
Maffuzine, this panel is compii.sed 
of video-game retailers who have 
succe.ssftilly added videtj-game car- 
tridges to their product mix. The 
discussion will cover such themes as 
how retailers can expand into video 
games for incroitsetl profits, includ- 
ing how to i)uy, market, rent and 
sell them to consumers. Panelists 
will include Steve Apple of Game 
Power Headquaiters. Andy Burton 
of Movies To Co. Chuck Van der 
Lee of Rogers Video (Cana<la} and 
Mitch Lowe of Video Droid. This 
seminar is scheduled for TUES- 



DAY, JULY 26, from 1:30-3^0. 

VmUC BOOKS TRADLNG 
C.\KDS FOR VIDEO STORES 

This .seminar will be conducted by 
former VSDA board member and 
.s()eaker Allan Caplan, reptvsenting 
.Skybox International. It will 
include information on how retail- 
ers can boost profits by offeiing 
comic books, trading cards and 
related products to customers. 
There is a substantial overlap 
between consumers who are fre- 
(litent video-renters and consumers 
who collect comic books (and it's not 
just kids anymore). The .seminar is 
scheduled for Tuesday, July 2li, 
from 1:30-3:00. 

FIL.M.MAKING ASH SPECIAL- 
EFFECTS SEMINAR: BiVND 
ON THE ROAD II 

This filmmaking and special- 
effects seminar is designed espe- 
ciidly for retailors and distiibutors 
an*l features filmmaker and spe- 
cial-effects gtuoi Charles Band, Full 
Moon's founder and CEO. The pre- 
sentation will include a behind-the- 
scenes accoimt of video production, 
special effects, anecdotes, market- 
ing ti]is and filmmaking technittues. 
Several audience members will also 
be chosen to appear in a horror 
scene videotaped i)y Band. One 
lucky participant will be trans- 
formed into a "monster" by HoUy- 
W'CKj<l ntakeup lu-lists. 

Each member of the audience will 
receive a gift i)ackage from Full 
Moon. This .seminar is scheduled 
for Tuesdav, July 26. from 3:30- 
5:00. ■ 



-Rich Thorward. Home Video Plus, 
Glen Rock, N.J. 

-Mark Vrieling. Rain City Video, 
Seattle 



1:30-3:00: "Comic Books & 

Trading Cards For 
Video Stores" 
Moderator: Allan C'aplan, repre- 
senting Skybox International 



3:30-5:00; "Filmmaking And 
Special-Effects 
Seminar: Band On The 
Road 11" 

Prese}ited ht/: Full Moon 
Productions 



7:00-10:00: DINNER & 

PRESENTATION 

SiHtnsor: .Sega of America 

Special Guests: Penn & Teller 



WEDNESDAY, JULY 27 

12:00-1:30: LUNCH & 

PRESENTATION 

Sponsor: Prism Entertainment 

Special Guest: Paul Rodriguez 




Jerry Letvis 
2:00-4:00: NEW TECIINOLOCJY 
SUPERSESSION: 
•VIDEOACTIVE" 



Modemtor: Bruce Apar, Video 

Business Magazine 

-Doug (lien. Sega of America 

-George Harrison, Nintendo of 

America 

-Norm Bastins. Compton's 
NewMedia 

-David Lundeen, New Leaf 
Entertainment 

-Brad Burn.side. Video Adventure 



5:30-7:00: BASEBALL 
LEGENDS 
COCKTAIL 
RECEPTION 

Sponsors: Turner Home 
Entertainment and Video Store 
Magazine 



7:00-10:00: AWARDS BANQUET 

Host: Leonard Maltin. 
"Entertainment Tonight" 
SiH'cial Gnests: Motow^n recording 
artists Boyz II Men 
Presidential Award: Jerry Lewis 
Video Star of the Year: Steven 
Seagal ■ 
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VIDMRRK 
FLIES INTO 




RCTION I 

Hot Action Titles Available 
For The 1st Time On 
Sell-Thru From VIDMARK 





Only 

99 

Famlly-Raled PG 

CAT. NO. 5644 
ISBN 0-940245-59-0 



Only 

$14.99 

Action-Rated R 

CAT. NO. 5735 
ISBN 0-940245-58-2 



Only 

$14.99 

Action-Rated R 

CAT. NO. 5510 
ISBN 0-940245-57-4 



Only 

$9.99 

Thriller-Rated PG 

CAT NO. 5336 
ISBN 0-940245-60-4 



• TOP STARS including GEORGE C. SCOTT, VAL KILMER, REBECCA DeMORNAY, 
Kickboxing Champion DALE "APOLLO" COOK and JURGEN PROCHNOW. 

• Exciting Action and Adventure Titles - There's Something For The Entire Family! 

• These Chart-Topping Performers Will Boost Your Sell-Thru Revenues! 



™r=inPM ORDER DATE JULY 27, 1994 

= :==-== === . 264430lhST..SANTAMONIWCA 90405-3009'TiL:(310)314-2000 fAX;(310)452-8909>FORFUimiERINFORMATlONC^^ eTorcx nATi: AiioiiCT-tn inn» 

ENTERTAINMENT EVWWORK & DESIGN 1994 WDfMRK ENTERTAiNMEtlT. A DIVISION OF THI^MRK RCTURESJNC, ALL RIGHTS RESE^^^ blKtbl UAIc: AUbUbl lU, lyiW 
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Jeffery Eves 

Coiitiuned from page U 

heard, and a mediating: slructure 
designed to communicate with the 
mejra-structiuvs of society, such as big 
government, big business, liig tabor, 
big whatever. The average jwrson who 
has a \'ideo store or a plumbing and 
heating and air-conditioning business 
forms their association to talk about 
what their opinions ai'e and hopefully 
get them heard. I worked for the 
National Assn. of Manufacturers, 
which is one of the largest, with big 
members and little members, regional 
chapters in evei-y state in the countiy, 
for two years. On the White House 
staff, my principal job was to be a liai- 
son between the White House and 
trade oi-ganizations. 

Any asjiociation is in the business of 
communication. It's one of the most 
important things that they do. I start- 
ed my careei' working in the press. 1 
was a reporter for a while, and even as 
far back as lJWi8 I coveml the national 
political conventions in Chicago and 
Miami Beach and had a background in 
radio. I've managed public-relations 
agencies and departments on a broad 
host of issues and worked on a lot of 
national economic and domestic 
issues, from environmental to tax to 
busine.'is and constitutional issues. 

You want to have an individual who 
knows their way around a balance 
sheet and undei"stands that VSDA is a 
business that needs to be managed in a 
financially prudent way. At Ft. 
Howai*d. I wa.s veo' much involved in 



taking the company private, which 
was a $4 billion leveraged buyout. It 
was one of the largest ever done 
l>efoi-e the R-TR-Nabisco deal. 

When we think about things like the 
information superhighway and all of 
the h\pe that's associated with it, I sit 
back and think "Where is all this com- 
ing from?." because we're not really 
seeing practical e.xamples of it. I've 



"Fve spent enough 

time tvitk the 
investment-banking 
commnnity to knoiv 
ivhat they're dobig. 
They're saying these 
new technologies are 
going to reqnire 
extraordina^ij 
am ounts of mon ey, 
and they're going to 
have to raise it. " 



spent enough time with the invest- 
ment-banking community — I've lived 
with it in New York — to know what 
they're doing. It's very clear: they're 
saying these new technologies are 
going to require extraordinary 
amounts of money, and they're going 
to have to rai.^e it. 
In selling a biliion-dollar subsidiaiT 




Eves with the MPAA's Jack Valeuti 

like Ft. Howard, you have to create an 
image to l>uiid a promise and expecta- 
tions. ^\nd so loo in our industry, many 
retailers have found themselves in a 
situation where their bankers have 
read all of the h.N'pe in the press about 
the 500 interactive channels that are 
coming next Thui-sday to eveiy house- 
hold in America. And the banker is sit- 
ting back there saying, "Are these 
guys right that you \ideo retailere are 
ail going to be out of business?" Then 
they're saying, "I am not sure if I 
should be loaning money to you." 

The fact of the matter is that, while 
there's a lot of promise for these kinds 
of new technologies, it dws not mean 
that these video folks are out of busi- 
ness. It may mean their business will 
change, but that's the nonnal adapta- 



tion any good business person would 

do: follow to stay in touch with the 
market. 

Other issues, like research and 
strategic planning, right down to the 
scholarship program — I find a lot of 
the things I do here ai'e veiy similai* to 
the kinds of things that I've done 
throughout my entire career. 

BB: You talked about coalition 
building. What do you feel about 
the cable industry? And should 
VSDA attempt to build a coalition 
with them? 

EVES: There's never an automatic 
answer about who your natural part- 
ner is when building a coalition, 
because it depends on the issue. As far 
as the cable imiustrv. there's no doubt 



DOING FOR VIDEO 
MUZE HAS DONE FOR MUSIC, 



In my mind that on some kinds of 
issues we'll see things the same way 
and we'll be able to build a coalition 
with them. 

BB: Can you identify those issues? 

EVES: 1 would think one would be 
all these people who have black boxes 
and are getting the signals for free. 
That's an enormous drain that's cost- 
ing them billions of dollars on the basis 
of VSDA studies. I certainly don't 
believe the cable industry wants to 
have everybody out there getting 
those signais for free when they could 
be converting it back to their revenue. 
They may need the revenue all the 
more today because, in view of the 
position taken by the FCC Ion how 
cable-suppliers can charge], here's a 
way to bring in revenue without hav- 
ing to charge for it. Fi'om our jK-rspec- 
tive. we don't want to see those things 
out there anj-way. It's another form of 
piracy. In that sense. I think that's a 
veiy good basis for a coalition. I'd be 
happy to work closely with them on 
that. 

But remember, coalitions are built 
around a single issue, and that doesn't 
mean you have a coalition for every- 
thing. On pay-per-view windows, for 
example. VSDA will always take a 
position, that we'd like as lai-ge a win- 
dow as we can |>ossibly get. and many 
of folks in the cable business would 
like to intrude as much as they can, 
and we will see those issues different- 
ly- 

BB: Do you see yourself as a poli- 
cy maker or a spokesperson? 

EVES: I don't think the two can be 
separated. I work for the board of 
directors and the membership, and 
there are always going to be differ- 
ences of opinion. And we have to do the 
best we can in finding ai'eas of agree- 
ment. I don't think I can be merely a 
spokesperson, because that comes 
back to the (juestion "What are you 
talking about?" And that goes back to 
the policy issue. I submit that the real 
question is "What is VSDA supposed 
to be doing?" 

Continued on iKjqe 9\ 



See the New version of 
VUZE 
and some exciting 
developments in MUZE 
at VSDA 
Booth 3919 and 
The New Technology Pavilion 



_JVUZE 

The ulUmate minti for video. 

^ ^ 

The one essential tool for today's video retailer 

Muze. Inc. 35 Broadway. Brooklyn, New York 1 121 1. 
r718) 486-8788. (800) 935-4848. 

Member of 
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BB: So what do you think VSDA is 
supposed to be doinK? 

EVES: IVe been doing a lot of lis- 
tening, and this is the first inten'iew 
I've done with anyone, because I need- 
ed to have conversations with board- 
members, studios and retailers. I've 
done my research, and I think there 
are a number of areas that we should 
focus on. 

The first is customer service. No 
organization is going to be successful if 
they don't have good customer-ser- 



vice. That means VSDA has to be 
responsible to its customers, who are 
our thousands of members. Just as 
retailers have to be responsive to the 
53 or 55 million who xisit their stores, 
the first thing we have to understand 
is who we work for. We work for the 
members, and we have to provide 
them with good service. That's an area 
in which we can improve. 

Then there's the whole area of quali- 
ty management. We need to examine 
everything we're doing here to see 
that we have the right people in the 
right jobs and that we're doing things 
right the first time. It's a whole lot less 



They've just had two 
number ones in Britain. 
And now they're appearing 
at the Las Vegas Hilton. 




(previously 



TBD exdusivtfy distributeil Ihe recent Brilwh number ones Police Stop and s^'(c 
known as Pnnce) 'Ttw Most Beautiful Gin m ine World for an exclusive calk 
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1-800-683-DUPE(3873) 
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1-800-757-4555 
Fax (317) 870-5701 

HSD. 5303 West TSth Slieel, 
InOanapola, IN 46266 



expensive in terms of dollars or dam- 
age to your reputation to do things 
right the fu%t time than it is to go back 
and fix that. We don't make products; 
we provide services and should 
endeavor to make sure that our ser- 
vices have zero defects. 

Thirdly, I am going to try to focus on 
membership sales. There is a fair 
amoimt of contraction that is going on 
inside our industry and a lot of 
changes. As these changes occur, new- 
people are getting into the business, 
some people are getting out of the 
business, and some companies are get- 
ting bigger and some are getting 
smaller. Many are beginning to 
change. The videogame business, for 
example, is going to have a big influ- 
ence on our association. While some 
have said, 'Tou have a big convention 
every year, and you can rely on the 
income from that to support a large 
part of the association," that's only 
true as long as you've got a lot of peo- 
ple going to that convention. 

BB: Do you think Wal*mart and 
Kmart need to be VSDA members? 

EVES: I think they have to look at 
their ovm financial picture and see the 
contribution that's coming from video; 
it makes a lot of sense for them to 
examine that question. They have to 
decide for themselves, but of course. I 
think the answer is yes. In any case, 
we're representing not just members 
but an industry, and they're a part of 
the industry. 

I also want to look at the financial 
strength of the organization. We have 
to have the people in place and the 
money; if we need to do studies or 
gather statistics, we have got to have 
the financial staying power and the 
systems in place to make sure the 
members' money is spent prudently. 
Just because it's a non-profit business 
doesn't mean you shouldn't be just as 
thoughtful and prudent with how you 
manage things from a financial view- 
point, and the members have the right 
to expect that and demand that. 

Beyond the convention, one of the 
most important things is building 
clout. I think Jack Valenti has done a 
terrific job of building clout for MP AA 
members. As I said before, I think 
some people have characterized 
VSDA as a sleeping lion. We have 
enormous potential in this organiza- 
j tion. We have more potential — 
because of the number and geograph- 
I ic spread of our members — than 
I MPAA will ever have, and I don't 
mean that in a competitive sense. But 
I we have a natural advantage, and 
I maybe the time has come to wake up 
' the lion, practice the roar and make 
I sure it's heard in the studios, in the 
[ financial centers of New York and in 
state capitals around the country. 

Today, in our society, people recog- 
nize that visibility is a strategic tool 
that builds clout. You gain jwwer and 
influence not only because of your abil- 
ity, but becau.se of your visibility. It's a 
valuable tool that can be used to pro- 
mote the interests of this organization, 
and we've barely begun to tap our 
potential. 

Public relations is another area we 
need to focus on. Most organizations 
do a good job at internal communica- 
tion, but don't in external commtmica- 
tions. Internally, we need to ask our- 
selves if we're doing a good job 
analyzing information that benefits 
our members. Also, are we setting up 
opportunities for our members to 
interface with people we're trying to 
influence? 

In addition, we have to take a look at 
our relationship with the press and see 



whether or not they take us seriously. 
If you do something dumb, the press is 
going to point it out. Not only to you, 
but to everyone who reads their publi- 
cation. My experience has been that if 
you do something brilliant, they're 
going to point that out too. That's 
something we need to work on. 

Finally, there's the whole question of 
managing the future. Where are we 
going to be in five years? In 10 years? 
In all the experience I've had in any 
job, it means that you have to handle 
change; but it's ea.sier to say that than 
to actually do it. By handling change, I 
mean anticipate it as much as possible. 



"Every so often, people 
make an Edsel, but 
they can't do that too 
often. They have to 
come up with the 
Mustang and the 
Thunderbird once in a 
while. VSDA could use 
a few more Thunder- 
birds and Mustangs. " 



responding promptly and intelligently 
when it occurs, and initiating change 
when it's opportune to do so. It's a 
process that's going to ebb and flow, 
but it's continuing. And that's a big 
challenge. 

BB: There are several programs 
that the VSDA has stumbled over, 
such as the "Home Video Aware- 
ness" campaign, which was eventu- 
ally abandoned. How much have 
events like this tarnished VSDA's 
image? 

EVES: More than tarnishing 
VSDA's image, they have prevented 
VSDA from getting to the level it 
needs to be. There have been a lot of 
false starts. We talked about quality 



management. Every so often, people 
make an Edsel, but they can't do that 
too often. They have to come up with 
the Mustang and the Thunderbird 
once in a while. VSDA could use a few 
more Thunderbirds and Mustangs. 
That's something that comes with 
careful, thoughtful planning, good 
strategic thinking and professional 
execution. Like everything else, it's 
garbage in/garbage out, and if you 
don't plan well, you're not going to 
execute well. I appreciate efforts, but 
as a manager I believe in rewarding 
results. VSDA has done a lot of terrif- 
ic things, and I think they've had a 
number of succe.sses, but .vou're right, 
there have also been a number of pro- 
grams that perhaps weren't as well 
thought out. And that's a question of 
professionalism. 

BB: How are you going to be able 
to build a consensus among board 
members and manage that part of 
this job? 

EVES: I can't speak to what has 
happened before, because I wasn't a 
first-hand observer. It's important to 
be cognizant of the past but not 
become a prisoner to it You have to go 
forward. 

I think setting policy and direction Ls 
an interactive process which involves 
two parties — the membership as rei> 
resented by the board, and the indus- 
try, and those two are not always 
exactly the same in terms of balance. 
Secondly, you have the staff. I don't 
expect to go to the board and say, 
"This is what I think we ought to do." 
The membership decides that, and we 
develop priorities on the basis of the 
membership. We are a democracy like 
any other organization. What we can 
do is make sure we do a very profes- 
.sional job from the staff and that the 
issues are well researched and 
thought out. You do your homework, 
you understand the problem, you look 
at the plu.ses and minuses. A lot of that 
is good staff work, and sometimes it 
hasn't been done before. But remem- 
ber: VSDA is a relatively young orga- 
nization. MPAA has been around a 
long time; they've had a lot of time to 
Cotttiuued ou pat/e 36 



One Look At Our Rates 
TtLLS You We Know 
How To Delight An 
Audience. 

At The Mayflower Hotel on Central Park 
West, guests are strolling distance from 
Lincoln Cent«r. The Metropolitan Opera 
House, Carnegie Hall, the theater district, and many famous muse- 
ums and art galleries. Other features you'll applaud include guest 
rooms with serving pantries, suites with spectacular views of the 
park, a fiilly equipped exercise facility and reasonable rates. Please 
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention 
Code AE. Travel Agent Access Code GD. 
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Single: 
Standard/Park View 



Double: 
SundardParkView 



Suite: Singl&'Double 
Standard/Park View 




Tm. Mayflower Hotel 

ON THE PARK • NEW YORK 
15 Ccmral Park Weil at 61st Street, New York, N Y 10033.7709, Fax 2I2-265-0227 
'Per night Subject to availability- Not applicable to groups. 
Taxes and gratuitieH not included Advance rea*l*vatiomi are auj 
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Jeffery Eves 
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get it right. We're an organization that 
not too many years ago was connected 
to the recoixl business. From my |)er- 
spectivo. I won't bring anything to the 
board that hasn't been well re.searched 
and well thought out and well consid- 
ered. 

If I'm effective as president of 
VSDA, a large part of the reason will 
be that we've developed the kind of 
relationship with the board thai 
allowed us to tap their experience, tap 
their knowledge and then to bring 
issues to them in a way so that they 
can be confident that the right kind of 
stalT work has been done. That's the 
basis on which we're starting our rela- 
tionship with the board. 

BB: Recently, the American 
Booksellers Assn. filed a lawsuit 
that basically claimed that suppli- 
ers were setting unfair wholesale- 
pricing structures for independent 
dealers and large discount chains. 
Independent video retailers have 
been claiming this for years. Do you 
think VSDA should become in- 
volved in a similar action? 

EVES: In terms of the issue, it's 
very interesting and of particular 
interest to our memliei-s. VSDA mem- 
bers pmide a valuable sen'ice to both 
the public and to the folks with whom 
they do business. Then, all of a sudden 
you have an unusual situation where 
the sale or rental of a videotape 
becomes pai*l of a much larger mar- 
keting activity to .sell hamburgers. It 
artificially begins to adjust economic 
values of commodities — and that is 
confusing to the consumers. 

BB: So you think the principles of 
the ABA lawsuit are similar to those 
raised when McDonald's usesvide<»s 
to drive hamburger sales? 

EVES: McDonald's is a great com- 
pany, and at my Uist job. they were one 
of my biggest customei"s. In the long 
run, they're not interested in being in 
the \ideo business, but they sure are 
interested in driving business. But it 
tends to di.stoit the economics of the 
bu-Mness. and the studios will make a 
quick deal but risk alienating a huge 
infrastructure that has supported 
them day in and day out. 

There are also legal issues. Under 
the Sherman Anti-tj-ust Act, you have 
to sell like customers products at 
equal prices. I think what the ABA has 
done is said, "Someone has stepped 
over the line and they may be violating 
the law." The courts are going to 
decide that. It's certainly something 
we're going to watch verj' carefully, 
because there is a linkage on what's 
hapiwning there and what's happen- 
ing here. I would want to be careful if 
VSDA were to get involved in that. 
We're spending membei-s' money pi*u- 
dently. and there's a reasonable 
prospect to win. You can get the best 
legal counsel, but at the end of the day 
it's what the law is. If you don't like the 
law. then we have another alternative. 
We can address it from a government- 
relations point of view and talk alHiut 
how it can change, and what the ix)ten- 
tlal is for that. H 



The Most Requested Movie! 

Consumers Save Up To $15! 
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The Most Extensive Marketing! 



Adjustable size fits ages 4 - 12! 

Disney's Greatest Marketing Campaign 
Ever - Over 10 Billion Impressions! 

♦ National TV & Print Campaign With Blanket Exposure 
Even' Day Enim Launch To 1995! 

♦ Phenomenal Reach Hitting All Consumer Targets - Parents, 
Kids, Grandparents & Non-Parent Adults! 

♦ National Publicity Campaign! 

♦ The Fairest In-Store Displays Of Them All - Posters, 
Standees, Banners, Shelf Talkers, & Static Clings! 

♦ Dedicated Pillsbury Network TV Exposure & National FSI! 

♦ IVIillions Of Impressions With Ccxra-Cola* Cross Promotion 
Presented Exclusively At Burger King"! 
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i Kid's Gift Set! 

feet Holiday Gift - "Snow White" 
: Youth-Size Ball Cap Featuring 
ivorite Dwarf, Grumpyl 

)isney Gift Sets Are A Proven Success! 

lif Fox And Tlw Hoiniti Video & Plush i'ack has sold nearly one million 
nits in less than two months ! 

rresistible To Children Of All Ages! 

he perfect holiday gift set for kids - comhininj; Walt Disney's Masterpiece 
Snow White" with a Cnimjn/ baseball cap that research shows kids love! 

)rder Now! Available Only While Supplies Last! 



"Snow White" Ordering Options: 



24-l'c. "Snow While" Only: 

Stock #28% UPC7-6S56'2-8%0-3-5 

24 "Simiv Whilo" vidtxis 

48-Pc. -Snow While' ' 
Masterpiece Collection ComlKt: 
Stock #2899 UPt 7-65562-8990-3-6 

24 Snoiv W}uU' atut l/tc Sfivti Oaxirfs, 
8 Aiicf in W^mdtriatiii. 8 Dumht. 
4 RW'/H Hood, 4 Man/ Popftu-i 

48-Pc. "Snow While" Only: 

Slock #2897 UPC7-65362-8970-3-2 

4S 'Smnv Whitt" \ iiJ«» 

96-Pc. "Snow White"' 
Masterpiece Collection Combo: 
Slock #2900 UPC 7-65362-9000-3-9 

iS. SfKTf With- >inJ t(.Y S.'^vJi (>;iu>fs, 
iZAIhrin Wimderluni. 12 DiimbtK 
8 Rahin Hoai. 8 Mary Popfms. 
8 Suvrd in tbf Slone 

%-Pc. "Snow While" Onlv: 

Slock i 2898 UPC 7-65362-8980-3-9 

■■Sn.iiv Wliiti- ' MLll1.^ 

Video & Kid Cap Displays: 

6-Unit Carton : 

Slock # 3049 UPC 7-869363-049-3-0 

l\irt li'T ili>[ilav purpi»e>) 

24-Unit Prepack: 

Stock #3051 UPC 7.8693fc-3051-3-5 
48-Unil Combo 

Slock # 3033 UPC 7-86936-3053-3-3 

> -Snow Whit.' vidtMs i 12 Kid Sets 




Sell-Through 
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their prices will t>e low enough so that 
many people will buy \xAh. 

Steeply discounted prices, though, 
are the curse of video specialists, who 
still have difficulty in competing with 
mass merchants on sell-through. 
Despite pre-selling and free-rental 
promotions, the profit margins are 
very slim. "But," Apple notes, "sell- 
through builds traffic." Also, he .sug- 
gests, studio advertising for big sell- 
through titles is "a kind of generic ad 
campaign for video retailers." 

West Coast Video has seen sell- 
through revenues leap nearly 10% 
this ,vear, although the chain's overall 
revenues are up only 2%. "Rentals 
nationwide are relatively flat," says 
Apple. "The opportunities are in sell- 
through." 

But Peter Balner, president of 86- 
store. Union, N.J. -based Palmer 
Video, .sounds a note of caution. The 
rapid growth of sell-through via all 
retail channels, he warns, could hurt 
video specialists. While his own sell- 
through business has increased dra- 
matically, he says, rentals are show- 
ing a year-to-year decUne for the first 
year since he's been in business. 




Palmer Video's Bainer 



Concludes Balner, "Sell-through is 
decreasing the apjictite for rentals." 
He postulates a scenario in which 
people watch moWes from their home 
libraries rather than going to video 
stores to rent them. 

"JAFAR" SURPASSES EXPEC- 
TATIONS 

But other retailers doubt that sell- 
through could erode rentals. They 
point out that the number of direct- 
to-sell-through film releases is still 
small and likely to remain so. 
Obser\'ing that new releases com- 
prise 609! lo 90% of the rental busi- 
ness, Gemslone's Messer says, 
"There are collectors, and there are 
people who want to see the newest 
things out there." 

Unlike Balner, Messer is seeing 
healthy rental increases. Same-store 
revenues for his chain, with outlets in 
Ohio, Tennessee, Kentucky and 
Florida, are up more than 2,5% this 
year. While he attributes most of the 
gain to taking care of rental business, 
his sell-through volume is also up 
sharply. For seven stores, ranging 
('ontinued on page 101 
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Billbood® 



FIRST TIME ON VIDEO THIS SEPTEMBERI 

CARY GRANT AT 
HIS HiURlOUS BEST IN 
TWO CLASSIC COMEDIES! 
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Top Video Sales 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEE 


* 


WKS ON 


TITLE 


Copyright Owner, 
Manufacturer, Catalog Numt>er 


Principal 
Performers 


Year of 
Release 




% 


1 
1 


1 


5 


* * 

ACE VENTURA: PET DETECTIVE 


* No. 1 * * * 

Warner Bros Inc. 

Warner Htxne Video 23000 


Jim Carrey 


1993 


PG*13 


24.96 


£ 


2 


9 


THE RETURN OF JAFAR 


Walt Disney Home Video 2237 


Animated 


19M 


NR 


2299 




3 


12 


MRS. DOUBTFIRE 


FoxVtdeo 8588 


Robin Williams 
Sally Field 






19.91 


4 


5 


18 


YANNI: LIVE AT THE ACROPOLIS A 


Privale Music 

BMG Hone Vxteo 62163 


Yanni 






19.98 


c 


4 


in 


PLAYBOY: 1994 PLAYMATE OF THE 
YEAR 


Playboy Home Video 
Uni Dist. Com PBV0753 


Jenny McCarthy 






19.95 


g 

V 


8 


42 


ALAODIN 


Walt Disrey Home Video 1662 


Animated 






24.99 




9 


18 


THE FUGITIVE 


Wafner Bros. Inc. 

Warner Home Video 21000 


Harrison Ford 
Tonrry Lee Jones 






24.96 


0 
0 


7 


4 


GINGER LYNN ALLEN'S UNGERIE 
GALLERY 


Peach Horrje Video 
Uni Drst. Corp 7001 


Ginger Lynn Allen 






9.95 


Q 


6 


8 


U2: ZOO TV-LIVE FROM SYDNEY 


PotyGram Video 8006313733 


U2 


1994 




19.95 


in 
ill 


19 


2 


PENTHOUSE: SEXIEST AMATEUR 
VIDEOS 


Penttiouse Video 

A'Vision Entertainment 50776-3 


Vanous Artists 






19,95 


11 


27 


2 


PENTHOUSE: DREAM GIRLS 


Pentriouse Video 

A'Vision Entertainment 50775-3 


Various Artists 


1994 




1995 


12 


12 


7 


HERE'S JOHNNY: 1960-1970 


CarMjn Productions Gnjup 
Buena Vista Home Video 2733 


Johnny Carson 


1994 


MR 


1499 


13 


11 


7 


HERE'S JOHNNY: 1970-1980 


Carson Productions Group 
Buena Vista Home Video 2780 


Johnny Carson 


1994 


NR 


14.99 


14 


16 


19 


THE FOX AND THE HOUND 


Walt Disrwy Home Video 2141 


Animated 


19fll 


G 


2499 


IS 


10 


7 


HERE'S JOHNNY: 1980-1990 


Carson Productions Gn3up 
Buena Vista Home Video 2781 


Johnny Carson 


1994 


NR 


1499 


16 


NEW^ 


LITTLE RASCALS COLL.: VOL. 1 


RHI Entertainment inc. 

Cabin Fever Entertainment 974 


The Little Rascals 


1994 


NR 


149S 


17 


13 


11 


BATMAN: MASK OF THE PHANTASM 


Warner Bros. Inc. 

Warner Home Video 15500 


Animated 


1993 


PG 


!99( 


18 


15 


e 


HERE'S JOHNNY (BOX SET) 


Carson Productions Group 
Buena Vista Home Video 2940 


Johnrry Carson 


1994 


NR 


59.99 


19 


14 


11 


THE GIRLIE SHOW-LIVE DOWN 
UNDER 


Warner Reprise Vkleo 3-3S393 


Madonna 


1994 


R 


29 9! 


20 1? 


7 


PLAYBOY: PRIVATE DIARIES 


Playboy Home Video 
Uni Disl. Corp. PBV0754 


Various Artists 


1994 


NR 


1995 


21 


NE\ 


»► 


1994 STANLEY CUP CHAMPIONS: 
N.Y. RANGERS 


ABC Video 44039 


Various Artists 


1994 


NR 


1995 


22 


25 


4 


NIRVANA: TRIBUTE TO KURT 
COBAIN 


MVD Video 3049 


Nirvana 


1994 


NR 


14.91 


23 


18 


e 


PLAYBOY: SENSUAL FANTASY FOR 
LOVERS 


Playboy Home Video 
Uni Dist, Corp, 


Various Artists 


1994 


NR 


29.95 


24 


NEW^ 


THE WHO: 30 YEARS OF MAXIMUM 
RiiB LIVE 


MCA Music Video 11066 


The Who 


1994 


NR 


29.91 


25 


23 


36 


PLAYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playboy Home Video 
Uni D.fit Cn-f PBV0739 


Dian Parttinson 


1993 


NR 


1995 


26 


36 


6 


ACE Of BASE: THE SIGN 


Arista Records Inc. 
BMG Video 15728 


Ace 01 Base 


1994 


NR 


99t 


27 


29 


2 


RISING SUN 


FonVideo 8520 


Sean Conrwry 
Wesley Snipes 


1993 


R 


19.91 


28 


22 


26 


PINK FLOYD: THE WALL 


MGM/UA Home Vtdeo 400268 


Bob Geldof 


1979 


R 


1495 


29 


40 


14 


THE SANOLOT 


FoxVideo 85O0 


James Earl Jones 
M(ke Vitar 


1993 


PG 


1991 


30 


31 


23 


PENTHOUSE: 25TH ANNIVERSARY 
SWIMSUIT VIDEO 


Penthouse Video 

A'Vision Enlertainrrwnt 50549 


Various Artists 


1994 


NR 


I9J5 


31 


34 


17 


WE'RE BACK!: A DINOSAUR 
STORY . 


Amblin Enterlamment 
MCA/Universal Home Video 81289 


Animated 


1993 


G 


24 99 


32 


20 


5 


PENTHOUSE: LETTERS VOLUME 2 


Penthouse Video 

A'Vision Entertainment 50774 


Various Artists 






2955 


33 


NEW^ 


A STREETCAR NAMED DESIRE 


Warrwr Bros. Inc. 

Warner Home Video 35571 


Vivien Leigti 
Marlon Brando 


1951 


PG 


39.99 


34 


NEW^ 


PINKY 


FoxVideo 8544 


Jeanne Grain 
Ethel Waters 


1949 


NR 


199e 


35 


35 


15 


MIGHTY MORPHIN GREEN RANGER: 
PARTI 


Saban Entertainment 
PolyGram Video 800631 1353 


Various Artists 


1994 


NR 


1295 


36 


33 


90 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animated 


1991 


G 


24.99 


37 


21 


20 


PLAYBOY: COaEGE GIRLS 


Playboy Home Video 
Uni Dist. Corp PBV075O 


Various Artists 


1994 


NR 


19.95 


38 


NEW^ 


LITTLE RASCALS COLL.: VOL. 2 


RHI Entertainment Inc. 

Cabin Fever Entertainment 975 


The Little Rascals 


1994 


NR 


14.95 


39 


NEW^ 


LITTLE RASCALS COLL.: VOL. 4 


RHI Entertainment Inc. 

Cabin Fever Entertainment 977 


The Little Rascals 


1994 


NR 


14.95 


t 

40 


NEW^ 


LITTLE RASCALS COLL: GIFT SET 


RHI Entertainment Inc. 

Cabin Fever Entertainment 9712 


The Little Rascals 


1994 


NR 


149.95 



• RIAA goW cert, t- r sales of 50,000 units or $1 millKXi in sales at suggested retail. A RIAA plalirtum cetl. for sates of 100,000 units or $2 million in sales at 
suggested retail. #ITA gold certrtication tor a minimum of 125,000 units or a dollar volume of S9 million at retail lor theatrically released programs, or of at least 25,000 
units and SI million at suggested retail for nontheatncal titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume Ot $1 8 million 
at retail fof theatrically released prcgrams. and oil at least. 50.000 umts and $2 miltton at suggested retail for nonthealrical titles. C 1994. Billtxiard/BPI Communications. 



LOOK FOR ONE OR MORE NEW STUDIO CLASSICS 
ON THE FIRST WEDNESDAY OF EACH MONTH 




e IH; Itil'O* IM Ut\'4M -<Vmt ami' w4 a* -ttV •*rlMr4i l<*»< w nttnwrl. it 1»u>nk (nivn Fii U)m ItifHtiMk. 
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Ameeka's Top dog is back... 
Akd This Tm M Umm Ti Kids! 



A $50 MiUion Box-Office Smash 
Hit Comes Home To Video! 

iff Success breeds success! From Executive Producer Ivan Reitman, 

the comic genius behind such megahits as Beethovetr, Dave, Gliostbusters, 
Kindergarten Cop, National Lampoon's Animal Home, and many more! 
To date, Reitman's films have grossed more than $2 Billion! 

4^ Star paw-er! Starring Charles Grodin, Bonnie Hunt and the 
bes^selling, best-renting canine star in Hollywood: Beethoven! 

^^ Research shows consumer intent^to-purchase is even higher than 
the original Beethoven:'* 

Media support with bark and bite! National TV and print campaign 
will run from Street Date through September and will resume in December 
to emphasize the holiday selling period. Massive advertising support 
will generate over 1 BiUion consumer impressions! 

^ Reach & Frequency: 92% of all Women 25-49, 4.9 times. 
87% of all Kids 2-11, 4.5 times. 96% of all Women 55+ (targeting 
"Grandmothers"), 6.2 times. 



NBC 



® ^ Wm D0H 



LIFETIME- 




48 and 24-unit floor/counter 
merchandisers 

Puppy standee 

Static clings 

One-sheet posters 

Mini-sheet posters 

Shelf talkers Counter cards 

B/Wline art 
''Beethoven's 2ndr 
Coloring Fun-Sheet" 
for in-store 
coloring contests. 



NO PAY-PER-VIEW 
OR PAi TV PRIOR 
TO JANUARY 31, 1995 




48/24-unit floor/counter 
merchandiser includes 

two header cards! 
40"W X65"H X 14" D 



STEREO 
lumiouNO 



digttsllg recorded 




CONSUMER I, 
CASH-BACK OFFER! C 

Consumers get a $5 mail-in 
rebate offer with the purciiase of 
Beethoven 's 2nd and one of the 
following MC.VUniversai Home Video 
titles: Beethoven ", Cop and a Half, 
We're Back! "A Dinosaur's Story, 
Twins, Kindergarten Cop. 



Coming Your Way ^ ^ 
August 9, 1994 - 

Call Your Sales Representative and Order Today! 

Color/1 Hour 29 Mins./$24.98 Videocissette #81608/ Ltbx. La-serdisc #42029 

Advertising and promouoniil details subject u> change without notice. 'Alexander & .Associates 
TM S © 199.1 Inivcrsal City Studios, Inc. All Rights Kesened. 



Cci 



Billboard® 



FOR WEEK ENDING JULY 30, 1994 



Celebrities To Grace VSDA; 
Hi Tecli Touts Incentives 

G 



SIIKLF 
TALK 



by Ellaan FItzpatrIck 



ET OUT YOUR Autograph 
Books: As usual, a number of celebri- 
ties will make appearances at this 
week's Video Softw'are Dealers Assn. 
convention to promote everj'thing 
from features to wrestling tapes. At 
press time, here's a quick rundown of 
who's coming and where they'll be: 

• Sunday, July Ji: Apollo astro- 
naut Alan Shepard splashes dawn at 
Turner Home Entertainment to pro- 
mote "Moon Shot." Shepard also will 
introduce key- 
noter George 
Bush at the 
opening busi- 
ness i^ession. 

Over at Co- 
lumbia TriStar 
Home Video's 
booth, Apollo 
alumni Wally 

Schirra and Pete Conrad «t1I pro- 
mote "For All Mankind." on the Na- 
tkinal Geographic label. 

Schirra, Conrad, and Shepard also 
appear at Talas Enterprises booth 
Monday (2,5) and Tuesday (261 to pro- 
mote another series commemorating 
the 25th anniversar>' of the first lunar 
landing. 

The threesome of "Threesome," 
Stephen Baldwin. Lara Flynn 
Boyle, and Josh Charles, appear at 
Columbia's booth from 2-6 p.m. 

Playmate Of The Year Jenny 
McCarthy has a lunch date and auto- 
graph session at the Playboy Home 
Video booth, Charlton Heston has 
an afternoon date at GoodTimes En- 
tertainment, and former Pla>Tnate Of 
The Y'ear Anna Nicole Smith is over 
at Paramount Home Video to pro- 
mote "Naked Gun 33 1/3." 

• Mouduy. July 25: "Ren & 
Stimpy" and "Doug" voice-over actor 
Billy West appears in person at Sony 
Wonder, while Ken Bums and base- 
ball greats Brooks Robinson, Bob 
Gibson, and Lou Brock will he at 
Turner's booth to support Burns' 
PBS documentan,- "Baseball: The 
American Epic." Turner will an- 
nounce marketing plans prior to their 
appearance. 

LaToya Jackson, and maybe her 
snake, will be at Playboy to promote 
her celebrity centerfold \ideo. 

"Hart To Hart" star Stephanie 
Powers arrives at BMG Video's 
booth to promote her "Broadway 
Workout," due in stores Sept. 27 
from Lightyear Entertainment. At 
GoodTimes, Mary Tyler Moore 
pitches her "Aerobics" and "Body 
Sculpting" tapes, also due in .stores 
mid-September. 

Actress-turned-talk show host 
Ricki Lake will be at HBO Vkieo on 
behalf of "Serial Mom." 

Matt Salinger of "Fortunes Of 
War" and Dustin Nguen of "3 Niryas 
Kick Back" are at Columbia TriStar, 




while Lassie and trainer Bob Wea- 
therwax Jr. visit Sony Wonder. 

• Tuesday. July 26: A'Vision En- 
tertainment hosts the fitness world's 
creme de la creme, including Kathy 
Smith, Tamilee Webb. Cory Ever- 
son. Gin Miller, Candice Copland, 
and Kari Anderson. 

Turner hofits "Flintstones" crea- 
tors Bill Hanna and Joe Barbera, 
and Richard Simmons takes a 
breather and signs autographs at 
GoodTimes. 

Michael 
Nouri is at Co- 
lumbia TriStar 
from 12-2 p.m. 

Although he 
not promoting 

an upcoming ti- 

tie, Richard 
Masur will be 
at the Video Industrj' AIDS Action 
Committee's booth to lend support to 
the group's "A Penny For AIDS" 
fundirafeing campaign. Masur, one of 
the stars of "And The Band Played 
On," will sign autographs at VlAAC's 
booth from 2A p.m. on Monday. 

Other celebrities scheduled to ap- 
pear include Larry Drake from 
MCA/Universal Home Video's 
"Darkman: Return Of Durant." 
Dixie Carter will be on hand to pro- 
mote "Unworkout II: Yoga For You." 
Shelley Du>'all from "Bedtime Stor- 
ies" also will be there. 

Hi TECH TOUTS CONSUMER 
Promo: Game developer Hi Tech En- 
tertainment will make its "Rent It, 
Tr>' It, Buy It" consumer sales incen- 
ti\'e program the center of its VSDA 
activities this week. 

Under the promotion, consumers 
who rent and then buy any one of six 
children's titles will receive a $5 re- 
bate from Hi Tech. 

Titles in the promotion include 
"Barbie Vacation Adventure," 
"Baby's Day Out," "A Dinosaur's 
Tale," "Beethoven," "Bobby's 
World," and "Mickey's Ultimate 
Challenge." 

The rebate offer is good from 
October 1994-February 1995. 

HeMDALE PREPS "Goblin": In 
addition to a $5 consumer rebate 
and tie-ins with Hershey's and 
General Mills, Hcmdale Home 
Video will run a 25-market radio 
promotion for "The Princess And 
The Goblin." 

Due in stores Aug. 23, the vid's 
radio promotion will begin at the 
street date and run for about two 
weeks. Dealers will be tagged on 
the spots in each city. 

The promotion is .set to run on 
adult contemporary stations and 
will award T-shirts, hats, and co- 
pies of the video. 



Top Video Rentals. 






tx. 


COMPILED FROU A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 






THIS WEEK 


lASTWEEK 


z 

o 

i 


TITLE 


Copyright Owner, 
Manufacturer, Catalof Number 


Principtf 
Performers 


II 










* 


* * No. 1 * * * 








1 


2 


4 


THE PELICAN BRIEF 


Warner Bros. Inc. 

Warner Horr^e Video 12989 


Julia Roberts 
Denrel Washington 


1993 


PO-13 


2 


1 


5 


ACE VENTURA: PET DETECTIVE 


Morgan Creek Pro<3i;Ctions Inc. 
Warner Home Video 23000 


Jim Carrey 


1993 


PG13 


3 


5 


2 


PHILADELPHIA 


Cofumbia TnStar Home Video 52613 


Tom Hanks 
Denzel Washington 


1993 


PG-13 j 


4 


3 


3 


lUMCalunt 


Hollywood pKTlures 
Hollywood Home Video 2544 


Kurt Russell 
Val Kilmer 


1993 


II 


5 

1 


9 


2 


IN THP NAUF OF TMF FATHFR 
■n 1 Tib nnmt vr i rib mi ntn 


Universal City Sludios 
MCA/Universal Home Vitteo 81800 


Daniel Day-Lewis 
Emma Tricmpson 


1993 


R 


6 


; 


4 


TUF RFTAUiAV 


Largo Entertainment 
MCA/Univ«rsal Home Video 82019 


Alec Baldwin 
Kim Basinger 


1994 


m 


7 


4 


7 


1 tit rlAItU 


1 kjo UnmA fiOQIA 

Live nome viueu Di/3/'t 


Hotly Hunter 
Harvey Keitel 


1993 


R 


8 


NEW^ 




Warner Bros. Inc. 

Warner Home Video 13050 


Jack Lemmon 
Walter Matthau 


1993 


PG'U 


9 


E 


10 


A PFRFFCT WORI D 


Warner Bros. Inc. 

Warner Home VKteo 12990 


Kevin Costner 
Clint Eastwood 


1993 


F«-I3 


10 


11 


5 


MY LIFE 


Columbia TriStar Home Video 71 143 


Michael Keaton 
Nicole Kidman 


1993 


re-13 


U 


12 


4 


THE AIR UP THERE 


Hollywood Pictures 
Hollywood Home Video 2546 


Kevin Bacon 


1993 


re 


12 


1 

8 


12 


MRS. DOUBTFIRE 


FoxVideo 8568 


Robin Williams 
Saily Field 


1993 


PG-13 


13 


14 


13 


MAUCE 


New Line Home Video 

Columbia TnStar Home Video 7 1 773 


Alec Baldwin 
Nicole Kidnun 


1993 




14 


NEW^ 


QIIRAR Mil 1 




Wesley Snipes 
Michael Wnght 


1994 


R 




15 


n 


7 


1 ___ 

RUDY 


Columbia TnStar Home Video 53723 


Sean Astin 


1993 


re 


16 


13 


13 


uuuL nunninud 


UUsIf r^iCRMr UnmA V/i/i&A O'iO^ 

wan ulsney nofi*e viueo £.o£z> 


Leon 

Doug Dovig 


1993 


re 


17 


10 


9 


int innct MUoncium 


UU«lt navnANf Uahu UiHaa oroa 

wan uisney nome viaeo 


Charlie Sheen 
Kieter Sutherland 


1993 


PG 


18 


20 


3 






Will Smith 
Stockard Char^ning 


1993 


R 


19 


18 


14 


^ADI ITA'C UJAV ~ 
LAKLI 1 U 3 WAT v 


Universal City Studios 
MCA/Universal Home Video 81630 


Ai Pacirro 
Sean Penn 


1993 




20 


16 


5 


WATNt 3 WUKLU ^ 


Paramount Pictures 
Paramount Home Video 32845 


Mihe Myers 
Dana Cawey 


1993 


PG-13 


21 


17 


3 


GERONIMO: AN AMERICAN LEGEND 


Columbia TnStar Home Video 58703 


Jason Palric 
Robert Ouvaii 


1993 


|__. 

P6-13 


22 


NEW^ 


ROMEO IS BLEEDING 


PolyGram Video 8006304453 


Gary Old man 
Lena Olin 


1993 


1) 


23 


19 


15 


THE JOY LUCK CLUB 


Hollywood Pictures 
Hollywood Home Video 2291 


Kieu Chinh 
Ming-Na Wen 


1993 


R 


24 


21 


6 


SHORT CUTS 


New Line Home Video 

Columbia TriStar Home Video 53533 


Tim Robbins 
Jack LemrTKMi 


1993 


R 


25 


24 


4 


IRON WILL 


Walt Disney Home Video 2545 


IrfacKenzie Astin 
Kevin Sfiaf^'y 


1994 


PG 


2S 


26 


14 


A BKUlU lALc 


Savoy Pictures 

HBO Home Video 90954 


Robert De Niro 
Chan Palminten 


1993 


R 


27 


22 


10 


THE RcMAlHS Or Tnt DAT 


Columbia TriStar Home Video 71093 


Anthony Hopkins 
Emma Tfiompscn 


1993 


PG 


28 


23 


18 


THE FUulTiVE 


Warner Bros. Inc. 

Warner Home Video 21 OOO 


Harrison FonJ 
Tomn iy Lee Jones 


1993 


PG-13 


29 


25 


14 


FEARLESS 


Spring Creek Pnaduction 
Warner Home Video 12986 


Jetf Bndges 
Rosie Perez 


1993 


t 


30 


30 


15 


[IA£cU ANU CUNrUStD 


Universal City Studios 
MCA/Universal Home Vic}eo81495 


Jason London 
Rory Cochrane 


1993 


R 


31 


29 


12 


ANOTHER STAKEOUT 


Toucti stone Pictures 
Touchstone Home Vtdeo 2171 


Richard Dreyfuss 
Emilio Estevez 


1593 


PG-13 


32 


28 


4 


MAN'S BEST FRIEND 


New Line Home Video 

Columbia TriStar Home Video 53513 


Ally Sheedy 
Lance Henriksen 


1993 


R 


33 


33 


2 


GUNMEN 


Live Home Video 69977 


Mario Vart Peebles 
Christopher Lambert 


1993 


R 


34 


27 


9 


AODAMS FAMILY VALUES 


Paramount Pictures 
Pararrwont Home Video 32806 


Anjelica Huston 
Raul Julia 


1993 


PC-13 


35 


32 


3 


DANGEROUS GAME 


MGM/UA Home Video 904825 


Harvey Keitel 
Madonna 


1993 


M) 


36 


NEW^ 


NAKED 


New Line Hon^ Video 

Columbia TnStar Home Video 1386 


David Thewlis 
Katrin Cartlidge 


1993 


R 


37 


34 


8 


R060C0P 3 


Orion Pictures 

Orion Home Video 8796 


Robert John Burke 
NarKy Allen 


1993 


PG-13 


38 


37 


14 


THE AGE OF INNOCENCE 


Cofumbia TriStar Home Video 52633 


Daniel Day-LewiS 
Michelle Pfeifter 


1993 


re 


39 




LOVE, CHEAT & STEAL 


Columbia TnSlar Home Video 78793 


John Lithgow 
Enc Roberts 


1993 


R 


40 


31 


8 


THE RETURN OF JAFAR 


Wall Disney Home Video 2237 


Animated 


1994 


KR 



♦ITA gold certilication for a minimum of 125.000 units or a dollar volume ot $9 million at retail for theatrically released programs, or of 
at least 25.000 units and $1 million at suggested retail for nontheatrical titles, MTA platinum certification for a minimum sale of 250.000 u 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and %2 million at suggested retail 
fornontheatrical titles. © 1994. Billboard/BPf Communications. 
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Sell-Through 

Coiithiued Ovm fHitje 97 

from 5,000 to 10.000 square feet, he 
bought about 1.400 pieces of "Mrs. 
Doubtfire" and 1,800 of "Aladdin." He 
purchased only 750 units of "Jafar," 
but it did better than he'd expected. 

The number of sell-through tajies he 
buys to increase his rental depth, adds 
Messer, depends on the title. For 
example, a Disney or children's title 
doesn't rent as many times as a 
"Doubtfire" or a "Fugitive." But over- 
all, he says, "not that much" of his sell- 
through product goes on the rental 
racks. 

Blockbuster Entertainment, which 
has nearly 3.000 stores in the U.S.. 
sees direct-lo-sell-through mainly as 
a source of "low-priced rental invento- 
r>'." according to Ron Ca-tteil. senior 
VP of programming and communica- 
tions for Blockbuster. With sell- 
through margins low on hit*;, the prof- 
it is in catalog product, including 
repriced movies, children's and exer- 
cise titles, obser\-es Castell. Yet. in 
1993, sales of videotapes, candy and 
accessories i-nntributed 16% of 




Blockbuster's Castell 



Blockbuster's burgeoning \ideo-store 
revenues. 

Blockbuster is pleased by the 
increased number of big sell-through 
titles and the frequency of their 
releases. "We'd like to see business 
spread throughout the year, especial- 
ly in the months that are softer than 
normal, like October and May." says 
Castell. However, he notes that only a 
handful of films gross more than $30 
million each year, and that none of the 
others are released at sell-through 
prices. 

PRE-TV TEXAS" 

In the wake of "Jafar's" unexpected 
success, Castell and other retailers 
look forw^ard to more direct-to- video 
releases. While Disney hasn't re- 
vealed its plans, some other studios 
are tackling this new arena. For 
example, MCA Home Video plans to 
release direct-lo-video sequels to 
"Darkman" and "The Land Before 
Time." Blockbuster-owned Republic 
Home Video will is.sue a video version 
of 'Texas" at least 90 days before the 
Aaron Spelling production becomes 
an ABC-T\'^ miniserie.s. 

"Videos like 'Jafar,' 'Darkman' and 
Texas' enable retailers to be more 
than just a sub-run location." says 
Castell. 'They offer people something 
Continued on page WJ 



"IheYeBT'sMostlna^iWeTiliii"* 

: "An Instant Classic For Both Kids And Grown-Ups! " 



-Joy Browne, WOR Radio 



^Consumers Save Up To sil.50j 

• $4.00 By Mail From DURACELL* Batteries !^ 

• Jack Skellington Mug Offer From A 8 W® 

Root Beer For Only $7.50!^ (A $15 Value!)" 



Priced To fiv 



M<ir ;,:-:.l.'-:,:v,,,d PG iSt. Jf_ 

TOUCHSTONE PIQIRES presents TIM BURTON S 
"THE NIGHTMARE BEFORE CHRISTMAS" 
A BIRTON/DI NOVl Production Music. Lyrics 6 Score by DANNY ELfMAN 

Based on a Story and Characters by TIM BURTON 
Adaptation by MICHAEL MC DOWELL Screenplay by CAROLINE THOMPSON 
Produced by TIM BURTON and DENISE Dl NOVl Directed by HENRY SELICK 



Soundtrack available on (£kr^r< 



.y RECORDS i 



Uini^^ 11 t)t critical) lit us ontf nudiitimpnhlMtd Dtnuauiiii«pwritfri(MkifDUiUIU.lK 
ttuw® Rni(htfaijt£w»Cn*iMi«id«idN|NnlH(in«tffd DtuikiMMFvidwnentifKnmoiievtfiMdi 

TnthwmlkmVi4ndlRnhui(d3vkeuVrinlitiii.l^dM kitaii CA^ip hnuilinUSA dudsmnePltlira 



A Dream Of A Media Campaign! 

• National Advertising Blitz! 

• Trailers And Inserts In Every 

The Return Of Jafar \ideo\ 

• Exciting In-Store Merchandising! 

^ Impactful Prepack Options! , 

• i2-Unit Rental Pack/Stock »2855 

(Not for display purposes.) 

• 24-Unit Floor Display /Stock '2856 

• 48-Unit Floor Display/Stock '2857 

• Holiday-Themed Floor Displays 

Available After November 1. 
(Contact your Buena Vista sales 
representative for ordering details.) 

PREBOOK: August 16 
Will Call: September 27 
NAAD: September 30 



BIU^ARD JULY 30. 1994 
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Woodstock Enters Laser Age; 
Latest Wonders Reaches Disc 



f ARNER HOME VIDEO releases 
an expanded 25th-anniversary edition 
of "Woodstock: Three Days Of Peace 
& Music" on laserdisc Aug. 3 (wide- 
screen, digital audio, 225 mins., 
$49.98). Director Michael Wadleigh 
added 40 minutes of footage to the epic 
1970 concert film (the anniversary 
marks the actual 1969 event). Included 
are never-before-seen performances 
by Canned Heat, the Jefferson Air- 
plane, Janis Joplin, and Jimi Hen- 
drix. The movie's digitally remixed 



soundtrack has earned great praLse 
and should sound terrific in this laser 
edition, which will offer the highestr 
quality presentation of the film in any 
home entertainment medium. 

Just out from Warner is an eerie up- 
date on the pod invasion, "Body 
Snatchers" (wide, $39.98), starring 
Forest Whitaker, Gabrielle Anwar, 
and Meg Tilly. The film's 2.35:1 aspect 
ratio is intact on laser, but loses 43% 
of its image on VHS. Also available: 
"On Deadly Ground" with St«>'en Sea- 



BASSIN DISTRIBUTORS IS YOUR 



The Largest 
Laser Disc 
Selection 
Bor None! 

We can fill your 
sp«(iol order needs! 

Llxissin 

^DISTRIBUTORS 




Music Videos 
Exercise 
Kid's Stuff 
Movies & 
Much More! 

lS9S9N.WI5iln. 
MiomiFkinili33IM 

Coil for a free 
catalog, ask for Dwight 



TOLL FREt: BOO 3 2 V 7 &6 1 • F/VX : 303 620-2216 



■ Enter The Future of- 



Digital Entertainment with 

LASERS 



UNLIMITED, INC. 

Wholesale Distribution of 
Laser Video Discs, CD-I, CD s, CD-V. CD-ROM, Videos, Accessories, elc 
plus CD-I and CD-ROM Hardware 

• Competitive Pricins! • Family Owned & Operated! 
• Outstanding Service! • Excellent Fills! 

1643 FenimoreRd.- Hewlett, NY 1 1557 Tel: 51 6-295-1 91 0 • Fax : 51 6-569-1 266 
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Lowest Price; Best Fill 



LASER. 

Norwalk Distribution is 
quickly becoming the one 
slop choice of laser disc retailers 
across tfie united States. 
Norwalk combines Ifie service 
of a friendly family business 
and the price struaure of a com- 
petitive corporation in order to 
achieve big savings and no 
hassles for their customers, in 
addition to having a massive 
Inventory of laser discs. Norwalk 



also stocks a full line of cX)-Rom 
and CD-I software. While their 
direct competitors offer an across 
the board discount of 25%. 
Norwalk chooses to offer a 
wide range of discounts up to 
38% off and also offers an addi- 
tional 2% discount to customers 
who pre-order before the pre- 
order cut-off date. If you would 
like to receive a free 1 994 multi- 
media catalog contact: 



NORWALK DISTRIBUTION 

1193 Knoliwood Circle 

Anaheim, CA 92801 
Toll Free: (8CX)) 877-6021 
Fax: (714) 995-1086 



gal, and "Grumpy Old Men" with Wal- 
ter Matthau, Jack Lemmon, and 
Ann-Margret (botii wide, $34.98). 

Laser exclusive: Lumlvision 
has "Marc Almond: Twelve Years Of 
Tears" (1992, 120 mins., $39.95), which 
is available only on disc and captures 
Marc Almond in a Royal Albert Hall 
concert. In other news regarding the 
Denver-based label, Lumivision 
moved this month and has a new 
phone number: 303-M6-0400. 

Panasonic has a new high-per- 
formance karaoke combi-player, the 
LX-K750 ($1,000 list). The unit com- 
bines the latest karaoke features, two- 
side play (with a reverse time of 11 
seconds), a digital TBC (time-base cor- 
rector), and an S-Video output And, of 
course, it plays audio CDs as well. 

WiM WENDERS ON DISC: Co- 
lumbia TriStar will bow the latest by 
German director Wim Wenders, "Far 
Away, So Close" (Dolby Surround, 
$39.95), on laserdisc Aug. 10. The ac- 



claimed movie won the Special Jury 
Prize at the 1993 Cannes Film Festi- 
val, and is the sequel to his remarka- 
ble "Wings Of Desire." The cast in- 
cludes Peter Falk, Nastassia Kinski, 
Bruno Ganz, Willem Dafoe, and — 
believe it or not — Mikhail Gorba- 




by Chris McGowan 

chev, in his acting debut. The rock- 
heavy soundtrack has music by Lou 
Reed and U2. 

Pioneer just launched Richard 
Attenborough's "Shadowlands" 
(wide, Dolby Surround, Side 3 CAV, 
$39.95), in which Anthony Hopkins 
and Debra Winger re-create the mov- 
ing love story of English author-phi- 
losopher CS. Lewis and New York di- 
vorcee Joy Gresham. Also out is 



Billixcid« 



Steven Zaillian's "Searching For 
Bobby Fischer" (wide, Dolby Sur- 
round, $34.96), about a 7-year-old 
chess prodigy and his father. Ben 
KingBley, Joe Mantegna, and Laur- 
ence Fishbume are in the standout 
cast 

Image update: Here is expanded 
information on some upcoming Image 
titles discussed in past columns. Tim 
Burton's "The Nightmare Before 
Christmas" is due Dec. 1 in two edi- 
tions: a $29.99 pan-scan disc, and a 
$99.99 widescreen CAV special edition 
full of supplementary materials. 
'Tombstone" (wide, Dolby Surround, 
extras, $49.99) includes outtakes and a 
commentary track by director George 
Cofimatos. It is .set to bow this month, 
as is Jim Henson's 'The Dark Crys- 
tal" (1983, wide, $29.99), "Sister Act 2: 
Back In The Habit" (wide, $39.99), 
"Cabin Boy" (wide, $39.99), and "The 
Incredible Journey" (1963, $29.99). 
"The Island At The Top Of The 
World" (1974, wide, $34.99) is due 
Aug. 24. 

FOR WEEK ENDING JULY 30, 1994 
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Top Laserdisc Sale& 


I 


2 WKS. AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

j^^P Cofiyrigtit Owner, Principjil 
Manufacturer, Catalog Number Perfofmers 


ll 
ll 


1 












* * * No, 1 * * * 










1 


NEW^ 


TOMBSTONE 




hQliywotxl Pictures 
Image EntertaintrtenI 2544 


Kurt Rus5^lt 
Val Kilmer 


1993 


R 


49 99 


2 


NEW^ 


THE PELICAN BRIEF 




Warrwf Bros, Inc. 

Warner Home Video 12989 


Julia Roberts 
Denzel Washington 


1993 


PG-13 


3998 


3 


NEW^ 


IN THE NAME OF THE FATHER 




Unjver^l City Studios 
MCA/LJniversal Home VHleo 42023 


Dan id Day-Lcwts 
Emma Thompson 


1993 


II 


3998 


4 


1 


3 


ACE VENTURA: PET DETECTIVE 




Wamef Bros. IrK. 

Warner Home Video 23000 


Jim Carrey 


1993 


pe-13 


34.91 


5 


NEW^ 


ESCAPE FROM NEW YORK 




New Line Home Video 
Image Entertainment 2330 


Kurt Russell 
Lee Van Cleet 


I9S> 


R 


4999 


6 


4 


3 


THE GETAWAY 




Largo Entertainment 
MCA/Unrversai Home Video 42060 


Alec BakJwin 
Kim Basinger 


1993 


m 


3498 


7 


NEW^ 


THE ROAO WARRIOR 




Warner Bros. Inc. 

Warner Home Video 1 3346 


Mel Gibson 


1981 


9 


34,98 


8 


NEW^ 


GRUMPY OLD MEN 




Warner Bros. Inc. 

Wamer Home Video 13050 


Jack Lemmon 
Walter Matthau 


1999 


PC-13 


34^ 


9 


7 


7 


THE RETURN OF JAFAR 




Walt Disney Home Video 
Image Entertainment 2237 


Animated 


1994 


NR 


29,99 


10 


9 


17 


THE FUGITIVE 




Wamer Bros. Inc. 

Warner Home V'Kleo 21000 


Harrison FonS 
Tommy Lee Jtyies 


1993 


PG-13 


39,9! 


11 


NEW^ 


ROMEO IS BLEEDING 




PotyGram ViOeo 8006304451 


Gary Oldman 
Lena Olln 


1993 


l< 


34.9S 


12 


2 


7 


THE PIANO 




Live Home Video 
Pioneer LOCA, Inc. 69974 


Holly Hunter 
Harvey Keitel 


1993 


R 


3999 


13 


3 


5 


THE Xn LUCK CLUB 




Hollywood Pictures 
Image Entertainment 2291 


Kieu Chinti 
Ming-Na Wen 


1993 


ft 


39 99 


14 


8 


n 


MRS. DOUBTFIRE 




FOKVidBO 

Image Entertainment 856S-85 


Robin Williams 
Sally Fietd 


1993 


PC-13 


39.91 


15 


RE-EHTDT 


MAD MAX BEYOND 
THUNOERDOMEA 




Wamer Bros. inc. 

Wamer Home Video 13345 


Mel Gibson 
Tina Turner 


19l» 


PC-13 


34 98 


16 


5 


5 


REMAINS OF THE DAY 




Columtjia TnStar Home Video 71096 


Anthony Hopkins 
Emma Thompson 


1993 


PC 


3995 


17 


IS 


3 


COOL RUNNINGS 




Wait Disney Pictures 
image Entertainment 2325 


Leon 

Doug E. Doug 


1993 


K 


39,99 


18 


NEW>^ 


THE JOHNNY CARSON COLLECTION 


Carson Productions Group 
image Entertainment 2940 


Johnny Carson 


1994 


m 


59,99 


19 


6 


9 


THE THREE MUSKETEERS 




Wait Disney Home Video 
Image Entertainment 2524 


Charlie Sheen 
Kiefer Sutherland 


1993 


PC 


39 99 


20 


11 


5 


SHORT CUTS 




New Line Home Video 
Image Entertainment 2448 


Tim Robbins 
Jack Lemmon 


1993 


R 


4999 


21 


12 


3 


SIX DECREES OF SEPARATION 




MGM/UA Home Video 
Pioneer/Image Ent. 1049C9 


Will Smith 
Stockaid Channing 


1993 


R 


34.98 


22 


NEW^ 


MY LIFE 




Columbia TriStar Home Video 71 146 


Michael Keaton 
Nicole Kidman 


1993 


PC-13 


34,95 


23 


13 


3 


DAS BOOT 




Columbia TriStar Home Video 79346 


Jurgen Prochnow 


1991 


II 


39-95 


24 


21 


3 


RUDY 




Columbia TriStar Home Video 53726 


Seao Astin 


1993 


PC 


34,95 


25 


10 


9 


A PERFECT WORLD 




Wamer Bros. Inc. 

Wamer Home Video 12990 


Kevin Costrter 
aint Eastwood 


1993 


PC-13 


39 98 



♦ITA gold certificalion for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail tor theatrically released programs, 
or of at least 25.000 units and $1 million at suggested retail tor nontheatrical titles, o ITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for thealncally released programs, and of at least. 50.000 units and $2 million 
at suggested retail for nontheatrical titles. © 1994. Billboard/BPI Communications. 
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Sell-Through 

ContitiHvdfrow page 101 

they can't see in nunies or on TV. We 
encourage all the studios to look at 
remakes of old movies or whatever 
and i-elease them direct to video. They 
can always run on the networks 
later." 

GAME PRESERVES 
Sell-through is not the only reason 
for retailers to be cheerful. They're 
also doing well with videogame 
rentals and sales of used games. 
Palmer Video's Peter Balner says 
game rentals are inci*easing as fast as 
sell-through; his chain has even 
opened a games-only store. And 
Castell says Blockbuster is "bullish on 
the game business. It doe^in't detract 
from video. People go to the video 
store to rent a game for their kids, and 
they rent a video for themselves." 

The CD-ROM market also looks 
promising. Video Warehouse, for 



f 




Millions Hold: "The Fttgitiiv" 

example, is testing CU-KOMs and 
CD-Is. and Movie Warehouse's Tony 
Clark predicts that video retailer.-i will 
get more involved with both CD- 
ROMs and videogames. 

Meanwhile, the retailers express 
less concern than they did a year ago 
about the impact of pay-per-view and 
that over-publicized 'superhighway.' 

"I think |KH)ple lose sight of the fact 
that if thi.'^ superhighway ever 
becomes a reality, it's going to be a toll 
road, and it won't ho choap." com- 
ments Jack Messer. "And there are 
ways to sUiy com|)etitivc, because our 
costs are going to be a lot lower in 
videii than they'll be on this toll n)ad." 

Says Tony Clark, "There's a lot of 
talk about pay-per-view and the 
superhighway, but you never know 
what direction it's going to go in. 1 
remain optimistic. I think the video 
business will be strong to the year 
2000 and probably for the decade 
after that." ■ 




Mega-hit Tenchi Muyo OVA and Moldiver now available on VHS! 

Tenchi Muyo #1: Ryoko Resurrected " 

VHS DUE 19 96 PIVA-IQOID ■ VHS SUBIIILEO 2t 98 PIVA-1001S • USEROISC U.9S PILA-1133 
Tenchi Muyo HZ-. Here Comes Ayeka! " 

VHSOUB 19 9B PIVA-10020 - VHS SU8TIUE0 2( 98 PIVA-1002S • USERDISC ]A 95 PILA-n3AA 

Tenchi Muyo H3: Hello Ryo-Ohi' 



i 



The six volume Tenchi series, a Tenchi 
"special" and four Moldiver episodes 
all on Laserdisc. 




i 



Save 15: offtht individual price when you 
purchase the Tenchi 12-pack display. Offer 
good through 1 Catalog number 70000. 



0 • 



LASERDISC 34.95 PIUS- H 35 



VHSOUB 19 98 PIVA-1003D - VHS SUBTITLED 2A 96 PIVA-1003S 

Tenchi Muyo M: " Mlhoshl Falls to the Land of Stars " 

VHSDUB19 9BPIVA-1004D • VHS SUBTITLED 24 98 PIVA-1004S ■ USERDISC 34 95 PILA-1134 

Tenchi Muyo #5: " Kagato Attacks 

VHS OUe 19 98 PIVA-TOOSO - VHS SUBTITLED 24 98 PIVA-I005S - LASERDISC 34 95 PILA-t137 

Tenchi Muyo 116: We Need Tenchi" 

VHS DUB 19 96 PIVA-IDOiD - VHS SUBTITLED 24 98 PIVA-IOOiS - LASERDISC 34.95 PIU-1136 
Tenchi Muyo HI. "The Night Before the Carnival" 

VHS DU8 19.98 PIVA-12560 ■ VHS SUBtlTlED 24.98 PIVA-1256S • USERDISC 39 95 PILA-1164A 
Moldiver #1: "Metamorforce" 

VHSOUB 19.96 PIVA-1007D - VHS SUBTITLED 24 98 PIVA-1007S ■ LASERDISC 34 9S PIU-1 139A 



VHS SUBTITLED 24 98 PIV4-1008S - LASERDISC 34 95 PILA-1140A 



Moldiver H2: ""Overzone " 

VHSDUei9 98PIVA-IO08D - 

Moldiver #3: " Longing " 

VHS DUB 19.98 PIVA-1009D • VHS SUBTITLED 24 96 PIVA-1009S ■ 

Moldiver #4: Destruction " 

VHSDU6 19 96PIVA-1010D • VHS SUBTITLED 24 98 PIVA-1010S 



ClfHPioM««LDW lit »ll »t#Drt C Hid " 



LASERDISC 34 95 PILA-1141A 



USERDISC 34 95 PILA-1142A 

on F>IOI\IE(ER 

The An of Entertainment 
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Mickey Mouse Leads All-Star Cast For Sony Imagesoft 



■ BY MARILYN A. GILLEN 

NEW YORK— "it's the ultimate 
Mickey Mouse game." says Rich 
Robinson, executive producer at 
Sony Imagesoft. without a trace of 
self-consciousness at the boast. 

"Mickey Mania: The Timeless 
Adventures Of Mickey Mouse" 
does indeed look like something a 
cut above — and it should, with the 
combined technical and creative 
clout of Sony and Disney behind it. 
The co-venture with Disney Soft- 
ware is at the center of a varied 
fourth-quarter Sony slate that also 
includes the day-and-date release 
of a video game based on the forth- 
coming TriStar feature film "Mary 
Shelley's Frankenstein"; a revved- 
up sports slate; some TV tie-ins; a 
comic book companion; and an 
original, full-motion-video interac- 
tive film boasting a script by the 
author of the hit film "Honey, I 
Shrunk The Kids." 

Launching this fall for the Super 
Nintendo. Sega Genesis, and Sega 
CD platforms, "Mickey Mania" is 
the first video game ever created 
by Disney animators; the creative 
team drew more than 1,500 anima- 
tion eels exclusively for the game, 
which celebrates Mickey's 65 years 
with a collection of classic moments 
from his film career. In a time-trip- 
ping adventure, gamers take part 
in a retrospective of Mickey's life 
as seen in seven animated films, be- 
ginning with "Steamboat Willie" 
(1928) and culminating in "The 
Prince And The Pauper" (1990). In 
between are "The Mad Doctor" 
(1933). "The Band Concert" (1935). 
"Moose Hunters" (1937). "Lone- 
some Ghosts" (1937). and "Fun 
And Fancy Free" (1990). 

Each of the animated shorts in- 
cluded was chosen as representa- 
tive of a major moment in the 
mouse's career. Rich says: his first 
appearance, the first time he was 
colorized, his first speaking role, 
etc. 

The game also boasts two firsts 
from a game-play perspective. 
Rich says. New to the title, he says, 
are the game-play "engines" of 
"coming at you" and "cylindrical 
rotating." Another unitiue perspec- 
tive is offered through a side-scroll- 
ing engine. "We didn't want you 
looking at the back of his head," 
Robinson says of the "coming at 
you" perspective. "It's much more 
Interesting the other way." 

The game is due out at $59.95, 
and will get a strong marketing 
push that will include a multimil- 
lion-dollar TV campaign, a million- 
dollar-plus print buy. and a variety 
of consumer product tie-ins, Sony 
says. Retail support will include 
standees, counter cards, and ban- 
ners. 

"We expect this to appeal to a 
wide variety of people, from the 
children who have always loved 
Mickey to their parents, who will 
be taken with the retrospective ap- 
proach," Robin.son says. 

An equally broad spectrum, 
though skewing higher, is targeted 
with a sports lineup that includes a 



continuation of Sony's relationship 
with sports network ESPN. 
"We've added different twists, bet- 
ter game play and graphics, new 
perspectives, and new options for a 
more lifelike sports experience." 
says Robinson of a fall lineup that 
includes "ESPN Sunday Night 
NFL." "ESPN National Hockey 
Night." "ESPN Speed World." and 
"NBA Hangtime '95." 

"Speed World" is one title Rob- 
inson is particularly proud of. em- 
phasizing that the two-player game 
offers a stock-car-racing experi- 
ence in which cars are bunched up 
together during competition. 

"It rates high on my i.p.s. scale, 
by which I measure everything," 
he says. The initials stand for inter- 
actions per second, and the higher, 
it seems, the better. 

The sports titles list for $64.95 
each. 

FILM FOCUS 

On the Hollywood front, Sony 
will spin off feature films "Mary 
Shelley's Frankenstein," "No Es- 
cape," and "3 Ninjas" into games 




One of the new ganne-play 
perspectives used in "Mickey Mania" 
is "coming at you." 



this year. 

The former will be released the 
same day the TriStar horror film 
hits theaters in November. "W^ith 
the marketing push for the movie, 
people will be really focused on 
Frankenstein this holiday season," 
says marketing director Peter 
Dille. "Bringing the game out with 
the movie will really enhance 
sales." 

An original interactive film prop- 
erty bowing on CD-ROM this fall is 
"The Exterminators," which prom- 



ises to do for bugs what "Ghostbus- 
ters" did for spectres. 

"It's campy, funny, cool." Robin- 
son says of the story about a city 
under siege by an invading storm 
of giant-size bugs. The players" role 
is to strap on exterminator tanks 
and extinguish the pests. 

The script for the film, which in- 
cludes full-motion video and live ac- 
tors as well as models and com- 
puter effects, was written by 
"Honey, I Shrunk The Kids" au- 
thor Ed Naha. It's due for the Sega 
CD platform at $59.95. 

Rounding out the lineup are TV 
spinoffs "Wheel Of Fortune" and 
"Jeopardy," and a video game 
based on the Malibu comic 
"Prime." 

Beyond being a video game in 
which players engage in various 
adventures. "Prime" is also a col- 
lector's-edition version of the comic 
books. Robinson says. "We digi- 
tized art work from the actual 
comic books." he says, "and also 
will add interxiews with the writers 
and artists. So it goes beyond a 
game." 



Who Knows What Evil Lurks In A Game? 

'Phantasmagoria^ Challenges Player To Find Out 



CHICAGO— Sierra On-Line's big- 
budget interactive film "Phantas- 
magoria" is \isually stunning, but it 
also offers a compelling gaming ex- 
perience. 

"You figure it out. or you die," 
says Dan Rogers, product manager 
for the Bellevue, Wash.-based com- 
pany whose previous titles include 
the popular "King's Quest," "Space 
Quest," and "Leisure Suit Larry." 

What gamers must figure out or 
die trying is the mystery of the evil 
that haunts a large island home. 
The .story, scripted by best-selling 
game designer Roberta Williams, 
centers on a woman fighting for her 
life in a sprawiing. eerie house once 
occupied by a turn-of-the-century 
master illusionist. When she and 
her husband move in. they unleash 
an evil presence that slowly infects 
the hou.'ie — and the husband. 

The story unfolds in a novel-like 
fashion through seven "chapters," 
and. as with a book, gamers can 
place a bookmark in it if they are in- 
terrupted or want to put it down to 
pick up again another night. 

Gamers assume the identity of 
the wife as she faces down the e\il 
entity and struggles to solve the 
mystery of its presence. 

The expansive story, originally 
targeted at two CD-R()M discs, has 
swelled during production, and may 
buw on as many as four discs when 
it launches in October, Rogers says. 

"With its 400-page script, 20 live 
actors, 500 camera angles, and 
more than 100 pages of detailed 
storyboard. 'Phantasmagoria' may 
very w^ell set a new industry prece- 
dent," says Williams. 

The $1 million-plus production 



was the first to be done at Sierra's 
new studio facilities in Oakhur.st. 
Calif., which were built exclusively 
to produce multimedia program- 
ming. Live actors were filmed 
against blue screens, and the digi- 
tized images were then integrated 
with realistic 3D effects, computer 
renderings, and stirring music. 

Robert Miano. a veteran actor 
who plays the character Carno, 
says his first experience in a CD- 
ROM film was initially awkward, 
but ultimately fulfilling. "The blue 
screens take getting used to. and 
interacting with computer effects 
that aren't there." he says. "But it 
is very much like a Hollywood film 
throughout, from the director to 
the film crew." 

Miano adds, "Actors like to work. 
Anything that gives them work is a 
godsend, and this is a whole new- 
area of opportunity. Plus, as the 
budgets get bigger, we're seeing 
bigger actors getting into games." 

Margot Kidder and Brian Keith, 
for instance, star in another big- 
budget original interactive film, 
"Under A Killing Moon" from Ac- 
cess Software, which is due in Au- 




In "Phantasmagoria." players assume 
the identity of Adrian as she attempts 
to solve a deadly mystery. 



gu.st for both home video and CD- 
ROM. It had its theatrical premiere 
earlier this month as a viewer-di- 
rected interactive motion picture at 
the Academy of Motion Picture 
Arts and Sciences In Hollywood. 

Rogers emphasizes that "Phan- 
tasmagoria" is more than a "deci- 
sion tree." "Push button A to make 
the characters go this way or B to 
make them go that way just 
doesn't work anymore, not if you 
want a true interactive film experi- 
ence," he says. "It has to be com- 
pelling as a story, and assuming 
the personality of one of the char- 
acters puts you right into the expe- 
rience and makes it compelling." 

The story, billed as a psychologi- 
cal thriller, does have a strong vio- 
lent element, "but it's not hack and 
slash," Rogers says. "It's more of a 
suspense-type of horror." 

Nonetheless, Sierra is taking a 
new tack with the release and add- 
ing in a password-protected view- 
ing level. Those who have the pass- 
word, presumably the parents in a 
household, can access the R-rated 
version of the story, with its sexier 
graphics and higher levels of vio- 
lence. Those without access to the 
password get the PG-rated version 
of the film. 

"It's a way to broaden the market 
even further." Rogers says. "We 
see a wide appeal for this, from the 
core of males 25-40 to women who 
will be attracted by the fact that we 
feature a female protagonist. And 
then there will be the younger 
gamers, too. who will enjoy it on 
that level." 

That is, figure it out — or die. 

MARILYN A. (ilLLEN 



Acclaim Readies 
'Kombat' Battle 



HS IF THE NAME "Mortal Kombat 
H" didn't pack enough punch, Acclaim 
Entertainment will back it with multi- 
million-dollar mai'keting muscle when 
the title launches in September. Sam 
(loldberg. \T of marketing, says the 
campaign, which will begin in August 
with a commercial i*unning on more 
than 1.600 Cineplex Odeon movie 
screens nationwide, will be as wide- 
ranging as it Ls aggressive. 

Among the other plans for the highly 
anticipated sequel: TV commercials 
promoting the actual street date will 
air stalling in September; radio spots 



will begin just prior to shipping; and 
the in-store campaign will include vid- 
eos. P-O-P, and a pre-sell program. 

The title will get a cross-platform re- 
lease on Super NES, Genesis, Game 
Gear, and Game Boy. Retail prices 
range from .$34.% to $74.95. 

The original "Mortal Kombat" has 
sold more than 6 million units ttX)rkl- 
wide, the company says. 

In OTHER NEWS from Acclaim. 
"Spiderman & Venom: Ma.ximum Car- 
nage." based on Manel Comics' 14- 
part comic book series, boasLs an orig- 
inal soundtrack from Zoo Entertain- 
ment group Green Jelly. The band, 
which plans to star in its own 
CD-ROMs, com[x)sed the music espe- 




GREEN JELLY 

cially for the \ideo game. wWch will be 
available in September for the Super 
NES and Genesis platforms. 

An audiotape of the game theme will 
be included in a special pi-emium kit for 
consumers who re.«ei*\ e a copy of the 
game before its release date. Also in 
the kit are custom-made trading cards. 

Other marketing plans include a lim- 
ited-edition red cartridge version of 
the game; a commercial directed by 
David Anderson, whose work includes 
music videos for gi*oups such as Tears 
For Fears; and in-cinema ads. 

A Mar\'el Comics co-promotion 
boasts a "Collectors Edition" set to be 
sold in comic Iwmk stores, that will in- 
clude an autographe<l game cartridge 
and leather-bound comics. 
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Retailers to game-makers: What are 
you doing, wnere are you going to be, 
and how are Idds going to be aware 

of you? 

Smart marketing has the Enter'^ Active answers. 



BY MARILYN A. GILLEN 



Retailers putting their muscle into 
moving videogames from store 
shelves in the coming months can 
expect to get some hea\yweight sup- 
ix>rt from a wide variety of manufac- 
turers (beyond powerhouses Sega 
and Nintendo) who say they are both 
expanding on traditional marketing 
maneuvers and stretching into new 
advertising arenas as the PC and 
videogaming marketplaces broaden 
and as competition for consumer dol- 
lai's increases. Caught in the middle 
are distributors, who find themselves 
trying to learn the business and satis- 
fy retail demand, as they maneuver 
through a maze of new products. 

"It's a free-for-all out there," says 
Robert Botch, president of San 
Francisco-based US Gold, whose lat- 
est sports-licensed game is "World 
Cup USA '94. "There's really no other 
word to describe the scene on some of 
the store shelves." 

And so marketing has become ever 
more crucial, and clever. 

"As we start to create more games 
that we feel have more of a mass 
appeal, we're trjing to broaden our 
audience and to go to people who we 
deem the 'casual user' as opposed to 
only the hardcore gamers," says Lou 
Gioia, senior VP of marketing for 
Alameda. Calif.-based Spectrum 
Holob>'te, which focuses more on PC 
games than on videogames. Although 
his company has done "minimal" TV 
advertising in the past, for instance, 
Gioia says Spectrum plans heavj' TV 
support for its upcoming "Star Trek: 
The Next Generation" CD-ROM title, 
likely keyed to reruns of the TV 
series. 

T\'OR NOT TV 

Spectrum is not alone in targeting 
TV, the holy temple of advertising, 
nor in using it ver>' selectively. 

"Our marketing approach is based 
on a revenue-generation forecast," 
says Connie Viveros, VP of marketing 
for Ocean of America. "So, for 
instance, if we have a 'Jurassic Park,' 
like we had last year, the specific sales 
numbers obviously bring to the party 




US Gold's Botch 



a much bigger piece of the marketing 
pie. With that, then, we will trj- to tai- 
lor the marketing plan to move the 
kinds of numbers that we are talking 
about. So moving a million units of 
'Jurassic Park' does include televi- 
sion. Moving 35,000 units of another 
great title. *Eek The Cat,* wouldn't 
necessarily. It boils down to what 
your sales forecasts are and what 
kind of distribution you are going to 
get" 

So while '*TV is even'thing," as the 
marketers say, so is return on invest- 
ment. "We look at ever>' title as a chal- 
lenge to communicate to the con- 
sumers that the product exists," says 
Murray Froikin, VP of video games at 
New York-based Hi-Tech Enter- 
tainment, which will be using 30-sec- 
ond TV spots to push its "Barbie" 
titles in the fourth quarter. "The 
problem, of course," says Froikin, is 
that there are only a few titles in the 
marketplace that are 'NBA Jams' [a 
huge hit from Acclaim]. So what do 
you do with a title that there will be a 
good, solid market for but that is not 
going to do several million units? 
That's the economic challenge we face 
in planning a strategy' that both works 
and is cost-effective." 

PRINTED WORD OF MOUTH 

Print advertising has been the tradi- 
tional answer to that question, some- 
thing game-makers have relied on to 



S/iectrum-Holobyte's Gioia 



start the all-important word of mouth 
cited so often by kids as an impetus 
for buying a particular title over a 
similar-seeming one. Trish Wright, 
VP of advertising at Activision, says 



"preaching to the converted" this 
way, some game-makers are also 
beginning to target consumer maga- 
zines, but, as with TV, only selective- 
ly. "We're talking $50,000 to $50,000 a 
page sometimes, and in many 
instances that's my whole budget," 
laughs Kelly Flaherty, marketing 
manager for JWC Games. 

TIMING IS EVERYTHING 

Such traditional advertising 
approaches as TV and slick monthly 
magazines, with their big budgets 
and large lead times, also pose special 
problems for the game industry. 
"Timing is a nightmare." says Hi- 
Tech's Froikin, citing the delicate, 
tricky development cycle for games. 
"A lot of times, your advertising 
won't hit until after the product has 
actually been on the shelf for a 
month," agrees Flaherty. "And then 
w^hen you decide to switch it around 
and run the ads early, development 
hits a snag and your ads are over 




Game-mdeo tie-in: "Baby's Day Out" 

the target is "the major enthusiast 
gaming publications, because 
although they represent a small per- 
centage of the audience, they are 
very heavy purchasers of games. 
They are also opinion-leaders, and a 
lot of word of mouth is generated 
there." 

Acknowledging that they are often 



months before the product hits.** 

The time frame, assuming all goes 
according to plan, is to try to start the 
pre-release anticipation three to sb: 
months in advance through editorial 
coverage, the companies say. Then 
TV, if there is any. hits a week or so 
before launch. Heavy print ads debut 
with the launch. 



The overall ad campaign will last an 
average of three months, game-mak- 
ers say. "If you see a real great result, 
you may then consider another flight 
[of ads]," Activision's Wright says. 
'The life cycle on these titles, unless 
you have a m^or blockbuster, is basi- 
cally six months." adds Flaherty. 
"Often, if you .see a title re-advertised, 
it may mean it was a blockbuster sur- 
prise, but it probably means there's a 
lot of inventory laying around in 
warehouses." 

RETAIL RELATIONS 

To prevent that happening, develop- 
ers also have been working at the 
retail level, they say. 

"With video games. I've heard 
research saying about 69% of Idds go 
into the store knowing exactly what 
they want," says Wright. "Whether 
that percentage is right or not, I feel 
that it is increasing, because people 
are watching their dollars more, the 
games are getting a little more expen- 
sive, and the uncertainty of what is 
the hot platform is milling about in 
the back of their heads. 

"So when they go into the store, 
they probably have three titles in 
their mind. If we are one of those 
three and have a standee in that store 
or a contest going or whatever that 
can make us be the one of the three 
they buy, that's the part that retail 
plays. Ajid our marketing put as one 
of the three to begin with." 

The "retail sale" can be aided, devel- 
opers believe, from special point-of- 
sale material — shelf- talkers, standees 
and the like — and through pre-sale 
and reservations campaigns, among 
other siwcific retail tie-ins. 

Ocean is considering a retail give- 
away of a comic book keyed to its 
upcoming "Mighty Max" game spin- 
off to the Saturday morning cartoon 
show. "If retailers find it too difficult 
to handle, we will pack it in with the 
game." Viveros adds. 

TATTOOS AND TRADING 
CARDS 

Spectrum Holobyte is formulating 
retailer "events" for "Star Trek: The 
Next Generation." .JVC will continue 
a "pre-pay" program for its upcoming 
"Rebel Assault" that it has used pre- 
viously on other titles, where JVC 
produces an in-store counter card; 
customers who want the game pay for 
it in advance and are given a JVC- 
supplied gift (in this case a "Rebel 
Assault" cap) for doing so, Flaherty 
.'iays. 

Advance reservation programs are 
considered key by developers. "They 
get the word of mouth started," says 
Wright, whose company will be giving 
away such "little incentives" as trad- 
ing cards, temporary' tattoos and the 
like for its "Pitfall: The Mine 
Adventure" game, for which it has 
high hopes for the November launch. 

The resen'ations system also is 
directly keyed to orders, she adds. "A 
retailer will look at the number of 
names on the list and order from that. 
They know it's three times or five 
times or whatever." 

SIGNAGE OF THE TIMES 

While game giveaways are part of 
the word-of-mouth game plan for 
most publishers. Spectrum also tries 
to get the retailers — and not just the 
cu.stomers — excited about the games 
this way. 'That helps them get famil- 
iar with what they are selling, and it 
helps us because they will create their 
own word of mouth to customers if 
they like the game," says Gioia. 

Continued on ixige 108 
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Picture This 
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compi i.sc the BMG Video side of the 
equation. That includes the Miramar 
"Mind's Eye." two releases that have 
been among BMG Video's best- 
sellen*; a third is due shoill.v. Shults 
suggests the di.stribution deal may 
not be renewed. 

"I'm putting the two together." he 
adds, referring to the present orga- 
nization. "It's almost a start-up. as 
far as I'm concerned." The emphasis 
is shifting to established properties 
like the Olsen twins (Billboard, July 
23). 

MUDSLINGING; There's a name- 
calling battle under way between the 
EIA's Consumer Electronics Show 
and an upstart venture we've fea- 
tured before in this space, the 
Electronic Entertainment Expo, 
otherwise known as E-Cubc. For the 
present, VSDA plays the role of 
interested onlooker, but it is uncom- 
fortably close to the action. 

CES and E-Cube are fighting for 
game and interactive-industry par- 
ticipation in their respective trade 
shows. E-Cube. which meets in 
Atlanta ne.xt April 7-9, has retail 
interest, but lacked some of the 
major players until organizers 
received word they were getting the 
endorsement of the Interactive 
Digital Software Assn., a group of 12 
game makers including Nintendo, 
Sega, and Electronic Arts. That 
could translate into significant booth 
space, possibly the difference 
between convention and cancella- 
tion. 

Leaving Chicago in June for 
Philadelphia in May, CES has signed 
Nintendo for a dominant position in 
its 3.50,000 square feet of space. In 
the scramble to succeed — even sur- 
vive — the two organizations are 
going at each other hammer and 
tong, one source reports. Since E- 
Cube is courting video retailers big 
time, the outcome may affect 
VSDA's May 1995 meeting in Dallas, 
where games also should be promi- 
nent. 

INTO THE WOODS: Has Ed 
Wood's time finally come'? Khino 
Home Video hopes so for its sake, 
and perhaps that of the heirs of one 
of the most off-the-wall directors 
ever to make a bad movie. 

Wood died in obscurity, but fea- 
tures like "Plan 9 From Outer 
Space," starring Bela Lugosi, 
who passed away during produc- 
tion, Itave develo|>ed enough of a cult 
following for Disney to greenlight 
Tim Burton's "Ed Wood" biopic. 
It's supiwsed to open this fall, a cou- 
ple of months after Rhino's sell- 
through release of five Wood fea- 
tures: "Plan 9," "Jail Bait," "The 
Violent Years," "Night Of The 
Ghouls," and "Orgy Of The Dead." 
The package is dulibed "Look Back 
In Angora"; Wood, who cross- 
dressed, liked angora. 

Rhino has another cover, the origi- 
nal of "The Mask." It was made with 
segments in 3D in the late '.508. The 
$12.9.5 cassette thus has been 
repackaged to come with four pairs 
of 3D glasses. ■ 
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Multimedia Challenges 

Management of 
Licensing & Royalties 
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Are You 
Prepared? 



Don't let the multimedia explosion sneak up 
on you. ESS can provide you with software to track 
your royalty obligations and payments while em- 
powering you to fully exploit your rights across the 
full multimedia marketplace. 

Technology will continue to challenge the way 
you do business. Our software will help you meet 
those challenges. 



Be Prepared. 

Call ESS for a demonstration; 

818-313-8012 



Or Fax: 

818-313-8095 

ESS Software currently available on the IBM 
AS/4CX), RS/6000 and HP 9000. 




Games 
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Merchandii^ing materials, a bi(? con- 
cern for retailers, in developers' eyes, 
can also be a thorny issue. 

'This year in particular, everj'one is 
really sa,>ing it's going to be a tough 
year and that marketing is going to 
make or break your products," says 
Flahcrl,v. "And so much more than 
ever before, retailers are saying, 
'What are you doing, where are you 
going to be, how ai-e kids going to be 
aware of you?" 

Providing in-store signage is one 
easy way to quell those concerns, but 
one developer queried cites dismay 
over its "warehousing." "We sijend a 
lot of money on collateral materials, 
and a third of what we produce actu- 
ally ends up getting up," sa,vs Wright 
"We woulil feel much better about 
spending $20,000 to develop some- 
thing if we knew it was going to get 
used." 

Hi-Tech Expressions is going sig- 
nage one better this year and launch- 
ing a retail-based campaign called 
"Rent It, Try It, Buy It," Froikin 
says. The company will supply 
counter cards, posters and rebate 
coupons to retailers. "We are looking 
to get younger kids to rent it, try it, 
and then to give a rebate to help Mom 
buy it," he adds. 'That l$5J rebate will 
work at the stores if they are pre- 
pared to support sell-through, but it 
can also be used elsewhere." 

Hi-Tech, which caters to a young 
audience, also is encouraging retail- 
ers to create special children's sec- 
tions for games from all publishers. 
"Right now, they mix up all the inven- 
tory," he says. "That would be like 
putting a Disney film next to 'Friday 
The l.'ith' in a video store." Hi-Tech is 
also planning a pre-holiday season 
newspaper-insert campaign for its 
catalog. 

DISTRIBUTOR HELP 

Within the whirlwind .supplier-activ- 
ity, retailers still look to their distrib- 
utor to forecast which products will 
provide the most return on invest- 
ment. 

"Basically, we're supposed to be the 
experts," says David Balfour, multi- 
media marketing manager at Ingram 
Entertainment. "And there's a lot of 
confusion out there." 

While most distributors have 
recently revamijed their weekly mail- 
ers to include multi-media sections, 
Ingram also offers a buy-in program 
designed for dealers who want to dive 
headfirst into the category, Balfour 
says. 

The rental program includes either 
a 25-unit or 50-unit selection of prod- 
uct, a three-foot banner, counter card, 
buttons and a category sign that can 
be used to create an in-store multi- 
media section. 

Once the rental program is in place, 
Ingram will follow up with a sell- 
through plan, which gives retailers a 



selection of the 100 top-selling titles. 
The Ingram plan also includes CD-I 
and 3D0 titles. 

Owenhoro, Ky. -based distributor 
WaxWork.s/VideoWorks has begun 
using its Automatic Inventory 
Management System (AIMS) to pre- 
select games according to a given 
store's demographic profile. AIMS 
was first developed as a home-video 
buying guide for retailers a few years 
ago. 

"The trouble that most dealers have 
is knowing how much to buy," says 
Waxworks game buyer Monica 



designed to spread the word. Among 
these are computer bulletin-boards, 
which have become a hot new promo- 
tional area for makers of PC-based 
games. 

Explains Ocean's Viveros, "You 
become a subscriber and you upload 
information to that network of users, 
and then a user in his home can see 
that there is, say, a 'TFX' demo from 
Ocean, and they call up that mailbox 
and see either a static screen or a self- 
running demo." Ocean will include a 
telephone number for more informa- 
tion; it also has an on-line address that 
gamers can write to with comments or 
que.stions. 

Comic books, too, which have been a 
key ad arena for years, are now being 
increasingly ''created" by developers 
them-selves as "added-value items," a 
phrase heard more and more. 

One form, rebates — whether mail-in 
or in-store — are currying favor, as 
are sweepstakes and radio and retail 
contestJ*. Ocean will tie in with a vita- 
min company for a promotion for its 
"Flint.stones" game, while Spectrum 
plans to work with a home-rideo com- 
pany on its movie-spinoff of "Baby's 
Day OaV 




Soccer stinger "World Cup" game features Scorpions music. 



Goodman. "With AIMS, we have a 
profile on evei"y detail of their store." 

Once the profile is completed, 
Goodman wTites up a suggested buy 
for the store based on a specified bud- 
get. The store owner can then 
"tweak" the list before any product is 
shipped. Once the final list is 
approved, WaxWorks provides 
overnight delivery. 

SELECTION AND SERVICE 

At Baker & Taylor, the focus is 
offering as many formats and titles as 
possible. "Our job is to offer the prod- 
uct and let the client decide what 
product they want," says David L, 
LowTey, director of special markets. 
"We don't use incentive programs." 

In addition to providing cartridge- 
and disc-based games. Baker & 
Taylor also was among the few dis- 
tributors to offer titles for the Atari 
Jaguar s.vstem, which was introduced 
in April. 

"The changing technology keeps 
everj'one on their toes," Lowrey says. 
"But I think whoever creates the most 
software for a particular system is 
going to win." 

ONE STEP BEYOND 

Beyond TV, radio, print and retail, 
game-makers are trjing a variety of 
creative marketing approaches, all 



ROCK BANDS AND BEDROCK 

Among the more unusual promo- 
tions this fall. Ocean plans to tie in 
with one or several retailers on a 
"password" promotion for "The 
FlinUstones." The retailer would be 
assigned a specific passcode that 
would unlocis secret levels of the 
game; on a certain date after release, 
the retailer would announce the code. 
The bonus level also will lead to vari- 
ous retailer icons throughout the 
game; collecting them will allow 
gamers to win prizes. At least one 
other developer is trying a similar 
"added-value" approach. 

Music, too, is being seen as an 
added-value increasingly worth tout- 
ing. US Gold, which has just released 
its "World Cup" game, is promoting 
the inclusion of music by rock band 
the Scorpions and getting promotion 
in return from the band via video- 
game footage included in the band's 
music \ndeo. 

Still, even the most enthusiastic 
marketers will finally admit, it does 
eventually come down to the game. 

Sighs Flaherty, "You can market 
things to death, but if the game play 
isn't there, it doesn't matter in the 
end." ■ 

(Assistance in preparing this story 
ims provided by Eileen Fitzpalrick,) 
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Only licensed manufacturers 

of optical discs 
fit into our profile. 

DiscoVision Associates owns a patent portfolio relating to optical disc technology and has licensed 
this technology to manufacturers and distributors of optical discs throughout the world. So, if you 
are an unlicensed manufacturer, distributor or importer of optical discs or if you are buying discs 
from one, you could be infringing DVA's patents and owe DVA royalties for the unlicensed discs. 
For more information and a complete list of licensees, please write to DiscoVision Associates 
attention: Ronald J. Clark, 2355 Main Street, Ste. 200, Irvine, CA, 92714 or fax: (714) 660-1801. 



DISCOVISIOIM 

ASSOCIATES 



Pro Audio 





Remixing 3 Days Of Peace & IVIusic 

Noisy Neighbors Team Updates Woodstock Tapes 



I BY PAUL VERNA 



Now U2 Can Record WHh Nancl. Elektra artist Nanci Griffith and members of 
U2 were recentty at New York's Electric Lady Studkj recording songs for her 
upcoming album, "Flyer," scheduled for September release. Shown, from left, are 
U2 drummer Larry Mullen Jr., Griffith, producer Peter Collins, U2 bassist Adam 
Clayton, and James Hooker, keyboardist for Griffith's band. Other special guests 
on Griffith's project include the Indigo Girls, the Bodeans, Mari< Knopller, and 
Adam Dunwitz of Counting Crows. 



NEW YORK— When the folks at Atlan- 
tic Records needed expert help in re- 
mixing liv e Woodstock tapes from 1969 
for an upcoming boxed-set reissue, they 
called on their Noisy Neighbors. That 
is, mixer Gaiy Coyote and digital engi- 
neer Rob Arbittier, also known as 
Noisy Neighbors of Angeles. The 
two veterans pulled out all the stops in 
their quest to bring the tapes from the 
Age of Aquarius to the digital age. 

First came extertsive detective work 
to find the best masters. Coyote and 
Arbittier say reels were found in such 
diverse places as record company 
vaults and the garages of rock stars. 
The best Who tapes, for instance, were 



For Soundgarden, Soul Asylum Producer 
Michael Beinhorn, Personality is Paramount 



PRO 

FILE 



■ BY BRADLEY BAMBARGER 

NEW YORK— Taking cues Irom vet- 
eran record makers across genres — 
from Chris Thomas to King Tubby. 
George Martin to Sam Phillips— pro- 
ducer Michael Beinhorn purposefully 
evades any recurrent sonic signature. 
His method is to avoid methodolog>', 
eschewing cliche and rote to enable 
the full range of an artist's personality 
to shine through- A Michael Beinhorn 
production sounds Uke a Soundgarden 
album, like a Soul 
Asylum album — only 
better. 

Before manning 
the board for Sound- 
garden's "Superunk- 
nowTi" and Soul Asy- 
lum's "Grave 
Dancers Union," as 
w-ell as albums by Vi- 
olent Femmes and 
the Red Hot Chili 
Peppers, Beinhorn 
apprenticed in the original incarna- 
tion of Material. It was with Material 
that he helped fashion Herbie Han- 
cock's genre-busting, Grammy-win- 
ning "Future Shock" and "Sound-Sys- 
tem" albums. 

For Soundgarden's chart-topping 
"Superunknown," Beinhorn strove to 
broaden the band's attack, especially 
in terms of songwriting and musical 
texture. Weaning the band from brute 
fons was the key, giving it the impe- 
tus to invest in a more subtle power. 

Admiring recordings as diverse as 
Roxy Music's "Avalon," Albert 
Ayler's "Love Cry," and mid-'70s 
Aerosmith, as \^■elI as music by Bar- 
tok, Stockhausen. Led Zeppelin, and 
all manner of Miles I>a\is aind Omette 
Coleman, Beinhorn brings a catholic 
musical sensibility to bear on his proj- 
ects, often using his tastes to reframe 
his clients. For example, prior to 
tracking vocals for the cut "Black 
Hole Sun," Beinhorn had Soundgar- 
den singer Chris Cornell listen to 



Frank Sinatra, hoping he would take 
a tip from the crooner's voluptuous 
phrasing and emotional directness. 

For Beinhorn. channeling emotion 
is the key to any musical perform- 
ance, and around the time of record- 
ing "Superunknown" he became con- 
sumed by techno music for its 
intensity. He cites the noisier strains 
of techno out of Rotterdam, as well as 
Aphex Twin, as particular influences. 
"It's some of the rawest music made." 
he says. "It's made up of emotional 
extremes. And I think there's an un- 
dercurrent of that on the Soundgar- 
den album." 

To give "Suf>erun known" sonic 
depth and detail, Beinhorn and the 
band experimented for long hours to 
come up with striking, varied tonal 
colorations within the confines of tra- 
ditional rock'n'roll instrumentation. 
They developed unusual timbres by 
mixing and matching amplifiers and 
guitars, as well as massing sounds to 
achieve an imposing listening experi- 
ence. Nowhere is this tack more ap- 
parent than in the claustrophobic din 
of "Fourth Of July." on which the 



slow-grinding guitars, thudding 
drums, and heaving vocals cave in 
around each other to articulate the 
song's apocaljTitic theme. 

"I like things to sound as broad as 
possible, even to the point where in- 
struments are getting in the way of 
each other — overloading tape to the 
point of distortion, using massive EQ, 
massive compression," Beinhorn says. 
"We experimented with chains of four 
etiualizers and four compressors in 
one signal chain, on one instrument 
The end result is a record that is both 
incredibly dense and overwhelmingly 
present There Is a tangible sense of 
air being moved." 

To capture that atmosphere. Bein- 
horn favors SSL G Series boards with 
Ultimation, as well as older Neve 
boards, along with Studer HOO or 827 
tape machines, requiring two to run 
16 tracks for drums. Although he says 
his outboard tools of choice vary 
wklely according to each project's de- 
mands, the secret weapons on "Super- 
unknown" were various equalizers 
and limiter-compressors, in particular 
(Continued on next page) 




Michael Beinhorn and the members of Living Cok)ur take a break at Right Track 
Studios in New York during the recording of Cream's "Sunshine Of Your Love," 
for the Epic Soundtrax album "True Lies." Shown, from left, are Living Colour 
singer Corey Glover, drummer Will Calhoun, and guitarist Vernon Reid; 
Beinhorn; and Living Colour bassist Doug Wimbish. 




Noisy Neighbors Coyote, left, and 
ArtSfttier are shown at the TimeLine 
DAW-dO digital audio worftstatnn during 
a session for the Woodstock remixing 
project. Atop the Marshall amplifter— 
which was used to process some guitar 
tracks from the source tape— is the PRO 
Spatial izer 3-D audio controller. 

those that came from guitarist Pete 
Townshend's private collection. 

Once the t^ies were located and the 
best versions selected, the Neighbors 
transferred the contents to the Time- 
Line DAW-80 digital audio workstation, 
using Studioframe version 6.0 software. 

In some cases, Coyote and Arbittier 
fed tracks from the original eight-track, 
one-inch masters through amplifiers 
before dumping them onto the DAW. 
Noting that they used a similar tech- 
nique on remixes of live Stevie Ray 
Vaughn tapes some years back. Coyote 
says, "It cleans up distortion on a guitar 
and other things, too. and it provides 
more sustain and makes the notes 
longer and rounder sounding." 

Sending the signal back through an 
amp diu-ing remixing also allows an en- 
gineer to enhance its stereo image. 
Sa.vs Coyote, "We could take the origi- 
nal signal and put it a little bit to the 
left or right, and take the miked signal 
and spread it out so that the guitar 
starts sounding really big, and then you 
can build the mix around that" 

Althou^ some of the source tapes 
had leakage from other tracks, the real 
problem in handling the Woodstock 
reels was degradation. According to 
Coyote, the sound on the tapes "started 



degrading" and "picking up a lot of dis- 
tortion. It just wasn't strong anymore. 
I remember hearing it way back then, 
and it sounded really big and strong in 
the theaters." 

Once the audio information was 
stored digitally in the TimeLine, Coy- 
ote and Arbittier went to work cleaning 
up imperfections on the original tapes, 
and generally enhancing their sound. 

"There was a lot of stuff you couWn't 
do with a console because the moves 
were too fast, too tight," Arbittier says. 
With the DAW. "We were able to get 
rid of clidts, pops, and hums." 

The pair also was able to eliminate 
the annoying "boing" sound made by 
the springs on amplifiers' reverb units, 
which were left on while performers 
danced around the stage. 

Vohime and panning moves also were 
facilitated by the editing flexibility of 
the workstation, according to Arbittier. 
For instance, when singers varied their 
distance from their microphones during 
the festival, the resulting sound con- 
tained \'acillations in volume that were 
corrected with the DAW. 

After all the audio data was digitally 
stored, it was processed through the 
Pro Spatiatizer 3-D unit 

"We used the Spatializer on a lot of 
stuff because it's great for expanding 
the stereo image," says Arbittier. "We 
were able to take a lot of tracks that 
were mono, things like audience tracks 
and different ambiences, and spread 
them out to give them a much bigger 
stereo image than people have ever 
heard on this material." 

"We coukl put the audience very far 
left and right of the stage, and then 
have the instruments All out the mid- 
dle," adds Coyote. 

The entire project — 55 remixes — 
took a|>proximately four weeks, accord- 
ing to Coyote. He says, "It became a 
bigger job than anyone thought it was 
going to be, because they thought, 
'Well, it's only eight tracks, how long 
could it take?* But in some instances, it 
(Continued on next page) 
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NEW YORK 

Steve Rosenthal was recently 

at Sear Sound engineering a session 
for A&M Records group Monster 
Magnet The band was mbced to the 
Ampex 300 tube machine. 

Producer/engineer Rick Kerr was 
recently at the Dream Factory mbdng 
songs for Atlantic artist Maria Chris- 
tensen's second album. The record is 
being co-produced by Ric Wake, P. 
Zizzo, and A. Marvel. 

Lou Reed recently went to the 
Magic Shop to track and mix a song for 
Canadian movie company Rhombus 
Media. Hal Willner produced the ses- 
sion, and Lou Giordano engineered 
behind the Neve console. Joe Warda 
assisted. 

LOS ANGELES 
Chris GAFFNEY recently joined 



members of the Iguanas at Trax Re- 
cording to lay down a track for the new 
"Cowboys To Girls" project, to be re- 
leased on Rococo Records. 

At Brooklyn Recording Studio, Is- 
land Records artist Buckwheat Zy- 
deco was recently in working on an up- 
coming project with producer Steve 
Berlin, \^o invited fellow Los Lobos 
member David Hidalgo in to cut guest 
vocals. 

Producer Keith Forsey was recently 
working behind the Neve console at 
Track Record with guitarist Mark 
Younger-Smith and drummer Mark 
Schulman, producing and recording a 
song for the "Beverly Hills Cop 3" 
soundtrack. Bill Drescher engineered 
the sessk)ns, and Mike Ainsworth as- 
sisted. 

Stanley Clarke was recently at Sun- 
set Sound producing, composing, and 
arranging the fUm score for "Little Big 

(Continued on next page) 
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League," which includes Jeff Beck, 
Stewart Copeland, and Booker T & 
the MGs. Bill Jackson engineered, 
and Mike Kloster assisted on the ses- 
sions. 

Epic Records artist Jay Disco ^^'as 
recently at Image Recording mixing 
his new album with producer Evertast 
of House Of Pain. Jason Roberts en- 
gineered behind the SSL 4056E con- 
sole with G-series computer, and Terri 
Wong served as second engineer. 



HASHVILLE 



lARNER BROS, artist Shawn 
Camp was recently at Woodland Digi- 
tal tracking his upcoming project for 



the label. Emory Gordy Jr. produced 
the sessions with engineers Steve 
"Papa Ziti" Marcantonio and Russ 
Martin. 

RCA group Alabama was recently 
at the Sound Emporium working on an 
upcoming album with producer Garth 
Fundis. Dave Sinko and Gary Laney 
shared engineering duties. 

At Masterfonics, Arista recording 
artist Michelle Wright was recently in 
with producer/engineer John Guess 
wrapping up production of her upcom- 
ing album for the label. Guess mixed 
the sessions on the new AT&T Disq 
Mixer Core system and w"as assisted 
by Derek Bason and John Thomas. 



OTHER LOCATIONS 

ArLYN studios in AUSTIN re- 
cently played host to Dos act Loose Di- 
amonds. Guitarist Stephen Bruton 
produced the sessions, while Charles 
Reeves engineered. 

At Boston's Sound Techniques, 
A&M band Extreme was recently in 
finishing tracks for its fourth album, 
"Waiting For The Punch Line." Bob 
St. John engineered and co-produced, 
assisted by Chris Nix. 

Please send material jbrAvdio Track 
to Peter Crxmin, Billboard, Music 
Square W., Nashville, Teniu S720S; 
fax: 615-320-0^51 
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PROOUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING JULY 23, 1994) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


ALBUM ROCK 


TITLE 
Artist/ 
Producer 
(Labell 


1 CUfTAD 

AII-4-0ne/ 
D. Foster 
(Blitzz/Atlantic) 


ANTI IMh, 
ANYPLACE 
Janet Jackson; 
J. Jam, T. Lewis 
C. Jackson 
(Virgin) 


bUMMLKIIMt 
BLUES 

Alan Jackson/ 
K. Stegall 
(Arista) 


rUNKDAFlEU 
Da BraV 
J. Dupree 
M. Seal 

(So So Def/Chaos) 


BLACK HOLE SUN 
Soundgarden/ 
M. Beinhorn 
(A&M) 


RECORDING 

STUDKXS) 

Engineers) 


CHARTMAKERS/ 
RUMBO 
(Los Angeles) 
David Reitzas 
Felipe Elgueta 


FLYTE TYME 
(Edma, MN) 
Steve Hodge 


THE CASTLE 
INasliville) 
John Kelton 


BOSSTOWN 
(Atlanta, GA) 
Phil Tan 


BAD ANIMALS 
(Seattle, WA) 
Jason Corsaro 


RECORDING 
CONSOLE(S) 


SSL 4000E/Trident 
80 


Harrison MR4 


SSL 4056G 


DDA AMR24 


SSL 4064G 
with Ultimation 


MULTITRACK/ 
2TRACK 
RECORDER(S) 
(Noise reductiofl] 


Sony 3348 


Otari MTRIOO 


Otari DTR900 II 


Sony APR24 


Studer A827 


STUDIO 
MONITOR(S) 


Norberg/Custom TAD 


Westlake HRl 


UREI813 
Yamaha NSIO 


Yamaha NSIO 


Yamaha NSIO 


MASTER TAPE 


Ampex 467 


Ampex 499 


Ampex 467 


Ampex 499 


Ampex 499 


MIX DOWN 
STUDIOIS) 
Englneers(sl 


RECORD PUNT 
(Los Angeles) 
Mick Gauzasky 


FLYTE TYME 
(Edina. MN) 
Steve Hodge 


THE CASTLE 
(Nashville) 
John Kelton 


BOSSTOWN 
(Atlanta, GA) 
Phil Tan 

Jermaine Dupree 


BAD ANIMALS 
(Seattle, WA) 
Brendan O'Brien 


CONSOLE(S) 


Neve VR 


Harrison MMR4 


SSL 4056G 


SSL 4000G 


SSI 4064G 
with Ultimation 


MULTITRACK/ 
2TRACK- 
RECORDER(S) 
(Noise reductiwi] 


Sony 3348 


Otari MTRIOO 


Otari MTR9aO II 


Studer A820 


Studer A827 


STUDIO 
MONITOR(S) 


Norberg/Custom TAD 


Westlake NSIO 


UREI 813 
Yamaha NSIO 


Genelec 1035 
Yamaha NSIO 


Yamaha NSIO 


MASTER TAPE 


3M 996 


Ampex 499 


Ampex 467 


Ampex 499 


3M 996 


MASTERING 

(ALBUM) 

Enginm 


BERNIE GRUNDMAN 
Chris Bellman 


BERNIE GRUNDMAN 
Bernie Grundman 


MASTERMIX 
Hank Williams 


BERNIE GRUNDMAN 
Bernie Grundman 


A&M MASTERING 

David Collins 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


WEA 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacturing 


DADC 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


WEA 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacturing 


Sonopress 



FOR BEINHORN, PERSONALITY IS PARAMOUNT 

(Continued from preceding page) 

a rack of Neve 1057 EQs, a Trident 
CB9066 EQ, and an RCA BA6A lim- 
iter-compressor. 

In terms of equi|Hnent, a particular 
challenge with Soundgarden was find- 
ing the appropriate vocal microphones, 
Beinhorn says. Cornell has two distinct 
vocal ranges, he says, making it diffi- 
cult to pick up both effectively with the 
same mike. "We went through endless 
mike combinations. And when Chris 
sings high, he tends to sing harder and 
louder than just about anything on this 
earth. He literally blew through a 
bunch of condenser mikes. I've never 
seen anyone do that before." Neumann 
47, 67, and 87 condenser mikes "hot- 
rodded" by Klaus Heyne were the find 
of the sessions. 

Having found a sympathetic techni- 



cal partner — ^Adam Kasper, the assist- 
ant engineer on "Superun- 
known" — Beinhorn has applied his 
tenets of sound and structure to sev- 
eral other big rock projects, including 
recent tracks for Living Colour and 
Aerosmith. On the horizon, Beinhorn is 
due to produce the next Social Distor- 
tion record under a production ar- 
rangement with Epic Records. 

On these projects, as with his past 
productions, Beinhom's aesthetic 
credo helps focus the work and benefit 
his dients. "A lot of records are just so 
monotonous; you need to infect those 
homogeneous sensibilities . . . and de- 
stabilize them," he says. "If you can't 
find ways to fiick with what you're do- 
ing, you're not going to want to listen 
to it at the end of the day." 



REMIXING WOODSTOCK TAPES 

(Continued from preceding page) 



took as long as, or longer than, a 24- 
track mix because so much had to be 
done with it. 

There were strange things they dkl 
on the original recording. They started 
to spread out the EQ on some drum 
tracks right in the middle of a soi^, so 
it would go fwm a normal-sounding kit 
to a peak-y, +20 dB at 3 kHz sort of 
thing, and then cwne back down to nor- 
mal again. We had to ac^ust for that" 

Noisy Neighbors got the bkl for the 
project as a result of the duo's long- 
standing relationship with Woodstock 



sound and music supervisor LA John- 
son, who is also overseeing audio pro- 
duction for the upcoming boxed set and 
film reissues. 

The pair met while working for Ste- 
vie Wonder in the mid-'80s. Coyote had 
be^ Wonder's engineer since the mid- 
70s, and Arbittier joined in 1985 as pro- 
grammer and sjTi^esist. The>' decided 
to get into television commercial work 
in the late "SOs, and have since worked 
on m^jor campaigns for such brands as 
Minute Maid, Coca-Cola, Wheaties, 
Rubbermakl, and Anheuser-Busch. 




Sessions Of Aggresskm. Priority Records group Engines Of Aggression was 
recently at Master Confrol in Burt)ank. Calif., with producer Lamar Lowder masterir>g 
and mixtr>g its upcoming album, "Inhumannature." Shown standing, from left, are 
EOA drummer Craig Dollir>ger, Lowder. and EOA vocalist Tripp; seated, from left 
are EOA guitarist Rik Schaffer, engineer Brian Jenkins, and EOA bassist Zack Bezrwr. 
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ijttinft thru pM«rv. »*«■ Ate \U%htn% ourt Mj- 
lo' libipl CO «. c4tt«llM tnd IP't i\ h>M *y SO.- 
Youi thwtc Irom Ih* moxt rKlrnvivr li»ltn||i 
dvjiUblr foi Irrr (jtAlott (All iMNi 640 bOOO 
(AX 16091 8<M) 0247 ck w>ilr 
SrOIPIO MUSIC INC 

P O Bo« A 
Trrnion. N| 0«MI 0020 



FIXTURES 



FACTORY DIRECT 

•CDJEWELBOX STORAGE 
C.-\BI\ETS. In Stock Now. No 
Wailing. Choice of colors. 2 sizes. 

2 drawer. 570 Capacity. S234 

3 drawer. 855 Capacity. S289 



Prices INCLUDE locks Textured 
steel construction. 



•CD JFVVELBOX SHELF, 2-TIER. 

Gridwall, Slatwall. Pegboard. 8 
facings, capacity 64. 25" long, 
double tier. Black, wfiite. grey. 
Adjustable dividers. "Fllp-tfiru" 
browsing. Use for CD-ROIvt 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•JEWEL BOX OR LONG BOX 
COMP.ACT DISC DISPLAYERS 
•AUDIO CASSETTE DISPLAYERS 
•LASER DISC DISPLAYERS 
•VIDEO CASSETTE DISPLAYERS 
•ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



^ ^ NEW! V 



•COMIC BOOK DISPLAYERS 
•TRADING CARD DISPLAYERS 
•COLLECTIBLES DISPLAYERS 

For Gridwall, Slatwall, Pegboard. 
•GLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

f»800»433«3543 

Ask (or Jim McFarland 

Fax: 213 624-9022 
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HELP WANTED 



HELP WANTED 



SINGER 




Study sight-singing and musicianship 
with Helen Jordan. 



i 



ZOMBA MUSIC PUBLISHING 
SR. DIRECTOR, COPYRIGHT ADMINISTRATION 

Zomba Music Publishing, the world's leading independent music 
publisher, is looking for a person to fill a position of responsibility and 
challenge with extensive knowledge in copyright/administration to 
be based in our New York office. 

Responsibilities will include the direct supervision of all aspects of 
copyright/administration activities. Further, the applicant must have 
strong knowledge and proficiency in computer systems. 

Competitive compensation and benefits package offered to 
successful candidate. 

Please send your resume with salary history in confidence to: 

Zomba Music Publishing 

Human Resources 
137-139 West 25th Street 
New York, New York 10001 
Att: l,auren Johnson 
AN EQUAL OPPORTUNITY EMPLOYER 



PAUL McCartney 

Tug of War/Pipes of Peace 

Your diagnosis was accurate. Your prescription is off for now. 
If you had gotten the "inore" you were expecting, 
Revelation's clima.\ would have occurred when Branch 
Davidian burned. Fortunately for most of Christendom, I am 
a Levite — nobody's God and nobody's king. As it is, we still 
have to deal with the coming Antichrist, whose advent w-as 
most accurately predicted by The Prophet of Lslam, peace and 
blessings be upon him. Babylon III must survive to defeat a 
greater evil. As Sting noted, the solution is not political. God 
willing, the children of light will override St. Paul's prediction 
of a dark millennium. I prefer to remain undercover for now. 
Please let me know how to reach you. 
I would also appreciate hearing from the artists primarily 
responsible for the following few of many personally 
significant albums: JohnMichael Talbot-Master Collection 
Vol. 1, The Moody Blues- The Present, Lucy and Carly 
Simon--The Simon Sisters Sing for Children, Ian Anderson- 
Aqualung, Firesign Theater-I Think We're All Bozos on 
This Bus, David Cla.vton Thomas-Blood Sweat & Tears III, 
K. Livgren, Kansas-Leftoverture. Word should reach me 
through my hapless Trappists, who have borne my anger in a 
far more Christian manner than the FBI. For the present I 
am a JudaeoChristian, an inferior form of Islam. I am a 
mystic attempting to become a prophet. 

Shmuael ben Shlomo v'Batva 
Bo.\8172 
Billboard Magazine 

1515 Broad\va,v 
New York, NY ]Wm 



wma STRIET/WliMAIM HBLL 

Is lool(ing for a great regional promotion 
manager to iiandle East Coast Promotion. 
Formats include AAA. AOR. AC. CHR and 
non-commercial, Esiabiished and successlul 
lraci( record as NorlheastjMid-Atlantic 
regional promo person essential. A strong 
love of great music and eclectic palette 
desired. Please send letter, resume, and salary 
tilstory to: 

John Vemlle, Box 9388 
Stanford. CA 94309 



HIGH PROFILE. PROMINENT 
INDEPENDENT MUSIC RETAILER 
SEEKING VENTURE CAPITAL FOR 
IMMEDIATE AND AGGRESSIVE 
EXPANSION SEND INOUIRIES TO: 
BOX SI 74 
■ILltOARD MA0A21NE 
1515 BROADWAY • NIWYORK. NY 10016 



SALES REPS WANTED 

NATIONAL COMPACT OrSC DISTRIBUIOR 
SPfClAUZiNG IN ROCK IMPORTS IS SEEKING 
SALES R€PRESENTAI1V£S WITH PRIOR "MOM & 
POP - SALES EXPERIENCE CURRENT ROCK 
MUSIC KNOWLEDGE A MUST SALARY/ 
COMMISSION. BENEFITS & INCENTIVES. SEND 
RESUME TO: 

Box BI71 • Billbadrd Magazine 
1515 Sroidwdv • New York. NY 10036 



MUSIC PUBLISHING, MUSIC 
LICENSING AND ROYALTY 
TRACKING. EXPERIENCE 
NECESSARY. TOP SALARY 
FOR NON-SMOKER. 
818-246-1154 



PUBLICIST 

media contacts, wanted (or NY publicity office. 
Knowledge of |3:z, mainstream music, and booh 
publicity essential Ability to generate twsmess a must 
Only qualified individuals with proven eipenence need 
apply Mo freelance writers Realistic salary 
requirements Await imnvediate reply. 

Box #8129. Billboard Magazine 

1515 Broadway. New York, NY 10036 



EXECUTIVE ASSISTANT/ 
MARKETING COORDINATOR 

Major record company seeks experienced 
individual to assist the Sr. VP o( Marketing 
Duties include Create and oversee marketing 
budgets, Cost Marketing templates, expenses 
and assist Sr. VP m all aspects of Marketing and 
Advertising along with genera! secretarial 
duties Musi have strong Accounting and 
secretarial background, some Marketing 
enperience and be Macintosfi literate with 
extensive knowledge of Excel. Fax resume to 
Personnel Departrment at 213-469-3497 



HELP WANTED RADIO 



ARE YOU READY TO MOVE UP 
TO A TOP 20 MARKET??? 
WE RE LOOKING FOR THE 
NEXT GREAT MIDDAY 
SUPERSTAR! THE LAST TWO 
PEOPLE TO LEAVE OUR 
CHURBAN FORMAT STATION 
GOT GIGS IN NYC!! 
EXPERIENCE PREFERRED, 
SENSE OF HUMOR 
NECESSARY. SEND T/R AND 
PIC TO RUSS ALLEN, P,D„ 
WERQ-FM. 100 ST, PAUL ST., 
4TH FLOOR. BALTIMORE, MD 
21202, ABSOLUTELY NO 
PHONE CALLS, E,O.E, 



ONE OF THE BEST RADIO NEWS 
ORGANIUTIONS IN AMERICA IS LOOKING 

FOR THE flEST NEWS DIRECTOR IN 
AMERICA. NEWSRADIO WGST FM, AM AND 
THE GEORGIA NETWORK. YOU'LL INHERIT A 
SEASONED STAFF OF PROS NEED SUPER 

PEOPLE AND GATHERING/WRITING' 
OELIVERY SKILLS OF THE 90 s. ANCHORING 
ABILITY. MINIMUM 7.10 YEARS 
EXPERIENCE. INCLUDING NEWS 
MANAGEMENT, ALSO, LONGTERM 
PLANNING AND BUDGET EXPERIENCE, NO 
CALLS. PLEASE. ALL TAPES AND RESUMES 
TO ERIC SEIOEL. STATION MANAGER. 
NEWSRADIO WGST FM.AM ANO THE 
GEORGIA NETWORK. 5S0 PHARR ROAD, 

ATLANTA. GA 30363. 
AN EQUAL OPPORTUNITY EMPLOYER, 



TRAVEL 



FLY BUSINESS CLASS 

Mlf YES' Von Wtll Slill Receive 

■ W Your FrequenI Flyer Miles' 

1-800-666-1026 



They did. 

Tony Bennett Melissa Manchester Ben Vereen 

Paul Simon Bette Midler Leslie Gore 

With the right method, you can learn to sight sing. You can also learn 
to be a precise musician at the keyboard or away from it. 



SPECIAL INTRODUCTION: 
3 ONE-HOUR LESSONS, $40 EACH. 



(212) 757-3689 



TALENT 



NAWNWrn TUINT SEARCH 



SEEKING: * BANDS * ARTISIS 

* ACTS * SONGWRITERS 



All typn of original musk comidered. 
FK£E Promolion & exposure if you quality. 
This rs 0 (oreer-lounching opporlunityl 



Send a ccsstfie of yoi m w wilh none, 
phone J be: tme to contod to: 

RODELL RECORDS 

P0,BQi934S7-B»Hoilywoai.CAV0093 



WANTED R&B SIN(;ER 
Ambiliiius • Pn)f*\ssiitiiul Mindt>d - hVmiili>, 
Karly to mid Iwenlies for possililp m'ordins 
iDntracl Ihru big name eriU-nainraciit jffoup. 
S4-iul phiitu and demo (apt- In: 

Susan Moitan. 5341 Walnut Ave #202 
Sacramento. CA. 95841 



WANTED 

.\RT1ST SKKKS ,\IK,V\lN(iFL L 
l{i:i,.V110.\SHIl' WITH .AN 
.AI DIE.NCE OF .Ul, {IKNDKRS . . . 

CALL TOLL FREE: l-800-MUZIC-(-l' 
r.\l. 2234 



POSTERS 



POSTERS • POSTERS 

BOTDIREIT FROM THE URGES? 
MAM FA(T1 RER I.N THE l .S. 

ROCK N Rl)[.L'FM.\" ('['.S.Sl^OHTR- 
CARS'FLOCKKU'IMJOIi.SIZK. M.\.\Y MOREl 

FULL COLOR CATALOG AVAIUBLE 
CALL Toll Free l-SOO-221-6730 
(inVV.7IS-441-.5500) 



ENTERPRI.SES, INC. 

■l32.[lj«U.VTIC.«li. 

Ririi)ii)\Diiii.i..N.r.iui« 

DEALERS ONLY 



Free Poster Catalog 



46 Page Wholesale Color Catalog, Hottest 
Rock, Metal. Altematrve, & Much Morel 



POSTERSERVICE. INC. 



For Immediate Delivery. Call Us At 
1-800-666-7654 



REAL K8TATC RATES 
Rate $65 

1 Inch by 1 Column 
S9» Coupon For Dmtallt 



COMPUTERS 




Available tntmr s tU dtble 
English or Spanlih, 

^cte^Tv NC 2761: S«afM EnsMnd 

fS19)633-5S33 .fOieQ/* 



NEAR NEW 8 POINT-OF-SALE 
SYSTEMS NEC/CASH 
DRAWER/RECEIPT PRT.AVANDS 
W/SERVER. W/WARRANTY - MAKE 
OFFER. 

402-477-5353 - PAT 



^^^^^ Gliar»nM«d 

^^^^ 10 rMd bar codes 
^ Oener man any CCD 
MBB unoet $800 


AI Ihis lOA ptice rtfve 
you struggled 
long enuugti 

WllTlOUl ^ 


1-800-328-2468 X' ' . .^hacv . 

M,. .„.,r.."> B«,a. r.A Data HOSrtS^ 



YSL COMPUTCR SYSTEMS 
MEAN MORE PROFITI 

Call or fax today lo iee why YSL ii undeni- 
ably iKe leoder in computer sysiemj far 
music and vtdeo retoiierj and whoLeialeri 
We builf 20+ yeors o( music and video in- 
dustry experience into Owr compuler systems 
lo Help moke yotr business more prolitoble 

VOUMGSVSIiMSUMITED PHoo, (404) 449 0338 
FoK (404) 840-9723 
Aiisfrolia: (OBI 336-2477 
6i8S SutorO Hmv Sic C- 100. tiO(C>os«. Gi 30C71 



RecordThak 

Compulerlzed r nVWffo rv Management 
for R«lSHfeton>s 



800-942^3008 

Voice 203-26S-3440 F» 203-269-3930 



Computars & Mora . . . 

POS • Ittvaatorv - MwwgMnMl SysttM for: 
Music Storts • Distribntofs - Mail Ordtr 

Quick Point-of-Sale - Customer History 
Inventory Tracking ■ Bar Code Printing 
Multiple Vendor - Purchase Orders 
Siii|l« Station - Mutti Ui»r oimI Mollt StU 
Call Now ft Sno! PhoM: 305-S34-Q9M 
■FREE C0N8ULTAT10M * 



(Continued on page llj) 
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1-800-223-7524 
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WE PAY TOP $ 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



(516)420-8300 

FU(SIS)420-H5S-UUN0W< 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's. Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



WE PAY MORE 

FOR YOUR INVENTORY! 

AUDIO • VIDEO • GAMES & MORE 

VatatMnlc Concents Inc. 

404-919-2115 I.404-9I9-22I9 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



VIDEO 



WANTED TO BUY 

late 70's, early 80's videos 
PUNK & NEW WAVE ARTIST ONLY!! 
video singles or albums 

SEND INFO TO: 



STORE FOR SALE 



CD STORES FOR SALE 

One of the nation's premier CD 
stores. 3 locations in Atlanta's 
affluent suburbs. 

Phone: 404-955-3981 
Fax: 404-955-0084 



TAPES 
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ACCESSORIES 



iREALESTATETOTHESIiMIS 



ARTIST'S HAVEN ON 13 ACRES 
WOODSTOCK, NEW YORK 




• Custom 1 5.000+ SF Estate reminiscent ol o European Castle • 2.000 tt 
Elevation with magnificent, sweeping 50 mile views ot ttte famous Astiokan 
Reservoir and Beautiful Shawongunk Ridge • 5 bedrooms. 8 txjtfirooms, plus 2 
kitctiens and a 6-car garage • Detactied spo and sepoiate 2.000+ Sf Guest 
House • $2,950,000 
THE PtAClfUL S£CLtJSiON MAK£S THISESIAIB A SANCWARy FOft JH£ IJiUiY DSSCIHMtNATJNG BUVEFf 

Call Soundra Dubbin Parker 

REAITOR-Assoclate „ j^.i'r.'^i!^'';'!,^ 

ZUUMV 305-864-4005 305-866 3500 SQTHEBY S 
FAX: 305-864-0089 
lots KANE CONCOURSE. BAV HARBOS ISLANDS, Fl. 33154 



"IMAGINE" 

■IMAGINE" LIVING IN THAT IMAGE. 2 hrs. 
mid Mantiatlait. Gloriously Beautiful & 
Private, Stone Pillared & Gated Entry to 
breattitaking 240 acres, w. views, cabin on 
ml. lop, springs & trails to tiike & ski. THE 
HOME, set up & away, Adirondack Stone & 
Wood Lodge Retreat, 3 bdrs.. 3 b/. exercise 
r., 2 flpcs., billiard r.. kite, to gather in. 
deeded rights to world famous trout fishing 
river. 5 acrs. spg. fed deep, pond, tennis 
court. 

Superb PGA golf. $825,000 
VALUED PROPERTIES 914-292-8Z22 
SftcMMxt In Unique Pmpertits Only 



Nashville, Tenn. 

Exceptional custom-built 
home on 3.35 manicured 
acres surrounded by lush 
forest. Features sw/eeping 

view of the Tennessee Hills, 
3O0O-I- sq ft of immaculate 
living space, handcrafted 

pecan cabinetry!! Offered for 
$189,000. 

I Barbara 

Macllvain 

Specializing in 
Relocation! 

CRYE-LEIKE 

REALTORS* 
I #/ in Tennessee! 

Office: (615)383-2050 
FAX: (615)269-0303 



WOODSTOCK, NEW YORK 

'HIGH OVER WOODSTOCK" 

TOP OF THE MNTN COI^EMPO RETREAT. 
2200' ELEVATION SPECTACULAR 
INSPIRATIONAL VWS WILL TAKE YOUR 
BREATH AWAYI LOADED W/AMENmES; 3 
BDRMS. OFF. SUN RIVI, JACZI RM, SAUNA. 
3.5 BATHS, FAM RM. 2 FRPICS. HTD IN- 
SROUND POOL W/EXTENSIVE DECKING. 
2500 FT PAVED DRIVE TAKES VOU UP 
TOTALLY PRIVATE! ADDITIONAL ADJ 28 
ACRES AT TIP TOP (3000 FT) ALSO AVAIL, 
PERFECT FOR HELICOPTER LANDING 
SITE, VIDEO AVAIL, ON T 5 AC-$625.000 
ON 43 AC-S900.000 

PARADISE PROPERTIES 
"YOUR TICKET TO PARADISE" 
UNIQUE COUNTRY PROPERTIES. 

STONE HOMES. VACATION 
HOIV1ES. ON WATER, NEAR SKI 
SLOPES, 1 1/2 to 2 1/2 HRS 
FROM N Y C. PRIVACY 
RESPECTED! 
ROUTE 32, P/O BOX 339, 
TILLSON, N Y. 12486 
(914) 658-8345 ASK FOR LORI 



JACKSON HOLE, WY 
HUNT 'FISH 'SKI 



A prime exomple of tww io proieci your basic cosh 
reserve occounr ogamst inFlation is by buying this 
land. Meol location of trod tor sole with Srwke River 
fronto9» with txclutive occess to river West- 
Nor1hw«sl o( idc^SiOn- 7 mites, 10 otres- 
PENNY CAITAN, BROKER 
Hazcn ReiKv • 4-5 P.M. Weekdays 
800-227-3334 



FOR SALE 



MIAMI BEACH 



Best location. 1929 Spanish 
Mediterranean treasure. 2 story 5 
t)edroom home. Minutes to South 
Beach on newly designed Jack 
Nicklaus Golf Course at prestigious La 
Gorce Country Club. A spectacular 
home with many original architectural 
features throughout including 
fireplaces, huge 2nd story sundeck 
overlooking golf course and more. 

For information 
PH. 305-865-4419 
FAX 305-861-2871 



ic FIRE ISLAND PINES ★ 

^ Rent a 2. 3, or 4 bedroom house in Fire^ 
Island's most prestigious community 

♦ for the season, month or week . . . or'A' 

.^purchase your own oceanfront. bay-^ 
front co-op or fixer-upper. 

W ISLAND PROPiRTIES W 

★ REAl tSTATt & MCMT. CORP. . 
(516)597-6900 ~ 



Reach For The STARS! 
Moving? Relocating? 

AUL VOU INftHrSILD IN REiiDfcMtW, 
COItflMERCIAl. OP STUCX) fUOftRTIES' 
BE sunt IO READ THE ADS IN IHE REAL 
ESTATE TO THE STARS CLASSIFIED 

SECTIOtg Ei/ERV WEEK It^ BILLBOARD 



Update 




BIRTHS 

Girl, Katel.vn Nicole, to Paul and Janet 
Camarata, June 16 in Los Angeles. He 
is president/o\\'ner of Sunset Sound Re- 
corders and Sunset Sound Factorj' 
there. 

Son, Kelsey Stewart, to Marc and 
Christine Danzeisen, June 26 in Los 
Angeles. He iis the drummer with Vir- 
gin act Gilby Clarke. 

Boy, Eric Chrii*tian, to Frank and Me- 
lanie Gironda, June 28 in Santa Mon- 
ica, Calif. He is a personal manager for 
Lookout Management there. 

Boy, Joshua Christopher, to Blain and 
Sarah Ensley, July 11 in New Jersey. 
He is the co-host and e.\ecutive pro- 
ducer of the Rocky Allen Showgram on 
WPUNe«York. 

MARRIAGES 

Daniel Savage to Susanne Marten- 
Btine, June 5 in Cold Spring, N.Y. He 
is director of marketing at Mercurj'. 
She is an a.ssociate director of A&R ad- 
ministration at Arista. 

Joseph Simmons to Justine Jones, 

.Tune 25 in New York City. He is "Run" 
of Profile act Run-D.M.C. 

Ron Smith to Brenda Wallace, July 9 
in Oakland, Calif. He is lead guitarist 
for Warner Bros, recording act Krankie 
Beverly & Maze. 

DEATHS 

James Polles, 39, of cancer, June 6 in 
New Jersey. He was president of Jam- 
kat Management and Buca-Kola Mu.sic. 
Previously, he had produced rap singles 



AUGUST 

Aug 18-21. lack The Rapper Conveiition, 
Buena Vista Palace, Orlando. Fla. 407-897-6959. 

Aug 18-21. Sixth fainual POPKOMM Music 
And Tradt MeeL presented by Musikkomm. Co- 
logne Messe. Cologne. 011-49-202-278-310. 

August 13-27. The Twelfth Annual Rock 'N 
Charity Celebiatioii, Los Angeles 818-883-5129. 

SEPTEMBER 

Sept. 3-4. Musk And Entertainment Hvn 



GOOD worn 



UUN VIOLENCE: Great White's 
performance at the House of Blues in 
Los Angeles Monday (25) benefits the 
Center To Prevent Handgun Vio- 
lence, a nonprofit Los Angeles and 
Washington, D.C. -based group de- 
voted to informing the public of the 
statistics of handgun ™lence, and to 
reduce gun-related injuries and 
deaths in America. The benefit fol- 
lows the group's recent guns-for- 
acoustic guitars progi-am at an Aur- 
ora, Colo., concert, held in coopera- 
tion with St. Louis Music and Zoo En- 
tertainment. For more info, call 
Hanna Bolte at 213-468-4235, Leah 
Horwitz at 213-468-4218, Mike Cu- 
billos at 213-468-4215, or Allexandra 
Pollvea at 310-475-6714. 



for artists such as Omega Force and 
Turning Point. Polles also founded the 
nonprofit organization Life Is Fresh 
Inc., which educates children about sub- 
stance abuse through music. He is sur- 
vived by his wife, Kathr>-n. Donations 
may be sent to a St. John the Theolo- 
gian Education Fund in his name, c/ti 
St. John the Theologian Greek Ortho- 
dox Cathedral in Tenafly, N J. 

Iris Russell, 74, of cancer, July 9 in 
New York City. Russell was controller 
of DRG Records Inc. since 1981. Previ- 
ously, .she was controller for Roulette, 
Big Five Music, Maurice Levy Enter- 
prises, and GRT Records. She is sur- 
vived by her daughter, Elizabeth, and 
granddaughter, Alex. 

Giimy Whitaker Johnson, 44, of can- 
cer, July 10 in Las Vegas. Johnson was 
the director of natbnal radio promotion 
for Private Music. At the label, she 
helped achieve airplay for acts includ- 
ing Tig Mahal, AJ. Croce, Leon Red- 
bone, and Yanni. Prior to joining Pri- 
vate Music, she served as director of 
national promotion for Vie Records, 
and handled promotion for the Chief- 
tains with Roger Daltrey. Johnson be- 
gan her music career in 1970 as a drum- 
mer, performing with acts including 
Countiy Joe McDonald and on the sin- 
gles "Pac Man Fever" and the "WKRP 
In Cincinnati" theme. She is survived 
by her mother, Simone Meroth-Savko- 
vieh, and two' brothers, John and 
Charles Meroth. Donations can be 
made in Johnson's memory to the T J. 
Martell Foundation. 6 W, 57 St, New 
York, N.Y. 10019, or the Nathan Adel- 
son Hospice Foundation, 4141 S. Swen- 
son St, Las Vegas, Nev. 89119. 



Tec!inolo{y. Media And Business Affairs Con- 
ference, ABC Radn Centre's Gooseris Hall, Syd- 
ney. Australia. 011-61-2-212-6677. 

Sept. 8, MTV Music Awanls, Radio City Music 
Hall. Nevr York. 212-258-8000 

Sept 8-10. Billboard/Monitor Radio Semi- 
nar, New York Hilton and Towers. New York. 
Melissa Subatch, 212-536-5018, 

Sept. 17-19, Focus On Video '94, International 
Centre. Mississauga. Ontario, Canada. Shane 
Carter. 905-564-1033 tin 

Sept 19-23, Video Expo/lmate Wortd New 
Yorli, lacob lavits Convention Center. New York. 
914-328-9157. 

Sept. 22. Second Annual iuvenile Diabetes 
Foundation International Music Industry Din- 
ner. New York Slieraton Hotel. New Yoik. 212- 
333-8188, 



FOR THE RECORD 

A July 16 album review of Garj' 
Hoey's "Endless Summer 11" 
soundtrack incorrectly identified 
Hoey's previous group. He was the 
lead guit^st for Heaxy Bones. 

A story on digital magazines in 
the July 2 issue of Billboard should 
have stated that Substance Interac- 
tive is not alTiliated with the publi- 
cation Mondo 2000. Sut>stance does 
not plan to issue any digital maga- 
zines other than sutetance.digizine. 



PPtO SING Karaoke 

Free Caloloq World's larqosi 
a1 seleciion AltSrandsolequipmenI 
CD.G LD s Vociil Eliminators. 
■ Hfcgy Players speakers Mics 
-■•^^^ CSPPOBOXI106 
Bndqc'viow IL U0J55 
t -800-800-8456 
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Different Methodologies, Same Results 

study: Arhitroriy AccuRatings Frequently Agree 



Radio 




Wet'N'WIId. WMMR Philadelphia night jock Matt Cord, in poncho, and his crew 
took the rapids challenge at Dorney Park & Wildwater Kingdom in Allentown. Pa. 
Pictured, fronn Cord's left, are jock Helen Leicht; AE Jennifer Marini; jock Sandy 
Beach; promotion assistant Marc Trachtman; and Cord's niece. Erin Cord. 



Gin Blossoms' Hits Refuse 



(Continued from page 10) 
phenomenon that has helped the 
band sell 1.5 million copies of 
"New Miserable Experience," ac- 
cording to SoundScan. The album 
has logged 66 weeks on the Bill- 
board 200. 

And it's a Bl)S-age phenome- 
non. Programmers, particularly at 
top 40, are seeing more melodic, 
acoustic-flavored rock songs en- 
joying remarkably long shelf lives. 
WKBQ St. Louis PD Cruze says 
that pattern has been played out 
with Counting Crows' "Mr. 
Jones"; the Gin Blossom.s' own fol- 
low-up single, "Found Out About 
You" ("almost as big a phenome- 
non as 'Hey Jealousy," " Cruze re- 
ports); Melissa Etheridge's 
"Come To My Window" (the only 
single on the Hot 100 for more 
than 20 weeks to earn a bullet last 
week); and the slightly harder 
sounding "Plush" from Stone 
Temple Pilots. Fellow program- 
mers also place recent guitar hits 
by Blind Melon, the Cranberries, 
and Toad The Wet Sprocket into 
that group of obstinate wonders. 

Cruze suggests that top 40 lis- 
teners have been deprived of 
mainstream rock for so long — in- 
stead fed a steady diet of dance- 
oriented singles — that when they 
finally get hold of an agreeable 
guitar sound, they just won't let 
go. "They're embracing a style of 
music that been missing from [top 
40] radio," he says. 

The easygoing, upbeat tempo of 
"Hey Jealousy" is one that pro- 
grammers are reluctant to take off 
the air. Over the months, when 
faced with the challenge of balanc- 
ing the sound of their stations, sev- 
eral PDs opted to boost spins of 
"Hey Jealousy" instead of playing 
newcomers. 

No doubt the song, and group, 
have benefited from the fact that 
over the last 18 months, scores of 
top 40 stations, adjusting to the 
perceived growing appetite among 
listeners for rock, have welcomed 
guitar sounds back onto the air. 



"The song has no burn factor," 
reports Frankie Blue, APD at 
ZlOO New York, who has tested 
the single every week for the past 
year and has yet to detect negative 
feedback, an almost unheard-of 
occurrence. Blue's comments echo 
what modern rock PD Kevin 
Weatherlv of KROQ Los Angeles 
told Billboard in July 1993: "We 
can't get rid of it. Six months later, 
it's still in solid rotation." Now, 18 
months later, A&M's Stone points 
out that the song is still part of 
KROQ's daily programming. 

The song continues to win con- 
verts even at this late date. When 
album rock WWBZ Chicago ad- 

' 'Hey Jealousy' 
has rederined 
how long a record 
can be labeled 
a current hit' 



justed its music from hard rock to 
mainstream earlier this month, 
"Hey Jealousy" was one of the 
first songs added thanks to strong 
research numbers, according to 
MD Charlie Logan. 

Plenty of songs have enjoyed 
strong research feedback only to 
eventually burn out. For instance, 
early last year programmers 
noted that listeners still hadn't 
tired of the Spin Doctors' hits. 
Months later, however, due to 
over-saturation, the band's singles 
became overplayed. That has not 
happened to the Gin Blossoms and 
their low-key rock, which marries 
loping drums and guitars with a 
touch of tambourine and piano. 

"It scores consistently well in so 
many demos," says Tom Poleman, 
PD at KRBE Houston, which has 
played "Hey Jealousy" more than 
1,100 times since last fall. 

Stone cannot explain the sin- 
gle's sustained appeal, other than 



NEW YORK— Despite using com- 
pletely different methodologies, rival 
ratings services Arbitron and Accu- 
Ratings reported the same No. 1 sta- 
tion in five of the top nine markets they 
measui'ed in the winter ratings i)eriod. 

This was just one of the surprising 
results of a study of the two ratings 
services, conductecl by the Interep Ra- 
dio Store's I'esearch division and re- 
leased last week. 

With Arbitron relying on a diary 
nieth(xiology and AccuRatings using a 
telephone survejing procedure, it is 
surprising that in most of the markets 
tracke<l in the Interep study, at least 
seven out of the top 10 stations were 
the same in both Arbitron and AccuR- 



To Fall Away 

to point out that it still sounds 
fresh on the air and that the song's 
theme of restlessness — "Tomor- 
row we can drive around this town/ 
Let the cops chase us 
around," — strikes a universal, not 
to mention slightly Springsteen- 
esque, chord. 

The promotion exec sees the sin- 
gle's marathon run at radio as a 
prime example of how the record 
business has shifted its attention 
away from station playlists and to- 
ward rotations and actual spins. 
The song, says Stone, "has rede- 
fined how long a song can be la- 
beled a current hit." WKBQ's 
Cruze agrees, and notes that in the 
past, without BDS, the second life 
of "Hey Jealousy" would have 
gone undetected among program- 
mers around the country, since the 
song would simply have dropped 
off reported playlists. 

Thanks to the song's persist- 
ence at radio, the Gin Blossoms 
have quietly become a major force, 
with three singles simultaneously 
managing to find room on play- 
lists. In fact, for the week ending 
July 18, the group's "Hey Jeal- 
ousy," "Found Out About You" 
(whose release was pushed back 
twice due to the strength of "Hey 
Jealousy"), and "Until I Fall 
Away" amassed more than 5,000 
total spins. 

With the Gin Blossoms on tour 
this summer with the Spin Doc- 
tors and Cracker, "New Miserable 
Experience" is selling 21.000 co- 
pies a week, according to SoundS- 
can. 

Stone reports that the parade of 
Gin Blo.ssoms singles is not about 
to slow down. "Allison Road," ar- 
guably the strongest cut from the 
album, is set to arrive at album 
rock radio in August before head- 
ing to top 40. Based on past per- 
formances, "Allison Road" may be 
around for a long time. As Mario 
DeVoe, MD at Phoenix's top 40 
KKFR, says of the Gin Blossoms, 
"We can't make them go away." 



atings reports. 

One other surprising finding of the 
Interep study involves sample sizes, 
previously thought to be consistently 
higher in AccuRatings, which are pn>- 
duced by the Chicagu-ljased Strategic 
Radio Research. With the fu^t pha.'^e of 
Arbitron's sample-size increase plan in 
place for the winter book. Arbitron had 
a higher sample than AccuRatings in 
the top two markets, New York and 
Los Angeles, during that quarter. 
AccuRatings delivered higher samples 
in four other markets, and both com- 
panies delivered nearly equal samples 
in the remaining three markets. 

The study also found some general 
differences in format listening bet\veen 
the two services. Ov'erall, AccuRatings 
shows higher 12-plus listening for top 
40, while Arbitron reports \ugher lis- 
tening for AC, Spanish, and oldies, 
which skew older. 

The markets used in the study v^'ere 



Oz Firm To Aid 



■ BY CHRISTIE ELLEZER 



SYDNEY— Australia's Radio Su- 
perhighway Pty. Ltd. has signed a 
ID-year, multimillion-dollar deal 
with China Radio International, 
which owns China's sole English- 
language FM station. Easy FM's 
soft, mainstream. Western, no- 
drugs, no-sex format has more than 
a million listeners in Beijing alone 
and a national audience of 17 mil- 
lion, which equals the entire popula- 
tion of Australia. 

Radio Superhighway will help in- 
crease Easy FM's ratings by shift- 
ing its format to a bilingual one. Ex- 
isting English-speaking disc jockeys 
will be partnered with Chinese- 
speaking presenters (who will be 
trained at Sydney radio station 
2CH, which was purchased by Radio 
Superhighway in April for $3.42 mil- 



the only nine markets in the top 20 
measured by both ratings services dur- 
ing the winter survey. They were New 
York, Los Angeles, Chicago, San 
Francisco. Philadelphia, Detroit, Dal- 
las, Boston, and San Diego. 

In related news, Arbitron is continu- 
ing to show improved response rates in 
the spring ratings period. In the first 

spring books released by the ratings 
service, 34 refiected gains in i-esponse 
rates over spring 199:5. 

The spring 1994 average metro re- 
sponse rate for these markets is 
39.6*3?, up from 35.9% a year ago. 

Arbitron credits response-rate initi- 
atives, such as new d\stry packaging for 
largei- households and a shortening of 
the time between recruitment of a 
diarykeeper household and the start of 
its survey week, for the increases. 

The two markets where response 
rates were dowm from last year are 
Bkwmington, IlL, and Ithaca, N.Y. 



Chinese Radio 



lion) to attract the huge, non- 
English-speaking population that is 
interested in Western pop and 
ideas. The Australian company also 
plans to stage concerts featuring 
"acceptable" Australian acLs in Beij- 
ing later this year. 

The fact that Radio Superhigh- 
way is owned by advertising moguls 
John Singleton and Mark (Carnegie 
is significant. It gives them— and 
their multinational clients — access 
to an audience of millions of young, 
upwardly mobile listeners, mostly 
university students. Singleton ex- 
pects jingles from Coca-Cola, KFC, 
and McDonald's to air on Easy FM 
by October. 

"KFC has already expressed in- 
terest because of the great potential 
here," says Singleton. "Interna- 
tional advertisers can get 10 times 
the audience at 10% of the cost." 




Graced With Her Presence. RCA artist Matraca Berg stops by KMTT Seattle and 
greets station GM Michael Donovan. Berg is out supporting her release, "The 
Speed Of Grace." 



FM Station To Get Bilingual Format 
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A Mellower, Married Moby Mulls Maturity 

WKHX Jock Up For 2nd Straight Billboard Radio Award 
A 



ILTHOUGH HE'D BE the first to deny it, it seems 
Moby has mellowed. 

As a rock jock, he appeared on ABC-TVs"Night- 
line" representing the shock jock point of view, and 
once was pictured on the cover of a local Texas mag- 
azine beneath the headline "the man behind the X- 
rated mouth." 

Now a syndicated country jock, married, and the 
father of a 9-year-old boy, Moby has altered his sig- 
nature line — "get your lazy ass out 
of bed" — to the tamer "get your 
lazy butts out of bed," and says he 
is more conscious of what his .ion 
might hear him say on the radio. 

"I used to be dirty and contro- 
versial," says Moby. "If it wasn't 
one of George Carlin's big seven, 1 
would say it. As much as I could get 
away with, I would get away with." 

Although he has cleaned up his 
act considerably, Moby insists that 
only the words have changed. 
"Attitudinally, I'm exactly the 
same," he says. "I had a philosophy 
(at previous jobs] that I spoke on 
the air about — 'hey, like me or lick 
me.' The only thing that has 
changed is, I don't talk about it on 
the air anymore." 

Nevertheless, he describes his 
act now as "warm and fuzzy with an 
attitude." 

"My show is very real and hu- 
manity-oriented," he says. "It's not 
very politically correct, because I 
don't think that brings us together 
at all . . . I'll make you laugh uproariously on occa- 
sion. I'll make you cry and tear your heart out with 
a story. I'll make you mad as well." 

As the successful morning man at WKHX-FM 
(Kicks) Atlanta, Moby was last year's winner of the 
Billboard Radio Award for country air personality of 
the year, and he is nominated again this year. In the 
winter Arbitron book (Atlanta's spring book was due 
after press time), he was No. 2 in mornings with a 
9.9 share. 

His 4 'A-hour show also is syndicated by ABC Ra- 
dio Networks and has 15 other affiliates, four of them 
in top 100 markets: KOLT-FM Albuquerque. N.M.; 
KOOJ Riverside, Calif; WKGK New Bern, N.C.; and 
WKJK Louisville, K.v. 

Although ABC's syndication efforts have been suc- 
cessful, the show got off to a rocky start, with two 
large-market affiliates (in Pittsburgh and Houston) 
dropping it after just a few week.s. In both cases, 
Moby believes the stations didn't give the show a fair 
chance. 

"You can't tell an,vthing in five weeks," he says. "I 
believe in six months we could have shown some real 
growth in [Houston], because I do have a strong fol- 
lowing there." 

He is generally pleased with ABC's efforts, and al- 
though he'd like to see the network promote the 
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show a little more, he says "maybe it's just as well. 
We need to show them some ratings in the smaller 
markets before we can add Los Angeles." 

He has been working with morning sidekicks Jim 
Vann and Deborah Richards since he arrived in 
Atlanta in 1991. and says of their teamwork, "When 
we're on and really on, we're invincible, and when 
we're off we're still pretty damn good." 

Moby has little interest in the music on his show, 
noting, "My concern is what hap- 
pens between the records." The ex- 
ceptions are the parody records he 
plays on the air, including two re- 
cent transvestite-theme cuts, 
"Pansy" (to the tune of Reba 
McEntire's "Fancy") and "Trying 
On Clothes" (to the tune of Randy 
Travis' "Digging Up Bones"). 

Moby has been in radio since 
1969, when he earned 60 cents an 
hour at WCSV Crossville, Tenn. 
His career has included stints at 
rockers WKDF Nashville, KSRR 
(97 Rock) Houston, KEGL Dallas, 
and KLOL Houston. Over the 
years, Moby says, "I've made a 
whole lot of people who put 'GM' af- 
ter their names a whole lot of 
money." 

Throughout his career in rock ra- 
dio, Moby says, "It was always 
something that was almost under- 
stood that I would eventually get 
into country. Rock'n'roll had been 
very good to me. But I get along 
better with country people and art- 
ists." 

Moby, who describes himself as "country as a 
gourd dipper," also has the corresponding heavy 
Southern accent, which he says held him back in rock 
radio, but not in country. He once lost out on a job 
at album rock KLOS Los Angeles when the GM said 
he sounded like "a rock'n'roll Jethro Bodean." 

Born James Carney, the jock has been known as 
Moby since age 12, when some older lifeguards at a 
local park befriended him and coined the nickname, 
which the burly jock says is a reference to "me being 
a big old boy." 

Still a "big old boy," Moby's interests include going 
to the gym ("I'll never be Fabio, but I go for fat and 
active"), flying (he has been a licensed pilot since 
1986), and scuba diving (he recently got his rescue 
diver's certification). He also is heavily involved in 
charity work with organizations like United Cerebral 
Palsy, the Leukemia Society, and the Georgia Coun- 
cil On Child Abuse. 

Although happy with his current gig, Moby is am- 
bitious. He wants to be in 100 radio markets, includ- 
ing five of the top 10. He also wants to do more tele- 
vision, where his past experience includes hosting 
"Moby's People" segments on the 6 p.m. news in 
Houston, commercials, and "telethons out the butt." 

PHYLLIS STARK 
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Illinois Lt. Gov. Quits Talk Show 



Illinois Lieutenant Governor 
Bob Kustra, who was set to host an 
afternoon talk show on WLS-AM 
Chicago (Billboard, July 9), will not 
be joining the station after all. 

Governor Jim Edgar, who re- 
cently underwent quadruple by- 
pass surgery, asked station man- 
agement to release Kustra from 
his contract, citing "state inter- 



ests," including, among other is- 
sues, the line of succe.ssion in the 
event of Edgar becoming incapaci- 
tated. 

In an internal staff memo, sta- 
tion president/GM Tom Tradup 
said "I do not believe a high-profile 
battle with Gov. Edgar ... is in the 
best interest of WLS . . . and would 
only serve to distract from our pos- 



itive image and the future growth 
of WLS." 

Tradup later told the Chicago 
Sun-Times, "We've learned our 
lesson. No former, current, or fu- 
ture politicians [as hosts] ever 
again." 

No replacement has been named 
in afternoons. 
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* * * No. 1 

CAN YOU FEEL THE LOVE TONIGHT 


■k * * 

♦ ELTON JOHN 


2 


2 




13 


IF YOU GO 


♦ JON SECADA 


3 


3 




18 


I LL REMEMBER 

'.'..vi^i; ., . .r. ; r V.1RNER BOCK 


♦ MADONNA 


® 


4 


* 


12 


1 SWEAR 


♦ ALL-4-0NE 


CD 


5 




16 


YOU MEAN THE WORLD TO ME 


♦ TONI BRAXTON 


CD 


7 




10 


ANYTIME YOU NEED A FRIEND 


♦ MARIAH CAREY 


7 


8 


9 


10 


WILD NIGHT* JOHN MELLENCAMPME SHELL NDEGEOCELLO 


S 


8 


6 


18 


BEAUTIFUL IN MY EYES 


♦ JOSHUA KADISON 


9 


9 


8 


23 


THE SIGN 


♦ ACE OF BASE 


(10; 


15 


17 


5 


THE WAY SHE LOVES ME 


♦ RICHARD MARX 


® 


13 


16 


11 


LOVE IS ALL AROUND 


♦ WET WET WET 


12 


11 


11 


31 


EVERYDAY 


♦ PHIL COLLINS 


(S) 


14 


14 


7 


AIN T GOT NOTHING IF YOU AIN'T GOT... MICHAEL BOLTON 


14 


10 


10 


31 


NOW AND FOREVER 


♦ RICHARD MARX 






15 


12 


12 


21 


LOVE SNEAKIN' UP ON YOU 


♦ BONNIE RAITT 


(iL) 


18 


21 


14 


COME TO MY WINDOW 


♦ MELISSA ETHERIDGE 


(m 


17 


18 


8 


MAYBE LOVE WILL CHANGE YOUR MIND STEVIE NICKS 

- ■■■ ..J'nc 


(3) 


21 


23 


7 


DON'T TURN AROUND 


♦ ACE OF BASE 


(ID 


22 


22 


5 


YOU 


BONNIE RAITT 


20 


IE 


15 


20 


BABY 1 LOVE YOUR WAY 


♦ BIG MOUNTAIN 


OD 


19 


19 


12 


TELL ME WHERE IT HURTS 

REUNION 62ai3'RCA 


♦ KATHV TROCCOLI 


(22; 


23 


27 


6 


★ in^AlRPOWER*** 

STAY (1 MISSED YOU) ♦ LISA LOEB & NINE STORIES 


23 


20 


13 


14 


SOME KINO OF WONDERFUL 


HUEY LEWIS & THE NEWS 


(H) 


21 


38 


3 


YOU BETTER WAIT 


STEVE PERRY 


2S 


24 


25 


25 


STREETS OF PHIUDELPHIA 


♦ BRUCE SPRINGSTEEN 


(ID 


30 


32 


4 


RETURN TO POOH CORNER 


KENNY LOGGINS 


27 


25 


26 


14 


MR. JONES 

XiC AL3JM T GEfFtN 


♦ COUNTING CROWS 


21 


31 


26 


2B 


WITHOUT YOU 


♦ MARIAH CAREY 


29 


26 


24 


15 


MISLED 


♦ CELINE DION 


m 


33 


35 


4 


HARD LUCK WOMAN 


GARTH BROOKS 


31 


29 


30 


13 


THE MOST BEAUTIFUL GIRL IN THE WORLD ♦ * 


dD 


32 


34 


5 


I'LL REMEMBER YOU 

ARISTA ; 2678 


♦ ATLANTIC STARR 


(D 


37 


36 


3 


FRUITCAKES 

MAffCARi'Av Lit ALBUMCUTMCA 


♦ JIMMY BUFFETT 


(M) 


39 




2 


WILLING TO FORGIVE 


♦ ARETHA FRANKLIN 




NEW^ 


1 


* * ★ Hot Shot Debut * * * 

BUT ITS ALRIGHT HUtr LtWIS i THE NEWS 

tLtKTHA()aL-.fA 


36 


28 


29 


21 


COMPLETELY 

COLUMBIA 


♦ MICHAEL BOLTON 


37 


38 


37 


21 


FOUND OUT ABOUT YOU 


♦ GIN BLOSSOMS 


31 


34 




2 


ANY TIME. ANY PUCE 


♦ JANET JACKSON 


39 


3e 


33 


15 


THE WOMAN IN ME 


HEART 


40 


3b 


31 


12 


EVEN IF MY HEART WOULD BREAK 


KENNY G/A, NEVILLE 
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1 


1 




2 


WHAT MIGHT HAVE BEEN 


♦ LITTLE TEXAS 


2 


4 


3 


13 


THE RIVER OF DREAMS 


♦ BILLY JOEL 


3 


3 


2 


4 


THE POWER OF LOVE 

5M MUSIC 77230 


♦ CELINE DION 


4 


2 


1 


5 


BREATHE AGAIN 


♦ TONI BRAXTON 


i 


5 


4 


5 


BECAUSE THE NIGHT 

C.thTfiA h.l^.Jv 


♦ 10.000 MANIACS 


S 


1 


6 


7 


PLEASE FORGIVE ME 

AJLM C^;,\| 


♦ BRYAN ADAMS 


7 


6 


5 


5 


HAVING A PARTY 

WARNER BRC^ IBJ^A 


♦ ROD STEWART 


1 


9 


8 


9 


1 CAN SEE CLEARLY NOW 

Ct-AOS 77:07 


♦ JIMMY CLIFF 


9 


8 


7 


7 


SAID 1 LOVED YOU...BUT 1 LIED 


♦ MICHAEL BOLTON 


10 


10 


10 


18 


DREAMLOVER 

CULUMB A 77CeO 


♦ MARIAH CAREY 



Recurrents are titl«5 whsh have appeared on the Hot Adult Contemporary chart for 26 i*«ks anO 
have dropped below the top 20 
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FmST. BULBOAKD BROUGHT YOU THE MOST ACCURATE MUSIC CHARTS AVAILABLE 
ANYWHERE- THEN. BILLBOARD BROUGHT YOU THE PREMIERE MAGAZINE 
ADDRESSING THE RADIO INDUSTRY, AIRPLAY MOtOTORI 

Nmr, UILBOAKD & AIKPUI HONITOK jvim fortes to briag r*i a three day scHlnar faeued 
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This an format seminar win cnlninate with the Aunal Biliioard • Airplay Monitor 
Badlo Awards. Join ProfessionBls from around the world to participate la an erent 
that will pave the dlrcedon of the radio industry, 

HOTEL INFORMATION 

New Yorli HUton & Towers • 1335 Ave of the Americas • \c* Yoi*, NY 10019 
Single & Doable Rooms - $160.00 A NIGHT • For reservations caU: - (212) 686-7000 
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REGISTRATION FEES 
$245 Early bird Special - Must be postmarlied by Jnly 22 
$275 Pre Regtstratian ■ Mast be postmarked by Augost 12 
$325.00 Late & Walk up Registration - After Augnst 12 



Please (ill out form and mail to: BILLBOARD • AIRPLAY MONITOR RADIO SEMINAR 
ATT: MELISSA SUBATCH, 1515 BROADWAY NEW YORK, NEW YORK 10036 

CONTACT INFO 

For Seminar Lifonnadon Call: Melissa Snbatch (212)536^018 

For Registration InfonnaUon CaU: Maureen Ryan (212) 536-5002 RADIO SEMINAR FAX #: (212) 536-5055 
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★ * ★ No. 1 * « * 

BLACK HOLE SUN i -^-^.ttuo i ♦SOUNDGARDEN 

iUntPijNKNCWN MM 


d) 


2 


3 


4 


LOVE IS STRONG ♦ ROLLING STONES 

k ■ ' ■ ' . Virgin 


3 


3 


2 


19 


SHINE ♦ COLLECTIVE SOUL 
HiSTS. AUEGAIIONS *N0 THINGS lEfT UNSAID ATLANTIC 


® 


6 


6 


8 


VASOLlNE vblUNL ILMrLLrlLUIb 

'HK'C-iF ATLANTIC 


5 


4 


4 


15 


pif CMDTV QTriMP TTMPl F Pll OTQ 
Dib tWIrlT olUiNt ILMrLt rILUlo 

-\\k-\f ATLANTIC 


(D 


8 


10 


9 


CCI 1 IkJ^ TUC nDAMA A 1 WIC 
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Radio Networks Exploring internet 



Recurrents are titles wtiich hiave appeared on the Album Rock Tra<:ks ch^rt for 26 weeks and have 
dropped below the top 20 



LOS ANGELES— More rn^or radio 
networks now have either an e-mail ad- 
dress on an online service on the Inter- 
net, or are in the midst of dL'*cussions 
to go online to promote their radio pro- 
grams. 

Linking with these services can 
sen'e as a profit center for networks. 
Comi>anies that offer programming to 
the online services receive royalties 
based on the amount of time users are 
logged onto their forums. 

ABC Radio Networks has an- 
nounced that it will offer discussion fo- 
rums for all of its shows and provide 
news reports ever>' hour on America 
Online, beginning Sept 12. 

National Public Kadio is looking into 
taking its existing relationship with 
America Online a step further to possi- 
bly offer photos and soundbites on the 
system in the next three to four 
months. 

West\^'ood One and Public Radio In- 
ternational (formerly American Public 
Radio) ab-eady have opened online fo- 
rums for some of their shows. Mean- 
while, two other m^or networks, CBS 
Radio Networks and American Urban 
Radio Networks, currently have no 
plans to get involved with any online 
services. 

ABC's plans involve setting up 
e-mail addresses for all of its shows in 
order to allow listeners to ask ques- 
tions of the talk hosts or offer cora- 
menLs on the shows. In addition, ABC 
News will feed hourly news reports to 
America Online just as it does to its ra- 
dio affiliates. 

Derek Berghuis, senior VP of busi- 
ness development at ABC Radio Net- 
works, says, "[America Online] looks 
for programming; we look for ways to 
distribute our programming. I guess 
well see how it all works out. Our goal 
initially is to raise awareness of our 
product. No doubt, there are commer- 
cial applications because this is a reve- 
nue-.sharing situation. It won't be a ma- 
jor profit center in the beginning, but 
who knows." 

Berghuis says ABC will post photos 
of the network's personalities. Audio 
portions of the shows may be included 
"dowTi the road," he adds. 

"It's not a high-risk proposition to 
get intt) this," says Berghuis. "If we 
create the usage we think we might, 
then it becomes interesting new media 
for us." 

NPR is still planning its expanding 
relationship with America Online. For 
the past six months, NPR message 
boards have been available for America 
Online users to discuss NPR and its 
shows like "Talk Of The Nation." as 
well as talk radio and public radio in 
general. The network has also posted 
contact numbers for NPR stories. 

Ori Hoffer, NPR's America Online 
coordinator, says the network Ls work- 
ing on putting complete shows and pho- 
tos of hosts online, along with complete 
transcripts of past shows dating back 
to 1990. 

"The problem with putting audio on 
the system is that we still do shows in 
analog." says Hoffer. 'To put them in 
digital then go through the process of 
uploading ev ery day will take an inordi- 
nate amount of time and effort on our 
pari We're going into this slowly and 
carefully." 

Hoffer saj's the network also is try- 
ing to figure out a way to charge users 
for the transcripts it will offer. **We're 




by Carrie Borzillo 

looking into either creating a way that 
they send us a credit card number and 
we bill them, or maybe America Online 
can charge them and then give us the 
money." 

Additionally, Westwood One has 
e-mail addresses for listeners of 'The 
Tom Leykis Show" (Billboard, May 28) 
and "The Beatle Years" on America 
Online, CompuServe, and Netcom. 
'The Don And Mike Show" has an ad- 
dress on America Online and Compu- 
Serve, while fans of "The G. (Gordon 
Liddy Show" have discussions about 
the show on the Internet, as well. 

Ron Stephan, director of production 



Billbcod^ 



at WWl, says the network has used the 
online services for contests with "The 
Heatle Years." 

PRl uses the Internet to display 
playlists of "The World Cafe" and 
"Echoes" and has an e-mail address for 
"Marketplace." Additionally, users can 
download PRI's "Dialogue" to hear the 
entire show or hear "Monitor Radio" in 
real time. 

SW Networks, the forthcoming ra- 
dio network created as a joint venture 
between Sony Software and Warner 
Music Group, also plans online interac- 
tion. 

"We want our audience to be able to 
hear shows in whatever way they 
want," says Susan Solomon, presi- 
dent/CEO of SW Networks. "Whether 
that's in the car, on a portable radio, or 
on their computers. We can't prejudge 
how our audience will listen, but we can 
be where the audience is." 

Solomon .says the network's online 
(Continued on next page) 
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FCC Holds Off On Relaxing Station Ownership Rules 



I BY BILL HOLLAND 



WASHINGTON, D.C.— The FCC has 
decided to wait until August or Sep- 
tember to fiddle with the still contro- 
versial topic of radio ownership rule re- 
laxation. 

Back in 1992, the FCC had hoped to 
allow common ownership of up to 30 
AMs and 30 FMs and at least six sta- 
tions per market Under Congressional 
pressure, however, the industry had to 
settle for l8/\8 and two stations per 
market 

The rules allowed for an update 
(probably to 20 AMs and 20 FMs and 
more stations per market) this year. 

Reconsideration petitions now await- 
ing the commission's attention would 
loosen up the radio (and TV) market 
restrictions fiirther. However, with so 
many other topics on their plates, the 
mass media bureau and the chairman's 
office have decided to deal with the 
ownership changes later in the summer 
or early fall. 

TRANSMiTTER/rOWER ISSUE HOT 

Congressional auditors continue to 
complain about how little broadcasters 
pay the federal government for trans- 



mitters on federal land near Los 
Angeles and other cities. 

A report by the General Accounting 
OfBce said that the broadcaster rents 
are "significantly below the fair market 
value," particularly so when some of 
the broadcasters sublease the towws 
to other broadcasters and charge up to 
20 times as much. 

The Forest Office told the feds it 
charges just 10% of what the leases 
cost The Bureau of Land Management 
says its fees are 50% to 66% of market 
value. 

INFO HIGHWAY POLITICS 

Senate Minority Leader Bob Dole, 
R-Kan., may be thinking of reporting 
his own versfon of the administration's 
information superhighway bill, say in- 
siders. 

Other legislation, designed to open 
up competition to telephone and cable 
entrants, has been approved by the 
House, and the Senate is about to do 
the same with the bill sponsored by 
Commerce Committee chairman Sen. 
Eme.st Hnllings, D-S.C. 

Should Dole decide to roll out his 
version, or just ask for concessions, he 
could set up the building blocks for a 



SPRING '94 ARBITRONS 
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Republican blockade of a communica- 
tions bill that Clinton could use to point 
to new jobs, say insiders. 

HUNDT TAUS TO URBAN LEAGUE 

FX^C Chairman Reed Hundt will ad- 
dress the 1994 National Urban League 
Conference Tuesday (26) at the 
Indiana Convention Center in Indiana- 



WASHINGTON 
ROUNDUP. 



polls. 

Hundt's remarks, made available to 
the press in advance, will focus on the 
information highway and the opportu- 
nities the new technologies present for 
minorities. 

"As this countrj', and the world as a 
whole, de\'elop an advanced infrastruc- 
ture," Hundt says in the speech, 'Ve 
must reach out to all communities to 
ensure the inclusion of ever>'one in this 
critical means of communication." 

Hundt says it is "critically impor- 
tant" that all citizens have a "full and 
fair opportunity" to participate. 



The chairman's office has not yet 
commented on whether Hundt wants 
to back that policy with special training 
programs or set-asides for minority en- 
trants. 

U.S. OPENS UP CHILE REUTIONS 

Hundt, along with Larry Irving, as- 
sistant secretary for Conununications 
and Information in the Department of 
Commerce, and several other high- 
ranking U.S. officials, signed govern- 
ment papers opening up better com- 
munications with Chile. 

Rosenblaut Ratinoff, Chilean under- 
secretary for telecommunications. 
Ministry of Transport and Telecommu- 
nications, signed the memorandum for 
ChUe. 

NAB DEADUNE EXTENDED 

The National Assn. of Broadcasters 
has extended to July 22 the submis- 
sions deadline for its "State Of The 
Format" address at the NAB Radio 
Show Oct. 12-15 in Los Angeles. 

The addresses will be 10 minutes 
long each, serving as an introduction to 
the popular indi\idual format disois- 
sk>ns held each year at the NAB radio 
show. 



NETWORKS AND SYNDICATION 

(Continued from preceding page) 



interaction will range from setting up 
"chat space" for listeners to talk about 
shows to offering entire shows on the 
Internet to creating "enhancement" 
services for the radio shows, such as 
providing additional information on 
artists or talk show hosts. 

She says the network may also offer 
a CD and merchandise senice online 
so that users can purchase product 
heard on the shows. 

Online advertiser-supported pro- 
gramming also is being discussed, says 
Solomon. 

SW will announce its programming 
plans for the radio network next 
month. 

On July 25, Radio Copan Interna- 
tional bowed the weekly "Radio Mod- 
em Rock." The show's host. Bob Fer- 
guson, takes requests, conducts 
contests, and gi\'es information on local 
events on the Internet. 

AROUND THE INDUSTRY 

Premiere Radio Networks debuted 
"Talk Songs," a parody song program- 
ming package for N/T stations. The 
parodies include "Simpson Won't Be 
Selling OJ" to the tune of "Sittin* On 
The Dock Of The Bay." WABC New 
York, WLS-AM Chicago, and KMPC 
Los Angeles are among the 50 affili- 
ates. 

EAMC (Egil Aalvik Music Com- 
pany) has taken diva vocal and urban 
house music out of its syndicated 
"Groove Radio" program and put it 
into a new show called "The House 
Groove," aimed at top Wrhjthm sta- 
tions. 

Utopia Network is offering "The In- 
strumentals Of Rock," an hourlong 
weekly show featuring instrumental 
artists (aka guitar heroes), including 
Blues Saraceno, Joe Satriani, Jeff 
Beck, Eric Johnson* and Carlos San- 
tana. KNAC Los Angeles jock Lon^ 
Paul hosts the show, which Ls heard on 
12 album rock and classic rock stations. 



including KNAC and KIBZ (the Blaze) 
Lincoln, Neb. 

Syndicated columnist Cal Thomas 
joins the Dallas-based Salem Radio 
Network for a three-hour. Saturday 
night talk show, beginning Aug. 13. 

PRI's "Monitor Radio" launches a 
new midday show Sept. 1, hosted by 
David Brown. The program titles 
"Early Edition" and "Daily Edition" 
will be eliminated. Instead, the three 
editions of "Monitor Radio" will simply 
be referred to as early, midday, and 
daily. 

Metro Networks director of opera- 
tions for Cle\'eland, Rick DeMent, is 
now director of operations for Atlanta. 
Bill Richardson has been named di- 
rector of operations for Tampa, Fla. 

Craig Oliver, director of broadcast 
and afiiliate ser^'ices at PRI, has re- 
signed to take over the presidency at 
the Radio Research Consortium, Inc. 
in October . . . WUSN Chicago NSM 
Cynthia McGuineas is named director 
of radio sales for Tribune Entertain- 
ment's *The Road" radio program. 

Digital Cable Radio's Music Choice 
audio service is offering "1969: The 
Yeai- Of Woodstock," seven hourlong 
segments, which began June 21. The 
programming includes many never-be- 
fore-heard, digitally remastered re- 
cordings of Woodstock performances 
by such acts as Joe Cocker, the Grate- 
ful Dead, Sly and the Family Stone, 
and Creedence Clearwater Revival. 
Historical events, such as Vietnam and 
the moon landing, will also be dis- 
cussed. 

MediaStar International bows the 
weekly "Peter Simon's Blues Jam" . . . 
WWI chairman Norm Pattiz has con- 
tributed $50,000 to the Broadcast Edu- 
cation Assn. 

Turner Classic Mo\'ies, MPI Home 
Video, Visible Ink E*ress, and Video By 
Mail are underwriting San Francisco- 
based "Shoestring Radio Theatre" and 
"Mo^^e Magazine International." 
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(DHaartbaat/Aswad 

Q) Easa My Umd / Antstad Devalopmanl 

(3) Drunk On Lov« / Basia 

®B«ckaFortti/Aat>VBh 

® Gaia / Valansia 

<S> Can You Ftal Ths Lova Tcin»gtit / EFton John 

(D I Need Your Lova / Boston 

(S Let Ms Love You / Ulah Hattiaway 

(S> Third Time Lucky / Baua 

3 You Gotta Be / Dei' Hee 

& SotncMtiera / Sharkice 

® RolltrcoaUar / Evaiything But Tha Girt 

3 7 Seconds / Youssou VDour 

<9 (Meet] The Rmtstones / B.C 52*$ 

® Prayer For The Oymq I Seal 

^ Love Is Strong / Tha floHing Stoim 

® Long Tima Gone / Galliano 

& Got To Be Thtra / Janet Kay 

d It You Go /Jon Secada 

@ nw Most Beautiful Gtri In The World / ■f- 

& Slow Love / lea 

® Can't Get Enough / El OBbarge 

9 Juct Missed The Train / Trine Hein 

O I Swear / All 4 One 

® Don't Turn Around / Acs Of Base 

9 Mas Qua Nsda / AJ Jarreau 

@) Baby, I Love Your Way / B*g Mountain 

9 Deuce / Lerniy Kravitz With Stevia Wonder 

3 Will You Ever Save Me / Lisene Melendei 

® Outside / Omar 

® Alison / Hol»y Cola Trio 

® Games People Play / Inner C<rc1« 

® Nervous Breakdown / Carlean Anderson 

& Georgia On My Mind / David Sanborn 

® I'll Be The One / Boi Scaygs 

5 Anytime You Need A Friend / Mariah Carey 
® Back To Lova / Brand New Heavies 

d Innocent World / Mr. Children 
9 Gloryland/ 

Dsrv4 Hall & Sounds 01 Blackness 
® Dream On Dresmer / Brand New Hsavtet 
©Give il Up /Cut 'N' Movfl 
@ Any Time. Any Place / Janet Jackson 

6 Berangkat / The Boom 

& Aoi Chikyuwa Tenohirs / Kaon Kano 
® Pale Movie f Saint Ebenne 
® Whan Love Begins / 

Magnum Coltrane Prince 
@ I'll Remember / Madonna 
O Different Time, DiFfe'om Plac* / 

Julia FortJham 
@Have Mercy /Yau 
® Regulate / Warren G & Nate Dogg 
Salaetions can tte baard on 
'Pioaaar Tokio Hot 100' 
ovary Saoday 1 PM-S PM on 
fM JAPAN /81JFM in TOKYO 
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Radio 



CHANNEL X NEW PROfiRAHMING FORMAT FOR RADIO 

(Continued from yage 5) 



garden, Warren G, Nine Inch Nails, 
Blur, House Of Pain, and Snoop 
Doggy Dogg. KUBE's airwaves 
are filled with the sounds of Coolio, 
Nirvana, Domino, Crash Test Dum- 
mies, and Beck. 

"When I hear Offspring's 'Come 
Out And Play' into Coolio' s 'Fan- 
tastic Voyage,' I don't hear a train 
wreck— I hear the two hottest rec- 
ords going this summer," says 
KUBE PD Mike Tierney. "We're 
taking the best of the two most ex- 
citing musical genres going right 
now — hip-hop and alternative. 
That's where sales are being gener- 
ated in this market" 

Although alternative and hip-hop 
appear to be an odd pairing, WHJX 
PD Keith Clark says he learned 
from informal focus groups that 
these are the genres his audience is 
most passionate about. He also dis- 
covered that the audience felt that 
they had plenty of other outlets for 
pop and rock, so he decided to focus 
on the more underserved music, 
mixing in occasional pop acts like 
Ace Of Base that are selling well in 
the market. 

"We felt, why dilute this reac- 
tionary format with a lot of the 
pure pop stuff that this group of 
people didn't really respond to with 
much emotion?" says Clark. 
"They're emotional about hip-hop 
and modem rock." 

Although it sounds like a cliche, 
programmers also say they're 
merely playing what the hits hap- 
pen to be right now. "We look at 
sales in the market very carefully," 
says Mark Jackson, APD at 
WHYT, which switched to the for- 
mat over the July 4 weekend. "I 
can look at SoundScan right now 
and basically see our playlist." 

The Channel X format targets a 
mostly white audience of 15- to 30- 
year-olds, and particularly empha- 
sizes the 18- to 25-year-old core lis- 
teners. 

In presentation, Channel X is 
closer to modern rock than tradi- 
tional top 40 because of its ap- 
proach, which Clark describes as 
"much more real and much sloppier 



than the old-style top 40 — scream 
for 18 seconds and hit the post. The 
sweepers have much more of an 
MTV production feel to them, and 
we try not to hype the station." 

Tierney says that KUBE avoids 
top 40/rhythm's " 'What's up ho- 
mie' jock approach" and its big 
sounding sweepers. Instead, the 
station focuses on a "more low-key, 
less hype-based" approach. "The 
jocks are talking in a more relaxed 
way, relating rather than scream- 
ing. 

"The expectations of the new 12- 
to 34-year-old listeners are a lot dif- 
ferent," adds Tierney. "They don't 
believe in the magic of radio the 
way the top 40 audience did. 
They're savvy and would rather 
have an honest, low-key delivery." 

LABELS MBMLCING THE FORMT 

After an initial period of confu- 
sion, programmers say labels have 
begun to embrace the format. 

According to Clark, label reps at 
first were "a little befuddled be- 
cause everyone wants to put every- 
thing in easily defined categories. 
This was so different that people 
didn't have a column to put it in, so 
they were frustrated. It took a lit- 
tle bit of time for them to get used 
to it, but everyone has embraced it 
and thinks it's exciting for the fu- 
ture." 

Danny Buch, VP of promotion at 
Atlantic Records, is among those 
excited about the format. "People 
are not as ghettoized and narrow 
as a lot of niche formats have por- 
trayed them to be," he says. "I 
really welcome [Channel X]. From 
a record company perspective, it's a 
wonderful thing to have people 
playing more new music and knock- 
ing down some of the walls that 
previously existed." 

Other industry observers keep a 
wary eye on the format, including 
consultant Bill Richards, who sees 
little promise in it. 

"I'm not going to be a doomsayer 
on it," says Richards, adding, 
"They're appealing to two differ- 
ent musical bases . . . Generally, 




Summer Jazz Al Jarreau, in town to announce that he is headlining the 
Playboy Jazz Festival this summer, visits WOCD (CD101.9) New York. Pictured, 
from left, are Reprise promotion managor April Washington. WOCD OM 
Fleetwood Gruver. Jarreau, arxJ WCX^D MD Steve Williams. 



you're hitting two extremes." Nev- 
ertheless, Richards says, "it's one 
of those things we have to pay at- 
tention to. I applaud those people 
involved for taking some risks and 
chances." 

Programmers also are divided on 
how much potential this latest 
"next big thing" format actually 
has. Clark, who invented the Chan- 
nel X concept, obviously believes it 
has long-term potential. KUBE's 
Tierney says it is likely to last "cer- 
tainly as long as the crossover era 
lasted," or about two years. 

"How long we're going to be able 
to do what we're doing now is up in 
the air," says Tierney. "Certainly 
we're driving our cume through the 
roof, but what the next step is . . . 
that's really the big decision." 

THE CUIE CONVERSION 

Clark first came up with the 
Channel X concept (while watching 
MTV) when he was programming 
the former WJMO-FM (now WZJM) 
Cleveland. He launched the format 
in nights only at WJMO in the 
spring of 1993, but the station was 
sold and Clark exited before it 
could be extended to other day- 
parts. 

Nevertheless, he says the format 
got a huge response in Cleveland, 
though not from the start. "At first 
the response was very negative. To 
hear Pearl Jam and Nirvana on a 
rhythmic station was a real shock 
to [the audience]. It took us about 
three months for a conversion of 
the cume to take place, [but] we 
saw significant gains in time spent 
listening and cume while we were 
there." 

On April 1, he flipped WHJX 
from urban to the Channel X foi^ 
mat, and the station is now going 
through the same kind of cume con- 
version there. 

Clark has trademarked the name 
Channel X, which is fine with some 
other programmers who say they 
are not crazy about the handle any- 
way. KUBE's Tierney says he can't 
stand the moniker because it is too 
closely associated with the over- 
used term "Generation X." (Clark 
claims the letter was chosen ran- 
domly, and has nothing to do with 
the "Generation X" concept.) 

WHYT prefers to call the for- 
mat, and the station, "Planet 
Jams." 

In addition to the handful of sta- 
tions programming the format full 
time, other stations are experi- 
menting with it in more limited 
ways. Programmers already using 
the format agree it will only work 
in markets with a young, relatively 
hip audience not already being 
served by an aggressive modern 
rock station or a winning top 40/ 
rhythm outlet 

"This format is viable for a lot of 
different markets," says Clark. "I 
also think it can be used as a medi- 
cine for a sick mainstream top 40 in 
a market that doesn't have an ag- 
gressive alternative station or a 
winning, aggressive churban . . . 
The gauge is if the clubs in the mar- 
ket are playing alternative music 
and hip-hop. If you have a healthy 
club base in the market, then I 
think this format is viable." 
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Apocalypse Soon, Says Family Radio Chief; 
Clinton Backs Off Broadcaster Spectrum Tax 



newsline... 

DAVE CHARLES, president of Joint Communications, exits to join Aust£reo En- 
tertainment in Melbourne, Australia, as (JM. .Joint's head office will move from 
Toronto to Stamford, Conn., where CEO John Parikhal relocated 18 months 
ago. He will be joined there by program and research consultant Chris Ken- 
nedy. 

WEEZIE KRAMER ha.s been upped from station manager to VP/GM at WMAQ 
Chicago. She replaces Rick Starr, who resigned over philosophical differences 
with senior management. 

NEW CENTURY MEDIA, a partnership between New Century Management and 
Ackerly Communications, has closed on its acquisition of KJR-AM-FM and 
KUBE Seattle. KirBE GM Michael O'Shea adds those duties at KJR-AM-FM. 
KJR-AM-KM marketing director Janet Magleby becomes director of market- 
ing for New Century Media 

HAROLD WROBEL has been named to the newly created position of senior VP 
and director of business and l^al affairs at Premiere Radio Networks. He 
pre\iously .served as Premiere's VP and general counsel. 

MICHAEL CASTELLO, president of Miyor Talk, axits the radio network, which 
is a unit of Chicago-based Miyor Broadcasting. No replacement has been na- 
med. 

TONY MICHAELS, VP/GM of WBAB Long Island, N.Y., e.\iUi to form his own 
consultanc>'. Michaels Enterprises Inc., in Ronkonkoma, N.Y. 

RUTH RAY has been named VP/CM of WOLZ Fort Myers, Fla. She previously 
was GM of co-owTied WMHE Toledo, Ohio. 

DAVID SMALL has been upped from regional director of marketing to VP/GM 

of Metro Netwwks' central region. 



The world is going to end in 

September, at least according to Har- 
old Camping, presidenVGM of Oak- 
land, Calif. -based Family Radio Inc., 
which owns 37 stations. 

According to the Associated Press, 
Camping has convinced thousands of 
people through his two books and his 
national radio talk show that the world 
will end one day this September. He 
told the AP that "the saved" will be 
raised up, and the "unsaved" con- 
demned to everlasting damnation. 

Although evangelical scholars dis- 
miss Camping's predicttan as a "screw- 
ball interpretation" of the Bible, the 
broadcaster says he is nearly certain 
he's right. "Sometimes I've thought, 
"Wow, I wish September was not the 
month,' " he told the AP, "but I doubt 
it ... I'm more convinced than I've e\'er 
been [that] the world's about to end." 

In less apocalyptic news. National 
Assn. of Broadcasters president Eddie 
Fritts heard good news from Capitol 
Hill July 20: the Clinton administration 
has decided not to press for a broad- 
caster spectrum tax to offset $10 billion 
in tariff reductk)n.s. 

Such a tax could have had severe 
bottom-line repercussions for the in- 
dustry. The news came from the House 
Ways and Means Committee, which is 
wrestling with implementation of the 
GATT treaty. 

Despite rampant industry .specula- 
tion, the new television distribution, 
programming, sales, and station acqui- 
sition deal between rivals Westing- 
hou.se Broadcasting Company (Group 
W) and CBS Inc. has no implications 
for the groups' radio diviswns. Spokes- 
persons for both companies say radio 
is not part of the deal and, so far at 
least, there is no separate deal involv- 
ing the two companies' radio divisions. 

Adult standards WWLG Baltimore 
is the ^st station to earn a page 5b 
ratings distortion notice in the spring 
Arbitron book. The station aired the 
following statement during the spring 
survey: "If .someone asks you to write 
it down, this is Baltimore's all-new 
Legends 1360, .spelled WLG." 

Arbitron says this reference "may 
by understood by diarykeepers as a 
reference to someone from Arbitron 
asldng, prompting them to remember 
to report their listening to WWLG." 

Denver-based Paragon Research 
has opened its new East Coa.st office in 
Pittsfield, N.H., to serve East Coast, 
Canadian, and European clients. Exec- 
utive VP Chris Porter is heading up 
the new ofRce. 

We're ven' sorr>' to report the death 
of WKTT Sheboygan, Wis., jock 
Andrew Thomas, 22. He was electro- 
cuted July 14 while setting up for a re- 
mote broadcast when the antenna he 
was holding came into contact with 
overhead power lines. A station AE 
who also was touching the antenna suf- 
fered third-degree bums to her feet, 
according to a ITPI report. 

PROGRAMMING: KALINA RETURNS 

Former WIOQ (Q102) Philadelphia 
APD Glenn Kalina, who most recently 
worked at trade magazine FMQB, re- 
turns to the station as PD. He al.so will 
work an undetermined airshift. Q102 
night jock EX. Street exits for morn- 



ings at WJPC Chicago and has not 
been replaced. WKKV Milwaukee af- 
ternoon jock Reggie Brown joins 
WJPC doing middays for now. He will 
be known on the air as Janunin' Dave 
Michaels, not to be confused with act- 
ing PD/aftemoon jock Jammin* Jay 
Michaels. 

KOMO Seattle afternoon jock Norm 
Gregory moves across town to PD and 
afternoon duties at KJR-FM, replacing 
former PD Glen Martin, who exited. 
Also, KJR-FM begins simulcasting sis- 




by Phyllis Stark 

with reporting by Eric Boehlert 
and Brett Atwood 



ter station KUBE's morning show, fea- 
turing Charlie Brown and Ty Flint, 
Aug. 3. The .stations will continue to 
run different music. Former KJR-FM 
morning man Ric Hanson moves to af- 
ternoons. KUBE afternoon host Eric 
Powers shifts to nights, replacing 
Chet Buchanan, who's now in after- 
noons. 

WAQY Springfield, Ma.ss., PD 
Keith Masters segues to sister 
WLZR-FM Milwaukee for those du- 
ties. He replaces John Duncan, now at 
WRDU/WTRG Raleigh, N.C. 

WMYS (formerly WCKN) Indiana- 
polis flips from country' to adult stand- 
ard.s. 

KKDJ Fresno, Calif., flips from its 
progressive album rock format to '70s- 
based oldies. P/T jock Ruth Daniels is 
upped to ND, replacing Gunnar Jen- 
sen, while morning hast Billie Wright 
adds acting APD/MD duties, replacing 
Rick Williams. 

KXRX Seattle PD has applied for 
the new calls KYCW for its new coun- 
try format . . . KZOK-AM Seattle has 
applied for the new calls KPOZ. 

WRBQ-AM Tampa, Fla., is the 
newest affiliate of ABC Radio Net- 
works' syndicated Tom Joyner morn- 
ing show. 

Major movement at two of Prism 
Radio Partners' stations in Louisville, 
Ky., WWKY and WTFX: Producer 
Joe Arnold Ls upped to OM at WWKY. 
Former WTKS Orlando, Fla., morning 
man Stu Williams becomes PD/mom- 
ing man at WWKY, replacing Chuck 
Tyler, who had exited. Margot Mar- 
anow, who had been a swing jock at 
WTFX, now joins the morning team at 
that station, together with Gonzo 
Greg, last at KRXX-FM (now KEGE- 
FM) Minneapolis. They replace Bob 
Miller and I^ve Butz. Miller has ex- 
ited, and Butz is handling production 
duties. 

WDUR Raleigh, N.C, flips from a 
simulcast of R&B WFXC/WRXK to 
R&B oldies. 

WSSL Greenville, S.C., OM Lloyd 
Ford adds PD duties, replacing Bob 
Forster, who exited a few months ago 



. . . WESC-AM Greenville, which si- 
mulcasts country WESC-FM, breaks 
in middays to pick up the syndicated 
"Fabulous Sports Babe" show. 

WCUZ Grand Rapids, Mich., OM 
Brian Wright exits. He is looking for 
a new opportunity and can be reached 
at 61&457-7434. 

KUCU Albuquerque, N.M., flips 
from all-sports to religious as "Connec- 
tk)n 107." 

Roger Bouldin takes over PD du- 
ties at WUSJ .Johnson City, Tenn., re- 
placing Kevin McCray, now at WTQR 
Greensboro, N.C. Bouldin comes from 
the station's sales department 

KGA Spokane, Wash., Ls set to flip 
from countrj' to N/T this week ... AC 
WMLI Madison, Wis., flips to classic 
hitsWMXF. 

WBVR Bowling Green, Ky., flips 
from country to ABC/SMN's 'The 
Touch" R&B/adult format, with the 
new calls WJCE-FM. That station is 
now part of a duopoly with WLAC-AM- 
FM Nashville. Croitown WMJM and 
WZZF HopkinsvOle, Ky., pick up the 
countrj' format. WMJM had been hot 
AC. WZZF, which had been oldies, 
changes calls to WWR. 

John Morgan has been upped from 
air personality to PD at WALUWKOJ 
Middletown, N.Y. Former WALL PD 
Ray Arthur remains as morning show 
host and adds community services di- 
rector duties for both stations. Former 
WKOJ PD Gary Sanders exited two 
months ago. 

Religious KDUV Visalia, Calif., 
picks up programming from the Word 
In Music Satellite Networks in mid- 
days, overnights, and weekends. The 
station previously had been afflliated 
with the Momingstar Radio Network. 

WKOC Norfolk, Va., VP/GM Mark 
Kanack Ls accepting T&Rs for the PD 
position vacated when Lauren Mac- 
Leash left for KTCJ/KTCZ Minneapo- 
lis. 

PEOPLE: RYKER JOINS KNAC 

Malcolm Ryker is now MD/produc- 
tion director at KNAC Los Angeles, re- 
placing Cindy Scull, now at KEGL 
Dallas. Ryker arrives Irom KUTZ Aus- 
tin, Texas, where he w-as OM. 

WJMN Boston midday jock Karen 
Blake segues to crosstown WCLB to 
host middays. She replaces Jim Ro- 
berts, now doing middays at rival 
WBCS, where he replaced Jim 
O'Brien. 

KOAI Dallas evening host Rick 
Vanderslice segues to mornings, re- 
placing Scotty Brink, now doing after- 
noons at KXRX Seattle. Weekender 
Randv Davis moves into evenings at 
KOAI. 

Sheryl Vaughan is upped from 
weekends to evenings at KHMX Hous- 
ton. She replaces John Paul West, 
who exited. 

KCMQ Columbia, Mo., morning per- 
sonality Billy Greenwood joins 
WKKX St. Louis for afternoons, re- 
placing Tom Bradley, who exits. 

Shelly Jamieson joins KFYI Phoe- 
nix as a morning show sidekick. She 
had been a weekend anchor at a local 
TV station. 

KKXX-FM Bakersfield, Calif., 
morning teammates J.V. and 
Hollywood exit to KHQT (Hot 97.7) 



San Jose, Calif. Afternoon host Don 
O'Neal is filling in during mornings in 
the interim, while night host Kozman 
moves to afternoons for now. 

WSKE Buffalo, N.Y., morning co- 
host Janet Snyder slides over to the 
host chair, replacing Bruce Maims, 
who exited. Creative services director 
Nicholas Picholas becomes her co- 
host. Also, in the wake of midday jock 
Danny Wright's departure for WKTI 
Mihvaukee, Sue CNeil moves in from 
nights, Donny Walker moves from 
overnights to nights, and a P/T jock is 
handling overnights. 

Fomer WAPE Jacksonville, Fla., 
night jock Danny Wright joins crms- 
town WHJX as midday host/produc- 
tion director. He replaces Rex De- 
Shannon, who exits. Al.so, Greg Brady 
joins WHJX for afternoon hosl^romo- 
tion coordinator duties, replacing 
Johnny D., who returns to Cleveland. 
Brady previouslv hosted afternoons at 
WVKS Toledo, Ohio. 

WTAN New York afternoon co-host 
Mike Francesa will host a new week- 
end sports show, "Mike Francesa's 
Sports Nowl" on Westwood One En- 
tertainment. The program will air Sun- 
day mornings from 9-11 a.m. WFAN 
will be the flagship station for the 
show, which will feature commentary', 
game analysis, live interviews, and lis- 
tener call-ins. 

Peggy Belden has been upped to di- 
rector of broadcast services at Dow 
Jones & Company, where she is re- 
sponsible for sales, marketing, and 
syndication of Dow Jones Radio Net- 
works' "The Wall Street .Journal Radio 
Report" and "The Daw Jones Report" 
She previou.sly was sales manager of 
broadcast services. 

At KNNC Austin, Texas, afternoon 
jock Mike Peer and midday host Tim 
Davis .swap shifts. 

Logan Kelly moves from middays to 
mornings at WBBO Greenville, "S.C, 



replacing Mike Murphy, who exits. 
Caroline Henderson, last at WLET- 
FM Toccoa, Ga., takes over middays. 

KNAX Fresno, Calif., PD Greg 
Edwards adds MD duties, replacing 
Rick Stewart, now PD at sister statk>n 
KSXY. KNAX late-nighter "Gnarley" 
Charlie Wog joins KSXY for morn- 
ings. Jinmiie Hoppa joins KSXY for 
middays from Modesto, Calif. Also, 
Stewart adds MD and afternoon duties 
at KSXY. 

Tom Crann returns to KUSC Los 
Angeles as morning host/producer. 
Theresa Payerle had been interim 
host since Bonnie Grice moved to af- 
temooRs. Crann previously hosted af- 
ternoons at KUSC torn May 1991 to 
May 1992. He also will do a Saturday 
morning shift The KUSC show also is 
aired on sLster stations KCPB Oxnard, 
Calif., K»"AC Santa Barbara, Calif., 
and KPSC Palm Springs, Calif. 

New York radio veteran John Piatt 
joins WNYC-AM-FM-TV New York 
as director of marketing and communi- 
cations. He most recently was director 
of operations for Metro Traffic Con- 
trol. Also, Theodore Manekin joins 
WNYC as director of membership. He 
most recently was a theatrical pro- 
ducer, and previously served as assist- 
ant GM at \VR1C Baltimore. 

KQMQ Honolulu morning show pro- 
ducer Kemamo Ho exits radio . . . Bob 
Kane joins WPMR Mt Pocono, Pa., 
for overnights from WERA Plainfield, 
N.J. 

Long Island City, N.Y.-based con- 
sultant Steve Warren is now hosting a 
Sunday night country oldies show on 
WYNY New York . . . Industry' vet- 
eran Lauiyn Nicole picks up P/T du- 
ties at KPWR (Power 106) Los 
Angeles. 

Aitiii»tance in preparing this col- 
umn iva.'i pminded by Bill Holland in 
Washington, D.C. 
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RIAA Likes Administration's Position On C'riglitSp Beiman To Testify 



I BY BILL HOLLAND 



WASHINGTON, D.C.^ay Berman, 
chairman/CEO of the Recording In- 
dustry Assn. of America, likes what 
the Clinton administration has to say 
about the need to upgrade protection 
for digitally transmitted copyrighted 
works. He will testify to that effect 
Wednesday (27) before a Commerce 



Department subcommittee that is 
continuing its attempts to pave the 
on-ramps to the nation's information 
superhighway. 

The administration's recommenda- 
tions are contained in a report by the 
Commerce Department's Working 
Group on Intellectual Property 
Rights, which was released July 7 
(Billboard, July 16). The report is part 
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YOU LET YOUR HEART GO . . . 

SPIN DOCTORS. L'^;:; 


21 


24 


21 


THE MOST BEAUTIFUL GIRL . . . 

+ INPG'BELLMARK) 


H 


28 


4 


WHEN CAN 1 SEE YOU 

&Aer(ACt ^- 




27 


26 


8 


IF YOU GO 

JON SECADA :!,BMM 


21 


22 


5 


SLEEPING IN MY CAR 

FfOHt'IE :fP.!ll 


21 


29 


22 


BABY 1 LOVE YOUR WAY 

BIG MOUNTAIN "CA 


21 


23 


6 


AINT GOT NOTHING IF YOU . . . 


29 


NEW^ 


STROKE YOU UP 

CHANGING FACES 'aiG BEAT-ATLANTjc; 


30 


31 


1 HARD LUCK WOMAN 

' GAfiTM BFftJOKS 


30 


38 


; 


SENDING MY LOVE 

ZHANE ■ MOTOWNl 


31 


27 


17 1 ra TAKE YOtJ THERE 

" , GENERAL PUBLIC (EPIC SOUNOIBAXtPO 


31 


27 


16 


GOT ME WAITING 

HLA'/Y D & iHt Bov; lUP■aw^'MCAl 


32 


32 


5 


BACKWATER 

MEAT PUPPHS llONOON«SlANO) 


32 


31 


4 


I'M NOT OVER YOU 

Ct ftN S':jN lAAMI 




NEW^ 


BLACK HOLE SUN 

MUNDGAHOEN lAftM) 




33 


37 


2 


STAY (1 MISSED YOU) 

JO" 'Jl ■', rji-fl ji-oRiE^i ,:a 


34 


35 


4 


I'U BE LOVING YOU 

COLLAGE ^VIPERWETROPOllTAN) 




34 


39 


2 


IF YOU WANNA GROOVE 

. II. ■■ 1 !■■ H.M . :■■ H^jwr. iMERCURri 


39 


38 


25 


WHATTA MAN 

SALT h PfPA INEXT PLATEALn.ONDON> 


35 


NEWk 


NEVER LIE ^ 


3t 


39 


3 


SELLING THE DRAMA 




31 


28 


16 


I'LL REMEMBER 

vkocmA ■;mave'?ic»vsire:'wbi 


17 


34 


11 


MOVING ON UP 

M PtyPLt : ■'. 


37 


32 


15 


RETURN TO INNOCENCE 

ENIGI/A . - '. 


31 


30 


13 


MISLED 

CELINE OlOn I5WMI»ICI 


38 


36 


2 


LOVE SIGN 

NONA liAVE ■■. + NP^.atLLMAH-; 


39 


36 


5 


REGULATE 

WA>?REN G h NATE DOGG (DEATH ROW) 


39 


35 


2 


WIUING TO FORGIVE 

ARm«A FRANKLIN [ARISTA] 


40 


NEW^ 


IT S OVER NOW 

CAUSE 4 EFFECT (K)Ol 


40 


NEW^ 


MAKE THIS LAST FOREVER 

XjCELVN ENRIOUEZ (CmSSIFIED) 



of the White House's National Infor- 
mation Infrastructure plan. 

The working group had called for a 
performance right in the copyright 
law, and the RIAA immediately ap- 
plauded that affirmation. 

However, until now, there was no 
official comment from the RIAA 
about whether the industry agreed 
with the other conclusions in the re- 
port. Herman's forthcoming com- 
ments, which are contained in a tran- 
script provided to Billboard, indicate 
that the RIAA backs the report com- 
pletely. 

The report calls for extending pro- 
tection to copies of works (such as 
sound recordmgs) distributed to us- 
ers through digital transmissions. 
Currently, the law covers only physi- 
cal copies such as books, CDs, or vid- 
eotapes. 

It also asks for changes in the 
copyright law so that owners of digi- 
tally distributed copies would be de- 
nied first-sale doctrine rights. The 
first-sale provisron in the copyright 
law allows video store owners, for ex- 



ample, the right to rent copies of 
tapes that they iirst buy from a sup- 
plier. 

TTie report also calls for copyright 
management information to protect 
the public from fraud and altered 
works. 

Berman's comments are among 
those the working group is soliciting 
at public hearings and discussions 
here, as well as in Chicago and Los 
Angeles, throughout the summer 
and early fall. 

Berman also will encourage imple- 
mentation of SCMS anti-copying or 
similar technology to help with the 
copyright management aspects of 
the plan. And he will suggest that en- 
tities transmitting digital material be 
required to include as part of their 
transmissions the digital subcode in- 
formation embodied in copies and 
phonorecords to help with tracking 
and licensing. 

"Developments in technology fa- 
cilitating the growth of information 
infrastructure may eventually entire- 
ly transform the market away from 



product delivery and toward signal 
reception," says Berman's testimony. 

"Once control over physical prod- 
ucts embodying intellectual property 
ceases to have practical commercial 
signficance," he adds, "our industry 
becomes completely dependent upon 
statutory protections established by 
copyright laws around the world." 

Berman also describes intellectual 
property rights as "essential ele- 
ments of the infrastructure of the su- 
perhighway," not something that is 
later "grafted on." 

The release of the working group's 
report was not without political em- 
barrassment. Commerce Secretary 
Ron Brown, a part owner of radio 
station WKYS here, said at the July 7 
ceremony that "personally," he 
thought broadcasters should be ex- 
empted from paying a performance 
right fee. 

However, since the pending bills 
would exempt broadcasters, the 
glitch was small, though the broad- 
casting lobby played it up. 



1^ Records shmving in incretM tn dcttctions over the previous week, regardless ol ctiert movement. A 
record which his been on eittier chirt for more thin 20 weeks will not receive e bullet, even i1 it registers an 
inoalse hi detections. II two rocotlls ire tied in numtjer of pliys, ttw record Iwing played on more stations 
ts pfKed first. Records below the too 20 are removed from the Chans alter 26 we«k^ 
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Billboarci's XOOtln. A-rrrvlversary Issue 

From carnivals and circu.ses, the rise of vaudeville, and the 
invention of the player piano, nickelodeon and jukebox, to the creation of the 
phonograph, radio, television and CD player. Billboard's anniversary issue 
charts the history of the music industry, as well as Billboard's evolution from 
1 894 to the present. All the eras of music will be examined and celebrated, from 
early jazz, to the rise of rock and roll, to rap and world music, and every 
sub-genre in between inside our 200 + page centeimial edition. 

The most absorbing social history of entertainment ever put between two 
covers, it is a collector's item and truly a once-in-a-century event. 

Make sure you have issues for everyone in your organization! * 

• SPECIAL DISCOUNT BULK OFFER • 

• ORDER 5 OR MORE ISSUES @ S7.00/EACH AND SAVE NEARLY $2 OFF THE $8.95 COV'ER PRICE • 
• LIMITED PRINT RUN • RESERVE YOUR ISSUES NOW! • 
• ISSUE DATE: NOVEMBER 1, 1 994 • 



BILLBOARD lODTll .AN'XIVHRS.XKV ISSUE COUPON 



(Pre-payment required - U.S. funds only) 

Send check or money order to Adam Waldman, Billboard, 1515 Broadway, 14th fl.. 
New York, NY 10036 

Enclosed is $ for tt of issues. Phone ( ) 

Charge to: American express Visa Mastercard 

Card# Exp. Date: 

Signature (Required) 

Shipment will be in November, 1994. You will receive pre-payment confirmation by 
mail. Coupon is only for orders of 5 copies or more. 

Name 

Company /Title 

Address | 

City 



_State_ 



_Zip_ 



'Sole: All active Billboard subscribers on our anniversary date of 1111194 will automaticallii receive one copy of the anrriversary issue. 



eiLLBOAHO JULY 30. 1994 



123 



Billboard. 



FOR WEEK ENDING JULY 30. 1994 HOT 100 A-Z 



Hot 100 Airplay 

Compiled from a national sample o1 aifplay . ; p ir^ - by Broadcast Data Systems' Radio Track service. 
18? lop 40 stations in tour suD-lwmats oi top 40 are electronicaliv monitored 24 houre a day. 7 days a 
wMk. Songs ranked tiy gross impfesstons, computed by cross- rdererKing exact limes ot airplay witti 
ArtHfon itslener data. This data is used in ttie Hot 100 Singles ctiart. 
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TITLE 








ARTIST (LABEL'DISTRIBUTING UtBELI 
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ARTIST (LASEUDISTRIBUTINC LABEL) 








* * NO. 1 * * 




38 


41 


8 


100% PURE LOVE 

CRYSTAL WATERS 'MFRrufiV 


1 


2 


IS 


DON'T TURN AROUND 

ACE Cf E>ASE lARlSTA.^ 1 Ad At No 1 




39 


40 


8 


AND ON AND ON 

JANET JACKSON . '. 


2 


1 


15 


liSWUjR ...^fj^...,^ 




40 


33 


6 


AIN T GOT NOTHING IF YOU... 

MICHAEL BOLION (COLUMBIA) 


3 


5 


11 


CAN YOU FEEL THE LOVE TONIGHT 

ELTOW JOHN t HOLLYWOOD) 




41 


42 


36 


WHATTAMAN 

SAII-N-PEPA'EN VOCUC i\F«T PLAtfAU) 


4 


6 


14 


sm n MISSED voui 

LISA L0E6 & NINE STORIES (RCA) 




42 


46 


6 


COME OUT AND PLAY 

OETSPRING lEPITAPHI 


S 


3 


11 


ANT TIME, ANY PUCE 

JANET JACKsON (VIRGIN] 




43 


43 


12 


LONGVIEW 

Gftf EN OAY -f ■'"I'-.r 1 


$ 


g 


13 


IF YOU GO 

JON SECAMfSBK'EMIt 




44 


49 


g 


BACKWATER 

MEAT PUPPETS ilLWDOVISLflfO- 


7 


4 


17 


TOU MEAN THE WODLO TO ME 

TONIBRUTON L^.f ACf.flRISTA) 


45 


48 


4 


VASOUNE 

SIONE TEM^^E PILOTS (ATLANilO 


1 


7 


1< 


I'LL REMEMBER 

MADONNA ;MA'.TSIC"^il"'L'WHI 




46 


54 


3 


YOU LET YOUR HEART GO TOO... 

SPIN DOCTORS 'FT'C 


9 


9 


13 


BACK* FORTH 

AALIYAH i!SI/ii *■ j'"': jNf 




47 


39 


17 


riL TAKE YOU THERE 

GENERAL PUBLIC (EPIC SOUND TRAJtEPIC) 


IC 


ID 


11 


ANmME VOU NEED A FRIEND 

MA HI AX CAREY tC-.UVIp'A 






3S 


21 


I'M READY 

rtVIN CAMPWELL iQWEST/WARNEH BROS 1 


11 


13 


10 


WILD NIGHT 

JOHN MELLENCAMP iMERCURY) 






45 


18 


DREAMS 

ThF CRAIyHE kRiES (ISLAND! 


12 


12 


12 


SHINE 

COllECTIVE SOUL (ATLANTICI 






53 


8 


BIG EMPTY 

5T0\£ TEUPLE PILOTS iATLANTIC) 


13 


11 


32 


THE^SIGN^ ^_ 






51 


9 


BACK IN THE DAY 


U 


— 1 
16 


— 
19 


COME TO Mr WINDOTIJ^^ 




j2 


SI 


9 


TH^E PLACE WHERE YOU BELONG 


IS 


14 


23 


BABY 1 LOVE YOUR WAY 

BiG WOtl*^TAIN (RCAJ 






57 


; 


YOUR LOVE IS SO DIVINE 

MIRANDA tSUNSHINEI 


li 


15 


28 


MR. iONES 

COUNT iNG CROWS tOCOGEFFEN) 




54 


52 


ID 


SEaiNG THE DRAMA 

twE iRADIOACTIVE,WCA> 


1? 


li 


14 


ALWAYS 

ERASURt MurtvELEhf RA> 




55 


59 


4 


HARD LUCK WOMAN 

GAATH BROOKS (MERCURYI 


Jf 


21 


8 


CRAZY 

AEftOSMITH IGEFFEN) 




51 




1 


STROKE YOU UP 

CHANGING FJKXS IBIG BCAT/ATIANTC) 


M 


19 


7 


FANTASTIC VOYAGE 

COOLIO ITOMMV BOV 1 




57 


58 


5 


WHAT-S UP 

DJ Vlf.O iZY',' 


20 


24 


8 


PRAYER FOO THE DYING 

SEAL Ul 1 XIREWARNEH BROS 1 






64 


3 


FAR BEHIND 

CANIXEBOX iMAVERHX^RE.Wfll 


21 


20 


9 


1 MISS YOU 

AAROS MALL iblLAivML'.A^ 




59 


57 


s 


MAYBE LOVE WILL CHANGE... 

SIEVIE NICKS ■ MCM t-T; il , AMIC i 


a 


23 


8 


FUNKDAFIEO 

OA BRAT 'lSOSO DfF'CKAOSS 




(0 


70 


2 


ACTION 

TERROR FABULOUS (EASTWEST) 


23 


17 


17 


REGULATE 

WARREN G ^ NATE OOGG (DEATH HOWl 




tl 


72 


6 


GIRLS 1. BOYS 

BJ.I.IR ipi.XX' Vi-iK'll.'li 


24 


22 


12 


UNTIL 1 FAU AWAY 

GIN BLOSSOMS (A4MI 




62 


62 


3 


WILLING TO FORGtVE 

ARETHA FRANn LIN ^l- 


2i 


32 


7 


WHEN CAN 1 SEE YOU 




13 


S3 


11 


AUI WANT IS YOU 

U? ' 1 . ■■ ■ 


2t 


28 


8 


ALWAYS IN MY HEART 




64 


65 


2 


LOVE IS ALL AROUND 

'AT"" A n WET 1 OKDON.'ISLAND) 


27 


25 


21 


YOUR BODY'S CALUN' 




65 


55 


14 


MISLED 

CELINE DION 1650 UUSIQ 


21 


34 


4 


THE WAY SHE LOVES ME 

RICHARD MARX i TA^ TOt 




66 


68 


23 


DISARM 

ShlASHING PUMPKINS IV1RGINI 


!S 


37 


10 


BLACK HOLE SUN 

SCHJNr;<lARDEN 'V^'/ 




67 


75 


8 


SENDING MY LOVE 

ZHAWC I fOifiH MtMOiVMi 


3« 


26 


22 


THE MOST BEAUTIFUL GIRL IN... 




61 


71 


4 


ITS OVER NOW 

CAUSE & EFFECT (ZOO) 


31 


47 


3 


YOU BETTER WAIT 

SItVE PERRY (CO-UMBlA) 




ii 




1 


DO VOU WANNA GET FUNKY 

C«C MUSIC FACTORY ICOLUMBIAI 


32 


30 


22 


RETURN TO INNOCENCE 

ENIGMA . !'u 




71 

I — 


69 


IS 


GOT ME WAITING 

HEAVY D & THE B0Y2 lUPIOWNAICAJ 


33 


27 


IS 


BEAUTIFUL IN MY EYES 

JOSHUA KADISON (SBIVEMII 




71 


60 


4 


SLEEPING IN MY CAR 

ROXCTTE lEMi! 


34 


38 


S 


THIS OJ. 

WARRfN G (VKXATOA^tAEJlSLANDI 




72 


73 


3 


I'M NOT OVER YOU 

I f CE PENISTON iflAV 


35 


31 


9 


FALL DOWN 

TOAD THE WET SPROCKET COLUMBIA' 




73 




2 


BOOTI CALL 

BLACKSTREn 'TCiSCOPEl 


3C 


50 


; 


ROUND HERE 

COUNTING CHOWS 1 .i.J.t^KS 




74 




1 


NEVER LIE 

IMUATURt (MCAI 


37 


29 


18 


ANYTHING 

SWV iRCAl 




75 


SS 


12 


MOVING ON UP 
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HOT 100 RECURRENT AIRPLAY 





1 


3 


FOUND OUT ABOUT YOU 

GIN BIOSSOMS ' AJlMi 


2 


3 


12 


l a BE LOVING YOU 

COilAXlE iVIPERwafiOPOOTAN) 


3 




1 


NOW AND FOREVER 

RICHARD MARX ICAPlTOll 


4 


2 


3 


THE POWER OF LOVE 

CELINE C-ON I'.W MUSIC' 


5 




1 


BUMP N' GRIND 

R KELLViji«£i 


6 


6 


50 


TWO PRINCES 

SPIN DOCTLWS lEPICl 


7 


8 


10 


ALL THAT SHE WANTS 

ACE or BASE ARISTA' 


1 


11 


J 


EVERYDAY 

i^IlL COLLINS (ATLANTICI 


9 


4 


1 


BREATHE AGAIN 

TONI fiflAATON ilAfAC£.iAftlSTAi 


10 


5 


10 


BECAUSE THE NIGHT 

IC MANIACS lELEKTRA) 


11 


9 


18 


SHOOP 

SALT N-PEPA iNEXT PLATEAUtONDON) 


12 


10 


14 


1 CAN SEE CLEARLY NOW 

JIMM> CLIIF ;CHA03I 


13 


12 


34 


RUNAWAY TRAIN 

SOUL ASYLUM (COLUMBIA) 



14 


; 


32 


HEY JEALOUSY 

GIN BIOSSOMS lAAMI 


15 


13 


23 


DREAMLOVER 

MARIAH CAREY ICOLUMBIA 


16 


15 


26 


THE RIVER OF DREAMS 

BILLY JOEL ICOLUMBIAI 


17 


IS 


5 


DAUGHTER 

PCARL jAJkl lEPICl 


11 


16 


23 


WHAT IS LOVE 

HADCAWAY {ARISTA) 


1) 


14 


27 


NO RAIN 

BLIND MELON ICAPITOtl 


20 




1 


LOVE SNEAKIN' UP ON YOU 

BONNIE RAIIT iCAPIIOLl 


21 


19 


38 


SHOW ME LOVE 

ROBIN S (BNTi BEAT ATlANTICi 


22 


21 


16 


WHAT MIGHT HAVE BEEN 

LITTLE TEWS irtARNEP BROS 1 


23 


24 


9 


CANTALOOP (FLIP FANTASIAI 

US.) iBLUE NOTE'CAPIIOL 


24 


i; 


) 


BECAUSE OF LOVE 

JANET JACKSON iVIRGtN) 


25 


25 


19 


10 DO ANYTHING FOR LOVE 

MEAT LOAr<MCA) 



^7 



TITLE [Putilrstter - Ljcensme 0^ } Sheet Utmc Dtst 
3£ 100% PURE LOVE (BaMment Boys. ASCAP/C' Water. 

ASCAP/Polypara Irt I, ASCAP) HL 
81 M-S GIRL llous SI. BMlScfwP»te.eMiani«avi' Type 

IMe ASOtPDonil. ASCAP/Zontia. ASCAP/Mr Psanul 

Buttei ASCAP/Sm(4w' Sound. ASCAP) CPP 
63 ACTION IIMI Blackwood. BMt) HL 

70 AFTERNOONS t COFFEESPOONS (PolyGiam 
Intemalnnjl Tunes. SfSACfDoar Number Tmd 
ASCAT/Oummies Productioni. SOCAN) ML 

25 ALWAYS IN MY HEART (Sony. BUI/£cat, BMI/BinlM- 
loa BMl-Warnet Tamerlane. BMI) HiyWBM 

21 ALWAYS (Musical Uomenls/Minotaur. ASCAP/Sony. 
ASCAPI HI 

39 AMYTHIHGtFROM ABOVE THE RIM) (Warner 
fjmerlan?. BMIilnterscooe Poatl. BMt/Batn lams, 

4 ANY TIME. ANY PLACE/AND OK AND OH (BIdch Ice. 
BMI'T^e lyrTH. ASCAPI WBU 

14 AHYTIME VOU NEED A FRIEND (Sony. BMI.'Rye 

SwiRS. 6MI/WB ASCAP/V(.}||yv.oil(1 ASCAP) HlyWBM 

20 BABY I LOVE TOUR WAV [FROM REALITY BITES) 
(Alnw ASCAP.'"Nuages AmsIs Lid , ASCAP; CPP 
9 BACK t FORTH IZomba. m\iR Ke4ty. BMII CPP 

a BACK IN THE OAT (lnter!.cope ASCAP/Attmad 
ASCAP.'WB, ASCAP.'»te(Klal, ASCAPI WBM 

50 BACKWATER (Potf^an) liit'l. BMI/Mvat Pupget^. BMI) HL 

31 BEAUTIFUL IN MT EYES llosliuasongs Btril/Sevmoui 
Glas!i. BMllMl Blackwood. BMII HL 

94 BIZARRE LOVE TRUHGLE (WB. ASCAP) WBM 
44 BOOTI CALL IDonnl ASCAP/Zomba. ASCAPiTnck 

Sermon. ASCAP-'MCA. ASCAPAade). ASCAP^Cotor tt 
Funky ASCAP.'Saia, BMnnxitman, BMI) 
CPP/Hlj'WBM 

68 BOP GUN (ONE NATION) (Gansia Boogie ASCAP/WB. 
ASCAP/Deep Tectinology ASCAP/Full Keel ASCAP) 

5 CAN YOU FEEL THE LOVE TONIGHT (FROM THE 
LION KING) (Watt Oisney ASCAP) HL 

S7 CLOSER aeaving Hikimi ASCAP/TVT ASCAP) 

COME rO MV WINDOW (MIE. ASCAP/AJmo ASCAPI CPP 
17 CRAZY IS«ae SotiR ASCAP.tMl April 
ASCAP/DesmcOtle ASCAP) HL 

85 CROOIILTN (FROM CROOKLTN) (Special Ed. 
BMIi'Misdfii, ASCAIVlaieet Practice, ASC*P,Vany 
Wriitu ASCAP'-DAMASIA ASCAP/Zombd ASCAP/Jazi 
Merchant, ASCAP) CPP 

»3 DIARY OF A MADMAN (Prince P3(i<. BMI/'Berkeley, 
ASCAP,'Wu-Tang. BMLHamilton, BMI/Collins. 
BMl'fieed, BMii 

32 DONT TAKE THE (ilRL(EiicZ3ne1is, BMI) CPP 

7 DON'T TURN AROUND (Albert Hammond. ASCAPj'WB 
A5CAP,''HBalMP:gs ASCAPtdrbon Sunset. 
ASCAP.'BMG. ASCAP) HlyWBM 

W 00 VOU WANNA GET FUNKY (CoIe Clivilles. 

ASCAP/Durartman, ASCAP /TMI Virgin, ASCAP) 
67 DREAMS (Potyeram Intl. ASCAP) HL 
93 EASE MV MIND (EMI Btackwood, BM(yArresle4 

Developnient. BMI) HI 
38 FAU DOWN ISony ASCAPWet SpiocMil. ASCAP) ML 
3 FANTASTIC VOYAGE (T-Boy, ASCAP.'Boo Daddy 

ASCAP.'Portrait- Solar ASCAP/Circle L, ASCAP) 

8 FUHR0AF1CD ISO So Qnf. ASCAP/EMI ApnI. ASCAP/Am 
Ccnlrol. ASCAP) HL 

43 FUHKV V-2-C INo Hassle, ASCAP) 
60 GIRLS li BOYS (MU, ASCAP) I^L 

34 GIVE IT UP (Suburban funk. BMI/Bnnf Hw (toi» 
BMIM American, BMII 

56 GOT ME WAITING (E-Z Dui-tl, ASCAP/Pete Rock, 
ASCAP,''EMI, ASCAPp-EMI April, ASCAPAIncle Ronfws. 
ASCAP) WBM.'HL 

89 HAPPINESS (Blue Water, BMLtaslWesl BMlWamer 
Ctupptll, BHI/Urwma. ASCAP./EMI A«ril, ASCAP) 

84 HOW 00 VOU LIKE IT? (K»tti Sweat ASCAP^A, 
ASCAP/WB. ASC>P/ScottsviUe BMI./EMI eisckwwd, 

BMI] mum 

IF TOU 60 (Foreign Imported. BMII CPP 
I LL REMEMBER <FROM WITH HONORS) (WB 

ASCAP/No Tomjto ASCAP,'T>olyETam Int 1. 

ASCAP/Gtolul Coolinc, ASCAP/Ali A|a ASWPiWetW 

Girl, ASCAPI mUMl 
73 I'LL REMEMBER VOU (Elliot Wolff, ASaP/EMI Virgpn. 

ASCAP/Stacy Pioria. BMb'Ctirys3lii BMI) CPP/HL 
48 I'LL TAKE VOU THERE (FROM THREESOME) (Kvii«. 

BMI) CPP 

16 IMnST0U(MCA.ASOV>,''ianOT.ASCAP,SMmtlss5.BM()HL 

41 IM HOT OVW YOU LkI Song. ASCAPThrt Coast. ASCAP) 

42 I'M READY iLv^l HMl'Sonv, BUI! HL 

78 I NEED YOUR LOVE (Hideaway Hrts ASCAP) 
92 INFATUATION (Fouliole BMI) 

1 I SWEAR IMoreari Active, ASCAP/RicA HsK. ASCAP) 
WBNICIM 

76 IT'S OVER NOW (Ctwysahs, BMI/Chrysalis 
ASCAP'Cau« & Effect. BMl) CPP 

99 I WISH (Perfect Songs, BMI.^PZ. BMl^ondor, 
BMI.Itving BMI) CPP 

71 LOVE IS ALL AROUND (Songs Ot PolyGrain BMI) HI 

95 LOVE ON MT MIND (So So Del. ASCAPilMI April. 
ASCAP,.'Full Keel, A5CAP/Air Conlrol. ASCAP) HU'WBM 

62 MAYBE LOVE WIU CHANCE YOUR MIND (MMA, 
ASCAP/Sweet Talk ASCAP/EMi Vifgin, ASCAP/Future 
fwriiture. ASCAP] HL 

S2 MISLED (Pel. BMI.'W & R Group, BMI/Fancy Footwwk, 
ASCAP) CPP 

26 THE MOST BEAUTIFUL CIRL IN THE WORLD 

(Canliouprsy, ASCAPj'WB. ASCAP) WBM 

72 MOVING ON UP (BMC, BMI.'EWt, BMII HL 

77 NAPPY HEADS (Tele San Ko, ASCAP/flbverse Crealwn 
ASCAP,''5oriy ASCAP.TMI Blackwood BMll HL 

86 NEVER LIE IHook, ASCAP Zomba. ASCAP/Teaspoon, 
ASCAP) 

U NONE OF YOUR BUSINESS (Sor)S Ot K-oss, 

ASCAP.'Oul Of Tlw Basement. ASCAPAJiurt. BML^ed 
Plateau ASCAP) CPP 

55 NUniH' BUT LOVE (Kid Capn. ASCAP/EMI Apnl, 
ASCAP/Ea/y-Dwrt, ASCAP! HL 

69 OLD TO THE NEW INicc & Sinaotfi. ASCAP/Ttiat Ka(. 
BMMMI Blackwood BMDHL 
ON POINT (T Boy. ASCAP,Trtsh intelloct. BUiaetluI 
Dose, liML'lmmortal BMl/BMG, ASCAP) 

90 PARTTIMELOVER/1'M STILL IN LOVE WITH YOU 
ilr.'-ig. BMl,AIG/£*n BMLSwin* Wob BMLTMI, 
ASCAP EVI Aflni. ASCAP,'DeSw«ig MoO. ASCAP) HtCPP 

35 THE PUICE WHERE VOU BELONG (FROM BEVERLY 
HIUS COP III) (y^sK Corp Of AnorfKL;). BMl'C^ncAne 
Attey. BMVVandy. ASCAP.'VCA, ASCAfM^c* Lane, 
ASCAP.G Spot. BML^WHlK ASCAP/^iwiy. ASCAH CPPi-HL 

79 POSSESSION (Sony. BMI.ayde. 3MII HL 
24 PRAYER FOR THE DYING (EMI Virgin, 

ASCAP.. Beethoven Street. ASCAP.'SPZ, BMI) HL 
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Hnt inn Sinalp^ Salp^ 

IIUl lull Ulliyiuu UQIuo. 

Compiled frcni a national sample ot (point of saiel equiptwd retail slur» aiK) t>ick (XJtlets wtich report 
number of urWts soJd to SoundScan. Inc, Tha data is used in the Mot 100 Strigtes cf«rt. SoundScm 
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u 

s 

X 


[last WEEK 1 


g 


TITU 




i 


t 


o 

i 


TITLE 

ARTIST (LASEL/IMSTRIBUTII4C LABEL) 


1 


3 


9 


* * NO. 1 lk * 

FANTASTIC VOYAGE 

COOllO lIOMt/T BC'Vt 1 **. ii( N(' 1 


31 


36 


10 


SIWpil«MTLOVE^^^ 




34 


28 


THCSIGN 

ACE OF BASE ARIjift: 


2 




12 


i SWEAR 

ALL-4-tlNE(BtIt2Zi'AT LAN f 1 C) 


40 


42 


13 


uwxrs 

ERASURE ' MLiTL Tfi^ i 


3 


■ 


13 


REGULATE 

WARREN a & NATE DOGC ilit*IH HOiV) 


41 


51 


3 


BOOTI CAU 

BLACKSTREET lINTERSCOPEl 


4 




9 


STAYO MISSED YOU) 

USA 1 OFH ^ 'iM STORIES i Rl A' 


42 


40 


5 


THE RIGHT KINDA LOVER 

PATTI LABELLE 'MCAI 


5 




9 


FUNKDAFIED 

DA HRAi '-O ■ 1., . 


43 


49 


3 


NUTTIN' BUT LOVE 

HtAV'V i IH£ BIJY^ lUi'IOWN'MCA) 


6 




9 


CAN YOU FEEL THE LOVE TONIGHT 

EITON .'OHN •■. " 




44 


43 


IS 


SWEET POTATOE PIE 

DOMINO 1 ~ ' lA'. .-;> 


7 




14 


BACK & FORTH 

AALIYAH .L „" ■ . . ■■[ 


45 


68 


2 


NONE OF YOUR BUSINESS 

SALT N-PtPA (NEJ(T -;JM[AU'ISLAND) 


g 


g 


9 


ANY TIME. ANY PLACE 

JANfT JAOISOS .1 "j 


4( 


39 


15 


ANYTHING 

SWV IRCA) 


9 






WILD NIGHT 

JOHN UELLENCAMP (MERCURY) 


47 


61 


5 


OLD TO THE NEW 

NICE fc SMOOTH (RAL1SLAN0) 


10 




11 


OONT TAKE THE GIRL 

TIM MCGRAW (CURB) 


4i 


41 


25 


rSWEAR 

JOHN MICHAEL WOr^ICOWCRV iflTlANTIC) 


11 


J] 


12 


1 MISS YOU 

AARON HALL :mi pVi.v; A; 


49 


56 


8 


CLOSER 

Nine INCH NAILS iNtllHINli'TVTl 


12 
13 


10 
14 


1] 


OONT TURN AROUND 

ACE Of BASE Afi L -.\ 


50 


55 


3 


SOUTHERNPUYALISTKADILLACMUZIK 

OUTRASI i.LAf ACE- AfilSTAl 


10 


SHINE 

COLLECTIVE S£XJl lArLANIICI 


51 


66 


2 


INFATUATION 

JAMir FDXX iFOXi 


14 


12 


10 


YOUR BODY'S CALLIN' 

R KELLV (JIVE) 


52 


54 


4 


DIARV OF A MADMAN 

GRAVEDIGGAZ '.Gil i-lRt- r.iSLAND: 


15 


27 


3 


GIVE IT UP 

PUBIIC ENEMV (Pfr JAM'RAL'ISLAND) 


53 


45 


5 


90*5 GIRL 

BLACKGIHl.iiAHt« V.\:a- 


IS 


]7 


13 


WIUING TO FORGIVE 

ARETHA FRANKHN (ARISTAj 


54 


s; 


6 


rU REMEMBER YOU 

ATLANTIC STARR lAHIiTA. 


i7 


16 


10 


BACK IN THE DAY 

AHUAO (GIANT) 


55 




1 


BOP GUN (ONE NATION) 


18 


15 


11 


IF YOU GO 

JON SECAOA (SBIttMli 


S( 


44 


11 


CROOKLYN 

THE CROOKLYN r . : ,H'^j ■ ACREVMCAI 


19 




1 


THIS D J. 

WARREN G tViOlATORiTlAUlSLAND) 


57 


52 


63 


WHOOMP! (THERE IT IS) 

lAC tLAM ' -- 1 ■ ■.■.-.w-.i 


20 


26 




WHEN CAN 1 SEE YOU 




58 


ib 


,0 GOT ME WAITING 

MIAvv In IHI Hi.r/ - ■ IWft^hACAl 


21 


19 


8 


ANYTIME YOU NEED A FltlENO 

MARMH CARCT XOLUWBiAi 




59 


67 


3 


WHERE MY HOMIEZ 

III Al SKRATCM .MCRCURT) 


22 


21 


9 


CRAZY 

AEROSMITH (OCFFENI 


CO 




1 


STROKE YOU UP 

CHANGJNG li'.'-f .lliu BEAT/ATLANTIC) 


23 


18 


6 


TNINKIN' PROBLEM 

DAVID BALL IMARNER BROS ) 


11 


53 


10 


WINK 

NEAL MCCOyiAILAMK'i 


24 


23 


5 


TOOTSEE ROLL 


12 


60 


2 


BE MY BABY TONIGHT 

JOHN MICHAEL kMWTGOUERV (ATLAHTIO 


25 




6 


THE PLACE WHERE VOU BELONG 

SHAt Mi.A 


U 


50 


22 


INDIAN OUTLAW 


26 


20 


17 


YOU MEAN THE WORLD TO ME 

TONI BRAXION iiAhii t. AHislA 


14 


47 


10 


EASE MY MIND 

ARRESTED DEVELOPMENT (CHRYSALIS) 


27 




4 


FUNKY Y-2-C 

THE PUPPIES -a .r ■ 


(5 




1 


PRAYER FOR THE DYING 

SEAL aTT,'5IREMARNER BROS ) 


2S 


25 


4 


ALWAYS IN MT HEART 

TEVIN CAMPBtLL ^n«ARNER PBOS 1 




tt 


62 


13 


WORKER MAN 

PATRA (EPICl 


29 


28 


22 


THE MOST BEAUTIFUL GIRL IN... 

r ■. 


E7 


58 ! 24 


PLAYER'S BALL 

OUTKAST ILAFACt'ARISTAI 


30 


22 


17 


I'LL REMEMBER 


U 


63 


24 


MMM MMU MMM MMM 

CRASH If-L^l UUMMltS I.ARISTA) 


31 


24 


18 


RETURN TO INNOCENCE 

ENIGMA (VIRGIM 


C9 




1 


TAKE IT EASY 

MAD L.OS IWEEDE&TJERVOUS) 


32 


31 


14 


BEAUTIFUL IN MY EYES 

JOSHUA KADISON ■ • "i.'n 


JO 


71 


3 


NAPPY HEADS 

FUGEtSTNANZLAIOR CHEW iRUFfHCKISEI 


33 


29 


18 


BABY 1 LOVE YOUR WAY 

BIG MOUNTAIN iRCAl 


71 


4S 


12 


WHENEVER YOU COME AROUND 

VINCE GILL fMCA) 


34 


30 


20 


PUMPS AND A BUMP 

HAMMER ICIANT) 




72 


59 


11 


OBJECTS IN THE REAR VIEW... 

MEAT 1 UM 


35 


37 


8 


I'M NOT OVER YOU 




13 


70 


2 


GET IT TOGETHER 

BtASTIE flOYSii^A.iTu. 


36 


38 


10 


100% PURE LOVE 

CRYSTAL WATERS AIERC JOyi 


74 


69 


24 


LOSER 

BCCK IDGCCEFFENl 


J7 


33 


31 


DUNKIE BUTT 

IJ (i«LIGt .SiK;S.t LIfE/SCOTTI HMO'.' ' 




65 


19 


BORN TO ROLL 

MASTA ACE INC (DCLtCIOUS VINVLI 



' Singles with Itie greatest sale. 1994, Billtioard/SPI Communications and SoundScan. Inc. 



74 PUMPS AND A BUMP (Bus! 11. BMI^'Ran And More. 
BMI/Bnflgepon BMl/Souttifield, JSiCAP/Micon, ASCAP) 

6 REGULATE (FROM ABOVE THE RIM) (Slice, 

ASUPi-Warten G, ASCAP) 
30 RETURN TO INNOCENCE (Emgrna, ASCAP/EMI Vitgm 
ASCAP) HL 

61 THE RIGHT UNDA LOVER (Ft^ Tynw. ASCAP/Now 

F^rspective, ASCAP) WBM 
45 SELLING THE DRAMA ILoco Oe Amor BMl^AudiCile 

Sun. m\\ 

40 SENDING MV LOVE (9lt) town, ASCAP/'Naughity, ASCAP) 

96 (SHE'S] SOME KIND OF WONDERFUL (Dandelion. 
BMI) CPP 

12 SHINE (Roland. ASCAP/lentl. ASCAP) 

23 THE SIGN iMegasoiiKS, BMI/BMG ASCAP) HL 

53 SLEEPING IN MY CAR (EMI Bl^drAood BMl/]irnrTT« 

Fun, BMl) 

87 SOUTH ERNPLAVALISTICADILLACMU2IK (Giial 
Booty. ASCAP ,'Chrysalis. BMI.r'Organifed Noi^e. 
BMI.'Stifl StMil. BMII 

2 STAY (I MISSED VOU) (FROM REALITY BITES) 
(Furious Rose. BMIt 
47 STROKE TOU UP [lamba. t3M» 
65 SWEET POTATOE PIE IGhotto Jam ASCAPI^tvysalis. 
ASCWi Al Wrt, ASCAPj'Cats On lie Prowl. ASCAP) CPP/TfL 

97 TAKE IT BACK iPiitk Floyd. BMI) 

75 TAKE IT EASY {Hiwm ASCAP) 

88 TELL ME WHERE IT HURTS (Realsongs, ASCAP) WBM 

54 THINKIN' PROBLEM [New Court BMLlow Country. 



BMl'Almo. ASCAP /Hayes Slreel. ASCAP.'EMI Apnl, 

ASCAPI CPP.'HL 
23 THIS D.J IWarien G. ASCAP) 
51 TOOTSEE ROLL (Downhiw Quad. BMI) 
100 WARRIOR'S DRUH (Two Sa Honor. BMI) 
33 THE WAV SHE LOVES ME (Oil Boy. ASCAP) CPP 
80 WEEKEND LOVE (Queen Latitah ASCAP/S I D. ASCAP) 
59 WHAT'S UP IStu(A In Tbe Itiroat. ASCAP/Famooi. 

ASCAP) CPP/>fL 
46 WHAHA MAN (Sons Ot K oss. ASCAP/Suidia. 

ASCAP/TJexf Mateau. ASCAP/lfving. BMI) CPP 
19 WHENCANIS£ETOU(Sofiy BMt/Ecal-BMI/EpK. 

BMI.'Solai, BMll HI 
10 WILD NIGHT WB ASCAPi'CaledoniaSouL ASCAP) WBM 
29 WILLING TO FORGIVE (Sony BMLIcat, BMIjWamer- 

Tamertane. BM(.'BoDbie-loo BMI) HLWBM 
98 WINK iLittte Big Town. BM^Ameiican M»de. BMl/Giut 

Ciiml)ef1and, BMl.'Diatiwnd Sliuch. BMI) CPP.1WBM 
82 WORKER MAN (Tony Kelly . ASCAP/Zomba, 

ASCAP/Aiinl HiWa ASCAP) CPP 
37 YOU BEHCR WAJT iStieet liilA, ASCAP/Linc«ln 

Brewster. BML'Paui Tavloi. BMI/)or1iines. ASCAP/Both 

A Low ASCAP.'Ra^ged Music, ASCAP) CPP 
49 TOU LET YOUR HEART CO TOO FAST (Sony. 

BMI/MowB]ow BMDHL 
13 YOU MEAN THE WORLD TO ME (Stiff Stiirt, 

BMI.'Warrmr-Iamerlanc. BMLlcaf, BMI/Sony Songs, 

BML'BootiW'Lno BMI] HLWBM 
18 VOUR BOOTS CAUIN' iZomba, BMI/R Kefly, BUI) CPP 
66 TOUR LOVE IS SO DIVINE (Scully. ASCAP) 
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Billboard's IOOth Anniversary Issue 



In some lourtccn specially commissioned pieces, Billboard will cKarl its own hisior\' 
as well as that ol the industn,' it co\'ered and helped lloiirish. from carnivals and 
circuses, the rise ot"vaude\'ilIe. and the invention ol'thc pUi\-cr piano, nickelodeon an<l 
jukebox, to the creation ol the phonograph, radio, television and CD player. All areas 
of music will be examined and celebrated I'rom early jazz to the rise ol'rock and roll, 
to rap and world music, and eveiv sub-genre in between. 

Special Editorial Features Include: 

• A piece on the evolution ol the Billboard charts from the days ot sheet music to the 
advent of BDS and SoundScan 

• A capsule summary of every chart in Billboard history 

• The biggest hits of all time — The top ten songs in evei^' categorv' will Ik? charted. 

• A series ol choice ads, graphics and articles, reprinted from various eras in Billboard 



It will be the most colorful 
and absorbing social history 
of entertainment ever put 
between two covers, all 
assembled via the editors 
and the archives of the 
publication that 
pioneered music 
and show business 
journalism: 
Billboard 



NY: 2t2 536-5004 
LA: 213 525-23O0 
Nashvili-e: 615 321-4294 
UK a Europe: 44-71-323-6686 
Japan: si -33-498-4641 
Italy: 39-36-254-4424 

SOUTH America: 305-441-7976 
Mexico: 525-595-5173 



"Your ad in tliis centennial 
issue will Wnefit from; 

4 WEEKS ON THE NEWSSTAND 




AN UNPRECEDENTED PRINT-RUN 
OF 100,000 ISSUES 

DISTRIBUTION TO BILLBOARD'S 
WORLDWIDE READERSHIP 
IN 107 COUNTRIES 

PRESS COVERAGE OP 
BILLBOARD'S IOOTH ISSUE ON 

MORNING NEWS SHOWS AND 
THROUGH BI-MONTHLY PRESS 
RELEASES TO WORLDWIDE MEDIA 

WINDOW PROMOTION DISPLAYS 
FOR ANNIVERSARY ISSUE 
IN AIRPORTS NATIONWIDE 



ISSUE DATE: 
NOVEMBER 1, 1994 
AD CLOSE: 
SEPTEMBER 16. 1994 

This issue is not only a 
collector's item, but truly a 
once in a lifetime event. don't 

MISS your chance TO BE A PART 

of this historical occasion. on 
November 1st all eyes will be 
ON Billboard 




Cupyrighted material 



Biliboad HOIMIilNGLES 

FOR WEEK ENDING JULY 30, 1994 B ■ M m^0^0' ■ B M 1 1M ■ 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


Z 

o ^ 


TITLE 

PROOUCER (SONGSWRITER) 


ARTIST 

LABEL & NUMBEROISTRieUTING LABEL 


1 


1 


1 


15 


* * * No. 1 * * 

1 SWEAR • 11 wMktMNs. 1 

D.FOSTER (F J MYERS, CI BAKER) 


* 

♦ ALL-J-ONE 

(C) (VJ BLirZZ 87243/ATUWTIC 




2 


4 


13 


STAY (1 MISSED YOU) (FROM "REALITY BITES') • 

J PATltiO . . " ' h 


♦ LISA LOEB & NINE STORIES 

ICIIAJ RCA 62870 


CD 


6 


7 


9 


FANTASTIC VOYAGEA ♦ COOLIO 

DOeeS THE .VIMj .'.Lf 'r-I.L£"i STIVERS, CRAI&,MCX*lN.5HELBri (CMM) (T; |X) TOMMV BOY 617 


4 


4 


3 


10 


ANY TIME. ANY PLACE^AND ON AND ON • 


♦ JANET JACKSON 


CD 


7 


8 


11 


CAN YOU FEEL THE LOVE TONIGHT (FROM 'THE LION KING") ♦ ELTON JOHN 


1 


3 


2 


IS 


REGULATE (FROM "ABOVE THE RIM") • 


♦ WARREN G & NATE DOGG 

EJEATH ROW ... i p 1 ..-PC 


7 


5 


5 


13 


DON'T TURN AROUND • 


♦ ACE OF BASE 

1 P '\\ . ARISTA 1 3691 


(JJ 


9 


9 


Q 


FUNKDAFIED • 

I.I jijpft, -_,). BR*-, 


« DA BRAT 

(C) m so so tXF 775^:iC.lAOS 


9 


8 


6 


]^ 


BACK & FORTH • 

R.KELLY Ki'LVi 


♦ AALIYAH 

CI - 'ieLACKGR0UNDA21.': JVE 


(10) 


12 


13 


10 


WILD NIGHT ♦ JOHN MELLENCAMP WITH ME'SHELL NDEGEOCELLO 

J.MCLLENCAMP V WAF4CHIC <V MORRISON) (C) (V> (XI MERCURY atd 738 


11 


10 


10 


13 


IF YOU GO 

:i: >.L"A t EbTEFAN JH J 'itCADA M A WBtJONi 


♦ JON SECADA 

.1 S8K '^.p.-lMi 


i2 


15 


15 


13 


SHINE 


♦ COLLECTIVE SOUL 

'i ATLANTIC 87237 


13 


11 


12 


18 


YOU MEAN THE WORLD TO ME • 


♦ TONI BRAXTON 

■CM'D IW: 1*'; LAFACE . ; PP ;;A 


14 


14 


14 


10 


ANYTIME YOU NEED A FRIEND 

WAfANASJEFF ■-■ ^- 


♦ MARIAN CAREY 

■■' ■ P ■ COLUMBIA 77526 


15 


13 


11 


18 


I'LL REMEMBER (FROM -WITH HONORS") • 

LEONARD LE:jNAft[i 1/ LUXUMt " 'M,i\ :ti ;D>iM,. iTi ,,■ 


♦ MADONNA 

1 MAVERIt r SlF^t IPL^ ^, .VAFvt.ER BROS 


16 


16 


17 


12 


1 MISS YOU 

■, .1 "1 '. , ,,.Vi.THfr.,A t'AlLI 


♦ AARON HALL 

Pi PUA:, PJP.J7 lACA 




19 


20 


11 


CRAZY 

^ r,'.||,.).,-,|t.., ; laCR,. OERftt.C CHI,.r. 


♦ AEROSMITH 

, GEFFEN 19267 


it 


17 


16 


12 


YOUR BOOrS CALLIN' • 

Rk£LLY I' 'i-L- 


♦ R. KELLY 

PI :T,iJiJWE 42220 


QD 


24 


32 


7 


WHEN CAN 1 SEE YOU 


♦ BABYFACE 

CO (Dl (Ml (T) (V> W) CP1C 77550 


20 


18 


18 


23 


BABY 1 LOVE YOUR WAY (FROM "REALITY BITES") • 

f> FAIR ■■ ■.. 


* BIG MOUNTAIN 

fC) ITHX) RCA 62780 


21 


21 


22 


14 


ALWAYS 

W4PF , [■ - A &ri 1 :■ 


♦ ERASURE 

iC; iTi fiiuTE p 1^"; n pPTPii 


22 


20 


19 


31 


THE SIGN A 

•\ip i - 


♦ ACE OF BASE 

ICl Dl 1'.' 1 ARISTA i 2653 


f2^l 


51 




2 


* * * Greatest Gainer/Sales * * * 

THIS D.J. WARREN G 
WMfitN G (W.GRIffiNI :c, ilMi (Tl IX) violatorral 853 23&ISLANO 


24 


27 


29 




PRAYER FOR THE DYING 

' 1- , i ^1 iCHDJ (M 


♦ SEAL 

(T}(VI lAl 2IT1SIRE 1 Sl.iftWAPtJER RROP 


25 


26 


27 




ALWAYS IN MV HEART 


♦ TEVIN CAMPBELL 

CI :D l (V) QWISI 1 s;E.:iwAR\ER BROS 


2S 


22 


21 


22 


THE MOST BEAUTIFUL GIRL IN THE WORLD • 

- [.• . . p - 


♦ t 

:Cl lOl.Tl HK 725IA.REIIMARP 


(27) 


30 


30 




COME TO MY WINDOW 


♦ MELISSA ETHERIDGE 


1 28 


28 


28 


10 


BACK IN THE DAY 


♦ AHMAD 

PCI i:f.ij 111 ;«j GIANT ;k2; 7 


'.29 


31 


26 


12 


WILLING TO FORGIVE 


♦ ARETHA FRANKLIN 

ic ;Dii\'i PT: ARiPTA 1 :-f,R.| 


30 


25 


23 


22 


RETURN TO INNOCENCE • 

M CRnU ' - : ■ ■ ■ 


♦ ENIGMA 

' . lA) VIRGIN - 


31 


23 


25 


16 


BEAUTIFUL IN MY EYES 

■ ' . ■ ' ■ ...t.sor.: 


♦ JOSHUA KADISON 

' : PEP. 'iPP EI7 


32 


29 


24 


11 


DON'T TAKE THE GIRL* 

I- . , ■ ■ !-• M.\RI|N L W JOMNSONJ 


♦ TIM MCGRAW 

ICt IVl CLJRB 76925 


(D 


37 


42 


3 


THE WAV SHE LOVES ME 


♦ RICHARD MARX 


® 


54 


93 


3 


GIVE IT UP ♦ PUBLIC ENEMY 

. 1 : !■ , , .■. : i.r.i'iii - : ^i."- .- rnaMASKOlMlDEf jamral iiMbU'iti 




35 


34 


9 


THE PLACE WHERE YOU BELONG (FROM BEVERLY HILLS COP 1111 ♦ SHAI 

..■^i. , vAS i -•■ - i.h ',■ 1.^, , ..M ..'^b r. . ..-t'.J WW bfiSAUCR.GAY.BniCHIJ tiMCASAeOT 


(D 


36 


35 


10 


100% PURE LOVE 

THE BARWim B0« ...AlFRS,! pfAJGLAS,.' jTfi'.MOURT WVI?.; 


♦ CRYSTAL WATERS 

(CiiM,,Tl . MERCIJRV fif-S A85 




42 


86 


3 


♦ ♦★Greatest Gainer/Airplay*** 

YOU BETTER WAIT i'Ll.i ( 

J BAHIOri ;S PfBRr.L HRtW^ltW p.TAVl'JR M JJ-ZA^. J PItRCt j hHft>.iK^L\ fji ajL'JMR'A n'jm 


3S 


33 


37 


9 


FALL DOWN 

Ci MACKll 1 rjP IT rglCMGl^.r. PMIUl'^ TffAt 


♦ TOAD THE WET SPROCKCT 

tC; IDl ;VI COLUMBIA 77A7.t 


39 


32 


31 


17 


ANYTHING (FROM 'ABOVE THE RIM*) 

B A MORGAN H " ".'rif. 


♦ swv 

■Tl .r, luP ■.:iRCA62B34 




46 


47 




SENDING MY LOVE 

NAUGHT* B» \AIUfiE - M . ' VlLLE.NAUGHT-f BY KATURtJ 


♦ 2HANE 

lOKIl ILLTOWFJ ...1. ■.ippp.--,P. 


® 


44 


44 


7 


I'M NOT OVER YOU 

L .I'JALEf : "unLEf,. PRlT.CIPLE V DQCl 


♦ CE CE PENISTON 

ICl (T) lAl AAM 0574 


42 


34 


33 


21 


I'M READY 

■-.iff-' : r,'..i,:,f*s ;BAarFAtEj 


♦ TEVIN CAMPBELL 

iCiiDI IVIQWEPI IV.PPP.P PPpiP 




55 


53 


5 


FUNKY Y-2 C 

■■ , 1 , ■! MAVESl 


♦ THE PUPPIES 


C44! 


52 


52 


6 


BOOTI CALL ♦ BLACKSTREET 

1 ftlinr ',. P , i f f :f RWWi IRILEV.SERMON.SVLVCRS RIlEY.DCAEV.TRQUTMAN.TftOyTMAN, It.; INTERSCOPC 98255 


45 


43 


45 


9 


SELLING THE DRAMA 

...■'pp "i ir. ,r:[ ,E KOWAic:rH,liVEl 


♦ LIVE 

ICl HP RADIOACTIVE SABlf VPA 


4« 


45 


41 


28 


WHATTA MANA ♦ SALT-N-PEPA FEATURING EN VOGUE 

HAiOH '( A..:iP L CHAWFOHD.C.AMESi iCHTj'Vii. NEXT PlAIfA . ".'J 857 : f : "-,V'.!. 


® 


NEW^ 


1 


* * * Hot Shot Debut * * * 

STROKE YOU UP ♦ CHANGING FACES 

RrELLT IR KEILV} .r, , iTi SPWLEO POTTEN.eiG BtAT %279-'ATLANIIC 




39 


38 


17 


I'LL TAKE YOU THERE (FROM THREESOME-) 

I- SAL. 'iL'.- ' " T PMILLIP3 P PP. 


♦ GENERAL PUBLIC 

P iTi EPIC SOUNDTRAA "1 PI EPIC 




57 


78 


3 


YOU LET YOUR HEART GO TOO FAST 

SPIN 1.}F r;*;. P liiM'.m pi, p LARQCKA 1SP1N DOCT0fl?J 


♦ SPIN DOCTORS 

1C» ID) (V) (X) EF»1C 77600 



COMPILED HUM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PU\YLISTS. AND RETAIL AND RACK SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

mini 



THIS 
WEEK 




2^ 

sS 

r. tl 


WKS ON 
CHART 


TITLE 

^"i.illUCtR 'SOSGWRlTER.i 


ARTIST 

LABCLi NLlWetRTHSTFilBU'lNG l.AbtL 


SO 


47 


50 


8 


BACKWATER 

^ LEAHY, WEAT PUPPETS (C KIRKWOOD) 
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ITS OVER NOW 
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TAKE IT BACK 
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WARRIOR'S DRUM 

RNS (KING JUSTI 
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by Kevin McCabe 

Anxiously waiting: "Stay (I Missed You)" by Lisa Lo«b & Nine 
Stories (RCA) is the third-biggest point gainer on the Hot 100, but is 
unable to dislodge "I Swear" by AII-4-One (Blitzz/Atlantic) from its 11- 
week hold on the top spot. "Stay" narrows the margin significantly, 
however, so "Swear" is likely to lose its position next week. "Swear" is 
no longer No. 1 in either sales or airplay, but it remains the overall win- 
ner when all points are totaled. "Don't Turn Around" by Ace Of Base 
(Arista) moves to No. 1 in monitored airplay, and "Fantastic Voyage" by 
Coolio (Tommy Boy) jumps 3-1 on the Hot 100 Singles Sales chart. "Fan- 
tastic" is the fourth-biggest point gainer overall. It leads in sales with 
about 87,000 units, to "Swear's" 80,000. "Fantastic" shows a slight de- 
cline in monitored airplay, but ranks No. 1 at top 40/rhythm-cros8over 
outlets WWKX (Kix 106) Providence, R.I., KKSS Albuquerque, N.M., 
and KPRR (Power 102) El Paso, Texas. 

Sales stories: Normally the biggest point gainers on the entire 
chart are in the top 10, but this week the two biggest gainers are devel- 
oping records. "This DJ." by Warren G (Violator/RAL/Island) is the 
biggest point gainer on the Hot 100 and wins the Greatest Gainer/Sales. 
Its No. 19 sales debut produces a big 51-23 move overall. "D J." is No. 1 
in airplay at KPWR (Power 106) Los Angeles and KDON Monterey /Sali- 
nas, Calif., and No. 4 at WHYT Detroit The second-biggest point gainer 
overall is "Give It Up" by Public Enemy (Def Jam/RAL/Island). It 
vaults 54-34, with 90% of its points from sales. 

"V 

lOU BETTER WAIT" by Steve Perry (Columbia) wins the Greatest 
Gainer/ Airplay for the second week in a row. It has the biggest increase 
in monitored airplay on the Hot 100, even including records already in 
the top 20. "Wait" jumps 42-37, with early top five rankings at WFLY 
(Fly 92) Albany, N.Y. (No. 1), KHTT Tulsa, Okla. (No. 2), and KZZU Spo- 
kane, Wash. (No. 5). "The Way She Loves Me" by Richard Mara (Capi- 
tol) is the runner-up for the airplay award at No. 33. It's No. 11 at WZPL 
Indianapolis, No. 12 at WWST Knoxville, Tenn., and No. 13 at WVKS 
Toledo, Ohio. 

SUICK CUTS: "Stroke You Up" by New York's ChanKinc Faces 
polled Rotten/Big Beat/ Atlantic) is the highest debut, at No. 47. The 
female duo's first Hot 100 single was written and produced by R Kelly. 
It's already No. 5 in airplay at WPGC Washington, DC, and No. 9 at 
KBXX (the Box) Houston and WJMH Greensboro, N.C. 'Take It Easy" 
by New York rapper Mad Lion (Weeded/Nervous) bows at No. 75. It's 
No. 1 at his hometown station, WQHT (Hot 97) New York. St Louis na- 
tive Billy Lawrence enters at No. 89 with "Happiness" (EastWest). It's 
already No. 6 at XHTZ (Z90) San Diego . . . Several singles gain points 
but get pushed back in tight spots on the chart: "If You Go" by Jon 
Secada (SBK/EMI) makes a 3% gain but slips 10-U; "Fall Down" by 
Toad The Wet Sprocket (Columbia) is up slightly but falls 33-38; "Back- 
water" by the Meat Puppets (London/Island) moves 47-50; and "It's 
Over Now" by Cause & Effect (Zoo) slips 72-76. 
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BE MY BABY TONIGHT 

JOHN MICHAEL MONTGOMERY lATLANTICl 




4 


4 


WHAT ABOUT US 

lODECi (LIPTOWN.VCA) 




u 


2 


YOU 

BONNIE RAIIT iCAPITOCl 






1 


GET Off THIS 

CRACKER IVIRCIN' 




22 


4 


IF YOU WANNA GROOVE 
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LOVE IS STRONG 
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MAKE THIS LAST FOREVER 
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WORLDWIDE PUD ROYALTIES $4.71 DILUON IN 'S 

(Continued from page 9) 

tic collections only," he says, thus 
eliminating revenues generated in 
each territory from foreign sources. 
"Our hope is that these changes will 
prove useful in spotting significant 
trends and cycles in our worldwide in- 
dustry." 

Beyond the U.S., the survey indi- 
cates that the order of revenue 
strength is consistent with previous 
NMPA surveys of the global music 
publishing community, (^rmany was 
second with $667.24 million, or a 14% 
market share; France and Japan fol- 
lowed with $567.81 million and 
$544.23 mQlion, respectively, or mar- 
ket shares of about 1^«. 

The U.K. reported $346 million in 
revenues, for a 1% share, while Italy, 
the Netherlands, Spain, the combined 
Nordic countries, and Austria also 
ranked among the top 10. A total of 
30 countries, including a number in 
the emerging markets of the fticific 
Rim and Latin America, reported roy- 
alties of more than $1 million. 

In a breakdown of sources of in- 
come, the report shows that perfoi^ 
mance-based royalties accounted for 
$2.1 billion, or 45%, of world reve- 
nues, with the U.S. leading the way 
with $501.94 millk)n; mechanical (or 
reproduction) royalties accounted for 
$1.9 billion, with the U.S. ranking 
first with $356.06 milUon; and what is 
referred to as "distribution" income, 
mainly referring to the music print 
field, reached $519.39 milUon. Here 



Music Publishing 
Revenues, 1992 

(in millions) 

USA $1,048 

GERMANY $667 

FRANCE $568 

JAPAN $544 

UK $364 

ITALY $300 

NETHERLANDS $280 

OTHER $947 
Source. NMPA 



again, the U.S. led with $172.25 mil- 
lion in revenues. 

The report notes that mechankals 
accounted for 29% of all U.S. royalty 
revenues in 1992, while in Germany, 
with a populatkin one-third the size of 
the U.S., mechanicals represented 
34% of that country's publishing in- 
come. In the Netherlands, with one- 
tenth the population of the U.S., me- 
chanicals reflected two-thirds of the 
publishing revenues. 

The NMPA report explains this by 
citing the lower mechanical royalty 
rates in the U.S. 'To understand the 
impact on total collections," the re- 
port says, "tht [U.S.] royalties col- 
lected on a ICVsong album . . . would 
average $.0625 cents per album, com- 



CHAPMAN LAUNCHES GIFT DRIVE FOR PRISONERS' KIDS 

(Continued from page 10) 



Bubbling XJnOf lists the top 25 singles under No. 100 
wlYtcl) riave not yet cr>«rted. 



with more than 50,000 volunteers. 
PFM says its programs reach 
nearly a quarter of a million pris- 
oners each year. 

"The Angel Tree project is as im- 
portant to me as anything we do, 
for it is reaching into the homes of 
prisoners and making an impact on 
their children," Ckilson says. 

According to Colson, children 
with an incarcerated parent are six 
times more likely than their peers 
to end up in prison themselves. An- 
gel Tree has provided Christmas 
gifts to more than 800,000 children 
of prisoners over the past five 
years. 

Sparrow president Bill Hearn 
says that for every "Heaven In 
The Real World" CD or cassette 
purchased at any Parable Group 
store through Nov. 26, Sparrow 
will donate a copy of the cassette 
to the Angel Tree program. Hearn 
expects as many as 100,000 tapes 
to be donated during the period. 

Concert promoters in select cit- 
ies also are donating a "Heaven In 
The Real World" cassette to Angel 
Tree for every Chapman ticket 
purchased the first day of avail- 
ability in that city. 

Chapman said he became aware 
of PFM while reading Colson's 
books "The Body" and "Dance Of 
Deception." The two met while 
Chapman was writing songs for 
"Heaven In The Real World." 
Shortly after that meeting, PFM 
offered to provide financial spon- 
sorship for Chapman's upcoming 
tour. 

"As a husband and father, the 
work of Prison Fellowship's Angel 
Tree program is especially close to 
my heart," Chapman says. 

As part of its involvement. Pris- 
on Fellowship is operating a toll- 
free number where callers can re- 



ceive information on both the tour 
and PFM. Additionally, PFM is 
sending information on the tour 
and the Angel Tree program to 
more than 40,000 churches. 

Chapman, who has won numer- 
ous Dove and Grammy awards, 
has begun visiting selected prisons 
as part of his involvement with 
PFM, with additional stops sched- 
uled throughout the tour. 

"I haven't had my life directly 
impacted by crime," he says, "but 
since this tour will be involving 
Prison Fellowship, I wanted to be 
ready ahead of time for what men 
and women behind bars will think 
about this white-bread guy speak- 
ing to them. I didn't want it to be 
all head knowledge and book 
knowledge — I wanted to be ready. 
I'm not claiming to be an analyst 
with a deep understanding of sta- 
tistics, but it was important to me 
to get a grasp on the issues facing 
people in that situation." 

Following his summer/fall U.S. 
tour with the Newsboys, Chapman 
will embark on an international 
tour that will take him to Europe, 
Asia, Africa, and Australia. 



pared to an average of $0.93 cents 
per album in Germany and France." 

The report also credits the income- 
producing power of Europe's central 
licensing system, which alk}ws labels 
to move away from individual iKens- 
ing agreements with administrative 
collection societies in each countzy. 

At the NMPA meeting in Los Ange- 
les, Murphy was expected to report 
that in 1992, NMPA's mechanical col- 
lection unit, the Harry Fox Agency, 
reached the $300 million mark in gross 
collections and distributions for the 
first time, distributing $304.3 milhon 
to its publisher members. This repre- 
sents an increase of more than 18% 
over the previous year. Murphy also 
was set to report that over the past 
five years, gross collections have 
grown at an average annual rate of 
17%, greatly outstripping inflation and 
industry growth rates. Reflecting the 
greater number of dollars filling HFA 
coffers, the agency will be lowering 
its commission rates on mechanical 
and synchronization revenues a full 
point for the second year in a row, im- 
plementing a lower commission of 
3.6% for mechanicals and 4% for syn- 
chronization during the third and 
fourth quarters of 1994 only, retroac- 
tive to July 1. 

The NMPA chief also was due to 
note that HFA recovered abnoet $14 
million in 1993 through audit pro- 
grams, an amount exceeding the 
commissions retained by the agency. 
HFA has settled audits with 23 sepa- 
rate manufacturers over the last 
year, and has initiated 49 other ex- 
ammations since January 1993, using 
in-house and outside accounting 
firms. 

Fbr Murphy, the most serious and 
far-reaching legislative issue facing 
the U.S. publishing community is the 
bill pendbg in Congress to grant lim- 
ited non-broadcast digital performing 
rights to record manufacturers. Mtir- 
phy says the NMPA will support 
such legislation on three conditions: 
continuing protection of the perform- 
ing rights income of musk creators 
and copyright owners; the avoidance 
of any hierarchy of rights in favor of 
record companies in regard to con- 
trolling the transmission of copy- 
righted songs to the publk and the 
enforcement of rights against users; 
and the inclusion of a provisnn re- 
quiring the acquisition of mechanical 
licenses by transmitters of digital 
music. The latter condition, the 
NMPA contends, must be met be- 
cause such digital transmission is 
likely to displace a record sale. 

The NMPA meet also is to hear of 
an August move by NIiIPA/HFA to 
larger New York headquarters, 
whkh will house satellite and other 
transmission-receiving equipment, 
along with video confereiKing to en- 
hance communications with the West 
Coast, Europe, and Asia. 



The Right Combination: 
Your promo release and the Safety-sleeve Jewelpak 

Economically and environmentally, the 
Jewelpak" is bcUcr because it uses l/8th the 
plastic of a jewel box, so it costs $0.69 less 10 
mail fintl class. Find out more aboul "The 
Right Combination" today and stop spinning 
your dials. 

See your disc numufacturer or call us for details. 
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INDIES VIE FOR NICHES IN BUR8E0NIN6 ASIAN MARKET 

(Continued from page 5) 



Productions in the VS. 

• At least two national indepen- 
dents are striving to become regional 
players. lUwan's Rock Records has 
set up companies in Malaysia, Singa- 
pore, Hong Kong, and South Korea, 
likewise, Japan's Riny Canyon con- 
tinues with its Asian strategy 
through affiliates in Taiwan, Hong 
Kong, Singapore, and Malaysia. 

• Joint ventures are on the rise, 
typified by the recent pact between 
Curb Records of the U5. and The En- 
tertainment Co. of Hong Kong. 
Among other aspects of the deal the 
two firms will share the risk of mar- 
keting Curb's country product in 
Asia. 

• When Asian indies need extra re- 
sources to expand at home or abroad, 
some sell shares to the majors. E]arli- 
er this year, equity in Thailand's D- 
Day and Malaysia's Roslan Aziz Pro- 
ductions was acquired by Warner 
Music Intematnnal. last year, Poly- 
Gram bought a minority stake in Cos- 
mic Records of the Philippines, estab- 
lishing the joint venture Polycosmk: 
there. At least one other major is ne- 
gotiating an Asian acquisition, and 
more are expected. 

"It's time to get involved, get stuck 
in, and get yourself a piece of the ac- 
tion," Peter Bond of London-based 
Timbuktu International told a mostly 
indie industry crowd at last month's 
International Music Market confei^ 
ence in Singapore. 

Timbuktu licenses, markets, and 
promotes independent-label product 
in Southeast Asia, Japan, and Aus- 
tralasia. Bond, who formerly directed 
the Asian operations of Sony Music 
International, is a proponent of indie 
networking in the region. "The ma- 
jors are not ready to take on every- 
thing in this part of the world," he 
says. "It's a real opportunity for all 
of us." The company handles rights 
for two recent U.K. No. 1 hit singles, 
Tony DiBart's "The Real Thing" and 
Stiltskin's "Inside." 

FVirm Private is one of the Asian 
companies that has begun vigorously 
pursuing those prospects. Estab- 
lished 15 years ago, it developed a 
Strang base in Singapore with chil- 
dren's repertoire and educational 
product, as well as Chinese pop and 
folk material. This year, it moved into 
front-line international pop by secur- 
ing the Prince project from Germa- 
ny's edel Co., which had, in turn, 
gained release rights outside North 
America from Bellmark Records. 

"Expansion is our No. 1 priority at 
the moment," says Holly Tojx, inters 
national manager at Form Private. 
"We're not only recruiting a lot of la- 
bels, but we're also expanding our 
workforce in A&R and administra- 
tion." He says the Singapore govern- 
ment supports the development of "a 
healthier entertainment industry" 
and has leased real estate to Form 
for new headquarters. 

Tan says the company approached 
edel about rights to release Prince in 
Asia. Concurrently, the German in- 
die's Brian Carter — whom Tan al- 
ready knew — recommended Form as 
an outlet for "The Most Beautiful 
Girl ln The World." 

"Edel wanted to deal directly with 
[individual] companies in Asia," Tan 
says, "but they didn't have time, and 
it didn't make sense. Also, they 
weren't sure which were the best in- 
dependents out here to work with, es- 
pecially in terms of royalties and ac- 
counting." 

Once the licensing deal was in 
place. Form handled the Prince re- 



lease through its offices in Singa- 
pore, Ifalaysia, and Hong Kong. For 
other markets, it signed sublicense 
deals with Himalaya in l^wan, Cheil 
Communications in South Korea, 
Octo-Arta in the Philippines, ONPA in 
Thailand, and P.T. Opto in Indonesia. 

There is no significant singles mar- 
ket in most Asian territories, so the 
focus was on "The Beautiful Experi- 
ence," the seven-track EP featuring 
various versions of the Prince song. 
IWi says Korea and Indonesia have 
yielded the strongest sales, exceed- 
ing 10,000 units each. 

Despite reputedly stiff financial 
terms for the license. Tan says the 
Prince release "did make some mon- 
ey" for Form, which reported reve- 
nues of about $6.5 million in 1993. Tan 
adds that the availability of compila- 
tion rights for the track would have 
brightened the profit picture. The EP 
is still selling, and "The Most Beauti- 
ful Girl In TTie World" was, until mid- 
July, in top rotation at Channel V 
(previously MTV Asia), the pan-re- 
gional satellite music network. 

Furthermore, the project proved 
that Asian independents could deliver 
a hit by a major international artist, 
even one whose past sales in the re- 
gion were not as strong as in other 
world markets. 

Under license from edel. Form Is 
expected to handle a new Prince-re- 
lated release: the "1-800-New-Funk" 
compilation featuring acts on his 
NPG label. The album includes a 
Prince/Nona Gaye duet, "Love 
Sign," as well as cuts by Mavis Sta- 
ples, George Clinton, Madhouse, and 
a Gaye sok). 

"Holly was like a bulldog with the 
Prince record," says Bill Stephens, in- 
ternational manager at Himalaya 
Records, who expects sales of "The 
Beautiful Experience" EP to near the 
10,000-unit sales mark in T^wan. 

For its part, Himalaya was obliged 
to become more aggressive with in- 
die-sourced international repertoire 
after losing the Sony Music license in 
Taiwan last year when the multina- 
tional set up its own affiliate. "It took 
some time for us to develop lines of 
communication [with independents 
abroad]," says Stephens. "We had to 
totally change our philosophy and ex- 
pectations." 

In addition to the rights to Narada 
(sublicensed from Singapore's 



■ BY ADAM WHITE 



LONDON — In an unusual move, 
IFPI's regional office in Southeast 
Asia arranged for two compilation 
albums of top Taiwan and Hong 
Kong artists to be released in China 
next month. 

The project aims to raise money 
for IFPI's antipiracy program there, 
and also determine the extent of Chi- 
nese central government influence 
over CD pirates. It may also shed 
light on the current broadcast ban 
on the music of foreign artists. 

TTie compilations will be manufac- 
tured and distributed by China Rec- 
ord Corp. for a six-month period. The 
tracks have been licensed through 
IFPI by its member companies in 
■Wwan and Hong Kong. 

The albums are expected to retail 
for approximately 9 yuan apiece 
($1.50) on cassette, according to J.C. 




CHAGE a ASKA 



Chiang Huat/ Around The World Mu- 
sk:) and Charly, Taipei-based Himala- 
ya handles American folk music from 
Taylor Park Musk: of Kansas City — 
notably, singer Connie Dover — and 
subleases Vanguard Records materi- 
al from Chiang Huat 

According to Stephens, Dover's lat- 
est album, "The Wishing Well," will 
sell "almost as many copies as the 
Prince EP." He says her traditional 
English- and Celtic-based music 
strikes the same ethereal chord with 
local consumers as Enya, whose 
"Shepherd Moons" album has sold 
150,000 copies in Taiwan. "Connie's 
almost like a Mandarin artist, even 
though she sings in English. I've run 
into more people who know about her 
in Taipei than in Texas." 

Himalaya has manufactured 1,000 
cassettes of Dover's album locally, 
and imported 500 CDs. "The 16- to 32- 
year-old consumer here is educated, 
traveled, and ready to be shaken out 
of this market's traditional compla- 
cency," says Stephens. 

Like other independents in Asia, 
Himalaya adapts the packaging or 
composition of international product 
to maximize sales. For Chariy R&B 
and blues titles, it attaches Chinese- 
language CD and cassette overlay 
cards. "Their liner notes make it easy 
to put the music in context, to help 
consumers learn about it as we ad- 
vertise it," Stephens says. 

ROCK EXPMIO$ ilBIMM 

Like Himalaya, Rock Records of 
lUwan needed to regroup after los- 
ing its majorlabel licenses with BMG 
and EMI several years ago. But 
Rock's response has been to expand 
abroad while maintaining its domes- 
tic artist roster. A number of those 
acts are marketable to Chinese musk 
consumers throughout the region. 



Giouw, regional director for IFPI in 
Asia. Release on CD will be decided 
later. 

The packages will contain mostly 
previously released Mandarin and 
Cantonese material by such acts as 
Jacky Cheung, Anita Mui, Leon Lai, 
and Andy Lau from Hong Kong, 
and Emil Chou, Angus Tung, Eric 
Moo, and Wang Chieh from l^dwan. 

"For our operations in China, we 
need as much money as we can get," 
says Giouw. The federation has a 
number of programs there, he adds, 
including training for the govern- 
ment's newly created enforcement 
task forces for audiovisual products. 

"We also want to provide facilities 
such as fax machines, photocopiers, 
and computers to help the copyright 
office check on CDs made in China," 
Gkiuw says. "They have problems 
with their budget. If we can provide 
these facilities, they'll do a better 



"Hie minors kiok at lUwan differ^ 
ently than we do," says Rock senior 
VP Dean Shueh, who says they saw 
the market as a springboard into Oa- 
nese repertoire and mainland China, 
and invested accordingly. "We're 
fully aware that those companies are 
very strong in A&R, management ex- 
pertise, and financial power. We 
know we must change." 

Rock first formed companies in 
Singapore and Malaysia, followed by 
Hong Kong and Korea. It also 
opened a small operation in Shanghai 
last August With its initial phase 
completed. Rock is "now in a stron- 
ger position to develop regional art- 
ists," says Shueh. The first of these: 
Hong Kong rockers Beyond, signed 
this past spring. 

The band's first Cantonese album 
for the label, "Second Floor Rear Poi> 
tion," was issued in June. Sales so far 
have topped 100,000 in Hong Kong, 
70,000 in Malaysia, and 15,000 in Sin- 
gapore, according to Shueh. The 
Mandarin version, titled "ftradise," 
was released July 15 in Taiwan and 
Hong Kong, and will be issued Mon- 
day (25) in Singapore and Malaysia. 

Without the groundwork of the 
past two years, says Shueh, Rock 
"could not have achieved" such sales 
overseas. He predicts that the compa- 
ny's revenues outside Taiwan will be 
about $25 million this year, increas- 
ing to $40 million in 1995. 

One of Rock's erstwhile partners in 
Taiwan was Pony Canyon, itself on a 
regional expansion drive over the 
past several years. The two firms 
parted in March. "TTiere was some 
conflict between us and Rock be- 
cause Rock tried to expand their busi- 
ness in the same territories [as Pony 
Canyon]," says Kazu Saito, assistant 
GM of international business affairs 
for the Japanese company. 

In fact some observers have ques- 
tioned the success of both companies' 
expansk)n. Like Rock's Shueh, Saito 
responds by saying that Vony Can- 
yon is moving into a second develop- 
ment phase. "In the initial stage, 
while establishing our business struc- 
tures, if s very, very difficult to make 
a profit In the second stage, the idea 
is to make them profitable." 

In pursuit of that goal, Pony Can- 
yon has done well with Japanese su- 
perstar duo Chage & Aska, who are 
estimated to have sold a cumulative 



job." 

The IFPI official says the albums 
also may indkate the size of the Chi- 
nese market "At the moment pira- 
cy is so rampant that we don't laiow 
what actual sales [of legitimate 
product] can be achieved. One way 
to find out is to do this." 

More significantly, IFPI hopes to 
determine the severity of the Beijing 
crackdown on foreign artists. "At 
the moment" says Giouw, "the cen- 
tral government is not encouraging 
Chinese recordings from Taiwan and 
Hong Kong to be broadcast on TV 
or radio. 

"We're trying to break this, more 
or less, through these compilations 
and by supplying music videos by 
the artists. We want to see if broad- 
casters will play them. If we give 
them an excuse . . . they may try to 
play them." 

The compilations also may con- 



900,000 albums in Hong Kong, lU- 
wan, Singapore, and Malaysia. Also, 
Miyuki Nakajima is sakl to have al- 
bum sales of about 350,000 units. 

Vaay Canyon has a couple of new 
signings for the region: Tommy 
I^e, the VSi. singer previously a top 
seller in Asia via Warner Musk Inter- 
national, and Kitaro, the Japanese in- 
strumentalist formerly on Geffen. 
"We are planning to release Tommy's 
album this October in all the regnns 
where we have offices [including Ja- 
pan]," says Saito. Likewise, the Ki- 
taro deal (signed with the musksan's 
own Domo Records) is for Japan and 
Southeast Asia. 

"We need to develop [local artists] 
in their own markets," says Saito. 
"That's one element in becoming lo- 
calized, and it's important in the sec- 
ond stage of our expansk>n." 

aaiM opiuntM 

On a smaller scale, Anders Nelsson 
of Hong Kong's The Entertainment 
Co. also has expanded. In addition to 
his Curb partnership, Nelsson 
teamed with Form Private in a ven- 
ture called Novelty Musk Publishing. 
It sells (Chinese classical recordings 
to European companies, while also 
acting as Southeast Asian distributor 
for classical repertoire from indepen- 
dents in Belgium and Sweden. 

A seasoned Asian businessman 
who used to be managing director of 
BMG International's Hong Kong af- 
filiate, Nelsson also has succeeded 
with a movie soundtrack album ("I 
Got A Date With Spring"), with sales 
in Hong Kong exceeding 25,000 units 
via EMI distribution. This comes un- 
der the Novelty banner; meanwhile. 
Form Private is handling Curb re- 
leases for Singapore, Malaysia, Thai- 
land, and Indonesia. 

"Music in Hong Kong is stagnant" 
says Nelsson. "If you can get in 
touch with the pubUc pulse, you can 
find markets for an amazing number 
of products. "There is so much oppor 
tunity to get into the small [reper- 
toire] areas that the majors think 
aren't important As king as you are 
small, you're ignored because you 
aren't consklered competition." 

Timbuktu International's Peter 
Bond says that among the majors in 
Asia, "it is almost a policy not to have 
too wide a focus." He says their pri- 
(Continued on page 1S3) 



tain a new track recorded specifi- 
cally for this project by a number 
of local artists. "We want to get 
the endorsement of one or two 
government ministries in China, 
to tell all the CD plants that this 
track is for fundraising," says 
Giouw. "We want to see the 
plants' reactions. If it is pirated, 
we'll know that the plants aren't 
concerned with the central au- 
thorities. If it is not pirated, may- 
be we'll see which plants are con- 
cerned." 

In particular, Gk>uw hopes for the 
approval of the Chinese govern- 
ment's propaganda departznent "be- 
cause that's the department which is 
discouraging the broadcast of Hong 
Kong and Taivranese acts. If they do 
endorse it that's good for the Tai- 
wan and Hong Kong music indus- 
tries. If not well know they're still 
against foreign music." 



IFPI Releases Strategically Minded Compilations In China 
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GAME RENTALS MOVE INTO B-MOVIE TERRITORY, CHANGING NATURE OF RETAIL BUSINESS 

(Continued from page 5) 



of chain revenue, yet no one appears 
to be applying the brakes at the 
VSDA show in Las Vegas, which 
starts Sunday (24). In addition to the 
prominence of game makers at the 
meet, franchisor West Coast Enter- 
tainment is to exhibit its store-within- 
a-store concept, Game Power Head- 
quarters. West Coast executive VP 
Ken Graffeo says Game Power will 
boost floor traffic and video activnty, 
but adds that "the [video] rental busi- 
ness is real flat" and retailers need 
something with "double-digit" growth 
potential. 

To many, games and multimedia 
are the answer. A recent Billboard 
readership study indicated that 10.1? 
of music and video "combo" stores 
will add games in the next 18 months, 
bringing the count to 39.17'^. Nearly 
27% plan to bring in CD-ROM, tripling 
the current total to 407<. Only 22.2% of 
the combos rent videos. 

The concern among suppliers is 
widespread that independent retailers 
are spending their precious open-to- 
buy dollars on games. "It seems like B 
movies are canaries in a coal mine. 
They're the first thing to suffer," says 
one distributor. With 16-bit games 
strong and 32-bit versions, with their 
enhanced features, on the horizon, 
"it's getting harder and harder" to in- 
terest video stores in lesser cassette ti- 
tles, the distributor says. 

Games "have had a significant ef- 
fect," says Wayne Mogel of whole 
saler Star Video. "Independent retail- 
ers can't afford to buy everything. 
They buy what's moving. Games are. 
Definitely, some are ignoring [lesser 
titles] completely." Ted Engen of Min- 
neapolis-based Video Buyers Group 
confirms "a downward trend of B ti- 
tles and an increase in the number of 
games" purchased by his 1,200 mem- 
ber stores. Engen attributes the Sy- 
1% increase in store revenues almost 
entirely to games that cost "the same" 
as B films. According to Engen's data, 
B-movie purchases are down SO"/-^. 

Plenty of suppliers are forced to 
agree. "Generally, the money [retail- 
ers] spent on B product has dropped 
by 50%," says Imperial Entertain- 
ment president Sundip Shah. "And 
we're pretty sure retailers are put- 
ting between 10%^ and 15% of their 
open-to-buy dollars towards games." 

Adds Robert Sigman, president/ 
CEO of Republic Pictures Entertain- 
ment, "There's no doubt our work is 
cut out for us. In the first sue months 
of the year, a lot of money went to 
games, CD-ROM, and other new op- 
portunities. We've had a couple of ti- 
tles impacted." 

Prism Entertainment president 
Barry Collier points to a 50% decline 
in his first-quarter sales and con- 
cludes that games are "affecting 
non-studio, non-hit, non-theatrical ti- 
tles." Collier acknowledges that "it's 
more theorj' than fact," but games 
"have got to be a reason." 

In a sampling of demand consid- 
ered well below par. Prism sold about 
7,000 copies of "Double Exposure," 
or one for every three video stores, 
according to distributor tracking data 
made available to Billboard. Mean- 
while, Turner Home Entertainment 
delivered fewer than 9,000 each of 
"Heart Of Darkness" and "The Bor- 
rowers," and Columbia TriStar Home 
Video sold 13,000 units of "Harvest." 
Columbia has said it would cut over- 
all releases next year by 25%' in re- 
sponse to disappointing sales of "sec- 
ondary product" 

Some genres are in danger of van- 
ishing all together. Greenwich, 



Conn.-based Cabin Fever Entertain- 
ment has acquired a batch of made- 
for-television features, which origi- 
nally aired on CBS, that it will price 
at $14.95 suggested list 

Previously the titles, made with 
name players including Tim Mathe- 
son and Victoria Principal, would 
have first gone out at a rental price. 
But these days "it's probably better 
to go right to sell-through," says 
president Tom Molito. Cabin Fever's 
telemarketing surveys indicate little 
interest in made-for-TV movies. 

A sales executive at a recently 
formed home video label says he's 
worried that there's "no market" for 
the TV movies he has introduced be- 
cause retailers are telling him, " 'I 
want to expand into games.' " He be- 



sector is being triggered by the rise 
of the home computer. Already pres- 
ent in about a third of all TV house- 
holds in 1993, computers should pene- 
trate nearly Sff/t of TV households by 
1998, the study says, with modems 
and CD-ROM drives increasing at an 
even faster pace. The stage, then, is 
set for the growth of the services and 
software these technologies enable. 

OmiNE HOUSEHOLDS TO TRIPU 

The number of "online" house- 
holds, for example, is predicted to 
more than triple over the forecast pe- 
riod, rising from 3.3 million to 10.5 
million by 1998. In the packaged-me- 
dia arena, consumer reference titles, 
delivered primarily on CD-ROM, are 
expected to grow from a sales take of 
$80 million in 1993 to $476 million in 
1998, a nearly 43% annual growth 
rate. This year, the category is pre- 
dicted to grow more than 10,3%. 

Educational software and video 
games also will post double-digit 
growth rates, according to the study. 
Total spending on educational soft- 
ware is projected to grow by nearly 
30% compounded annually, reaching 
an estimated $888 million by 1998. 

Total spending on video games, in- 
cluding both console-based and PC- 
based games, is predicted to hit $14.3 
billion in 1998, a more than 10% annu- 
al growth rate over the $8.8 billion 
spent in 1993. (Although PC-based 
games claimed only about 10%, or 
$400 million, of 1993 software sales, 



lieves the business has gone through 
"a fairly dramatic change in less than 
a year. The competition for [shelf 
space] is fierce." 

Change also is apparent at VSDA. 
The convention sports exhibits from 
at least eight key game makers, in- 
cluding Nintendo and Sega of Ameri- 
ca. Last year, Sega was the only ma- 
jor among two or three game makers 
at the show. In fact Sega's participa- 
tion has caused something of a dust- 
up. Sega president/CEO Tom Ka- 
linske receives VSDA's first Man Of 
The Year Award at the closing ban- 
quet — an honor that many in the 
trade say should go to a home video 
executive (Billboard, July 16). "It's 
absurd," says the president of one 
studk)'s home video division. 



that percentage is expected to grow. 
"Over the forecast period, we expect 
that most of the spending growth will 
come from computer households," 
Suhler says. "We look for computer 
households to increasingly become 
video game households as the com- 
puter becomes a better platform for 
video games.") 

The number of households that 
purchased video game software rose 
from 20 million in 1988 to 42.2 million 
in 1993. 

Not all the interactive niches are so 
bright, however. So-called "super- 
highway" interactive services, deliv- 
ered over fiber-optics or wireless 
technology, are not expected to have 
an impact during the five-year fore- 
cast period. "It is generally not until 
the second decade of availability that 
a new technology penetrates the av- 
erage household and begins to ap- 
proach its ultimate reach," .says the 
study. 

MUSIC MUSCU 

The rebounding economy, the 
growing popularity of country music, 
and the widening demographic base 
of recorded music purchasers are 
some key factors cited by Veronis, 
Suhler for the growth in the recorded 
music industry, despite the end of the 
"library factor" that had fueled sales 
through the late '80s, as consumers 
replaced their existing titles with 
CDs. 

CD spending growth is expected to 



The perception among many is that 
VSDA is catering to one company in 
a small, albeit growing, product sec- 
tor, and that the association has exe- 
cuted a quid pro quo in return for Se- 
ga's exhibit and sponsorship of a din- 
ner. "It looks bad," says Frank Lucca 
of Massachusetts-based buying 
group Flagship Entertainment. "It 
happened at the wrong time. Next 
year would have been better." 

Sega has been at the forefront of 
promoting video store game rentals, 
well ahead of Nintendo, which fought 
rentals until earlier this year. In a 
change of poUcy, Nintendo now sells 
directly to video distributors, but will 
not accept return of defectives nor 
deliver point-of-purchase materials, 
according to a game buyer for one 



continue in the double digits for three 
more years, averaging just over 11% 
over a five-year period, well below 
the 25.5% rate of the last five years. 
CD sales, nonetheless, are expected 
to reach $11.1 billion by 1998. More 
than half of all unit sales in 1993 were 
CDs. 

One strong sales factor is a demo- 
graphic base that has expanded be- 
yond the traditional youth-market 
core. In 1993, the 10-24-year-old 
group accounted for only 38.3%r of 
sales, nearly 15 points lower than in 
1988, the study says. By contrast, 
purchases by the over-35 group in 
1993 represented 34.9% of sales, up 
more than 10 points from 1988. 

The shifting demographics have 
also shifted the point of music sales, 
with the older buyers shopping more 
in discount stores, consumer elec- 
tronics stores, or through mail-order 
clubs, the report finds. In 1993, rec- 
ord stores accounted for 59% of sales, 
down from nearly 72% in 1989. 

The music genres also have been 
affected by the demo shift, with 
rock's share slipping to about 33% 
and country's rising to almost 18%. 

Price increases for CDs are pre- 
dicted to average 1.6% over the next 
five years. By 1998, the average is ex- 
pected to be $14.25. 

HOME (UEO PMCES RISE 

Price also is noteworthy on the 
home video front, with the average 
retail price for a sell-through cassette 



wholesaler. 

VSDA spokesman Robert Finlay- 
son says honoring Kalinske points to 
the fact that "home video stores are 
becoming home entertainment 
stores, and video games are an in- 
creasing part of the mix. Obviously 
there are new directions in the busi- 
ness, and new things are happening." 
The association did catch some flak, 
but "we've explained our thinking be- 
hind it They're OK with it," Finlay- 
son says of home video. "We hope to 
continue working very closely with 
them." 

Assistnnce in preparing this story 
was provided by Eileen Fitzpatrick 
in Los Angeles and Trudi Miller Ro- 
senbtum in New York, 



rising in 1993 for the first time In a 
decade, to $14.43, according to the 
study. The 29c increase did not affect 
sales, however, with sales of cas- 
settes per VCR household reported 
to have doubled over the last five 
years. The average VCR household 
bought 4.1 tapes in 1993. 

Rental also showed a rebound, en- 
tering what Veronis, Suhler calls a 
"mature stage" where rental is a part 
of the average lifestyle. 

With VCR penetration predicted to 
hit 90% by 1998, up from 80% in 1993, 
the growth rate is predicted to slow, 
but still reach an average of 7%^ over 
the next five years. 

Spending on rentals and purchases 
in 1993 was $13.2 billion, up 10.5%— a 
7.4% growth for rentals, and 17.3% 
for purchases — the first return to 
double-digit growth since 1990. 

Pricing and marketing hurdles will 
keep video-on-<lemand from affecting 
home video revenues over the next 
five years, the report predicts. 



FOR THE RECORD 

Philips' new-model CD-i player 
featuring a packed-in Digital 
Video cartridge will carry a sug- 
gested retail price of ^99. An in- 
correct price was given in stories 
in the July 9 and July 23 issues. 



Game Power Headquarters Ready For Franchising 



■ BY SETH GOLDSTEIN 

NEW YORK-Philadelphia based 
West &)ast Entertainment is intro- 
ducing its Game Power Headquar- 
ters at the Video Software Dealers 
Assn. show in I^s Vegas this week 
(24). 

The store-within-a store, which has 
been installed in 11 West Coast fran- 
chises, made a slide show appearance 
to the trade during VSDA's video 
game conference in Chicago earlier 
this year. Now it has been trans- 
formed into a 600-square-foot exhibit 
on the floor of the Las Vegas Conven- 
tion Center. West Coast hopes to li- 
cen.se the model to outsiders in fully 
equipped configurations of up to 
1,.tOO square feet for a minimum in- 
vestment of $46,000. 

Game ftiwer licenses will be avail- 



able everywhere the chain is not. West 
Coast Ls protecting each of its .VlO-plus 
franchisees, concentrated on the East 
and West coasts and in the Southeast 

The starter kit includes a mix of 
new and used games, game acces.so- 
ries, hardware, in-store computers, 
and a bevy of operating system and 
merchandising tools that executive 
VP Ken GralTeo says w ill make host 
retailers competitive in a fast-growing 
market— while aiding, not hurting, 
their "core" videocassette business. 

West Coast will explain the nuts 
and bolts of the concept twice a day in 
off-the-floor seminars during VSDA. 
Stores that sign on will gel the benefit 
of Game Power's buying clout, exper- 
tise in evaluating new releases, staff 
training, and help in trading and sell- 
ing "pre-played games." 

Graffeo thinks "the liming is right" 



for Game Power in a "transitional 
year for video retailers" who have to 
do more than lend cassettes to cus- 
tomers borrowing fewer every year. 
"People don't rent as much," he notes. 

West Coast isn't alone in thinking 
game rentals will aid retailers' cas- 
sette business; the question is a mat- 
ter of debate this year. Blockbuster is 
running a highly publicized, nation- 
wide video games competition that 
senior VP Ron Castell sees as a "tre- 
mendous opportunity" to boost cas- 
sette activity. Stores have 6,000 
square feet of floor space, "so we've 
got room" to add games without tak- 
ing away from video, he says. 

Game Power has been designed 
along the same lines. Graffeo says 
that most often, the section will be 
taken from footage devoted to cata- 
log. Much of this, he maintains, is 



"dead space. A lot of consolidation is 
possible." 

Graffeo is adamant that Game 
Power be considered separate from 
movies, even the "B" titles consid- 
ered vulnerable to replacement "It's 
a completely different business," he 
says. "Games are going to support 
themselves. We would discourage" 
any Game Power licensee who plans 
to cut back tape purchases. He says 
he would warn them, "You're going 
to jeopardize your rentals." 

However, West Coast itself does 
not know how games affect video in 
the 11 Game Fbwer locations estab- 
lished in recent months. Because of 
the short time-span. "I couldn't tell 
you" if rentals were affected, Graf- 
feo savs. 
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mm 



THIS 
WEEK 


UST 
WEEK 


is 


IS 


ARTIST TITLE 

LABEL & SUMBEIWMSTRIBUTINO L*B£L (SUGGESTED IIST PRKE W EQUIVALENT FOR CASSEHE^D) 


PEAK 
POSITION 


1 


1 


1 


7 


♦ * ★ No. 1 * * * 

SOUNDTRACK WALT DISNrf 60858 (10 9an 981 3 weekut No 1 THE LION KING 


1 


(T_,, 


NEW^ 


1 


★ * * Hot Shot Debut* * * 

ROLLING STONES VIRGIN 39782 110 »'16.98I VOODOO LOUNGT 


2 




3 


3 


34 


ACE OF BASE A (\RIStA 18740(99815 981 THE SIGN 






2 


2 


6 


STONE TEMPLE PILOTSA »TLANllC8!6O7'i»G(109a'l6 98l PURPLE 


1 


5 


6 


6 


31 


KC^Sa^r" ?*lt5 981 ■ *"«"ST & EVERYTHING AFTER 


4 


E 


4 


4 


6 


WARREN G viouTWflW. 52335'«iAND(109aa5,9e) REGULATE.. .G FUNK ERA 


2 


f 7 


34 




2 


* * ★Greatest Gainer* * ★ 

SOUNDTRACK EPiCSOUNDTRAXSWZfttPlC I15 98 Ea?-* 981 FORREST GUWP 


7 




9 


10 


19 


SOUNDGARDEN A A&u 019fl- IIO ga^ie 9Si SUPERUNKNOWN 


1 


9 


7 


5 


17 


TIM MCGRAW A' CURB 77569 19 981 13 96; NOT A MOMENT TOO SOON 


1 


10 


5 


7 


3 


ALAN JACKSON ARISTA l&759U0.9S.'l5.9a) WHO 1 AM 


5 


11 


8 


9 


14 


ALL-4-0NE A Bin;;.'AriANiic 8258a'AG(t0 9a'i5 98) ALL-4-0NE 


7 


f 12 


12 


19 


1! 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A puamt 

ANGEL 55138 f:0 9ai5 981 


3 




13 


17 


36 


CANDLEBOXA UAVERICKSIR£45313,'WARNERBR0S (998.1598)0 CANDLEBOX 


13 


14 


10 


8 


3 


KEITH SWEAT ELEktr* 61550 (109&16 98) GET UP ON IT 


8 


15 


11 


14 


3 


DA BRAT £0 so DEF;CHA0S661W*,C0lUMBIA {9.98 ECi'15.98) FUNKDAFIED 


11 


IS 


15 


21 


14 


"';^T?^'^.!?"9•598lm ALLEGATIONS & THINGS LEFT UNSAID 


15 


17 


14 


11 


17 


SOUNDTRACKA DEATHROW,1NTERSCOPE92359(AG(109ftl69ei ABOVE THE RIM 


2 


18 


20 


12 


3 


HOUSE OF PAIN tommy boi 1089- (1 1 9815,961 SAME AS IT EVER WAS 


12 


19 


21 


33 


23 


GREEN DAY • REPRISE 455?9'/WARSER 8R0S r99&1598lB DOOKIE 


19 


(20 


32 


36 


9 


* * * Pacesetter * * * 

OFFSPRING EPirAeK 66432*iB9ai4 9e)IB SMASH 


20 


C21 


21 


23 


8 


AALIYAH BiACTGROUN0J1633-jJOT(9 9a i5 38i AGE AIN'T NOTHING BUT A NUMBER 


18 


22 


18 


15 


7 


BEASTIE BOYS aim J8S99- il0 96H59ei ILL COMMUNICATION 


1 


23 


19 


20 


53 


TONI BRAXTON A' laface 26007/arista(9 98'IS 98i TON! BRAXTON 


1 




NEW^ 


1 


HARRY CONNICK, JR. (XLUMBU64376(10 98E(i'16 9B) SHE 


24 


25 


16 


13 


16 


SOUNDTRACKA INTERSCOPE,'ATLANTIC82519'AGI109815981 THE CROW 


1 


CM 


30 


29 


23 


SOUNDTRACKA RCA 56364 (10 98.16981 REALITY BITES 


13 


27 


23 


22 


IS 


PINK FLOYD A' COLUMBIA 64200- (1098 E(»16 981 THE DIVISION BELL 


1 


21 


22 


18 


4 


JOHN MELLENCAMP MERCURr 522428 (10 98 Ea'16 981 DANCE NAKED 


13 


29 


24 


26 


7 


SEAL ZTTfiIRE 454 lEvWARNER BROS (1098.15 981 SEAL 


20 


30 


17 


16 


6 


VINCE GILL MCA 11047 Il0.9a;l5 981 WHEN LOVE FINDS YOU 


6 


31 


31 


32 


65 


AEROSMITH A' geffen 24455 il09a'16 9B> GET A GRIP 


1 


32 


28 


27 


51 


SMASHING PUMPKINSA'viRGlNS8267l99ailS9Sl SIAMESE DREAM 


10 


33 


26 


24 


20 


YANNI A PRIVATE MUSIC 82116 Iia9a'!6 9«l LIVE AT THE ACROPOLIS 


5 


34 


29 


28 


46 


MARIAH CAREYA'COlUMBlA53205'(10 98ta(16 9Bi MUSIC BOX 


1 


35 


25 


25 


36 


R. KELLYA'jivE4i527il09a'159e) 12 PLAY 


2 


30 


33 


34 


25 


JOHN MICHAEL MONTGOMERY A Atlantic 82559(AG (10 9615 98) KICKIN' IT UP 


1 


37 


35 


31 


8 


JON SECADA SB« ?9!;2,[ui do 98.16 981 HEART, SOUL & A VOICE 


21 


31 


39 


35 


8 


JIMMY BUFFETT margaritaville I 1043,^*ca do 98(16 981 FRUITCAKES 


5 


30 


37 


37 


36 


CELINE DION A' 550 MUSIC 57555tPiC( 10 98 ECl ie 981 THE COLOUR OF MY LOVE 


4 


1 40 


49 


54 


3 


BIG MIKE RAP-A-LOT 53907;PRiORirf (9 9815 98) SOMETHIN' SERIOUS 


40 


41 


36 


30 


6 


BOSTON MCA 10973* d0,9&16 981 WALK ON 


7 


42 


38 


39 


12 


REBA MCENTIREA MCA10994(109&!5.98I READ MY MIND 


2 


43 


42 


41 


12 


OUTKAST • LAFACE 26010-jAmsTA (9 9&16,9ei S0UTHERNPUYALISTICADILLACMU2IK 


20 


! 44 


47 


48 


17 


BONNIE RAITT A CAPITOL 81427 (109816 981 LONGING IN THEIR HEARTS 


1 


45 


43 


43 


g 


MtAVT U & 1 Mt OUT£ UPlCJWN 1099y^M(jA (g.9a'I5.981 HUilIlN OU 1 LUVt 


11 


40 


44 


47 


61 


JANET JACKSON A^ virgin 87625 (10 98(16 981 JANET. 


1 


47 


41 


45 


23 


ENIGMA A CBARISI/« 39236.VIRG(N (10 9416 981 THE CROSS OF CHANGES 


9 


n 


45 


44 


7 


VARIOUS ARTISTS tommt flO» 1097 ill 9»15 98! MTV PARTY TO GO, VOLUME 5 


36 


f 49 


M 


56 


66 


GIN BLOSSOMSA aau 54039 (9.9813 98) IB NEW MISERABLE EXPERIENCE 


30 


50 


46 


40 


5 


SPIN DOCTORS EPIC S2907- 19 98 £C»16,98l TURN IT UPSIDE DOWN 


28 




55 


63 


8 


TOAD THE WET SPROCKET Columbia 57744 (1098 Eai5 981 DULCINEA 


34 


52 


40 


52 


5 


^?V!??.^''?£!?,'^„*I , THE LION KING SING-ALONG (EP) 

WALI DtSNtr5C857 { 1 0 98 Cass«nel 


40 



rms 

WEEK 


LAST 
WEEK 


h 


WKS . ON 
CHART 


ARTIST TITLE 

LABEL & NuMBER^ISTRiauTINC LASCL (SUGGESTED UST PRICE OA EQUIVALENT FOR CASSETT&CD1 


PEAK 
POSITION 


53 


48 


42 


34 


SNOOP DOGGY DOGGA'DiATHROW)INIERSCOPt 92279*,AG(l0 9a i5g8j DOGGY STYLE 


1 


54 


52 


50 


40 


SALT-N-PEPAA- next piateau^l0NDON828392*,'ISLand 11098(16 98; VERY NECESSARY 


4 


55 


51 


49 


27 


CRASH TEST DUMMIES A arista 16531 (9 98/15 981 B 


GOD SHUFFLED HIS FEET 


9 


5« 


50 


38 


4 


XfRc' »yf2.*"'f9!t(l(.6.9e, l^'SS «S) CLASSIC KISS REGROOVED 


19 


57 


53 


46 


10 


INDIGO GIRLS • epic 57621M10 9B EQ'16 9ei 


SWAMP OPHELIA 


9 


51 


58 


59 


19 


NINE INCH NAILS* 

NOTHINiiTVT INTERSCOPE 9234&'AG 1 lO.SEl'ie 98! 


THE DOWNWARD SPIRAL 


2 


59 


60 


62 


25 


ALICE IN CHAINS A- COLUMBIA 57628* (7 98 E^l 1 96) 


JAR OF FLIES lEP) 


1 


60 


57 


57 


12 


LIVE RADltJACTIVt l(»97',MCA(10.9ai5.96) 


THROWING COPPER 


38 


U 


59 


51 


43 


NIRVANA A^ DGC 24607'^FEN C10.9&16.9e} 


IN UTERO 


1 


62 


65 


72 


5 


DAVID BALL WARNEBBROS 45562(9 98.15 98) 


THINKIN' PROBLEM 


62 


63 


56 


53 


10 


TRAVIS TRITT • warner BROS. 45603 110 9a'l5 98i TEN FEET TALL & BULLETPROOF 


20 


CA 


71 


94 


43 


MELISSA ETHERIDGE • island B486G0 (io.9a'i5 96) 


YES 1 AM 


16 


65 


62 


61 


38 


TEVIN CAMPBELLA Qwest 4538a'kVARHER BROS fi09a'i6 


981 I'M READY 


18 


66 


63 


60 


6 


PATTI LABELLE mca ic6;o (I0.9a'i5 98) 


GEMS 


48 


67 


64 


68 


34 


AARON HALL • SILAS IOBIOMCA 19.98/15.98) 


THE TRUTH 


47 


' 68 


NEW^ 


J 


f.!-'" 7u?o''9l Eais 98, THE LAST TEMPTATION OF ALICE COOPER 


68 


69 


69 


81 


3 


TONY BENNETT coiuwaiA 66?i-J (10 98 eq.16 985 


MTV UNPLUGGED 


69 


70 


77 


76 


16 


SOUNDTRACK meoionlciant 2J533(Wahner BROS <9 9ai5.9ei DAZED AND CONFUSED 


70 


71 


70 


73 


135 


PEARL JAMA' ep)C i?ai7 iig9S laibgyiBB 


TEN 


2 


72 


66 


64 


35 


TOM PETTY & THE HEARTBREAKERS A 

MCA 10813 [I0 9&17 98) 


GREATEST HITS 


5 


73 


63 


65 


39 


PEARL JAMA' EPiC53]3e* IIO 96 EQ'ie 96) 


VS. 


1 


74 


61 


55 


9 


SOUNDTRACK • Atlantic a25g^<AGiio ^16 9b; 


MAVERICK 


35 


75 


76 


69 


4 


8LACKSTREET l\rERSCOPE 9235!'AG (10 9616 96) 


BUCKSTREET 


69 


TC 

lb 


86 


79 


22 


ne™e"«"?.«™ 9».5.98, ■ FUMBLING TOWARDS ECSTASY 




77 


72 


67 


141 


NIRVANA A' OGC24425"iGEFFENi9,9a'13 96) 


NEVERMIND 


1 


78 


75 


74 


87 


SOUNDTRACKA ' arista 18699' (10 9a'1598l 


THE BODYGUARD 


1 


79 


79 


77 


82 


STONE TEMPLE PILOTS A ' Atlantic 824J8,'AG (9 sa-is 98 


■ CORE 


3 


80 


67 


58 


4 


HELMET iNTERSCOPf 92404,AG (9 9a'15.98l 


BETTY 


45 


81 


81 


83 


153 


METALLICAA' Elektra61113- iio gEtlsgS) 


METALLICA 


1 


82 


74 


75 


87 


KENNY GA'' arista 18646 00 9815 981 


BREATHLESS 


2 


83 


82 


84 


46 


GARTH BROOKS A' liberty 80S57 iio.9a'i6 98J 


IN PIECES 


1 


84 


84 


85 


73 


BROOKS Si DUNN a- arista 18716(10 98.15.98) 


HARD WORKIN' MAN 


9 


85 


80 


92 


93 


.i*"fo° 8f5'98l * LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 


13 


86 


78 


70 


44 


"ViL'^o.m,^.^, BAT OUT OF HELL 11: BACK INTO HELL 


1 


87 


87 


82 


22 


JOSHUA KADISONseKB092om 1109815 981 n PAINTED DESERT SERENADE 


69 


88 


85 


71 


9 


ERASURE MUTT 61633,E(f KTRA (10 9ftT5 961 


1 SAY, 1 SAY, 1 SAY 


18 


89 


83 


80 


18 


MEAT PUPPETS London 82848A.tSLAN0 (9 9513 981 B 


TOO HIGH TO DIE 


62 


90 


90 


78 


9 


JULIO IGLESIAS Columbia 575S4(10 98EQ'16.98i 


CRAZY 


30 


91 


73 


95 


4 


SAMMY KERSHAW f/ERCURY 522125 (10 9815 981 


FEELIN' GOOD TRAIN 


73 


92 


89 


86 


3 


TAKE 6 RFPRISt J5J9;.WARN£R 8R0S 110 9&! 5 981 


JOIN THE BAND 


86 


93 


88 


101 


24 


TORI AMOS • ATLANTIC 82567;AG (10 98 15 981 


UNDER THE PINK 


12 


94 


96 


93 


19 


THE MAVERICKS mca io%1 (9 9815 981 n 


WHAT A CRYING SHAME 


93 


95 


94 


100 


36 


BRYAN AOAMS A' AiM0157ll0 9816 98l 


SO FAR SO GOOD 


6 


96 


97 


98 


107 


MARY CHAPIN CARPENTER A' Columbia 48881 no 98 EQ 15 98i COME ON COME ON 


31 


97 


99 


87 


12 


FRENTE! mammothiATlantic 9239a'A& (9 98,15 98) H 


MARVIN THE ALBUM 


75 


91 


102 


96 


56 


SOUNDTRACKA'EPlC50UNDTRAX53;64,EPICIia9e£(»169ei SLEEPLESS IN SEATTLE 


1 


99 


98 


104 


48 


BABYFACEA EPtC53558ll0 98E*l6 9a) 


FOR THE COOL IN YOU 


16 


100 


104 


97 


17 


PANTERA • EASrwEST 92302','AG 110.98/15.981 


FAR BEYOND DRIVEN 


1 


101 


107 


106 


23 


NEAL MCCOY Atlantic 82568.'AG (109&'15.98) ■ 


NO DOUBT ABOUT IT 


84 


102 


91 


91 


10 


SOUTH CENTRAL CARTEL 

G W K , CHAOS 57294-,C0*UMBIA (10 98 £(115,98) 


■N GATZ WE TRUSS 


32 


103 


114 


130 


10 


KENNY LOGGINS 

SONY WONDER 57674C0LUMB[A (9 98 Ea'13 98) 


RETURN TO POOH CORNER 


103 


104 


106 


107 


179 


ENIGMA A- CHARISMA 86224AnRGIN (9.9&13 98) 


MCMXCA.D. 


6 


105 


101 


103 


10 


LORRIE MORGAN BNA 66379 (9 9^1598) 


WAR PAINT 


48 


106 


136 


129 


49 


BILLY JOEL A' Columbia 53003 (10 98 £Q(16 981 


RIVER OF DREAMS 


1 


107 


92 


88 


20 


HAMMER • GIANT.REPfllSE 245A5'WARNER BROS 110 9816 98} 


THE FUNKY HEADHUNTER 


12 



C_ AIDums with Ihe greatest iale» gams this week •Recording industry Assn. Of Amencs (RIAA) certification for sales of 500.00 alDum gmts (250,000 for EPs) A RIAA certification for shipment of 1 million units (5(X),000 for £Ps). with multi platinum titles indicated by a 
numeral following the symbol. 'Asterisk indicates LP is available Most tape prices, and CD prices lor WEA and BMG labels, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer 
s^ow3 chart's largest unit increase, Pacesetter indicates biggest percentage growth. Healseeker Impact shows artists removed from Heatseekers this week ■indicates past or present Healseeker title ^- 1994, Bit>boafd/BPI Communications, and SoundScan, Inc. 
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FOR WEEK ENDING JULY 30, 1994 



THIS 
WEEK 


LAST 
WEEK 




o>- 

s5 


ARTIST TITLE 

LABEL & NUMBEMlrSTRIBLniNG LABEL (SUGGESTED UST PfllCE OR EGUIVALINT FOR CASSETTE/CDI 


PEAK 

POSITIOt, 


lOB 


105 


99 


30 


JODECIA UPTOWN 1091&MCA{]09&15,961 


DIARY OF A MAO BANO 


3 


in 


100 


89 


20 


VARIOUS ARTISTS A MCA 10%5no.9B'16 98) 


RHYTHM COUNTRY & BLUES 


18 


'110 


131 


180 


3 


69 BOYZ RIP IT 6901 19 9&15 96J III 


NINHEEN NINETY QUAD 


110 


111 


111 


111 


23 


ZHANE • ILLT0WN6»9rt«>TIWN(9,9a'l5.9e) 


PRONOUNCED JAH-NAY 


37 


lU 


112 


108 


10 


11i^J:fZ%0™^^ FOURCHOHOSiSEVERALVEARSAGO 


55 


;il3 


NEW^ 


1 


ABOVE THE LAW ruthiks 5W4-/ficwT(viTY i9.9a'i6. 


IS) UNCLE SAM-S CURSE 


113 


114 


115 


122 


96 


QUEEN A HOLLYWOOD 6126&ICLEKTRA (10 9a'16 961 


GREATEST HITS 


11 


115 


126 


159 


28 


SOUNDTRACK A EP»C SOUNDTRAX 57624/EPIC (lO 98 E*16 9B) PHILADELPHIA 


12 


116 


125 


109 


6 


STEVIE NICKS MODERN 9224&AG llO-9EU16.9e) 


STREET ANGEL 


45 


('117 ' 


NEW^ 


1 


L7 SLASK'REPRISE 45624*/WARNER BROS (10 TO'IS W) ■ 


HUNGRY FOR STINK 


117 


HI 


109 


120 


24 


BLACKHAWK arista 18708 [9.98/15 981 


BLACKHAWK 


98 


119 


95 


66 


3 


NICE & SMOOTH RK 52336MSLAND (9 9a'I5 961 


JEWEL OF THE NILE 


66 


120 


110 


105 


35 


MICHAEL BOLTON A' COLUMBIA 53567 (10 9R'16 98) 


THE ONE THING 


3 


121 


118 


110 


21 


ARETHA FRANKLIN arista 19722 (10 9816 961 


GREATEST HITS 1980 . 1994 


85 


122 


120 


115 


55 


Is" ND"*!t",D * 98) BB EV^^BODV ELSE IS DOING IT, SO WHY CANT WE? 


18 




157 


— 


2 


MAZZY STAR CA^ITOL 98253 (10,98.15.98) 


SO TONIGHT THAT 1 MIGHT SEE 


123 




116 


117 


61 


LITTLE TEXAS A WARNER 6R0S 45276(996/15 96) 


BIG TIME 


55 


125 


129 


138 


230 


POlS?!"^ n^y^Eaas 98l PHANTOM OF THE OPERA HIGHLIGHTS 


46 


126 


134 


118 


10 


PRETENDERS SIRf 45f5.'J,'WARNER BROS (t09e;i6 96> 


LAST OF THE INDEPENDENTS 


41 


127 


132 


113 


9 


+ NPG710O3'/BELLHARK(8 98,'13.9e) THE BEAUTIFUL EXPERIENCE (EP) 


92 


(128 


169 


172 


20 


SMERYL CROW A&M 0126 i9 9a^l5 981 ■ 


TUESDAY NIGHT MUSIC CLUB 


94 


129 


133 


127 


13 


SOUNDS OF BLACKNESS perspective 9006/A&M (9,9e;i5 98) AFRICA TO AMERICA... 


109 


130 


113 


133 


27 


FAITH HILL • WARNER BROS. 45389 I9 9a'15 98) OB 


TAKE ME AS 1 AM 


59 


131 


122 


124 


33 


CRACKER • VIRGIN 39012 (9.9a'13-98lB 


KEROSENE HAT 


59 


132 


140 


151 


15 


PATRA EPtC 53763* (9.98 EQ''15 961 B 


QUEEN OF THE PACK 


103 


133 


138 


158 


69 


DWIGHT YOAKAM A REPfilSE 45241/WARNER BROS (10.9&15 98) THIS TIME 


25 


134 


103 


102 


25 


COLUN RAYEtt EPIC53952<9 9SEa'15 9B) 


EXTREMES 


73 


135 


106 


90 


5 


ARRESTED DEVELOPMENT chrtsaus92741>/Emi(10.96/16.98) ZINGAUMADUNI 


55 


1U 
1<>D 


119 


116 


13 


NA5 COLUMBIA 57684' (9,96 £415 9B) 


ILLMATIC 


12 


137 


117 


114 


20 


BECK • DGC 24634 ■,'GEFFEN tl0.9a.'15.98) 


MELLOW GOLD 


13 


138 


121 


131 


42 


REBA MCENTIREA' mca 10906(10 96/15 98) 


GREATEST HITS VOLUME TWO 


5 


139 


142 




2 


VARIOUS ARTISTS DGC 29704vG£FfeN (7,96^.98) 


DGC RARITIES VOLUME 1 


139 


140 


93 


154 


3 


NEIL DIAMOND COLUMBIA 66321 (15 96 £0*24 98) 


LIVE IN AMERICA 


93 


141 


154 


126 


11 


ALLMAN BROTHERS BAND EPIC 64232(1096 Ea'l5 


98) WHERE IT ALL BEGINS 


45 


142 


123 


121 


36 


"^oV^l^-^^X.^m ENTER THE WU-TANG (36 CHAMBERS) 


41 


143 


128 


150 


48 


CLAY WALKER •GMNT ?4%lt/WARNER8ROS (9 9&'1&. 


a>B CLAY WALKER 


52 


144 


130 


123 


11 


BASIA EPIC 64255 110 96 E<V]6 98) 


THE SWEETEST ILLUSION 


27 


fill 


143 


144 


7 


EIGHT6ALL & MJG suave 40002 19 98'1 5 96) 


ON THE OUTSIDE LOOKING IN 


106 


lift 


155 


160 


139 


ENYA A ' REPRISE 2677VWARNER BKOS 110.96/15 98) 


SHEPHERD MOONS 


j7 


147 


147 


152 


202 


GARTH BROOKS A" UBERTY 93SM I9 9a''13 98! 


NO FENCES 




146 


159 


147 


58 


RAGE AGAINST THE MACHINE • 

EP)C 52959 ; 10 98 E(i'16 981 jjg 


RAGE AGAINST THE MACHINE 


45 


US 


135 


142 


% 


GEORGE STRAIT A' MCA 10651 tl0.9&15.981 


PURE COUNTRY (SOUNDTRACK! 


6 


IM 


139 


128 


8 


JERU THE DAMAJA PAYDAY 124011VffRR 19.96,17 98) 


THE SUN RISES IN THE EAST 


36 


151 


149 


188 


5 


MARTINA MCBRIDE RCA 66288 {9-9a'15 98) 


THE WAY THAT 1 AM 


149 


152 


148 


137 


32 


ICE CUBEA PRIORITY 53876- U0 9&15.9e) 


LETHAL INJECTION 


5 


153 


165 


149 


12 


JIMI HENDfilX MCA 11060UO-98'16.98l 


BLUES 


45 


154 


153 


165 


12 


RANDY TRAVIS • warmer BROS. 45501 C10.9«15 98) 


THIS IS ME 


59 



THIS 
WEEK 
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WEEK 


2WKS 
AGO 


ii 


ARTIST TITLE 

LABEL & NLJMBER/DISTRIBUTING LABEL (SUCIiESTED UST PfMCE OA EOUIVALENT FOA QtSSETTt'CO) 


PEAK 

POSITION 


155 


158 


146 


218 


VAN MORRISON A tuc occt oc van MORRtVlN 
P0LyD0R 84197OVlSLAND(9.9eEQ.]6 98( IHtBtbl VAN MUHKCjUfN 


41 


155 


168 


153 


9 


NORMAN BROWN mojazz 53O3017WOTCWN (9.9&'t3,9e) AFTER THE STORM 


140 


157 


146 


136 


32 


DOMINO • OUTBURST/CHAOS 57701*^Ol.UM6IA (9 98.'1S.96) DOMINO 


39 


158 


NEW^ 


1 


BONE THUGS N HARMONY /'oc-con.i au ^^aic ■ ,a 

owntL inuuj <i ri«nniur»i CREEPIN ON AH COME UP 


158 


159 


151 


155 


17 


CONFEDERATE RAILROAD • ATLANTIC S2505/AC (10 9&'15 98) NOTORIOUS 


52 


i£n 

lOU 


167 


185 


41 


GEORGE STRAITA uca 10907 dOQa'ie.Qei EASY COME, EASY GO 




1(1 


156 


157 


38 


10,000 MANIACSA ELEKTRA6I569ll09B/]S.9ei MTV UNPLUGGED 


13 


162 


137 


134 


27 


K7 TOMMY BOV 1071 (10 9a'l5,98) B SWING BATTA SWING 


96 


163 


174 


176 


64 


JIMI HENDRIX • MCA I0829il0.9ai6 98) THE ULTIMATE EXPERIENCE 


72 


164 


188 


161 


34 


t°Z ,998,15 98,BB 


131 


165 


152 


139 


6 


MC BREED WRWei3J'lCHIBAN(998.17 98) FUNKAFIED 


106 


166 


124 


112 


12 


PAM TILLIS ARISTA 18758 19 9*15 981 SWEETHEART'S DANCE 


51 


167 


145 


125 


14 


ROUINS BAND IMfCO 21034- (9.98.15.98) WEIGHT 


33 


168 


164 


162 


6 


DAVID SANBORN ELEiaiu 61620 no 9»16 98) HEARSAY 


116 


169 


178 


178 


89 


SAOE A' EPIC 53178110 98 EQ'16.98] LOVE DELUXE 


3 


170 


175 


170 


28 


SOUNDTRACK • virgin 86274 110.96'15 98) THE PIANO 


41 


171 


141 


143 


16 


JOHN BERRY liberty 80472 (9.96/13 98) B JOHN BERRY 


85 


172 


196 


175 


7 


EL OEBARGE reprise 45375 110 9sa5.9ei HEART, MIND & SOUL 


137 


173 


144 


132 


44 


PATTVlOVELESS»tPlC63236(99ee(»'15,98l ONLY WHAT 1 FEEL 


63 


174 


160 


156 


55 


TOOL • zoo 11052<998nS.98iB UNDERTOW 


50 


175 


161 


141 


30 


U53 • BLUEN0TE80863,CAPIT0LI9 9&15 96)B HAND ON THE TORCH 


31 


176 


184 


177 


6/ 


THE JERKY BOYS • SELECT 61495-.AG (10.96(15 98) B THE JERKY BOYS 


80 


177 


150 


119 


5 


ANT BANKS JIVE 41534 19 98(15 981 THE BIG BADASS 


80 


171 


162 


140 


8 


AL JARREAU reprise 45422i'WARMERBROS.<10.9a'15.9e] TENDERNESS 


114 


179 


180 


187 


18 


JOHN ANDERSON • BNA68232<9 98(I5.98) SOLID GROUND 


75 


180 


182 


182 


99 


ERIC CLAPTON A' DUCKHEPRISE 45024',WARNER BROS (10 98,15,98) UNPLUGGED 


1 


181 


163 


148 


10 


SWV RCA 66401 • 17 9ai I 98) THE REMIXES (EP) 


92 


182 


NEW^ 


1 


LUKE LUKE 6996- (9 96,14 98) FREAK FOR UFE 6996 


182 


183 


177 


168 


6 


TRACY BYRD mca 10991 1109g>l5 96l NO ORDINARY MAN 


130 


184 


183 


173 


100 


JON SECAOA A' SBK9e84S,EMI 110 96(15.981 B JON SECADA 


15 


185; 


NEW^ 


1 


THE CHOIR OF VIENNA special musk: 1 IB^ESSEX 13 98/4.981 MYSTICAL CHANTS 


185 


116 


187 


186 


94 


ALICE IN CHAINS A' C01UI,'BIA 52475 ll0 9BEa'15 98) DIRT 


6 


187 


171 


167 


40 


a*r'°"f. *v« 'e^r^to' ,.0 9a.l6.98, «'""°'^ ™E SONGS OF THE EAGLES 


3 


188 


181 


171 


60 


ROD STEWARTA- WARNER BROS. 45289110.98(16 98) UNPLUGGED.. .AND SEATED 


2 


189 


186 


195 


138 


BROOKS t DUNN A' ARISTA 1865819 98,13 98) BRAND NEW MAN 


10 


190 


176 


164 


8 


BIOHAZARD warier boos, 45596- (9.9a. )5 981 STATE OF THE WORLD ADDRESS 


48 


191 


RE-EKTIIT 


14 


BOZ SCAGGS VIRGI^ 39489 (9 9815,961 SOME CHANGE 


91 


192 


166 1 161 


98 


VINCE GILLA' mca I0«30il098'15,9ei 1 STILL BELIEVE IN YOU 


10 


193 




1 


311 CAPRICORN 42026 (9,96(16 98) B GRASSROOTS 


193 


194 


173 


135 


10 


^2«32?"Jfen,10,<»15,96. EXPERIMENTAL JET SET. TRASH AND NO STAR 


34 


19S 


195 




107 


SPIN DOCTORSA'EPlC4746lll0 96E(»16 98)B POCKET FULL OF KRYPTONITE 


3 


191 


172 


166 


37 


ALABAMA • RCA 66296 (9,98, 15 98) CHEAP SEATS 


76 


197 


127 




2 


HOOTIE & THE BLOWFISH ATLANTIC 82613-AG I109etl5,98i B CRACKED REAR VIEW 


127 


196 


190 




51 


CYPRESS HILL A RUFF)K)USE 53931*,C0lUMeiA (1098 E(i'l5 98) BLACK SUNDAY 


1 


199 


194 


193 


83 


DR. DRE A- DEATH ROWINTERSCOPE 57l28*,PRIORtTY 110 98/15 98) THE CHRONIC 


3 


200 


RE'ENTIir 


38 


EAZY-EA RUTHLESS 5503-;BELAIIV1TY(7 96,11 98) IT'S ON (DR. DRE 187UM) KILLA(EP) 


5 



TOP MNMS A-Z (LKTED BY UTISTS) 



10. OOO Maniacs 161 

311 193 

69Boyz 110 

Ajliyah 21 

AboveTTwLaw 113 

AceOfBssfl 3 

Bryan Adams 95 

Aertfimith 3 1 

AIH>arTU 196 

Alice In ChtMU 59. 186 

AI^4-One 11 

Allman Bnitten Bwvl 141 

Tort Amos 93 

JohftAntfenon 179 

AntBanhs 177 

Arrested Oevelopnwnt 135 

Btiiytace 99 

OMdBill 62 

BMia 144 

BMttitBoyi 22 

Beck 137 

Benedictine Mentis 01 Santo Domingo 
DeS<k» 12 
Tony Bennett 69 
John Berry 17] 



BigM-^e 40 
B•o^^ard 190 
Biackhawh 1 18 
Blackstroet 75 
M«Niel Bolton 120 
Bone Tht«s N Harmony 158 
Boston 41 
Torn Btaxtcn 23 
Garth Brooto 83, 147 
Brooks & Dunn 84. 1S9 
Norman Brown 1 54 
JinmyButJM 38 
Tracy ByrO 183 
Twin Campbell 65 
Candleboi 13 
Manah Carey 34 
Mary Chapln Ctrpenler 96 
Tlw Ctwir Of Vienru 185 
Eric Clapton 180 
Collective Soul 16 
Confederate Railroad 1 59 
Marry Connich, Jr. 24 
Alic« C4»per 68 
Countin£ CrtMS 5 
Cracher 131 



Tt>e Cranbeiiies 122 
Crash Test Dummies 55 
SlwrylCfow 128 
Cypress Hill 198 
Da Brat 15 
EIDeBarge 172 
Neil Diamond 140 
Celine Dion 39 
Domino 157 
Dr. Ore 199 
Eazy-E 200 
Ei^AmII & hUG 145 
Enigma 47. t04 
Enya 146 
Erasure 88 
Melissa Elherldge 64 
Aretha Franklin 121 



VinceGJI 30, 192 
Gin Blossoms 49 
Kenny G S2 
Green Day 19 
Warren G 6 



AanviHall 67 
107 



Heavy D & The Boy; 45 
Helmet 80 

Jimi Herxlnx 153. 163 
Faith H.II 130 
Hootie & The Btowlisti 197 
House a Pain 18 

IceCutw 152 
JuiK) Iglestas 90 
Irtdigo Girls 57 
Alan Jackion 10, 85 
Janet Jackson 46 
AIJafTBBu 178 
The Jertiy Boys 176 
J«ru The Oamaja 150 
Jodeci 108 
Billy Joel 106 

K7 162 

Joshua Kadison 87 
R Kelly 35 
Sammy KeiVawf 91 
L7 117 
PaOlLaBelle 66 



Huey Lewii « The News 112 
Little Teoias 124 
I've 60 

Kenny Loggins 103 
Patty Lo«e*eis 173 
luk« 182 

The Mavericks 94 
MauySlar 123 
MC Breed 165 
Martina McBride 151 
Meal McCoy 101 
RetM McEntire 42. 138 
Tan McGraw 9 
Sarati McLAChian 76 
Meat Loaf 86 
Meat Puppets 89 
John Ueiiencamp 28 
MetMlica 81 

lOhn Mictiael Morttgorrwry 36 
Lome Morgan 105 
Van Momson 155 
MS 136 

NKeA Smooth 119 
Stevw Nicks 116 
N)r« Inch Nails 58 



Ninrana 61. 77 

Ofspring 20 

OR»GtNAL LONDON CAST 

Phantom 01 Tn« Opera H«hli|^ 

125 
Outksst 43 
Pantera 100 
Patia 132 
Pearl Jam 7 1 . 73 
Tom PMty & The Heartbraakerf 72 
Pn* Floyd 27 
Pretendere 126 
+ 127 

Queen 114 

Ri^ A^inst The Machine 1 46 
Bonnie Ram 44 
Collin Raye 134 
Roiline Stones 2 
RollinuBand 167 
Sade 169 
SalT-N-Pepa 54 
DavKlSanfiom 168 
Adam Sandler I64 



BozScaggs 191 
Seal 29 

JuiSecada 37.184 
Smashing Pumpkins 32 
Snoop Doggy Oogg 53 
Some Youth 194 
SoiMdgaiden 8 
Sound* Of Blackness 129 
SOUNDTRACK 

AlxNeTheRim 17 

The Bodyffjard 78 

The Crow 25 

Dand And Confused 70 

Forrest Gump 7 

The Lion King 1 

Mavenck 74 

Philadelphia 115 

The Piano 170 

FIcalltyB4es 26 

Sleepless In Seattle 98 
Soundtrack Cast 52 
South Central Cartel 102 
Spin Doctors 50, 195 
Rod Stewart 188 
Stone Tempte Pilc*s 4,79 
G«3rge Strait 1<9. 160 



T»k«6 92 

PamTiltis 166 

Toad The Wet Sprocket 51 

Tool 174 

Randy Traws 154 

Travrs Tntt 63 

US3 175 

VARIOUS ARTISTS 

Common Thread: The Songs 01 The 

Ea«les 187 

DGC Rarities Voltxne I 1 39 

Kis& My Ass. ClasbC K<» Regrooved 

56 

MTV Party To Go, Volume 5 d8 
Rhytlwi Country & Bluet 109 

Clay Walker 143 
Wu-Tang Clan 142 

Yanni 33 

Dw«htYoakBm 133 
Zhane 111 



132 
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BOOK, ISLAND RECORDS COMPIIATION DUE FROM MARIANNE FAITNFULL 

(Continued from page 5) 



album, "A Secret Life." The album, 
co-written and produced by compos- 
er-arranger Angelo Badalamenti 
(who wrote the score for director Da- 
vid Lynch's TV series 'Twin Peaks" 
and wrote for Lynch's protegte, Ju- 
lee Cruise), will be FaithfuH's first 
studio album since "Strange Weath- 
er" in 1987. 

Faithfull's book, co-authored by 
David Dalton, surveys the singer's 
roller-coaster career from her rise as 
a pop luminary in '608 Swinging Lon- 
don through her contemporary artis- 
tic efforts. 

With witty, humorous detachment 
and in a voice as distinctive as her lat- 
ter-day rasp, she sharply observes 
such figures as the Rolling Stones' 
Mick Jagger (with whom she had a 
long romantic liaison in the '60s), 
Keith Richards, and Brian Jones, the 
Beatles, and Bob Dylan. Anecdotes 
range from an account of tea with 
Princess Margaret of England to a 
night on the town with Madonna. 

She also presents candid depictions 
of her stormy affair with Jagger, her 
three marriages and divorces, two 
suicide attempts, the suicide of her 
lover Howard Tose, and the lost 
years she spent in a fog due to alco- 
holism and heroin addiction. 

Little, Brown VP of sales and mai> 
keting Amy Rhodes compares Paith- 
full's autobiography to film producer 
Julia Phillips' best-selling memoir, 
"You'll Never Eat Lunch In This 
Town Again." 

Rhodes says, "It was the voice that 
was behind the writing, and the out- 
spoken, blunt take on all the episodes 
[Phillips] was describing that turned 
that into a very big book. [Likewise], 
I think Marianne's account of the '60s 
Ls fabulous reading, whether or not 
you are a Marianne Faithfull fan. She 
captures an era. She is a distinct per- 
sonality unto herself." 

Rhodes says that Island ap- 
proached Faithfull's editor, Michael 
Pietsch, with the idea of setting up a 
book-record cross-promotk)n. At that 
stage, the label already had "A Se- 
cret life" in the can. 

Rhodes says, "They were planning 
to put out a brand-new record by 
Marianne ... It made more sense for 
them to do a retrospective album and 
hope we'd have the success we were 
hoping to have, and then come back 
strong with a new CD in the spring." 

She adds that the idea of cross-pro- 
moting the "Paithfull" book and al- 
bum was natural. "We both have the 
same large customers these days, so 
that we can have any number of 
events at Tower combo stores, [Musi- 
cland's book-music-video combo out- 
lets] Media Play, Borders, and 
Barnes & Noble ... It is the wave of 
the future. It's kind of astounding 
what the combination of product can 
do, in terms of impact" 

The "Faithfull" album was com- 
piled by Island CEO Chris Blackwell 
and "was conceived as a companu)n 
piece" to the book, according to Is- 
land senior VP of marketing Matt 
Stringer. 

The album includes five tracks 
from Faithfull's caustic 1979 come- 
back album, "Broken English"; one 
cut apiece from the 1986 film sound- 
track "Trouble In Mind," the 1990 
live album "Blazing Away," and 
"Strange Weather"; and the original 
1964 version of Faithfull's biggest 
hit, the Jagger-Richards composition 
"As Tears Go By." 

Two unreleased songs cut this year 
also are included: "Ghost Dance," a 
cover of a ftitti Smith song recorded 



for a still-unreleased Irish AIDS ben- 
efit album, and "She," from "A Se- 
cret Life." 

Every effort has been made to 
have the book and album packages 
conform, Stringer says. "Creatively, 
the design of the package is relative- 
ly identical [to the book], using the 
same Bruce Weber photograph, us- 
ing the same title, 'Faithfull.' We 
even contracted David Dalton, the 
writer, to do the liner notes for the 
CD package." 

Stringer adds, "At retail, 
there'll be key promotions at some of 
these media superstores . . . There 
are programs that will be set up mar 
ket-to-market and regionally for dol- 
lar-off coupon incentives: If you pur- 
chase the book, a dollar off on the 
record, and vice versa. We're racking 
the two products togethel^-there are 



plore personal issues with a 
grown-up and feminist perspective. 

"She attracts a more mature au- 
dience; the twenty-and thirty- 
somethings," says Rob Dickins, 
chairman of Warner Music U.K. 
"People who like her work are peo- 
ple who appreciate songs. People 
who grew up with Joni Mitchell 
had been starved of that kind of 
quality of music and lyrics until 
Eddi came along. Eddi's lyrics are 
wonderful, so I think the people 
who listen to her are people who 
want something more from a song 
than just the sound of it." 

The first single from the new al- 
bum, "Patience Of Angels," 
peaked at No. 33 last month on the 
U.K. singles chart. That didn't 
match Reader's previous success 
with Fairground Attraction, which 
hit No. 1 with "Perfect" and No. 7 
with the follow-up "Find My 
Love," both in 1988. 

"I'm fine with all that," she 
says. "Fairground Attraction is 
what I'm known for, so it's not fair 
for me to just dismiss it." Reader 
says she does not feel weighed 
down by her success with Fair- 
ground Attraction, and offers a 
forward-looking attitude. "I'm try- 
ing to develop my own style. This 
album is as far as I've got." 

So what is that style? "Expres- 
sive and emotive. I've always liked 
the traditional type of storytelling 
singers — Edith Piaf, Jacques Brel, 
or Patsy Cline. I suppose it's my 
folk heritage." 

Reader says it is folk's narra- 
tive, lyrical style that particularly 
attracts her. "We've got a song on 
the album, 'The Blacksmith,' 
that's from the 15th or 16th centu- 
ry. It told a story when it was writ- 
ten, and it still tells a story now. It 
travels down the years; I'm very 
attracted to that." 

Reader maintains close ties to 
her native Scotland. "Because 
she's from here, the album will 
sell," says Christine Boyle, assis- 
tant manager of the Our Price 
record outlet in Glasgow's Saucie- 
hall Center. "She does quite a lot 
of things up in Scotland." For ex- 
ample. Reader recently hosted a 
BBC 2 television series on Scottish 
music. 

And Reader already has won 
fans abroad, as well. Douglas 
Kean of Interface Management in 
London, who represents Reader, 
notes that even before the album's 



custom displays so that both titles 
can be featured." 

A bookmark pitching the "Faith- 
full" album will be inserted in the 
book prior to shipment, while a CD in- 
sert and an additional cassette J-card 
panel will plug the book to record 
buyers. 

"AH of the advertising generated 
both from the book company and the 
record company features both titles," 
Stringer says. 

Central to the campaign will be an 
U-city, 22-day U.S. promotional tour 
by Faithfull that kicks off Sept 7. 
Stops will include New York, Boston, 
Chicago, Minneapolis, Seattle, Los 
Angeles, Denver, Dallas, Nashville, 
San Francisco, and Washington, D.C. 
Most will incorporate readings or 
book signings at large combo stores, 
although conventional bookstores 



U.S. release, it has gained airplay 
as an import on KCRW Los Ange- 
les from MD/program host Chris 
Douridas. 

KCRW, which always has a 
large number of imports in rota- 
tion, is airing eight of the 12 tracks 
"Eddi Reader," making the album 
No. 5 on the station's playlist. 
Reader's previous effort, "Mir- 
mama," also was "a big hit for 
KCRW listeners," Douridas says. 
"That was among the top-played 
records in 1992." 

So far, Douridas says, the listen- 
er response to Reader's new album 
has been "amazing, overwhelm- 
ing." 

Douridas became aware of the 
project early on. When the album 
was being recorded in Southern 
California, he was invited to sit in 
on the sessions, then became so ex- 



ority must be on continuing to devel- 
op local repertoire — which, after all, 
comprises 609^70^- of the region's to- 
tal pre-recorded music business — as 
well as maximizing sales for their su- 
perstar releases. "It's almost naive to 
expect the majors to be interested in 
the edges, so to speak." 

Pielak Chang, managing director 
of Chiang Huat/ Around The World 
Musk — itself a Singapore/ American 
joint venture — observes, "If the type 
of repertoire which we handle were 
to be given to the majors, it would get 
lost" 

In addition to the Narada line, 
which it has represented for five 
years, Chiang Huat handles U.S. la- 
bels such as Higher Octave Music, 
Basitive Music Records, and Brain- 
child Records. "New-age music does 
well in Singapore and Taiwan," says 
Chang, "and is up-and-coming in Ma- 
laysia and Thailand." Compilations 
are one way of marketing this repet^ 
toire, he adds, with a top-selling re- 
lease selling about 15,000 units. 

WCUIETODMCt 

As in other world markets, dance 
music is attracting the attention of 
Asian indies, although the genre does 
not sell throughout the regk>n. One 
of the year's success stories has been 
"Mega Dance 2," a compilation origi- 
nated by Singapore-based Valentine 
Music Productions, yet another of 
Southeast Asia's active indepen- 



such as Book Soup in LA. also will be 
visited. 

Stringer says, "These markets 
were identified based on the media 
opportunities that exist in them — 
markets with strong commercial al- 
ternative radio, markets with strong 
morning television programs, mar- 
kets with high indices of book pui^ 
chasing, based on what Little, Brown 
knows." 

From a more straightforward mu- 
sic-promotion angle, Stringer says 
that while no new videos will be pro- 
duced for the album, "many of the 
tracks on the album do have compan- 
ion videos, and those are being se- 
quenced for video reels that will ship 
to local and regkmal video program- 
ming, and also to a lot of the retail lo- 
cations." 

Publicity in several tony non-music 



cited about the music that he invit- 
ed Reader and her entire band to 
perform the songs live in the 
KCRW studios. 

The station is hoping to put one 
of the tracks from that on-air per- 
formance — "Kite Flyer's Hill," 
which didn't make it onto the al- 
bum — on the next installment of 
its annual "Rare On Air" compila- 
tion CDs. KCRW staffers are 
awaiting permission from the la- 
bel, and hope to use the song as 
the lead track on their February 
1995 CD. 

In addition, Reader already has 
a fan base in Australia and Japan, 
where Fairground Attraction sold 
more than it did in the U.K., notes 
Kean. On a promotional blitz for 
the new album, Reader is due to 
arrive in Australia Sept. 5, Japan 
Sept. 15, and Los Angeles Sept. 25 



dents. 

The 14-track album, including 
tracks from labels in Italy and Gei> 
many, has sold more than 1 million 
copies In Thailand since last summer 
(Billboard, April 9). Valentine re- 
leased "Mega Dance 2" via ONPA In- 
ternational Marketing, an audio- and 
videotape manufacturer with which 
Valentine has a Thai joint venture. 

With these and other moves, Asia's 
independents are developing market 
niches to broaden their base and 
strengthen consistent sales. This is in 
contrast to the past, when Anglo- 
American repertoire had to reach the 



apolis to a new 60,000-square-foot 
facility in Bloomington, Minn. 

Simonds says the additional 
funding will make REP more ag- 
gressive. "It will mean that we will 
really go out knocking on doors 
seeking new business," he says. 
"We have turned away a lot over 
the last six months because we 
couldn't handle dealing with the 
additional growth." 

REP distributes approximately 
20 labels, including Antone's, 
CMP, Frontier, Integrity, New Al- 
bion, and New World, and repre- 
sents other labels such as Alliga- 
tor, Green Linnet, Higher Octave, 



outlets will be key: Already set are a 
Vanity Fair profile, interviews in Mir- 
abella and Details, and sessions on 
National Public Radio's "Fresh Air" 
and cable TV's "America's Talking." 

"The feature stuff is where I think 
it's going to take off," Rhodes says. 
"They are very sexy outlets. Vanity 
F^ and Mirabella are really going to 
the core [reader]." 

Stringer says he believes that the 
"FWthfull" compilation shouki prove 
an ideal curtain-raiser for "A Secret 
Life." 

"Certainly, on the record, she gives 
people a taste of what's to come . . . 
That will put us in a position to set up 
well for a new record, prepare tor 
commercial touring, and some addi- 
tional things that we would like to do 
with a brand-new record release of 
all-new material." 



for a showcase trip that also will 
bring her to New York. She has 
signed with the William Morris 
Agency to represent her for book- 
ings in the U.S. 

"It is virgin territory for her in 
America," says Kean. "But she's a 
supreme talent. She has an incredi- 
ble voice; you can't define it, you 
can't analyze it." 

For Rob Dickins at Warner U.K., 
Reader reasserts the telent of the 
British singer/songwriter. "It 
amuses me that we keep being told 
how brilliant all these other sing- 
ers are from around the world, as 
if we didn't have any." he says. 
"Eddi's going to change a few of 
those perceptions." 

Assistance in preparing this story 
was provided by Phyllis Stark in 
New York. 



upper slots of Billboard's singles or 
album charts to gain any type of re- 
tail exposure or media attention. 
"The independents will gradually eat 
into the majors' market share here," 
says Form Private's Tan. "A lot of 
record companies and producers out- 
skle Asia will realize that they don't 
need to go for worldwide de^s with 
the multinationals — and they will 
start to consider other optrans in this 
part of the world." 

Assistance in this story provid- 
ed by Mike Levin in Hong Kong 
and Steve McClure in Tokyo. 



JVC, Oh Boy!, and RAS on a re- 
gional basis. 

In addition, REP has begun to 
distribute some major-label re- 
leases through the indie pipeline. 
Earlier this year, REP distributed 
Geffen releases by that dog. and 
Pat Metheny. Later this year, it 
will distribute two new imprints 
from Rick Rubin's American Re- 
cordings: Infinite Zero, a reissue 
imprint headed by Rubin and sing- 
er Henry Rollins; and Onion, which 
is headed by former Matador staff- 
er Johan Kugelberg and special- 
izes in alternative acts. 



EDDI READY TO BE MAIN AHRACTION 

(Continued from page 10) 



INDIES VIE FOR NICHES IN BURGEONING ASIAN MARKET 

(Continued from page 128) 



RYKODISC ACQUIRES REST OF REP 

(Continued from page 12) 
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MM, MYRRH BUILD AMY GRANT'S 'HOUSE OF LOVE' ON SOUD GROUND 

(Continued from page 5) 



success Grant achieved in April 
1991, when she scored her first ma- 
jor secular hit with "Baby Baby," 
which peaked at No. 1 on Bill- 
board's Hot 100 Singles chart. 

" 'Baby Baby' changed a lot for a 
tot of people, and showed that not ev- 
ery contemporary Christian song has 
to look and sound and taste the 
same," says Grant's manager, Mike 
Blanton. 

The track was one of five singles 
released from the multiplatinum al- 
bum "Heart In Motion," which 
reached No. 10 during a 52-week run 
on The Billboard 200. The title has 
gold more than 3.6 million units to 
date, according to SoundScan. 

Its tremendous success provided a 
boon to Grant when she began seek- 
ing songs for her follow-up release, 
"House Of Love," produced by Mi- 
chael Omartian and Keith Thomas. 

"It seemed like people were knock- 
ing our door down," Grant says. The 
singer/songwriter contributed to 
seven of the 11 songs, including a 
duet on the title track with country 
superstar Vince Gill. "I asked Vince 
because he could hit the high notes," 
Grant says. 

Regardless of her reasoning, the 
duet with Gill was a wise marketing 
move, notes Ken Benson, PD at top 
40 KKRZ Portland, Ore. "There is a 
lot of enthusiasm for this new re- 
lease," he says. "It will be a big come- 
back for her. We're particularly excit- 
ed about the duet." 

For his part. Gill says he agreed to 
sing on the album's title track, sched- 
uled to be the second single, without 
even hearing the song. "I just love 
Amy," he says. 

A&M is banking on the fact that in- 
ternational audiences will love Grant 
as well, as the label embarks on its 
first comprehensive campaign to 
break her into the pop market over- 
seas. 

"Amy is the kind of artist who has 
proven [she can] build a strong and 
loyal folkiwing in the U.S., and we be- 



MC EIHT DISCLAIMER 

(Continued from page 12} 

ditk)nal stickering. 

The rapper compares his situation 
to the controversy that erupted over 
"Cop Killer" in 1992, That song, by 
rapper Icc-Ts hard rock band Body 
Count, ignited widespread protests 
by police organizations and govern- 
ment officials, including then-Presi- 
dent George Bush and Vice President 
Dan Quayle. 

Eiht says, "It's a double standard. 
If you gonna be behind your artist, 
why be afraid about what's goin' on 
with the album? [Epic parent] Sony 
always wanna keep they hands clean. 
They don't wanna get they hands 
dirty." 

Epic Street presumably is attempt- 
ing to indemnify itself against any le- 
gal actkin that might arise as a conse- 
quence of the album's release. 

Such action is not without prece- 
dent: In August 1992, the family of a 
slain Texas state trooper sued Time 
Warner Inc. and Interscope Records, 
claiming that a track on rapper 
ZPac's album "2Pacalypse Now" 
sparked the murder (Billboard, Sept 
19, 1992). That civil case remains un- 
heard, but a jury in the criminal trial 
last year rejected the confessed kill- 
er's defense that rap music made him 
commit the murder and sentenced 
him to death (Billboard, July 24, 
1993). 



lieve that audience exists around the 
world," says Celia Hirschman, direc- 
tor of product development at A&M. 

A&M has scheduled a promotional 
tour of Europe and Asia, beginning 
with the album release and running 
through December. Grant is sched- 
uled to visit press, radio, video, and 
retail outlets in various foreign mar^ 
kets, with a few key dates reserved 
for U.S. appearances on such pro- 
grams as "(jood Morning America," 
"Entertainment Tonight," and "The 
Late Show With David Letterman." 

A&M is compensating for the time 
Grant will spend out of the country 
following the release of "House Of 
Love" by scheduling an intense pre- 
release promotion and marketing 
campaign. A nine-city personal ap- 
pearance tour now is taking Grant to 
key top 40 and AC radio and video 
outlets, as well as to retail outlets in 
Los Angeles, Boston, Dallas, and 
Washington, D.C., among other cit- 
ies. 

In the course of 30 days. Grant 
reeled three videos, including the de- 
but cut, "Lucky One," directed by the 
A-t-R Group's Bronwen Hughes. 
"House Of Love," directed by Portfo- 
lio Artists Network's Marcus Nispel, 
is slated for an October release. "Say 
You'll Be Mine," directed by Propa- 
ganda Films' Nico Beyer, is sched- 
uled to be the second single in the in- 
ternational markets. 

The "Lucky One" video will debut 
on "Live With Regis And Kathie 
Lee" on Tuesday (26), in conjunction 
with the single's release to radio. The 
clip then will be serviced to main- 
stream outlets such as VH-1. 

In addition, a recorded interview 




will be distributed on CD to top 40 
and AC radio programmers, begin- 
ning Aug. 10. A video press kit will 
go to TV news/entertainment organi- 
zations at the same time. Customized 
audio/video interviews also were 
taped for distribution to European 
broadcasters. 

IN-STORE CANPAI8N 

A multi-tiered, in-store merchandis- 
ing campaign begins prior to the al- 
bum's August release, and re-ignites 
in October during the holiday season. 

Mark Ballard, a majorlabel buyer 
at Chatsworth, Calif.-based Tempo/ 
fticific Cca&i One Stop, predicts that 
"House Of Love" will do well with his 
customers in light of the groundwork 
laid by "Heart In Motion." 

"She's gained enough secular fans 
to create a solid base for a new al- 
bum," says Ballard. "The prospects 
are good, and if we're selling it, it's 
crossed over." 

A third thrust at retail will come 
when A&M launches Grant's U.S. 
tour in mid-January, which will take 
the artist to arenas in at least 40 cit- 



ies. A shed tour is planned for June 
1995. 

In the contemporary Christian 
marketplace. Myrrh is concentrating 
its efforts on getting longtime Grant 
fans excited about the new title. 
Myrrh joined forces with A&M in 
1985, and Grant has since signed sep- 
arate, but cooperative, deals with 
both labels to maximize her coverage 
in both markets. 

"We knew Amy deserved a plat- 
form that was larger than what we 
could provide [in 1985]," says Loren 
Balman, semor VP of artist and cre- 
ative development at Word Records, 
Myrrh's parent company. "And 
we've had a very good relationship 
with A&M over the years. The syner- 
gy has been excellent." 

The "House Of Love" release will 
bear the A&M logo in secular mar- 
kets and the Myrrh logo in the Chris- 
tian marketplace. For the first time, 
the product bears an identical stock 
number in the secular and Christian 
retail realm. The move is timed to 
capitalize on SoundScan's plan to ex- 
pand its coverage into the contempo- 
rary Christian retail community in 
August. 

"It's better for everybody to have a 
single stock number," says A&M 
president/CEO Al Cafaro. "It's great 
for Amy, for SoundScan, for the re- 
tailers, and for subsequent Christian 
artists." 

Myrrh's merchandising campaign 
begins with the distribution to retail- 
ers of its first electronic press kit, 
through which sales personnel will 
learn the details of Grant's history 
and the making of the new album. 

The in-store campaign features tra- 



ditwnal point-of-purchase materials 
that tie in a "VIP" sweepstakes of- 
fering winners a chance to travel to a 
Grant concert The sweepstakes is 
tagged in all the label's radio, print, 
and TV advertising, says Balman, 
and retail clerks will wear buttons 
touting the contest 

Myrrh's radio campaign targets 
different tracks, which Balman de- 
scribes as "more inspiratktnal" than 
the singles released by A&M. As sec- 
ular outlets receive "Lucky One," 
contemporary Christian radio outlets 
will be serviced with "Children Of 
The World," whk;h Grant performed 
at the April Dove Awards ceremony. 

"Our stations will have access to 
'Lucky One,' but the market is differ- 
ent enough that we expect 'Children 
Of The World' to be a very large sin- 
gle for us," says Word's Balman. It's 
likely that Myrrh's team will follow 
up the single release with another in- 
spirational track, "Love Has A Hold 
On Me," he says. 

Neither track has a videoclip, how- 
ever, so Myrrh will servfce the clips 
"Lucky One" and "House Of Love" 
to such contemporary Christian video 
outlets as CCM-TV and Z Music. Both 
outlets plan to run video specials and 
interview segments with Grant as 
well, says Balman. 

At the same time, an audk> special, 
recorded with leading contemporary 
Christian radio personality John Riv- 
ers, is timed to hit more than 500 con- 
temporary Christian outlets with the 
August release of "Children Of The 
World." 

In September, A&M will release a 
longform video, "Building The House 
Of Love." 



CALM FOLLOWS WARNER MUSIC GROUP STORM 

(Continued from page 9) 



structure, and the financials. After 
I've had an opportunity to run Elektra 
myself, then I'll appoint somebody." 

Rhone says Elektra and EastWest 
will "co-exist side by side indepen- 
dently." No layoffs are planned at 
the labels. "There are no staff 
changes," she maintains. 

Commenting on the direction for 
both Elektra and EastWest, she says, 
"My mandate is to keep the artistk: 
personalities that have been estab- 
lished at the labels. They're two la- 
bels with very distinct personalities. I 
think they complement each other in 
their diversity. The strength of com- 
bining them will be in the diversity of 
music. They fill different niches. To- 
gether, they represent every musical 
genre with quality artists." 

lUDER AND MEKTOR 

The promotion of Rhone, who has 
been with Warner Music since 1980, is 
assumed to have been orchestrated by 
Morris, who wanted her to take over 
the reins at Elektra. Rhone says of 
Morris, "He has been a tremendous 
leader and mentor for me. I have re- 
spect for Doug as a record man with 
great musical taste, and as a leader 
with instincts for talented execu- 
tives." 

Rhone, a 42-year-old New York na- 
tive, took her first job in the musk: 
business as a secretary for Art Kass 
at Buddah Records in 1974. In 1980 
she joined Elektra as Northeast re- 
gional promotion manager/special 
markets and became director of mai^ 
keting/special markets in 1983. She 
moved to Atlantic Records in 1985, 
and in 1988 became senior VP at the 
label. In 1990, she was named CEO/ 



Warner Music Group Reports 2nd Qtr. Gains 



I BY DON JEFFREY 



NEW YORK— Warner Music 
Group, citing improvements in in- 
ternational music operations, re- 
ports that second-quarter sales 
rose 8.7%, to $822 million from 
$756 million a year ago. 

Operating profit for Time 
Warner's recorded music and mu- 
sic publishing units jumped \Q7^, 
to $150 million from $136 million, 
over the same period. 

The company says that "im- 
proved operating results at 
Warner Music International were 
the principal contributor to the 
second quarter's growth." A 
spokeswoman says Latin Ameri- 
ca was strong in the quarter, and 
that Europe "seems to be bounc- 
ing back." 

The biggest sellers for Warner 
in the quarter were the sound- 



track albums "The Crow" (Inter- 
scope) and "Above The Rim" (In- 
terscope), and Stone Temple Pi- 
lots' "Purple" (Atlantic). 

Warner Music Group reports 
that for the first six months of 
this year, revenues rose 5.17o, to 
$1.63 billion from $1.55 billion in 
1993, but operating profit was es- 
sentially flat at $297 million. The 
company says this is because cat- 
alog sales were weak in the first 
quarter compared to the year be- 
fore, when retailers were order- 
ing catalog in larger quantities 
than usual because Warner was 
phasing out CDs packaged in 
longboxes. 

New York-based Time Warner 
reports that revenues from its 
filmed entertainment unit — 
which includes Warner Home Vid- 
eo, Warner Bros. Pictures, and 
Warner Bros. Television — 



climbed 19.8%, to $1.21 billion in 
the quarter from $1.01 billion k 
year ago. Operating profit went 
up 4.9%, to $150 million from $143 
million. 

The film unit was bolstered by 
the international home video suc- 
cess of "The Fugitive" and the 
U.S. sell-through video title "Ace 
Ventura: Pet Detective." 

The company's cable TV opera- 
tions reported sluggish results in 
the quarter because of rate regu- 
lations ordered by Congress and 
the Federal Communications 
Commission. Cable revenues 
were flat at $560 million; operat- 
ing profit declined 5.2%, to $256 
million from $270 million. 

Time Warner's consolidated 
revenues rose 8.7% in the quarter, 
to $3.73 billion from $3.43 billion. 
The net loss narrowed to $23 mil- 
lion from $83 million. 



co-president of Atlantic's new im- 
print, EastWest Records America. 
The next year she became chairman/ 
CEO of Atco/EastWest when the two 
labels were combined. Atco was later 
dissolved, and Rhone was named 
chairman/CEO of EastWest 

One of her biggest creative success- 
es has been the R&B group En Vogue, 
which she signed at Atlantic and 
brought with her to EastWest 

The heavy metal band I^tera is an- 
other successful group on the 
EastWest roster. Its recent album. 



"F^ Beyond Driven," reached No. 1 
on The Billboard 200. Other albums 
scheduled to come out on EastWest in 
the next few months include Gerald 
Levert's "Groove On" in August and 
Dream Theater's "Awake" in October. 
Current albums include "Encendedor" 
by the Dambuilders and "Yaga" by 
Terror Fabulous. New releases from 
En Vogue and AC/DC are planned for 
next year's first quarter. 

The upcoming release schedule for 
Elektra and affiliated labels is as fol- 
lows: in August Katell Keineg, "0 



Seasons 0 Castles," and Sista, "4 All 
The Sistas Around The World"; in Sep- 
tember, the soundtrack to the Ken 
Bums PBS special "Baseball" and 
Anita Baker, "Rhythm Of Love"; in 
October, Pete Rock & C.L. Smooth, 
"The Main Ingredient" Brand Nubi- 
an, "Word Is Bond," and Natalie Cole, 
an untitled Christmas album. 

Elektra recently scored a top 10 al- 
bum by Keith Sweat's, "Get Up On 
It" 
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by Geoff May field 



riLL KING OF THE JUNGLE: The Rolling Stones achieve the high- 
est chart debut in the band's venerable career, rolling more than 153,000 
units in first-week sales, but the mighty soundtrack from "The Lion 
King" still leads The Billboard 200 by a fat margin. Sales on the Walt 
Disney project increase by 15,000 units, a gain of a little more than 5%, 
which moves its new single-week tally to 311,000. That performance gives 
the "King" more than a 2-to-l margin over the Stones, and it appears the 
soundtrack's domination won't end any time soon. The movie, bolstered 
by a massive "see it again" television ad campaign, still looms large at the 
box office. Meanwhile, Elton John's single leads the Hot Adult Contem- 
porary chart for a fourth week, as it climbs to No. 5 on Hot 100 Singles. 

Lounging: "Voodoo Lounge" is the Rolling Stones' first album since 
The Billboard 200 began using SoundScan data three years and two 
months ago. Its previous set, 199rs mostly live "Flashpoint," debuted in 
that year's April 20 issue at No. 39 and peaked at No. 16, before the con- 
version to SoundScan. In February 1993, frontman Mick Jagger instantly 
scored the highest position in his solo career as "Wandering Spirit" debut- 
ed at No. 11 with first-week sales of almost 60,000 units. In its second 
week, a 36% decline pushed that title down to No. 20. 

Rolling ahead; with a pr«-tour publicity push in play, the big ques- 
tion surrounding the Stones will be how "Lounge" fares in the weeks 
ahead. Rock albums that open with big numbers often see significant 
sales declines after the first week, but some by artists who appeal to older 
consumers, show steady staying power, a la Bonnie Raitt, whose 1991 
title "Luck Of The Draw" spent 17 weeks in the top 10, and Eric Clapton, 
whose chart-topping "Unplugged" logged a whopping 38 weeks in the top 
10. Stay tuned ... In all but 13 of this year's 30 chart weeks, the Stones' 
153,000-unit splash would have been big enough to grab No. 1 on The Bill- 
board 200. At the same time, "The Lion King" is just the fourth album in 
1994 to top the 300,000-unit mark. Mariah Carey topped 500,000 units in 
the Jan. 8 issue, while Pearl Jam exceeded 300,000 on that same chart. 
Pink Floyd sold some 465,000 pieces when "The Division Bell" rang in at 
No. 1 in the April 23 issue. 

Another winning soundtrack: Forrest Gump's mother might 
have said that soundtracks are like a box of chocolates; you never know 
what you're gonna get until the movie hits the screen and the product hits 
the stores. In the case of "Forrest Gump," Epic Soundtrax has a winner 
on its hands. In the movie's second week in theaters, sales more than dou- 
ble, as a 56,000-unit gain represents a 170% sales increase. The sound- 
track's one-week sum swells to more than 89,000 units, which hurls the 
nostalgia-drenched album up 27 places, to No. 7. The "Gump" surge pre- 
vents that other hot soundtrack, "The Lion King," from being Greatest 
Gainer for a sixth consecutive week, which would have set a new record. 

Looking back: Even with whopper numbers on "The Lion King" and 
the Rolling Stones' big debut, this week's unit volume trails that of the 
comparable 1993 week (see Market Watch, below). That is a bit surpris- 
ing, because each of this week's top 10 albums outsell the 10 that led The 
Billboard 200 a year ago. I^rt of the difference is revealed in Nos. 11-200, 
where 169 titles showed gains over the prior week last summer, compared 
to 92 on this week's chart 

Cheap chants: Nine different chant albums have appeared on Bill- 
board's classical charts this year, but until this week, only the hugely suc- 
cessful compilation by the Benedictine Monks of Santo Domingo de Si- 
los had reached The Billboard 200 (No. 12 this week, with 69,000 units). 
Now comes the low-priced "Mystical Chants" by the Choir of Vienna, 
from budget label Essex Entertainment, which enters the big chart at No. 
185 with more than 6,000 units. It debuts at No. 1 on Top Off-Price Classi- 
cal. 
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WARNER TONES IT DOWN FOR LAURIE ANDERSON 

(Continued from page 10) 



will benefit her. Of course, translat- 
ing that exposure into sales is a chal- 
lenge, but we're working on it" 

Goldstein says that negotiations 
are in progress to stock the new re- 
lease in bookstores as a cross-promo- 
tion with Anderson's latest book, 
"Stories From The Nerve Bible," 
published by HarperCollins. 

"We might do a promotional vid- 
eo," says Berg. "The problem has 
been getting exposure on the tradi- 
tional outlets, like MTV. We don't feel 
that there is a need to rush this pro- 
ject. Laurie's records aren't over 
quickly, and we are not under a tight 
time frame to whip out a standard 
promotional video." 

Making music videos is far from a 
priority for Anderson, who says, "I'm 
not that interested in music videos 
anymore. I'm actually bored by most 
of what I see. I don't know if it's ful- 
filling to do them anymore." 

The lack of massive commercial 
crossover appeal doesn't seem to con- 
cern (joldstein, who says that Ander 
son is a profit-maker for the label 
based on her consistent catalog sales. 

"Her catalog sales are probably 
due to the fact that her sound has al- 
ways been ahead of its time," says 
Goldstein. "She introduced loops and 
synthesizers, and her spoken-word 
style has yet to be duplicated." 

Anderson is a consistent seller at 
the alternative-intensive Rhino Rec- 
ords, located in Claremont, Calif. 
"She is a top catalog seller for us," 
says manager Rob Dechane. 

Says Anderson, "I'm tolerated as 
the house intellectual at Warner 
Bros. I haven't really had a problem 
virith record executives trying to in- 
fluence the direction of my music. 



What are they going to do? Ask for 
more birds instead of bass?" 

Without a significant history at ra- 
dio, Anderson has built a following 
through her early experimental vid- 
eos and her elaborate, expansive 
stage shows, which feature lasers, 
large video screens, and an assort- 
ment of unusual hi-tech gadgets. 

Anderson expects to tour in mid- 
October with an elaborate multime- 
dia production, though with a more 
intimate approach than her previous 
efforts. "On this reading tour [to pro- 
mote 'Stories From The Nerve Bible'] 
that I just completed, there were no 
visuals involved," says Anderson. 
"I've never felt so connected to peo- 
ple in my life. For the first time in my 
career, I actually felt like people got 
what I was doing . . . I've learned a 
lot from this reading toiu", and the ex- 
perience will be reflected in my next 
[music] tour." 

Beginning in Berkeley, Calif., An- 
derson's music tour will run through 
the end of the year, winding up with 
an extended run in New York. 

The technology-smart musician is 
slated for an upcoming America On- 
line appearance on the open music fo- 
rum Cyber-Talk, which will enable 
computer users to chat and ask ques- 
tions (Billboard, July 23). Anderson 
already has a large cyber audience on 
the Internet, where she has her own 
address. 

A March cover story on the making 
of "Bright Red" appeared in the elec- 
tronic counterculture magazine 
Wired. "I get at least three calls a 
day from people asking me to work 
on a CD-ROM," says Anderson. "I 
love the idea, and I've got a few pro- 
jects that I'm considering." 



Musicians Vs. Gospei Labeis 

Union Members Want Session Rates 



NASHVILLE— The Nashville Assn. 
Of Musicians (AFM Local 257) has 
set Sept. 1 as the date by which gos- 
pel music labels must begin paying 
union rates for recording sessions 
that use union musicians. After that, 
says president Harold Bradley, union 
members caught "playing off the 
card" will be subject to fines and/or 
expulsion. 

The major country labels are al- 
ready signatories to the AFM's Pho- 
nograph Recording Agreement, un- 
der which scale wages are paid and 
contributions are made to the union's 
health and welfare and pension and 
disability funds. 

A few gospel labels and producers, 
namely Wa r n e r / A 1 1 i an ce , 
BMG/Reunion, Keith Thomas, Eddie 
Crook, and Kevin McManus, have al- 
ready become union signatories. 

Bradley says that Jimmy Bowen — 
who heads Liberty Records and is co- 
chairman of its sister gospel label, 
Sparrow — has agreed to serve as a 
mediator between the union and the 
non-complying operations. Should no 
agreements be reached through 



Bowen's services, Bradley says he 
will go to the offending labels him- 
self. 

If the labels still refuse to sign, he 
adds, the union will then send agents 
to monitor sessions and cite the vio- 
lating musicians. 

According to Bradley, he and Bow- 
en have been discussing this matter 
for the past 18 months. 

The break for gospel labels began 
approximately 15 years ago, Bradley 
recounts, when the union allowed its 
locals to negotiate "limited pressing" 
scales, rates which amounted to 
about half the regular master session 
rate. 

Now that gospel albums are 
reaching sales that rival those of 
country and other formats, Bradley 
reasons, there is no justification for 
the lower rate. Moreover, he says, 
it is unfair to the gospel labels that 
now pay the regular master session 
scale. 

None of the gospel companies 
that would be affected by regular 
rates could be reached by press 

time. EDWARD MORRIS 
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Though Anderson has never 
charted with a single on Billboard's 
Hot 100, the eclectic artist has hit The 
Billboard 200 with each of her five pre- 
vious albums, including the five-disc 
live performance piece "United States 
Live," which was released in 1985. 
That work contained 77 songs, each 
focusing on the theme of America. 

Anderson's highest album chart 
ranking was 1984's "Mister Heart- 
break," which peaked at No. 60 on 
The Billboard 200. The 1989 single 
"Baby Doll" reached No. 7 on the 
Modem Rock Tracks chart 

"Initially, the new material was go- 
ing to be completely stripped of tech- 
nology," says Anderson. "We had 
bass, accordion, violin, Brazilian per- 
cussion, and drums. Then I thought 
about processing the sounds through 
a computer program and slowing 
down the sounds ... I ended up with 
a heavily processed record that some- 
how doesn't sound that way." 

Eno encouraged Anderson to keep 
the new record minimal and, in some 
cases, suggested removing already- 
recorded elements of music. 

Anderson's latest musical excur- 
sion marks a return to the roots of 
her earliest spoken-word recordings. 
Still present, however, is a complex 
structure of samples and sounds, 
carefully included for decoration 
rather than distraction. 

"This recording reminds me of 
something that I would have done 10 
years ago," says Anderson. "There is 
a lot less strong structure. I've never 
been good at creating verses and 
choruses." 

The lyrics on "Bright Red" are col- 
ored with humorous insights and an 
extraordinary outlook on the most 
routine elements of life. 

Anderson describes the title track 
as "something out of 'Last Year In 
Marienbad,' " the 1961 French new 
wave film by Alain Resnais. "The 
structure is very 'he said, she said.' 
It's a strange mixture of thoughts 
that would drift through my mind 
and fragments of different stories I 
would read. The theme is love and de- 
struction, which actually could apply 
to any of the songs on the album. It 
just so happens that sometimes 
amazing beauty comes from destruc- 
tion, and that scares people." 
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IS DISNEY READY FOR RENTRAK? 

Will Disney become a supplier to 
Kentrak s network of retailers shar- 
inK video rental revenues? Sources 
say Rentrak readied itself for an an- 
nouncement prior to the Video Soft- 
ware Dealers Assn. convention in 
Las Vegas this week (24). but held 
off, at least until the show, because 
the deal was still pending. Word 
about Disney was one reason Ren- 
trak stock sui'ged in the week be- 
fore VSDA. There also is word that 
Man'el Entertainment sees Ren- 
trak as a possible acquisition. 

VID RETAILER'S $ INFUSION 

Veteran retailer North American 
Video, a seven-store. 15-year-old 
chain based in Durham, N.C., is get- 
ting new financial management. A 
venture called the Video Firm has 
taken control, but not ownership, 
from (iary Messenger, who says 
there will be an asset transfer "in 
the future if everything goes ac- 
cording to plan." North American 
recently emerged from Chapter II 
bankniptcy. 

P'GRAM TO OPEN IN POLAND 

Expect PolyGram to move into the 
Polish market next week through a 
deal with indie label Izabelin. Ear- 
lier this year, PolyGram. through a 
deal with Biz Enterprises, became 
the fii-st major to enter the Russian 
market. 

PRINCE COMPILATION TO INDIES 

Indie labels worldwide will handle 
the newest Prince-related praject. 



a compilation album called "1-800- 
New-Funk." featuring acts from his 
NPG label. It includes "Love Sign." 
a Prince duet with Nona Gaye. Ger- 
many's edel Co. has rights in mar- 
kets outside North America, where 
it was released by Bellmark July 14, 
and will be sublicensing the album 
through the same indie network 
that handled "The Most Beautiful 
Girl In The Worid." 

STONES ONLINE 

The Rolling Stones are going on- 
line as they go on the road with 
their "Voodoo Lounge" tour. They 
will set up a road stop on the Delphi 
Internet service, offering a contest, 
a database of Stones stories, com- 
plete set lists from each show, a ca- 
reer timeline, a real-time chat area, 
concert reviews, and more to sub- 
scribei-s. The Stones also will supply 
Delphi with sound and video files 
for dowTiloading. as well as official 
tour merchandise for purchase on- 
line. 

INTERACTIVE ASSN. NAMES VP 

The recently formed Interactive 
Digital Software Assn. has brought 
aboard a VP with MPAA stripes. 
Gail Markets, most recently VP of 
the Motion Picture Assn. of Amer- 
ica and counsel to the film indus- 
tn,''s voluntar>' ratings system, was 
appointed senior VP and general 
counsel of the IDSA, a Washington. 
D.C.-based trade association whose 
members include Atari, Nintendo, 
Sega, Philips, and Sony, and whose 
first order of business is developing 



an industry-wide ratings system for 

video games. 

CHAPPELL IS VIRGIN CANADA CHIEF 

Doug Chappell switches from his 
role as president of Virgin Canada 
to president of Mercury/Polydor 
Canada, effective Aug. 2. He re- 
places Tim Rooney, who is leaving 
the label, formerly knowTi as Poly- 
Gram Records Canada, for an aHili- 
ation yet to be announced. He'll re- 
port directly to Gerry Lacoursiere, 
chairman of PolyGram Group Can- 
ada. Before Chappell's post at Vir- 
gin, he was president of Island Rec- 
ords Canada and promotion VP of 
A&M Records. 

HOWELLS TO EXIT PWL INTL 

David Howells has resigned his 
post as managing director of PWL 
International, one of Britain's top 
pop/dance labels, effective Oct. 1 , af- 
ter a decade with the company. He 
intends to return initially to "my 
publishing roots," but says he also 
intends to explore fresh opportuni- 
ties in the pop/dance market. 
Howells says the parting is amica- 
ble. No replacement has been an- 
nounced. 

WOLBERT HEADS NEW B&T UNIT 

Baker & Taylor has named Frank 
Wolbert president of Baker & Tay- 
lor Entertainment, a new entity 
that consolidates the distributor's 
video and computer software divi- 
sion. He replaces Jim Warburton, 
who has been retained as a consult- 
ant. 



Rolling Stones Exiled On Mane Street 




I IllKTY YEARS AND ONE MONTH AGO this 
week, the Rolling Stones' first album, "England's 
Newest Hit Makers" entered the Billboard album 
chart at No. HM. good enough to be the highest debut 
on that fhai't. The band may not be England's lu-trrsf 
hit makers any more: Alan Jones of Music Week has 
computed the average age of the band's cmrent lineup, 
and it's 50, making the Stones the most elderly group 
to have a No. 1 album in the U.K. 

Just shy of ([ualifying for a sen- 
ior citizens' discount, the Stones 
are still capable of having the high- 
est new entry of the week. "Vot)dr«) 
Lounge." the :l7th Stones album to 
chart, enters The Billboaixl 2(K» at 
No. 2, the highe.sl-ever new entry 
for the band. Only Simba. the Lion 
King, stands in the (juintel's way of 
scoring a 10th chart-tijpping disc. 
The Disney soundtrack is a mere 
cub compared to Mick Jagger and company; "The Lion 
King" has been on the chart for seven weeks, while the 
Stones are beginning their fourth decade as a chart act. 

"Voodoo" is the seventh Stones album to debut in the 
top 10. and the 27th to be the highest new entry of the 
week. The top 10 highe.st-debuting Rolling Stones al- 
bums (iver the last three decades are: 1. "Voodoo 
Lounge"; 2. (tie) "Black And Blue," "Emotional Res- 
cue." and "Tattoo You." all at No. S; 5. (tie) "Get Ver 
Ya-Ya's Out!." "Sticky Fingers." and "Exile On Main 
St.." all at No. 10; 8. "Metamorpho.<is" at No. 19; 9. 
"Goats Head Soup" at No. 21; and 10. "Sucking In The 
Seventies" at No. 25. The lowesl-ever debut for a 
Stones album was the No. 19*) bow of "Let It Bleed." 
w hich managed to climb to No. ;i. 

The high debut of "Voodoo" comes without the bene- 
fit of a Hot 100 single; "Love Is Strong" has not yet 
made an appearance on the singles chart, although it 
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by Fred Bronson 



is bulletetl at No. 2 on Album Rock Tracks. 

"The Lion King" hasn't opened in the U.K. yet. but 
when it does, the soundtrack will appear on a compila- 
tion chart that lists di.scs with various artists — a sepa- 
rate listing from the main pop chart. "Voodoo Lounge" 
enters the pop chart at No. I. giving the group its first 
chart-topping British disc in 13 years. It's the .Stones' 
10th No. 1 album in the U.K.; only the Beatles, with 
12. have had more. 

Stay' stays: a number of 
Chart Beat readei*s wrote in with in- 
teresting facts about "Stay (I 
Missed You)." presuming that Lisa 
Loeb & Nine Stories would move 
into the Kii. 1 position on the Hot 
100. But they all could have saved 29 
cents; Lisa slays, all right — she 
stays at No. 2. while All-I-One con- 
tinues its reign over the Hot 100 for 
an 11th week. That puts "I Swear" in a tie with Elvis 
!*resley*s "Don't Be (_*ruer''"Hound Dog" as the third 
most successful single of the rock era. using weeks at 
No. 1 as the criterion. Only "I Will Always Love You" 
by Whitney Houston (U weeks at No. 1) and "End Of 
The Road" by Uoyz II Men ( i;{ weeks) have fared bel- 
ter. 

Ei(;HTEEN and he likes IT: Elton John regi.s- 
lers the isth lop five single of his caix-er. anti the first 
on his own since "I Don't Watma Go On With You Like 
That" went to No. 2 in 19Sh. "Can You Feel The Love 
Tonight," from "The Lion King," moves up two places 
to No. ') on the Hot 100. 

Elsewhere on the chart. John Mellencamp scores his 
lOlh top 10 hit. and his first since "Cheiry Bomb" went 
to No. .s in 19»». as "Wild Night." his duel with Me'Shell 
NdegeOcello. moves up twi> notches lo No. 10. 



ht SIMPLE RELEASE; "KRAZV 

• //I7 to R&B Radio 

• 1/29 Hot R&B Singles Dehid. #64 

• Nal'l Videoplai,: BET. The BOX 

2nci SINGLE RELEASE; "90's GIRL" 

• 5//0 (o R&B Radio 

• 5/2« Hot R&B Singles Debut: tt4H 

• Current: Top 10 BDS 

• Nail Videoplai,: BET, The BOX 

TRE AT U RIGHT 

• 5/fO Album Release 

• 5/28 Debut: #17 "Heatseekers" 

• Current Sales: 200.000 Units 

PERFOR/MAMCES 

• '1994 Superbowi with Raij Charles 

• Apollo Comedif Hour 

• Sprite Night/Soui Train/BEJ 

• Apollo Tribute to Chucl. Berrif 

■■' USOTour 

• Tour Dales with R. Kellif 

CO/UINGSO QN 

• 3rd SINGLE in August/September 

• Nail Ckrifsler Campaign 

• More Tour Dates 
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"This rap duo's debut album 
serves up hip-hop Southern 
style, with laid-back grooves flav- 
ored with '70s funk. Their sauntering 
hardcore tales of the 'hood bristle 
with clever humor and sharp insights 
rather than rage." *** 
•Los Angeles Times / June 26, 1 994 

"They got the old-school '70s flavor, 
but they're bringin' it to the '90s." 
■ ICE CUBE Rolling Stone Hot Picks 
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OutKast success- 
fully combines city-ish 
rhyme flow with cleaned-up 
countryisms (imagine young 
Malcolm X just up from Lansing in 
his first zoot suit). Opting not to 
just make hyped-up rhyme lies, 
they coat their lyrics with that 
strange Southern phenomenon • 
honesty." ****l/2 
■The Source I July, 1994 

-Entertainment Weekly 



SOUTHERNPLAYALISTICAPILLACMUZIK. the debut album from OUTKAST. 
now way past Gold on its way to Platinum. Includes the new hit title track 
and their #1 for 6 weeks strai g ht Gold j oint "Pla y er's Ball. " 

PROVING TO BE THE FLAVA OF PLAYAS EVERYWHERE! 
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(but dont let that discourage you.) 

One critic called it: "Joyous Melancholy." VJe're not sure what this means, but we think it's good. Another critic 
described it as: " a clever piece of work-and-music play about Byrne's roles as merry prankster, conscience 
and reflection for his listeners." \NMs speaking in tongues now? 

Thankfully we picked up The New Yorker which said: "a jubilant, percussive ridc.sounds like a hit." Now this we 
understand Time said the album: "resurrects-and redefines-the skittering, stripped-down sound of the early 
Talking Heads. "This is clear. And from The New York Times came; "Mr. Byrne has never sounded more 
earnest...[a] luminous album. " 

And just in case we were still confused, New York magazine said Byrne's band has been: "...burning down various 
European concert houses. " Plus, Rolling Stone wrote: "...an altogether first-rate record that's both raw 
and disciplined. " 

Simply put, David's new self-titled album is his best work since the heyday of the Heads. 



It's the new vintage Byrne. 




David Byrne (4/2-45558). Produced by Arlo Lindsey : Susan Rogers : David Byrne. Management: Original Artists/Linda Goldstein. 
Send us a fax (818) 846-8474 or give us a call at 1 -800 488-4221 and we'll send you a copy of David Byrne's new album. Offer good wtiile supplies last. 
On Luaka Bop/Sire cassettes and CD's. Luaka Bop Inc. ©1994 Warner Bros, Records Inc. 



